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Burnett Resigns— 
Durkee Account Is 
Open for Bidding 


CLEVELAND, Oct. 27—Less than 
two years after its last agency 
switch, the account of Glidden 
Co.’s Durkee Famous Foods divi- 
sion is up for bids again. Today, 
Leo Burnett Co., Chicago, official- 
ly announced that it has resigned 
the whole account. ¥ 

Nobody for either Durkee or 
Burnett wouid comment on a rum- 
or that the reason behind the res- 
ignation was Burnett’s feeling that 
the food company’s’ marketing 
methods were obsolete. Dwight 
Joyce, Durkee’s president, told 
ADVERTISING AGE, however, that 
“the parting was on a very frienc- 
ly basis.” 

He added that Burnett is leav- 
ing on three months’ notice, giving 
Durkee plenty of time to make up 
its mind on a successor. 

William Diener, Burnett’s ac- 
count executive on the Durkee ac- 
count, had no comment on the 
reasons for the ‘break-up or 


whether his agency was out look- | Meldrum now handles most of the 


ing for a new food account now. 


Another bountiful harvest from California... 
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| FINE ART—This is the first in the new Bank | 


s Meanwhile, with the Durkee ac-| 


count reportedly worth $1,100,000 
in annual billings, a small gold- 
rush was forming in this city, as 


account men rushed in to present | 


their bids. 

According to Mr. Joyce, eight 
or ten agencies are already on the 
line, and others are forming. 

“We're in no mad rush,” he com- 


which retains Fluffo, Joy, 


mented. “We’ll probably make our | 


decision in the next two or three 
weeks.” 

Among those being considered 
for the account, Mr. Joyce said, 
is Meldrum & Fewsmith, which 


‘spokesman told AA that the in- 


of America ad series emphasizing fine art | 
reproductions. Charles R. Stuart Advertising, | 
San Francisco, is the agency. (See story on | 

Page 128.) 


had the Durkee account until Leo 
Burnett took over early in 1951. 


rest of the Glidden Co. business. 
Leo Burnett Co. also has been 
appointed by Procter & Gamble Co. 
as agency for Lava soap, effective 
Jan. 1. The account now is han- 
dled by Biow Co., New York, 
Teel, 
Lilt, Party Curl and Spic & Span, 
accounts. 
Burnett also is the agency for | 
P&G institutional advertising, dor- 
mant for the time being. A P&G) 


stitutional campaign of a year ago 
was an experiment and that no 
new institutional drive is in the 
works now. 


Better Business Bureau Jousts with 
Garden Guild in Tournament of Roses 


New York, Oct. 29——Tensions 
that have been building up since 
August between Garden Guild of 
America and National Better Bus- 
iness Bureau are about to break 
out into open war. 


Justice Department 
Blocks Fluorescent 


Paint Price Fixing 


WASHINGTON, Oct. 26—The De- 
partment of Justice announced tc- 
day that it has accepted consent 


‘Mr. Southwell admits he owns it 


“Blue Rose,” and its ‘“Eight-foot 


decrees aimed at eliminating price | 


fixing in the sale of fluorescent 
materials used in advertising dis- 
plays and signs. 

The government had charged 


that Switzer Bros., Cleveland, used | 


a combination of patent and trade- 
mark licenses to restrain price 
competition among paint manu- 
facturers and others who produced 
the products. Under the consent 
decrees the unlawful restraints 


over the country,” 
|BBB says, “have had a running 


are to be eliminated from the li-| 


censing agreements. 
The fluorescent materials are 
used in paints, lacquers, yarns and 


Garden Guild of America, with 
headquarters in St. Louis, is 
owned and operated by John T. 
Southwell, a v.p. of Smith, Hagel 
& Snyder, New York agency, 
which services the Guild’s adver- 
tising. The guild has no members. 


‘It Had You inan Alley’... 


others—that began 


“lock, stock and barrel,” and that 
it is his major business activity. 
The trouble started about a cou- 
ple of months ago when the guild 
used radio and newspaper adver- 
tising for promoting its so-called 


Living Rose Fence.” 


a The St. Louis Better meni | 


Louis BBB accuses the guild of| 
misleading advertising. | 

“Better Business Bureaus 
the St. Louis 
fight with Mr. Southwell in con- 
nection with two of his promo- 
tions. Highly exaggerated adver- 


'tising in mewspapers and on the 
‘radio have been the subject of 


criticism on the part of many of 


fabrics. The complaint was filed the bureaus. 


in San Francisco June 28, 1950. 


(Continued on Page 4) 


Equitable Head 
Resigns; Charged 
with ‘Nepotism’ 


New York, Oct. 30—In an un-. 


precedented action, the state su- 
perintendent of insurance has an- 
nounced the resignation of Thomas 
I. Parkinson, 71-year-old head of 
the Equitable Life Assurance So- 
ciety of the U. S., and has charged 
the company with “nepotism” in 
its dealings with 27-year-old 
Courtney V. Parkinson, Mr. Park- 
inson’s son, who was at one time 
president of C. V. Parkinson As- 
sociates, an Equitable advertising 
agency. 

This is the latest development in 
a series of bizarre events involv- 
ing the insurance company and 
the advertising agency—among 
in 1949 and 
Zzained public notice last year (AA 

(Continued on Page 129) 


The South 


Beginning on Page 45 and 
continuing to Page 113 of 
this issue, ADVERTISING AGE 
presents a detailed pic- 
ture of the southern states, 


their growth and develop- 
ment, and their market po- 
tentialities. Included are 
three personal experience 
stories developed by AA 
staff writers who toured 
some 12,000 miles through 


the South to get the feel of 
the vast changes that have 
taken place within the past 
two or three decades. 


: Milton Biow Says He Paid Samish 


to Kill Him for Telling Revenue Agents All About it 


SAN FrRANcisco, Oct. 30—The most sensational advertising story since 
the Duane Jones case broke here this week. 

It came in a trial of an eight-count indictment of California’s famed 
lobbyist Arthur Samish, charged with income tax evasion. 

Milton Biow, head of the nation’s eighth largest ad agency, told a 


federal court jury that: 


lers account. 


e He paid $100,000 to Mr. Samish to get and hold the Schenley Distil- 


e Mr. Samish threatened to kill him. 


e The agency never paid Mr. Samish direct; the money went to his 


friends and relatives. 


e He himself doesn’t know how much his agency salary is. Mr. Biow 
guessed it is $100,000 a year, or maybe $130,000. 
The New York agency head told the court that Mr. Samish once 


Background on 
Biow-Schenley 


New York, Oct. 28—Here is the 
history, taken largely from AA 
files, of the relationship between 
the Schenley account and the Biow 


agency: 
After Schenley moved into the 
Biow shop in 1943, it quickly 


moved over additional brands un- 
til Biow was conceded to have the 
bulk of the Schenley business, 
which at one time was divided 
among 13 agencies. 

The first Schenley product las- 
soed by Biow was Schenley Black 
Label. The date was July 1, 1943. 
Black Label became Schenley Re- 
serve the following year, a name 
it has since retained. 


gs it included Schenley Reserve 
(biggest Schenley brand), Sir 
John Schenley, Schenley gin and 

(Continued on Page 128) 


Last Minute News Flashes | 


Philip Morris Switches Dunhill to Hewitt, Ogilvy 


New York, Oct. 30—Philip Morris & Co. will switch Dunhill king- 
size cigarets from Biow Co., to Hewitt, Ogilvy, Benson & Mather, ef- 
fective immediately. Dunhill is an old brand, was introduced as a king- 
size cigaret before the war, and was revived in a test in 1951 and given 
sizable promotion in 1952. The decision was said to be based on the 
advisability of having another agency handle Dunhill, which is com- 
petitive to the relatively new Philip Morris king-size. 


Stahl-Meyer, Lydia O'Leary Switch Agencies 

New York, Oct. 30—Stahl-Meyer Inc., meat products packer, is 
switching its account from Dowd, Redfield & Johnstone to Charles W. 
Bureau took exception to the ad-| Hoyt Co., while Lydia O’Leary Inc., cosmetics manufacturer, is moving 
vertising, and the hassle started. | its account from Ben Sackheim Inc. to Dowd, Redfield. A new campaign 
In its bulletin of Oct. 16 the St.| for Covermark cream and Spotstik blemish cover is being readied for 


newspapers and magazines. 


al!| Karl Shull Boosted to ‘Denver Post’ Ad Head 


DeENveER, Oct. 30—Karl J. Shull, since last January sales manager of 
the Denver Post’s rotogravure Sunday magazine section, Empire Maga- 
zine, has been promoted to advertising director for the newspaper. The 
post has been vacant since Charles R. Buxton was advanced to the post 
of business manager. No successor has been named for Mr. Shull. 


Acme Steel Moves to Fuller & Smith & Ross 


Cuicaco, Oct. 30—Acme Steel Co. has named Fuller & Smith & Ross 
as its agency, replacing Leo Burnett Co., effective immediately. 
(Additional News Flashes on Page 129) 


choked him and shouted in a rage, 
“If I had you in an alley I would 
kill you.” 

The threat occurred in 1952 in 
New York, Mr. Biow testified. He 
said he had told the Californian 
that he had let Internal Revenue 
investigators know all about the 
arrangement to pay Mr. Samish 
to keep Schenley “on the rails.” 
This was at his office at 640 Fifth 
Ave. 


# Then, he said, the two had rid- 
den down in the elevator, Mr. 
Samish cursing and railing at the 
agency head all the way. In the 
lobby of the building, Mr. Biow 
testified, the 250-pound lobbyist 


Milton Biow Arthur Samish 


pinned the slender Mr. Biow 
against a wall, grabbed him by 
the neck and threatened to murder 
him. 

Mr. Biow also testified that his 
agency is now handling an adver- 
tising billing of $50,000,000 a year, 
none of it from Schenley. (This is 
exactly the estimate AA made for 
Biow Co. last February.) But in 
1943, he said, before the Schenley 
account was acquired, Biow was 
doing less than half that amount 
of business. 

Biow Co. resigned the last of its 
Schenley account in January, 
1952. 


® The government’s eight-count 
indictment against Mr. Samish 
charges income tax evasion total- 
ing $71,878 from 1946 to 1951. 
Lloyd H. Burke, U. S. attorney, 
charged Mr. Samish with a secret 
plan with the Biow Co. for receiv- 
ing fees on advertising that the 
agency handled for Schenley. The 
fee arrangement, Mr. Burke said, 


(Continued on Page 125) 
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FC&B’s Delano Takes Newspapers 
to Task for Want of Merchandising 


Boston, Oct. 27—Nobody can 
say this is be-kind-to-newspapers- 
month at Foote, Cone & Belding. 

Last week, in Chicago, Robert 
Hussey, v.p. and media director 
of that agency, chided the dailies 
(and magazines) for failing to sell 
hard against other media, neglect- 
ing audience research, and for do- 
ing little to stop the shrinkage in 
their share of the ad dollar (AA, 
Oct. 26). 

Today, Frank E. Delano, v.p. and 
director of FC&B, New York, 
found newspapers wanting in mer- 
chandising services for the ad- 
vertiser and the 
agency. He spoke 
at a meeting of 
the New England 
Newspaper Ad- 
vertising Execu- 
tives Assn. 

“Are newspa- 
pers aware of the 
growing impor- 
tanee of mer- 
chandising to na- 
tional advertis- 
ers?” Mr. Delano 
asked. “Competitive media, with 
a lean and hungry attitude, have 


Frank Delano 


succeeded in conveying to adver-| 


tisers and agencies the impression 


‘of a more aggressive and creative 
attitude. 

s “As a result, these media are 
strongly 
leadership in revenue and mer- 
chandising. They are in 
forefront in 
have produced tangible 
for national advertisers. News- 
papers in many instances provide 
effective merchandising services 


'but tend to do so in an atmosphere | ' 


of doubt as to their necessity or 
wisdom. Advertisers and agencies 
must be affected by this attitude 
lin making media selection. Com- 
petitive media usually offer their 
merchandising program in a spirit 
of great willingness, interest and 
energy.” 


# In Mr. Delano’s view, news- 
papers, “if they wish to retain and 
expand their present revenue and 
merchandising leadership, will 


|have to act strongly and at once 


on the following matters: 

“1. Improvement of newspaper 
attitude toward providing mer- 
chandising service. 

“In this regard, I am _ usually 

(Continued on Page 131) 


Schwegmann Hits 
Supreme Court Rule 


on Fair Trade Suit 


WASHINGTON, Oct. 27—John 
Schwegmann Jr., New Orleans 
supermarket operator whose ef- 
forts to beat resale price main- 
tenance laws were struck down by 
the Supreme Court last week, pro- 
tested yesterday that an essential 
liberty has been taken away from 
the public “in order to purchase a 
temporary safety for greedy manu- 
facturers, wholesalers and retail- 
ers, whe wish to bask under the 
umbrella of fair trade.” 

In a letter to the Washington 
Post he said he was “heartsick” 
over the refusal of the Supreme 
Court to consider his second at- 
tack on the non-signer clause of 
the McGuire Act. 


s “The Supreme Court by refus- 
ing even to hear the people’s side 
of; fair trade, has created almost 
the same situation that existed 
when congressional committees 
met to consider the question in 
1951,” he wrote. “The committees 
were appointed to go deeply into 
the far reaching effects of the 
fair trade laws and present their 
findings to the Senate and House 
of Representatives. This they did 
not do. I was in Washington when 
the hearings were held and at- 
tended these meetings in person. 
At no time were there more than 
one or two of the committee mem- 
bers present, and the vote was 
taken in the Senate before the re- 
siuts of the hearings were put into 
print or presented for study. 


s “The nefarious fair trade law, 
which does not represent the will 
of the people, actually raises the 
cost of living. 

“It destroys the principle of free 
enterprise, the very foundation 
and cornerstone of the American 
form of government. 


“Every year more and more. 


products will be added to the list 
of fair traded merchandise and 
every year the people of this coun- 
try will be overcharged billions of 
dollars. 

“We have had another one of 
our essential liberties taken away 
from us, in order to purchase a 
temporary safety for greedy manu- 
facturers, wholesalers, and retail- 
ers, who wish to bask under the 


{umbrella of fair trade. 


s “It is impossible to believe that 
the people as a whole know what 
goes on—that their freedom and 
right to bargain and look for low 
prices has been taken away from 
them, and that fixed high prices 
on necessities of life like food and 
drugs are supported by the law 
of the land. 

“We know that we are right 
—and we will never stop fighting 
for what we believe to be right. 

“How many more liberties will 
be taken away from the American 
people before they fight back?” 


Schwegmann to Ask 
High Court Review 


of Fair Trade Case 
NEw ORLEANS, Oct. 28—The U.S. 


lower court fair trade decision 
against Schwegmann Bros. Giant 
Super Markets Inc., John Schweg- 
mann Jr., partner in the firm, said 
today. 

The appeal to the high court, he 
said, will be based primarily on 


trade exists in the minds of the 
public as a result of conflicting 
court decisions, both of which the 


view. 


which held Georgia’s fair trade 
law unconstitutional. The decision 


verware manufacturer, and the 
Supreme Court would not hear the 
case. 


® Likewise, the Supreme Court 
declined to hear Schwegmann’s 
appeal on a federal court decision 
upholding the issuance of an in- 
junction against Schwegmann in 
| the Eli Lilly & Co. suit. 
| “The case is one of the highest 
national importance,” Mr. Schweg- 
mann said. “Eventually, the Su- 
preme Court will have to pass on 
the validity of the McGuire Act.” 
Heightening the inconsistency of 
the two cases is the fact that 
Georgia lies in the fifth circuit, as 
does Louisiana, and thus they 
come under both the state court 
ruling and the contradicting fed- 
eral court decision, said Mr. 


Schwegmann. 


Supreme Court will be asked to re-| 
consider its refusal to review a 


challenging newspaper 


the | ' 
developing many |}, 
practical merchandising ideas that || 
results || 


CATALYTIC MEETS 
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PIONEER ATOMIC ADVERTISING—Examples of ads now being 
used by engineering and power companies as advance heralds 
of the approaching use of nuclear power by industry. Electric 
Companies Public Information Program has just released an 
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future advertising. 


Tow big to believe! 


atomic energy information kit through Bozell & Jacobs, and the 
_ Electric Companies Advertising Program, serviced by N. W. Ayer 
& Son, is considering use of kit as background material for 


Florida Commission Electric Companies Get Set to Tell 
Industrial Uses of Atomic Energy 


Opens Record Drive 
with Grapefruit Ads 


LAKELAND, F.La., Oct. 30—Two 
hundred and 45 newspapers cov- 
ering 150 U. S. and Canadian mar- 
kets will carry advertisements Nov. 
12 announcing the 1953-54 Florida 
grapefruit season and marking the 
kickoff for the largest newspaper 
campaign ever undertaken by the 
Florida Citrus Commission. 

The grapefruit announcement ad 
—1,000 lines in most of the papers 
and 500 lines in others—will be 
followed on Dec. 3 by a 1,000-line 
ad for tangerines, and on Dec. 10 
by 1,000-line and 500-line ads for 
oranges, Advertising Director Paul 
S. Patterson of the commission 
said. 

Newspapers are tentatively 
scheduled to receive $742,000 of 
the $2,500,000 budget. Magazines 
are set up for $775,500, tv for 
$640,000 and radio for $127,000, 
with remaining funds allocated to 
trade advertising, production and 
other smaller items. 


gw Since funds are received from 
a per-box levy made on each box 
of citrus moving in commercial 


channels, adjustments upward or 
' downward in the budget are some- 
times made as the season progress- 


es, Mr. Patterson pointed out. 
The commission’s advertising in 
newspapers this season will again 
be on the basis of A and B sched- 
ules, he said. The 140 papers on 
the A schedule, which are located 


'in major markets for Florida cit- 


grounds that a confusion on fair. 


‘in merchandising 


Supreme Court has refused to re-_| 


rus products, will receive a 6,500- 
line schedule, while the 105 B 
market papers will receive 4,800 
lines. 

Making a bid for the maximum 
support, the 
commission is using larger and 
fewer ads this season. The field 


staff has been increased to more 


The first case, he said, was a) 
decision of a state court in Georgia | 


was appealed by Oneida Ltd., sil-| 


| > ciliaris at 
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than 50 men for the first time, and 
retailers are being offered new 
point of sale material and ad mats 
for use in their own citrus adver- 
tisements. 


FRANK MILLER, formerly v.p. of G. M. 
Basford Co., has been named a v.p. of 
Gordon Baird Associates, New York. In 
addition to client contact, Mr. Miller will 


| supervise the agency's marketing service, 


| New York, Oct. 27—To clarify 
for the public the uses of nuclear 
|power in industry, the Electric 
|\Companies Public Information 
Program released last week an 
atomic energy information kit, re- 
portedly the first package of infor- 
mation on nuclear power prepared 
iby any industry. 

| The 81 electric power companies, 
members of the information pro- 
gram group, will receive two 
copies each of the background in- 
formation. Some already are plan- 
ning to use parts of it in their own 
advertising programs. 

In addition, the Electric Com- 
panies Advertising Program, serv- 
iced by N. W. Ayer & Son, prob- 
ably will use some of the material 


sumer magazines and on televi- 
sion. How and when, however, has 
still to be determined. 


s Prepared by Bozell & Jacobs, 
public relations counsel for the 
group, the material was cleared 
by the Atomic Energy Commis- 


sion. The 15. sections contain 
speeches and_ booklets,  back- 
ground information, a_ glossary, 


material for exhibits, and a bibli- 
ography covering films, articles 
and books on the subject. 

Because the power industry is 
so directly involved in providing 
electric power for the production 
of nuclear energy, tne electric 
companies decided that basic in- 
formation was needed for em- 
ployes, stockholders and custom- 
ers. Moreover, the use of nuclear 
power in generating electricity is 
considered likely to be one of the 
first industrial applications of the 
new energy in the industrial field. 

A major feature of the kit is a 
series of reports by reacior study 
teams representing industries in- 
volved in seeking out future uses 
of nuclear power for the benefit 
of the public. Participants in this 
work include 30 electric companies 
and 15 companies representing 
other industries. 


|@ In addition, the kit includes a 
‘history of significant nuclear re- 
'search since Hiroshima; a nuclear 
fact section; results of a survey 
on nuclear research and develop- 
ment by private industry; report 
of Edison Electric Institute com- 
mittee on atomic power; report of 
the special committee of the Na- 
tional Assn. of Railroad and Utili- 
ty Commissioners on development 


4 of nuclear power by the electric 


industry. 
The background also contains 
reports before the Joint Congres- 


sional Committee on Atomic Ener- | 


gy by E. H. Dixon, chairman, Edi- 
son Electric Institute committee on 
atomic power; J. W. McAfee, pres- 
ident, Union Electric Co. of Mis- 
souri; Walker Cisler, 


in its future advertising in con-| 


president, | 


Detroit Edison Co., and atomic in- 
dustrial forum; Dr. Leland I. Doan, 
president, Dow Chemical Co.; Wil- 
lis Gale, president, Commonwealth 
Edison Co.; Admiral Earle W. 
Mills, president, Foster Wheeler 
Corp.; and Fred Kellogg, presi- 
dent, Pioneer Service & Engineer- 
ing Co. 


|" Gordon R. Molesworth, who 
‘compiled and edited the material 
'in the kit, and who resigned re- 
cently as public relations director 
of the Oak Ridge atomic energy 
‘operations to become head of the 
-nuclear energy information divi- 
sion of Bozell & Jacobs, told AA 
that more than 600 companies are 
active in the atomic energy field. 

“There is no reason why any in- 
_dustrialist or business man cannot 
become adequately informed on 
'the subject with the information 
available,” Mr. Molesworth said, 
'“and no progressive management 
_can afford to ignore the imminence 
of nuclear power developments.” 


Ad Managers Want 
Editorial Data, 
New York TF Told 


NEw York, Oct. 27—Advertising 
managers want publication repre- 
sentatives to provide more data on 
editorial content of their maga- 
zines and specific circulation 
breakdowns, Stuart Grant, adver- 
tising and sales promotion man- 
ager of Walter Kidde & Co., Belle- 
ville, N. J., told the Eastern TF 
club here yesterday. 

Mr. Grant said that he does not 
care “where or how circulation is 
acquired,” but is interested in the 
type of circulation. Observing that 
one of the greatest problems in 
evaluating effectiveness of indus- 
trial advertising lies in the lag be- 
tween insertion of copy and trace- 
able results, he said he thinks 
many schedules are maintained 
only because advertising managers 
are afraid to risk abandoning a 
publication in which they have in- 
vested advertising funds. 

Chester Ober, The Iron Age, was 
installed as the TF chapter presi- 
dent. 


Niehoff Joins Park & Tilford 


Walter Niehoff has resigned as 
| general sales manager of the im- 
port division of National Distillers 
Products Corp., New York, to be- 
|come assistant general sales man- 
ager of Park & Tilford Distillers 
Corp., New York, effective Nov. 2. 


| Parkin to ]. M. Hickerson 


Edwin Parkin, formerly adver- 
\tising and sales promotion mana- 
ger of Times Square Stores Corp., 
has joined J. M. Hickerson Inc., 
|New York agency, as merchandis- 
ing executive. 
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Illinois Central 
Wins Top Award for 
Best Annual Report 


NEw York, Oct. 27—Broader 
appreciation of the value of an- 
nual corporate reports in the last 
few years has brought about better 
evaluation of the stewardship of 
American business by the public. 

The annual report gives business 
an opportunity to “take the sub- 


ject of economics out of the cal-. 
it a/| 


lege classroom and make 
thrijliing story of achievement.” 
These views were expressed here 
last night by Wayne A. Johnston, 
president of Illinois Central Rail- 
road, speaking at the Financial 
World awards banquet where he 
accepted the gold oscar on behalf 
of his company for the annual re- 
port judged best of 5,000 entries. 


ae Mr. Johnston was handed the 
top award by Dr. Charles A. 
Thomas, president of Monsanto 
Chemical Co., who received two 
silver awards, one for his annual 
report judged the best of all man- 
ufacturing industries, and one for 
the cover design selected as the 
best of all entries. 

Dr. Pierre R. Brety, chairman of 
the board of judges and editor of 
Analysts’ Journal, presented the 
silver trophies. B. Earl Puckett, 
chairman, Allied Stores Corp., ac- 
cepted a silver oscar for the best 
report for merchandising and serv- 
ice industries. R. S. Nelson, presi- 
dent of Gulf States Utilities Co., 
received the top award for public 
utilities. Charles A. Gerhardt, ex- 
ecutive v.p. of Seaboard Finance 
Co., received the top award for 
the annual report judged best for 
financial institutions. 


a For the third time in the 13 
years of the surveys, Philip Mor- 
ris & Co. achieved the silver tro- 
phy for the report chosen as the 
best for consumer goods indus- 
tries. L. G. Hanson, v.p. and treas- 
urer, accepted for the company. 

Frank M. Folsom, president of 
Radio Corp. of America, received 
the silver trophy for the best an- 
nual industry report advertise- 
ment, selected from among 500 en- 
tries. 

Silver oscar for the best report 
in Canada went to Ford Motor Co. 
of Canada, which was accepted by 
Gordon C. Garbutt, director of 
public relations. 

General Electric Co.’s annual 
meeting report to stockholders 
was judged best of its classifica- 
tion for the third successive year. 
The trophy was accepted for the 
company by Chester H. Lang, v.p. 


e General Mills won the award 
for the best annual report motion 
picture film of the year, a color 
cartoon. 

Bronze oscars for annual reports 
judged best in 100 industrial class- 
ifications were presented by Wes- 
ton Smith, originator and director 
of the Financial World surveys, 


and executive v.p. of the publica- | 


tion. 


Heckethorn Tests Absorbers 


Heckethorn Mfg. & Supply Co., 
Littleton, Colo., manufacturer of 
Columbus shock absorbers, is con- 
ducting a test campaign in Water- 
loo, Ia., Minneapolis, St. Paul, 
South Bend, Ind., and Philadel- 
phia, with possibly other areas to 
be included. Newspapers, radio and 
television spots, direct mail and 
various point of sale aids are be- 
ing used to promote the product. 
Kostka-Bakewell & Fox, Denver, 
is the agency. 


Kraft Foods Promotes Two 


E. J. Schwartz and Arnold S. 
Leavitt, both assistant general 
sales managers of Kraft Foods Co., 
Chicago, have been promoted to 
new posts. Mr. Schwartz becomes 
director of sales distribution, and 
Mr. Leavitt has been named direc- 
tor of merchandising. 


Advertising Age, November 2, 1953 


LADIES DAY—Charles R. Musser (left), v.p. of Wilson & Co., talks over American 
marketing opportunities in Brazil with Margaret Divver, advertising manager of John 
Hancock Mutual Life Insurance Co. and the Advertising Federation of America’s ad. 
vertising woman of the year, as Elon Borton, head of the AFA, listens in. The group 
assembled at the Midwest Intercity Conference of Women’s Advertising Clubs. 


Cuicaco, Oct. 27—Sears, Roe- 
buck & Co. has stopped selling its 
Allstate car. Actual orders to 
liquidate all stock were given last 
July, but news that Sears had 
dropped its experiment, launched 
in December of 1951 (AA, Nov. 26, 
51), didn’t come to light until 
yesterday when Sears Chairman 
Robert E. Wood disclosed the fact 
at a press conference in Los An- 
geles. 

Reasons given for the discon- 


Eaton-Dikeman Runs 
First Ad Printed on 


Filter Paper Insert 


Mr. HOLLY SprInGs, PA., Oct. 27 
—Filter paper carries its own 
message in an advertisement in 
the November issue of Industrial 
Laboratories. 

Eaton-Dikeman Co., filter paper 
manufacturer, is using a page in- 
sert of one of its papers printed in 
two-color offset so that the paper 


This advertisement is printed on 


APA filter Paper 


nee 1890 
THE EATON-DIKEMAN COMPANY 
OUNT OLLT MORO Pee 


is subject to minimum compres- 
sion and distortion. 

| TT. J. Druding, E-D sales man- 
ager, said that this is the first time 
filter paper has presented a sales 
message. He plans to continue the 
use of filter papers as inserts, let- 
ter heads, calling cards, direct mail 
pieces and other’ promotional 
items. 

| “It’s an adaptation of the old 
idea of tearing out a coupon and 
mailing it in for a sample,” Mr. 
Druding said. “This way, how- 
ever, they can tear out the whole 
page and have their sample right 
away. For test purposes, the 
printed page will be satisfactory.” 


Advertising Associates Bows 
Advertising Sales Associates, 


Detroit, magazine advertising rep- 
resentative, has opened offices at 
99 W. Bethune. Principals are Ray 
Scholaro, formerly Detroit repre- 
sentative for Look, and Don Hut- 
ton, recently associated with Schip- 
per-Webb Associates. 


Sears Abandons Allstate Auto Experiment, 
Says It Was ‘Poor Bargain’ for Customers 


tinuance of the Allstate automobile 
by a Sears official is that it was a 
“poor bargain” for customers and 
was unprofitable. The official said 
the Allstate car was merely an 
experiment, and that Sears had not 
been merchandising or advertis- 
ing it as vigorously as it does its 
other products. He added that 
Sears has not abandoned the idea 
of selling a car, and merely wants 
to be able to offer buyers as good 
a bargain as it gives in washing 
machines and refrigerators. 

The Allstate car was made for 
Sears by Kaiser Motors Corp. and 
resembled the Henry J in price 
_and in almost all other respects. It 
was sold exclusively through 17 
| Sears stores in southern and south- 
| western cities. 

The number of cars sold by 
Sears since they were introduced 
bes 1951 was 2,600 and represented 
the company’s second venture into 
the car field. It had offered a Sears 
Motor Buggy during the years 
1908-1912. 


F&S&R Handles Hallite 

In a picture caption in its Oct. 
26 issue, ADVERTISING AGE incor- 
rectly located Aluminum Cooking 
Utensil Co., manufacturer of Hall- 
ite and Wear-Ever utensils, in 
Manitowoc, Wis., with Cramer- 
Krasselt Co., Milwaukee, as the 
agency. Fuller & Smith & Ross 
handles advertising for Aluminum 
Cooking Utensil Co., which is lo- 
cated in New Kensington, Pa 


Hayden Boosted to PR V.P. 


director of Connecticut Light & 
Power Co., Berlin, Conn., has been 
promoted to v.p. in charge of pub- 
lic and employe relations. A. S 
Jourdan, v.p. in charge of employe 
relations, has retired. 


Wilson Joins Denman & Baker 


mobile agency, Birmingham, Mich.., 


troit agency. Mr. Wilson will be a 
member of the board with special 
| assignment. 


_Appoints Bacon, Hartman 

| The Chamber of Commerce of 
Deland, Fla., has named Bacon, 
Hartman & Vollbrecht, St. Augus- 
tine, to direct its advertising. The 
agency has been appointed for the 
fifth consecutive year. 


Murray Names Rickard & Co. 

Murray Mfg. Co., Brooklyn mak- 
er of safety switches, service en- 
trance equipment and electrical 
distributing devices, has appointed 
Rickard & Co., New York, to han- 
dle its advertising. 


Lutz Co. Appoints Stecher 

Walter R. Stecher Jr., formerly 
associated with the Chicago Amvr- 
ican, has joined the sales staff of 
John E. Lutz Co., Chicago newspa- 
per representative. 


Paul V. Hayden, public relations | 


Edward E. Wilson, president of | 
the Wilsen Pontiac-Cadillac auto- | 


has joined Denman & Baker, De- | 
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Sen. Johnston Accuses Summerfield of 
Misleading Public on Postal Costs 


San Francisco, Oct. 28—The 
likelihood of a bi-partisan fight 
against any increase in_ postal 
rates next year was raised today 
| when the ranking minority mem- 
| ber of the Senate post office com- 
|mittee told the National Assn. of 
| Postmasters that he is strongly 
against rate increases until there 
is proof that a serious effort has 
been made to reduce postal oper- 
ating costs. 

| A similar statement was made 
earlier this month by Sen. Frank 
Carlson (R., Kan.), chairman of 
the postal group, in a speech be- 


‘Ad Council Urges 
Parents to Visit 
Schools Nov. 8-14 


ter schools” promotion, the Ad- 
vertising Council today released 
two newspaper advertisements 
urging parents to visit their chil- 
dren’s schools during American 
Education Week, Nov. 8-14. 

The campaign, conducted in co- 
operation with the National Citi- 
zens Commission for the Public 
Schools and the U. S. Office of Ed- 


get better acquainted with teach- 
ers, support P-TAs and _ similar 
groups and take a vital interest in 
school board activities. Radio tie- 
ins and seasonal advertising is in- 
cluded in the program. 

The council has been conducting 
the “better schools” campaign 
since 1947. Felix W. Coste, v.p. and 
director of marketing, Coca-Cola 
Co., is volunteer coordinator, and 
the advertising materials are pre- 
pared by Benton & Bowles under 
the supervision of account execu- 
tive William E. Chambers Jr. 


- operations 


New York, Oct. 27—As part of) 
the campaign to step up its “bet-| 


ucation, recommends that parents | 


fore the National Editorial Assn. 


(AA, Oct. 19). 
In today’s speech before the 
postmasters, Sen. Olin Johnston 


(D., S. C. ), the ranking Democrat 
on Sen. Carlson’s committee, paid 
tribute to the studies of postal 
currently being = as- 
sembled by a citizens committee 
appointed by the senator. 


a Sen. Johnston also expressed 
policy convictions closely resem- 
bling those already expressed by 
Sen. Carlson that: 

1. The Post Office is a service 
and that many of its operations, 
including rural free delivery, were 
not conceived on a business basis. 

2. The Post Office renders a 
| service to the whole public when 
‘it makes information and goods 
‘available at low cost to more and 
/more American homes. 

3. This public service factor 
must be considered when rates are 
made. 

“Since the Post Office is a mo- 
nopoly in most classes of mail and 
if we are to consider it a public 
service, it follows that the quality 
of this service must be kept high 
enough, and the rates must be kept 
low enough so that the public in- 
,terest is consistently protected,” 
Sen. Johnston said. 


a “There is only one way to assure 
this condition. Congress must reg- 
ulate postal service and approve 
rate changes.” 

_ Sen. Johnston launched a direct 
attack on Postmaster General 
Arthur Summerfield, charging that 
he has been misleading the public 
about the efforts that have been 
made to reduce postal operating 
costs. 

Instead of saving $1,000,000 a 
day, as he has been telling the 
public, Mr. Summerfield has ac- 

(Continued on Page 126) 


Bakeries Found Using 


New York, Oct. 
are taking to television in a big 
way. 

The baking industry’s enthusi- 
asm for tv is pointed up by a bro- 
chure released by Edward Petry & 
Co., radio-tv station representa- 
tive. The brochure is based main- 
ly on statistics provided by WOAI- 
TV, San Antonio. 

The report indicates 
number of bakeries 
grew from 116 as of the end of 
1952 to 182 by mid-1953, with the 
number of markets with bakeries 
as video advertisers increasing 
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__ UAW-CIO 


UNION MADE—This page, which ran in 
Sundoy newspapers in every International 
Harvester plant city, may have that pro- 
fessional look, but it’s still union-made- 
it started as o sketch in United Auto Work- 
ers’ Harvester department, Indianapolis, 
was later polished in the Detroit UAW 
headquarters. More will be coming “when 
we roise some more money,” AA was told. 


29—Bakeries | 


using video | 


TV More and More 


from 51 to 70. These were nation- 
al spot and local sponsors. 


# Ninety of the bakers sponsored 
30-minute programs; 101 placed 
schedules of announcements and 
nine bought 15-minute’ shows. 
|Most popular programming fare 
‘with the bakers were westerns. 
Continental Baking Co., General 
Baking Co., Interstate Bakeries 
Corp. and Ward Baking Co. pre- 
‘sented “Cisco Kid” in 28 cities. 
|Among Hopalong Cassidy’s spon- 
/sors were Continental, Fisher, 
|General, Langendorf and Quality 
Bakers. “Range Rider” and “Cow- 
boy G-Man” also were found to 
be best sellers among these com- 
panies. 


Minn-Kota Appoints Flint 
Minn-Kota Mfg. Co., Moorhead, 
Minn., maker of Minn-Kota rock 
pickers, has appointed Harold E. 
Flint & Associates, Fargo, N. D., 
to handle its advertising. Farm and 
trade publications will be used. 


Wickstrom to Miller Brewing 


J. Robert Wickstrom, formerly 
merchandising and sales promo- 
ition manager of Fox Head Brew- 
ling Co., has joined the advertising 
|department of Miller Brewing Co., 
| Milwaukee. 


‘Cummins Joins Geare-Marston 


| Richard Cummins, formerly with 
|Gray & Rogers and N. W. Ayer & 
Son, has been named art director 
of Geare-Marston, Philadelphia 
and New York. 


Extrusion Corp. to Howard 


U. S. Extrusion Corp., fabricator 
of aluminum extrusions, has ap- 
pointed Lloyd S. Howard Associ- 
ates, New York, to handle its ad- 
vertising. 
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Better Business Bureau Jousts with 
Garden Guild in Tournament of Rose 


(Continued from Page 1) thing that will grow fast but which 
Quoting one authority, the bu- fills an ornamental factor in the 
reau points out that “accurately garden or yard. Authorities state 
described, the so-called blue rose that the flowers are relatively in- 
is a shade of blue approaching ma- Conspicuous and not typical of the 
genta, and as applied to a rose is regular rambler roses, to which 
the worst that could be imagined Most persons are accustomed... 
in both colors.” outright references to ‘blooming 
all year,’ etc., are definitely mis- 

= Concerning the “Eight-Foot leading.” 

Living Fence,’ the bureau says 

“this is the common multiflora # Mr. Southwell told AA that the 
rose being widely and extensively St. Louis BBB’s Bulletin article “is 
promoted by conservation depart- more misleading than any adver- 


Mr. Southwell said that “Mod- 
ern Roses” (4th edition), by J. 
Horace McFarland (deceased)— 
considered the dean of American 
rose amateurs, and whom the St. 
Louis Bureau quotes—describes 
the blue rose exactly on pp. 26 and 
326, and that the guild’s descrip- 
tion of it is in line with the Mc- 
Farland description. 


The guild’s advertising program, | 
Mr. Southwell said, calls for page 


ads in about 70-80 newspapers and 
15-minute garden show programs 
/on about 70-80 radio stations. In- 
itial advertising started in August 
and is scheduled to run seasonally 
_in various parts of the country. A 
‘campaign on the Pacific Coast is 
now breaking, and is scheduled for 
‘the next two or three weeks. 


ments to provide rose hedge fences tisement ever run by the Garden. 


for farms to take the place of Guild. It is full of partial state- 
barbwire fences.” |ments and misleading implica- 
Advertising claims by the guild, tions,” he declared. 


it says, “particularly on the radio, | 


are highly exaggerated, if not act- 
ually untrue. Respondents of this 
type of advertising,” it points out, 


On the matter of the blue rose, 
he said he had submitted all 
scripts for his radio advertising to 
|/the bureau, and had made all of 


“are not only looking for some-' its suggested changes. 


TV ‘White Paper’ Due 


The British government’s ‘White 
Paper” on commercial television 
is expected to appear about Nov. 
7. The House of Commons, now in 

|session after the summer recess, 
was informed last week that the 
| paper will be issued in two weeks. 
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SWITZER 
DAY-GLO 


There’s nothing like color—dramatic, 
distinctive DAY-GLO Daylight Fluo- 


rescent Color—to woo and win new 


advertising. 


DAY-GLO Daylight Fluorescent Col- 
ors—the Brightest Colors in the World 
—add attention, attraction and action 


power to all your sales and sales pro- 


Is. 


May we show you what they'll do for 
your billboards, car cards, displays, 
direct mail, labels, packaging, posters, 


streamers? Write today! 


SWITZER BROS., INC. 


“THE FIRST NAME IN FLUORESCENT COLORS” 
4732 St. Clair Avenue * Cleveland 3, Ohio 


in Canada: 


Stenderd Seles Ce., 4097 Medison Ave., Montreal 28, Quebec 
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Highlights of the Week’s News 


A $100,000 payoff by an agency and a murder threat make the Arthur 
Samish income tax evasion trial in California the most sensational 
legal proceedings since the celebrated Duane Jones case...... Page 1 

Burnett resigns the Durkee account. The parting was friendly, but 
strong rumors give Burnett’s feeling that Durkee marketing methods 
are obsolete as the reason for quitting...................... Page 1 

Newspaper merchandising attitude is hit by Foote, Cone’s Frank 
Delano. Dailies can provide effective service, but don’t seem to 
a ey: 62058 eo ds edo s Soe MARU ORE Page 2 

Industrial uses of atomic energy is told in an information kit pre- 
pared for the Electric Companies Public Information Program. Some 
of the data probably will appear in tv and print ads........ Page 2 

Summerfield accused of misleading the public by Sen. Olin Johnston. 
He charges that the Post Office costs are higher now and that the 
Postmaster General’s claim of a saving is based only on book- 
MOOI GREG POOR GICTORORE, ... . 66 ccc ccc ccccccicciars Page 3 

Point of Sale center is planned in New York. It is intended as a 
permanent exhibit of all types of displays and a collection of in- 
I a ne Ae a Page 6 

Marketing men are on the spot when people speak of the “value” of 
manufacturing and the “cost” of distribution, AA says in an edi- 
torial. Market researchers’ efforts to develop the concept that both 
operations add value to a product should be supported....Page 12 

British fight tobacco taxes. Tobacconists are asking customers to sign 
petitions for reductions in levies which now give the government 
ot Gere eans.5,b hacienda x PES AEs MOE OOS a eee ONES Page 16 

Class markets now are mass markets, says Bach Associates. The num- 
ber of over $5,000 families has increased and now accounts for the 
Se So sn a5 eA ASSO A DD Bad oR RIL OR a Page 36 

Prosperity, optimism highlight the South today. Three AA editors 
learned this on a 12,000-mile tour below the Mason-Dixon line and 
PEMOTT'ON the TINGIMES if GEtal. onc sie cece es cwensseees Page 45 

Ad agency mailrooms are unpopular, according to two letters from 
readers. They wonder what the job leads to, how to live on the 


told. More families are buying frozen food but purchases are very 


| NS arg 2 2 Nis Cae hohe AE Aa eh es aa aw eee Page 116 
REGULAR FEATURES 
Advertising Market Place ...114 Merchandising Devices ..... 126 
Along Media Path .......... 121 I eu s5ic acacaiacninie ica bluis 8, 29 
Coming Conventions ........ 113 Photographic Review ....... 98 
| Department Store Sales ...... 18 Rough Proofs ............... 12 
Oe rer rere 12 This Week in Washington .. .127 
| Getting Personal ............ 42 Voice of the Advertiser ...... 96 


| casting Co., and the station was on 
| the air when an applicant for an- 
‘other Providence channel charged 
‘there were irregularities in the 
processing of the application and 
the construction of the station. 


FCC Investigates 
TV Construction 


in Providence 
WASHINGTON, Oct. 28—The Fed- 


‘eral Communications Commission 
agreed today to investigate the ne- 
gotiations which led to a merger 
of the competing applicants for 
Channel 12 in Providence, R. I. 
A construction permit for the 


ws One of the issues FCC will in- 
vestigate is how it was possible for 
Cherry & Webb to complete con- 
struction less than three weeks 
after the permit was issued. Un- 
der FCC rules construction must 


channel had already been ap- not start until the commission’s ap- 
proved for Cherry & Webb Broad- proval has been obtained. 


L or, in the 
plain English of 

our engraver's 

craft, "Practice 

is the best 
50 master.” 
Collins, 
Miller & 
Hutchings, Inc. 
AMERICA’S FINEST PHOTOENGRAVING PLANT 
207 N. Michigan Ave. «Chicago | 
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91st in a series 


among ALL U.S. Newspapers 


NEW YORK 


Mevrald Tribune 


230 WEST 41st STREET, NEW YORK 36, NEW YORK © PEnnsylvania 6-4000 


Represented nationally by Scolaro, Meeker and Scott in Chicago, Detroit and Philadelphia; 
and Doyle and Hawley in Los Angeles and San Francisco 


Source: Media Records (Nine Months. 1953) 
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Joins Small, Brewer & Kent 

J. F. (Jack) Scarborough, who 
for a number of years has been 
national advertising representative 
for southern newspapers’ with 
headquarters in Greensboro, N.C., 
has joined Small, Brewer & Kent, 
newspaper advertising representa- 
tive. 


Bestfiorm to Doyle Dane 


Dane Bernbach Inc., New York, to 
handle its advertising and mer- 
chandising. Grey Advertising 
| Agency, New York, is the previous 
agency. 


‘Greenwich Time’ Hikes Rate 
The Greenwich Time, Green- 
wich, Conn., will raise its flat rate 
{from .075 a line to .08 a line be- 
ginning Jan. 1, 1954, because of 
| ‘increased circulation and substan- 


Bestform Foundations Inc., Long |tially greater costs of doing busi- 


Island City, has appointed Doyle 


ness.” 


Lowest Cost 


PER THOUSAND READERS 


of 


Ne 


workes Motel Magazine 


THE MOTEL FIELD 


»» . $13.58 


5 S. Wabash Ave. 
Chicago 3, Mlinois 


N. Y. to Have 
Point of Sale 
Display Center 


New York. Oct. 27—Advertis- 


ing Display Center, designed spe- | 
cifically for the use of advertisers | 
and agency personnel interested in | 
point of purchase materials and | 


‘displays, will be opened at 58 
Park Ave. in the latter part of 
November. 
| It is planned as a permanent 
central location where all types 
of displays and display informa- 
tion may be exhibited, Leonard E. 
Sturtz, point of purchase display 
consultant and president of the 
new center, told AA. 

Materials to be shown will be 
‘chosen impartially by the staff of 
the center on the basis of its 
knowledge and experience in the 
field, and on recommendation of 


Three of the Outstanding Values from 
ADVERTISING IN THOMAS REGISTER 


sulting in sales. 


Advertising in T. R. continually produces “top quality” inquiries re- 


In terms of purchasing power and volume of purchasing, 


T. R. far exceeds any other such publication. It is an established fact that when 


advertising expenditures are curtailed T. R. advertising is usually retained. Such 


is the faith in T. R.’s power to produce “Inquiries that result in Sales’’. 


2. 


Advertising inT. R. cooperates with and enhances the valve of all other 


advertising. A. In addition to originating buying inquiries directly, it presents 


product descriptive advertising at time and place of sales opportunity when no 


other advertising is in immediate evidence. B. It revives impressions created by 


other advertising, when the complete source-of-supply for a particular product 


is desired. 


3 


Advertising in T. R. will establish your name in industry. The buyers 
who represent better than 60% of the total industrial purchasing power of the 


United States are continually aware of T. R. advertisers and the products they 


make thru their continued referenceto T. R. product descriptive advertising, 


product listings, index to manufacturers and trade name index. 


It will pay you now to find out why 
10,384 advertisers use space in the 1953 edition 


96% 


THOMAS @ 
REGISTER 


PAID CIRCULATION 


Thomas Publishing Company 
461 Eighth Avenue, New York 1 
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SAMUEL B. HILL, national advertising man- 
ager of the Washington Times-Herald, has 
been promoted to advertising director. 


a board of advisers composed of 
merchandising experts, Mr. Sturtz 
said. Composition of the board has 
not been completed but will be an- 
nounced, he said, before the center 
opens. 

we The main exhibit, 


Mr. Sturtz 


said, will be dictated by the needs | 


and desires of advertisers and 
their agencies. This will comprise 
one floor of the six-story building. 
The remaining floors will be di- 
vided into rooms for the use of 


suppliers on an annual or semi-an- | 


nual paid space basis. 

Mr. Sturtz emphasized that the 
sixth floor will be equivalent, in 
a sense, to the editorial contents 
of a business paper. Exhibits will 
be shown with code numbers and 
will be chosen to show trends and 
new developments in the field. The 
remainder of the building where 
suppliers’ exhibits will be shown 
Mr. Sturtz compared with paid 
space advertising in a publication. 

The center will include exhibits 
of all types of point of sale mate- 
rials, he said. These include lithog- 
raphy, silk screen, plastic, wood, 
metal, rubber, glass, corrugated, 
wire on one floor. Another floor 
will include floor, wall, window, 
counter, shelf and ceiling suspen- 
sion units. A third floor unit calls 
for institutional identification, 


multiple dispensing, and _ single-| 


product displays. On a fourth floor 


there will be different types of: 


basic construction materials, their 
uses, cost and relative merits. The 
fifth floor will be used to show 
types and uses of motion and light 
displays and mechanisms. 


e Associated with Mr. Sturtz in 
the new venture are M. Jeffrey 


Rhodes, former account executive 
with Benton & Bowles and before 
that a marketing and research ex- 
ecutive with American Home 
Foods, Kenyon & Eckhardt and 
Buchanan & Co.; Gilbert H. Salke, 
managing director, formerly sales 
promotion executive with Kenyon 
& Eckhardt, and Rebecca R. Wil- 
son, public relations director, for- 
merly sales promotion consultant 
for Revlon and Dermetics Inc. 

| Display material will be changed 
|at least every quarter, Mr. Sturtz . 
said, to keep abreast of the market 
and make the exhibit worthy of 
repeat visits by sales promotion 
and advertising executives. 

In addition, the center will build 
a reference library, and plans call 
for setting up facilities for small 
meetings, lectures, and possibly 

| office space. 

Admission to exhibits will be by 
invitation only, Mr. Sturtz said, as 
the major purpose of the enter- 
prise is primarily to serve adver- 
tisers and agencies. 


| McGraw-Hill Appoints Muller 


Robert S. Muller, eastern man- 
jager of Metal Progress, has been 
‘named to the newly-created posi- 
ition of assistant advertising sales 
/manager of Chemical Engineering 
and Chemical Week, McGraw-Hill 
publications. 


Joins Chesapeake & Ohio 


Ted Schoening, formerly with 
the San Diego Sun, has been ap- 
pointed staff assistant in the 
Cleveland passenger and _ public 
irelations department of Chesa- 
peake & Ohio Railway Co. 


VISUALIZE ART 
EFFECTS EASILY 


To know how a finished printing 
job will look before it’s printed is 
valuable because it cuts down pro- 
duction cost and time. That's one 
of the many ways the Clipper serves 
subscribers. 


SHIPPER 
| ART SERVICE 
| 3,600 Art Subjects Annually 


| The collection of more than 3,600 
individual art subjects and more 
than 250 color samples that our 
subscribers receive each year makes 
it easy to visualize all modern art 
techniques. 


MULTI-AD SERVICES, INC. 


105 Walnut St. + Peoria, Illinois 


CBS for CENTRAL OHIO «+ 


Hathaway 
hasn't a patch 
onus... 


WEBNS uses gimmicks to get 
attention, too... but 
depends on top program- 
ing to build listener 

loyalty. WBNS has more 
listeners than any other 
local station . . . consist- 
ently carries the 20 top-rated 
programs (PULSE). For 
availabilities, rates and 
ratings, contact John Blair. 


ASK 
JOHN BLAIR 


radio 


COLUMBUS, OHIO 
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YOU CAN NOW SPONSOR 
KATE SMITH WITH A 
SMALL BUDGET 


With programs like ‘Your Show of Shows” and “Today,” NBC has made the 
purchase of bigtime television so flexible that it is within the means of 


virtually every national advertiser. 
Now the same flexibilty applies to the ‘‘Kate Smith Hour.” 


Beginning immediately, the 3:00 to 3:30 pm portion of this popular show is 
available on a multiple participation basis. Each participation represents 
712 minutes of program time including 12 minutes of commercial. You may buy 


as few as six of these participations and use them in as long as a twelve-week period. 


Kate Smith will personally introduce your commercials to the more than 


five million people who watch each program. 


If you buy Monday, Wednesday or Friday segments, the total price for the 
minimum six participations is $41,000 for a 42-station lineup. On Tuesdays and 


Thursdays the station lineup is larger—55 stations—and the price is $47,094. 


With this change, NBC offers large advertisers more frequency at low cost, and 


makes it possible for additional advertisers to sponsor America’s No. 1 saleswoman. 


For full details of the new Kate Smith Sales Plan, call your NBC representative. 


a service of Radio Corporation of America 
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Inplant Food Magazine Willi 
Be Launched Early in 1954 
Henry Publishing 
York, has announced plans for a 
new trade publication, Implant 
Food Service, aimed at dietitians, 


Co., New 


field of food service in large in- 
| dustrial plants. 
| A “how to” magazine in its 
‘treatment of articles, 
/circulation of 8,000, with the first 
|issue scheduled for distribution 


cafeteria managers, personnel men | early in ’54. Editorial offices are at 
and others in the rapidly growing | 444 Madison Ave., New York. 


t WHBF 


| i 


Adds up to — t 
STRONGEST RADIO 
COMBINATION IN 

THE QUAD.CITIES : 


~ TELCO BUILDING, ROCK ISLAND, ILLINOIS « 


Represented by Avery- 


Knodel: Inc. 


the new) 
‘journal will have a guaranteed | 


Tabu on Air, Mutual 
‘Announcer Discovers 


WASHINGTON, Oct. 29—Faces 
were plenty red at the studios of 
WWDC here last night following 
an inadvertent remark made by a 
studio announcer immediately aft- 
er the final commercial on the 
Fulton Lewis Jr. news show (Mu- 
tual, 7 p.m., EST) which originates 
here. 

Reportedly, the remark made by 
the announcer, who thought he 
was off the air, was “Aw, 


> 


It was carried by 342 Mutual 
stations which air the broadcast. 


® According to a statement re- 
leased by Mutual today, the an- 


because he thought there had been 
a broadcast line failure, not as a 
value judgment on the commer- 


cial. Since the program is a co- 
operative one, sponsors and com- 


Handy on Farms, But | 


mercials vary from city to city 
where it is carried. 
| The management of WWDC has 
‘made its apologies to Thomas F. 
O’Neil, president of Mutual, and 
an announcer is now looking for 
a new job. The engineer on the 
program has been suspended. 
According to one station checked 


was no infiux of phone calls or 
letters from listeners following the 
incident. 


Griesedieck Names Krupnick 


Griesedieck Bros. Brewery Co., 
St. Leuis, has appointed Krupnick 
'& Associates, St. Louis, to handle 
‘its advertising, effective Jan. 1. 
Previously, Ruthrauff & Ryan had 
the account for nine years. The 
company distributes its beer in 
Illinois, Arkansas, Missouri, Kan- 
sas, Oklahoma, Indiana, Iowa, Ten- 
nessee and Kentucky. 


‘Radio-TV Journal’ Alters Size 


nouncer was expressing his peeve 


Radio & Television Journal, New | 
/nents for many southern news- 


York, will enlarge its page size to 
9x12”, effective with the January, 
1954, issue. 


gah peat ae RPE SS te 


aw 


a 
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Some of the dreams of starry-eyed couples center around a 
fireplace, with dancing flames to deepen the glow from walls 


of Western Pine. 


And when their dreams mature, the setting is even more 
enchanting than they had hoped for. 


Architects and builders find that these hospitable Western 
woods are fine-grained, soft textured, easy to work. Stained, 
painted or left handsomely natural, they adapt companion- 


ably to any décor. 


National advertising has helped products of Western Pine 
Association, our client since 1936, to branch out into homes 


throughout the land. 


N. W. 


PHILADELPHIA, NEW YORK, CHICAGO, DETROIT, 


AYER & SON, 


INC. 


SAN FRANCISCO, HOLLYWOOD, BOSTON, dONOLULU 


Advertising Age, 


and 
by AA, WGN in Chicago, there 


November 2, 1953 


Ray B. Bottom Dies; 
Publisher of Dailies 
in Newport News 


NEwWPorT NEws, VA., Oct. 30— 
Raymond B. Bottom, 60, president 
publisher of the Newport 
News Daily Press and Times- 
Herald since 1931, and president of 
Hampton Roads Broadcasting 
Corp., operator of Radio Station 
WGH, died yesterday at his home 
in nearby Hampton. 

A native of Richmond, he at- 
tended private schools and entered 


‘he Army in World War I. In 
1925 he married Dorothy E. 
Rouse, daughter of William E. 


Rouse, local business man who 
had an interest in the newspapers. 
In addition to heading the news- 
paper and broadcasting compan- 
ies, Mr. Bottom was president of 
Southern Color Print Corp., pro- 
ducer of Sunday comic supple- 


oapers, and Hampton Roads Music 
Corp., which supplies music by 
wire. 

He had been presiderit of the 
Virginia Chamber of Commerce, 
and of the Virginia Press Assn., 
and was chairman of Virginia 
State Ports Development Commit- 
| tee. 


WILL A. WALKER 


WARREN, Pa., Oct. 30—Will A. 
Walker, 67, publisher and general 
manager of the Warren Times- 
Mirror, died early yesterday of a 
heart attack. He joined the paper 
‘n 1900, the year it was founded by 
his father, the late S. E. Walker, 
and became publisher on the lat- 
ter’s death in 1936. 


| ADOLPH LEVITT 


New York. Oct. 30—Adolph 
‘Levitt, 70, founder and_ board 
,chairman of Doughnut Corp. of 


|America, died yesterday after a 
long illness. Born in Bulgaria, he 
came to the U.S. in 1890. In 1916 
he came here and established a 
chain of retail bakeries. He in- 
ivented an automatic doughnut 
machine and set up the Doughnut 
Corp. It also manufactures ice 
cream and frozen waffles, and has 
subsidiaries in Canada, England, 
Australia and Mexico. 


ALAN THOMPSON 


NEw YorkK, Oct. 29—Alan 
Thompson, 46, an account execu- 
tive with Albert Frank-Guenther 
Law, died yesterday after suffer- 
ing a heart attack at his home in 
Westfield, N. J. After attending 
Cornell University and New Jer- 
sey Law School, Mr. Thompson 
was associated with his father, the 
late Judge Lloyd Thompson, in 
private law practice from 1934 
until 1942. He served in the Navy 
during World War II. 

After the war he entered the 
| advertising business and from 1945 
|to 1947 was associated with Bat- 
|ten, Barton, Durstine & Osborn as 
la copywriter and account execu- 
|tive. From 1948 to 1950 he was 
executive assistant to the director 
|of advertising and public relations 
|of National City Bank. Since 1951 
he had been associated with Al- 
bert Frank-Guenther Law. 


RETAIL DEALER ADS 
Yours or Your Competitors 


From newspapers and 
magazines published 
throughout ¢ ate 
Write for booklet . 


165 Church St., " 7. 7 
BA 7-5371 
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Arden X. Pangborn 


Editor, The Journal 


Vice President and Director, 


Journal Publishing Company 


Arden X. (Pang) Pangborn at 46 already has had a 
brilliant career. From his days as editor of the 

University of Oregon Daily Emerald, he came to Portland 
as a sports writer and general assignment reporter. 

On the competing morning newspaper's staff 

he successively became city editor, executive news editor 
and managing editor. Later, after 5 years as general manager 
of Portland radio stations KGW and KEX, he was 
appointed business manager of that morning newspaper. 
Since 1951 he has been general manager 

of Southiand Industries, Inc. at San Antonio, Texas 


... if you lived in Portland, you'd read The Oregon JOU RNAL 


Portland’s ONLY Home-Owned Newspaper 


Pang ot the Grumal” 


Here IN PORTLAND, OREGON, the 
acclaim of pressmen, readers, advertisers, 
newsmen, and business leaders is 
unanimous. It IS great to know that 
Arden X. Pangborn will be Editor of 


the Oregon Journal this November 1. 


It isn’t often, in this day of big business 
and chain-of-command journalism that a 
“home-town-guy makes a whole community 
smile— particularly when those happy 
smiles concern the important job of being 


editor of their home-owned newspaper. 


The appointment of Editor Pangborn 
is another step in The Journal’s continuing 
program to provide a newspaper that is 
close to its community both in ownership 
and interest. That’s mighty important 
to Portlanders. They look on The Journal 
as a member of their family. They're proud 
it is a newspaper that is sincere, forthright 


and an exponent of truthful journalism. 


We at The Journal know this is one 
important reason why The Journal is the 
Sales Action newspaper for its many 
thousands of advertisers. If The Journal 
isn’t on your schedules already, 
get in touch with the nearest office 


of O'Mara & Ormsbee right away. 
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Quantitative and 


Circulations of 


Read WEEKLY STAR FARMER 


Read KANSAS FARMER Only 


* THE WEEKLY STAR FARMER 
* THE KANSAS FARMER 
* MISSOURI RURALIST 


Questionnaires sent ............... 
Questionnaires returned ........... 
Read KANSAS FARMER.............. 


RN Se ee ee 
Read WEEKLY STAR FARMER Only.... 110 


Sy I sie Ba tle Walelée cic cces 


Prefer WEEKLY STAR FARMER... 189 
Prefer KANSAS FARMER ........ 


No Preference................ 


Qualitative Comparisons of 


(23.8%) 
(13.4%) 
(82.3%) 
(63.8%) 
(18.4%) 
( 9.5%) 
( 8.1%) 


(49.6%) 
(20.0%) 


(30.4%) 
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Questionnaires sent 
Questionnaires returned 
Read MISSOURI RURALIST 
Read WEEKLY STAR FARMER 
Read Both 
Read WEEKLY STAR FARMEROnly ... 
Read MISSOURI RURALIST Only 
Read Neither 
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Prefer WEEKLY STAR FARMER ... 153 (51.5%) 


Prefer MISSOURI RURALIST | 35 (11.8%) 


No Preference 104 (36.7%) 
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> survey TecHn0ve 


In an effort to determine farmer preference, as well 

as per cent of duplicated coverage in the States of Kan- 
sas and Missouri, study was authorized by the 

Weekly Star Farmer and was conducted in May, 1953, 
by R. J. Potts-Calkins & Holden, Inc., Kansas City, 
Missouri. 

Only The Kansas Farmer, The Missouri Ruralist and the 
Weekly Star Farmer were considered in this study. 
On May 12, 1953, using a completely neutral list 

of known R. F. D. residents, questionnaires were mailed 
to 2,504 farmers in the State of Kansas and 2,502 
farmers in the State of Missouri. The lists were so com- 
piled that the number mailed to each county in 

each state was proportionate to the number of farms 
located in that county, according to the 1950 

U. S. Census. 


To eliminate any possibile influence caused by the 
censtruction of the questionnaire, one-half of the ques- 
tionnaires mailed to each county in each state listed the 
Kansas Farmer or the Missouri Ruralist first, followed 
by the Weekly Star Farmer. The remaining one-half 
listed the Weekly Star Farmer first, followed by 

either the Kansas Farmer or the Missouri Ruralist. 


All replies were mailed directly to R. J. Potts-Calkins & 
Holden, Kansas City, Mo., in a self-addressed, 
stamped envelope provided. It was not necessary 
for the respondent to indicate his name or address, 
outside of stating the county in which he resided. 


@) one BUY BEATS TWO 


Total Readership 


More than 4 out of 5 Kansas farmers read the 
Weekly Star Farmer, less than 3 out of 4 the 
Kansas Farmer. 


4 out of 5 Missouri farmers read the 
Weekly Star Farmer, with but 3 out of 5 the 
Missouri Ruralist. 


Reader Preference 


Kansas farmers prefer the Weekly Star Farmer 
almost 22. to 1. 


Missouri farmers prefer the Weekly Star Farmer 
over 4 to 1. 


Unduplicated Coverage 


In unduplicated farm family readership in 
Kansas the Weekly Star Farmer leads the Kansas 
Farmer by about 2 to 1; in Missouri, the 
Weekly Star Farmer leads the Missouri Ruralist 
by almost 3 to 1. 


Brochure detailing “Missouri-Kansas 
Farm Paper Study” is available. 
Write for your copy. 
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@ THE ovesTionNameE 


(See Survey Techniqua, $, on rotation of names of publications, so 
as to eliminate possible influence eaused by construction of the 
questionnaire.) 

Please fill out and return 

this Questionnalre to: 


AL COLEMAN 
R. J. POTTS-CALKINS & HOLDEN, INC. 
2233 Grend Avenue 


Kansas City 8, Missouri 
A stamped envelope is provided for your convenience. 


1. Does your family read the MISSOURI RURALIST? 


2. Does your family read the WEEKLY STAR FARMER? 


3. If you read both papers, which do you prefer? 


Why? 
4. If you read only one, why do you prefer it? 


So why waste time and money 
on prospects you know nothing 
about? Cut advertising 
costs—increase sales—by 
concentrating on the Best 
Customers—delivered by 
the Weekly Star Farmer. 


County yeu live in: 
State 


, 


your audience has More Buying Power 
in the Weekly Star Farmer! 


Using U. $. Department of Agriculture and Bureau of 
Agricultural Economics records which show farm income for 
each county, you come up with the authentic and 
startling fact that the Weekly Star Farmer not only has 


more circulation than any other farm paper in Missouri and 
Kansas, but has more shar quality circulation. 


It Lays Down More Coverage in Areas... 


* Where farmers make more money. 
* Where farmers grow more crops. 
* Where farmers raise more livestock. 
* Where farmers have most equipment. 
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Value Added by Distribution 


At the Boston Conference on Distribution last week, Robert J. 
Eggert of Ford Motor Co. advanced an important new concept, on be- 
half of himself and an informal group consisting of Gordon Hughes 
of General Mills; B. E. Estes of U. S. Steel; Lester S. Kellogg of 
Deere & Co.; and S. P. Langhoff Jr. of Young & Rubicam. 

“The fact that products acquire added value as they move from 
field, forest or mine through a processing plant or factory has long 
been reflected in the acceptance accorded the concept of value added 
by manufacturing,” Mr. Eggert said. “The concept that manufactured 
products continue to acquire additional value as they move through 
the channels of trade to the point of ultimate sales or use, however, 
has not received equal acceptance. Instead of speaking about value 
added by marketing it has been general practice to refer to the costs 
of marketing or distribution.” 

Why, Mr. Eggert and his group wonder, should economists, authors, 
politicians, school teachers—and marketing men—speak in terms 
of value added when they refer to manufacturing, and in terms of 
cost when they refer to distribution or marketing? 

The answer to Mr. Eggert’s question is simple, and completely un- 
satisfactory: Marketers, distributors, advertising men—all those who 
have anything to do with distribution—have allowed themselves to 
be put in a completely untenable position for no good reason. 

We have never heard anyone discuss “the high cost of manufactur- 
ing.” As far as the economist, the politician and the general public 
are concerned, a manufacturing cost is accepted as a cost, with no 
attempt whatever to determine whether the manufacturing process 
itself is efficient or wasteful. Whatever is done in manufacturing, 
without regard to its efficiency, is accepted as a “value added” to a 
product. 

But in distribution, there is constant talk about “high cost,” “in- 
efficient methods,” ‘wasteful operations,” etc. 

We have been short-sighted and foolish enough to let the concept 
develop that manufacturing or processing is a valid addition to the 
value of products, not to be questioned, whereas distribution per se 
is a wasteful operation, to be tolerated only as a necessary evil, and 
to be reduced whenever possible. 

No one would argue that many improvements cannot be made in 
distribution, to reduce costs and improve efficiency. But the dis- 
tribution world should eagerly support this group of marketing re- 
search men in their attempt to develop the proper concept of both 
manufacturing and distribution adding value to goods. 

One without the other is meaningless. There is no reason in the 
world why one should represent “value,” and the other “cost.” 


South-Blooming Industry 


Beginning on Page 45 of this issue, ApvertisING AGE presents a 
close-up of “the new South’—a South where diversification and 
change and improvement are the rule. Every marketer who has not 
personally toured the South in recent years, looking not for tourist 
attractions but for changed industrial and agricultural conditions, 
should read this material carefully. 

It is a common failing of the human mind to retain impressions long 
after the actuality has disappeared, and this is certainly true of the 
South. Too many marketing men have a mental picture of this sec- 
tion of the country which is still based on school-day conceptions—or 
misconceptions—of a land of Uncle Tom’s cabins, one-crop agricul- 
ture, little or no industry, a population which moves only when nec- 
essary and then at the rate of a sluggish snail, and an outlook em- 
bedded solidly in the nineteeth century. 

These school-day conceptions are considerably at variance with 
the facts, as a review of this issue will quickly indicate. 
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wae: 


Gladys the beautiful receptionist — 


“It’s beyond me. All the other magazines mail checking copies to us, but every 
month I’ve got to go out to get Woman’s Day.” 


What They're Saying 


Substitute Terms Suggested 
for ‘Institutional’ Ads 

When we stop thinking of idea 
advertising as “institutional” ad- 
vertising, we can’t help but pro- 
duce advertising better geared to 
today’s job. For my money, we can 
call it anything but institutional. 
“Informative advertising”. . .“‘com- 
pany advertising”...“lon g-range 
advertising.” These are preferable 
labels. The one a lot of us prefer 
is “public relations advertising.” 
To me, this sums up the real pur- 
pose of idea advertising better than 
any other. When you call it public 
relations advertising, you almost 
automatically begin thinking along 
specifically beneficial lines. You 
begin thinking of your reader, ra- 
ther than yourself. You stop being 
introspective and start being ex- 
trospective—if there is such a 
word. 

I hope I'll see the day when the 
only institution to use the term 
“institutional” will be the state 
penitentiary. And they don’t need 
advertising. 

—Ridge L. Harlan, Batten, Barton, 

Durstine & Osborn, San Francisco, 


speaking at the Pacific Council, Four 
A’s meeting in Victoria, B. C. 


Unusual Service Call 

The phone rang and the voice on 
the other end of the line asked, 
“Can you send a serviceman out to 
check my television set? The last 
commercial that the station ran 
over an hour ago is still on the 
screen.” 

“What?” I asked, “do you mean 
that the station is running one 
commercial for over an hour?” 

“Oh no,” replied the voice on the 
other end, “but when they ran a 
cottage cheese ad about an hour 
ago, it must have been awfully 
strong for it stuck to my picture- 
tube screen and stayed there. I 
can still see the other programs 
through the ad, but they are not 
clear.” 


, Muttering to myself that some- 
| body is either drunk or crazy, I 
eo up my service kit and 
headed for the address given... 
There was the cottage cheese ad 
as clear as you would want on the 
screen in black, with the set still 
|working and getting a _ picture, 
|except for the black portions being 
| masked by the ad. The only clue 
the set owner could give was that 
he heard a dull thud when it hap- 
pened. 

Epiror’s Note: Such an effect 
may be due to ion acceleration in 
the tube and resultant bombard- 
ment of the screen by heavy ions. 
Where there is a large accumula- 
tion of electrons on the screen 
(light portions of the picture) 
there will be great attraction for 
the ions, and this portion of the 
screen will receive heavy bom- 
bardment resulting in a burn on 
the screen. Darker portions of the 
picture will be burned-in less than 
lighter portions. Hence, the pic- 
ture reversal effect. 


—James B. Taylor, in Radio & Tele- 
vision News, October issue. 


A Secret About Selling 

I am going to let you in on a 
secret. I don’t give a damn what 
world-shattering new technique we 
develop in the selection of sales- 
men, and I don’t care what revolu- 
tionary processes or procedures we 
develop in training. This one fact 
is self-evident—if we can’t find 
the way to stimulate these men in- 
to action, to inspire them into two- 
fisted action, or at least to give 
them the power drive to put them 
over this little hill, then all the 
fancy selection processes we devel- 
op and all the tricky training we 
might conceive is going to be just 
so much unused gasoline in the 
tank. 


director of merchandising, 
Bakers of America Cooperative, speak- 
ing at the Sales Executives Club of 
New York. 


Advertising Age, November 2, 1953 


—George Graf, general manager and | 
Quality | 


| Rough Proofs 


Bob Hope tried to make a tele- 
vision actor out of Gov. Lausche 


of Ohio, but the consensus of ex- 
/pert opinion was that he should 


probably stick to politics. 
« 

Phil Wrigley has been talking 
about the possibility of bringing 
major league baseball to Los An- 
geles, and some unkind souls have 
suggested that he concentrate for 
the present on bringing it to Chi- 
cago. 

* 

To him that hath shall be given. 
The hundreds of columns of pub- 
licity about Arthur Godfrey and 
all the little Godfreys demon- 
strates how little he needs a press 
agent. 

* 


Extensive ad program for truck- 
ing industry to be backed by sup- 
pliers, reports the world’s great- 
est advertising journal. 

It’s nice to know that someone 
loves the down-trodden truckers. 
* 

Bob Hussey says printed media 
do so much backyard fighting they 
haven’t developed a good defense 
against tv. 

Family rows are likely to be so 
much more interesting. 


So many General Electric babies 
got shares of stock in the com- 
pany on their natal days as to sug- 
gest that their moms and pops had 
joined the Planned Parenthood 
League. 

* 

“Advertising is a big reason why 
your car costs as much as it does,” 
observes Motor Trend, which may- 
be hasn’t noted that current dealer 
advertising is rapidly making your 
car cost a lot less. 

* 

“The traditional superiority of 
office employes over factory em- 
ployes,” says Walter Wheeler, “has 
disappeared.” 

Everybody looks the same in 
the plant cafeteria. 

* 

“Terrific customer, the gal who’s 
found her man,” says Modern 
Bride admiringly. 

She doesn’t have to be told what 
to do with her new bankroll. 

* 

“There are four kinds of wom- 
en,” says Parents’ Magazine, with- 
out in any way utilizing the find- 
ings of Dr. Kinsey’s most recent 
report. 

* 

“Even Californians are amazed 
at its spectacular growth,” say 
San Bernardino and _ Riverside 
counties of their metropolitan area. 

And it really takes something to 
amaze the Californios. 

. 

J. R. Cominsky, of the Saturday 
Review, bemoans the lack of at- 
tention paid to cultural subjects 
by the mass media, but maybe they 
want to leave something for pub- 
lications like the Saturday Review 
to do. 

“ 

The unseasonably warm weath- 
er most of the country has been 
experiencing during the _ past 
month or so has handicapped the 
clothiers, the football players and 
the merchandisers of electric blan- 
kets. 

Copy CUvuB. 
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the 5* Dimension 


HEIGHTENS THE PULLING POWER OF YOUR ADVERTISING DOLLAR IN 


\ THE GREATER PHILADELPHIA MARKET 


\ 
POPULATION | 


Philadelphia area, over 
4,500,000 persons 


\\ MANUFACTURING | 


\ Delaware Valley is 
. World's Greatest Indus- 


\ trial Area T i t 
\ 


RETAIL \ 


SALES i GROWTH 
Philadelphia area, over * ne eh \ A 
4 billion dollars yearly “as 


\ Capacity and potential for 
dynamic expansion 
STABILITY Z 


ps. % \ J 
\\\ Diversified industry x “4 
%y means steady employ- , 


oA) 
\ ment, fewer fluctua- 
tions in labor force... 


\ always a sure market 


...and in DELAWARE VALLEY, 
THE PHILADELPHIA INQUIRER 
is the first newspaper! 


Che Philadelphia ®nquirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. Dix FITZPATRICK & CHAMBERLIN 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 


ELAWARE VALLEY, U.¢.A. 


West Coast Representatives: 


Delaware Valley indus- 
trial expansion is 3 bil- 
lion dollars big. 1% 
million families here 
earn bigger, spend big- 
ger. A mighty attractive 
selling set-up... today’s 
Valley! For tomorrow... 
the “5th Dimension” — 
the growth factor—fore- 
casts a brighter sales 
prospect, at less cost per 
sale. THE PHILADELPHIA 
INQUIRER, pacing 
Valley progress, makes 
your ad dollars work 
harder in America’s 
3rd Market. 


LOS ANGELES 
FITZPATRICK & CHAMBERLIN 
1127 Wilshire Boulevard 
Michigan 0259 


eR: i Ny ees ry, Se ee le me Rc WES at Fis ca ee scp, Sica tar Bath x te a 3 ate Pete ae, PS a Hanh ae aa a See iy cae A a er eA Frise eee cae eos wires Cane vie ‘ i" ame f Re ipa eae pee ss ate cies oy a mee 
Bae Pact A aa eee istic he 5 URS peep +! Se ie SP nS Meas Ray TR ee arers iar Sa ‘ Rigi ait ee Rain), 2h ene Megan ale ts Ae 1! » BP a oh ABR hae Bie ee eu ta ee “gee See ba aes itary ae yn Dm tie Saree ge ee Bac nae ¥ 
CB ER wing 5 ORE rats SPO TERT Sige ae SM ESS NTS Sh ae ie esc re e ee eae Gaerne Upto) eons CP Ee a Se es te Tey ra mee Ne pian scanty 6 CET eg Wie.) Sy ar a ee canine sae ike Bmab iene od Sing geen Io : ge: Pest poo ae 
at ings es aiee Wee Se, Ga era PR ON tap es ae Ms ae ie eee Ue edie ae RE octets, Viger URE IMM Rae eels Sie = 
a eee TS oe ae SRL ARP ae Wa ge 4s ay Ave y itt ma aaah eS el ara reiciea ; Seer «are aa es, HORS: : Tae = ee 
Uo 2 ee am eis) a may tee) ON ene 2, *. ee Faas ey a : : ; aa : 7 sone “ : 3 pve ry * eee Pa Tage ba ee rage oe ere eo 
a a SN RG Sh Bl A Lee ae ets eRe eee as : a an a PI dap eee ike og 3 Patt ie ge ong ce coeas ae Tere a ES 2 te 
; RAE RS ea ie 246 : ; - ; — i : , : ve es : a eee ye 
7 . a? a satel ne ; , : ‘ ae ae 
‘ ‘ re ; a a 
ee 
; 
, 
> re 
| | ee 
> 
F 
' 
re | 
; ant 
Re 
Ser 
Be hace 
fice eee 
: ie Oey. 
Ne Tart 
Gee 
eal i abs 
é 4 vari re 
ae oO Basak 
ae 7 
5 sae 7 
co Oia et 
n ree ee: 
he’ ies hs. 
i ' et name 
™, 4 , bir Nee, 
Nem fet pee ea 
‘ ? peas lie ST 
eran ss 
: J is ‘ ee 
oe ons 
BS pi 
Ae Nie i Beatle 
2 i Oi : 
? 
reas, 
L e 
Spe aparece 
> Bias : 
Se 
Sees 
a, ae 
eri oe 
ri! Aig 
y a 4 ‘ 
= og kai 
ee sae Senile 
i Pee See 
~ ; § 
| ~_\ KP be 
, pri 
rues 
ee oie 
a Petry 
a See m ll a eee 
aE ae ic: ; Bs eh ge \ ees 
a 2 hls a hee < s eeeaa \ \ ae as 
Rial he gt ke ae 
‘ 5 \ Ve. eee + 
: ' Aaa gee 
\ “zi ’ He 
x gent Bee: jae “A \ eer a 
\ Ge ee : es 
\ es came : 
; 3 ree 
\ \ \ pie dans f8 
: 2 inj asl 
: . sae eee 
\ \ \ epee is 
, ee a 
ig, Oe 
’ ica, cate 
| , bipa= sc oe 
\ \ he ene 
\ \ Beat 
one yemetig 
bis s \ bi oe Me Vln 2 ‘reales wee 
Meta EF iis i i dati’ thi oige HE me Agfa ele: 
; ae MB 2 aga pee wae ips : 5 Bit eee PO, Fs Bp hia, GE? Re me * i Sed Sie yg Ps 
tags: Pasig Es Sg ESR ag sia id iii, , ee ie. ¥ "Ge FPR Kt g bi pO a2 tage Totes Peet ea a Phase 
Tg, la BB ee ; PM To ae led i, ge ae ee ig aguas etal Mba di Pty TLE, TOGO weed’ » Ge * 460M Oe Cora 
ecg EO Ye a gael Mies . 4 % ‘ it. Matis hy, Me he tS bhi 2 Sie heen, 
li ee Re ee RE We go ——— : 2 ei iii: Sidi, ‘ SR oo: ee ae ig oe ie ae Tha sata te a Noni ge eee 
: bt ie mate.” bi: he Pe fig, Bl og OR ? tig OS . y ee AN” ey phe are OG ee eye anod 
, OR 4. ao he. iM ie) tae eal Tay 4 tty, iia bi, ie a * Bi, (oe PEGA al, ¢ ‘ila t, gg COMME S © ; ee ae 
} aes ts tl eg Pg, ag se a ee EE Vie, My ee” ‘i p- es si Wircdbeiien: om - gh » per “A ae — Me i WA be ve Fs gee 
a % en oe. tee pn ag y, ye HE ef 4 a, y ET — on be ro Teed € 
fet * pabatay ghee” OWL ALY me aaa ULE ee Nis, Lp Mis a, Me” Bs ti wg i igs. = POW Cigar wn : 
é sei. Page . i é ee f Fis. ~ CH ith, pe grad Sti mgm ae 
i ie’ BET fe Se FR 6 im eae 
a ‘ sti ‘ ‘ £ a ee ? ee gual ym A We Y Cid ” hes 7 4 sy "a al 
sa on a Cie on a gem Lid tah me _ , eng o mes jee he, 24 © ce Ney ed ¢ ene 
Mit, pot gy Coe. pn i, is Sage eo » ia Ce. 3 Cre , a Aim, Fi ~ (te Fee acs 
GIs ‘i Pe a ae” m 4 EF Plt o— Ee. ose TF eas oe q its P a ~~ s 5 eee 
| as ae 4 EE ties, 4 Re, tig oS es '. ss lle “eo ig ils Wg bri “ wi 20: bi ¥ os a meet al ? | Ds : = fhe, ' ‘Ae zs 
ae wll sg, ieee 4, 5 aap, cami (i aw ee Lig: on egy ae: i er ye ri yee Ot Say tT E> f “tage 
ee di PM sas j ; nay ZB et de v .% 3 Lia MES Weer ‘wn Bes 7 % | 
se ian oe ae) ee Hip ‘4 a. fi: : ee Ri be : ae + ae ~ ¥ j a pe Ae gig vO ag ieee 
- Gh, Me ii i oe: - / “wy P re otk Wi, ‘gis my ayy y Pam eG . 
— f ei . “>> a = es : ty ur ea Soe * < r ; ‘i 
eS ’ i li ges Bir r. a tf 4 CHiB4 ex: — . ad eis 
4 suit eg 3 ae SE. (Ta ‘ - 4 f — mph A « ot aaa 
' €, if £3 mew p a TE en, 1 Lar ~~ ? , . wes ’ re £ ae e 
he ee a a Wag Morpeth ( it i ale % - os x 7 sph ee fi see ke 
5 ‘igi A ae oe: Die LE ew i“ ee) Whee 2. eae ry 4 4 ht wes a 
. ‘igi ‘calle 9, Sy eames 3 ae bs te c ¥ A i ? i 
z i hi le a ae. RE : t; ie. ae Viuhe 7 PM, «la as ty ise 
, 8 , Pe fe oa ‘ps ‘ee 4 Paci he y ibs WP Zz “ih We Pew, : hove i mee 
a - age Y 7 Be hilt baa , ale As erg ‘ cl he said tie ate ‘ 
ie Pas %, LY, 4 ' & ‘ 4 Mi b 4 ee went: I, etn 4 “i a ‘ “ aS <2 
# (ae Oe ae 5 i tia ; 4 “ wemaieed 4 P, . ? ’ "4 “ ie Le eae §. 
tn a ETE a % : ; ca oe 
“OA Pe Ge a” OE, eu: £ pe Ata 4 hi Gi TORS yt 
ae =? fwd ie a 
e: "4 "ty , Sane ae 82 8, gs ln ifindlaggoo ee yp a 
| 7 OO Meh EF i, BR Gly i iy CO Ve en ( he ais GIy”: ‘ a sr san 
| ae er * ee IE a _ eg fhe Ram. % — . | See 
e 7% Hie @ Cathe i te mgs bir tgs PA Soak 
a “: Lo he eee id CEMA CH ee Bp * i Npgos 4, km x , Rect 
, © . gi ° a, at He gy Fst iy hie Vt Cem - 44 tae Fiche Wis 
hes a a . Mea be tla 4 “<“ aa fy : a ence. 
' “Te — _ me ian. a ris FEE 
; hg. Sere ‘7, | 4 ¥ ” 7 eaatages : “ ; Pre ee. 
i OT -diapas Bs P ey Ow : cea 
ig Gey Foi”; tse a {4 , A ee res ioe eh 
a ‘“ BD ets 2 Py af” te aries 
y "ae ee: ge yee 4 “ * aia ¥ eres. 
) he ge Lip Big J f. Ui hada . ig ea 
$ GEL, hem % eed ‘ 
‘telly 4 i ‘ : rewiat 
. . * jig “ : . rah, 
ries. 
a 
a 
ee 
, 
. 
- 
: pee! eS, 
, . we me a 
We ees eS 
eo Bie a 
; esse So 
we Be ats, 
> a 
: ‘ areas 5 
: i ; is ; ity 4 eis 
Cay OM oe... reece eH un Bs eee o ara sar . ‘ . : 4 ae ; es, Gd eae ; : A Wa eh tak ; 
ps es RY ee Dae Bele Oat ee at ite i Bene Pate eo tek y ae ch Sa Se ee ah ey Se 5 R ‘ pee AG) Le eo eas i Wea 5 = et é j f ¢ : : aE zt ‘al 
| = GRE a a UL IONE UE as Gina Eps Need nb imace Ce pte WEN tual Ne pts a yeep ft en ae % Ray ig. ee Sgt MR a5 re eee’ : Ss RO RSS TL et som fed 7 mesh: Sis Ri PE ga lea, MAE eta is ae we, : Stale Sek mali Pai 3, Staci RSG eee ian Spe eet 
os ro oy 5A et cy “Me See eit Me Bk, gfe Oo tal OF — et aap 6 yt ee nee te Yaa ® ha" oa Hn, rs agen cA OAc en nee Shee ae Bo Lax ; i cae s se or de As 551 ihe Pa oe L, HS Deve ee 
4 e is: “aa “ “ sae! * . ‘ ae nents 4 a : ys : ; Y * fT a oy . ‘ at 


fe ad 3 


ly ‘’ x ‘ ‘i f 
gee ie ae ee 


ef eee 


ALL SPONSORS . 


+. APS 8S i webs eer, or A> Ae) 4 (Via Seat ee ae Blo) eta Me Pe eh ee, Fe RES SS: Ute tis eh ARTE MT Se Bea Bl A Yoel Mins RR NS a a ae AUN ag SW Me cel Eater aI yey bari o-oo Ree ee eke eee | Oe ee LPNs Ba rae Se i i ma Ore Naa eT Ne ge BOS agli GAS Ban Ses geet 
Ae: awe Rp an ee ee a eas Se a ee Gee, fon tee ee UC caget anges fh or eee Oe tn Sieger, SR od ena ress 
sig ea ae ee PRS hr OF aie ere op a ES Mae CEs aa eer. SIRS Se ae Pica RESET See Pag Veco Coma 4 aaNet mane g 08 Shas tee ilen = ACUN amet pte SBS eget AG Ci (tamtt gee Male Vile pag Ant Ee gegen a on 2: OR Se ae ges Jn Ree 
eae aps eke entra aa wae Se oo van 4 Cee ee 5, Ji eae ie Beh ns SM jure aed SOE bones iin ame ue anes ame” Sa eat. uae tS Set dees sce OR aN ee me. A emma a Re > ig Sy A eae ee oy ae) Ror ES aR Uae Miket aceite OO Slee” ck a ; Pai so o's Figs ef 
ee ateiag,, e  e Re e ee AC aa ee: eae ae Ta ae ON rg: PDA oe ei umes *cimee Seat EAN gr” CMM ee os Sige 
= : Pie! ‘ hy aes : Re aS. oy = ce al Balt ae : a iar 5 vas Sh SF on Ah a een a rs ae e%; . at is ‘ re Bes : A, 5 ie eee cand ag ae esha di x i i Perr as ¥en z laa eta, ci Sa gies Laie a 75 1 
$e OS aad ners cued) Nig peers erat ies Matis i asrericerr mye ee asale BL hah One : tay ek Ee as a 2s ls ae Ae < i aig 7) eae Weds ae me eo ae ieee ea ae ge tutte wamnees pa: ste? 
. a ieee evans 2 pet ater ears ep at i se Saleh aia = Peete tr en Are age the SOUPS Gre Nir cae) cae ay Suen eanabainy FARIS sa: © oe ete caceee oa cm Py cant ea DOOR a ei tee bese, es AMES ony eee SS oan ni i AS fel ge ae 
Seiiaa Gm  Nirec Nae) eae RMN hee ea.) fey | ei Sl a ate ata Ra eee lia Vaan wire gel Seaman Meera eer SOS alah Oh). Sie ai lS eke ad n> A Een bo ae tae = Seat. Se Soe culos Me Ss. ra : ee a re ~ oe f “Pie eae ats rane Me. ekmee nt Pe Segue Bi oooh a, al ; ee 
i laa CT 2. Ce scat a aR eae ik 1: Vani. ie i Rca Nag Hien ea eg a amas Sgt tara dea aaa jee : , os Bey 3 etic igeletesin c selee ole ‘Aad ESS 
4 et = 8 = be m 
” my VES ae? VRS 
ete . _ ee” 2 rg OR, ” Cages EP Oe bi si gem; Yen’ 33 vo OE ty hy he 1 all 4 
_ fe GR, i nel _. © yl ‘ps 4 4 inte . Pe - 
Phen } i, Z ; a 5 mn : oe “ i os, E . és s ‘ ; oe Ol . 
% OO Lt hall “en 3) LF, LG Og ce ce 
é tH i. Ki ' era an : Daas Sy) lite , i tag ae oe eee 
4 ‘Z ULV iy ‘ % », *' te ppt \ his A 
; ; YUE Ye tM iad . pf an ve , ; 
y ; we LO "ayaa Na dda he ve an OG, ig ade" REYNE ATT ae ? . 
; hg? ‘Kgl 1 ‘ 4 "he, « : ao mf y 
% Aoi :, ae 
%G adh ud al Lys Wiii4 be OE Si, % ag hy “— tn ——z——z, ti 
’ + ey } . i, Wie ee: de ‘Kher "ths ¢ “me 1 ke ls j 33 e 4 
ae i 4 ie ng is Z Vy, Ni Bes hed a> WER EEE. es g % 
We Ae asf A CP, By eo Z lg bp gs 4g ¢” m ee * a 4 i 
-% ag Ct eae tealy dh AD y if = = ; ; bs 4 a 
i I s ee te ie J, he A i. Ce se ee 4 ‘oy 
VB 4 %y Z POO ape 7 Mila ic PEGE Ak ets OT etililay, a 
3 Be ’ % F al 4 i i, ites. 4 ' i . 
Be d y” Ky 4 a 4 hs ty oe % a ‘Re™ g f q 
bn : 2 ” = - aT - " aa = = : F : 
|) ze _ Parson ep rs . +. Ss i 
y Vy ¢ o T-09 oe ie Coe Pare ; peerey trans + Ry 
yi, ? 4 SE Sie ter > 5 td - a -_ Pre > e . 
ae : ee 
ie iy IW): j - Pad ; . 
Y s* Wey a i eA 4 
> - GF : , le : / ij : 
 —_—— 7 . Oe 
4 - ~ j : ot i > : oe ow 
, r ct - : “ gM ge ATG ae: hes. } 
h. aris Z 4 # pd oe er gers = a. an a ee: € f J 
RS ie tia ea mae ag ee OR ef mee f 
Mie? in 4 % - nett cam AF eee go eA ; 
ee | - Yates Bae oe fe ! 
“© # . we" so on aie 7 mag 
fess tm * Ge re: pair — Ta waa 
a Bs Yous f P : Pa peste gh. a r ae : ‘ 
SEs, ‘j + i SMR Pant 4 ee > ee oe ae ? ¢ y 
Scie f y eee oh mr Ae ete ane ee we ae ee 86s Pus 
sin i: Se i ee ee ee ee, ee 
pret , SA i emt eager er ge OT a 2) Se 
oe > 5 ee ee ee, eee RPS 4 
wetaay ? é Sis Scie eal meee os ST ee Oe Una RipR ee 87, Mr ee Med Pit ee eeerien auiar, > ‘ohare Ue se aate aye a & ” 
Se ee j A ets rs Ge Bee so ee high Tie Need cA en oe bd a = AS > oS a £ met 
lie hee ee en A foi sa MM ee STS fe ool Ae ee. Soke ook ee >. a cee Bi 
me y “@ ’ — . eee : en PO aa meee a) peer ss ge eT Oy oe A Se). ee iu : 
Pape y ‘ in A Ee i RR Ce gm TT ges 2G epee Se hs Aer a Meee en ee meee ey a eg” eae ) 
* ho 4 a a ee PSPS OEE a aly. x eee fl eee ies, Meet) aw 2 ST ay pa die Sui: “sai dl 3 sea co zs 
aa: y 2 a) . & oer Ba ge Meee ee ae ee ee Ey, Bea eo eee 
: Eee yj ‘g Se, WE aah aN hae: MN can elie aan ey : 3 ‘ee = a : * ee ei ys Baa . Bn ST es pee ines 2a “ ‘ 
eer YP usa pig ae tear ec ne fa roe ee Fu Bae Sead ye eae 2 ame teen gh DL = 
ee ; Y Re TS gh cy Sn ee ode ae ARS ensue Fl SR ier ene eis see tae, eae ee 
pee , aly vba oe ; ue dail pga “ae eae Uae Bet eet pee he ON orwer. as ete ae ae j ‘ 
en % ' ; Sober aT. Si eee ates? ae Sic ee EAB sere) Wigs 21 Ra ite eae Lome at, sO Oreumas 5 Lo te 
a a , ~*~ Ceete ee: Peay, Ov 5° aeRO: ty cht a Ie ed ols aR Es =a ee ae Sire ¥ 4 te be 
a ae 4 , ig a. pe ee ek i ed ee nae See tf loge ee ey mies ones he Soaecee oe RY et ieee ee is 4 4 
le Gh y y hy, a “Se ae 1 Wee selena a ? Rea : a poe ee a $e. ee an ye oan 1 ; ‘ 
ee ; ~~ 4 ee nee See SR ce ero “ae in 
aie 4 inl oe ae cal. oneal Pas aie ee - See RR cc” Sg aN gD a a nee aoe ani ee a” > 
hae. y ’ Be Br? vic Se aeire Semele : Tae <2. Sua it 2 ie eM ee FO aka > 
nee 4 Py By gy one acc is ieee ii fee A a en Bey ree oh cee b sage $ ae % 
JZ ht, WE } d Wile a, : ae Pe. : i Aa " ee | oes em ge Pie He j t y ; 
os typ fe. te i . i , 7 Mig 4 fe : m 
é j Ue - 4 « th re - : gh, oa : on 4 gp 2 ee os % ee? 
vps : p 4 he 4 4 ha DS ca ; 4 mal ote Be ‘a ; CE gt 4 : pe 
LE ix . g ‘ie . ; Lhng, 2 ees mat * ‘ err i ee , ee. 
mee 2 : : “a ee * eats ia at at oe ee eae. at Say a iy beg Sys Sg t a 
ey eer kd gat oe , ae emer os ; Pees ee ee ee Oe Gx a 
oper ~s s Ty gam ij ee he. : bine: a Wee vuak: Bi : fer tx Ss "PE ae ee ee TE ey ss " Fy 2 PES 
a ‘ Wy " Bia Z / . “iy ae % bos ae $ St Se ee - 3 : Tie ee 
- : am  _£::, hee cle cui: ee: © aces, “4 rad. San ae 4 ~ 3 ge 
GB ee a Be PV Ga) rs rs ae = : é oh te ros oe : e Bree ie 
: Lye op i ieee , rt ihe Eos - eae pam \ oi ‘ — zs t a a Ait en 
Meaty y, f ag Bee % he ip ees eT ee iy gies. ee er Hata omit  % me oe es oe Ca ig a 
. soe if li one 2 ; » ) aie ee aaa ee SE 
= ae 7 , : ae - > iiea , Wie. re eg 
eae i, A ‘ ‘ : eae Boe Fm yt) eit eee ae itm 4 ; = "ee ae et Bee Me ees eho : 
oe 5 ‘ ; Pet eae: Gene at sy Pe aeae a 4 se ae ft Bee tee h oa, Se 
eee ; 3 re eer te te t ee a it 2. CB : 4 i Be, “Tee i. ge e % , oe : 
a ‘ aie hana ee ae a pile. Oe gg eee EM, ee , ee 
gg Sa oe 4 v syseeii ali E ieee i oo ' y oe 5 aes & s a * ies se 7 mee 5 ae 5 eS 
a oo 2, i ; = —_——— 4@3, © alt 
Page . A . ee! “e ‘ Ronee Sere Byte ied é : P e 5 A P & 
a t ; sia { ; tl ‘ Sates : om st aa ee i we wey 
? ad pele * yak : £ 4 P.M ‘ t*< . S e ee u 
2 ; oh d owe “_ en, - se rex ¥ : . Ags : : 5 b ad % ron wt 34 
er t 7 , 2 orate See Om neces MES NI . : ie Jae: eh “ja. ¢  “» 3 ee 
bate ¢ “hohe aah - hee ge é ii GME gf te F P. « Fei. . 2 fae 
Het ‘ ‘ egies Jeasnalhes tig ien hea Bt “ie »: et ae a ; Ly 4ee tae ta 
uke % ear a ere cet a ths eo Niet, glia i ua we ; ‘ Pi ‘ : 2 hs i 
wre bhi’ th 4 Pay ae fs UO tae segs lhe d { eo. 4 j 4 Be ae , ON wi i 4 
re 8 58 ” Z bo ae ¥ pee aoe hs ty ae a ah ce me & * r 4 P . ee i j Fat i ae ¥ & 
ye ¢ Ls; rea = aaah oe ssp _ 28 % * : j Be a 
puree $ P $ 4 ee le Ae a ak a ‘ ‘s ee eee ; 3 re 3 ate Anta 
ee ‘ iss OF _? f Ae ee oft Gee: Boia Rr eo gts, Ae Peg Pag We Prt 2k See fond 
ects J St I Py “a ' eh 1) tah lat Rare EN mea ¢ ‘ 4 Yes See. kane 3 
bi, GEE, Wig, ie! ~~ Se SR en cla ai og Sl “a nde es P ‘ be. he bie is a Oe eae . 4 
eer if gil (LOE Z — P ne ik pe Oe rah es eae 4 y yf a * 4 eee eee! rs a, 
Pee caer. o . J hol, Me | he ¢ «* ee Ls salt le = Tl dia _ Shans a ; P Wee hp foe 2 ae Pa Ge 
aks Sn i ee 4 j mp Sea ae Wmelaerea yy eon shea ‘ : Dp 2  ) ached : RD ne ee 
— { “ he aa ee ee Mt a  ) ee TI! k -- ee az 
ca > Mage os eo gee Sy ie iaoaee — : 2 Peacoat <e oy be ai aa 
E | Be 4 tg Mi aha P f Rue eee , % i “a e pees ‘ a a 
iat 2 ae - # ? ; Cs " “ s ¥, y > ar ¥ , “ives J * se 
pore he fl ’ P Mish pes, ee ee” ~ : ‘ di ne - ae : : : ea pitas ee i le ek 
bie ee oe Meme | eS yp ae | <x oa wo et yg OG ae 2G 
ae ot Psa ' Ka OE Gas A 4 : ¢ e *y ae See alla, y* . ot «Ei, _— fF , 
yi: if i ip i, (oe . * lee : , “ sree cee tS" an, er ree ~ a : 
er ih i wes i , bf ) ..% ae a a j sd © ” : fe ‘iat te: ie hy ae i +e Me me ee ee . 4 oe “ae e @ 4 :% 
re % 4 ii . . EROS Hy 62 j ag) ¥ * aa lei See aN Lo meeaier 4 ms BB 
Fe » Aig ; 4 re, 48 Ld en wo Lew: w@q) 7 “oe Be ‘ Ee a Se 2 
ae ne jan 2 ae ——- ic ee bi vy * . ae Stes Sees te Pens a > 
oe ‘% ; “ph me ” ¥4 Z iy 5 on ai he 5 a Ps J : See ks at Sate | % 
ya Mi pte bse i: aS 4 Fa % d 4 ax 9 ae a ic tS 
(sie ‘ie, i ‘ ee p Lut rt F eg gi ae pt oo 804 ee ey aoe ae 
Bs f ea ie a. ae ie # re Ff bed 45 ED % * ei Ti... een So: ae 
: WE iA # on 4 % ae 4 vis ie — ‘ide oe See i 4 ie bis aa -" : a wg pi face - 7" eos: ‘ 
4 % 1M a . a 1 giepellg ny ‘ig . ‘gh Pai: oe Ct — mall & od o os sai 
o 0 Me = i an i ie any | wa ee Meera ee * a 5 
fF 4 ee Bint } aren >, > Ma dame ic. ee ee ee oy a 
os gee i 2 | a ai ES ee Pete: ; , ee Oe 
par Gee 2 A pee + # : pre Ne ¥ Mae Re eta tte Bare uty + ee 
os Ly ve , iy “4 #4 we am pts 4 Pee meaty Shs Bis a. 1 ie : see ie em ee Ga ee 
wie by Oy *£ ‘ tn kia re eee tN (gt, Monro t™ ane i Sie ae cae ge 
POs yg. ‘te PRL Mae # f crt gue 2 ee oe as eee eee ae be iy 
nea “ep mY A Ae ye 2 i ee eae ee Re ee , Rs 
ee —— a Lee ae — oe \ e. 
acne ad . &e oy ae . eo Rey aN i ee 
Je aha - : , ra ea, ee a Oh Magee ae nee “a ‘ ‘ 2 
ae \ ; EE £, PEE te be ae i Se Ai \ ee 
Ste en a ge le gp ies " rs ’ yee 
eee ° ‘ et: é ees ea ical ee 8 ie 
re ee a : ¢ og mead’ \ a 
ace me wre | F . Boe io * «* OMe a : af p % 
MPT > , eh ee els ~ | 4° Soaks ae i 
ae POM 4 - gs ae J e ec Se % ‘ "7 
ye ech é Le . a Pe a 4 & te a 4 
Shanes ‘ ” BREE IMT: co ‘is i ‘hs Bee \ 
rie ‘ . MPs Ess | oe Y { 
ies ao / ‘ehiaer bea ; i Pe \ , \ \ ; aie 
: y? ht Sia tg ‘ ~ Beh a j 
pe e* ‘, - eh Nn me oe & sa . ee 
ee *. ‘ * a : Se “h. | x és ‘g 
es > na oo) ie ag a f : 
% i a ” Ma % ‘ ge * 
eg i ‘~ae eg “y p s& | j z, \S 4! — b- 
Ca eae . hx uw : & J : ; 
‘ere 7 a ' ; : . 
ar ey —_—t \ 
“S. Lye \ ’ 2 ~ ee. - 4% 
meee ; : >, . i . = ae Pe. ™ 
oe . — e. Ln 3 ee "Fig Me 
as . , e* ss at. a , 
Pe \) x Pe - 3 ints +e A oe + 
aap i , : fe es ea : é ; r 
a Fo - oe o rd * % 
Fel q _—— Wg oe has 
i oe Pie we de bg a, Pore ce “we eapond — af , 
rae . . é i a% 7 wes, i Fe oe VERE 
eo f FY us ; , , ten + + a vig ray Bigg 4 4 Cet ee 
a oe tae My Je ep ae ae, <4 ig 
Sa 4 fe ws EPs, eg “ ig eerie Midas + he , 
ie ge . < 3 mF 4 a ae) 
“gee o Sale ve OF darn ' Be gh BE ae ee . 
as te Fae f «lB a) 
Bee H ev te ale ee? AF Ses a4 saat . a CRs ie ‘me a ay 
aetna SP Se Le EY a) Mage ae ; ‘ anh ibe @ +0 " batt , 
Pete: . Se ae ey oe Sai! dees cite See: m4 we a F et x ee > 
es oer, f dita ay ff, Crs iy, ; . ee ~ . 4 GO & oe a 
at Ee Mae nga ERE Ae Of a rates tat door | oh eae r : : ae : 2 
site a alee er eS PAs see Sr ears! ere es Ae Be dae ed a> 4 : ¢ * 
o br inn” LASER TS ae ie ii, eee nai — meres | 
fire ‘ f oF a) j : Z Be : as 
- 
a : 2 Jone one 
+ wm - — 2 : e $ oe ® f + » « ws ods aa Ph ope ; % , “ors ge ie be » % gee “- wee _— ~~ 
, tos eee * a . ‘44 ia Sse - es 3 ee ne, be hg be ae * & * ae — = is wren 
VRE aa ag ee CaS gee ane i _ ae m 7 x Pa CaS i, . a a emcee “ 
‘ al i : ok eee Tae ee ¢ we peemaceies . . eee ne 2 - aneeeneenainn 
: 3 ae Tape a Ong TO ir i ce pine ee ae Bae Be ha coeigg Ss Pena res | o Sie aaa a ‘ 
: DRE : yea ae Nets De Beh Sk: me o i et oid i = ; rg x Ph Spe saga 2 ih Beene - : pe J toe ; ie =i oe ges = set sre i 
Soe aan ; y / 
= 4 . ie. = 
= WO iin 21 SE ik: Pk Aan aie Ff , i . om i , Pet ben, oe 
mn Se a ene .. SERVING ALL STATIONS © = 
ae a Seon ty eas eet Ww ae ts Ss :! ‘ °@ ; . . sie ty iit ain ie z 1 paca 
sites Pate ieee et en : aes: 2 Hi ( eerrneneiee 4 * : pga Nee CS. a a ak gga 3 ck Ai pee a 
ae z Bieri ® oi eat ale ae gus eee : : ee ameter gts ert ee ae 
es eR eo! Ss a Rast ary site tal Bie ee ee | eee eo sind hile cit ly Re me ron oti at “ae nh gins SN i a a Pa ee RCA ace Sy a _ ret sg oe ‘ ' 
Poe a HM 0! i - eat p : wet se A an a AD cn papain ite : Cagis i pes pi tanh oon 8 ctr hear aki pater a LS eee renege eo ae ee eee eee SES A aedee 
ee eo ee hee RM Oc, oe Oe al aE oat S 8, cae Bhi Coen ORR ly Fra bac Rae aaa rege eae rd. 3 Cee igs hiya Oe aig aN eS Nets <n RM ee gel De eA ipa aL. Cu eA bre 
a A Oo oe aE ERR Me gi Eg gh ee eee aR GR ce ie as re 
ea i gh ech og | kee Lege: Rit te ee eee Ym c ipa ee 4 : dear Be iy See to yaa Spine rte yes ae ee r ‘ Pee aged 
Shee ~ 
nig aa 
: 5 ; : i : F : oie : a i, ; ; ¢ : ee 4 ae : ae i a ; : : - ; ay + oe sari et ae ws i 
; fd we Sa Sci cre ST A aie Gil ee arn Ree a abi aha eg Me, UR ae eae eae MEL wie, EN ee ones eC dg arels Sake ety ees Fon ad Tes ee Ee ak eae oes Se Bye ee a AS oe, PO Bx re tepe BPI BPS REI Cha Ac ane Fated i 
pitts SORT oe ee ko ne ee Re ee aR Ae ie a A tea as WPI Cay: ies eel: ae ei gt Oia hy Sok ee ates i ees OG IE pe ey eee tS ay Ties oe gi eT Re ive ie: Coe Dare tl Sain Pe ee ee cs ecg Ee St oy saaclaet Sita oe aan ee Se LUhs 4IeR eee . Pe oc SUL RP atin SOO I Conte thy eve? 
SRE Ne Sete eo eng Ra nt aa ate gee ta RY 2 Ne ys) gle SPE Nhat Aco Fy ito nk pte k tials cn 1 Oo eartuee et Be oe pain EE SS oe cat Re Nir reg SOR EL aS ( Aourcsty a 


LIGHTING—TV-tested by NBC's own 
expert television engineering specialists. 


will pass the world’s 
most fortunate sponsors! 


It’s the most famous door in America. Its 
eerie creaking has been heard by millions 
and millions of potential customers. 


It is a sound so distinguished, in fact, 
that it is one of the only 2 ever granted a 
U.S. Government copyright. You heard it 
when the door opened on “Inner Sanctum” 
... America’s best-known radio thriller. 


Now this door is going to be seen as well 
as heard, for “Inner Sanctum” now comes 
to Television. This is a million-dollar 
production. Its visual impact will be 
tremendous. 


“Inner Sanctum” can be your “open 
sesame” to big audiences, high ratings, 
new sales records. And it is an opportunity 
that can come to only one advertiser in 
each area. 


Open the door to “Inner Sanctum” by 
calling or wiring today! 


INNER SANCTUM OFFERS: 


“INNER SANCTUM” FACTS: 


During 10 years on radio, it 
moved millions of dollars worth 
of merchandise consistently . . . 
for America’s smartest advertis- 
ers, including Colgate-Palmolive- 
Peet, Thomas J. Lipton, Emerson 
Drug, Carter Products, Mars 
Candy. And their sponsorships 
were renewed for a total of 46 
times! 


“Inner Sanctum” is now avail- 
able to you in 39 brand-new half- 
hour films—available with a 
proven, ready made audience— 
for your own exclusive local or 
regional TV sponsorship. 


“4 3 4 ’ id j y 
PRODUCTION—By Hi Brown . . . creator 
and producer of the original Inner Sanctum. 


SETS—Constructed by the nation’s top 
scenic designers. theatre talent. 


With “Inner Sanctum” NBC FILM DIVI- 
SION again proves its leadership and 
stature in Syndicated TV. It has one basic 
commodity: The finest show you can buy 
on film—from quarter or half-hour film 
series to brand new feature pictures. For 
top production, you can depend on NBC 
FILM DIVISION—and be assured of: 


Widest choice of high-rating hits in the 
industry. 
2 


Million-Dollar production for exclusive 
local sponsorship at local budget prices. 


3 


Market-tested advertising, promotion, 
publicity, exploitation and merchandis- 
ing as an integral NBC FILM DIVISION 
Service. 


CASTS—Chosen from among the greatest 
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5 to Rominger Advertising 
Rominger Advertising Agency, 
Dallas, has been appointed to 
handle advertising for five Dallas 
companies. They are Gibralter 
Life Inurance Co.; Dallas Real 
Estate Board; Windsor Properties 
Inc., industrial tracts and cement 
maker; International Fidelity In- 


| surance Co., and Texas Empire 


| Life & Accident Insurance Co. 


Mrs. Edith M. Holland, formerly 
a copywriter of Allen & Reynolds, 
Omaha, has been appointed con- 
tinuity writer and promotions 
assistant of KFAB, Omaha. 


Hitch Your Sales to a Pony 
And Watch Him Pull for You / 


What are you promoting... 
paste, dairy products, candy? Whatever it is, 
@ consumer item and children use it too, 
never believe the downright magnetic drawing 


foods, drugs, 


of a “Give-a-Pony’’ promotion. Free Ponies always 
promotion 
You'll see here the 


have, and always will, lead the sales 


parade... with parents, too! 
ultimate in store-traffic stimulation 


And a Pony is very eee compared 
amount of interest you will 
prize. 


One or a thousand availabie immediately. 
Get the full story today ... write or ph 


Fashion Club Shetland Pony Sale 


749 Rush St. + Chicago 11, Il. + DEL. 


create with any other 


tooth- 
if it’s 
you'll 
power 


to the 
one 


s Co. 


7-7566 


Advertising Age, November 2, 1953 


British Tobacconists Open Fight 


Mrs. Holland to KFAB, Omaha 


Against High Taxes on Tobacco 


Lonpon, Oct. 27—Tobacco shops 
all over Britain are asking their 
customers to sign a petition asking 
for a reduction in the “crippling 
_tax’’ on tobacco. 
| The drive is being sponsored by 


the National Union of Retail To- 


high tax is seriously affecting 
cigaret and pipe tobacco sales. 
Few will argue with this con- 
tention. At present the average 
pack of 20 cigarets costs 50¢ in 
Britain. Of this price, the govern- 
_ment picks up 38¢ in the form of 
| tax. 
Nor does smoking a pipe result 
in great savings. The pipe smoker 


| 


| 


pays between 55¢ and 60¢ for an 
ounce of tobacco, depending on the | 
brand. 


® The 25,000 British tobacconists | 
hope to bring these facts home to | 


smokers in their petition cam-| 


ernment. | 


The crucial claim of the tobac- | 


‘conists is that the government’s | 


annual revenue of $1.7 billion | 
from smokers would not be. 


_touched by a tax cut. In fact, they 


say this revenue will be increased 
because lower-price tobacco will | 
create more smokers. 

A. B. Featherstone, secretary of 


Wait 


till you see 
how bright and 
clean every copy 


looks 


when 


you use... 


Nothing looks whiter to the eye than blue-white. 


That’s why the 
Hammermill are j 


se new, improved papers from 
ust about the brightest duplicating 


papers you've ever seen! They'll give you sharper, more 
arresting reproduction jobs every time. And their many 
other outstanding qualities assure better-than-ever 


performance ov 


. 


er all your office duplicating 


NEW BLUE-WHITE 
DUPLICATING PAPERS 


machines, save time and money on every job. 


Your printer can demonstrate how colorful printed 
headings stand out on these new papers. And he’ll 
help you choose the right Hammermill duplicating 
paper for your specific needs. See him when it’s time | 
to restock. For samples, write to Hammermill Paper 
Company, 1459 East Lake Road, Erie 6, Pa. 


HAMMERMILL DUPLICATOR 


With its new blue-white look, famous HAMMERMILL MIMEO-BOND produces truly out 
standing reproduction jobs. Its exclusive air-cushion surface enables it to absorb mimeo- 


graph inks more rapidly, without smudgy sct-off 


to produce 5,000 or more clean, legible 


copies from a single stencil. New blue-white HAMMERMILL DUPLICATOR will turn out 


brilliant copies—that retain their brightness 


on either spirit or gelatin-type machines. 


Both papers come in a wide range of handsome colors as well as the new blue-white. 


ASK YOUR PRINTER 


IMPROVE DUPLICATING 
PAPER'S APPEARANCE 
AND UTILITY. 


No matter what type 
of material you repro- 
duce on your machines, 
it can be more effective 
with printed headings 


all become more arrest 


HOW PRINTED HEADINGS FURTHER 


Ask your printer to show you how reports, 
price lists, sales letters, charts, bulletins 


prepare, with the proper masthead. 


TO SHOW YOU 


ing, and easier to 


WHIPPET MIMEOGRAPH AND 


WHIPPET DUPLICATOR 


WHIPPET MIMEOGRAPH has been given a sparkling new blue-white look. 
WHIPPET DUPLICATOR is a brand-new Hammermill paper — also made in 
a blue-white that commands attention. Both are an excellent value where 
looks of a job must be kept up and paper costs kept down. And both 
have uniform quality that is unusual at such surprisingly low cost. 


Papers 


‘ 


the tobacconists union, points out 
that “a generation of non-smokers 
is growing up because the price 
of tobacco is too high.” He notes 
that per capita smoking in Bri- 
tain is now lower than in the Uni- 
ted States, Holland and New Zea- 
land. 


® This is not the first time the to- 
bacco shops have resorted to peti- 
tion warfare. In 1947, when a tax 
increase was threatened, they col- 
lected 2,000,000 signatures in one 


bacconists, which is out to con- paign. They hope to get 10,000,000 week. The tax was not increased. 
vince the government that the signatures to present to the gov-| 


A good deal of the tobacco used 
in cigarets here comes from the 
British African colony of Southern 
Rhodesia. But much of it also has 
to be bought from American sup- 
pliers with sorely-needed dollars. 
The duty on tobacco has gone up 
by four times since 1939. 

The king-size cigaret, which has 
made such striking gains in the 
United States, is unknown in Bri- 
tain. The amount of tobacco 
needed to make one would make 


the price fantastically high. 


# On the other hand, filter-tipped 


‘cigarets are becoming more pop- 


ular. While these cigarets cost 
more in America, they are cheaper 
here because less tobacco is used. 
There are a few brands of filter- 
tipped cigarets which sell for 42¢ 
a pack. There is also a toothpick- 
size cigaret which sells for 37¢ a 
pack. 

Finally, the high price of cig- 
arets has helped perpetuate a 
breed which is close to extinction 
in the United States—the “roll 
your own” smokers. Riding in the 
London subway or just walking 
the streets, one can see quite a few 
Britons who still laboriously make 
their own cigarets from the basic 
materials. 


White Motor Names Haldeman 


Harold W. Haldeman, formerly 
staff engineer in charge of main- 
tenance of Atlantic City Trans- 
portation Co., has been named 
service sales manager of White 
Motor Co., Cleveland. Making his 
headquarters in Cleveland, Mr. 
Haldeman will be in charge of 
merchandising and sales of parts 
and accessories throughout the 
White sales and service organi- 
zation. 


WSIX-TV, Nashville, to Bow 


WSIX-TV, Nashville, Channel 8, 
will begin telecasting on or about 


‘the middle of November. A basic 


affiliate of the Columbia Broad- 
casting System, the station will 


‘carry programs also from Ameri- 


can Broadcasting Co. and DuMont, 


‘in addition to local programs orig- 
| inating in the studio. 


Anyone in your office Can set perfect 
head- lines, body text, with Fototype 
(A stenographer set this entire ad!) 
Cuts type costs by as much as 90% 


Use for house organs. ads, direct 
mail, catalogs, brochures-even letter. 
heads! Clean, sharp characters for 
offset, zines or silk screen repro — 
duction. Send for your free copy of 
Catalog 53 today! Over 250 type 
styles and sizes. 
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Son Succeeds Lequed Depts. Steady Order Writing 


1 ton at Seer ate im Doubt Ay Chi , 
em eT Ty . At Chicago Gitt Shows 


MANUFACTURER PRODUCTS CAMPAIGN AGENCY 


GOODYEAR TIRE & Vinyl Film, Foam 64 ADS ... including 27 full pages and 37 half pages. Kudner 


Rubber Cushioning Agency, Inc. 
RUBBER CO. & Mattresses, . 
Vinyl & Rubber 


Floor Coverings 


LANDERS, FRARY & Electric Housewares, | 42 FULL PAGES .. . PLUS 3 double-spreads for trade shows aeeid & Tierney, Inc. (for 
Housewares, ectric Housewares 

CLARK. tc and supplements . . . PLUS 4 smaller ads. and Housewares) 

Grey Advertising Agency 

(for Vacuum Cleaners) 


JAMES LEES & SONS CO. | Floor Coverings 28 ADS ... including 9 junior-spreads, 5 full pages and | D'Arcy Advertising Co. 
14 half pages. 


MAGNAVOX CO., INC. Radios, Television, 104 “premium-position” boxes on Retailing’s front page | Maxon, Inc. 
Phonograph ... PLUS 9 full pages and 6 smaller-size ads at key selling 
periods. 


NASH-KELVINATOR Major Appliances 20 FULL PAGES on Retailing’s “premium-position” back cover | Geyer, Newell & Ganger 
CORP. ... PLUS pages for trade events and special supplements— 
as many as 4 consecutive pages in one issue. 
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Watt Issues Farm Facts 


Don’t bother es soonanete department of 
att Publishing Co., Mount Mor- 

IF you DON’T CARE |5);, 11), has issued its “Statistical 

“ niga is “,, |History of Agriculture.” Revised 
HOW YOUR AD LOOKS. If you don’t |annuaily, the two-page chart is 


know how it should. ..send for ; ; 
JAY P samples. There's no obligation, |aVailable to all advertisers and ad- 


dvertising Typography 


Department Store Sales... 


5% Sales Decline Is 3rd in 3 Weeks 


la WasHINGTon, Oct. 27—Depart- | showing for the year to date. They 
WALK Sdvasdiainn Pananeanhe vertising agencies. Copies may be ment store sales for the week| were now only 2% above 1952 


Advertising Age, November 2, 1952 


11 €. HUBBARD ST., CHICAGO 11 e mo 4.6134 |SeCUred from the research mana- ended Oct. 17 were 5% below a| for the first 41 weeks of the year, 


ger. 


FORT WAYNE 
Indiana's “GOLDEN ZONE” Market 


Consistently far-above average buying power and re‘ail 
sales per family—-year af‘er year—distinguish The Fort 
Wayne marke: as “Ind ana’s GOLDEN ZONE”. 

Retail sales per family ($4.957) is 38% above U.S. average. 

And the merchandising cooperation by FORT WAYNE 
NEWSPAPERS is much more than general advertisers 
= expect. Write for new “GOLDEN ZONE” Market 


Fort Wayne Newspapers, Inc., Agent for 


* The News-Sentinel ¥ The Journal Gazette ¥ 


FORT WAYNE, INDIANA 
Notionally represented by the Allen-Klapp Co. 


| year ago, according to the Federal 
Reserve Board. This was the third : 
straight week in which the big/USt period. 

stores fell below the 1952 sales « 
pace. 

| Only the Northeast managed to Federal Reserve 
hold its own in an almost univer- D!strict, Area and City 
sal sales lag. In the hard-hit Mid- 
west and South, the big blame for Metropolitan Area 
the slump was attached to con- Lowell-Lawrence 
|tinued warm weather, which was Cities 

cutting down interest in fall-win-| 
ter promotions. 


Springfield 
Providence 


Hardest hit in the Oct. 17 week| New York District 


was the Southwest, where the | Metropolitan Areas 


‘sales lag ranged from 11% in Dal- | BUftalO eevee 

} ‘ - | Rochester 

las and 20% in Oklahoma City to) gyracuse 

'a nationwide high of 30% in San Cities 

| Antonio. BE OEE | icessissasocdesiave 
SITE» -ossddeecedeatitscsntacns 


As a result of this prolonged 
sales drought, the big retailers | 


: City 
found themselves with a poorer | 


|UNITED STATES ......... 
| Boston District .............. : 


Downtown Boston ...... 


Philadelphia District .... 


Philadelphia _................. 


compared with the 3% 
corded over the January-to-Aug- 


Change from 


gain re- 


"52 


Week ending 
Oct. Oct. Oct. 


3 10 
—3 r—5 
1 0 
29 2 
0 —2 

2 6 

7 1 
— —Il 
4 2 
2 1 
—6§ r—l 
—7 —2 
1 —2 
—6 re 
—4 r—5 
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with 
What 


What 


OWT 


a new station 


CHANNEL 6 
Portland's Only 
VHF station 


a 28-year reputation 


a success story! On the air since October 15th and 


already a leader in the market. WHY? Because KOIN-TV 
has benefited by the loyalty and audience acceptance which 
radio station KOIN has built over the past 28 years. Viewers 
have confidence in KOIN-TV’s programming—they are 
enthusiastic over the sharp clear picture that VHF assures. 
This is the kind of impact that sells merchandise. 


A POWERFUL station reaching a BIGGER market 


a prosperous market! KOIN-TV’s 56,000 watts of 


power (100,000 soon) is reaching out to a family of cities 
with per capita sales MORE THAN DOUBLE the national 
per capita retail sales average*. Set sales are booming— 
with over 150,000** in use now and the number growing 
every day. It’s a rich, bustling ready-to-tap market. 

Write, phone, or wire for complete information and 
availabilities. 


* 208°, —based on 1952-53 Consumer Markets. 
** Estimated as of October 1, 1953. 


AVERY KNODEL, INC. National Representatives 
New York * Chicago * Los Angeles * San Francisco * Atlanta * Dallas 


DEPARTMENT STORE 
_ > SALES-INDEX.... 


1947-49 equals 100 
Week to Oct. 17, ’53*..p118 
Week to Oct. 18, ’52*....124 
Week to Oct. 10, ’53*....120 
Week to Oct. 11, ’52*....126 
Week to Oct. 3, ’53*....112 
Week to Oct. 4, ’52*....116 
*Not seasonally adjusted. 
pPreliminary. 
Cleveland District ....... 4 -— —# 
Metropolitan Areas 
Os a ae ae 
ee | ee ay | 2 —-—3 
| ee 4 —4 —!1 
| ee ‘ —1 —2 -—2 
Toledo < —15 -—15 —11 
ig Ee era —11 —2 —9 
City 
PETIT cvsscccnscsieescreecss —9 —8 —12 
Richmond District ...... 6 —6§ —5 
Metropolitan Areas 
WINE, assivainenscases —3 -—-4 —6 
Downtown Wash- 
ington —6 —9 
Baltimore .... —8 —l 
Richmond .... —4 -—7 
Atlanta District —7i —4 
Metropolitan Areas 
Birminghan .................. —9 —15 —ll 
Jacksonville _.............. . —7 -—8 ll 
| RS 2 2 4 
Atlanta ou... —l —§ —§ 
Augusta .............. soe —19 —21 —13 
New Orleans .......... . —3 —11 —11 
Nashville .........0.0.000.. —7—-—3 —8 
Chicago District 00. —-4 —4 —6 
Metropolitan Areas 
Chicago  ......... ee, —<d —B —6 
Indianapolis ................. --8 7 0 
I iadiparcdcisanscrnsceccicns —5 1 —6 
Milwaukee ...........0..... —5 —10 —9 
St. Leuis District ............ —T -s* —-6 
Metropolitan Areas : 
BARGER: TRO  ccsecccessseses. —12 -—8 —11 
PNET scuhiveisesnessnsinene —5 —l14 —9 
St. Louis ................... 4 —6 —4 
ID: sicsuvintekexuccanececes —13 -9 —7 
Minneapolis District . — —4 —13 
Metropolitan Areas 
Minneapolis-St. Paul * ° ° 
Minneapolis City .. —5 —8 —l7 
St. Paul City ........... . . * 
Cities 
Duluth-Superior ......... —7 —2 —10 
Kansas City District . —# —4 —10 
Metropolitan Areas 
BUI socccsscohsbuckscvtccives —1 -3 —l 
TE: iiciisssssictmnnes =e o —4 
TPIIIN ciccdictaccenistrueensions =OEe —7 —19 
ee een —9 —1 —16 
Oklahoma City ............ —12 0 —20 
Tulsa eisinaieebes 13 5 —9 
City 
Kansas City .... . 10 —5 —14 
Dallas District ........ ow. —4 3 —I5 
Metropolitan Areas 
Dallas planticsiiei 16 9 —)l1 
Be” CMI . ic; douekiesvqcnnaadienn 5 2 —4 
Fort Worth picwisidahiette 14 —16 
Houston aes a. —13 15 —16 
San Antonio ............... —18 —13 —30 
San Francisco District 4r—il —9 
Metropolitan Areas 
Los Angeles ........... 11 —15 --9 
Downtown Los 
pS ear ; 18 —17 —1ll1 
Westside Los 
PEE. eiittiiacissdivenoies 12 —16 -—3 
Dat TD. wtetsscenccieess —10 —19 —4 
San Francisco-Oakland —4 —13 —6 
San Francisco City —4 —15 —7 
Oakland City ..000... -2 -8 —4 
Portland City ........ , 0 6 —3 
Salt Lake City .. : 11 3 —1)1 
IIE sinsendcaccentenvecs , 0 1 —-1 
Spokane . : 12 9 5 
Tacoma ... sansa 6 3 2 
r—Revised. 
*Data not available. 
‘WCCO, Minneapolis, Names 2 
Jack Lucas, since 1946 a station 
accountant of WCCO, Minneapo- 


lis-St. Paul, has been promoted to 
sales service representative for na- 
tional accounts, a new post. Rich- 
ard P. McClanahan, formerly a 
national representative of imple- 
‘ment and tractor publications, has 
joined the WCCO sales staff as an 
account executive. 


BEL ORF , 
sLANDER © 


ADVERTISERS © AGENCIES e CLIENTS 
are all exposed daily to claims for LIBEL, 
|| SLANDER, Invasion of Privacy, Violation of 
Copyright. 
INSURE THIS HAZARD! 

|| Our unique policy is adequate and amazingly 
|] tmexpensive. Experience proves it's smart 
to be protected 


WRITE FOR DETAILS ANDO -RATES 


EMPLOYERS REINSURANCE 
CORPORATION 


lasurance .Eachange Kansas City Mo 


ie ee St ae et ere tokio SAY Ps + ie Es ier ae BAA ae ie "A Gritay es oe ae eee eee as I at la Re eo AN SAS SHE Gy erp olen aa ee ap RS a's <M ROR MT te a ade cik Sie Seen Gri pau Spt tare Ri she 2S: ee : Sagar tis Res OP auia my shes ai 
Die Ae ad ee ic is > 1 rR a Rae a ain Pes eas le es PUA iat | co RAS SS eBprs me Cte seo tte tte oe,” AP ki eae Oe = Soe eee par Pierce ae SS ia Sr eaves a amie oy eS alee a di Ags UR EN 7 Se em ae ah = eaten CAs jeer rahe tek oe 
BING ga a a gn MY ay Sab Wh a ae Eek BS ty ee fi: We Ae eRe eg eRe te eS ae eee De Geran Ciena, 2 BOA Ai sel ese A seer bees 2 aces Oe aioe 7 ae mea ecm at ig 0 dang aoa pa ily SFM ON Amat eNotes Ae, Bin gs waco Ok oe eh oe eee Ae a 
ca LP ge eda a Ae z Sev. fay as ee ee Z ait tigen anna Vues a Tia Ste ey We iy iam Sameer et | Un: Te a tad Sia Pee, Ci Caress BY Se fi ee Sn see jee set ee tet ete ime ae gaan ee ae eel ee cee re es werk Sp agi eae ee” Sateen! re ae SON Sci ee i ees eae 
et EE a0 SI she ist See a perme eam OLN 3 os ee 2) Sse yee ay DE ee ig 2 foe os i ee me Ta By ea I SA ac 
% ; ie ; Avni Met, tac Eas Aas ZANE AA ial cxts SIRS) 2 i a Dee ae i oye o 8 oa le es Bers hes Sere oe Rs ee pid =f ae Sagat ena 
aon a apne Mepe ‘ sha ig itis ‘ oaraad RNS kaon a es  ptalage ioe ee ps tise 5m 2S ee Seale a, in Sep te Sai peas. Sine Shae. ay tp ae ee pat, MAEM gras <a ks 
ia TS nett ee mS A ort ON man 5. ee En eae rete ee ie Se AR Met tp ates ge + hp ale eR hia omg pas eae Bs Clete 4 ee x Se. ee ee cee ak eM ae fe 
rs : eit ; ‘ ; ae ‘ ‘ ‘ ra - 
ai Te An ne cae Re “os 
LT | : 
remem 
ee 
0 
6 
oe —1 . 
Aaa 82 j 
classe ° ‘ 
Sa ees —s 
sae 0 
dia: = ‘ 
seit 
aie “a 
as 6 
pee ues ) 
ne 1 
it ra fan 
ae 
eo 1 
Di —————— ees sss ssh sessilis eessedesnsstnnssnsssmenstsnsusecesussaseeusses 
ee p) Ns 
aN 
-F¥ 
‘paar 
a =m C On 
ea, ‘ ~ 
id eo 
ao = = 
nheae Ps on § 
ais 
anes ‘ ~ \) # 
es Nae 
Si. SY PRP> . 
Sees, M 
ie om ‘ 
sine — F) 
Es. 4 a ae 
* J 
, ‘ Soe f Beg ae fee 
ake): me pe ee Waa "% a “8 & 
erred os Sy 5 5 ‘ ji Shee | a gg ‘3 . 
ae i, 7 es ry Va Po 4 
ae ee > ee ee ey 7 
ain Me ~ ‘i age) 7 eee 25 
oe ' % “g. ie Bg Pe: — “Seek it gp het 
oh hea ym", % J fj bat j spine) } eo 
A age — :% bbie f ny ek gee SS, 
eee Pm) : 
Paes ; 
5 
Pare. 
ee L Moe 
Rene Ma _ ’ /' Wy) é 
ES ty oa —T ° : 
x _——_ 
— » x . 
A) ) 3 ' 
niin ) “ 
ae Z ; : 
Sey:  ‘ ‘ ~ 
sents Z 
a /) ae 
FY, ei ge om 
a s } -_— F 
aes ZY a a 
aie <A) 
a cc oH = oes 
Rick —_ ite S ~ 
. * 
bes ¢ /] — A f 
i's “ — } af) . 
paae mat 4 a —S N Pag 
Be ti A 4 { 
Pes 44 
Pea — 
ee 
a ee 
oc ae 
el oalg 
as Z _ ee 
te 
Sess 
tees 
ee 
ree \ 
oe ” 
dite ia { 
es i 
; Pa. tla . 
; : ; ; ¢ a AN NEL 6 . te = 
"G ee cn ¥ * J a 4 ' 
= i 2 ! j C re _- j 
. Se) * . | 
ges ne 
al ee 
« : d ‘ * 
oar a = sig etie ee, peceeer ey”, rece or ey a OR : Sate iy ae Ma saga BT ea , PPh OT Fa Se a ~ ay ‘ gi Sy. pe Me Sh go ; Frey pe tae at Bee Gee: 
Sei pean ip: STREET, Eom nies, mae ei ince” Sey acum ibe oo dee PE eer AE yh Rad, GaP R RIN ASAE RE OK RT Sg OT is rd a Se Ta gt iy he a Sell athe Bg Le SN TE ee SR lhe age Shas ae 9 i ae ee a Be Sih. Sv ws aa reget SY or ayaa SS ame Py eee SL A eae DIES 2 aie dies wae ea 
Se a! Bee ees Pet: alas oe te ede pies bs eee ay ic Pee hig 3 Re ton : a oak Get ie th A ORS: aed ad “Wai 0 Ae ao Ee a Sy pre Mea ist) coi iy kee ieee Serer , Pee ee Fees, ees ek os ey Meech: ast LS oR gal I Tee Oe RT 3 as Eee aes? 
F r oo : “ee ont i « oe = : " as . ie me o oa % , ote pe Oe . ee * ae Prt ee a em Pes af a Kaew ae ~ 2. ® if i na oe me: pe > 
> ee aoe ee ee > = * uf ge i nd oe Lo oe po. - _— * < 7 


Milwaukee Braves Lead 


Major League Attendance 
1953 Paid 
Attendance 
. MILWAUKEE BRAVES ......... 
p OW: OPK COMMOOB. 60 ccc s occu 
Chicago White Sox... ...cccscece 
) MOBI DOGRONS .5 icc iccsev ens 
premeeentee TRGIONS «0.6 06 cc sc ess ie 
eS FO errr errr rn 
S IE CEOTE oe kan ss cesavadens 
G Gees a COPGIBGIS. 665 oc isc caes 
. Philadelphia Phillies ............ 
me . ae 
SO gf ere ee ee 
. Washington Senators ........... 
) EOOOUPER FIPBUS cae ssuwedsios 
Ne ae er 
. Philadelphia Athletics .......... 
py, SE PORE. cc cévvvsveceus 


wCaennaurkwnde 


Milwaukee Journal Leads 
All Newspapers in Advertising 


(First Eight Months of 1953) 
Lines 


Milwaukee Journal ... .33,004,022 
Los Angeles Times .... .32,348,231 
Chicago Tribune ...... 32,185,005 
Miami Herald ......... 28,569,821 
Cleveland Plain Dealer. .27,758,881 
New York Times....... 27,655,546 
Washington Star ...... 27,525,461 
Detroit News ......... 27,052,351 
Baltimore Sun ........ 24,836,792 
Houston Chronicle ..... 24,607,345 


~ 
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ovce Whilwaukoe Style 


BIC LEAGUE RESP 


Here's an average crowd at a 
Braves’ game in Milwaukee—and 
it is also a picture of how Milwau- 
kee and Wisconsin go for anything 
of “big league” caliber, whether in 
entertainment, automobiles, food 
products or appliances. 


The Braves brought 1,826,397 
people into Milwaukee's spanking 
new stadium this year—topping all 
teams of both major leagues and 
setting a new all-time National 
league record. The turnstile totals 
nearly equaled the combined Na- 
tional league gates of Chicago, 
Pittsburgh and Cincinnati — and 
exceeded the combined American 
league totals in Detroit, Washing- 
ton and St. Louis. 


This record response showed 
again that Milwaukee and Wiscon- 
sin want the best and have the “big 
league” buying power to pay for 
it. Average Milwaukee family in- 
come is in the top bracket among 
the 25 largest metropolitan areas, 
higher than New York, Philadel- 
phia, Pittsburgh, Boston — and 
20% higher than the national 
average. 


If you want that kind of cus- 
tomers —a million and a half in 
Milwaukee's retail trade area — 
there’s just one place to attract 
them in crowds. More than 9 out 
of 10 families in the Milwaukee 
metropolitan area read The Mii- 
waukee Journal regularly. And ‘in 
The Journal these responsive 
readers for the past three years 
have supported the Jargest volume 
of advertising ever carried by any 
newspaper or any other publica- 
tion in the nation. 


If you haven’t seen a copy of 
The Milwaukee Journal lately, ask 
our national representative, 
O’Mara & Ormsbee, Inc., to show 
you our new 1954 model. It’s a 
new kind of newspaper, better de- 
partmentalized for the conveni- 
ence of readers and the advantage 
of advertisers. It is brighter, news- 
ier, leads the world in quality and 
quantity of editorial and adver- 
tising newsprint color, and packs 
the kind of reader interest which 
has made The Milwaukee Journal 
one of the nation’s top advertising 
buys. 


THE 
MILWAUKEE 
JOURNAL 


National Representatives, 
O’Mara & Ormsbee, Inc. 


New York Chicago Detroit 
Los Angeles San Francisco 
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‘Post’ Publishes Survey 


Data on consumer brand prefer- 


Nash Backs Poster Contest 
' All dealers of the Nash Motors 


seven laundry products and three and their employes are eligible to 


toiletries have been compiled in 
the Washington Post’s seventh con- 
sumer survey. The 86-page report 
contains comparable figures for 
the past five years to indicate 
brand fluctuations. 


enter the division’s second annual] 
joutdoor poster contest, offering 
$3,300 in cash prizes. Contestants 
|will submit ideas in writing for 
advertising posters, no drawings 
\or sketches being required. 


Promotes Russ Zeininger 


ences for 53 foods and beverages, division of Nash-Kelvinator Corp. ak yt. — py ee | 


partment to account supervisor of 
McNeill & McCleery, Hollywood, 
Cal., agency. His media duties will 
be assumed by John McNeill, in 
charge ef radio and television, and 
, Loretta Skelton, in charge of space 
| buying. 


Advertising Age, November 2, 1953 


ABP Forms Editorial Workshop 


is the 
name of a new group composed of 


“Editorial Workshop” 
managing editors of member-pub- 
‘lications of Associated Business 
Publications. Like ABP’s other 
groups for key personnel, the 
| workshop will meet regularly to 
idiscuss matters pertinent to job 
\interests. 


‘ 


1106 Dominion Sq. Building, 


THESE 


222,000 EXCLUSIVE 
CANADIAN BUYERS? 


In Metropolitan Toronto and retail trading zone, 


222,000 people, over 15 years of age, read The 
Telegram as their ONLY DAILY NEWS- 


PAPER.* The Telegram alone reaches this 


EXCLUSIVE market (more than the combined popu- 


lations of South Bend, Indiana and Sioux City, lowa.) 


HE TELecram 


DAILY glco WEEKEND 


TORONTO 1, 


W. E. Browning 


Montreal, Que. 


O'Mara and Ormsbee, Inc., 
420 Lexington Ave., 
New York, N.Y. 


John E. Lutz Co., 


Chicago, lll. 


CANADA 


435 North Michigan Ave., 


*Daniel Starch and Staff (Represented in Canada by Cruneau Research Limited) 


More Than 500,000 People in Canada’s Richest Market Read The Telegram 


ce aoe 


‘Brown-Forman Plans 
‘to Promote Special 


‘3D’ Gift Packages 


| Lovursvitte, Oct. 27—The 3-D 
gift box for the holidays has be- 
come a spanking new idea for 
whiskies. 

Brown-Forman Distillers Corp. 
will thus deck out two of its whis- 
kies this holiday season—Early 
Times and Old Forester. 

The 3-D “Decorama” gift box 
encasing Early Times is colored in 
a seasonal trim of green and gold. 
In addition, it is strikingly orna- 
mented by a “clock” which pro- 
jects from the package. Old For- 
ester will have a 3-D ready- 
wrapped gift package also. 

Heavy schedules in both maga- 
zines and newspapers have been 
prepared for Early Times, accord- 
ing to R. W. Moorhead, Brown- 
Forman director of advertising. 
Ads will appear in 210 newspa- 
pers, and magazines include Col- 
lier’s, Dell’s Men’s Group, Ebony, 
Field & Stream, Holiday, Life, 
Look, Newsweek, Outdoor Life, 
Sports Afield, True and U.S. News 
& World Report. 


= The Old Forester magazine 
schedule calls for ads in Collier’s, 
Ebony, Esquire, Holiday, Life, So- 
cial Spectator, Time and Town & 
Country. The brand’s “Full Dress 
for the Holidays” theme will 
reach into local markets through 
ads in 187 newspapers, and out- 
door ads. 

Ruthrauff & Ryan, Chicago, 
handles the Brown-Forman Ken- 
tucky whiskies. 


Monopoly Charge Leveled at 
Coin-Operated Lock Makers 


Five American coin-operated 
lock manufacturers have been 
charged by the Federal Trade 
Commission with conspiring to 
create a monopoly on coin-oper- 
ated locks in public rest rooms. A 
hearing has been ordered for Dec. 
2 


Named in the action are Amer- 
ican Coin Lock Co., Pawtucket, 
R. I.; Nik-o-lok Co., Indianapolis, 
and its subsidiary, Pacific Nick-o- 
loc Co., Los Angeles, and General 
Service Co. and its subsidiary, 
General Service Coin Lock Co., 
both of Boonton, N. J. 


Gerber Forms Subsidiary 


Gerber Products Co., Fremont, 
Mich., manufacturer of baby foods, 
has formed a separate company to 
promote the sale of Gerber prod- 
ucts in Western Hemisphere coun- 
tries. The wholly owned subsid- 
iary, Gerber Products Inter-Amer- 
ican Co., will have its principal of- 
fice in Fremont. Officers of the 
subsidiary include Joseph H. Bag- 
ley, president, who is general sales 
manager of the parent company; 
Frederick Gonzalez, v.p., head of 
the parent company’s export sales; 
William McKinley, secretary, 
member of Gerber’s legal depart- 
ment, and Elton J. Meyer, treas- 
urer, who holds the same office in 
the parent company. 


Erwin, Wasey Boosts Genzmer 


George V. Genzmer, merchan- 
dising director of Erwin, Wasey & 
Co., Los Angeles, has been named 
to head a newly formed sales pro- 
motion department. In addition to 
supervising sales promotion, Mr. 
Genzmer will coordinate the agen- 
cy’s merchandising, premium and 
market research activities. 


Curtis Moves N. Y. Ad Office 


Curtis Publishing Co., Philadel- 
phia, has moved its New York ad- 
vertising offices to 380 Madison 
Ave. This consolidates into one 
building the offices formerly lo- 
cated at 60 E. 42nd St. and 285 
Madison Ave. 


Joins Outdoor Advertising 


Vincent V. Van Beuren, former- 
ly with W. Earl Bothwell Inc., 
New York, has been named an ac- 
count executive of Outdoor Ad- 
vertising Inc., New York. 
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Announcing Ge. 


AVAILABLE ON EVERY ISSUE OF BUSINESS WEEK 


YOU ADVERTISE IN BUSINESS WEEK WHEN YOU WANT TO INFLUENCE MANAGEMENT MEN 


See 


‘ 


effective January 2, 1954 


COMPLETE STARCH REPORTS WILL BE 


In an effort to provide advertisers and agencies with more factual 
information with which to evaluate the readership of their adver- 
tising, the number of Business Week “’Starched” issues in 1954 will 


be increased from 26 to 52. 


AN EXCLUSIVE BUSINESS WEEK SERVICE 


Business Week alone among the general-business magazines pro- 
vides advertisers and agencies the opportunity to study complete 
Starch reports in order to measure the readership of their own and 
other advertisements in its pages. This continuing program was in- 
stituted nearly five years ago by Business Week as a contribution to 
the better understanding of advertising appeals, as well as layout 
and copy techniques. The expanded program for 1954 assures you 
of our continuing determination to help further this understanding 


by every available means. 


BUSINESS WEEK 


A McGraw-Hill Publication 
330 West 42nd Street 
New York 36, N.Y. 


Reh Seat Oni i ae ar, a yc te te oa cu hase Ne a SMO eles HTT, eg ear ‘ tp hea = SLT oe I een eres Beem Rh hae Sipe a SES ar aghast ae PS he a ete are ae ne se a er ae ed Sei abie Set | ees 4 ey Ua ieee Sie 
PEO eh ed eee gts Abe eee Ysa Rely be te Ee cetyl pet Wise ek 8 gf eae ea +e, cee i kt: ae nS es Mea ae ie saa A a ea ghee oi TT ae. RS NG em chek eo Nee Weel Saar hk eran Se oreo Via TE me me eit me ER a aN wesc & sa ig ee ae Mier ae 
Bee hig see are. eee Ra dee in ta eee Re pee ee pe hi ty NC tel 0 Sa Ge Gs Borie: tae pa ae elas ei tptiah ican clk gh S ON hs A eRe yaaa DRE tie At hh Meat Cit mr one OSAP a ROEge Coe yng. Gh angen NG ee a eee aa St Saree as es a eet dee cae 
Pe eer Sesh Relief OF eT wae Se cae CN tS 0 aPC eis aah tse. ~ “ene ierammepenyie ng BPE theta. ys yore gh ee ha cq ‘ Re ie a aa ea SME. eo men ee Se Bernd aah, ace tn at ei ae ein sieges Uy ARERR? ee ere MCS on a Ce Raa et aE eee 
be pier eared Oo See at a ae ie aor Paap sh eagle ep memaneg 8 ie agape => iF ieee Ra AME mR SR paced 5 ir ta ria ks eerie ach ges age eagle PO Je 9 San eae es Deane Mee ee RS 
ieee cae i ae : Ste eee i Sg. nh Oe Sage 3 % fe: Nigh ae La : ce ee ore Se os ay Rewer ang er tira oe CLG PSN oe mine 10 Sees oe are ee Be Sk EOS aes 
eee eS eee gy ere Gr eee Es SPE Cie om oie ‘ee waa eves i aa oe ee ‘ 5S <3 me ir : rit ae: ee ae Se: aa ee ee alee © ce Seen en 
Ps ; . , > ' As eee ts 
4 PESTO oc See ae eS RES eve ee 
pail 
. 
— 
r 
= 
ee r 
pa ae 
t en ee 
eee "aa 
a eae’ 
Bay ate " 
, ae 
@ See ae 
cele Me kr + 
intl ace 
Si ee 
te eneh 
I he es 
ha ete 
Sey 
ase 
Be ea ar 
Fe, aaa 
ie. ae 
Jae 
it 
ae die 
<a 
ie. A 
hs hide 
ets ao 
Sy F 
_ . Ps fs 
- Lt ae 
Gees fee 
a 
AE AAS ANH é 
dy 
- Bs Sh 
ee eRe 
alate 
ae 
es tea 
Bree sh. ee 
Betis em ney 
1 Pn Ay hie ‘s 
ot a x ae 
. ee PPE eer: 
=a 
me faa 
ae. 
ped a 
sa " 
See. 
ae 
- ee 
iaaee > 
’ ie 
y 
Crane : 
Saree ORE 
ee oa pe 
bait 
a ad: 
Pcannee 
on 
aie ceall *~ 
= Ae amare 
iy yet k's 
Varkee: ou 
eee et 
Ses 
har ale cee aal 
pp a 
(Bn 
y ‘oa : 
| antes. 
} {teem 
4 as © ee a, Re: 
loam eee 
eye ~ 
SF aah 
ee 
ee eee Ey 
ia (ok Peer 
POR 
“See os 
oh 4. cua ak 8 
ar tg ep 
a 
reg) at Rl 
Bee ee 
Batts toes 
ee em 
pio. a4 
Be 
Byte ae 
ae abi 
he eee 
SP os 
Uu scary a pes 
=e Seat Arig, 
“ 5 Se eate ope ss 
igs bos 
oe, Car ee 
a. . ee a Pete 
ee Cg res er 
{ ane Hes? eda 
S\N 8 tenes 
We ach o en oa 
W E ea en eee 
: Cea 
Bas | 
py 
™ 4 
e 
- a + * 
” ae 
. . fa ' 
} ‘ “” : . 
L . a 
‘ gta 
J Oe am , 
> 4 Z att =n 
. 2 ml RE 
oer oad 
ee 
a ge 
aes 
ae eae 
' ee 
. 
| ; rrr 
POF 
Se ot 
‘ isha liege 
; ery areamgs 
. EES 
oe tee “ = : : - - ere. . 3 Paes: — ie 3 4 = yee a % ; a : B ge “ ao: pete ee ew 
‘ 7 z Pg " + Nw ; $ . “ - a mea 2 a ’ , F Prey i ae 5 = 5 3k 
% edge igor = Cae oc CR. te Po eee || i RR i ‘haehe ihsg, nd ATs are Fa P “ eh 7 ifigc ey Mis bh gna RR De ayes SE Ee ge Sar te Sa tae "i ae ae a c 4, My <n ¢ Ag rL Preis Wye 2 
mea i ae 5 tee : me re BS a eG a fie ae eae ee 3 ee. = ee Pe a ea ee Pha 3 7 A page. . iy peel Np pe weet ee aa) es ae © a me 
<a Pasco Dy ele VON ag oe Tee Pipes, ae a end ea A ae ee fl : 36 eee 5 ¥ mis Ph: fet, tor Shere sie Saas we ee dare: erate foe o hee 6 + Be eg ug ea rs 4 ay a, eee an mm 
ee oe kde é yee Be OMEN ey rhe AMEN Md gy Seeee M,N ear Wie intr Ace ail Gane ga ales EA i aay Oe igre genie Ons ie : ee ee gOS EL yen oo, eae ee Saar eh Rein hg altho we Jae G sip soe eae ‘ tats eye de 
Sigd VER ‘ ee Tas tye Res SS $3 By ge ee boot 5 ade git Spee kas, © a ea ee ee ae CSE an See t eS amine et MED Olin Ie A! WOME S akc SUE Be Fe aT eee EAP Dee Foe sned nara a ten Bec Sam ae marge Vos he co ae ween Wa aig Ne ae oe a 
; f ae ‘ me 2h See : ’ i oF Dee a eee ate ae / POLS Ei ee AES es LU ER acti ach teas a eens ea Oa pl MGR eee Ag Te 8 ie: DE Mata Se oy 5 pa Sy Rae RAGS coe th ehaae times, Pate ea ct 
i 5 oo #e%, : £ ae soy, tt is, 3 Ls ae 7h 2 te eee . = i nie ys 7 < i peaetss f x : Bini tee etwas oe Sakic granary ln ws male Sas ee tO Re geew of oe ee aoe ee 9 se ae hs Shit 


Arthur A. Judson Inc. Moves 


PHOTO-REPORTS 


ON PRODUCT APPLICATIONS 
Notienwide ergonization of 500 capebie Photo 
Reperters provides effective way to ebtain on 
lecetion photos, reports, and releases for odver- 
tleing, editerial and research purposes. 

Fer more Infermation write or phone 


SICKLES PHOTO-REPORTING SERVICE 
38 Park Place, Nework 2 


Arthur A. Judson Inc., New 
York agency, has moved to larger 
- quarters at 19 W. 44th St. 


Aylin Advertising Moves 

Aylin Advertising Agency, 
Houston, has moved to larger 
quarters at 904 Lovett Blvd. 


Automat siik-screen equipment for speed 
and economy Speciolists in short run, 
vorge surface printing for outdoor and in- 
foor advertising 


4 COLOR SCREENOLITH _ 
PROCESS 2 


= SOLID; COLOR PRINTING 
Pe te } 


Tae eas 
lowest cost silkscreen printing 
the jorgest printers of loca! 


and sectional 44 sheet posters in 


the United States | 


| 1570 S$, FIRST ST., MILWAUKEE, WIS. 

. OFFICES IN: New York Boston 

Pittsburgh * Detroit Chicago 

St. Louis * Dalies * Sen Francisco 
Seattie * Portland 


vision of Chrysler Corp. will use 
3,300 newspapers to announce its 
1954 models, John H. Caron, ad- 
vertising manager, has announced. 

“In addition to using the most 
powerful advertising in the 30- 
year history of the company, 
Chrysler, throughout the 1954 
model year, will advertise more 
| frequently and use larger ads than 
/ever before,” he said. “The an- 
| nouncement campaign in news- 
| papers and magazines will consti- 
‘tute the first of a whole new fam- 
lily of beautiful Chrysler ads de- 


| Signed to sell the beauty, safety, | 


/power and performance of the 
|1954 Chryslers. These ads_ will 
| highlight Chrysler’s ‘new beauty, 
\the 235-horsepower FirePower V- 
'8 engine and new fully automatic 
PowerFlite transmission, to name 
‘only three of the 61 new features 
\found in the 1954 Chryslers.” 


j 


| 
|@ The magazine campaign will 


A 


Chrysler Division Plans Biggest Campaign 


Detroit, Oct. 27—Chrysler Di-! 


open with spreads in four colors 
in Collier’s, Life, Look, Newsweek, 
The Saturday Evening Post and 
U. S. News & World Report the 
week of Nov. 1. Magazines that 
will carry four-color single page 
ads include The American Week- 
ly, Better Homes & Gardens, DAC 
News, Farm Journal, Fortune, 
Harper's Bazaar, Holiday, House 
Beautiful, House and Garden, Jun- 
ior League, The New Yorker, Pro- 
gressive Farmer, Social Spectator, 


Sunset Magazine, This Week Mag- | 
azine, Town and Country, Town | 


Journal and Vogue. 


s B&w announcements will be 
used in automotive trade maga- 
zines. 

“Radio and television spots will 
be used by dealers throughout the 
country to attract showroom traf- 
fic,” said Mr. Caron. 

“To keep this campaign moving 
at a sharply competitive pace, 
Chrysler will begin a nationwide 
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“Congratulations, Mrs. Bolton, your husband must be a big advertising man.” 


Can’t miss on this one, either: Because of the Daily 
Enquirer's great (and growing) coverage advantage over 
its evening competitors, more and more national adver- 


tisers are recognizing Cincinnati as a morning newspaper 
town. Proof? More lines of national advertising are carried 
exclusively in the Daily Enquirer than in any other 


Cincinnati daily. (Source: A.B.C. and Media Records.) 


Represented by Moloney, Regan and Schmitt, Inc. 


dvertising Age, November 2, 1953 


/ALLAN P. McEACHERN, formerly western 

| divisional manager of Country Club Malt 

Liquor, has been named v.p. in charge of 

sales of Van Merritt Brewing Co., Burling- 

|ton, Wis. Mr. McEachern will headquarter 

at the company’s general sales offices in 
Chicago. 


outdoor poster showing early in 
the spring.” 

He said that many sales helps 
have been designed to aid Chrys- 
ler dealers in the 1954 sales cam- 
paign. Among these will be a tie- 
in with Chrysler’s television show, 
“Medallion Theater,” which will 
support the announcement; radio 
and tv spots; mailing to 1,000,000 
owners and prospects of a special 
issue of ‘Chrysler Events” maga- 
zine; full-color movie trailers; out- 
door posters; slide films and sales 
training material. 

Advertising is handled by Mc- 
Cann-Erickson. 


Kleig Light Award to Coleson 


The Hollywood Advertising 
Club’s new Kleig Light Award 
has been given to Robert Coleson, 
Advertising Council representative 
in Hollywood. The award was 
made to Mr. Coleson for his work 
as 1953 chairman of the summer 
teachers’ workshop sessions for 
Los Angeles area teachers, and 
supported by all Southern Cali- 
fornia advertising organizations. 
The award will not be given an- 
nually, but as occasion arises. 


Bowers Lighter Names Two 


Max Hollingshed, for the past 
three and a half years associated 
with Bowers Lighter Co., Kalama- 
zoo, Mich., has been promoted to 
assistant sales manager. James 
Redpath, following release from 
the service, has rejoined the com- 
pany as sales manager. Mr. Red- 
path has been a salesman in the 
|southwestern territory, New York 
land Virginia. 


Purchases KLBS, Houston 


Howard Broadcasting Corp., a 
‘new company, is arranging for the 
|purchase of KLBS, Houston, for 
jabout $350,000, subject to the ap- 
proval of the Federal Communica- 
tions Commission. Trinity Broad- 
casting Co., Dallas, present sta- 
tion owner, will receive $100,000, 
and the estate of the late W. Al- 
bert Lee, station founder, will re- 
ceive approximately $200,000. 


Joins Yankee Shoemakers 


Horace F. Cunningham, former- 
ly associated with Lancaster Shoe 
Co., has been appointed v.p. in 
charge of sales for Yankee Shoe- 
makers, Newmarket, N. H. 


Curtis to WBZ Sales Staft 


Robert A. Curtis, formerly New 
England manager for Boston Mo- 
lasses Co., has joined the sales 
staff of WBZ and WBZA, Boston. 


New Sales Opportunities 
‘for Fishing Tackle and 
Equipment Manufacturers 


Reaching more than 10,000 key dealers 
(total circuiation 12,700) who serve the 
needs of 20,000,000 sport fishermen. 
Write for facts. 


Feahing ee, EWS 


Phone. Wilmette 4714 


Wilmette, Illinois e 
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SELLING 


Supermarkets 
is a 
Business 


Buying Is Done....................... WEEKLY 7 
Advertising Is Planned............ WEEKLY 
Displays Are Allocated............ WEEKLY 
Promotion Decisions Are Made WEEKLY 


SUPERMARKET NEWS is the industry's only WEEKLY newspaper 
The only publication to keep pace with today’s supermarkets 


ONLY Supermarket News gives your product or your promotion 
the needed WEEKLY impact 


(Remember, you've got 52 SELLING weeks in 1954) 


Supermarket News... 


A Fairchild Publication 7 East 12th Street New York 3, N. Y. 
Women’s Wear Daily, Daily News Record, Retailing Daily, Footwear News, Men's Wear 
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100% “TEST CITIES” v.S. 


ess a cae, 
by advertising in coastal cities 700 miles or more distant. oF 


i sae ae A 
of the City” poster advertising. A thrifty medium in the heart of over 
er emer ependind me 


Your Advertising Agency 


has all the facts UTAH DIVISION 


Advertising Aye, November 2, 1953 


]-B Watch Bands Buys TV 


“Back That Fact,” a new comedy | 
quiz show starring Joey Adams 


on alternate weeks by J-B Watch 


22, is aired from 8 p.m. to 8:30 
p.m. CST. Lewin, Williams & Say- 


| J-B. 


Donovan Joins Fuelane Corp. 

Walter E. Donovan, 
with Brooklyn Union Gas Co., has 
been appointed advertising mana- 
ger of Fuelane Corp., Liberty, N. 
Y., distributor of Happy Cooking 
metered gas service throughout 
the northeastern U. S. He ‘%ucceeds 
Harold J. Batsch, who is opening 
his own advertising agency in 
Harrisburg, Pa. 


Appoints Doremus-Eshleman 


Radio Condenser Co., Camden 
maker of condensers and tuners 
for radio and television sets, 


Philadelphia, to handle its public 
relations. 


Harry L. Shedd, Jr. 
New England District 
Sales Manager, for the 
Borden Food Products 
Co. 


: 
{ 
4 
4 
| 
{ 
4 


“New England Is NOT ONE Big Market.... 


“«  .. instead it is a web of individual markets. 


“And because New England is a web of 
individual markets, experience dictates caution, 
when analyzing wholesale trade figures in terms 
of where consumer sales take place,” says Harry 
L. Shedd, Jr., New England District Sales Man- 
ager, for the Borden Food Products Co. 


“For example: the Worcester, Massachusetts 
market is rated 26th best in the United States 
in Retail Grocery Sales ... yet, most wholesale 
trade tabulations won’t give it such distinction 
because three of Worcester’s leading grocery 
chains (A&P, Stop & Shop and First National) 
have their warehouse and distribution centers 
in other localities. 


“Thus, about 75 stores of these major chains 
do not contribute, generally, to manufacturers’ 
wholesale trade figures for Worcester. When we 
wish to add promotional pressure to Worcester, 
we take this distortion of wholesale figures into 
consideration for the market’s real worth in 
retail sales.” 


Local-Level Knowledge Is A Must For Top- 
Level Decision Making 


@ This advertisement is published in the inter- 

ests of fuller understanding of the Worcester, 
Massachusetts market by The Worcester Tele- 
gram, The Evening Gazette, and The Sunday 
Telegram. George F. Booth, publisher. Circu- 
lation daily, 154,490; Sunday, 104,308. 


over ABC-TV, will be sponsored | 
Bands, beginning Thursday, Nov. |! 
12. The show, which began Oct. | 


lor, New York, is the agency for | 


formerly | 


WALTER J. CARR, assistant to the president, 

has been promoted to v.p. in charge of ad- 

vertising, merchandising and retail store 

activities for Wagenman Paint Co., Cleve- 

‘land. Before joining the company last 

_ Spring, Mr. Carr was with Meldrum & Few- 
smith. 


Examiner Opposes 


has appointed Doremus-Eshleman, | 


Complaint Against 


Ad Specialty Assn. 


WASHINGTON, Oct. 27—Hearing 
Examiner Frank Hier proposed to 
kill a complaint which the Fed- 


‘eral Trade Commission had filed 


charging that the Advertising 
Specialty National Assn., Wash- 
ington, and some 300 of its mem- 
bers conspired to follow illegal 
pricing and discount practices. 

The products of the industry in- 
clude calendars, cigaret lighters, 
thermometers, leather products, 
letter openers, combs, key rings, 
notebooks and other advertising 
specialties. 

Unless his ruling is appealed, 
Mr. Hier’s decision becomes final 


in 30 days. 


In moving to drop the case, he 
commented that the record pre- 
sents a picture of growth and in- 
creasing competition. “Most of the 
latter is on idea and product rath- 
er than on price, with ingenuity 
and imagination unlimited,” he 
said. He agreed that inference of 
agreement might reasonably be 
drawn from some of the excerpts 
mentioned by commission attor- 
neys from minutes, bulletins, by- 
laws and manuals of the associa- 
tion, but that the evidence was in- 
conclusive. 


s “The theory of counsel support- 
ing the complaint would forbid... 
any discussion of business prac- 
tices and recommendations or sug- 
gestions regarding them in any 
meeting and limit a trade associa- 
tion meeting and activity to listen- 
ing to non-member speeches, dan- 
ces, cocktail parties and individual 
sales effort.” 


FCC Halts Providence TV OK 


The Federal Communications 
Commission has_ suspended its 
grant to Cherry & Webb Broad- 
casting Co. for a Channel 12 tele- 
vision station in Providence, 
pending hearing on a protest. The 
complaint has been lodged by 
Rhode Island Inc., which has a per- 
mit for a Channel 16 outlet in 
Providence. The company alleges 
that Cherry & Webb began tv con- 
struction before receiving its per- 
mit. 


Stoup Leaves Harry Ferguson 

Curry W. Stoup, v.p. and gener- 
al sales manager of Harry Fergu- 
son Inc., Detroit maker of Fergu- 
son tractors and implements, has 
resigned. Mr. Stoup joined Fergu- 
son in 1949 as advertising and pro- 
motion manager, in 1950 becoming 
general manager in charge of 
sales, advertising, service, parts 
and product education for the 
Western Hemisphere. He was 
elected a v.p. in 1952. 


Issues Cook County Directory 
Chicago (Cook County) Indus- 


trial Directory Inc., 222 S. State St., 


Chicago, has published the “1953- 
/54 Chicago (Cook County) Indus- 
‘trial Directory,” listing more than 
12,000 companies, their officers, 
products and other pertinent in- 
formation. Retail price is $40. 
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WITH FARM FAMILIES 


FARM JOURNAL reaches many more farm house- 
holds—many more of the best farm households than 
any other farm magazine. 

Nothing, no nothing compares with FARM JOURNAL 
when it comes to reaching and selling the big U.S. 


farm market. 


WITH ADVERTISERS 


During the first ten months of 1953 Farm JOURNAL 
carried nearly 2 million more dollars of advertising 
than the second farm magazine. 


Here are the P.I.B. figures January through 


October 1953: 


NATIONALS 


FARM JOURNAL 


Country Gentleman . 


REGIONALS 


Progressive Farmer . 
Successful Farming . 


Capper’s Farmer . 
Farm & Ranch . 


. $8,419,380 


$6,428,533 


. $4,858,970 
. $3,675,576 
. $2,536,029 
. $1,871,946 


Farm Journal 


America’s largest, most successful farm magazine 


Graham Patterson 
Publisher 
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IN THE CHICAGOLAND 


NO MAGAZINE, NO CLASSIFICATION OF MAGAZINES, 


REACHES EVEN HALF OF THE 


TREMENDOUS CHICAGOLAND AUDIENCE 


REACHED EVERY SUNDAY BY THE 


DYNAMIC NEW CHICAGO TRIBUNE MAGAZINE 


ding mo 


Re ri 


CAN YOU count on your advertising in national media to 
increase your share of the multi-billion dollar spending in 
Chicago and the midwest next year? Do the media you now 
are using have sufficient penetration in this key market to 
offset today’s high-powered brand competition? 

Consider these facts: Of the huge audience of metropol- 
itan Chicago families who read the Chicago Sunday Trib- 
une, more than 79% of the women and more than 72% of 
the men read no general magazines. More than 66% of the 
women and 59% of the men read no picture magazines.* 


Household magazines miss 64% of women 


Nearly half of the women who do read the Sunday Tribune 
do not read any service magazines; three out of five read no 
household magazines; better than four out of five no fashion, 
fiction or screen magazines. And remember, these figures 
apply not to individual magazines, but to whole classifications. 

One medium alone—the great new Chicago Tribune 
Magazine—delivers the intense coverage that you need to 
build a strong consumer franchise for your brand in Chi- 


cago and the midwest. As a part of the Sunday Tribune, it 
reaches the midwest’s largest single audience—64% of all 
the families in Chicago plus 48% of all those in 840 mid- 
west cities and towns of 1,000 or more population. 


Reaches all types of prospects 


In the Chicago Tribune Magazine, your advertising cuts 
deeply into all income levels and across all social levels— 
does a selling job on all types of your prospects because it 
appears in a setting of universal appeal. 

You reach the people whose buying action attracts to the 
Tribune year after year the largest advertising investment 
placed in any newspaper in the world. And at the same 
time, you strengthen your position with retailers by using 
the medium they prefer overwhelmingly for their own 
advertising. 

With its dynamic new editorial formula, the Chicago 
Tribune Magazine is equipped as is no other medium to 
help you get volume sales in Chicago and the midwest. Ask 
a Tribune representative to bring you the full story. 


*SOURCE: 1952 CHICAGO TRIBUNE CONSUMER PANEL 


une Mageozine 


Chicago New York City 
A. W. Dreier E. P. Struhsacker 
1333 Tribune Tower 220 E. 42nd St. 
SUperior 7-0100 


, 
- 


MUrray Hill 2-3033  WOodward 2-8422 GaArfield 1-7946 
__. MEMBER: FIRST 3 MARKETS GROUP AND METROPOLITAN SUNDAY NEWSPAPERS, INC, 


THE WORLD’S GREATEST NEWSPAPER 


ADVERTISING SALES REPRESENTATIVES 


Detroit San Francisco 
W. E. Bates 
Penobscot Bidg. 


Los Angeles 

Fitzpatrick & Chamberlin ‘Fitzpatrick & Chamberlin 
155 Montgomery St. 1127 Wilshire Bivd. 
Michigan 0259 
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MARKET NEXT YEAR? 


IN THIS ISSUE 


“Meet the New 
Jane Russell!” 
(Our Cover Girl) 


by Hedda Hopper 


“What Became of the 
EVERLEIGH SISTERS?" 
by Cherles Washburn 


PICTURE SECTION 


The best and most 
appealing photos 
available produce top 
reader interest in the 
Magazine and pay off 
for advertisers. 


FEATURE SECTION 


Absorbing real-life 
stories and fiction 
selected for their 
local appeal to attract 
high reader traffic, 
high shopper traffic. 


z 


° 


OVA 


FAMILY LIVING SECTION 


Fresh ideas for better 
family living... an 
ideal setting for ad- 
vertising vn the day 
when family buying 
decisions are made. 


@ The powerful editorial appeal of the new Chicago Tribune Magazine 
is the result of a studied effort to serve the greatly broadened interests of 
the mass audience in today’s market. 


@ From cover to cover, it is in tune with the vast social and economic changes 
which have narrowed the gap in family incomes and brought about a 
new way of life for millions. 


-@ As the average worker's social and economic status have advanced, he and 


his family have developed new ambitions, new desires, new forms of 
entertainment and new tastes in reading. 


@ The Chicago Tribune Magazine provides rich satisfaction of these new 
interests and, as a result, delivers for advertisers a depth of penetration 
that cannot be stated in circulation figures alone. 


® Following are four reasons why the new Chicago Tribune Magazine 
is more closely allied with the lives of readers and why it is the 
most effective advertising vehicle in today’s midwest market... 


KEYED TO THE PATTERN OF SUNDAY LIVING! 


Sunday, for most, is the day of relaxation and enjoyment—not heavy 
intellectual pursuits. Sunday reading tastes are different and they are 
reflected on every page of the Chicago Tribune Magazine. 


MIDWEST IN APPEAL AND CHARACTER! 


Local and regional news always scores high in readership. Because the 
content of the Chicago Tribune Magazine is edited from a midwest 
point of view, it has a stronger, more personal attraction for midwest readers. 


EDITED FOR PARTICIPATION BY READERS! 


Emphasis on the YOU story and stories concerning the reader's closest 
personal interests makes the Chicago Tribune Magazine a “give and take” 
medium of intense reader interest and emotional appeal. 


IN TUNE WITH SOCIAL AND ECONOMIC CHANGES! 


More money to spend has opened up new fields of interest for millions 
of people. They seek satisfaction of these broader interests in reading—and 
find it in the Chicago Tribune Magazine. 
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Mikoyan, Russia’s Trade Minister, 
Calls for Large-Scale Advertising 


Lonpnon, Oct. 27—Advertising tons in 1956; sausages—850,000 tons c 
has picked up a new ally—the in 1955, 1,000,000 the next year; | 
Soviet Union. butter—560,000 tons in 1955, 650,-. at 
Leaders of Russian industry 000 in 1956; bicycles—3,445,000 in| dees ye an Pa ag Do ree 
have been urged to adopt some of 1955, 3,800,000 in 1956; radio and and shop assistants. As a measure 
the advertising techniques of the television sets—4,527,000 in 1955, | of the talk’s importance, Pravda 
West. These techniques were 5,400,000 in 1956. devoted three ‘pages to it. 
praised and put forward for emu- He also promised more refrig-| 
lation in a recent talk by Anastas erators (from 62,000 a year to’ 

Mikoyan, Soviet trade minister. 330000 by 1955), more vacuum | Goldman rane maemnate Ge . 

Details of this talk were made cleaners (from 100,000 to 500,000 New York manufacturer of GGG 
available Sunday in a Moscow ra- a year), more watches (23,000,- and Glen Guard suits for men, 
dio broadcast monitored here. (000 a year by 1956) and more has switched its account from Wil- 

Outlining a program for in- washing machines, potato peelers, | lard B. Golovin Corp. to Rockmore 
creased production of consumer bread cutters and teapots. _Co., New York. 
goods, Mr. Mikoyan said industry | A j Dtauste Cleeak 
should “develop large-scale adver- © Mr. Mikoyan quoted Lenin in pps nts Maurie Gresham 
tising in order to instruct custom- declaring that more gadgets will a rot oom has —o ao 
ers, to teach them and to inform |help free the housewife from “pet- a on ae Sa 


re ; : Motion Pictures for Television, 
them. | ty housekeeping which dulls and ney York tv film producer and 


| work.” 

| Since Stalin’s death, there has 
| been a marked emphasis on con- 
/Sumer goods production in all the 


onfirmation of this trend. 


® Mr. Mikoyan, a deputy premier, the kitchen and the nursery, wast-/ will be in Beverly Hills. 
listed many shortcomings in the. 


Form S. F. Agency 


Advertising Age, November 2, 1953 
|ing her labor, and unproductive Wonk and O’Rourke |Francis J. Wank. The O’Rourke 


agency was formed as John O’- 
Rourke & Associates in 1946, which 
‘later became Alport & O’Rourke 


San Francisco, Oct. 27—Two with offices in Portland and San 


;communist countries of Europe. San Francisco advertising agencies Francisco. This association was 
Mr. Mikoyan’s talk was the latest w.li be merged Dec. 1. From that terminated several weeks ago (AA, 


date, Wank & Wank and Alport Oct. 12). 


John O'Rourke 
become Wank & O’Rourke with tising. 


offices at 425 Bush St., the present 


The talk was given Oct. 17 to & O’Rourke of San Francisco will 


Melville E. Wank 


address of Wank & Wank. 


Melville E. Wank, president of. 
humiliates her, ties her down to distributor. Mr. Gresham’s office Wank & Wank, founded his agency an, has joined the staff of John 


In addition to the two principals, 
‘officers of the new Wank & 
O’Rourke will include Frank Lou- 
gee, Bill Ahern and Victor Lee. 
Mary Musil has been appointed 
office manager, Jan Krug produc- 
tion manager, and Jack R. Waln 
director of publicity. 


Morval Names Moser & Cotins 
| Morval Corp., Herkimer, N. Y., 
|manufacturer of Futuronic furni- 
ture, a new line of modular wood 
_furniture, has appointed Moser & 
Cotins, Utica, to handle its adver- 


Joins Cohan Advertising 
Mrs. Frances Lindh, formerly 
associated with Ruthrauff & Ry- 


in 1925 with his brother, the late Cohan Advertising, Salinas, Cal. 


Soviet distribution setup and ad-| 
mitted that “capitalist trade also 
has some qualities which should be 
studied here.” He said because of 
competition and difficulties in at- 
tracting customers, the capitalists 
had “developed rather good meth- 
ods of organizing trade.’ Where 
such methods were useful, Russia 
“should follow them,” he added. 


Mr. Mikoyan called for truth 
and imagination in advertising. As 
examples of good Soviet ads, he 
listed these two: 

“There are no better dummy 


teats—one is ready to suck them 
until old age.’”’ (Presumably, an 
ad for a teething ring.) 

“No place for doubt and after- 
thought can come, all that a wom- 
an needs is in the G.U.M.” (Gosu- 
darstvenny Universainy Magazin 
—State Universal Stores, the Sov- 
iet supermarket.) 


CHEESE OR CHEESE PRODUCTS 


(PACKAGED) 


DISTRIBUTION OF 
TOTAL VOLUME BY 
BRANDS PURCHASED 
MAY - JUNE 1953 (No. 5) 


AVERAGE PURCHASES PER FAMILY 


34.4 Ounces 


giving the complete concentrated coverage of 
THE BAYONNE TIMES. j 


“Bayonne cannot be sold from the outside” | 


THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 
NATIONALLY REPRESENTED BY 


BOGNER & MARTIN 


+ appear on actual reports. 


BAG Ayers 


Volume Purchased Families Reporting - - - #90... 
Sak Neue bes eae ose Pet. off] Number | Percent | Percent of 
stores and restaurants, the con- Total aan. poner i. Sek 
sumer is still plagued by such con- Size Units OUNCES Volumd| Commodity a | 
ditions as unhygienic transport of 266 100.0 ° 
food, poor selection of clothes and 1,352 13,764.23 | 100.0 
unpleasant and boorish shop as- 
sistants. on ) 
Mr. Mikoyan also attacked ba- 9 14.7 # i 
kers—bread is “too damp, sour, 76 4 5 4 13.2 3.8 
underbaked but with burned 8 67 1.1 L 1.5 1.0 
crusts’”—and lamented: “To buy 16 9 es 
caviar, cream cheese, honey, jam 25 9.4 e 
or marmalade, the customer has 46 < $< 22 8.3 5.5 
to provide his own container.” 8 37 24 0.2 1 0.4 0.3 
The Soviet trade minister said, 24 1 256 18 iL 1.5 1.0 
however, that much progress has 32 8 
already been made. He pointed out un 3.5 29 10.9 7.3 
that workers can now have cham- 4 308 1.5 22 8.3 505 
pagne, and reported that wine con- 8 2 264, 2,0 ” 2.6 1.8 
sumption has gone up by 150% 24 11 
since 1940. 2% 296 2.2 17 He 4 
° uw ° : 
® As for the future, Mr. Mikoyan 8 21 = ne 2 0.8 0.5 
set these production targets: meat 16 2 2 0.7 2 0.8 0.5 
—2,500,000 tons in 1955, 3,000,000 32 3 A 
19. 227 1.7 R 405 m 
*YONNE SAYS:— y 2... 2 0.8 0.5 
WANNA TEST * 32 “ 28 ” ee ni 
2 . . 
METROPOLITAN : 3 . re 1 0.4 043 
0. e 
NEW YORK 32 2 64 0.4 i . 
0.8 
for PEANUTS , p 64 0.5 3 1.1 
32 1 32 0.2 . _ - 
P 2.6 1.8 
pdb md po az a. — 28 oe ; 1.1 0.8 
S 8 : 1.5 1.0 
FW" taatropetion Now York 13.33| 16 213.28 | 15 
oanees launching a full 
compaign. | 
n w r . Pp 3.0 2,0 
a typical segment of Metropoliton NEW YORK, | 17 176.95 1.3 | 
by testing BAYONNE for only 10¢ a line. . 
just peanuts compored with any other medio 
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Robert MacFadyen, 
Ayer Copywriter, 
Dies in Oakland 


OAKLAND, CAL., Oct. 27—Robert 
B. MacFadyen, 63, copy director in 
the San Francisco office of N. W. 
Ayer & Son, died yesterday in Vet- 
erans’ Hospital here, after a long 
illness. He had been on the Ayer 
staff for more than 30 years. 

Mr. MacFadyen was graduated 
in 1916 from the University of 
California and served in France) 
during World War I. He joined’ 


Granville Standish, 
Pioneer in Outdoor 
Advertising, Dies 


ProviwENcE, Oct. 27—Granville 
Searcy Standish, 82, who operated 
his own advertising agency here 
from 1905 until 1951, died Oct. 24 
following a short illness. 

Born in Memphis, Mr. Standish 
came to this city in 1900 as ad- 


dence Telegram. Five years later 
he started his own advertising 


copywriter with the Honig-Cooper cago, has been promoted to v.p. and sales _president-treasurer until 1913. In 


joined Ayer two years later in| 
Philadelphia and returned to the | Kraft Names 2 Sales Execs 


'vertising and Newport Foster Ad- 
western office in 1938. 


- J. Schwartz has been ap- vertising Co. He became interested 


Mr. MacFadyen was known as a Pointed director of sales distribu- jn O1q Colony Advertising Co.,. 


leading writer on food and cook- po y Aa gE ate ped Rony — serving as v.p. and director until 


vertising manager of the Provi-. 


: agency and then branched out in-| 
Ayer in Philadelphia in 1919 and MILTON STURM, for the past two years to outdoor advertising, incorporat-. 
returned to California in 1921 as a | 9" account executive of Kling Studios, Chi- ing as Standish-Barnes Co. He was. 


rector of the Outdoor Advertising 
Assn. of America and a founder 
and director of Outdoor Advertis- 
ing Inc. His son, Myles Standish, 
is board chairman of the OAAA. 


CHARLES E. LEWIS 


New York, Oct. 27—Charles E. 
Lewis, 57, publisher of Showmen’s 


_ Trade Review, motion picture bus- 
‘iness paper, died Oct. 23 at his 


home in Scarsdale, N. Y., follow- 
ing a heart attack. Before his 
death he had been working on 
plans for the annual convention of 
the Theater Owners of America, 
which opens Nov. 1 in Chicago. He 
was serving as convention and 


| ane f the display divisi _trade show director. 
i i r e | . . > ; 
agency in San Francisco. He re- | — a a the intervening years he organized | 


/Eastern Connecticut Outdoor Ad-| 


Born in Brooklyn, Mr. Lewis 
started work at 13 in a movie stu- 
dio at Fort Lee, N. J. Later he be- 
came an executive with the former 
A. H. Schwartz circuit. In 1928 he 
joined Motion Picture News, and 


ing. He taught advertising at Gold- named merchandising director. 1951 


en Gate College in San Francisco. Both are new posts. 


Mr. Standish was a national di- Review. 


in 1933 founded Showmen’s Trade 


KIND OF INFORMATION 
ABOUT YOUR PRODUCT? 


In Baltimore — America’s *1 Test Market — 


You Can Get It F 


st Hand Through The 


NEWS-POST’s Consumer Buying Panel! 


Chances are you would welcome such data—usual- 
ly difficult to come by, and prohibitively costly. 
Yet, when you advertise in the Baltimore News- 
Post (the best advertising dollar-buy in Balti- 
more), you reach half of Baltimore’s families, and 
get this vital consumer buying information at no 
extra cost! Furthermore, you are proving the 
merits of your product—and of your advertising— 
in a metropolitan market where you can expect 
volume sales. And your findings will be valuable 
guide posts for selling other markets too! 


Our carefully-screened panel of 400 housewives 
from 400 typical families makes Baltimore the Na- 
tion’s Number 1 Test Market. Each week these 
women submit, in special diaries, their recorded 
day-by-day purchases in 26 Grocery and 7 Drug, 
Cosmetic and Toiletry classifications. This ex- 
clusive data, when compiled, results in up-to-date 
information on consumer purchases by Product, 
Brand, Size, Volume, Source of Purchase, and 
Price. 


News-Post advertisers are furnished this infor- 
mation without charge—in bi-monthly reports for 


Grocery Products, and in quarterly reports for 
Drug, Cosmetic and Toiletry Products. In addi- 
tion, you may request special cross-tabulations of 
panel data to furnish you with further information 
about the purchasing habits of Baltimore house- 
wives. You can learn who buys your product —or 
your competitor’s — by age, income, racial and 
other important groupings. These special reports 
are supplied at cost price to News-Post adver- 
tisers. 


Information like this can be invaluable! Consumer 
purchasing habits, brand loyalty, brand switching, 
reactions to test campaigns or deals . . . all are 
pin-pointed through this panel. Nowhere else can 
you get such reliable, accurate consumer data so 
quickly, so easily, so economically! 


For further details about the largest evening 
newspaper in the Nation’s 6th Largest City—and 
on how to add the News-Post Consumer Buying 
Panel to your advertising, marketing and sales 
repertory—call or write the Hearst Advertising 
Service representative in your territory. ° 


Baltimore News-Post & Sunday American 


Bought and read by more-than-half of Baltimore's families. 


ROBERT C. MAXWELL JR. 


TRENTON, Oct. 27—Robert C. 
Maxwell Jr., 47, v.p. of R. C. Max- 
well Co., Trenton outdoor plant, 
died suddenly Oct. 10. 
| Mr. Maxwell had been associ- 
/ated with his father in the outdoor 
‘advertising field for 25 years and 
was a state director and national 
director of the Outdoor Advertis- 
ing Assn. of New Jersey. At the 
time of his death he was treasurer 
of the New Jersey Advertising 
Assn. 


WILLIAM HAUPT 


Hartrorp, Oct. 27—William 
Haupt, 77, former executive with 
Hearst Publications, died here Oct. 
25 after a long illness. 

Before his retirement several 
years ago, Mr. Haupt was a prin- 
cipal in Fonda, Haupt Advertising 
Co. 


FREDERICK G. BECKER 
Norristown, Pa., Oct. 27—Fred- 
erick G. Becker, 61, former con- 
troller of the Norristown Times- 
Herald, died yesterday at his home 
in Jeffersonville. He was controller 
of the newspaper from 1942 to 
1950 when he suffered a stroke. 
Previously, he had been with the 
Times-Star, Bridgeport, Conn., 
and the old New York Herald. 


RUDOLPH E. DAMM 


MINNEAPOLIS, Oct. 27—Rudolph 
E. Damm, 51, copy chief cf Harold 
C. Walker Advertising, died Oct. 
24 while attending the Minnesota- 
Michigan football game. 

Before joining Walker, Mr. 
Damm was associated with Mc- 
Cann-Erickson and _ Hutchinson 
Advertising Co. 


White Opens Coast Office 


White Advertising Agency, Tul- 
sa and Oklahoma City, has opened 
offices at 6351 Selma Ave., Holly- 
wood, Cal. Betty Newell will be 
secretary-manager at the office. 


Ad Institute Has News Letter 


The Industrial Advertising Re- 
search Institute, 1365 Ontario St., 
Cleveland 13, has issued the first 
issue of a new news letter, which 
will be mailed periodically to 
members. 


Buffington Joins DeGarmo 


Louis D. Buffington, formerly 
senior copywriter of L. Bamberger 
& Co., Newark, has been appointed 
assistant copy director of DeGar- 
mo Inc., New York. 


CENTRAL GAS HEATING SALES CLIMBED 13.7% 
over the previous year to reach an estimated 
747,755 units in 1952. Add to the 747,755 central 
units the 1,911,250 gas water heaters, the 238,880 
floor furnaces, 242,600 wall furnaces and the 
1,578,034 gas space heaters and you have a total 
dollar volume of $691,130,000' The Gas Heating 
market is BIG. ..and steadily getting bigger! 
The advent of natural gas pipe lines in new sections 
| of the country has released the former restrictions 
on the use of gas for heating. In the past ten 
years gas heating installations have quadrupled 
in number. There are now 5,332,300 central gas 
heating units in operation—42% of all automatic 
heating installations! No wonder the gas heating 
field has been called “The Bonanza Industry’! 


| 
| s 
| ; 


HEATING PUBLISHERS, Inc. 


2 W. 45th St., New York 36, N.Y. 
(MUrray Hill 2-4786) 
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* Funny about radio: the lighter it gets, 


the more weight it carries. 


For no other advertising medium turns 
up in so many different shapes and 
sizes, to reach out to so many different 
customers. And no other’s on such 
intimate terms that it goes wherever 
the customer goes—from home 

to car to pocketbook, right up to the 


point of sale. 


All because of one thing’: wherever they 
20, whatever they’re doing, Americans 
like to listen to radio. 


What else explains the 110 million new 
sets people have bought in the last 
eight years. And the 14 million more 
they’re buying this year. 


What else explains the demand for a set 
so light it can ride along with the 
shopping list... The customer enthusiasm 
that’s got the set-maker turning out 
more than a thousand a day... And 

the public’s eagerness for lighter and 
even smaller sets that transistors 


promise for tomorrow. 


Today—by adding a new outlet every 
3 seconds—radio is growing faster than 


any other advertising medium. 


* 


Radios now fit any pocket... Radio 


always has. 


CBS RADIO NETWORK 


... where America listens most 
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NEA ta i : 


But every headache in our shop means one 


less in yours. And the color process plates we deliver 
will make us both feel good. 


TINT GUIDE FREE. A really handy gadget with full 
gray scale and corresponding tone values in standard 
red, yellow and blue. Write or phone for yours. 


ELECTRO-MATIC 


10 W. KINZIE ST., CHICAGO * DELAWARE 7-1277 


‘Quaker Oats Names 
Conroy, Gives New 
Assignment to Shaw 


| Cuicaco, Oct. 29—Quaker Oats 
Co.’s far-ranging agency setup has 
undergone two more changes, in- 
cluding the appointment of yet 
another agency. 

| The new agency is Thomas F. 
Conroy Advertising, San Antonio, 
which was appointed to handle 
\the company’s new tortilla flour 


mix, Masa Harina. This product is | 


‘now being introduced in the 
‘Southwest as a time-saver for the 
making of tortilias, enchiladas, 
\tamales, tacos and other Mexican 
| foods. 


® In another change, John W. 
'Shaw Co., Chicago, was appointed 
to handle advertising in selected 
markets for the Aunt Jemima and 
| Quaker brands of white and yel- 
low corn meal, hominy grits and 
‘corn bread mix. Shaw will share 
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and more! 
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on channel 


all this 


After December 11 your sales message will reach this vast, rich 
market with a stronger, clearer signal and picture on KOMO-TV, 
Channel 4. Maximum power of 100,000 watts combined with a 
maximum antenna height of 1,000 feet (highest in the area) on low 
Channel 4 will give your TV advertising the best Western Wash- 
ington coverage of any station in the area. Hitherto “blind spots” and 
fringe areas will now be covered by big and powerful KOMO-TV. 


and more 


KOMO.TV will be the NBC television affiliate for Seattle and Western 
Washington. KOMO.-TV will have the star-studded programs at the 
same time they are aired in New York City. The outstanding per- 
sonalities in the Pacific Northwest in news, home service and variety 
are scheduled as participation features. Plan your TV spots adjacent 
to, or in, the best shows in Western Washington. 


KOMO's prestige and leadership in the field of radio for over 
twenty-six years is the heritage of KOMO-TV. Studio facilities which 
were designed and built for television are second to none in Western 
Washington for accessibility, acoustical qualities and size. KOMO-TV 
has the personnel, talent, facilities and experience todo the best 
television advertising job in Western Washington. 
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Advertising Age, November 2, 1953 


FRED E. GERBERDING, with the Louis- 

ville office of Mitchell WerBell Advertis- 

ing, which has headquarters in Atlanta, 

has been promoted to a v.p. and account 
executive. 


advertising on these products with 
Needham, Louis & Brorby, Chi- 
cago, which formerly handled 
them exclusively. Shaw will con- 
tinue to handle Pack-O-Tens and 
other specialty products for which 
it was appointed last May. 

Quaker Oats also revealed that 
Shaw is now in on the food com- 
pany’s “media clearing house” 
program (AA, June 29). It is act- 
ing as Quaker’s information center 
on trade journal advertising. 

As of now, Conroy will have no 
part in that operation. “Thevy’re 
involved in a specialized program, 
and will operate pretty much on 
their own in their own area,” 


Quaker told ADVERTISING AGE. 


| Shure Boosts Blumenthal 


Harold Blumenthal, sales man- 
‘ager of Shure Bros., Chicago man- 
ufacturer of microphones and 
acouetice devices hoe heen an- 
pointed to the additional position 
of export manager, effective Nov. 
6. He will direct sales of all Shure 
‘products in the export field. He 
|has been associated with the com- 
pany for six years. 


Ornvisual to Ross Roy 

Oravisual Co., Stamford, Conn., 
manufacturer of meeting equip- 
‘ment and visual training aids, has 
‘named Ross Roy Inc., New York, 
to handle its advertising. Business 
papers and sales promotion will 
|be used. 


McKenna Joins Pope 
| John J. McKenna, formerly 
‘with Benjamin Sonnenberg, and 
\before that director of public re- 
‘lations and publicity for McCann- 
|Erickson, has joined the staff of 
Vernon Pope, New York public re- 
lations consultant. 


Who Is Most 
HEALTH MINDED? 


A. H. Diebold, Director 


For most people medicine begins at 


forty constitute a huge and 
evergrowing market for drugs and 


pharmaceutica! manufacturers. 
“LIFETIME LIVING is doing an 
excellent job in providing a 

sales medium to reach this market.” 


Are you familiar with the facts about 
America's fastest growing 
adult market, THE MATURE THIRD? 


Don't miss a sales opportunity! 


Contact: 
22 E. 38th St. 


MU 6-0712 


American Home Products Corporation says: 


forty, and the 53,000,000 people over 
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You walked in to see him—told him your story — 


and his “‘yes”’ or “no” decided things in a hurry. 


That was before the days of mass production. 
Now the man at the roll top desk is only a 
memory...and a dusty one at that. His 
counterpart today is the management chart— 
indicative of the group that participates in 
running a plant. 
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...communication 
was a cinch 


Decisions are made and influenced at many 
different points in this complicated structure of 
management, production, engineering, sales and 
purchasing men. Limited time reduces the sales- 
man’s direct communication to a few so-called 


key men in each company. 


That brings up a problem that concerns alert 
management in every company. How to increase 
the effectiveness of those important and expen- 
sive personal sales calls—and how to communi- 
cate regularly with the behind-the-scenes 


influences who have a part in each “yes” or “no.” 


Mass-communication intelligently and adequately 
used is the answer. Your advertising agency is 
experienced in the methods of mass-communica- 
tion to industry. Check with them to make sure 
you are reaching all the functions with a voice 
in the selection of your products. Check, too, to 
make sure that your advertising job has kept pace 
with the tremendous growth of the markets you 
are trying to sell. We'll be glad to help, too, with 
market and coverage data on any of our publica- 


tions, based on Penton’s Continuing Census. 


™ PENTON fusus 


PENTON BUILDING 


e CLEVELAND 13, OHIO 
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“Congratulations on the fast and effective cover- 
age of the NAFC 20th annual meeting by your 
daily FOOD TOPICS editions. This attracted 
favorable comment of food chain distributors and 
manufacturers and may well be gratifying to you 
and your associates who worked almost around 
the clock to make the daily coverage possible. 
Regards.” 


Joun A. Locan, President 
N.A.F.C., Washington, D.C, 


JOHN A, LOGAN 


“FOOD TOPICS coverage at NAFC meeting 

was very effective in furnishing news coverage 

and stimulating meeting interest. Believe desir- 
able for future annual meetings.” 

Georce L. CLEMENTS, President 

Jewel Tea Co., Inc., Barrington, Ill. 

(operates 159 supermarkets) 


GEORGE L, CLEMENTS 


A 


WTI C7 C 


‘The September 28th issue of FOOD TOPICS 


ae. | ) was a special salute to the National Association of Food Chains at 
their Chicago convention to which was added a special 


4-page convention supplement giving a complete 
round-up of the program and fully reporting the first 
day’s activities. 


The chain field is such an important part of 


FOOD TOPICS’ editorial concept we went all out in our 


tribute to the chain operators. Sixteen of our staff 


were on hand to gather news, photographs, publish and 


distribute the September 28th issue with NAFC 
supplement and the daily newspapers that followed on 


Tuesday, Wednesday, and Thursday. Each morning at 7 


o'clock a new issue of FOOD TOPICS was “under 
the doors” of all in attendance. 


We appreciated the opportunity to do the job 


—we are thankful for the wonderful cooperation given 


us by all—and we are very pleased with the 
following comments and many others which space 
does not permit including here. 


FOOD TOPICS 


330 West 42nd St., New York 36, N. Y. 


a) 
The Nation's Largest Retail Grocery Paper 


“| wish to thank FOOD TOPICS for the tribute 
paid NAFC and other trade associations in its 
special front cover of the September 28th issue. 
Irrespective of what segment of the food distribu- 
tion industry we represent, we all make a contri- 
bution toward its continued progress in order 
that we might render the most effective service 
to the American homemaker. Belonging to and 
participating in a trade association is good busi- 
ness. I believe I voice the sentiments of the 
assembled membership of NAFC at its recent 
Chicago meeting in acknowledging the youthful- 
ness and effectiveness of the daily extras of FOOD 
TOPICS. This editorial coverage proved helpful 
and interesting.” 
Josern Seitz, Chairman of the Board, N.A.F.C. 
and President of Colonial Stores, Inc., Atlanta, Ga. 
(operates 346 supermarkets } 


JOSEPH SEITZ 
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H, V. MC NAMARA 


ADRIAN O'KEEFFE 


SIDNEY R. RABB 


A. EISNER, JR. 


G. H, ACHENBACH 


“T think FOOD TOPICS 
should be complimented for their 
outstanding coverage of our recent 
convention and I sincerely hope they will 
continue same type coverage at our future con- 
ventions.” 
H. V. McNamara, President 
National Tea Co., Chicago, Ill. 


(operates 711 supermarkets) 


“Adrian O’Keeffe, our President, agrees with me 
that your daily newspaper, published at NAFC 
meeting was very helpful, informative and 
greatly appreciated by our membership.” 
Ratepw F. Burkarp, Treasurer—First 
National Stores, Inc., Somerville, Mass. 
(operates 806 stores including 330 supermarkets) 


“Your daily coverage at the NAFC convention 

this year was informative and effective; also I was 

impressed by the front cover of your September 

28th issue. | hope you will be able to repeat this 

service to our association in future years. 
Regards.” 

Sipney R. Rass, Chairman of the Board, 

Stop and Shop, Inc., Boston, Mass. 

(operates 98 supermarkets) 


“Appreciate daily summary of NAFC session 
provided by FOOD TOPICS—extremely useful to 
all of us who were amazed at both the speed in 
publishing and complete coverage FOOD TOPICS 
provided — would like to see this continued at 
future meetings.” 
A. Eisner, Jr., Chairman of Agriculture Com- 
mittee and Member of Executive Committee, 
V.A.F.C., President — Eisner Grocery Co., 
Champaign, Ill. 
(operates 55 supermarkets ) 


“| thought your daily paper at the NAFC meeting 
was splendid innovation and I personally hope 
you plan to continue the same helpful service at 
future meetings. From an operator’s standpoint, 
it was grand to be able to start the day off with 
quick resume of the annual meeting’s activities 
and pertinent trade news. The special front cover 
on your September 28th issue was an excellent 
presentation of the high ideals, objectives and 

policies of NAFC. Best wishes to you.” 
G. H. AcHENBACH, Secretary—N.A.F.C and 
President of Tanner Brice Co., Vidalia, Ga. 
(operates 15 Sims Service Stores and 


16 Piggly Wiggly Stores) 


N, W. LURIE 


FRED C, POCKRANDT 


JAC J, LEHRMAN 


WAYNE E. BROWN 


“Keep up the idea. I feel the operators appreciate 

this fine service. The news is very timely for 

discussion among the company members. Con- 
tinued success.” 

N. W. Lurie, Secretary and Treasurer— 

Wrigley’s Stores, Inc., Detroit, Mich. 

(operates 57 supermarkets) 


“I think FOOD TOPICS did a wonderful job as 
far as publicity was concerned during the NAFC 
convention. It kept the members fully informed of 
all the proceedings of the convention. Also think 
the front cover on September 28th issue of FOOD 
TOPICS was complete in every way, and would 
be appreciated by the operators during future 
conventions. I think your magazine is a good one 
and I review it thoroughly.” 


Frep C. Pockranpt, President 
Fred W. Albrecht Grocery Co., Akron, O. 
(operates 36 stores including 16 supermarkets) 


“FOOD TOPICS daily coverage of the recent 
NAFC convention successfully reviewed and di- 
gested the major proceedings. It sure kept us 
informed as to what was going on. We heartily 
recommend your continuing this coverage of 
future conventions.” 
Jac J. Lenroan, Vice President 
Giant Food Stores, Inc., Washington, D.C. 
(operates 24 supermarkets) 


“FOOD TOPICS daily coverage of the 20th an- 
nual NAFC meeting in Chicago was excellent. 
Was particularly impressed with the special 
NAFC front cover on your September 28th issue 
of the regular edition of FOOD TOPICS. Such 
on-the-spot convention reporting provides the 
members with a timely review of each day’s 
proceedings. This type of editorial coverage of 
future conventions most assuredly would be a real 
service to the industry.” 
Wayne E. Brown, President 
Big Bear Stores Co., Columbus, Ohio 
(operates 18 supermarkets) 
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ke Income Groups, Bach 


New York, Oct. 27—Changes in 
t}income distribution since World 
| War II have transformed former 
|“‘class” markets into “mass” mar- 
kets. As a result, 48,000,000 Ameri- 
cans are being undersold. 

This conclusion is stressed in a 


. NBC 
FULL 100kw POWER 


» © | Henry Bach Associates. The failure 
CHOICE CHANNEL 4 + enry Bach Associates. The fa 
Eee 


|of many business men to compre- 
The Dewee rife 
RI 


j|hend recent developments, the 
|agency says in its current news- 
_|letter, is causing them to lose un- 
; |precedented sales opportunities 
) } | “among millions of families that 
eee '| want or can be educated to want 


quality merchandise for better liv- 
NBC in DENVER 


| ing.” 
In an extensive analysis of 
CALL PETRY ae 


' | changing patterns of apparel buy- 


| come, the Bach agency finds: 


| 
)|@ “1. Apparel’s mass market has 
=. «2' shifted from the bottom to the top 


than any 
other 
medium in 
the Oregon 
Market! 
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More women use The 
Oregonian to prepare 
shopping lists than any 
other Portland medium, 
according to an indepen- 
dent shopping habits sur- 
vey of grocery customers 
made by Reed College. 
Write The Oregonian for 


S your survey copy today. 
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Retail Advertising 


FIRST General Advertising 


Classified Advertising 
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the Oregonian 


Portland City Zone PORTLAND, OREGON 
Fi RS City & Retail BOTH DAILY. 
Trading Zones ano SUNDAY 
Total Oregon Market 


Largest Circulation in the Pacific Northwest 
229,004 Daily 289,542 Sunday 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC, 


|new apparel market study made by 


"ome | Apparel's Big Market Has Shifted to Top 


Market Study Shows 


of the nation’s income groups. In 
1941, the 82% of our families earn- 
ing $3,000 or less per year con- 
sumed 60% of all apparel. In that 
year, only 5% of our families 
earned $5,000 and over, and pur- 
chased about 17% of U.S. apparel 
output. Today, there are 26% of 
American families in the $5,000 
‘and over bracket and they account 
for the bulk of apparel sales—fully 
57%. 

| “2. The two out of every five 
families that today live at the bot- 
| tom of the income ladder have 
dwindled to apparel’s smallest 
| market—about 13% of total sales. 
| They remain an important market 
‘principally for basic apparel— 
hosiery, underwear, work clothes, 
shirts, house dresses, etc. 


}ing according to size of family in-| 


ws “3. The middle income group 
($3,000-$5,000 annual income) has 
just about held its own. While its 
composition rose from 13% of total 
U.S. families to 33%, its share of 
apparel purchases increased from 
23% to 30%. Neither its current 
spending habits nor its savings pat- 
| tern offer a substantial market 
| potential for increased sales, un- 
less apparel producers succeed in 
taking business away from other 
products. 

“4. It is the 48,000,000 men, 
women and children in today’s top 
fourth of our income scale who en- 
joy a level of spending and savings 
with the only real expansion po- 
tential,” the Bach newsletter re- 
ports. “Like the population as a 
| whole, they have been spending a 
smaller share of their income on 
apparel, contributing to the de- 
cline in the percentage of consum- 
er income going to apparel which 
dropped from 12% to 9% in the 
period from 1947 to 1952. 


a “As a group,” the survey finds, 
“they have bought more apparel 
only because their number has 
grown so vastly. This upper-in- 
come bracket controls the major 
flow of income (53%) and is cur- 
rently accumulating 80% of total 
consumer savings. Possessing the 
greatest capacity for increased con- 
sumption, it constitutes a great, 
undersold market for apparel, if 
the desire to buy is stimulated and 
developed.” 

The Bach letter urges apparel 
producers and merchants to train 
their heavy artillery on these “rich 
new areas of exploitation.” 

The facts point to a merger of 
“class” and “mass” markets, the 
agency believes. 

“Suecess in reaching these ex- 
panding upper-income markets,” 
the agency says, “will be the re- 
ward of those who master the most 
valid psychological approach to 
the top 26% of our families, a 
large proportion of which is buy- 
ing better goods for the first time.” 


Ohio PR Society Elects 


“Paul Brokaw, head of Paul 
Brokaw Public Relations, Cleve- 
land, has been elected president of 
‘the Northeast Ohio chapter, Pub- 
‘lie Relations Society of America. 
‘Other officers elected are George 
'C. Frank, assistant to the presi- 
‘dent, Erie Railroad Co., v.p.; Carl 
\E. Stahley, public relations direc- 
tor, Cleveland Chamber of Com- 
|merce, secretary, and Seward A. 
Covert, Seward A. Covert & As- 
sociates, treasurer. 


‘Combs Joins West-Marquis 


| Roger Combs, for the past three 
years sales promotion manager of 
Pacific Outdoor Advertising Co., 
Los Angeles, has joined the Los 
Angeles office of West-Marquis as 
an account executive. 


Nickson Heads KBIF, Fresno 


| George Nickson, formerly man- 
ager of KEEP, Twin Falls, Ida., 
has been named manager of KBIF, 
Fresno, Cal., John Poole Broad- 
| casting Co. station. 
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From the Gulf to the Arctic Circle... 


| HIS “BEAT” IS ALL OUTDOORS! 


Like all the rest of the writers and editors who make Sports Afield the magazine of 
authority in the sportsman’s field, Bill Wolf studies his subject on the go and on the spot. 
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BILL'S DOG TEAM caught up with another shortly after this picture was taken 
water here, but the pusher-type airboat hit terrific speeds. and the fur flew all over Northern Saskatchewan. 


Sau, «=©—SBILL WOLF goes where autos fear to tread to THE ARCTIC CIRCLE was not far away from Fond 
ed bring you true tales of fish and wildlife to set du Lae River, where Bill was snapped in the 


ctu 


fe any town dweller dreaming. center of a happy group of anglers. 
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* Wie ts Nit ee oo an A Hearst Publication 
AT 45 BELOW Bill Wolf trudges towards a caterpillar freight 959 Eighth Avenue, New York 19, New York 
train, many miles north of the nearest railhead in Canada. 
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Latex’ Spanel Runs Ad in ‘Women’s Wear’ 
Praising Ford, as Inspiration to Others 


New York, Oct. 27—The first in 
a series of new editorial-type ads 
appeared Oct. 15 in Women’s 
Wear Daily. Written by A. N. Spa- 
nel, founder and board chairman 
of International Latex Corp., it 
features highlights of American 
Machinist’s 64-page article on re- 
sults of Ford Motor Co.’s expan- 
sion and modernization program. 

Explaining the purpose of such 
advertising in a soft goods mer- 
chandising publication, Mr. Spanel 
told AA that it is an attempt “to 
bring new horizons to producers in 
the soft goods field. 

“It is generally recognized,” he 
says, “that the soft goods manu- 
facturer is living in a fabric bar- 
rel, fed through the bung hole. He 
relies essentially on whim and 
weather. 


s “It is therefore believed,” Mr. 
Spanel adds, “that an insight into 
the accurate, high-speed produc- 
tion methods of the autornotive in- 
dustries should prove helpful, sug- 
gestive and stimulating to soft 
goods producers everywhere.” 

International Latex manufac- 
tures a large variety of consumer 
products ranging from precision, 
Stainless steel home-haircutters to 
women’s latex girdles. 

Its advertising varies with the 
product advertised. Foote, Cone & 
Belding handles most of the com- 
pany’s product advertising. But for 
its editorial-type ads, which Mr. 
Spanel prepares personally, the 
company usually places the adver- 
tising direct. About 21 consumer 
publications are used more or less 
regularly. 


® The origin of the ad in Wom- 
en’s Wear Daily is an interesting 
sidelight on executive relations. 
Both Mr. Spanel and Albert 
Hauptli, publisher of American 
Machinist, live in Princeton, N.J., 
and commute to New York on the 
same train. 

Shortly before AM published its 
Ford article, Mr. Hauptli told Mr. 
Spanel about it. Mr. Spanel asked 
for galley proofs and said he 
would use some of the material in 
one of his ads if that was agree- 
able to Mr. Hauptli. The galleys 
were sent. AM came out with the 
article Oct. 12. The Spanel ad ran 
in WWD Oct. 15. 

Theme of the ad was that “suc- 
cess is the prize of the man who 
dares.” It tells about Henry Ford 
and “his daring idea of the as- 
sembly line,” and about how Ford 
changed over the old Model T to 
the Model A car. 


# When Henry Ford II became 
president of the company he “bet 
a billion dollars” to retool and 
modernize the company’s manu- 
facturing facilities. Mr. Spanel says 
it was “the most ambitious expan- 
sion and modernization program 
ever undertaken by a metalwork- 
ing company. 

“American Machinist, McGraw- 
Hill magazine of metalworking 
production, in its Oct. 12 issue tells 
the story in an exclusive 64-page 
article,’ Mr. Spanel points out in 
his ad, and cites several high- 
lights: 

“Plant area has increased from 
28,000,000 to almost 67,000,000 
square feet. 

“Employment has risen from 
122,000 to 194,000. 

“Company earnings moved from 
the red to an income capable of 
self-financing the modernization 
program. 


es “The company has moved up 
to second position in sales. 

“Six years of experience with 
high-speed equipment and auto- 
mation has given Ford that much 
edge in the march toward the 
‘automatic factory.’ 

“Here is an industrial lesson of 


colossal proportions,” Mr. Spanel 
concludes, “proof that determined 
planning plus drive, with courage 
and enthusiasm—the forces that 
developed industrial America— 
continue to pay off in success. 
“A dollar, or a billion dollars, 
bet on higher productivity tomor- 
row, is sure to win,” he says. 


Six Join Needham, Louis 


Needham, Louis & Brorby, Chi- 
cago, has added six new members 
to its staff. They are Robert D. 
Williams, formerly with N. W. 
Ayer & Son, to the account execu- 
tive staff; John S. Nagel, previ- 
ously with Young & Rubicam, 
account executive staff; Jack Tol- 
zien, formerly with Leo Burnett 
Co., art department; Harry Gris- 
singer Jr., previously with the 
Chicago Sun-Times, art depart- 
ment; Dorothy Kane, formerly 
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(with Advertising Division Inc., 
copy department, and Thomas H. 
Lydon, formerly with Shell Oil 
/Co., trainee. 


Four TV Stations Join ABC 

| Affiliation of four more stations 
with the National Broadcasting Co. 
tv network has brought the total 
number to 163. The new stations 
are WROL-TV, Knoxville; KCRI- 
TV, Cedar Rapids, Ia.; KTVQ, 
Oklahoma City, and KRBC-TV, 
' Abilene, Tex. 


Webb Joins Paper-Mate 
F. Stanton Webb, formerly v.p. 


iin charge of sales of Recorded 


Corp., has been named v.p. in 
charge of midwestern sales for 
Paper-Mate Eastern Inc., New 
York. 


Foster to Hirshon-Gartield 


Mr. Foster’s Store, South Flor- 
ida office furniture and equipment 
distributor, has appointed the Mi- 
ami office of Hirshon-Garfield to 
handle its advertising. 
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New customers manufactured here every day in the Chemical Process Industries. 


Want a quick example? Synthetics . . . and look what they did to your 


sales opportunities with new plants, new processes, and new uses for 


your product. How about petrochemicals? Antibiotics? And now look... 


Yes, look what they’re doing with coal! Nature processes it for a 
million years —a chemical engineer transforms it in five minutes to 
a gold mine of raw materials. New, cheaper processes for rubber, 
plastics, medicines, even rocket fuels —a new economic route to 


gasoline . . 


That’s Union Carbide’s award-winning achievement for chemicai engineering .. . 


. two hundred chemicals from 


a lump of coal! 


technical progress that can pay off in new net profits for you. Already 
they’ve poured $20 million into this one process. Right now, they’re 
planning a new half-billion dollar plant. Others will follow .. . 

old plants scrapped, new ones built, more equipment and materials 
needed . . . rich new markets born that didn’t even exist yesterday. 


New customers manufactured every day here in this $54 billion producing, 
$39 billion-a-year spending market . .. but not while 

you wait. As fast as things happen, you’ve got to move... 
telling and selling key chemical engineers responsible 

for this industrial pace-making. Telling and selling via 

the market’s production pipeline — CHEMICAL ENGINEERING, the 
business paper bought, read and preferred by 38,000 
engineering-minded men, more purchasing-powered plant 
operators than any other CPI publication. Don’t wait — 

find out all CHemicaL ENGINEERING can do for you today. 


CHEMICAL PROCESS 


Achievement Award — Opening New 
Frontiers For Chemicals From Coal 


CHEMICAL ENGINEERING’s 12th 
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Appliance Dealers to Meet 2 Join ‘Skyways’ Sales 
The 1954 annual convention of 
the National Appliance & Radio tions magazine, New York, has en- 
Dealers Assn. will be held Jan. larged its sales staff with the ad- 
10-12 at the Conrad Hilton Hotel, dition of Thomas B. Lang, form- 
Chicago. Convention speakers will erly industrial advertising mana- 
be announced later. i of the te Pte sae of 
|\Commerce, an war . Watts, 

PR Firms Affiliate formeriy associated with Trans- 
_ Williams & Gordon, Seattle pub- ocean Airlines, both of whom will 
licity and public relations consul- join the New York sales staff. 
tant, has affiliated with Edward Robert E. Ahrensdorf, formerly 
T. Cheyfits, Washington p.r. con-j|v.p. of Rogers Publishing Co., will 
sultant. join Skyways’ Los Angeles office. 


Skyways, aviation flight opera- | 


Joins Bernard Zamichow |\Changes Auto Dealers on TV 
Florence Goldman, formerly on| Fohrman Motors Inc., Chicago 
the editorial staffs of the Phila- auto dealer, has changed from a 
delphia Inquirer and Seventeen, Hudson to a Packard dealership, 
‘has joined the staff of Bernard with papers signed in a program 
Zamichow Public Relations, New over WGN-TV, Chicago. Utilizing 
York. - “Four Leaf A ned Rig = wt for 
e purpose, Benjamin Fohrman, 
Joins Sherman & Marquette president, and Jim Nance, presi- 
Elwyn R. Walshe, formerly an dent of Packard Motor Co., De- 
associate director of National troit, signed the contract. The 
Broadcasting Co., has joined Sher- event climaxed a month-long teas- 
man & Marquette, New York, as a er campaign over radio, television 
radio-tv producer-director. and newspapers, with tv log ads. 


add, tase sales helps te 


COAL CHEMICALS: See how your product can 
fit in coal hydrogenation processes . . . a complete 
pictorial flowsheet. Plus a special CE article on 
Union Carbide’s award-winning achievement .. . 
history and development — equipment design—raw 
materials significance —production schedules ...a 
comprehensive report on the chemical engineer’s 
role in coal hydrogenation. 


CHEMICAL ENGINEERING’S 1953-54 DATA 
DIGEST —a condensed, 4-page report on the pro- 
duction workbook of the CPI ... with latest data 
to give you a close-up of the Chemical Process 
Market — breakdown of plants — production trends 
—spending plans—what the market buys. A market 
and mediasummary ina handy, file-folder package. 


IN OUR INDUSTRY WE LIVE IN THE 
SHADOW OF OBSOLESCENCE: Here’s the full 
story on CE’s new publishing service ...an Annual 
Inventory Issue, brand-new in 1954. Completely 
different in format, pre-tested in audience appeal. 
A radical, reader-wanted development in business 
paper publishing . .. of prime significance to every 
seller in the Chemical Process Industries. 


TO GET YOUR COPIES .. . call your CHEMICAL 
ENGINEERING representatives —or drop a note to 
CE’s Research Dept. Give them the facts about 
your product ... ask them for specifics on appli- 
cations, technical data and size of the market. It’s 
their job to solve CPI sales problems. Make the 
most of it to size-up your own opportunities! 


more engineering-minded production men read it... 


more advertisers invest more pages init... 


° ABP 


A McGraw-Hill Publication, 330 West 42nd Street, New York 36, N. Y. 
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‘Butter-Nut Sales 
Push Heralds ‘Good 


Housekeeping’ Seal 


Kansas City, Mo., Oct. 27—In- 
terstate Bakeries Corp. yesterday 
launched a 13-week campaign an- 
nouncing its right to use the Good 
Housekeeping guaranty seal for its 
entire line of Butter-Nut bread 
products in eight major midwest- 
ern markets where it has nine 
plants producing under that trade 
name. 

Full page ads, both color and 
b&w, will run each day this week 
in metropolitan dailies in Chicago, 
Kansas City, Cincinnati, Omaha, 
Grand Rapids, Des Moines, Peoria 
and Springfield, Il., to launch the 
campaign. A heavy schedule of 
spots will run on radio stations in 
these areas for the next six weeks. 
A television spot schedule will run 
for 13 weeks. 


s Supplementary promotion in- 
cludes point-of-sale material, 
bumper strips for trucks, and the 
wearing of special badge-ribbons 
and neckties by Butter-Nut sales- 
men. 

Interstate has previously run 
similar campaigns to mark its re- 
ceiving of the Good Housekeeping 
seal by its Log Cabin bread plant 
in Los Angeles; Mrs. Karl’s bread 
in Milwaukee, and Blue Bell bread 
in Buffalo. 

Advertising for the current But- 
ter-Nut campaign is_ placed 
through R. J. Potts, Calkins & 
Holden, Kansas City, and Dan B. 
Miner Co., Los Angeles. 


‘Saturday Evening Post 
Offering Junior Sizes 


Last April, Ladies’ Home Jour- 
nal announced it would introduce 
“junior size” space units, effective 
with the July issue. Now another 
Curtis publication, The Saturday 
Evening Post, is offering three 
junior unit sizes—a 429-line page, 
286-line half-page, and 143-line 
column. 

B&w charge for the junior page 
will be $11,985. All junior sizes 
will carry editorial content above 
‘and along one side. 


GM Producing Hydra-Matics 
General Motors Corp., Detroit, 
has resumed the production of Hy- 
dra-Matic transmissions. This is 
the first production of the product 
since fire destroyed the previous 
plant at Livonia, Mich., Aug. 12. 


Appoints Kaufman-Strouse 


Men’s Hats Inc., Baltimore and 
New York. has appointed Kauf- 
-man-Strouse, Advertising, Balti- 
more, to handle its promotion. 
Plans include national magazines, 
trade publications, direct mail and 
dealer aids. 
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PHOTOMATIC CO. 


53-59 E. Illinois St., Chicege 11, Illinois 
Phone: WH itehall 4-2930 


SA Ok ae ee Pe ago eB eng sake ii ae uty ns Cee roe gg mca OW Mw ee ey eB ye st eR a eed kee ke ee eS 6 OMe ae TN eR A em OM ge ee Me Megs Scat, RAN GS. ee rhe Shoe ey oe fs EE Ee et ets, iE Lene eg ts Tet 
i i ea SF ily Soe Pain eS oy RE La 5 oe Robe: Urea Ree) re tt Ss maga Ay aie RE UE tg as 2" gh OS” i Cee cael US Sal > ee RE i go eg Rea bs Raa ag SNe Os Ue ene Mee he SY sO MN Ee eg Whe B Lt pe ee np See ee fae ey al a yr TES Fone 
age ce Smee st si Nee oe era de ase eae fs Mga ee ss fe ers A as ogee: arnt Paint oer e eos Roe oe See a " 1 ® eS NR ae as cone cere e ae eee eee eas Bier ns Same <a ben aa ahaa Space fies 
ye ee Gs ee Air a ie Se. erent te ee a RR ona ge dak Pe te, ee Cee ie ee Mei en nignpe aay eee) Uae oc eee a en Reese ore sae: cat Fe 5 biah Abe Neue ee eerrar or se Se tsk ee eS tele toe eri eat bol te Sana SRS Res (4 OC ee ae Ne + 
Lio ee Aare re et i 2 tae ae Ah yh a TO Seem cmt Sree 1 hee Getter ae me tw Ne egies pea ans My, ea a Bh hace : 0S Se ae ae oes Eger y cpg mig tg ate ie ee des Pr. a ee eS, oes 
LATS Se Say aD ree eleiaaane  2 FS ae PCE 2 AN Rete eS a Re A aio ee rr \ eee Sy AE Ser Toe hl Late eee Pe el tps Se aR eg ie A ONS oo Seen Soars. ce aaa Po ae Meee Pmaies i> Sid Sy Fi Ps ae TT Se arte ti ret an Rettik, BMP Diese eho ie tach re ae ee gern RR as oo ts te eS i 
a a cri en ee ee ee ae i Bree: a ye ee ei gle pelea a: Sean 2 =o Ra Bas oe PMT a ee Deh Cie ne ee ete Beene Sucre Py: pase 3 aes RE pel (oP Oa 5 Se a ae: Ma aot aie 
in: Jt Me Nea ee eee ete ie Eee ee Rae e feet ee oN We s+ aM i Bec So ye a aE ae ne abs ho ok ee eR as ee 
4 b. ‘caw - eal sts be wi ope ee , Bp he SCT ae 2 Df cy haat the < pare on i >. Yalta Roe ‘ ape iat, Race eT 2 la ee ce cla, Shae Geeta ae — ce <4 oy Aegean; ee 
aie - . gee ; oar , a: ri Shae . oI f ase we Pei ere Sheek. ‘ ee Sse Tce AWE) « ; ‘ley Fore ae a ee 
et ' _# ‘ . ; : i : re iia se 
- - a oie , : ‘ ; ae ie 
3 | 
i a 
r 
ad Po 
= 
' ‘ 
a 
it 
- 
O 
= SUE ooo oo ee : 
5 
4 as 
Bey 
eae 
oy 
; 
; 
U 
‘— ie 
F a 
ea os 
w x 
" 3 
; ae Ss . 
\ I Bi 
Deans coe 
ney eee 
ere ae 
ne ee, 
4 - “§ Bilan 
ae natin 
: See 
a eo. 
— eee 
et aeer 
ae i $4 
X Res 
‘ vd tae mess 
“. —_ ore sf 
oa ee 
aie we Pe: BUS ay at 
4. tee lean? Be ee 
ae lhe, Reo | SS cae 
i ee gee 
eta ee et a 
bet aa erg Ty a 
\ pee Me coat e eae 
hie 34 ee “ao eee oe ea 
‘ a ee aes 
Bey a ik Be eae 
iy By q a 
y PI ete es "34 oe 
Soe! 8 Sei ae Pe ia 
ete ie ite 
Pe Aer ae eee x. 
ea yi beri ge eae ‘ on = es 
of ve ee we sige ao AES KO 
ibe eae pe iican) Fe : ingest 
: ir Pa BS Siig 0 : ‘t 
oy ewe, cae ea ee Ec oe eee 
Cee oe ae Mr gt * . “ es eee 
ae age ee aie = 
i IS a “4 eae. 2 hs: aaa e Sabie 
ik eee is eR NCS GOR ste 
Peder Pace. orem € ret em ay 
Se ae e..J oe aa } ar eas 
ae wat t . « ‘F “p oar as ’ Pa Zz 
See eens ea =. ven Aa 
al Ber te yi ca of os er ai ~-* 
, ae ee oe ee . 
et ee igs, eS ee : vue : 
> 2 a. a Pe ewe | 
ras Wile : 
~ ? a a vate eeked St ea ‘ ; 
I a a 54 . Sar r i oe 
ce le ~ F 
<a ee ee 2 
oo Siege “i eee 
2 eae See 
: q secant tae 
| oR ea cn atee 
i ahemger ce a4 
git Taegan ie 
: , Rar i ae 
if ae es 
t, ea eee 
; sa = aie ey 
‘ ¥ _—_—_— figs a 
et , | Gg i sie ! ; iS pis 
ere u recy j 
‘ Se lf pe a 
‘ | ’ ‘ ee 3: Ss ae 
= P = Lar = (tach Sa Vn 
A - tt te eel ‘ 
A te 
4 | ae 
Fd Ps Ps 
| " 
i = | — 
‘ / | —_ 
ae 
| : 7 iin Seas 
| j een 
| | \ Jo gaa 
f } 5) ree 
ror gy Pare: aaa Ck? . 
. * } ‘“ “i = ae 
; 2 Weta  aer S ey 
: a 
ae ‘ peeks 
purposis | | ,7~ [365.0 : 
r Tass a 8 
ee Sherp, cleer, ; | 30 | 350 
crisp! Prompt; | 25° 350 + 
“ Ea 12 J py ae 
Delivery! i i 2.40 Se ae 
< . ee 
eee ‘ 1.92 ee 
Te od Brgss. 3 Eo a 
a - ee 
| pa oe ae 
| \ . a ee ee 
— 7 ee Ps 
i PS es 
: ar : ‘4 ei ie 
las are ‘% a tari rs ' oe Be * * fied. “ % . 2 ae” eke, eae % . et 3 ‘ Sy = : i : : i? Rit = Be ge 
ge am ee. a Cay ar gts . oR, : 3 > . Sey é : Pir one i fe 2 Vive ies o r Ve 4 Jee PSB pees tm is = 
PE EO cd ee eet LUNE via Mik; BE PERRI. ee "ORE i Sey Wm Ree? i ARN Wes Bnet Re NEN a oo! a Pde i We Me ee eT Sean ae yak Patel dew ee ee ttt td praia Wake ori Tadeo eRe: re Se eta ae LAM eT at de hace Mea ere, Me hah at ars Sagi eer Neg ary 
a gg RE eS hea ead itegy Mics EEN Sy Jes iyi Seek Ree Ga LN eae  paeme ine Ene MA gy Le eerie een a mae I, ire eA Bee cGy PIN ie ond he er OME oe Ee, SEEN rn ack § fe arity Part ob Oey Coe gee W Une Tae ete Se ee ee et PR PSI toe eB me ee ek 
= os BM 3 a SRT MN ra Leelee © eee we : Lk eee Pe Py POM AV ie a EE eer Geontanren meng! UR MS BN edt be Lee PE ee cet a RRR ea RS Nek LN Sige kt eg celeg Me Sieh a Sn Re a Pipe, pea ese ape eh Bee hea YE ka ys 


40 


You can reach the entire 

Akron Ohio metropolitan mar- 

ket (pop. over 410,000) with 
one newSpaper at one low cost. Where will 
you find a similar market with this 
budget-saving advantage? Make Akron a 
must with... 


’ 4 Here's the story quickly: 


* The Akron Beacon Journal 


‘Dormeyer Schedules 
| Heaviest Christmas 
Drive in Newspapers 


‘in 46 markets. 
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dealers’ names and addresses with- 
out charge to the dealers, and an| 


‘extensive merchardising package 
lis also available. The latter in-| 
‘cludes suggested radio spots, stuf-| 
‘fers, Day-Glo window banners and 
CuHicaco, Oct. 27—Dormeyer a variety of display ideas. 
| Corp. will concentrate the largest | 
Christmas advertising campaign in | cago, is the Dormeyer agency. | 
its history in newspaper insertions | 


| 


John W. Shaw Advertising, Chi- | 


‘Look’ Shifts Lassus 


| In addition, the company has; Edmund Lassus, since 1947 a| 
| scheduled b&w spreads in The Sat-| member of the advertising promo- | 


/urday Evening Post and Electrical 


Merchandising, plus a half page 


used in the Chicago area. 

The newspaper insertions, vary- 
ing from 1,500 lines to full pages, 
will carry listings of appliance 


in Country Gentleman. Outdoor | 
posters and car cards also will be. 


tion staff of Look, has been trans- | 
ferred to the magazine’s New York 
advertising sales staff. 


’ 


Register’ Raises Prices 
The Evening Register, New Ha- | 
ven, has increased its copy price 
to 5¢ at newsstands and 30¢ a week 
when delivered by carrier. 


an arrangement for quartet! 


1. Petroleum refining. 

2. Petrochemical manufacturing. 

3. Natural gasoline recovery. 

4. Lube oil blending and compounding. 


of this growth in Petroleum Processing. 


the entire quartet of the petroleum 
processing industries. 


Investment in petrochemical plants grew from $2 billion 
in 1951 to $214 in 1952, anticipates $3 billion 
in 1953! And there’s similar growth in all groups... 
reflected in the reporting, guiding and pacing 


Ask for your free copy of ‘‘What are the petroleum 
processing industries?”’ Tie-in your advertising 
in Petroleum Processing to take your message to 


IN THE PETROLEUM PROCESSING INDUSTRIES 


Solos are grand in a concert, but to have the petroleum processing 
industries singing the praises of your product, you need 


There’s one arrangement for your advertising which 
reaches all four important areas of this great industrial group. 
It’s called Petroleum Processing; it goes directly, effectively, forcefully to all four groups: 
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PETROLEUM PROCESSING 


A McGraw-Hill Publication 


Publication office: 


Cleveland 13, Ohio 


MINIATURE PLATES—General Mills is offer- 
ing these miniature foreign auto license 
plates in a new premium promotion for 
Wheaties. As with the domestic plates of- 
fered last spring, which reportedly  in- 
creased the sale of Wheaties 29%, the for- 
eign plates may be obtained for 25¢ plus a 
box top. Radio, tv and comics magazines 
are being used. Knox Reeves Advertising, 
Minneapolis, is the agency. 


1213 West Third Street 


Schick Gives TV 
Most of the Credit 
for Big Sales Gain 


New York, Oct. 28—Television 
has been a major factor in making 
possible the 41% sales increase 
for the first nine months of 1953 
of Schick Inc., manufacturer of 
Schick electric shavers. 

Chester G. Gifford, president of 
the company, who recently re- 
ported a sales volume of $14,551,- 
284 for the first nine months, gives 
credit to tv for a large part of 
this year’s sales jump. 

Pointing out that Schick pio- 
neered in tv, being the first elec- 
tric shaver company to have its 
own programs (‘Jackie Gleason 
Show,” Saturday nights, on the 
CBS network, and “This Is Show 
Business,” also on CBS on alter- 
nate Tuesday nights), Mr. Gifford 
says that tv has been “extremely 
effective in showing the public 
the advantages of electric shaving 
because of its visual and demon- 
stration facilities.” 

“Television,” he says, “has 
shown the skeptics how and why 
electric shaving works, and it has 
helped the sales clerk in showing 
the customer how to shave elec- 
trically.” 


® Schick’s current sales plans call 
for the largest advertising and 
promotion push in its history for 
the coming holiday season, with 
advertisements in Life, Look and 
The Saturday Evening Post, local 
cooperative advertising in about 
500 newspapers, continuation of 
its current television advertising, 
plus a variety of new point of 
purchase material. 

“These efforts will continue fol- 
lowing the holidays,” Mr. Gifford 
says, “to keep sales on the increase 
throughout the year.” 

Kudner Agency services the ac- 
count. 


Names Feigenbaum & Werman 


Pennsylvania Range Boiler Co., 
Philadelphia, maker of water heat- 
ers in both gas and electric mod- 
els, has appointed Feigenbaum & 
Werman Advertising Agency, 
Philadelphia, to handle advertis- 
ing for all its products. 


Meister Joins Joyce Machine 


Carl J. Meister, formerly v.p. 
and sales director of Atlas Chain 


|& Mfg. Co., has been appointed v.p. 


and director of sales of Joyce Ma- 
chine Co., Philadelphia. 


Weaver to Benton & Bowles 


J. G. (Buck) Weaver, formerly 


electronics advertising manager of 


the Crosley division of Avco Corp., 
Cincinnati, has joined Benton & 


| Bowles, New York, as account ex- 


ecutive on the Pream account. 
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Yes, she knows your product well. 


Ee 


$e 
» 


She has seen your advertising many times. 


But ... she is a mighty busy little purchasing 


agent. And at that vital moment in the store, 


something at the point-of-sale sold her 
your competitor’s brand. Maybe this 
hasn’t happened to you... yet! Could 


your advertising at the point-of-sale pack a bigger 


wallop ... could it get up in more and better 


places . . . could it have more old fashioned sell ? 


Creating and producing advertising at the point-of-sale 


is our one—our only—business. Our nationwide 


organization is staffed with experts in this 


one field. We want to work for you—but only 


if we can give you better advertising 


at the point-of-sale. Try us! 


WRITE for samples of ideas 


that have made this organ- 


ization unique in the field of 


advertising at the point-of- 


sale. Chicago Show Print- 
ing Co. 2640 N. Kildare, 
Chicago 39; 400 Madi- 
son Avenue, New York 
17. Offices in principal 
cities. 


. , SOOHOSOSSSSSSHSESOSSOSSSSSHHSSESSEH SHOES ESES : ee eececece 
© 1953 Chicago Show Printing Co. Trademark MYSTIK Registered Aa 


¢ Lithographed displays for indoor and outdoor use e e 
¢ Cardboard Displays + Cloth and Kanvet Fiber Banners and Pennants + Mystik® Self-Stik Labels Yf1S117 
¢ Animated Displays * Mystik® Self-Stik Displays * Econo Truck Signs Ve at the PO INT- O F @ SALE 


* Stanzall Outdoor Signs * Mystik® Can and Bottle Holders * Booklets and Folders 
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Business booms 


when you add The Elks! 


Welcomed into their homes by 1,054,748 men whose fam- 
ily incomes are far above average, The Elks does more than 
deliver your advertising message to a mass class market. 


It adds an important extra—readership loyalty. Elks believe 
in the magazine they own ... they give preference to prod- 
ucts advertised in it. This is why so many advertisers have 
testified that business booms when they schedule The Elks. 


Want to see our success stories? 


THE MAGAZINE 


New York * Chicago * Detroit * Los Angeles 


‘Newspaper Linage 
Up 5.3% for 9 Months, 
‘Media Records Says 


| NEw York, Oct. 27—Newspa- 


per advertising during the year’s 
‘first nine months was up 5.3%, 
according to Media Records’ 52 city 
check. Total linage was 1,900,654,- 
_434 as compared with last year’s 
| 1,805,718,295. 

_ Biggest percentage gain was 
'made in the automotive category, 
‘up 33.2% over the same period in 
| 1952. So far this year, 103,205,742 
lines were recorded. Last year the 
figure was 77,459,693 lines. 

Total advertising for September 
was up 2.4% (219,558,143 lines as 
/compared with 214,508,691 for the 
previous September). Automotive 
for the month was up 61.7%, with 
11,910,355 lines, compared with 
| 7,367,362 for September, ’52. 


SRDS Issues New TV Service 


Standard Rate & Data Service, 
Evamston, Ill., has added a new 
section to its “Films for Televi- 
sion,” providing basic information 
on film and slide requirements for 
tv stations throughout the U.S. 
The new section will provide a 
handy reference point for traffic 
and production departments of 
agencies and advertisers. Specifi- 
ications for more than 80% of the 
tv stations now on the air will 
run in the November issue of 
“Films for Television.” 


Gilbert, Balshaw Form Agency 


George H. Gilbert and Emma- 
jean T. Balshaw, formerly associ- 
|ated with John P. Eldridge Adver- 
tising, Philadelphia, have organ- 
ized a new agency, Gilbert & Bal- 
shaw, at 1601 Chestnut St., Phila- 
‘delphia. 


Things have changed 
in ARKANSAS, too! 


Whether you sell shampoo or shoes, sportswear 
or spark plugs —there’s a far bigger potential 
for you in Arkansas today, than you probably 
realize. Retail Sales are running 251.7% ahead 
of ten years ago*! 


There’s been a big change in Arkansas radio, 
too. It’s 50,000-watt KTHS in Little Rock, CBS, 
and the State’s only Class 1-B Clear Channel 
station. KTHS offers primary daytime coverage 
of 1,002,758 persons — more than 100,000 of 
whom do not receive primary daytime service 
from any other station! Interference-free day- 
time coverage adds another 2,369,675 people 
and includes practically all of Arkansas. 


Let your Branham man give you the whole 
KTHS story, soon. 


*Sales Management figures 


50,000 Watts « « « CBS Radio 


Represented by The Branham Co. 
Under Same Management as KWKH, Shreveport 
Henry Clay, Executive Vice President 
B. G. Robertson, General Manager 


BROADCASTING FROM ‘ 


LUTTLE ROCK, ARKANSAS 


Advertising Age, November 2, 1953 


Getting Personal 


Featured in a special profile called “He Sells Selling” in the first 
(November) issue of World, new magazine of world events, is Rob- 
ert A. Whitney, president of National Sales Executives. He’s fea- 
tured because of the work NSE has been doing to bring U.S. sales 
know-how to business men in foreign countries. . . 

Burton Browne, the Chicago adman who runs an agency sporting 
his name, has become involved in another side venture. This time 
it’s a gentlemen’s saloon on Rush St. called the Gaslight Club, key 
feature of which is an 88-year-old mahogany bar that somehow sur- 
vived the Chicago Fire of 1871. Also. nickel sandwiches!. .. 


SHOPPERS—Robert Barron, gereral advertising manager of the Houston Post, Mrs. 
Barron and their daughter, Patty, make their selections of native work while on a 
holiday in Nassau, Bahamas. 


In the Western Advertising Golfers’ Assn. election a couple of 
weeks ago, Orin S. Wernecke, western manager of Holiday, was 
chosen president by the Chicago group... 

Lyndon E. West last month completed 39 years as promotion man- 
ager of the Detroit Free Press... David W. Evans, head of David W. 
Evans & Associates, Salt Lake City, is in the turkey business. Since 
he’s handled a couple of turkey growers’ accounts for many years, 
his good luck with a flock of 1,500 birds perhaps shouldn’t be called 
“beginners’. . .” 

Lee Hastings Bristol Jr., ad manager of Bristol-Myers products 
division, is co-editor of the newly-published “Hymns for Children 
and Grownups.” A v.p. of the Laymen’s Movement for a Christian 
World, he is also responsible for “Songs from Luke,” a new collection 
of original anthems for children’s choirs... 

Will (W. W.) Woolway’s color lithograph, Boat Story, has been 
accepted by the Art Institute of Chicago for showing in the 57th An- 
nual Exhibition by Artists of Chicago and Vicinity, opening Nov. 12. 
This is the third consecutive year Mr. Woolway, an art director with 
Henri, Hurst & McDonald, has exhibited in this show... 


ROYAL HAWAIIANS—October vacationers at the Royal Hawaiian Hotel, Honolulu, 

are (left to right) Clarence F. Spaeth, president, Compton & Sons, lithographer; 

Mrs. Spaeth; Mrs. Oakleigh R. French and Mr. French, partner, Oakleigh R. French 
& Associates, St. Louis. 


Former WOR president Theodore C. Streibert, now director of the 
U. S. information agency, received a citation of appreciation from 
a group of Mutual executives headed by Nat Abramson, director of 
the WOR entertainment bureau... 

Harold Clark, advertising director of Dell Publishing Co., is wear- 
ing the proud father look all over town. His son, Jerry, a student 
at Harvard Business School, has been named a Baker scholar. Each 
year 15 men are chosen for this honor—the highest given by the 
business school... 

Audio Engineering Magazine editor C. J. McProud received an 
award from the Audio Engineering Society for “outstanding and 
meritorious service.” And the magazine has given its John H. Potts 
Memorial award to Dr. Edward H. Kellogg of Radio Corp. of Amer- 
ica for his work on sound picture films... 


Mg ORD ene OF ened oo 820 TR RES A RA ne 2 alae cy de pam Rig re gee aa ny Yee a oe Na ene th, eR ealiaigg Se ree i es rls a! 
cake! Seer yay s. * Be fot i Recor mes ct aa cera ee en cc, Sy SA ke ont COMET SEDD  o)  8a\ sauder Saw Ae as aa fears et IS Smee Ch Rasa Fat tele Oe Ra, mes hs Peto We he See es ¥3 aera ee a eS e 5 ite Sa A ak Bile IS cA Sey, Wiese ar hearse tae Sire Re renee gre fees om 
US Mb Sly aye eer ae ie ae Sue ae eye san Se we Bg Fie : Sg raere sy erage a aes Ce Xo ENT ot ees PPD sco) ia SEL ae BP eee ah y. i ic a > a a Nabe Mn FTE ie, aie PON IM Ere oe cae ae Se 3 
ee abet gas ena Ries Rt * Cite we Ney enn are ot TRA NCR DUEL MRS ee Fs ioe 65 3d ieee vehi ily Shae a Rapa en an eee TT 7 RENE Ae bdr ee D tigts Sot eri sre a 9 ee Dre. Ae ev peat ORE OLAS ee ee ee 
a TARE RENO es a Pa pect on Oe ee ae a a eerie eae ie Be ea ee Minar sc Tene cy) MS i a kl Ae Ree 
na ? Hea petty! a ae aaa ete i Pe Ra A ae Sie ster ce ; rah eae were ; Fe Seavert ef. ne a, : BSE Ea gene a Fa Z gt a. eee 
aha pare ov oS A a Lid te Me ae : ; So a) nee atthe: Cokes lait 2 Ete eet ee ok et 2 ae 5 hea : ; vat et See ieee a ae ; 5 oy iM, Rakahaaae Pa We aed Augean 
ge PR ats, yamine Te er ee ee irae tee ace eT, ew ge ey ee . : Be ts “ie ae joo eae eee Fag a: Kon TE, eae ais A Se acu Rig es 
eS eA Sin Tes pana se So igh a ea Pe ee oe ee eee ig ete Per Sega se geet toe? eho) PolreRreie gi ess 8a te ae Sree et ee eee aes PRT ey cate J : gage i a> hee 8S a ie aacer ee See sess ; ee Oa 
gga TR i NR eR EE RM dy ee ee es, ee a oe oe nee Tee Sue eer See eee 
nel ae es es? . ae A ena Bl ns Sasa ANRC 2 : ‘ =f ‘s anager . ee Rs ; : SS v4 * 2 x ’ REO + - om : — = y , . 
: . ; ; PTR — L —- ae 
, i 
: ' Q 
4 ‘ ‘ 
a | 
| Vial | 
’ ‘ é Se 
. WY 1 y - _ — — = 
--* 4 i / 
— i} 
- | ) 
é : ny ¢ { 4 i el 
_ L.A » 
? \ a 
4 ‘ ~~ Jy t "By 
' ie & a > 
a , 
f -'. at q 
aw 
. 
~ 7. 
a tt ) a xe x > so 
ty ge? . = : 
; "Gi ¢ Ae . <= } 
¥ Ps “* ? j f ae 5 . : 
ie Saw me = i 
ee ee a 
iy a = > * 
Sr 7 ; i : x f i : dal y. : ; % “ ° , 1 ~ ~ 
aoaie = 4 fe ek iF. ae ‘car lies et ais cao m re ‘ " oe = ea 
pes | ON a ee ey eee Be fee 5 vaaeeaice j 4 P 2 Tesi ia. lng aa Te ee Se csi 4 
ane eevee) oe co! eee ye iG aa spe R oe ie 6 , 
Seeds ee ee er oy be tomers) Je oe a ae gates Sy 23 : : co we 
bail ee eae Be eae Wikis: pees See fa ot May 2: Bo rtes eS hte, . ‘ : egg 
aa ta pied Tae ai arg “aq y ere £ our Stn & Oa bi ae paar SP Megha 4 ei i - 2. Re. 
Hin eee Sita eee 4 Baretta ee eB aR Oo oe DES ST Sa le a mh ~~, b a a ; 
alee iia / Be a eee ea eee By ce mT te gS a eee | ba ? ray 6: + / 
ae - : 7 - eee ‘ : <f “ r. a *) rs , “2 % 
aa M4 4 7 i - we? Pa ‘ 4 % 
a any s £ ae : 
: Wore j Poe t . Tee 3 eed . : 
See r Zia 4 y Ww ee Renee 
ceoest | ¥ de ~ es ea ain Gases a 
i, ae e } g aan “6 i nae | ees 7 ints Mn 
ast « ; e (a ai most: . a 
* 4 %, 3 : 2 - phases pee Si 3 
srl ——— ye , : te 
ie wie Oe —— 
: : ee ae Ns) bark 
oy 5 a ae ily ee k ? ee ee ae 
eae ey, ; ere. <1 DAS ie ah ‘ ae : *S-weeeaces 
pee ? A =~ - a oa ‘a eee 
< . . , SSS ; = s 
ae --- pune eee ae fl f pee: a ss + 
ae a ‘ me Ade” a 
: > tas * = < | aa rm ay 
si 44 | t > ’ a ae . aa ba ie i sf me 5 
ie, ee bes 
tis a ‘ 
* INT tay. 3 bad 
Boe ——————— 
5 oly 5 
Sie ie 
ae Sse 
Ss 
ee a 
ya 
Ble “lag .* 
ees , me Foe ® 
eo : ‘i 
ee: ok oe = 
- 4 we 7 
“3 o ¥ a 4 r 
J Ja 
= al > ‘ ‘ .: 
yr Ore te 7 
ren, ae sO Ae hs oe 
. pee a a oat Rb sy 
7 Pieebihe iii A im i Cie 
a ee OB ee 
es cee ah edn my P - £5 ae aay 
ates Seine e ~ ; ‘pike hee 4 
Ges tacu «Ea pericy Ba ean et . 4 y Soa ‘ joes 
Rone Reet A) py heats : (t %: ; Td Noe ‘ 
hae Sa) Fe rasan ecg * hs ee 
ae ae S taseapeat oi ae / eee { MT 
oa aa he Sees i\ eat 3 t Fey 
ee pe : P as' ie k y we ' ie Sa eg dae 
Pent %. age? beet Pet a 
git 5, )  aieer ‘ Sod ages a 
re N 4 7. be ik V. 
“ ” ; i . ae 4 
ee * € j bt; » . “2, , a if oa eat: n : F 
ee Ol Ne i . ‘ual! 
Spe « J ‘ i sie — Wee: } 
boos sala ee cat 5 Seen . 
ee 5 ty ee . ~ ° f 
Beas coh Wes ea Pe te a 
aie een ie , ty ; . o e 
satan (ohh a. eo ele ' q3 ‘ ' : 
are me %« ae 3) os gh y.* rae a5 Rites aio i és ? 2 " *. =) a ed “ 
fase o> a —_* . ae Soe ea 4% 4 . f Se. 
ar ices t. ’ Noh Oa aie ae aa Sh my 4 ’ 
ee Lp Ne + SE SRO ae if fe. . 
sae Real RE Me Eye eater * i , P 
aie Bee tf ae es : Oak See, a f . 
a ‘ sees = SH] =) ta x et, ae , sy Fare ‘ a Ay 4 
WEG a J Ni é ete a Se , Se i | as ya 
Me aes See es ee * .| fe YE 4 ome ov, = pega Ae 
CS ae . Ty angers “ re aoe Te Oe in <« Bal A % 
eo 34 Fk ae ae . * . 4 te * a 4 Zs % 
are P Sears © ~ . 0 Se es - ee . ~ a - 
wee ean 4\ j “ recoil 9 Sieg ‘ , eet > \pr : 
oes. PV ae 3 “ Af. Weare Se a < . ® ‘ s oo ad 
a vie et Se a 
7 e aa Signs Pen x x Fo. oH | ; C ee 
ee Bite od os pene os - = ied : | é' A 
Se ci. Coll A Stee hoa i og , y an Forme Y 
ig ered 8 £- af i do  ——— i 
ee i NAR aie oe } iy ~ 
bare ar ASE Surat a oan .~ em fh .* 
ayes ont ee eS os . = 
ate abe » TIN, >." 4 44 ee Bi , 
ane Rs Cy tic \\ |) we =o ie 
pen 3 c Le wn \ ae = v3 
we yy Spree, oe a 
ao ie \\ 3saFs: His gs a 4 gpa ays - a 
ae ss \ BE) Se ef wing 
a ae 2 e sd Be Se f - ay i ~ q 
oe i ee * lr’ et \ -« oe. ae : Ree ° Pox . FE “ , 
i: ae is ce \ He Gets : Sis a Bs . 
Fis pee es ‘tie — : aeons _. 
geen ae rao) Mere Me nor " 
ce ba se a. erse. | i 
ised een = 2 eee es 
} DD are = ee 
ee > Jae SB my 
aie ee | 
ae | 
eG 
i ee 
Pi " 
Ug cad ARORA cpt in Sco We De La fae tas CN ha! ae ms Coa pe A ROIS DESY et en Woe Se DOOR La ekg Fo SatRA te Sigh a Te i SM ee cn Pe A lee Mam Sc ante MUU LP, ee RUE NS nears SI aol) Rigen toe Sm Pa. aa el Bigs Aer 
he f. wi ; Fe - by Fog “ ey fe Y : a aa amt Gi ee ie Pi Naf ” aS ie Ly eee ai te, * - “ Be ka caw 3 , ce i y EE eee 7 ie lel ec oe s 2 REL Pelee 2 ; Rei fae athe nT ate ‘Fag WP ere a ve nee ee c are, ie 
wot iia > is hub *. A Oe ie Sg ERY be ir bi # <5 rr, Mek Me . Oe a ° a fe: Sime Fidget 5 Poy FNS ee ae ¥ ph ie ee aie me A Se 7 wrele . Corts ot, t8 os S F ites hs hte ee etd ; he Rihana 


“Published annually in May, closing for advertising, April 1. 


NOT A DIRECTORY... 
not a special issue, 


PB’s DATA & SPECIFICATIONS FILE* 


is a working tool for builders 


a selling tool for advertisers 


There are good reasons why this unique reference file is the best 
advertising medium... reasons like these: 


e The builder uses his Data & Specifications File whenever he 
has jobs to figure... tools or material to use ... equipment to 
install—and that’s all the time! 


¢ Its editorial data and advertisements help him every time he 
Plans, Designs, Specifies, Estimates, Buys and Builds. 


e Thousands of builders have told us that their “Specs File” is 
the most important piece of business equipment they own. It 
gives them the same information manufacturers supply archi- 
tects, plus all necessary data on installation and construction. 


e It is the only source of this information available to the ap- 
proximately 100,000 builders in the country! 


Write for PRACTICAL BUILDER’s IDEA FILE on how to put 
this only practical reference file for builders to work for you... 


~, Practical .. 
vilder 


5 South Wabash Avenue, Chicago 3, Illinois 


hike It! 


Practical Builder’s Data & Specifications File 
is unequalled...the only medium of its 
kind ...for reaching the biggest builder 
buying power you can buy 


Where more advertisers 
place more builder advertising 
than in any other magazine! 


These typical Blue Chip 
advertisers placed 
multiple page space in the 1953 edition: 


Air Control Prod. Inc. 

(Leigh Build’g. Prod. Div.) 
American Aluminum Prod. Co. 
American Welding & Mfg. Co. 
Andersen Corp. 

Brainard Steel Co. 

Brown-Graves Co. 

Carr, Adams & Collier Co. 

Ceco Steel Prod. Corp. 

Celotex Corp. 

Coffman Co., Inc., R. G. 

Coleman Co., Inc. 
Columbus-Geneva Steel Div. 

Delco Div. (General Motors Corp.) 
Delta Power Tool Div. 

Douglas Fir Plywood Assn. 

Flynn Mfg. Co., Michael 
Follansbee Steel Corp. 

General Electric Co. 
Georgia-Pacific Plywood & Lumber Co. 
Gunnison Homes, Inc. 
Hachmeister Inc. (Plastic Wall Tile) 


Homolite Corp. 
Hotpoint, Inc. 


Independent Lock Co. 
Inland Steel Prod. Co. 
Insulite Div, 

(Minnesota & Ontario Paper Co.) 
Keystone Steel & Wire Co. 
Kohler Co. 
lau Blower Co. 

Leigh Building Prod. Div. 

(Air Control Prod. Inc.) 
Libbey-Owens-Ford Giass Co. 
Louisville Cement Co. 
Ludman Corp. 

Masonite Corp. 

Metal Arts Mfg. Co., Inc. 
Miami Window Co. 

Moe Light Inc. 

Moore Inc., Goodloe E. 
Morgan Co. 

Morrison Steel Prod. 
Muller Machinery Co. 
Mullins Mfg. Corp. 

Murray Corp. 
Nash-Kelvinator Corp. 
National Elec. Mfrs. Assoc. 
Pittsburgh Plate Glass Co. 
Porter Cable Machine Co. 
R.O.W. Tool Sales Corp. 
Red Cedar Shingle Bureau 
Republic Steel Corp. 
Reynolds Metals Co. 
Robbins & Myers, Inc. 
Roddis Plywood Corp. 
Russell Co., F.C. 

Servel Inc. 

Skil Corp. 

Sommer Metalcraft Corp. 
Steelcraft Mfg. Co. 

Strand Garage Door Div. 
Tennessee Coal & Iron Div. 
Timken Silent Automatic Div. 

(Timken-Detroit Axle Co.) 
Truscon Steel Div. (Republic Steel Corp.) 
U. S. Plywood Corp. 

U. S. Steel Co. 
Universal-Rundel Corp. 
Westinghouse Electric Corp. 
Wiremold 

Woodall Industries Inc, 
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‘The Way We Saw It’: After Traveling 12,000 Miles, 
‘AA’ Editors Report on the New and Growing South 


By Lambert S. Botts 
Chicago Associate Editor 
CuicaGco, Oct. 27—Prosperity is no regional monopoly 
in America today. But the prosperity which I found to 
be the chief characteristic of today’s Southwest was of 
a special kind. It existed in spite of a record-breaking 
drought; in spite of cattle prices half what they had 
been two years ago; in spite of cotton prices already be- 
low the government support price, and still falling. 
These together, plus an encroaching “oil glut,” should 
have been enough to prostrate the farmer and ranchman 
and press “hard times” upon all but the most industrial- 
ized of the cities. But they had not; the prosperity, and the 
changes which had helped and were in turn produced by 
it, seemed to roll merrily on. 


s This is a description of that prosperity 
and some of those changes as my wife 
and I saw them on the tour we com- 
pleted last month. 

During the three weeks of that tour 
we drove over 4,000 miles within the 
Southwest itself, covered a general area 
of 450,000 square miles, and talked to 
hundreds of people. Mostly, however, we 
just looked—and made comparisons be- 
tween the Southwest now, and the Southwest we knew 
when we were growing up there during the war and 
prewar years. 

We entered the Southwest through southern Missouri, 
southern Kansas and northeast Oklahoma. 

Outside the three main cities of that area—Wichita, 


Lambert Botts 


The Southwest 


Tulsa and Oklahoma City— we found nothing that could 
be called a boom. Oklahoma, for example, has been los- 
ing population for 20 years or more, and we found among 
civic leaders and state officials a sharp consciousness 
that the oil is giving out and something (industry) must 
take its place. 

In Oklahoma City, for example, a leading newspaper 
man complained to me: “We still don’t have the jobs 
to offer the skilled technicians we train at Oklahoma 
A&M.” 

Against this stood the fact that Oklahoma seemed to 
have weathered its transition period, and achieved that 
precious thing in the Southwest, “diversification,” while 
at the same time prospering. 


® Twenty-five years ago, my home town of Barnsdall 
was almost entirely an oil refinery town. Since then it 
had lost the bulk of its oil refinery and a tenth of its 
2,000 people. 

Now I found that the remainder were supported partly 
by oil refining, partly by ranching and partly as com- 
muters to the oil company office buildings in Bartles- 
ville, 20 miles away (something which would have 
seemed fantastic only 15 years ago). 

Furthermore, all the while it was making these often- 
painful changes, the town had undergone a wholesale 
sprucing-up—had painted and enlarged its houses, paved, 
lighted and marked its streets, rebuilt its schools, and 
even—while I was there—finished a handsome concrete 
football stadium which would hold every man, woman 
and child in the town. All this in addition to new cars, 
tv sets and an enormous investment in groceries. 

As I toured Oklahoma, I found nearly every town and 

(Continued on Page 90) 


Three Advertising Age staff members spent 
most of last month driving through the South. 
They traveled more than 12,000 miles, they 
talked to hundreds of people, in all walks of 
life, and they recorded their impressions of 
this rapidly changing region. Here are the stor- 
ies they wrote about what they saw and what 


they heard on their extended tours. 


By Lawrence Bernard 
New York Associate Editor 


New York, Oct. 27—In the deep and central South, 
where I spent more than three weeks and drove nearly 
4,000 miles through row-crop land, pastures, mountains 
and valleys, and new and old industrial country, it’s hard 
to find a pessimist. 

I spoke with hundreds of people—civic leaders, farmers, 
journalists, stevedores, bellhops, storekeepers, cab drivers, 
admen and factory hands—at their homes, offices, fields, 
docks and in restaurants, hotels, cabs, taverns and filling 
stations. Of all these, I could count the people with sour 
faces fretting about the future, on my ten fingers. 

A few were blissfully ignorant. Others, content with 
their status quo, were happy, with their 
small businesses in their small towns, or 
on their farms, where often mechaniza- 
tion allowed them to work on the land, 
as well as in the factories. More often, 
among the people who took a broad view 
of their region, they were burning with 
enthusiasm over what had been ac- 
complished in the last decade and were 
aglow about what was going to be done 
in the next few years. 


Lawrence Bernard 


® They told me with pride how their city shaved the tops 
off three mountains and shoved several others together 
to build a new $7,500,000 airport in what was considered 


The Central South 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Oct. 27—If your impressions of the South 
Atlantic states are more than five years old, you had better 
make a recheck. Make no mistake about it, these states are 
“on the march.” The smartness of the retail shops reflects 
the prosperity of the cities. The handsome schools and the 
new air conditioned factories that dot the countryside her- 
ald the awakening that is reaching into rural areas. 

For nearly four weeks my wife Marjorie and I had the 
pleasant assignment of driving some 4,000 miles on a cir- 
cuitous route through the District of Columbia, Virginia, 
the Carolinas, Georgia and Florida, “to talk with people— 
find out what is happening and what it means.” 


® From a strictly professional point of | 
view, this is a dangerous kind of report- 
ing. Inevitably we absorbed much “hear- 
say” and overlooked important develop- 
ments. Nevertheless, these are things you 
see and hear if you travel, as we did, at 
a leisurely pace, stopping to talk with 
farmers, business men, teachers, workers, 
children—anyone who looked interesting 
or willing to strike up a conversation. 
We have come back convinced we vis- 
ited an area that is developing so rapidly you can almost 
see the new life and hope sweeping through the land. 
Neat new homes—-some modest, some remarkably elab- 
orate—seemed everywhere along the highways. Starched 
and polished children—a few carrying their shoes in their 
hands—shuffled toward the big and recently expanded 
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The Southeast 


a region inaccessible by air. They discussed new half- 
billion dollar plants, $5,000,000 office buildings, and 
multi-million dollar turnpikes, as if the millions were 
pennies. 

Where the region was primarily farmland, they told me 
how they were mechanizing and diversifying, getting big- 
ger yields with less acreage and less work. 

Where the region was mainly industrial, they talked of 
expansion, of finding new uses for natural resources 
through by-products, or how they were learning to elim- 
inate weakness by blending their resources with others 
of better quality. 


® Where they had no natural wealth and no industry they 
told me of their new discovery—the tourist. 

It was amazing how many cities were, in the opinions 
of their leaders, at the “cross-roads of the South,” “the 
gateway to the South,” “the hub of the South,” “the best 
strategic location for this region,” “the natural marketing 

(Continued on Page 81) 


central schools. Big city merchandising—with a touch of 
small town charm—offered the latest in brand name 
goods, from Christian Dior dresses on Raleigh’s Fayette- 
ville St., to poodle cloth gloves in fashionable kasha color 
for the consideration of the style-conscious ladies of 
Greenwood, S. C. 


s In the Piedmont, that heavily industrialized, sickle- 
shaped hill country that follows the 500-foot elevation 
mark from the foothilis of Virginia’s Blue Ridge Moun- 
tains through the western half of the Carolinas to north- 
west Georgia, the towns and small cities teem with new 
factories. New distribution centers like Charlotte, N. C., 
and Greensboro, S. C., survey their rapid growth and 
speak bravely of overtaking Atlanta. 

To the east, in the tidewater plain, that strip of cotton- 
peanut-tobacco country, perhaps 100 miles deep down the 
whole sweep of the Atlantic seacoast from Virginia to 
Florida, the little agricultural towns are sprucing up, 
hunting with increasing success small industrial plants to 
absorb the workers who have been displaced by the 
mechanization of agriculture. Port cities which once lived 
only to export cotton and naval stores are importing 
many times as much as they export, now that the South 
processes its own materials for the use of its own de- 
veloping market. 


® Finally there’s Florida, with a boom all its own. Here 
tourism, practiced to perfection, is a major industry. 
Moreover, Florida’s climate and relaxed living are at- 
tracting thousands of new residents each month, provid- 
ing strong demand for the colorful, comfortable concrete- 
cinderblock homes which are springing up in such sur- 
prising numbers in the towns along both coasts, and the 
lake country near Orlando in the central part of the state. 
Florida has its own agricultural boom, too. Its wastelands 
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The SOU 


This map of the South graphically portrays the reason why 
leading manufacturers base their Southern sales and advertising strategy on 


the fact that the South is predominantly rural in population and trade. 


The counties shown in red on the map are 
rural counties where more than half the 
people live on farms or in places of less than 
2,500 population. The South has 1,174 rural 
counties and only 213 urban counties. 


Viewed another way, the total population 
of all the 16 Southern states is 51.5% rural. 
The rest of the country is only 28.9% rural. 
The South has 49% of the nation’s farms and 
51% of the nation’s farm people. To sell the 


oe 


South, advertising must reach and influence 
Southern rural families. 


Magazines preferred by urban readers do 
not adequately serve Southern rural families. 
The South is the weak area in their coverage. 
National farm magazines, edited mainly for 
Northern agriculture, also have low reader- 
ship on Southern farms. The Progressive 
Farmer fills this major gap in the coverage 
of any list of national magazines. 


The SOUTH's $9 BILLION 
Cash Farm Income 
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Source: U. S$. Department 
of Agriculture, Bureau 
of Agricultural Economics 


The SOUTH’s 
Country Bank Deposits 


and farm-owned 
savings bonds 


Source: U. S. Department 
of Agriculture, Bureau 
of Agricultural Economics 


The Rural SOUTH 


Editorial and Advertising Offices: 


BIRMINGHAM - 
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The Progressive Farmer is a Southern magazine, edited by 
Southerners for Southerners for 67 years. Published monthly in five 
separate editions, localized to the five distinct farming areas of the 
South, The Progressive Farmer is a local magazine to each of its 
1,230,000 subscriber-families, with no wasted space in any edition 
on subjects foreign to local needs. This intensely-localized editorial 
service gives your advertising added prestige and impact. It places 


RALEIGH - MEMPHIS - 


DALLAS @ Advertising Offices: 
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Cc): Less than 50% rural counties. 


Source: 1950 Census of Population. 


The Rural SOUTH is Prosperous 


The rural South is a vast and prosperous 
market for all kinds of consumer goods—the 


fastest-growing big market available to adver- - 


tisers today. 


Take a look at the South’s annual cash farm 
income...UP from $2% BILLION in 1940 to 
$9% BILLION in 1952...a gain of $7 BILLION. 
During the same period, the South’s country 
bank deposits and farm-owned government 
bonds rose from $1.3 BILLION to $6.9 BILLION 
...a gain of $5.6 BILLION. 


This explains why the South has consistently 
out-gained the nation...in consumer buying... 
in farm electrification ...in owner-operated farms 


Subseribes to... 


you in close neighborly touch with your prosperous Southern rural 
customers. In the rural South, The Progressive Farmer offers you 
intensive readership... powerful reader loyalty and influence... high 
average subscriber income...vigorous healthy circulation growth... 
and far greater merchandising value than any other magazine. 

The Progressive Farmer representatives at the offices listed below are 
at your service as competent counselors on the Southern rural market. 


CHICAGO - 


fe NEW YORK - SAN FRANCISCO - 


...and in farm-owned tractors, trucks and pas- 
senger cars. 


Pacing the great growth of the rural South, 
The Progressive Farmer has gained 450% in 
advertising revenue since 1940 and is today The 
Nation’s No. 1 Farm Magazine in Lines and 
Pages of Advertising! 


It will pay you to place more of your advertis- 
ing in the nation’s fastest-growing farm magazine 
— The Progressive Farmer—to sell the nation’s 
fastest-growing big market—the rural South. 
More Southern rural families read more adver- 
tising in The Progressive Farmer than in any 
other publication. 
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Where They Went... 


while the third went down through the South- 
east. In all, they covered a total of approxi- 
mately 12,000 miles, touching, with side trips, 
about all of the region’s important areas. 


The routes followed by each 


spondent touring the South are traced on 
these maps. One man covered the South- 
west, one toured the central southern states, 
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The Southeast... 


are thick with those peculiarly | 
shaped Brahman cattle. Its citrus! 
farmers, riding high on two years 
of concentrated juice prosperity, 
“are wallowing in money.” Its new 
truck farm centers in the south are 
producing three lush crops a sea-) 
son. 


Industrial Expansion 
Seen on Every Hand 

It’s no news, of course, that the 
South is being industrialized. On 
previous trips to Florida, Marjorie | 
and I had commented on the new | 
factories, the new schools, civic 
centers, home projects, shopping 
centers which dotted the high- 
ways. But this trip was a revela- 
tion, even so. One gets the impres- 
sion that it is practically impossible 
to drive five minutes on any high- 
way without seeing something be- 
ing built. 

Actually, this part of the South 
is in a spiral of cause and effect 
—only, instead of a vicious spiral, 
it’s an extremely pleasant and 
profitable one. 


s We looked at this process as an 
inspiring example of community 
effort. The spiral appears to work 
this way: First, the arrival of 
machinery displaces unproductive 
and low-paid field labor. With 
thousands of workers—including 
some of the most promising young- 
sters—drifting elsewhere in search 
of opportunity, the rural commun- 
ities soon recognize the need for 
industry which will provide good 
jobs. To lure this industry, the 
communities establish the kind of 
schools, health programs and other 
public services which modern in- 
dustrial communities require. 
Milledgeville, Ga., is a good ex- 
ample of a community that is 
making an all-out effort in this 
direction. Here’s a list of some of 
the changes that it has made in 
the past year: A youth center 
built with funds raised by public 
subscription; a $1,250,000 hospital 
started; a medical clinic approved; | 
contract let for expansion of the | 
water works; new highway to. 
Macon, and a petition to the Geor- 
gia school building authority for 
four new schools and additions to 


| two existing schools. 


letter from a woman—no title or|in their trading areas. 


business connection—in a north-| 


and it bisects the cigaret and elec- 


Albany business men decided|tronics towns which spread east 


tractors. 


| by the comments of the principal 


| heart of the cotton-tobacco-peanut 


'= Mechanization and prolonged ern city who answered one of. 


national prosperity have meant their ads and inquired about in- 
full pockets for the farmers, but 4ustrial sites. Just a curiosity 


‘they have also changed the labor Seeker? Far from it. Investigation | 
situation drastically. One farmer | disclosed she was private secre-| 


told us he remembered when it | tary to the president of a big steel 


took 32 men to work 300 acres—|Company who didn’t dare write 


now it takes four men and two/| Under his own name lest word get, 
/around that he was contemplating | 


How deeply this is changing the @ Move—with a resultant case of 
South is perhaps well illustrated jitters among junior executives 
and other personnel. 
of a Negro elementary school in 


Hertford County, N. C., in the|® We were told, too, about the 


town in southwestern Virginia 


they wanted to stay prosperous, and west, from Raleigh to Ashe- 


so they adopted their own post-| ville. 


war plan, hired a chamber of 
commerce _ secretary 


thoroughly | try 


With the southern textile indus- 
completely diversified, the 


steeped in the business of locating | gray goods no longer go north for 
and attracting new industry, and/| finishing. At Lancaster and Gran- 


went to work. As a result, the city 
now boasts meat packing, cotton, 
farm implements, concrete, vene- 
tian blind, peanut butter and can- 
dy industries it didn’t have before. 
One of its biggest “catches” is a 
Clark Thread Co. factory, which 
just put 1,000 people on its pay- 
roll. Another one the city is proud 


| haps $4,000—can be worked as a 


country. Like most other schools 
in rural areas, he said, his school 
closed for ten days in September 
so the children could help pick 
cotton. 

“Nine and over,” he said, “they 
work in the field; under nine, they 
stay home and sit with the baby. 
But this may be the last year the 
schools will close.” The first of 
the cotton picking machines—do- 
ing the work of 70 field hands— 
has already arrived. 

In the same area, we saw 20 
acres of cotton that belonged to a 
16-year-old boy, who spends five 
days a week in school. Thanks to 
his tractor, the cotton—worth per- 


parttime project. His father, who 
works for the Atlantic Coastline 
Railroad and helps with the farm, 
reminisced: “When I was his age, 
it was a fulltime job for a man 
with a mule to cultivate eight 
acres.” 


@ Actually, the active hunt for 
new industry in the Southeast is 
the most unusual thing the travel- 
er encounters. Before long, one) 
gets the feeling that everyone in| 
the area is engaged in this vast, 


which lost out on a big electronics of is a handsome new Merck plant 


plant, partly because news of the 
negotiations leaked locally, and 
land for housing the 1,100 families 
the manufacturer planned to move 
into the area suddenly became 
fantastically expensive. 

It is, naturally, impossible to de- 
tail the industrial growth of the 


region. But a few examples will | 28° 


on a 700-acre tract south of the 
city. 


|e The Piedmont, with its moder- 
‘ate climate and picturesque ter- 
‘rain, has had textile and cigaret 
manufacturing for more than half 
a century. As recently as 10 years 
however, its textile mills 


suffice. And incidentally, it is in-| made chiefly gray goods. The fin- 
teresting to note that (following | ishing—where the real profits are 
the discovery years ago by textile | made—was done in the North, and 
mills in the Piedmont area that|the textile workers of the South 
rural folk have no objection to| Were bringing home as little as 
driving 20 or 30 miles over| $10 a week. 

straight, flat highways to work) | . Now the Piedmont bristles with 
virtually all of the area’s new in-| industry. U. S. 29, the north-south 
dustrial plants are on the edge of | highway running from Lynchburg, 
cities, or in small towns handy to| Va-, through Greensboro, Char- 
good roads, with an increasing | lotte and Spartansburg to Atlanta, 
number being attracted to the serves towns which have about 
small agricultural cities and towns half the nation’s textile spindles. 
which formerly depended solely | It runs through the heart of North 
on cotton and tobacco. re big furniture industry, 


@ Here’s a quick grab-bag digest | 
of some of the industrial develop- 
ments we encountered as we took | 
our tourist trip through the area: | 


e At St. Matthews, 20 miles 
southeast of Columbia, S. C., Sa- 
cony has located one of five new 


\ishing plants. 


iteville, S. C., we found huge fin- 
At Clemson we 


|passed the J. P. Stevens “show- 


| 


case,” where cotton arrives in a 
bale and leaves as finished and 
packaged Utica-Mohawk sheets. 
At Charleston, there’s a big dye 


plant. 
Outside Rock Hill, Du Pont 
makes synthetics. At Raleigh, 


American Woolen Co. has one of 
the many new woolen mills re- 
cently opened in the South. 

“Sewing plants,” like the Sa- 
cony plant at St. Matthews, are 
springing up everywhere. By re- 
cent count there are at least 125 
in South Carolina alone. 


e The old textile and tobacco cit- 
ies are capturing a good share 
of the new industrial growth. 
Greensboro, N. C., where the 
Cones pioneered in textiles half 
a century ago, now gets ten times 
as much income from manufactur- 
ing as it does from agriculture. 
Greensboro has electronics, and 
it’s getting a new Old Gold plant. 


e At Raleigh, the old textile mills 
have been modernized, and a 
Westinghouse plant, to make me- 
ters, will employ 2,500 people ear- 
ly next year. 


e At Martinsville, Va., just north 
of Winston-Salem, the traveler 
notices how the town has burst 
its corporate limits, spilling new 
woodworking plants and new 
housing along the highway for two 
miles to the north. 


treasure hunt. It’s mighty hard to! plants built in South Carolina to 
find any community that isn’t ac-| make women’s suits. In a town of 
tively out after new industries,|1,000, it employs 300 women, 


and pretty well organized to do it.| mostly from nearby farms. “A few | = 
Every state in the area, and in-| years ago,” we were told, “none| 


numerable smaller political and) of these women had ever seen a 
private groups, are working at it| power sewing machine.” 


with a fervor that is almost : } 
breath-taking. e Albany, Ga., in the southwest 
Moving industry around in-| part of the state, was mostly a 


volves promotion and advertising | trading center for an agricultural 
and selling, but it also has a good | region a few years ago. Albany 
many cloak-&-dagger elements.|and Columbus, to the northwest, 
An executive of the Norfolk &| enjoyed prosperity during the war, 
Western Railroad told us about the | when big military bases were built 


e New electronics plants at Ashe- 
ville, Raleigh, Winston-Salem and 
other North Carolina cities this 
year alone meant 9,000 jobs that 
didn’t exist before. 

We could add to the list indefi- 
nitely, but this will give you an 
|idea. And yet southerners are by 
|no means satisfied. Jonathan Dan- 
TOURIST HAVEN—Fabulous Miami Beach, je]s, editor and publisher of the 
Florida’s No. 1 tourist spot, is the key to Raleigh News & Observer, who 


the state's profitable tourist business. Last has been in the forefront of the 
Florida’s total tourist income was esti- z 
vO ane of mae ten (Continued on Page 106) 


mated at more than $1 billion. 
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Negro Marke 


Survey Shows 87% 
Recall of Negro 
Theatre Advertising 


After 3 years of continuous suc- 
cess in advertising to Negro pa- 
trons in Negro movie theatres, a 
leading advertising agency execut- 
ed a survey to determine the pene- 
tration and recall of their selling 
copy throughout the Negro com- 
munity. 

Personal interviews were made 

with a representative sample of 
the Negro community. The Negro 
interviewees were asked: 
1. “Have you ever attended any 
one of the following theatres?” 
(All of the exclusively Negro thea- 
tres in the community were list- 
ed.) 

94% stated that they had attend- 
ed one of the theatres. 

2. “Have you ever seen any (Class 
of product) advertised in the Ne- 
gro theatres?” 

87% replied yes, and named the! 
product. 

3. The third question asked was, 
“Do you recall anything that was 
said about the product?” 

81% repeated the exact words of 
the successful selling copy. This 
advertiser won and held leader- | 
ship with the Negro community. 


Separate Community 
Life Poses 
Marketing Problem 


In most cities in the East and | 
Midwest, as well as the South, 
Negroes have their own residential | 
areas and shopping centers. Many | 
marketing programs that influence 
the White market do not have the 
same influence with the Negro 
market. Most national advertising | 
programs designed to reach a'| 
homogeneous community produce 
a desired result with the White 
market and fail to reach the Ne- 
gro market. The Southern market 
is made up of two separate com- 
munities—the White community 
and the Negro community. The 
Negro motion picture theatre is 
one of the keystones of Negro 
community life. 


(Advertisement) 


Marketing Expert 
Reveals Pattern 


A Southern marketing expert 
has recently released the case his- | 
tory of the rise and fall of sales | 
leadership of a popular priced vol- | 


ume product in two key Southern |) 


markets—leadership in the Negro | 
community — leadership in the! 
White community. 

During the period studied, sales 
leadership at New Orleans in the 
White community shifted seven 
times, and at Miami eight times. 

Leadership at New Orleans in| 
the Negro community shifted only | 


once, and at Miami only twice. || 
The brand that controlled Negro ||. 


motion picture advertising in the 
exclusive all-Negro theatres in. 
each market won and held leader- | 
ship in the Negro community | 


while leadership in the White com- | 


munity was constantly changing. | 
Overall leadership of the total 


market at both Miami and New, 


Orleans was never won by any 
brand without first winning a 


oe oe TIONAL NEWS OF PROMM@EION TO NEGROES |. 


| 


| 


| e 


» 


Negro population in West 
over 500,000 


strong position in the Negro com- || 


munity. 
Advertising and merchandising 


| programs for the products studied 


were well above average, both in 
size and in quality of preparation. 
The advertising programs planned 
primarily for Eastern markets 


| were usually successful in reaching 


the White community but often 
failed to influence the Negro com- 
munity. 

Special parallel Negro advertis- 
ing and merchandising programs 
tailored to fit into the Negro com- 


Distribution of Exclusively Negro Patron M 
Theatres Coincides with Distribution of Negro Population 


MPA’s Total weekly circulation 
|'in White and Negro Motion Pic- 
| ture Theatres is now over 40,000,- 
000,000 people per week. The 
| above map shows the distribution 


munity life were always necessary | of only the exclusive Negro movie 


to create the desired impact with 
the Negro community. 
(Details on request.) 


Negro Spending Power 


Now Over $15,000,000,000 


In the purchase of food, bever- 
ages, and ready-to-wear, the Negro 
community often purchases a high- 
er percentage of higher priced 
articles than the White community. 


Tailor-Made to Reach the 
Southern Negro Community 


Every Southern City has a stra- 
tegic group of well patronized ex- 
clusive Negro motion picture thea- 
tres. 

The audience in these theatres 
is a ready-made audience that re- 
sponds to well prepared reason- 
why advertising copy using sight, 
sound and natural color. 

Recently a baker began to bake 
his products with butter for short- 
ening. A motion picture screen 
broadcast in natural color featured 
the beautiful yellow butter and re- 
minded the all-Negro audience 
that foods cooked with butter taste 
better than foods cooked with 
ordinary shortening. 

The results were spectacular. 
The baker’s Negro business greatly 


increased and his margin of over- 
all leadership in the market was 
doubled because the Negro com- 
munity represented more than half 
of his bakery market. 

(Details on request.) 


Within 5 years after launching a 
promotion in exclusive Negro the- 
atres, a popular priced beverage 
rose from last place to first place 
in the Miami Negro market. This 
advertiser has continued use of the 
Negro motion picture medium and 
has continued to hold leadership 
among the Negro trade while win- 
ning and losing leadership with 


|theatres. Each circle represents 
one or more Negro movie theatres. 


(Advertisement) 


Southern Marketing 
Expert Releases 
Study of the Rise 
and Fall of 

Sales Leadership. 


: Negro population in Midwest 
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Over 10,200,000 of the 15,000,000 
American Negroes are concentrat- 
ed in the South. 397 of the 568 ex- 


cials to audiences of over 2,000,- 
000 Negroes per week. Advertisers 
can localize their coverage by 
clusively Negro patron theatres are using only the Negro movie thea- 
located in the South, in the heart tres they need for national, sec- 
of this dense Negro population. | tional, or local campaigns. 

These Southern Negro theatres. : 


Through intensive work with 
Negro motion picture advertising 
films in the past 10 years, Motion 
Picture Advertising Service Com- 
pany, Inc. has isolated many of 
the factors of success in producing 
Negro films. 


the White market. 
(Details on request.) 


MOTION PICTURE ADVERTISING SERVICE CO., Inc. 


1032 Carondelet St. 


New Orleans, La. 


Producers of America’s Finest Fiim Commercials for Showing on Television and Motion Picture Theatre Screens 
and Industrial, Educational and Training Films. 


M.P.A. Develops Exclusive Format 
product Rises from Last for Successful Negro Films 


cor aumiy ra tin ome Don't Male This 
Error in the South 


An Eastern firm launched an ex- 
cellent advertising and merchan- 
dising program for its product in a 
Southern city. The program fea- 
tured a very large community par- 
ticipation. Complications arose 
because the Negro community and 
the White community could not 
participate together. Eastern man- 
agement decided to side-step Negro 
participation and failed to launch 
a parallel all-Negro participation 
| program of equal size and with 
| equal prizes. 

The results were disastrous. The 
advertised product suffered a loss 
in total sales because of its sub- 
stantial loss of sales in the Negro 
community. 


For further details on reaching the Negro 

morket through motion picture advertising 

in the exclusively oll-Negro theotres, fill 

out the coupon below and mall today. 
There's no obligation. 


MAIL THIS COUPON TODAY! 


M.P.A.’s trained staff pre-eval- 
uates story boards for advertisers 
in advance of production. 


Motion Picture Advertising Service Co., Inc. 
1032 Carondelet St. 
Department AA10, New Orleans, La. 


motion picture advertising in exclusively Negro patron theatres. 


| 
| 
| 
i 
| 
t Please send me more information on reaching the Negro market through 
| 
| 
| 
| 
| 
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The Rebirth of a Region 


The South: A Balanced Economy 
Sparks Its Growth and Prosperity 


People Are Moving to the Cities, Farms Are Being 


Mechanized, Incomes in the Region Continue to Rise 


|whole nation of 19.5%. 


The extent to which urban areas 
in the South cut into rural popu- 
lation in the 1940-1950 period far 


Sourutanp, U.S.A., 1953—This is the story of how one vast area | exceeded the rural-to-urban popu- 


of this rich and prospering nation, once considered its “problem child,” |ztion 


has become a vital, burgeoning section with a tremendous future. 

It is the story of the South, and its growth in the past two decades; 
the story of how an area once-famous for row crop farming and the. 
mule has developed a balanced economy that boasts thriving indus- 


tries, diversified agriculture, expanded livestock holdings, the lion’s 1930 
share of defense installations and a highly lucrative tourist business. | 1940 
The tourists have returned home with some glowing tales of the 1950 


South’s “new look” and the facts and figures bear out their reports. 


Here are just a few highlights 
to document the story of the “New 
South”: 


e For the period 1929-1951, the 
South led all regions of the nation 
in total income payment gains, and 
in percentage increase of per cap-.| 
ita income. 


e The value of the South’s factory 
output between 1939 and 1951 rose 


Kentucky .... 2,845,627 2.944,806 3.5) 
Louisiana ... 2,363,880 2,683,516 13.5. 
Maryland .... 1,821,244 2,343,001 28.6 
Mississippi ... 2,183,796 2,178,914 —0.2) 
North Carolina 3,571,623 4,061,929 13.7) 
Oklahoma .... 2,336,434 2,233,351 20.2) 
South Carolina 1,899,804 2,117,027 11.4) 
Tennessee 2,915,841 3,291,718 12.9) 
 . Serr 6,414,824 7,711,194 2 | 
Virginia ..... 2,677,773 3,318,680 23.9) 
West Virginia 1,901,974 2,005,552 5.4 | 
Total U.S. Popu- 
lation 131,669,275 150,697,361 14.5 


376%. During the same period all 
other regions of the U.S. recorded 
an average gain of 318%. 


e@ Cities in the South are growing 
at a faster rate than in the rest of | 
the nation. Of 14 large cities in 
the U. S. which increased popula- 
tion by 45% or more between 1940 
and 1950, ten were located in the, 
South. 


e The greatest over-all population 
increases are now being made in 
the South. Between April, 1950, 
and July, 1952, the South had a 
population gain of 1,419,000; this. 
was 77,000 more than the total 
count for the North Central region | 
of the U.S., which ranked second. | 
e The South built 36% of the na-| 
tion’s new urban dwelling units | 
last year, as compared with a 23% | 


| 
Since the 1950 census, the fol-| 


lowing population changes have} 


taken place in the South: 
! 
Change Since | 


SER 6 hd va Cova 3,051,000 0 | 
ESE eae 1,876,000 —17 
ME) séiiscunked 338,000 . 6.1 
District of Col. 835,000 41 
A ee 3,100,000 11.9 
| SRE ee 3,515,000 2. 
PE. ve bénenea 2,916,000 —1.0 
Peers 2,816,000 49 
Er 2,526,000 78 
Mississippi «5... ... 2,173,000 —0.3 
North Carolina ..... 4,180,000 2.9 
ae 2,265,000 14 
South Carolina ...... 2,130,000 0.6 
Tennessee .......... 3,257,000 —1.0 
ME 5445:4.6:4%.0000% 8,189,000 6. 
eee 3,498,000 5.4 
West Virginia ...... 1,951,000 —2.7 
Total U.S. Popu- 
lation ......... 155,767,000 3.4 


From the tables above it can be| There is a great deal of migra- 


shifts of the preceding 
(1930-1940) census period: 


% Distribution 
of Population 


Urban Rural 
34.1% 65.9% 
36.7 63.3 
48.6 51.4 


Despite this rapid urban de- 
velopment, the South still contains 
49% of the nation’s farms and 51% 
of the total U.S. farm population. 

The bulk of the population of 
the southern states is still in towns 
of less than 25,000 people. But 
the farmer, the small business 
man, or the factory worker who 
live in one of these towns is no 
further from the big city than his 
car, his telephone, or even his tv 
set. He has been the beneficiary 
of fast-growing electrification, and 
has prospered sufficiently to be- 
come a very promising market for 
washers, freezers, automobiles, 
building supplies, and many spe- 


tractors, plows, fencing, etc. 


the total U.S. population and land 
area, we find that the 16 southern 


states occupy about one-third of The National 


what lower than that of the rest 


almost uninhabitable. 


Be th eae 


Percent increase 


SOUTH=- 
west 


UNITED FAR 
STATES west 


U. © DEPARTMENT OF COMMERCE. OFFICE OF BUSINESS ECONOMICS 


of the century shows that south- 


rate of growth than whites in non- 
southern parts of the U.S. This 
has led to a slow but steady 
change in the direction of more 
whites and fewer Negroes in the 
South. 

The South’s population is al- 
most entirely native-born. In 1950 
only 757,519 of the area’s residents 
were foreign-born, or 1.6% of the 
South’s total population of 47,- 
197,088. For the entire nation (in- 
cluding the South) the percentage 
|of foreign-born was 6.7%, accord- 


July 1, 1952 ys ae bor, items of farm supplies, like | ing to the 1950 census. 


‘Income Gains Are Steady, 


_@ When the South’s population Top Rest of Nation 
| and land area are compared with 


| The South today is making rela- 
| tively greater income _ progress 
‘than any other region of the U.S. 
Planning Assn.’s 


the nation’s area and also contain| Committee of the South, in its 
about one-third of the nation’s | pook 
people. However, the density of| Policies of the South,” shows that 
population in the South is some-|total income payments in the re- 


“Economic Resources and 


gion increased by 219% between 


|of the U.S., because there are large | 1929 and 1948, as compared with 
areas of the non-South that are|an increase of 137% for the non- 


South. 
(The NPA committee’s figures 


figure for the second-ranking sec- | seen that Florida has experienced tion from the South, and also con-| are based on data for 13 southern 


tion of the country, the West. | 
e@ Income from farm marketings | 
in the South more than doubled | 
between 1942 and 1952, rising from 
$4,446,991,000 to  $9,525,045,000. | 
This represents a substantial in-— 
crease in the South’s share of all. 
income from farm marketings; | 
U. S. totals for the same years 
were $16 billion and $32.6 billion, 
respectively. 


@ While electric power production 
has tripled in the rest of the U.S. | 
since 1939, in the South it has 
quadrupled. 

There are many different defini- | 
tions of “The South”. For its 
analysis of the southern states, Ap- 
VERTISING AGE has used, in most 
eases, the definition of the South 
that is prescribed by the Census 
Bureau. This takes in 16 states 
and the District of Columbia. The 
states are: 


Alabama Mississippi 
Arkansas North Carolina 
Delaware Oklahoma 
Florida South Carolina 
Georgia Tennessee 
Kentucky Texas | 
Louisiana Virginia | 
Maryland West Virginia 


# The population story in the 
South differs markedly from that 
in the nation’s other fast-growing 
region, the West. Whereas the lat- 
ter has shown tremendous gains in 
total population for each western 
state, the same is not true for all 
the southern states, with some 
singular exceptions as the follow- 
ing figures show: 
°%, Change 


1940 1950 
Alabama 2,832,961 3,061,743 6.1 
Artannes 1,949,387 1,909511 —2.0 
Delaware .... 266,505 318,085 19.4 
District of Col. 663,091 602,178 
Florida ...... 1,897,414 2,771,305 
3,444,578 


phenomenal population growth 
since 1940, and states like Mary- 
land, Virginia and Oklahoma have 
made gains considerably in excess | 
of the average population gain for | 
the U.S. as a whole. 
# The important thing for mar-| 
keters to consider in analyzing the | 
South’s population is population 
shift, rather than population 
growth. For example, between the | 
census periods of 1940 and 1950,. 
the South’s urban population in-| 
creased 35.9%, as compared with | 
an urban population gain for the 


Percent Inerease in = 
Total Inceme Payments, 1929 46 
(U.S. everage mereee 149%) 


PGE ATERALE INCRE A ROWS 
OF PROM LED Peer 


21.0 
46.1 TOTAL INCOME UP—This map, giving the per cent increase in 
10.3 , total income payments for all areas of the U. S., shows that the 


siderable movement of people be- 
tween southern states. The migra- 
tion is offset considerably, how- 
ever, by the area’s high birth rate. 
In Kentucky, for example, 373,- 
000 natives left the state between 
the 1940 and 1950 census, yet the 
state showed a net population gain 
during this ten-year span of al- 
most 100,000 persons. 


® Migration from the South has 
been heaviest among the Negroes, 
and as a result their number has 
increased more slowly in the 


South. Every census since the turn 


gained all but the 


|states, instead of the 16 states and 
the District of Columbia that AA 
is using in its descriptions and 
|tabulations of the region. The 
‘committee excludes Maryland, 
Delaware, West Virginia and the 
| District.) 


# Per capita income in the South, 
the NPA committee reports, rose 
from 47% of the non-southern av- 
erage in 1929 (or 42% in 1931) 
to 65% in 1947. Admittedly, south- 
ern income, as of 1929, had no 
place to move but up. Even today, 
despite these substantial gains per 


South—here broken into the Southwest and the Southeast—out- 


far western states between 1929 and 1948. 
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NORTH- 
west 


ern whites have had a higher 


ee a 


Regional Increases in Total and Per Capita Income, 1951-1952 


TOTAL INCOME a 


PER CAPITA INCOME 


SOUTH- CENTRAL MIOOLE 
east East 


NEW 
ENGLAND 


SOUTHERN INCOMES RISE—The Southwest and the Southeast ran two-three behind 
the Far West in per capita income gains between 1951 ond 1952, according to 
this Department of Commerce chart. In total income the two regions ranked second 

and fourth, respectively, with the Far West again first, and the Northwest third. 


‘capita income in eight southern 
|States, as the accompanying chart 
shows, was less than $1,200. Dela- 
| ware and the District of Columbia, 
both with more than $2,000, were 
_the only ones in the region that 
\topped $1,800 (Maryland had $1,- 
|761). 

| However, per capita income 
payment figures for the southern 
|states tend to give a jaundiced 
picture, because of the low rural 
income figures that are included. 
If per capita payments were brok- 
en down to show separate figures 
for rural and urban areas, many 
urban areas in the southern states 
'would compare quite favorably 
with urban areas in other regions 
of the U.S. 

Increases in total income pay- 
ments between 1929 and 1948 in 
the 16 states and the District of 
Columbia are shown in the first 
table below; the second table 
shows the increase in per capita 
incomes for the same states be- 
tween 1929 and 1952. 


1929 1948 
(000) (000) 


% Increase 


Total Continen- 


tal U.S. $82,617,000 $206,011,000 149%, 
Alabama $802,000 $2,585,000 222 
Arkansas .... 562,000 1,672,000 198 
Nelaware .... 218,000 522,000 139 
District of Col. 638,000 1,685,000 195 
Florida 695,000 2,762,000 297 
Georgia .... 956,000 3,076,000 222 
Kentucky .. 964,000 2,596,000 169 
Louisiana .. 862,000 2,597,000 201 
Maryland 1,106,000 3,116,000 182 
Mississippi .. 544.000 1,603,000 195 
North Carolina 966.000 3,531,000 266 
Oklahoma ... 1,079,000 2,361,000 119 
South Caro!ina 438,000 1,714,000 291 

| Tennessee 905,000 3,036,000 235 
i. ae 2,668,000 8,788,000 229 
Virginia .... 987,000 3,326,000 237 
West Virginia 793,000 2,166,000 173 
| % 
| 1929 1952 Increase 
| Total Continental U.S. $680 $1,639 141% 
RE. 6cdiccsense 305 1,012 232 
freer 305 951 212 
Pee rrr rT 919 2,260 146 
District of Columbia .. 1,191 2,129 79 
SEED . usu snvecenes 484 1,319 173 
POE cc asnccesses 329 1,137 246 
i Kentethy .....cccece 371 41,135 206 
FE sas veceses 415 1,206 191 
Res oe 703 1,761 159 
Eee 273 818 200 
North Carolina ...... 309 «21,049 239 
DE. a bcaeeesee 455 1,285 182 
| South Carolina ...... 252 «1,099 336 
7 err 349 1,126 223 
Ns aukine ca vee 465 1,452 212 
PE :ecceteendae 422 1,322 213 
West Virginia ...... 464 1,232 166 


@ The single most important re- 
sult of the South’s growing indus- 
trialization and urbanization has 
been the balancing of the region’s 
economy. The increase in more 
payroll jobs has led to a tre- 
mendous expansion of local, or 
“home,” markets for southern 
farmers. Now the farmer not only 
has buyers for his foodstuffs, but 
he finds eager customers among 
the new industries for the many 
different commodities needed as 
raw materials in the mushrooming 
industrial plants, mills and fac- 
tories. 

The following table shows how 
expanded industrial activity, 
which led to increased farm in- 
comes, also reaches out and gives 
the King Midas touch to other seg- 
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ments of a region’s economy: 


Type of Business Per Cent Gain, 
1939-1951 
South Rest of 


| 


Total Business 

Volume 90% 60% 
Mining 110 30 
Construction 260 160 
Utilities 100 80 
Communication 130 50 
Finance, Real Es- 

tate, Insurance 100 40 
Wholesale Trade 70 60 
Retail Trade 80 50 


Another major reason for the 


More nearly symbolizing its JEFFERSON COUNTY 


569,500 


largest iron statue in the world— ousenolds (1952) ...-------+> 156,450 
which stands atop one of the city’s , Retail Sales (1951): ...--- ++» $508,792,000 
hills. cone —_ pak we kendeee 1 Asam 
() |) ee 
Pr ay ny | Genk Merchandise and Apparel 126,747,000 
Population (1952) ..... ea ws 332,200 Wome Furnishings ..-------- 28,551,000 
Households (1952) ..........- 94,340, Automotive Stores ..------ ° pop ny 
Retail Sales (1951) ........... $395,025,000 | Filling Stations .....--- see 652,000 
fF pS 82,686,000 _ Bldg. Material and Hardware 16,065.000 
GH BEE scccsscccccosvs 10.768.000 Wholesale Sales (2951) ..-.... $908,884,000 
Gen’l. Merchandise and Apparel 105,863,000 
Home Furnishings .......... 24,227,000 Gadsden 
Automotive Steres .......... per y oo 
Fiting Stations ............ 004, ' 
Bldg. Material and Hardware . 11,345,000 Etowah County, Ala 
Wholesale Sales (1951) ........ $874,986,000| Second only to Birmingham as 


an industrial center, Gadsden is a 
‘busy steel producing city which 
‘enjoyed a 50% population increase 
‘between 1940 and 1950. Wages 
during the same period soared 


from $8,500,000 to $50,000,000. 


® Its location on the Coosa River 
and adjacency to a _ productive 
farm area make it an important 
southern trading center for both 
agricultural and industrial prod- 
ucts. 

Cotton, corn, seed and livestock 
pass through Gadsden in quantity, 


! 


} 


Advertisers who 
know these markets 
best use car cards 


TOM O’RYAN 
Advertising Company 


2 
SERVING 


Memphis, Atlanta, Waco, Char- 
lotte, Durham, Greenville, Greens- 
boro, Winston-Salem 


continuing growth of the southern 
economy is that profits of southern | 
businesses now stay in the South, | 
and are not drained off into north- | 
ern areas, as they once were. In- | 
creased sales in the South mean 
increased prosperity for the re- 
gion—and northern manufacturers | 
with southern investments now | 
know that increased prosperity in 
the South means more profits for | 
them. 


# Population and income data for 
each of the 16 southern states, and 
the District of Columbia, have al- 
ready been listed. But it is im- 
portant to break down these areas 
still further and present basic facts 
about each state’s major markets, 
in order to completely set the 
stage for the development of mar- 
keting plans. 

ADVERTISING AGE here presents a 
brief picture of the 58 metropol- 
itan areas in the South, based on 
Census Bureau statistics. Metro- 
politan areas, as defined by the 
Census Bureau, generally embrace 
cities of 50,000 or more popula- 
tion, the county containing the city, 
and in several cases contiguous 
counties which are considered an 
integral part of the same market. 


s The data in the following mar- 
ket profiles, and in the several 
charts and tables accompanying 
the text, were obtained from sev- 
eral sources, including the Census 
Bureau; the Commerce Depart- 
ment’s Office of Business Econom- 
ics; the Department of Labor’s 
Bureau of Labor Statistics; “Popu- 
lation and Its Distribution,” com- 
piled by J. Walter Thompson Co. 
and published by McGraw-Hill 
Book Co., and “Consumer Markets, 
1952-1953,” published by Standard 
Rate & Data Service. 

The profiles are listed in alpha- 
betical order by states, and the 
cities in each state are also listed 
in alphabetical order. 


Alabama 


Birmingham 


Jefferson County, Ala. 

The “Pittsburgh of the South” 
has seen a boom that added 100,- 
000 to its population since 1940. 
Now it is trying to catch up physi- 
cally. 

A new health center to eventu- 
ally cover nine city blocks is one 
of these projects. Another indica- 
tion is the comments of Birming- 
ham business men who recall 
driving to work in 1939 and park- 
ing in front of their stores. Now 
they are lucky to find space in a 
parking lot. 

While still a big iron and steel 
producer, Birmingham has seen 
the percentage of persons working 
at the Tennessee Coal & Iron works 
drop as new industries arrive. 
The mills, however, still employ 
a third of the total labor force and 
operated at 106% of theoretical 
capacity last year. 

Industrialization has been going 
on here 30 years, but more than 30 
new industries have opened shop 
in Birmingham since 1950, a fact 
quickly mentioned when one 
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Natien’s Business 


Cellier’s . .. 


Pathfinder . . 


HL..0.9.9.2.0.0.0 0.2.0.6. 


Ceronet ... 


American . .; 


brings up the city’s reputation as 
the town of the “big mules.” 


New York Times Magazine 


in Nashville ...and 


Where is Music City, U.S.A. today? 


In the 20s—it was New York, pouring out Broadway tunes. 

In the 30s—it was Hollywood, grinding out cinema musicals. 

In the 40s—it was neck-and-neck between New York and Hollywood as the twin music 

capitals of America. 
But today, the musical center of gravity has shifted to Nashville, Tennessee—the modern Music 
City, U.S. A.—thanks to Station WSM’s formidable, unequaled talent pool. 

You needn’t take our word for it; we admit to a flair for colorful tall tales. So we'll spare 
you the typical Tin Pan Valley exaggeration, and refer you instead to a few conservative, 
highly respected journals whose reputation for impaling stark facts is unquestioned. 


industry has shifted from New 


nationally, was. . 


Crosby or Frank Sinatra..." 


tire nation . 


case of American folk music. . 
office business in Nashville.” 


performers keep asking.” 


Ole Opry.” 


Similar reports have appeared in Time, Look, Billboard, Variety, Redbook, Wall 
Street Journal, Newsweek, Saturday Evening Post, and many other publications. 


“It is a well known fact that the balance of power in the present day music 


“What brought this music into great popularity nationally, and now inter- 
. Station WSM. It’s country music glamour boys are as 
big~sometimes bigger—in record sales and juke box popularity as Bing 


“Nashville is the focal point... 
ished apart from the Hollywcod-New York axis, but recently the balance has 
been suddenly and violently disrupted. The Nashville muse has won the en- 
. . if the rest of the radio industry is in the doldrums, WSM 
has more business than it can handle...” 


‘Not all the gold in the South is in the vaults at Fort Knox. A sizeable chunk 
of it is found in Radio Station WSM, Nashville, Tennessee, capital of folk 
music... The reason is Grand Ole Opry, owned outright by WSM, the show- 
. All the major record companies do a Jand- 


“Events occurring today in Nashville comprise a sociological phenomenon. 
‘Will it ever stop growing?’ the newly-rich song publishers, record firms and 


“This year income (is) prophesied to reach $35 million. The top country 
singers, expected to gross at least $7,500.000 from records, personal appear- 
ances, radio, and sheet music sales . 
a powerful clear-channeler which blankets 30-odd states.” 


“There's a revolution brewing in the music business ... (and) the center o/ 
this activity is Nashville, home of the fabulous radio program called Grand 


York and Hollywood to Nashville, Tenn.” 


For years this form of show business flour- 


.. give thanks to Radio Station WSM, 
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and the city’s factories produce 
steel products, alloy pipe, soil pipe 
and fittings, tractors, cotton pick-| 
ers, mowers, textiles, stoves, gas_ 
ranges, rubber products and vit- 
reous ware. Goodyear Tire & Rub-. 
ber Co. is currently engaged in a_ 
$10,000,000 expansion program for 
its Gadsden facilities. 

Surrounded by the foothills of | 
the Appalachians, the city has_ 
substantial mineral resources at. 
its doorstep and abundant hydro- | 
electric power from the Coosa | 
River Dam. 


GADSDEN 

(Corporate City Only) 

Population (1952) ............ 55,900 
Households (1952) 15,770 | 
Retail Sales (1951): $60,185,000 | 


EE ees bpccestéueete 13,241,000 
Pe Me Kis cis sevederses 1,782,000 | 
Gen'l. Merchandise and Apparel ¥: 397,000 
Home Furnishings .......... 4,340,000 


Automotive Stores .......... 14,467,000 | 
Pe I sn ccdeeusaeee 2,309,000 | 
Bidg. Material and Hardware .. 3,607,000 | 
Wholesale Sales (1951) ........ $24,313,000 


ETOWAH COUNTY 
(Total Gadsden Metropolitan Area) 
Population (1952) 94,300 | 
Households (1952) 25,380 | 


eee 


Advertising Age, November 2, 


Retail Sates (1951): $67,015,000 also is important, with Brookley, Home Furnishings .......... 9,796,000 


piet Sloe ccoccecvcrrrs AGO O8S| Air Force Base probably the city’s Pitmstauan 000°". )  inaas.oun 

Gen'l. Merchandise and Apparel 14,003,000 largest individual employer. Bidg. Material and Hardware .. ‘8,694,000 

Home Furnishings ........... 4,565,000 Future expansion of the busi- Wholesale Sales (1951) ....... $187,012,000° 

Automotive Stores .......-... 14,883,000 ness district seems to be indicated; | 
Filling Stations vice’ 29g0008| so tar it has not grown to match Montgomery 

"Wholesale Sales (1951) ........ $28,583,000 booming industry. Older companies Stenteemets Geukte, Ale. 

still are active in the fishing and This city, which was the first 

Mobile oyster industry and Mobile, which -apitai of the Confederate States | 

‘held the first Mardi Gras festival 4¢ America and a center of Con- 

Mobile County, Ala. ‘in the U. S., continues to attract fegerate military production dur- 


New chemical and steel plants" tourists. 
|have given Alabama’s only port. 
city a shot in the arm. A new. 


ing the Civil War, is now the state 
capital and county seat. 


MOBILE 
Situated on the Alabama River 


(Corporate City Only) 


plant 40 miles from the city iS | Population SRS 500 and the edge of the South’s rich- 
processing 500 tons of salt daily be RS iiss éstesae ‘iat = est soil belt, it is a natural trading 
into chlorine and casutic soda. | NP ‘Sites s,s... 3386000] center for cotton and is the 

Courtaulds Ltd. of London is) pyryg stores st. 8,215,000| largest livestock market in the 
spending more than $25,000,000 on | Gen’'l. Merchandise and Apparel 37,726,000| Southeast. It is the center of a 
what is to be the world’s most; Home Furnishings .........- 8,482,000 | and has a 


28 382,000 | /arge dairying area, 


modern rayon plant. Insecticide | Automotive Stores ........--. large payroll from Maxwell Air 


Filling Stations ............ 
‘manufacturers and a carbon bi-|  pigg. material and Hardware .. _ 6,695,000 | Force Base. 
‘sulfide producer also started op- | Wholesale Sales (1951) ........ $171,290,000! Mules, yellow pine and hard- 


erations recently and U. S. Steel MOBILE COUNTY wood lumber come out of Mont- 


Corp. is developing a new ore (Total Mobile Metropolitan Area) gomery in quantity, and the me- 
terminal near the southern part Of | Pepuiation MRSS i scaeurehee 232.000 tropolis has become one of the 
Households (1952) ...........- ; sail : . 
me ony. “Retail Sales (1951): ......... $190,958,000 | Principal headquarters in this 
LY “SEs 50,226,000 | country for the production of com- 

® Shipping thus is attracting | SM ok indore s okies 9,692,000 | mercial fertilizer. 
other industries. Military spending | Gen'l. Merchandise and Apparel 41,241,000 The state capitol dominates the 


main business street in Mont- 


delivered complete by KCEN-TV... 


ONE order + ONE medium = ONE COMPLETE package 


Households (1952) ............ 38,380 

Retail Sales (1951): .......... $124,864,000 

; 4 [) PPE S¢2c0cs0cena¥ eu 27,020,000 

; a. C. . SOPeerreeerrrerr 3,743,000 

t =. vy > . |  Gen'l. Merchandise and Apparel 28,612,000 

: bey | Home Furnishings ........... 7,143,000 

¢ P ge ei fs | Automotive Stores .......... 22,713,000 

ON en | Filling Stations ............ 6.825,000 

a ae ss hao | Bldg. Material and Hardware .. 5,660,000 

—— ' Ve J P | Wholesale Sales (1951) ........ $202,489,000 
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» |gomery and is generally con- 
sidered one of the best examples 
of classical Georgian architecture 
in the country. 


MONTGOMERY 
(Corporate City Only) 
| Population’ (1952) ............ 109,600 
| Wousshotlds (1952) .......ccceee 31,280 
Retell Sales (1951): ......... $117,969,000 
BOR Tren. 23,097,000 
i. SA or re 3,743,000 
f Gen’l. Merchandise .......... 16,151,000 
The rich Central Texas market | Filling Stations ............ 5,916,000 
| Wholesale Sales (1951) ........ $200,464,000 


MONTGOMERY COUNTY 
(Total Montgomery Metropolitan Area) 
Population (1952) 141,600 


FeEES\TG 


Arkansas 


> a 
grrcae 


1953 


and is on the eastern edge of the 
Ozark Mountains, one of the rich- 
est undeveloped mineral regions in 
the country. 

Agriculture and mineral produc- 
tion are the basis of the rapid 


‘expansion of Little Rock and its 


fast-growing rail and _ industrial 
suburb, North Little Rock. With 
diversified farming and farm 
mechanization has come agricul- 
tural prosperity, and Little Rock 
has flourished as the main whole- 
sale and retail supplier for most of 
Arkansas. 

Bauxite is the big mineral re- 
source; 98% of the U.S. total is 
obtained from mines located to 
the west of the city. Recently some 
of the biggest aluminum producers, 
including Alcoa and _ Reynolds, 
constructed huge aluminum-pro- 
ducing plants not far from Little 
Rock. 


s A leading reason for this indus- 
trial influx are the new dam- 
building programs on the White 
and Ouachita rivers north and east 
of Little Rock. With hydro-elec- 
tric power and industrial water 
becoming cheap commodities, the 
city is planning for an industrial 
boom. 
LITTLE ROCK 


AND NO. LITTLE ROCK 
(Corporate City Only) 


| Population (1962) ......sseees 148,600 
Households (1952) ........... 44,410 
Metall Sales (1951): .....00... $192,895,000 
SUM 25> 5 023d cen avave 35,760,000 
i ee 7,410,000 
Gen'l. Merchandise and Apparel 48,000,000 
Hume Furnishings ........... 9,214,000 
Automotive Stores ........... 40,729,000 
ere 11,513,000 
Bidg. Material and Hardware .. 10,619,000 
Wholesale Sales (1951) ........ $293,352,000 


PULASKI COUNTY 
(Total Little Rock Metropolitan Area) 


PORUMRION CIFGE) cccveccccsas 201,000 
|) ae 57,920 
gt | $201,178,000 
LG Eee 40,052,000 
er Te epee 7,422,000 
Gen'l. Merchandise and Apparel 49,617,000 
Home Furnishings ........... 9,290,000 
Automotive Stores .......... 40,915,000 
err eee 12,453,000 
Bidg. Material and Hardware .. 11,190,000 
Wholesale Sales (1951) ........ $305,114,000 


Delaware 


Wilmington 
New Castle County, Del. 
The Port of Wilmington is lo- 


‘cated in rolling country 70 miles 
‘from the Atlantic Ocean, at the 
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sumbson 


Heretofore coverage of Central Texas has been possible P 
only. by the use of a combination of several kinds of TONY MARTIN 
media. Now... this great audience of more than Caddie to 


750,000 people, with an annual payroll of nearly MONDAY 
; $900,000,000.00, can be blanketed by the most pow- > oe 
erful television station in the Southwest. FRIDAY pe ae 
KCEM-TV starts with the highest antenna, 833 feet, | 8:45-9:00 AM 
and with maximum power, 100,000 watts... and is | — att mint 
the only VERY High Frequency television in this area. area ey or Station Break 
44-Hour Available > 
K-CENtralize your advertising dollars if you want 5a Minute y! 
to sell the market they buy. or Station Break 
** BILLIE & BILL 
| pa bg 
%* Competing Products Mi oe th 
Channel 6 Not Accepted S ten brea cs 
* & Billie O’Day, W!0D Women's 
Teneee, TEXAS pyre ty 
and topics of local, state and 
national interest . plus the 
tops in popular recorded music. 
Manager 
owned ond operated by the Bell Publishing Company James M. LeGate, General 
represented by George P. Hollingbery, national representative  §,000 WATTS - 610 KC - NBC — 
Clyde Melville Co,, Texas r tative is _ | National Rep., George P. Hollingbery Co. 
Depa ie HORSE i  o - joe ieee : Pi a A, | 


y 
National Airlines, Inc. 
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confluence of the Delaware, Chris- | 
tina and Brandywine rivers. It is | 
26 miles from Philadelphia, and 
is the largest city and port of the. 
productive Del-Mar-Va Peninsula, 
consisting of the State of Dela- 
ware, nine Maryland and two Vir- 
ginia counties. Major crops are 
corn, wheat and rye. 

Headquarters and laboratories 
of large chemical manufacturing 
interests are located in Wilming-| 
ton, and the city is a world center 
for manufacture of vulcanized fi-. 
ber, glazed kid and morocco leath- | 
ers. Here, too, is the world’s larg- | 


est plant for manufacturing braid- 
ed rubber hose; the largest single. 
cotton dyeing and finishing works, 
and two huge plants building and 
repairing steel and wooden rail- | 
way cars and coaches. Building of | 
machinery, yachts, ships and barg- 
es is an important activtiy. 


= New plants in the area are the 
Delaware Tank Arsenal of Chrys- 
ler Corp., a tank modification plant 
of the same company, a General | 
Motors assembly plant, a fluorspar | 
plant of Ozark-Mahoning Inc., 
Avon Products Inc. and Coty Inc. 
Numerous plant expansions are 
also under way. 


WILMINGTON 
(Corporate City Only) 


ae. re 110,100 
Households (1952) ............ 31,520 
Retail Sales (ASSL): ....60005. $219,920,000 
i. 2 eee 47,812,000 
errr 6,443,000 
Gen'l. Merchandise and Apparel 43,674,000 
Home Furnishings .......... 19,801,000 
Automotive Stores ........... 33,594,000 
i, rer 8,941,000 
Bldg. Material and Hardware .. 9,250,000 
Wholesale Sales (1951) ........ $464,190,000 


NEWCASTLE AND SALEM COUNTIES 
(Total Wilmington Metropolitan Area) 


Population (19G2Z) .....cccceee 273,500 
Wousshelds (ESGE) 2. cc cesess 76,520 
Retell Sales (IGGL): ...sccecee $322,033,000 
Pi ME 6 cht tcrectosedes 77,171,000 
a ra 9,093,000 
Gen’!l. Merchandise and Apparel 49,094,000 
Home Furnishings .......... 23,532,000 
Automotive Stores .......... 50,079,000 
oo ee errr 18,915,000 
Bidg. Material and Hardware .. 20,450,000 
Wholesale Sales (1951) ........ $484 ,930,000 


District of 
Columbia 


Washington is the foremost ex- | 
ample of a city surrounded by | 
dormitory suburbs. | 

The postwar boom saw cities of | 
20,000 population spring up out) 
of Maryland and Virginia farm- | 
land. This gave tremendous im- | 
petus to the trend toward outlying | 
shopping centers, and practically | 
every big Washington store has | 
suburban branches. | 

The city itself shows the effects | 
of the “flight to the suburbs” with | 
resulting decay of the city’s resi-| 
dential areas. Slum clearance has | 
been talked of much, but little has | 
been done in recent years. 

| 
® Government is the industry of | 
Washington, and the naval gun | 
factory is the largest producer of | 
a manufactured product. Firms) 
producing consumer goods—brew- 
eries, bakeries, etc.—do exist, but | 
are minor parts of the whole pic- | 
ture. Washington, in fact, has the 
smallest per-capita industry of al- 
most any city. 

Whether new firms will move in 
to absorb labor released by gov- 
ernment cutbacks is questionable. 
Any future expansion in govern- 
ment would snap up office work- 
ers and many executives remem- 
ber the Washington store which 
guaranteed cocktails at five and 
a man within a year when it ad- 
vertised for a secretary a few 
years ago. 


DISTRICT OF COLUMBIA | 
(District Only) 


Population (1952) ..........-. $17,400 
Mousshbelds (3SGZ) ...ccccccecs 228,350 
Retail Sales (1951): ........ $1,301,237,000 

Peed GUS «ccc cccsceveesses 277,447,000 | 
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Drug Stores 
Gen'l. Merchandise and Apparel 
Home Furnishings ........... 
Automotive Stores 
Pee, EEE tte seues on 
Bidg. Material and Hardware .. 


61,538,000 
163,232,000 
51,767,000 
23,007,000 
Wholesale Sales (1951) ........ $1,379,287,000 


MONTGOMERY, PRINCE GEORGE, ARLINGTON 
AND FAIRFAX COUNTIES 
(Total District of Columbia Metropolitan Area) 


Paputation (1952) ......cceee. 1,512,100 
Households (1952) ............ 418,460 
Retail Sales (19GR): ........ $1,745,500,000 
. 6% . VERA Sree ae 415,689,000 
ee 86,405,000 
Gen'l. Merchandise and Apparel 386,863,000 
Home Furnishings .......... 78,924,000 
Automotive Stores ........... 256,405,000 
GEE SED. nec esdivcciasas $2,188,000 
Bidg. Material and Hardware .. 64,253,000 
Wholesale Sales (1951) ........ $1,483,644,000 
Florida 
Jacksonville 


Duval County, Fla. 

Lying 27 miles up the St. John’s 
River from Florida’s east coast, 
and just south of the Georgia line, 
this bustling industrial city and 
growing major trade center now 


66,378,000 claims title as “Insurance Capital 
337,094,000 4F the Southeast.” 

Based on gross receipts, 
new $10,000,000 office of Pruden- 


tial Insurance Co. at Jacksonville|is also headquarters for other 
would rank as the world’s seventh important insurance companies, 
largest insurance company, were and extensive office building con- 
it an independent firm. The city struction is under way, planned or 


the 


The Sun Shines Bright On The Southern 
Market of Paducah! 


Billion-dollar atomic plant now producing, but 
still under contruction 


Retail sales up €4°% 1950-52 — $76,550,000 in ‘52. 
Buying income up 103% 1950-52 — $105,336,000 in ‘52. 
More than 3500 new homes in city and county since ‘50. 
Syun-Democrot circulation up 8,000 since ‘5O—now more thon 30,000. 
Peducoh City Zone now 52,016. 
Where there's twice the buying power, 
there’s twice the business for YOU 


To get it, use— 


sea E wevocrm The Paducah Sun-Democrat ae, "Kainen 


which 
do you 


want... 


GUARANTEED 
FULL RUN 
CIRCULATION 


550,000 


SOUTHWEST 


SOUTHEAST 
...or Both 


has it with NEW 
ZONEBEDITIONS! 


There's a bustling, hustling new Southwest...a new Southeast, 


with new manufacturing, new industrial, new production dollars. 
Two new wide-awake, prosperous regions and they’re in a buying 
mood. And, there’s a new way to reach them... with 


HOLLAND'S ZONE EDITIONS! 


A NEW SOUTHWESTERN EDITION — delivering over 300,000 copies into the 


best-able-to-buy Southwestern homes. 


A NEW SOUTHEASTERN EDITION -— delivering over 200,000 copies into 


up-and-coming Southeastern homes. 


No waste circulation — you’re on the target with Holland’s, 


because Holland’s has it! You buy the exact area in the South 


you want, get greater concentration on your market, waste no 
circulation. And, Holland's is the only slick magazine devoted 
entirely to the South — you can sell the South with Holland's 
— because the South is sold on Holland’s! 
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being completed this summer in|Co. commenced construction of JACKSONVILLE 
the field, including Southeastern a $17,000,000 kraft paper mill; | pcsulstion — City Only) 
home office of State Farm Insur- Buffalo Tank Corp. is complet-| yousshotds eas, «ikea Aiken 


ance Companies. For this reasoning a $900,000 tank fabricating Retail Sates (1951): 


| years), and increased its manufac-|ropolitan Miami’s median income 
207.800 turing business population by an per family unit is $3,130, according 
5g.g50 almost similar ratio. _to chamber of commerce figures. 
The city has become a major The area’s 1952 manufacturing 


too, the city’s prestige as financial plant, and a $2,000,000 extension; Food Stores ................ 67,661,000 point of entry, serving travel and business volume was $215,000,000. 
center of Florida is even more of facilities belonging to General) Dru aie eget eee 7 *i7000 trade to and from South America. 
marked. Motors’ Electro-Motive division is | enn reckon Bet esne 17,625,000 It has developed a sizable air-| MIAMI 
under way. Reichold Chemicals is| Automotive Stores ..........- 64,442,000 craft servicing industry, also light | lial PP ay City Only) 
ildi | i i ili ions .... +--+. 12,885,000 industries, including a growing [Pulation D seececeenees 257,500 
= Besides ship building, indus-|¢*pected to begin production of| Filing Stations 14 460.000 | % & B GTOWINE | Households (1952) |........... 81.200 
tries include paper and chemicals. SY"thetic rosins at Jacksonville | \ ope Sse —.* santanl atk garment industry of 200 manufac- fetail sales (1951). $452.387.000 
Early this year St. Regis Paper | this year. turers with 1952 gross sales of| Food Stores ................ 89,244,000 
| Other new or planned facilities ‘iis DUVAL a ‘ bg ering se __, tet eeeeeeeeeees 23,037,000 
ine : ic. 0 lacksonville Metropolitan Area) : +? : en'l. Merchandise and Apparel 91,947,000 
eH . i gS pr age Population (1952) .........4. 314,100 | i see FS SM! tee Se ......,>>.. 35,235,000 
ere wer een ribution plant by ehig Ort | Households ati 88.200 manu acturing center is largely Automotive Stores .......... 84,113,000 
Advertisers who land Cement Co.: A $300,000) Retail Sales (1951): .......... $327,125,000 credited to the airplane, and to! Filling Stations ............ 18.219,000 
| warehouse by International Har-| FO BONNE oa icn secdssewes 79,965,000 the fact that there is a supply | Bldg. Material and Hardware .. 27,433,000 
know these markets vester; a $70,000 terminal and| rn | , -~ ose tee O00 | problem in raw materials. Manu- | Wholesale Sales (1951) ........ $416,920,000 
best use car cards | banana dock, and plants manu- | Home Furnishings .......... 17.919.000 facturing of light metal products | DADE COUNTY 
Py | facturing inks, plastic wall tile and Automotive Stores ........... 65,287,000 and components of electronic de- (Total Miami Metropolitan Area) 
| other diversified lines typical cf| Filling Stations ............. 16,451,000; vices are among industries with | Population (1952) ............ 548.400 
TOM O’RYAN the area’s year-’round economy. |, Bids. Material and Hardware .. — 16,733,000| high potentials. Households (1952) ............ 162,400 
Work has begun on an $18,000,000 | “holesale Sales (1951) ........ $692.892,000 | Reta Sales (1951): .......... $677,034,000 
Advertising Company expansion of municipal electric Miami = Although large numbers of peo-| bruy stores 2... 36,001,000 
e utility. , ; ; ple are employed in serving the sa aos and Apparel ree 
n . ’ * m ¥ " ome ee ’ ’ 
SERVING Pra Promaestorn 50 ohh aaa Fou Re wn par yeni a Seite resort trade, 900 Dade County! jusmsthe Stes ........... 92,818,000 
Momsghte, Allaate, Weee, Cher- ‘ ‘ ,000, xp Fourth largest city in the South, | manufacturing establishments last| fijjing stations ............ 34.704.000 
lette, Durhem, Greenville, Greens- way system, was opened this year, Miami is a Cinderella city which| year employed 19,000 persons as} Bidg. Material and Hardware .. 46,320,000 
bere, Wiasien-Salem and another will be completed has doubled its population since|compared to 1947, when 534 es-| Wholesale Sales (1951) ........ $476,190,000 
| hl sed | Shortly. 1945 (an 85% increase in 10|tablishments employed 9,271. Met- 


Orlando 


Orange County, Fla. 

A busy county seat, Orlando is 
located in the midst of Florida’s 
rich citrus territory and is also a 
haven for tourists. Although not 
close to Florida’s popular coast- 
lines, the city is surrounded by no 
; less than 1,000 lakes in Orange 
on County, making it attractive to va- 
Fen Ray -og cationers. 
department of Orlando manufacturing installa- 
tions were estimated at $4,000,000 
in 1939; by 1951, the value of these 
had grown to $19,000,000, almost 
five times as much. 

Principal among the city’s en- 
terprises are the manufacture of 
machinery, cans and cartons for 
citrus products. Other industries 
include the production of mattress- 
es, pleasure boats and cruisers, 
beer, furniture, toys and apparel. 
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A Big Moxket, Always Growing Biggor ! 


industries are established and old 
industries expand, it means increas- 
ing employment, increasing home 
building, increasing consumer needs, 


During and since the war, Okla- 
homa has shared in the great in- 
dustrial growth of the South and 
Southwest. Hundreds of new indus- 
tries have come to Oklahoma, and 


they’re still coming. aiec. 7 

' api een od ) 
During the first six months of this) varia w Readers 
year, more than $32,000,000 has (4 d 

been spent in Oklahoma City for 
building new industrial and manu- 
facturing plants, or for expanding 
ones already in existence. Since the 
first of the year, 24 new plants have 
come to Oklahoma City, with many 


more scheduled to open the last six 
months of the year. 


increasing sales of everything from 
toothpaste to automobiles. 


The Oklahoman and Times have 
been a part of this growth. They’ve 
promoted it. They’ve kept pace with 
it. Today, if you want to introduce 
a new product in this market, or 
promote an old one, they’re still the 
mediums that reach more people, 
day in and day out, than any other 
medium. They’re the big mediums 
you need in this big, growing market. 


These developments are being 
made because hard-headed indus- 
trialists see profit-making oppor- 
tunities in Oklahoma. And as new 


The Oklahoma Publishing Co. * The Farmer-Stockman 
WKY Radio * WKY-TV * Represented by The Katz Agency, Inc. 


Minute Maid Corp. and Borden Co. 
both maintain plants in Orlando. 

Aside from citrus production, the 
city is also a center for cattle, 
truck gardening, celery, watermel- 
on, beans, eggs and poultry. 


ORLANDO 
(Corporate City Only) 


Population (1952) ........... 53,700 
Households (1952) ............ 17,120 
Retail Sales (1951): .......... $101,818,000 
WEE. ecadeusecceuses 18,935,000 
. & . | Rrerrerest 4,237,000 
Gen'l. Merchandise and Apparel 24,231,000 
Home Furnishings .......... 6,316,000 
Automotive Stores ‘ 22,464,000 
a ee . Pe ee 4,055,000 
Bidg. Material and Hardware .. 6,037,000 
Wholesale Sales (1951) ........ $87,818,000 


ORANGE COUNTY 
(Total Orlando Metropolitan Area) 


Population (1952) ............. 117,900 
Households (1952) ............ 36,650 
Retail Sales (1951): ........ $127,993,000 
a Pr eer re 29,770,000 
PP Prrerrrr ry re 5,342,000 
Gen'l. Merchandise and Apparel 25,917,000 
Home Furnishings .......... 7,559,000 
Automotive Stores .......... 23,482,000 
PR CE Sknssvesecas 6,714,000 
Bidg. Material and Hardware .. 7,783,000 
Wholesale Sales (1951) ....... $106,457,000 


Tampa-St. Petersburg 


Hillsborough and Pinella Counties, 
Fla. 

Orange juice, shipping and ura- 
nium are aces held by Tampa and 
St. Petersburg in their play for 
more industrialization. Fifty-nine 
of the 62 Florida citrus canneries 
are located in the area and the de- 
mand for frozen orange concen- 
trate has outrun production. 

Long a phosphate mining center 
—the two cities turn out about 
80% of the nation’s production— 
uranium extraction has started a 
new boom. Deep-water shipping is 
expanding, too. 

The number of building permits 
last year took a large jump and 
private housing is keeping pace 
with demand on all price levels. A 
500-unit public housing project for 
Negroes is nearing completion as 
the wind-up of a $15,000,000 fed- 
eral-local program. 

Farming still is big business in 
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the area and some 20,000,000 pints 
of berries are shipped annually 
from Plant City, 20 miles away. 
Ruskin, a few miles south of Tam- 
pa, is a major vegetable shipper. 


TAMPA 
(Corporate City Only) 


oe 126.400 
Households (1952) ............ 38,720 
Retail Sales (1951): .......... $188,930,000 
. » ARR 34,334,000 
Re ren 7,568,000 
Gen'l. Merchandise and Apparel 47,434,000 
Home Furnishings .......... 12,319,000 | 
Automotive Stores .......... 37,281,000 | 
Ping GUNNS 3... 1... cess 9,088,000 | 
Bldg. Material and Hardware .. 8,234,000 | 
Wholesale Sales (1951) ........ $330,939,000 | 
ST. PETERSBURG 
(Corporate City Only) 
Pepatation (1952) .....ccccese 100,600 
Households (1952) ........... 36,960 
Gere Gites CESGA): ......0% $137,319,000 
.. 2. aera 19,787,000 
ES eee 4,465,000 
Gen'l. Merchandise and Apparel 43,852,000 
Home Furnishings .......... 7,413,000 
Automotive Stores ........... 18,072,000 
3. eee eee 6,544,000 
Bidg. Material and Hardware .. 13,270,000 
Wholesale Sales (1951) ........ $32,978,000 


HILLSBOROUGH AND PINELLAS COUNTIES 
(Total Tampa-St. Petersburg Metropolitan Area) 


ee 423,800 
Households (1952) ............ 136,330 
Retail Sales (1951): ........ $434,373,000 
POO SED cadsbnesesncsecss 94,520,000 
2. reer 16,191,000 
Gen'!l. Merchandise and Apparel 98,825,000 
Home Furnishings .......... 24,329,000 
Automotive Stores ........... 66,948,000 
er 24,707,000 
Bldg. Material and Hardware .. 31,272,000 | 
Wholesale Sales (1951) ........ 


$399,971,000 


Georgia 


Atlanta 


Fulton County, Ga. 

The capital of Georgia and the 
financial capital of the South, At- 
lanta prospered early because its 
location—southern tip of the Pied- 
mont Plateau—is the only pass 
through the Appalachians south of 
Pittsburgh. 

Its highways, rails and airlines 
fanning out to all parts of the 
South make it a pivotal distribut- 
ing point. Atlanta is the third larg- 
est telegraph and telephone switch- 
ing center in the world and is an 
important part of the federal gov- 
ernment: it has 76 federal depart- 
ments and agencies, 36 of them re- 
gional, which employ more than 
20,000 persons. 

Factory output is big and varied. 
Atlanta’s 1,625 plants turn out 
more than 3,300 different products. 
Last year 78 new factories were 
opened in the Atlanta area. One 
hundred thirty out-of-town com- 
panies opened branch warehouses 
or offices and 115 resident repre- 
sentatives were established. An- 
nual payroll of this new business 
is estimated at $7,200,000: 

Atlanta’s plans to continue its 
industrial growth include develop- 
ing four new industrial districts 
totaling 6,000 acres. This project is 
expected to be completed by 1960. 
Other acreage in Fulton County 
will be developed for industries re- 
quiring large amounts of water, 
and which are now virtually non- 
existant in the area. 


ATLANTA 
(Corporate City Only) 


Population (1952) 334,300 
Households (1952) ........... 93,590 
OD BES GROSS ccccccsoss $641,513,000 
SP re 101,289,000 
DR cewasvecacdedes 21,786.000 
Gen’l. Merchandise and Apparel 241,299,000 
Home Furnishings .......... 28,745,000 
Automotive Stores ........... 105,051,000 
Filling Stations ............. 21,753,000 | 
Bidg. Material and Hardware .. 17,237,000 
Wholesale Sales (1951) ........ $2,372,510,000 


COBB, DE KALB AND FULTON COUNTIES 


(Total Austin Metropolitan Area) 
Population (1952) ............ 685,800 
Households (1952) ............ 189,670 | 
Retail Sales (1951): .......... $821,396,000 

| er eer 160,507,000 
errr rrr re 30,409,000 | 
Gen’l. Merchandise and Apparel 256,117,000) 
Home Furnishings .......... 37,002,000 
Automotive Stores ........... 138,927,000 
Filling Stations ............. 38,908,000 
Bidg. Material and Hardware .. 33,445,000 
Wholesale Sales (1951) ....... $2,536,211,000 


Augusta 


Richmond County, Ga. 
Hub of a two-state area rich in 


textiles, manufacturing and agri-| 


culture, this winter resort city 
stretches for three miles along the 


Savannah River. It is an inland | 
port 200 miles from the seaport of | 


‘include 12 Georgia and 8 South 
Carolina counties. Much of the 
‘area’s rapid growth can be at- 
tributed to the Atomic Energy 
Commission’s $1.4 billion Savan- 
nah River Plant, 20 miles away. 
Considerably larger than AEC’s 
Oak Ridge plant, it currently em- 
ploys about 25,000 construction 


55 


ment groups of the metropolitan the Alabama-Tennessee coal fields, 
area, including Aiken County, S.C., and is served by six railroads, 
were textile products (9,370), three airlines. The 58,500 families 
chemicals (3,020) and food (2,-|of the metropolitan area had an 


(070). Stone, clay, glass and lum- average income of $4,987 in Jan. 


ber followed. The area is served | ’53 as compared to $4,715 in Jan. 
by three private power companies, |’52. Camp Gordon, a 55-acre Army 


‘and completion of Clark Hill Dam Signal Corps supply center, is 10 
‘will add 280,000 kilowatts for in- miles from Augusta. 


Savannah. Near here Eli Whitney | workers and 5,000 technicians and/|dustrial use. Planning for addi- 


invented the cotton gin, and 14 
big textile mills are clustered in 
the nearby valley. 


\skilled workers. tional power is under way, and ‘ein a ge ies 

| H porate ty y 

a a $45,000,000 steam generating) pouistion (1952) ............ 72,200 

® During January this year, the|piant is nearing completion. | Mouseholds (1952) ........... 20,130 
The city is a short distance from | Retail Sales (1951): .......... $99,049,000 


Actual trading area is said to!largest single industrial employ- 


Smith 


can help you 
down South 


In many cases, double the number 
of prospects you’ve been reaching 


Human nature is just about the same all 
over. Talk to a man in his language, about 
his problems and his people and your recep- 


tion is warm and friendly. 

Therein lies the basic reason why the 
Smith publications produce exceptional re- 
sponse for advertisers . . . they are the 
“hometown” business papers of the South 
and Southwest. 


Their circulation patterns 


closely follow this market's population char- 
acteristics. In big city and small, they reach 
thousands of worthwhile prospects missed by 
trade journals of general distribution. 

Read the interesting facts to the right. See 
how the Smith publications can serve you. 


W.R.C. SMITH PUBLISHING 


co. 


806 Peachtree St., N. E. 
Atlanta 5, Ga. 
Representatives in principal 
cities. Consult SRDS for 

one near you. 


To Sell the Industrial South and Southwest 


SOUTHERN POWER 
*90 INDUSTAY Southern Power and Industry en- 
ables you to reach top engineering 
and management executives in over 
10,000 important industrial, utility 
and large service plants throughout 
this market. Puts you into thousands 
of plants you would otherwise miss. 


Cover this booming electrical 
construction market with 
Electrical South's 12,000 copies 
monthly. Use Smith's Southern 
Appliances to sell this market's 
appliance retailers, distributors 
and other appliance outlets. Cir- 
culation 15,000 monthly. 


ate. 


we 
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mane eee. — 


ssee- 
The Authoritative Journal in Textile Field 


Textile Industries is national, its big 
mill circulation geographically par- 
alleling textile activity. Heaviest con- 
centration of the industry is in the 
South. T. lL. produces more results 
per advertising dollar invested be- 
cause it is the industry’s most thor- 
oughly read publication. 


Textile Industries 


mee THERN 
vVTOmoTive 


y Over 17% million registrations in 
OURNAL 


big 19-state region served by South- 
ern Automotive Journal. Gas con- 
sumption now 37% of U.S. total. 
SAJ covers jobbers, distributors, 
leading dealers, garages, fleets and 
larger service stations. 30,000 copies 
monthly. 


Pa yma Lhe tte 
BUILDING SUPPLIES 


co 


South-Southwest accounted for 36% 
of nation’s new ruban dwellings in 
| 1952. Southern Building Supplies is 

the authoritative magazine serving 
the market. Reaches every worth- 
while lumber and building supply 
outlet in the South-Southwest. Over 
10,000 copies monthly. 


Cash-in on Dixie farm moderniza- 
tion with Southern Harware’s pow- 
erful 4-way coverage. You reach this 
market’s hardware wholesalers; big 
city retailers, small town retailers, 
and the combination hardware-farm 
implement stores. Complete South- 
Southwest coverage. 
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Food Stores ...... ren .+ 22,659,000 Bldg. Material and Hardware .. 3,162,000 and apparel, transportation equip- , MACON Retail Sales (1951): .......... $117,096,000 ‘as 


Se A hanaccataaneses 2,500,000 Wholesale Sales (1951) ........ $79,833,000 (Corporate City Only} ere > 30,010,000 ig 
Gen'l. Merchandise and Apparel 23,000,000 — wood and aa ts peg Population (1952) ........... ; 71,600 Orug Stores ................ 4,051,000 

Home Furnishings ........... 4,500,000 Macon chemicals, and metal, leather and jouhoids (1952) ............ 21,060 Gen'l. Merchandise and Apparel 27,498,000 fe 
Automotive Stores ....... -ee» 15,500,000 rubber products. | Retail Sales (1951): ......... - $100,509,000 Home Furnishings ........... 5,978,000 | th 
ag Enc elOa teens reese aa Bibb County, Ga. _ In addition to the peach indus- Food Stores ............... . 22,434,000 oo dee beeen eens Wot th 
. erial a ardware .. 955, ‘ a : 5 ee 3,442,000 Wing Stations ............. 4 28, i . 
Wholesale Sales (1951) ..... ! $99'211;000 Located near the geographical try, Macon is also an important Gen'l. Merchandise and Apparel  26.269,000 Bldg. Material and Hardware .. 5,725,000 é 
center of the state, Macon is the center for pecans, peanuts and cat- ome Furnishings ........... 5,000,000 Wholesale Sales (1951) ........ $93,623,000 i El 
RICHMOND AND AIKEN COUNTIES headquarters for Georgia’s peach tle. Near the city are large beds Automotive Stores ........... 16,000,000 cc 

(Total Augusta Metropolitan Area) production and the Bibb County of kaolin, the fine white clay used _ Filling Stations ............. 4,741,000 Savannah 
re yon ehencsxaees ee seat. y in the production of porcelain Bidg. Material and Hardware .. 3,723,000 la 

s TA eRe = . ’ lesale Sal asend ‘ ,399, 

Retail Sales (1951): .......... $127,262,000 In addition, the city has in- Macon is one of a small number er a _— Chatham County, Ga. ar 
Food Stores ......... seeeees 31,180,000 creased its manufacturing installa- of U. S. cities which is debt-free, BIBB AND HOUSTON COUNTIES Once a major port for the South’s pe 
Drug Stores ....-.-0+0see00s 3,764,000 tions five-fold since the late making its tax requirements fav- (Total Macon Metropolitan Area) cotton, Savannah, Georgia’s only ce 


Gen'!l. Merchandise and Apparel 29,421,000 ’ P } . . 
ems Panidiees .......... 6 319.000 1930's, and now produces textiles orable for industry. Population (1952) ........... ; 138,300 seaport, now imports three times 
Automotive Stores... ......... 21,555,000 — 
Filling Stations ............. 7,292,000 . ae a 
Bidy. Material and Hardware .. «6,595,000 io Mig gg 
Wholesale Sales (1951) ........ $108,469,000 


Columbus | 
Muscogee County, Ga. 


The second largest metropolitan 
area within the state, and second 
largest textile center in the South, 
Columbus is 100 miles southwest | 
of Atlanta and is the head of na-| 
vigation on the Chattahoochee | 
River, whose falls drop 362 feet | 
in 34 miles, just above the city. | 
River steamers ply between here | 
and the Gulf. 

Electricity generated by the falls | 
operates many of the city’s 145) 
industries, ranging from soft! 
drinks, candy and hosiery to ma- 
chinery, kitchen stoves and cas- | 
kets. Founded by the state in 1828 | 
as a frontier outpost, the city to- | 
day is a leading industrial center | 
whose textile mills employ 13,000, 
with a yearly payroll exceeding | 
$30,000,000. This compares with| 
employment in the county nes) 
the second quarter of 1952 of 33,- 
970, with earnings of $21,371,991. 
The county ranks second in the | 
state in employment, third in total | 
wages. 

Sunshine Biscuit Co. is con-| 
structing a $5,000,000 plant on the | 
city limits, to employ 600, and both | 
Georgia Power Co. and Columbus 
Gas Light Co. are expanding faci- 
lities to accomodate anticipated 
industrial growth typical of the 
past decade. 

Fort Benning, covering 187,000) 
acres, is an important nearby 
Army base. 


COLUMBUS 
(Corporate City Only) 

Population (1952) ...........+. 82,400 
Households (1952) ............ 22,980 
fg: Seer $113,170,000 
POTEET ececceeevsees ‘ 26,119,000 
a ko Rarer tT 2,500,000 
Gen'l, Merchandise and Apparel 25,000,000 
Home Furnishings .......... 6,500,000 
Automotive Stores .......... 22,000,000 
Filling Statoins ............ 5,141,000 
Bidg. Material and Hardware .. 2,000,000 
Wholesale Sales (1951) ........ $73,000,000 


CHATTAHOOCHEE, MUSCOGEE 
AND RUSSELL COUNTIES 
(Total Columbus Metropolitan Area) 
Population (1952) ........... 173,700 
Households (1952) ............ 42,430 
Retail Sales (1951): ......... $131,536,000 
eer 33,516,000 


BOE CE BD awevdvestccsces 3,884,000 
Gen'l. Merchandise and Apparel 28,469,000 
Home Furnishings ........... 8,945,000 
Automotive Stores ........... 25,513,000 
Pe DED bg cedvcsaasGe 6,974,000 


Reach the Rich, 
Fertile and Growing South 


Don't be satisfied with casual meas- | 
ures when you reach for the Seuth. 
Here The Southern Lumber Journal | 
can help you get more business. 
This publication gives you some- 
thing in the South that the papers of 
national distribution cannot give. 
For over fifty-five years it has || 
served the field that manufactures || 
half the lumber produced in the 
U. S. The volume of business done 
by Lumber and Building Material 
Dealers in this region has quad- 
rupled in the last ten Fe is is 
a market for all Building Materials 
and for all types of Mill Machinery 
and Material Handling Equipment. 
Let us send you a breakdown of 
our circulation and a Rate Card 
showing our low monthly rates 


THE SOUTHERN 
Lumber Journal 


AND BUILDING MATERIAL DEALER 
P.O. Box 448 Jacksonville, Florida 
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0 as much as it exports. rapid in the Savannah area. Union of a $30,800,000 chemical plant. Automotive Stores ..........- 21,670,000 | 
4 call ill continue to be i Filling Stations ............. 6,230,000 | 
It has become an important de- Bag & Paper Corp. will complete Shipping will co e to be im- . 
0 : P , . sea" seks Bidg. Material and Hardware . 5,440,000 | 
10 fense and industrial center. It is extensive additions within a year portant to the city. The Georgia wholesale sales (1951) ...... .. $214,323,000 | en uc y 
10 the home of Hunter Field, one of to make chemical pulp from gum Port Authority borrowed $5,000,- CHATHAM COUNTY | 
: the nation’s most important air woods. New facilities under way or 000 last year to finance expansion (Total Savannah Metropolitan Area) 
0 bases, and a $600,000,000 Atomic still in planning stages are those of of the Savannah waterfront. Population (1952) ........... 155,100 Z 
0 Energy Commission plant is under Seaboard Airline Railroad, South- VANNAH Households (1952) ............ 44,080 Lexington 
construction nearby land Oil Co and Savannah Elec- SA Retail Sales (1951): .......... $146,920,000 
i haa Sal , _— (Corporate City Only) kare 38,704,000 Fayette County, Ky. 
y y, KY 
Savannah’s industries include a tric & Power Co. and total $15,- | Pepuietion (REGRD ccssses..... 129,900| Oran Stores ........cccesccs 4569099| tterses and tobaceo form ths be 
large sugar refinery, paper mills 000,000. Households (1952) .......--. 35,550 Gen'l. Merchandise and Apparel 31,270,000 | | os ai divity in Leaingien 
and chemical plants. It is an im- Another important project Retail Sales (1951): ........ $133,476,000 Home Furnishings ........... 8,420,000 | © — _ ig A ¢ the fabled 
portant railroad and ship repair started recently when American | ne aoe press ** ae oo ge all spobbeses = teal ye? Boren o e 
=o re P h Cyanamid Co. purchased 1,600. Gen'l. Merchandise and Apparel 29,000,000 Bldg. Material and Hardware .. 6,023,000 Surrounded by 6 rich agricul- 
ndustrial expansion has been/|acres east of the city as the site | Home Furnishings .....----. 6,000,000 Wholesale Sales (1951) ....... $230,750,000 tural region, the city is a trading 


‘center for blue grass seed and live- 
stock, in addition to being one of 
the largest tobacco markets in the 
world. Farms in and around the 
city produce the country’s most 
famous’ thoroughbred, standard 
bred and saddle horses, and a huge 
statue of the perennial winner, 
Man o’ War, erected in his old 
paddock, is a favorite tourist at- 
traction. 


# Inducements for new industry 
in Lexington include lenient state 
tax laws and a five-year city tax 
exemption for new manufacturers. 
Among the products made there 
jare whisky, furniture, advertising 
|novelties, metal products and 
| clothing. 

Beautiful old houses and modern 
academic buildings also are found 
\in this southern city, and its resi- 
'dents are ever alert to maintain its 
traditional role as the most roman- 
|tic area in the state. 


LEXINGTON 
(Corporate City Only) 


NN SOME eur vecsdecace 56,200 
Households (1952) ............ 15,890 
| Retail Sales (1951): .......... $119,554,000 
0 ee er 22,061,000 
et SD Si nice secederscas 4,500,000 
Gen'l. Merchandise and Apparel 31,000,000 
Home Furnishings ............ 6,103,000 
Automotive Stores .......... 16,104,000 
= Pree 4,904,000 
Bidg. Material and Hardware .. 7,961,000 
Wholesale Sales (1951) ...... . $151,905,000 


FAYETTE COUNTY 
- (Total Lexington Metrooplitan Area) 


Population (1952) .......00005 103,100 
Households (1952) ............ 27,960 
Rotel Gales (IGGL): ..cccccece $128,879,000 
kerry Ty rr 25,686,000 
fh RA rrer TTT rire 5,472,000 
Gen'!l. Merchandise and Apparel 33,079,000 
Home Furnishings ........... 6,156,000 
Automotive Stores ........... 16,104,000 
Filling Stations ............. 5,594,000 
Bidg. Material and Hardware .. 9,294,000 
| Wholesale Sales (1951) ........ $173,856,000 


The South’s new 
hospital market 
is the Nation’s 
fastest growing 
market for 
hospital supplies 
and equipment 


Miteners in many rich markets. 


| 


For this reason the campaigns of an 
| ‘oes! and 
Pretichol sponsors’ start with 


Storer stations. 


—moue kt! 


Up-to-Date Market Data 
Ready Now - Write to: 


SOU Teitt 
HOSPITALS 


Covering 15 Southern States 
and District of Columbia 


NATIONAL SALES HEADQUARTERS: 
TOM MARKER, ¥, >, Notional Sales Director 


aE lege 


| 218 West Morehead St, Charlotte, N.C. 
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| cation between the two large coal Home Furnishings 


ment industry. 


Louisville 


: fields of the state, its nearness to| Finally, the labor pool in Louis- | can tadioe deennassees pet 
- Jefferson County, Ky. the center of population, and the | ville is augmented by people from gig. material and ‘Hardware .. _-27.196.000 
Louisville owes its economic land—rich in natural resources | farms in the surrounding territory Wholesale Sales (1951) ........ $1,048,840,000 


strength to factors which are both and agricultural products—which | who “work a shift in Louisville” 


when demand for labor pushes 


natural and man-made. The nat-|Surrounds it. These things have 
ural factors include its location at caused it to develop as a center of 
the falls of the Ohio River, its lo- ‘transportation, manufacturing and 


wholesale activity. 
Man-made factors include rail- 


wages high enough to warrant. 


such action. 


LOUISVILLE 


(Corporate City Only) 


Louisiana 


roads at natural crossings of the | population (1952) ............ 381,700 
Advertisers who |river, abundant power from both | Households (1952) ............ 112.490 Baton Rouge 
coal and water furnished by the | Retail Sales (1951): .......... $491,668,000 Fast Baton Rouge Parish, La. 
know these markets private utilities, and a wide diver- ae nt “ys eben ae Louisiana’s capital has been 


best use car cards 


TOM O’RYAN 
Advertising Company 


| SERVING 


Memphis, Atlanta, Waco, Char- 


sity of industry. Almost every 
classification used by the Census 
Bureau is represented in the list of 
Louisville industries, but no sin- 
gle one of these is strong enough 
in the community to be considered 
as highly concentrated. Moreover, 
seasonal peaks in various indus- 
tries alternate to offset each other. 


Gen'l. Merchandise and Apparel 
Home Furnishings 
Automotive Stores 
Filling Stations 
Bidg. Material and Hardware .. 
Wholesale Sales (1951) 


= 170,000; marked by a_ swift population 
26,005.000| growth over the past decade. In 


81,160,000 
16.245.000 
16.752,000 
$1,015,827,000 


JEFFERSON, CLARK AND FLOYD COUNTIES 
(Total Louisville Metropolitan Area) 


Population (1952) 
Households (1952) ... 


588.600 


1940, the Census Bureau’s estimate 
of total population was only 34,- 
719; today, the city boasts a popu- 
lation of 135,000. 

Accompanying the population 
growth has been the development 
of the area as one of the leading 


site, Bachem, Geecedile, races For example, seasonal lows in the wy peel es oy vip petroleum and chemical centers of 
boro, Winston-Salem furniture industry are offset by| brug stores ................  28,511.000| the nation. Among the companies 
seasonal highs in the farm equip-| Gen’l, Merchandise and Apparel 134,716,000) which have opened installations in 


oy ty 


outhlan 


The Southland is no longer only the agrarian giant of the 
nation . .. it has become a giant of industry also. 


Industry-sponsored and university research laboratories are 
developing the South’s great and heretofore barely tapped 
resources .. . water, petroleum, natural gas, minerals and forests . . . 
bringing about phenomenal developments in chemicals, hydro-electric 
energy, electrical goods, metals, synthetics. And the traditional 
industries of the South . . . textiles, wood products, tobacco, livestock, 
fruits and vegetables . . . continue in growth and importance. 


In this newly diversified Southland, Southern leadership has established a 
wise balance between agriculture and industry. The new is welcomed 
and encouraged . . . and the old ways are protected so that today, soil 
conservation and rangeland improvement are major projects. Add to this 
long-range policy of wisdom, the tangibles of extensive water and rail 
transportation, economical location sites and a stable and competent labor supply 


Yes ... the eyes of the nation are on the Southland, viewing with interest and 
favor its steady, determined progress. Southland Life Insurance Company, motivated 
by this same forward spirit, is proud of its contributions to this development as 
part of the great South. It is constantly striving to provide better services for the South . 


HOME OFFICE « DALLAS. TEXAS 
LIFE * ACCIDENT * HEALTH * HOSPITALIZATION * GROUP 


Daily, multi-million dollar industries arise throughout the South. 


and it is apparent that the Southland’s potential of growth and prosperity is unlimited. 


Baton Rouge are Standard Oil Co., 
which now operates one of the 


in the world 
Chemical Co., 
Co., Foster 


largest refineries 
here, Kan-Jax 
Chemical Solvents 


/Grant Co. and Cal Metals Corp. 


Industrial employment totals 
19,060 persons with an annual pay- 
roll of $85,000,000. 


s The city credits the stability of 
its economy to three factors: (1) 
continuing developments in the 
chemical industry offering pos- 
sibilities for new products and 
expansion; (2) state government 
activity, which provides a steady 
payroll to approximately 5,000 
workers, and (3) its educational 
facilities, which include Louisiana 
State University, where the enroll- 
ment exceeds 10,000. 


BATON ROUGE 
(Corporate City Only) 


Population (1952) ........... 135,300 
opus ee an A.) _—CO ee 37,770 
Retail Sales (1951): .......... $139,801,000 
eee 26,200,000 
4 rer ee 6,160,000 
Gen’l. Merchandise and Apparel 34,385,000 
Home Furnishings .......... 9,747,000 
Automotive Stores ........... 25,232,000 
.. ko... arr 8,327,000 
Bldg. Material and Hardware .. 9,527,000 
Wholesale Sales (1951) ........ $88,824,000 


EAST BATON ROUGE PARISH 
(Total Baton Rouge Metropolitan Area) 
Population (1952) 165,700 


Households (1952) ............ 45,140 
Retail Sales (1951): .......... $160,831,000 
_ Ser orcer 31,928,000 
Se  aoeheewhans we 6,697,000 
Gen'l. Merchandise and Apparel 35,887,000 
Home Furnishings .......... 10,009,000 
Automotive Stores .......... 28.853.000 
ae 9,971,000 
Bidg. Material and Hardware .. 13,398,000 
Wholesale Sales (1951) ....... $94,548,000 


New Orleans 
Orleans Parish, La. 


New Orleans, often thought of 
primarily as a shipping and tourist 
city, is booming along other lines. 
The war, expanded petroleum pro- 
duction and manufacturers mov- 
ing to the South all have con- 
tributed. 

The city not only was made by 
the Mississippi, but still is gov- 
erned by the river. New commer- 
cial buildings and homes can be 
seen almost anywhere in the city, 
but basements still are rare—they 
would fill with water seeping in 
from the swampy land. An express 
highway stretches over what not 
long ago was a swamp, and the 
city is building causways, railroad 
viaducts and a new station. 

Its housing boom is probably 
the biggest in Dixie. A striking 
example is the mass housing devel- 
opment, Gentilly Woods. Else- 
‘where near the city land sells at 
$100 a front foot and $50,000-$100,- 
000 houses crowd side by side. 

Marketing is up to date: New 
Orleans is the home of the fabu- 
lous Schwegmann Bros., perennial 
target of fair-trade suits, which 
are said to do more business on 
a Sunday morning than many 
merchants do all week. 

But despite progress (industrial 
employment is estimated at 57,000, 


'double the 1939 figure), great ef- 
| fort is made to retain the historical 


flavor of the Vieux Carre, which 


during Mardi Gras attracts tourists 
'who temporarily double the city’s 


| population. 


NEW ORLEANS 
(Corporate City Only) 


Population (1982) ............ 578,400 
Households (1952) ............ 167,930 
Retail Sales (1951): .......... $605.573,000 
i PN icecsitesessvete 130,245,000 
| aaa eee 27,309,000 
Gen'l. Merchandise and Apparel 181,740,000 
Home Furnishings ............ 34,385.000 
Automotive Stores ........... 66,306,000 
.. 2. eee 21,100.000 
Bidg. Material and Hardware .. 27,800,000 
| Wholesale Sales (1951) ........ $1,447,917,000 


JEFFERSON, ORLEANS AND 

ST. BERNARD PARISHES 
(Total New Orleans Metropolitan Area) 
Population (1952) 
Households (1952) 
Retail Sales (1951): 
Food Stores 


eee eee eee 


ee ee 


= 


a 


z=z=v 


warTroere aw onsdé J 


[on iat = Be Bo ae 


OO Re Ki eek Ani he ALE Tiree ey Re 2” SIs a <A aig oc ag REARS ute SS trig, RMN ake Agi tnd oosine 7g. 8 OR Hh Te RUN STN Has bho nA AG okt: Yo), oa gee oh ik TE SSE WA opie Bamveal cata cin! PR + © eae 
So Wepre We Ka li oN ROT ical. “ee kates ao a ae ater aS.” 8 Nin aaa «2 eae 5 3 a eee oS ny OIC ie ape 98 > ERR BINS fh Gu A gs et : ‘WAR aie ay oe BE ot gl ia te 8 PRS Cae | ae ees ete es 
Oe co ge Sg he Di ee Re eran hates. eee ane eta 0! Sf + Sells ee a ee, 
= 5 ee wo “ “Ate oie ‘ ; ‘a Ps ge ae eet = oo z Aer 2 et Pa & . Sac Se ee op pe paar See cntin pace § ha : onlay i eae ‘ene us Cao re mae ie : ; < ig a 
«EWES 2 ag Se A Ae ee OS hs eR RS gece oy lg oe OF i ee ee ee 
TF e : nS SARE sae Tee . seen 
A 
58 Advertising Age, November 2, 1953 
asia ai ihlod ad 31,110,000 
Ww 
ee 
| | ti 
. ; L 
un 2a aaa tear ea memeneenene | _ | o 
” | 0! 
Ww 
p 
ce 
; 0! 
al 
pi 
di 
in 
7 
sitar ee wee a 
* a ia | is 
al O 
ye \ al 
ee b 
ae 
Bowe > " ~s 7 s 
on SS a SONY i fc 
oe. *& Sy hs wee h 
; NE SNES ' tk 
oa ate SERS Sy at Mes Se al 
et ' as Wan Sas ape —— } 
ie a ; Dee at << nS oe ae. ea i al 
a ™ aS SS ee i " co i. ; ; 
aah > USS ‘ SS | ir 
Ls é; iad ~~ : oh SS SS i 
aia a tS mm : th oe ek 
i Vo _ > 
: nl oe .. > a8 a 4 » .4 “ao 
: : Ay %. Sa Se : = <a ; ( 2 A a ‘ 
4 ee on ~ Sa So Fi . a. : 
i, “ . u se ; “a Sa , ae 0 “4 bs 
a Qa» WES: _— Yj 8 . a - 
cee SNS . a i // " es” W 
a Se Sk Am, Se 
cu re : ‘ g ‘ ay " a2 : “+ eet + ‘ i j 
cs > . t) . SS 
ee 2 ° A ' te +a SS ; 
ee * % “9 ye ae Bs Xe? wg — SESS : 
ey he i, y S ah Sis 4 ie a = | 
Bed Seg ey > ye fa ® = 4 ~ Ba x = ig , 4 _- ap * { 
ae Sh aaa . ’ ee 
as. . . LN ad / ", yy ~~ O% iy : ‘ a PT a yg *. 
ls Wy): a) ee | 
ath “ef 7 9 : 
nee ’ 7 / gS as be > 
ae eR 474 ry, ‘Wf i | 
Sidi ~. ¢ as oS ‘ Si ae { Ww 
a , Pome vs ee 
: ad —— ' pe hat F Pr 
Figs r. ‘¢ 2 y “Ss } ae Hi 
“a i. » Me Re 
TS ¥ ” . 4 ' “ig oa 
a. fe. , “a so 
: 4 A J i. » x 
wie g J ‘ - e basse. 
hee Uf a 
ae 4 
; ‘s ae BP W 
= © ww wn a - 
bis ee ge \ F we , 
TR, < (y " ae e 
a oo x 4. “ane 
oe : . Ps 4 af 
ae a ay -h , j 
sat we 7, 
<a . . i - 
ad Mav i> 
meee : , /) ; 
te fai be, S4 le 
ees é Fis a. ry 
> ay; ce PY “a =. 
F CAIN Br NS a 
Bs a @ yy Kh | it 
a r . 
rata ‘ ah Se 
i. ee Ae, Pua /4 2, Te. ' c 
= h\ “ .. i 4 7 h 
ee’ = ] ‘ 7) ? 
Cre 1 2? @ & * ~ / 
a pee, Soe ee a | 
a gS Fo Ne ee =F 
ee , * tea ; 
me = = i > 7, 
» «ih die - ; 4 and for the Nation. 
‘ — : 
—_— = 7 a 
| , SOUTHLAND LIFE 
se ‘INSURANCE COMPANY. 
ae i ee eel ete as | 
oe 2  Migeetae Sings tee 3. 
xo .200 1 
oe ).900 h 
; ,000 
as 000 P 
hats Drug Stores 29,295,000 j H 
wae Gen'!l. Merchandise and Apparel 179,136,000 a 
te ae Home Furnishings .......... 38,067,000 
ca! Automotive Stores ........... 72,350,000 i 
ee . p 
Ae et ceLeh ae eae Chet hae BS; 2 = i : ae ek sae eas “hs na ee oae cs ane ted = ae aig Mee: pete re 5A ae, | 4 ain : ; , FS ¥ WALES tached, ie Prt a 5 HAWES 7 Tbs Sees ees" i lied 4  & 2 
PERSIE ce A we Nac, A Rae ee eae AS ATE eC TOE ee Ook hel DO RSPR. Cig i fans RETR oe tC Oe MER pe Fool na Ea Um ete dey Peake RAN a fT ot, eee RRR, te 
; : + ? Gs 3 Thee Cee ay yr ite us PR : oe ater eat, gt Spark OA cre am $i - poe : io tag che = a1 ran i te ars, { cet eae 4 ; Fg ees ie ers ro ‘ x Se yee Sa > ae A Re Esa here ae, rs . ey semie%abie or Seio7 4 ie Be, "al ; ene a. Cee oe ts o x ates At % ae 


a NN A R= wa 


SSSSSSSSS55 


$8888885 


aN 4 


Shreveport 


Caddo Parish, La. 

Located at the head of naviga- 
tion on the Red River in northwest 
Louisiana, Shreveport is a leading 
oil and gas city, the center of one 
of the most recent of the South- 
west’s oil booms. 

Formerly the trade and trans- 
portation center for a pine and 
cotton region which includes parts 
of four states, Shreveport is~still 
an agriculture center. Its lumber, 
paper and cotton-processing in- 
dustries are important and grow- 
ing. 

The leading activity in recent 
years, however, has been serving 
the huge gas and oil fields of Lou- 
isiana and east Texas, and ship- 
ping and refining their products. 
Oil field equipment supply houses 
and fabricating plants now num- 
ber in the hundreds. 


# Shreveport is a transport center 
for oil, gas and chemicals—the 
headquarters of United Gas Co., 
the South’s leading shipper of gas, 
and a terminal for important oil | 
and gas pipelines to the north and 
east. There is also a big oil refin- 
ing industry, and, since 1940 a 
large-scale petro-chemical indus- 
try has grown up in the area. 
A further recent development | 
has been cattle. With the immense | 
growth of the cattle industry in| 
western Louisiana, Shreveport is 
now emerging as one of the South- 
west’s chief livestock centers. 


SHREVEPORT 
(Corporate City Only) 
Population (1952) ............ 130,300 
Househelds (1952) ............ 38, 
Retail Sales (1951): .......... $190,448,000 
TUNEL n.0.60044.50940 be 37,534,000 
. 2 errr oer 7,481,000 
Gen’!l. Merchandise and Apparei 35,000,000 
Home Furnishings .......... 12,541,000 


Automotive Stores 
Filling Stations ............ 
Bidg. Material and Hardware .. 
Wholesale Sales (1951) 


14,127,000 


CADDO PARISH 
(Total Shreveport Metropolitan Area) 


| a 179,400 
Households (1952) ............ 51,130 
Une Bee CESGRDS cc cccccess $208,191 ,000 
WUE, $.6-0-05404.0sA00%% 44,022,000 
err 7,953,000 
Gen’!l. Merchandise and Apparel 42,457,000 
Heme Furnishings ........... 12,850,000 
Automotive Stores .......... 48,965,000 
ao Fea 6,661,000 


Bidg. Material and Hardware .. 
Wholesale Sales (1951) 


Maryland 


Baltimore | 
Baltimore County, Md. | 

Baltimore, the nation’s sixth) 
largest city, while economically 
part of Baltimore County, has the. 
distinction of being a separate pol- 
itical entity not in any county. 

The city and county is a steel, 
chemical and shipbuilding spec- 
ialist and is the home of the huge 
Martin aircraft works. 

Industrial expansion last year 
was at an alltime high with in- 
vestment in 39 new plants and ex- 
pansion of 193 existing factories 
started. Since the end of World 
War II, nearly half a billion dol- 
lars of new facilities have been 
built. As a shipping center the city 
has steamship routes to 225 world 
ports. 

The city is trying to keep pace 
with its need for capital improve- 
ments and since 1945 has approp- 
riated more than $390,000,000 for 
new highways, water supply pro- 
jects, sewers, port facilities, 
schools and other municipal un- 
dertakings. 


Whelesale Sales (1951) 


Gen’! Merchandise and Apparel 
Home Furnishings 
Automotive Stores 
Filling Statiens 
Bidg. Material and Hardware .. 


weer eres 


ee 


eeeeeeee 


BALTIMORE AND ANNE ARUNDEL COUNTIES 


(Total Baltimore Metropolitan Area) 


Population (1952) 


46,859 | Wouseholds (1952) ---- +--+ 375,030 | 
ord Retail Sales (1951): ...---.- . .$1,477,040,000 sa ® 
91S) Food Stores ..---- 2-2 eee ees 409,016,000 | 
an no zacee Mississippi 
ae | Gen'l. Merchandise and Apparel 375,847,000 
$1,937,583,000 Home Furnishings ...--.-.--. 72,266,000 
| Automotive Stores ...-..-.... 170,792,000 Jackson 
Filling Stations .....-....-.. 54,847,000 
‘Bldg. Material and Hardware .. 48,104,000 Hinds County, Miss. 
1,361,400 Wholesale Sales (1951) ....... $1,998,637,000 


this capital city is 41 miles east of 
Vicksburg on the Pearl River. 
During 1952, industrial employ- 
ment increased 2,000, making a 
total of 46,500 plant workers 
“among Jackson’s 65,500 employed, 
| not including self-employed and 
|domestic help. Contemplated new 


Named after Andrew Jackson, | plants include both extruders and 


7 ee 


BALTIMORE 
(Corporate City Only) 
Population (1952) ......----- 959,200 
Households (1952) ........--- 270,700 
Retail Sales (1951): .......-- $1,266,296,000 
Food Stores .....-.5-0e0- eee 333,790 


in Texas, 


Ce 


decision-makers 


read 


the three locally-edited, dynamic busi- 
ness magazines: DALLAS, HOUSTON 
and FORT WORTH ... each with de- 
voted readership by top business and 
professional people... each reaching 
the decision-makers of these three 
progressive cities every month. 


These are not mere give-away publica- 
tions “‘supported”’ by local firms—they 
are locally-powerful magazines with 
locally-powerful audiences—used by 
local, regional and national advertisers 
to get results! 


Properly used, they will do the same 
for you. 


Copies, rates and other data will be 
sent to you on request. 


for DALLAS, for HOUSTON, 
urite: urite: 

Tom McHale Charles E. Gilbert, Jr. 
Dallas Chamber Houston Chamber 

of Commerce of Commerce 


for FORT WORTH, 


urue: 


M. W. Taggart 
Fort Worth Chamber 


of Commerce 
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CU. BE adic nciccies 26,733,000 PE CCOTCTERTe 
Bidg. Material and Hardware .. 33,332,000 P 
Wholesale Sales (1951) ........$1,531,522,000 A 
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fabricators, coaters and finishers 
of aluminum, and plans are being 
completed for a salad dressing 
manufacturing operation by Table 
Treat Foods. A fel 

In the Jackson metropolitan 
area, a new plant will manufac- 
ture cement curing compounds, 
and facilities of a local millwork 
and supply firm have been taken 
over for production and national 
distribution of stock windows and 


Advertisers who 
know these markets 
best use car cards 


TOM O’RYAN 
Advertising Company 


* 
SERVING 


Memphis, Atlanta, Waco, Char- 
lotte, Durham, Greenville, Greens- 
boro, Winston-Salem 


doors. 
| Nine new wholesale distribution 
‘operations were secured in 1952. 
‘in the city and metropolitan area. 
They include building supplies, 
bus bodies, and a steel warehouse. 
Mississippi Power & Light Co. 
has expanded its steam electric 
generating station at Jackson from 
77,000 to 154,000 kw, and un- 
limited supplies of natural gas are 
said to be available, via new pipe- 
lines laid in 1952. 


JACKSON 
(Corporate City Only) ) 


a os RP 102,100 
Households (1952) ............ 27,990 
SE REEDS ss vvccsves $118,248,000 | 


Ra 19,073,000 
PE cea d cosadwaase’ 3,745,000 
Gen'l. Merchandise and Apparel 32,000,000 
Home Furnishings ...........- 7,474,000 


Automotive Stores 
Filling Stations 
Bidg. Material and Hardware .. 
Wholesale Sales (1951) 


HINDS COUNTY 
(Total Jackson Metropolitan Area) 
Population (1952) 
Households (1952) 


Cebeecesceres ae 


145,900 
Trrerrerery 38,430 


ON EPP rT 
I ks pce ccd hie 4,328,000 
Gen'l. 37,358,000 


Merchandise and Apparel 

Home Furnishings .......... 
Automotive Stores .... 
oS Pee 
Bidg. Material and Hardware .. 

Wholesale Sales (1951) 


7,670,000 


6,360,000 
$173,882,000 


North Carolina 


Asheville 


Buncombe County, N.C. 


This city high in the North Caro- 
lina mountains is the eastern gate- 
way to Great Smoky Mountains 
National Park and one of the play- 
grounds of the U.S. 

Asheville’s industrial plants, to- 
gether with agriculture, maintain 
a labor force of 49,000 in the area. 
During 1952 seven major new in- 
dustries opened 1,500 additional 
jobs, and continued industrial 
growth is helping absorb a labor 


i 


} 
I 


Retail Sales (1951): .......... $132,607,000| surplus. Continuation of the $4,- | Wholesale Sales (1951) 


PS cok Ee aes Be: 


anticipated. 
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24,183,000 000,000 annual payroil increase is 
oe | Populati 

In addition to two NEWSPpapers, | pooseholds “Tez 
29,871,000 Asheville has four radio stations, | Retail Sales (1951): 
6.775.000, Recent industrial acquisitions in- 


clude manufacturers of arms and 


machine tools, 


furniture, 
textiles, and wood bending and | 


cotton | 


silver fabricating operations. Ray- 


on, cellophane and cigaret papers, 
electronics equipment and a vari-: 


ety of other products are made. 


here. 


Sources of agricultural income 
in the Asheville area include tobac- | 
co, livestock, dairy products, truck South Carolina border, has become 
crops, apples, poultry and €88S, a major transportation and distri- 
bution center for the highly in- 


hay and grains. 
ASHEVILLE 


(Corporate City Only) 


Population (1952) 
Households (1952) 
Retail Sales (1951): .......... 
Food Stores 
Drug Stores 


ee 


Gen'!. Merchandise and Apparel 


Home Furnishings 
Automotive Stores 
Filling Stations 
Bldg. Material and Hardware .. 


er ee 


eee eee 


ereeeeee 


dustrialized western 
The wholesale market here has in- 


lal 


BUNCOMBE COUNTY 
(Total Ashevilie Metropolitan Area) 
126,000 


Peak sae ss 33,280 

beatin ara aba a $108,909,000 

WN ME SdacGNs acdccieas 23,539,000 
Re 4,210,000 
Gen'l. Merchandise and Apparel 26,239,000 
Home Furnishings ........... 5,852,000 
Automotive Stores ........... 17,748,000 
Filling Stations ............ 6,495,000 
Bidg. Material and Hardware .. 6,902,000 

| Wholesale Sales (1951) ....... $89,154,000 


Charlotte 


Mecklenburg County, N. C. 
Charlotte, just north of the 


Carolinas. 


53,200 creased $189,000,000 since 1951 and 
15,090 now is valued at more than $1.5 


17,403,000 
3,564,000 


$94,453,000 billion. 


This city offers the largest per 


20,000,000 capita consumer sales and largest 
5,318,000 consumer sales volume in the state. 


16,977,000 
4,831,000 


Industry continues to move into 


5,000,000 the area—about 600 national firms 
$75,681,000 have offices here—and near Char- 


In San Antonio 
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we deliver 


CIRCULATION 


like this 


ADVERTISERS 
GET RESULTS 


place their 
LINAGE 
like this 


FIRST 8 MONTHS 1953 vs 1952 (Lines) 
Media Records 


RETAIL 


GENERAL 


LIGHT (E) ..Gain 416,978 Gain 345,837 


NEWS (E) ..Loss 824,004 Loss 
EXPRESS(M) Loss 274,931 


90,472 
Gain 44,679 


TOTAL ADVERTISING 
(Exclusive of all Sunday Supplements) 


| 4 OEE CT ee 


ve eeeees 1,560,743 GAIN 


EXPRESS and NEWS .....1,871,068 LOSS 


(Optional Combination) 


ECONOMY? . . . The Light delivers complete cov- 
erage—more circulation in the City Zone alone than 
TOTAL circulation of the Express or News ... at THE 
LOWEST MILLINE for net unduplicated circulation. 


Ask Moloney, Regan & Schmitt 
to bring you up-to-date on covering San Antonio. 


Largest Daily and Sunday circulation 
of any newspaper in South Teras 


lotte are the big Cannon and 
Springs Mills textile plants. South- 
west of the city is the textile and 
synthetics center, Rock Hill, S.C. 


Newcomers last year were fac- 


tories making chlorine products, 
textiles, detergents and paper car- 
tons. Value of new plants is esti- 


_mated at $2,000,000 and expansion 


of established factories—Goodyear 
Tire & Rubber, Celanese Corp., 
Reichhold Chemicals 
Rubber Co.—last year cost another 
$20,000,000. 


and U.S. 


CHARLOTTE 
(Corporate City Only) 


eee 137,500 
Households (1952) ........... 37,860 
Retall Gales (IGGL): ...ccccese $209,112,000 
PD 3.654 60606000008 37,089,000 
4 rer or rs C 6,834,000 
Gen’l. Merchandise and Apparel 51,679,000 
Home Furnishings ........... 10,349,000 
Automotive Stores ............ 37,546,000 
i 9,693,000 
Bidg. Material and Hardware .. 12,586,000 
Wholesale Sales (1951) ........ $1,076,229,000 


MECKLENBURG COUNTY 
(Total Charlotte Metropolitan Area) 


PORGNON CERGD is icccsevess 202,000 
Households (1952) ............. 53,950 
Retail Sales (1951): ......... $226,239,000 
FO (NE Wstewccessaceees 43,718,000 
PP vererr rere 7,094,000 
Gen'l. Merchandise and Apparel 53,284,000 
Home Furnishings ........... 1,944,000 
Automotive Stores ........... 38,824,000 
Filling Stations ............. 11,917,000 
| Bldg. Material and Hardware .. 14,360,000 
Wholesale Sales (1951) ........ $1,089,989,000 


| 


| 


| 


| 
| 
| 
| 


Durham 


Durham County, N. C. 

Durham, only municipality in its 
county, is one of the nation’s major 
cigaret producing communities. It 
also is the home of Duke Univer- 
sity, a reminder of the family that 
was so prominent in bringing elec- 
tric power and tobacco processing 
to the state shortly after the turn 
of the century. 

The city’s 110 industries pay 
$68,500,000 in wages to 25,000 
workers. In addition to tobacco— 
the city produces a fifth of the 
U.S. cigaret and smoking tobacco 
supply—major industries are tex- 
tiles (largely knitting), food prod- 
ucts and lumber. Cattle-raising re- 
cently has gained in importance, 
too. 

Recent building contracts include 
a $500,000 Ward Baking Co. plant. 


DURHAM 
Pepetation (IGEZ) 2c cccccccses 72,500 
Households (1952) ............ 18,700 
Retell Sales (AGE): .......0.-. $100,684,000 
NE SNE baw i 00sec sven sss 18,534,000 
Oe ee ree 3,105,000 
Gen’l. Merchandise and Apparel 22,937,000 
Home Furnishings ........... 6,943,000 
Automotive Stores ........... 17,749,000 
| Filling Stations ............. 4,872,000 
Bidg. Material and Hardware .. 8,929,000 
Wholesale Sales (1951) ........ $72,992,000 


DURHAM COUNTY 
(Total Durham Metropolitan Area) 


| Population (IGEZ) ..ccccccces. 04,000 
Households (1952) ............ 26,680 
Retell Sales CISGA): .......... $106,296,000 

2 rere oe 20,433,000 
Se MN ONbese4088060e0% 3,211,000 
Gen'l. Merchandise and Apparel 23,628,000 
Home Furnishings ........... 7,222,000 
Automotive Stores ........... 18,478,000 
Filling Stations ............. 5,@0,000 
Bidg. Material and Hardware .. 9,045,000 
Wholesale Sales (1951) ........ $79,034,000 
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Greensboro- 
High Point 


Guilford County, N. C. 
Separated by 17 miles, Greens- 


textile and furniture cities which 
have developed an industrial di- 


versity that includes all but one of | 


the 20 major manufacturing clas- 
sifications. 


Non-agricultural employment, 


continues to rise in the area and 
this year stands about 3% over the 
1952 level. Construction also is in- 
creasing and in Greensboro alone, 
building permits for $4,445,000 in 
buildings had been issued. Last 
year total construction in the city 
was valued at $2,474,000. 

Newest additions to the area are 


a Western Electric Co. plant and) 
the yet-unfinished 78-acre cigaret | 


factory of P. Lorillard Tobacco Co. 

High Point (it takes its name 
from its 940-ft. altitude) has added 
scores of industries to its furniture 
manufacturing tradition which 
made it the center of the semi-an- 
nual Southern Furniture Exposi- 
tion. 


GREENSBORO 
(Corporate City Only) 
Population (1952) 
Households (1952) 


ONS NE CRESS vn ceccsccs $149,865,000 
a. errs 21,824,000 
ge 3,143,000 
Gen'l. Merchandise and Apparel 62,355,000 
Home Furnishings ........... 9,787,000 
Automotive Stores ........... 22,343,000 
i .. OR eee 5,810,000 
Bidg. Material and Hardware .. 6,361,000 

Wholesale Sales (1951) ........ $303,962,000 

HIGH POINT 
(Corporate City Only) 

Population (1952) .......eee00% 40,400 

Households (1952) ........... 11,300 

Retell Sales (APSA): «2... ccs $45,667,000 
PE Sbsnadesvesse sen 11,069,000 
a ere reer e 2,142,000 
Gen'l. Merchandise .......... 4,072,000 
Home Furnishings .......... 3,180,000 
Automotive Stores ........... 9,565,000 
FD BONNE os esccceccess 2,830,000 
Bidg. Material and Hardware .. 3,048,000 

Wholesale Sales (1951) ........ $65,034,000 


GUILFORD COUNTY 
(Total Greensboro-High Point Metropolitan Area) 


oe . 195,100 
Households (1952) ............ 50,820 
ee Ge MRIS cise stccdas $213,364,000 
rr rere 41,750,000 
NE WE 66646050506008%0 5,477,000 
Gen'l. Merchandise and Apparel 7,148,000 
Home Furnishings .......... .945,000 
Automotive Stores ........... 33,390,000 
es 11,440,000 
Bidg. Material and Hardware .. 10,634,000 
Wholesale Sales (1951) ........ 


Raleigh 
Wake County, N.C. 


The capital of North Carolina 
historically has been an agricul- 
tural trading center on the western 
edge of the state’s farming plan. 

The city has attracted substan- 


IN THE LAND 
OF COTTON THEY'LL 
BE SWITCHING 
TO 


WAYS-TV 
NBC-ABC DuMONT 


UHF Channel 36 

in Charlotte, N. C. 
NOW IS THE TIME TO BUY 

Don’t DE-LAY 

See your Bolling Man |. 
or contact | 
James P. Poston...G.M. | 
Phone 3-7173 | 
Charlotte, N. C. | 


tial amounts of industry in recent 
years and has become headquar- 
ters of the American Woolen Co., 
one of the major wool producers 
moving to the South. Raleigh 
gained 11 large companies last 


boro and High Point are pioneer | Ye": including manufacturers of 


other new industry will begin 
operations when Westinghouse 
Corp. opens its 2,500-worker meter 
plant. 


RALEIGH 
(Corporate City Only) 


PU DON ncci.s Siseccicns 4,571,000 
Bidg. Material and Hardware .. 3,825,000 
| Wholesale Sales (1951) ........ $219,637,000 


(Total Raleigh Metropolitan Area) 


Population (1952) 
Households (1952) 


WAKE COUNTY 


Winston-Salem 
Forsythe County, N. C. 
Winston-Salem is located on the 

| fertile Piedmont Plateau and origi- 
139,300, nally was famous as a_ tobacco 
34,000 | center. Today, however, it is one 


MARKET | 


ow | 


WAL / 45 
— 


LOOK 
HERE 


ORFOLK 
ow! 


GET YOUR 
SHARE OF 


VIRGINIA’S 


: : Retell Sates (A0GR): .... 2... s0 127,574, } 
items as varied as concrete and pi iitstion (1952) .....-000--. oie Eee ee ver is1'000 Of the largest producers of manu- 
| one “Households (1952) ....-------. 16,710 Drug Stores ................. 4,579,000 factured goods in the Carolinas 
A large number of state em-_ Retail Sales (1951): .....-... $107,129,000  Gen’'l. Merchandise and Apparel 28,266,000 and more than 33,000 persons are 
ployes and an increase of $16,000,-. oa a steeeeeeeeeees San — a bette newness Ppp on employed in nearly 300 industries 
. : FUG GEOTES. 2 ncccccceecesss. 748,000 | omotive Stores ............ 436, : 

a lpr dog payroll since 1946 | Gn. “Merchandise and Appare! 24,911,000 Filling Stations ............. 7,454,000 | 1" the county. 
_mi jor contributions to) Home Furnishings .....-.-... 6,311,000 Bldg. Material and Hardware... 5,376,000 ‘The city remains one of the 
| the city’s prosperity. Next year an- Automotive Stores .......---.. 20,304,000 Wholesale Sales (1951) ........ $264,121,000 world’s largest bright leaf markets 

te 


CITY CORPORATE AREA POPULATIONS 


iN 
\ 


250,000 to 500,000 


25 Cities) 


oo a rer rrr e Lees. fete 
Kansas City Mo. .... 
PE Ore Ce og cs Ga pena baaa eae 
San Diego, Calif. (spec. cen.) 
SRI RS Fs cab sks teeceneoaames 
Indianapolis, Ind, 
Shemver, Cole. ...cccscss 
San Antonio, Tex. 
Memphis, Temm. ... ...002... 
Oakland, Calif. ...... 
Columbus, Ohio 
Portland, Ore. .. 
Lowievilie, Kg... cccrveess 
Rochester, N. Y. 

AtnntA, GOs odccesci 
Birmingham, Ala. 

St. Paul, Minn. 
Norfolk-Portsmouth-South - Norfolk 


eeoeeres 


eee eee 


seer 


eeeeeee 


Norfolk 213,513; Portsmouth 80,039; 


South Norfolk, 10,434, 
Woweme, Wee? «ss cveueers 
Jersey City, N. J. .... 
Part Wats Met Ricks viens eviews 
Akron, Ohio 
Omaha, Neb. 
Long Beach, Calif. 


Ce 


GROUP MARKETS 


Weschester Group 
(New York) 
po MINT eee re or 
Mt. Vernon 
New Rochelle . 
White Plains 
Port Chester 
Tarrytown 
Ossining 
Mamaroneck 
Peekskill 


se eeereeeree ees oeee 


eevee 


see weer nnee 


re 


Ce ee ee ee er ee | 


100,000 to 250,000 


(70 Cities) 
i Pn eee. eer ee oe 
Providence, R. L 
Honolulu, Hawaii 
Dayton, Ohio .. 
Ohinhomn City, GIG. <ccverdeaseces 
Richmond, Va. 
San Juan, P. R. 
Syracuse, N. Y. . 


$0e0 08 


re 


Gov't. cm. 
Census 1952 Est 
ee 467,591 478,300 
cance 456,622 476,500 
errs 438,776 435,700 
veeeee 434,924 429,200 
owes es 434,462 449,200 
Sav Ke 27,178 431,400 
aak ss 415,786 425,800 
eee re 408,442 424,800 
ere 396,000 407,100 
coe 384,575 393,400 
. 375,901 383,400 
census 373,628 381,100 
eee 369,129 381,700 
tate 332,488 333,200 
~o bol bi4 334,300 
. 326,037 332,200 
sipaet 311,349 313,800 
since at 303,986 314,900 
heaae 303,616 305,700 
re 299,017 298,700 
ert. 278,778 289,700 
. 274,605 277,900 
gated 251,117 254,100 
bgatiees 250,767 258,300 
. 409,564 412,600 
. 152,798 153,900 
rr 71,899 72,400 
iveves 59,725 60,200 
Lienw 43,466 43,800 
errr 23,970 24,200 
ere 8,851 8,900 
990s 16,098 16,200 
15,016 15,100 
erry. 17,731 17,900 
. 249,276 257,500 
.. 248,674 248,200 
Vive 248,034 236,400 
me . 243,872 247,300 
243,504 247,600 
isin 230,310 233,800 
-. 224,767 te% 
.. 220,583 222,100 


WITH THE... 


You'll see this new 


Listing in the November Issue 


of Standard Rate & Data Service 
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PUBLISHED BY NORFOLK NEWSPAPERS, INC. 
REPRESENTED BY THE JOHN BUDD CO. 


NORFOLK LEDGER-DISPATCH 
NORFOLK VIRGINIAN-PILOT 


7. Fie y's ag ee 7 ts we Caney} me ae ee 7 a SDS 9 PB et eS 5 es ts See oe ys) * See ~ . Wee 8 2d Al yl ae eee A ee % a ee 7 Poe +9 Aes 16 a Pe ee = A ll Pe US ais SEM ay at Nie PO eh PMR Fs ED, ty i, LR ea el Brie he Jaitives (ogi k Bees AAR i mice! 8 | 
or : ee Sega reecans lg SA gahse Pain PE hs oe Mai sate a eae : x aR ee 6 Mp ee Et atte 2 Mae iP ae 2 TR oro ce re, aera a a aR toad ik eT ar ctncags “V9, dahalip ae, acy oom oe he ED Pe JAR EL Gop Re aaa 
A Sy ae Seva gents tt: es er At th Ope 7 ek Sea ee Ea oa ais ee eek eo) I eR aes awe, EA. CN em raLan yeas (> Comin woe Si Tn OE aa ees: han dace es to ie US aa fois as he epee ware oe Talia ar Fo peos RE ALE te 
Serena dai: sonata in a hp ny meee the Te Siete pr prac Rea ae We ee a EE ie like rae tage od aa ha ted an ; oe a Wak EA OED i ac en Ree ay or om nal oh fe st Cet ig yi sane ed 
pwns Sian PaaS ice si 22. 26h ig USS on ete Sse peta. eee eee ~ SRR FF TED pas ah Pads ae ee RAR 8 A ih oa Bee Nee neta ad DR a alae Baile: Wek es niin Sa ree shape ee eae pees: om é uw yboaa Moss! Be IM coe ea Seg Sa . 
bee Sea eit TNE ig. eee BSI os 5 ae a cae Bae Dee ae | eee en er wee eee cis fe Vea a et tee. glee eee oe tee Dee ak ee 5 eta ha tee 
gi er ga nen esr an el Rk | pe Race ag i oe “se ; ak ee. . we i . Sei i Ser at eee ae? 1 Rapot aa widest a ere ee ie vsenana te ek eee : te SEES: thes Sits erase bee Sg 
Fe pein pei Tue aR has ee. 8p) ae as . ray tg sie es ae a Sint ee a ; ie ’ ats a igh Hy pines aiken : aes or eomerieg ; ; eee Re es 
= é Cas Peas cr Sale ee as ae Br 2 eee a Ms ae i saree te ei fet BS sage jae cae ae Be Pee cee A | ahs ase ONG aie 4 Pes ae ae ie amet a A AS la tae ete yr ELE: ee a8 ee é Fan ea ae Ea 
. = bad " en . ; ee * ¢ a : “tt if e aN iN ete ne a Z ey hee A ae . : 5 % a ee a Ne aad cg alt ets al eer ee i Ag iy : i) Fotis oh tae 
: : “as . - 1 : . 3 ae “ (ot 5 eels cee aaa 
e eine 
) ee : 
1 po ; : ee a . 
=—eiee 
, Po ove cns | aw 
J 
. 
’ 
| 
' 4 
7 | ee 
, ee : Seal | 
: wie ' 
- 
po ae 
le jie 
Scene co 
‘ag 
ce ei it 
| a o 
pears ae 
oe 
J * 
. lense 
| RRR : ae 
| Avie | 
i ae 
~ =~... ee + 
} SLR, el 
| Q cea at 
~\ — 
Be tl te 
-_ py athe ean ts 
76,000 sii 
19,420 , 
! eS 
J his t 
Ras 
sees a speed 
as aegiege 
9 eR ke: 
; 4 ' -- 
ee cea 
: i tg 
] stot: 
) : ( ied 
) \\ eee 
] | pees i ee 
se 
/ =, - — vee ho, 
) é | a bi oe age 
) : it~ /) oS - es 
} 4 =m pos ate ; 
) { , ever 
) 7 eee 
; eae 
es 
eet, 
a ee. 
a \ ! rem, 
cal Jr eS Pica 
Sema 
| aws yea 
) E eres 
) ‘ coe lr oe 
; Paes 
-— 
< S eomeee 
e in es 
ae 
) at ope Ores 
= 
5 eA 
] ora 
Ne On Y 
] See 
RC ae 
kat al 
eevee Gf ete 
ers 
ies sit 
ee 
| <i Sit he 
} SE ee 
i 
7 oP ad rm 5 
We ote ea 
one on aay 
a RE : 1, 
ene nS Te 
—_—— sae ah 
: i 2 eee ete: 33 
] | =a 
} } rah Z 
; gs Mee ah 
: ponies Atel 
| ee eee ‘eee oS 
: Pakete 'y 
i pen ag Ets pais 
ff eee! 
ewe es 
F ar ioe ibn 
ee “y ats 
| OS ae Bia) 
So in 
} | | 
) | ee | 
) j , 
j ' j 
footer 
t F; * 
| i * fi vi 
wr “fs, E ae mae Ba Fea i : oe : <3 tee fe ¢ ales Pk : 5 * ae : : F : A : ae 
Abe 13 Ex : Spey Let Syne Signy 4. LR F Aig” (ear MA, ; igus ENC hs Ie Ue A wr ede ee AAO) Se 4 os gt Bie ge ge et a PE as . ween a3 eh hea ae 
¢ “! i > % ‘ea * se Fe otis = * ‘e. " ey * : . Siw yA + > bat * t : Ca as - £ J . : ‘n " J ¢ ‘ ’ . — A a cod & ve 2 iss 4 a « a 
: >. 5 i Pee 3 - * coves hs a Tar & — Y a i : - = : ‘ Fy on tae 2 


and tebacco auctions attract Caro- | 


lina and Virginia farmers from. 


September to June. Headquarters | 


Filling Stations ............. 
of R. J. Reynolds Tobacco Co. is| Bldg. Material and Hardware . 
in a downtown skyscraper and the Wholesale Sales (1951) ......... 


firm’s factories cover many city 
blocks. 


Major industries are the manu-| | Population (1952) ............ 
Households (1952) ............ 40,230 | 


facture of textiles, furniture and 
electronic equipment. Western 
Electric Co.’s radio shops are here | 
and Winston-Salem is the home of | 
P. H. Hanes Knitting Co. More. 
than 30 trucking companies serve 
this port of entry. 

During 1952, new plants and ex- 
pansions included those of Hennis-_ 
King Tire Co., Frazier Extract Co., 
Reyman Mfg. Co., Piedmont Tool 
& Die Co. and Piedmont Christian 
Printing Service. The Southern 
Silk Mills factory was absorbed by 
Burlington Mills. 


WINSTON-SALEM 
(Corporate City Only) 
Population (1952) ..........++ 


Households (1952) 
Retail Sales (1951): 


See e eee eeee 


Gen'l. Merchandise and Apparel a 
Home Furnishings ............ 6,286,000 
Automotive Stores ........... 18,209,000 
~~ 3,836.000 distribution remain its principal 


7,189,000 activity, employing a fourth of its 
$150,788,000 | 140,000 workers. The main trans- 
| portation hub of the Southwest 


FORSYTH COUNTY 
(Total Winston-Salem Metropolitan Area) 


Automotive Stores ........... 
Filling Stations 
Bidg. Material and Hardware .. 


eee eee ee) 


19,378,000 | 
5,359,000 Southwestern oil fields underlies 


8,054,000 Oklahoma City itself, and recently 
Wholesale Sales (1951) ........ $153,610,000 | the city has become a center of oil 


Oklahoma 


Oklahoma City 


Oklahoma County, Okla. 


Located on the high prairies in 
88,700 | the center of Oklahoma, Oklahoma 
o-4 City is the state’s largest city, its 

20,374,000 Capital and its main trading cen- 

3,459,000 | ter. 


Though industrial activity is 
growing, retailing and wholesale 


outside the Fort Worth-Dallas 


148,200 | area, Oklahoma City acts as a trad- 


ing depot for an area reaching west 


' MS Sto es 16 

wor — <4 wanes | to the Texas and Oklahoma Pan- 
a dn ss duccenaas 3,672,000 handles. 
Gen'l. Merchandise and Apparel 31,647,000, Qj] i iggest econom- 
ome Furciiings ..........+- 7,389,000 1 is the second bigg 


ic activity. One of the largest 


drilling, supply and refining. Met- 


al working, the city’s second larg- 
est manufacturing activity, is de- 
voted mainly to the production of 
oil field equipment. 

Oklahoma City is the seat of a 
heavy military establishment. Tin- 
ker Air Force Base alone employs 
23,000 workers and pays them $85,- 
000,000 annually. Altogether, an- 
other fourth of the city’s working | 
force is employed by either the) 
state or federal governments. 


IRE AST SOs 


Advertising Age, November 2, 1953 


South Had Biggest Gain in 
Wholesale Sales Last Year 
(1951-1952) 


| Retail Sales (1951): 
The largest industrial group is, 


devoted to processing agricultural 
products, for which Oklahoma City 
is a huge market. This group in- 
cludes packing plants, flour mills 
and cottonseed oil plants. Okla- 
homa City also has one of the two 
largest printing industries in the 
Southwest. 


OKLAHOMA CITY 
(Corporate City Only) 

Population (1952) ............ 
i 
ar 390,000 


I hc oG A Wiuiad cose 


GROWING WITH THE NEW SOUTH 


With faith in the future: of the New: South—and Columbia and South Carolina in particular — THE STATE 
and THE COLUMBIA RECORD, South Carolina’s Largest Newspapers, located in Columbia, South Carolina's 
Capital and Largest City, are in the process of erecting the beautiful new $1,500,000 newspaper building pictured 


above. 


When completed it will be one of the most modern and best equipped newspaper plants in the country. 


It will be occupied about July 1, 1954. 


Im- 


portant new machinery costing more than a half million dollars has been purchased, including an 8-unit Goss Head- 
liner press and the latest stereotyping and mailing equipment. 


Located in the heart ef South Carolina, THE STATE and THE COLUMBIA RECORD, with 20% plus 
coverage daily in 17 counties and 10%-20% coverage in five other counties in central South Carolina, have the 
largest coverage available in the state with approximately twice as many 20% plus coverage counties as the second 
ranking South Carolina newspaper. 


Select THE STATE and THE COLUMBIA RECORD as your most effective salesmen iinsiitinne this ever- 


growing rich market. 


Multiply the impact of your sales message by using a full color schedule in The State’s Sunday Magazine section, 
only Locally-Edited Color Gravure magazine in the two Carolinas. 


CIRCULATION: Morning and Evening, 102,633; Evening and Sunday, 109,376 (ABC Audit Report, 3-31-53). 
Sunday circulation now over 80,000. 


(Evening nat ba 


REPRESENTED BY THE BRANHAM COMPANY 


eee 15,697,000 
Gen’l. Merchandise and Apparel 90,491,000 
Home Furnishings ........... 22,736,000 
Automotive Stores ........... 76,637,000 
.. 8-o ar 16,217,000 
Bidg. Material and Hardware .. 29,799,000 
Wholesale Sales (1951) ..... $580,892,000 


OKLAHOMA COUNTY 
(Total Oklahoma City Metropolitan Area) 


Population (1952) ...........- 334,100 
Households (1952) ............ 104,670 
Rete Sates (39GR): ..........- $401,039,000 
. & | errr 91,135,000 
BP Aree 17,149,000 
Gen’!l. Merchandise and Apparel 98,931,000 
Home Furnishings ........... 23,622,000 
Automotive Stores ........... 80,062,000 
a eee 20,574,000 
Bidg. Material and Hardware . . 36,554,000 
Wholesale Sales (1951) ...... $765,985,000 


Tulsa 


Tulsa County, Okla. 

Long known as the “Oil Capital 
of the World,” this highly indus- 
trialized city on the banks of the 
Arkansas River in northeast Okla- 
homa is now luring industry un- 
der a new title, “Water Capital of 
the Southwest.” 
Since 1940, a TVA-like series of 
dams has been constructed in 
northeast Oklahoma, with Tulsa 
as the construction center, and the 
city is now profiting from new 
industries attracted by the region’s 
industrial water and cheap power. 

Examples are a National Gyp- 
sum Co. paper mill in Tulsa and a 
Deere & Co. fertilizer plant at Pry- 
or to the east, both of which 
opened in 1952. In that year, $17,- 
000,000 was spent on industrial ex- 
pansion in Tulsa’s metropolitan 
area. 


s Tulsa continues to be a center 
for the oil industry in the whole 
midcontinent area. Much of the 
new industrial development is in 
oil machinery and oil well sup- 
plies, and the city is the seat of 
many of the largest U. S. oil com- 
panies. It is also a finance center 
for the oil industry—Tulsa’s bank 
deposits are the third largest in 
the Southwest, ranking behind 
Dallas and Houston. 

A new venture is the develop- 
ment of a 187-acre industrial 
district in the west Tulsa bottom- 
lands, and the area is already pre- 
paring for eventual water trans- 
portation on the Arkansas. Mean- 
while, the Turner Turnpike, a new 
toll superhighway between Tulsa 
and Oklahoma City, is counted on 
to attract new industry. 


TULSA 
(Corporate City Only) 


Population (1952) ............ 187,100 
Households (1952) ............ 60,070 
“Retail Sales (1951): .......... $286,443,000 
ee I 95.4 6640600806508 55,558,000 
DPE Sou baveseacsaads 10,862,000 
Gen’l. Merchandise and Apparel 66,225,000 
Home Furnishings ........... 6,789,000 
Automotive Stores ........... 58,796,000 
PO ED knee ccccscvee 13,743,000 
Bldg. Material and Hardware .. 23,812,000 
Wholesale Sales (1951) ...... $376,488,000 


TULSA COUNTY 
(Total Tulsa Metropolitan Area) 


Population (1952) ........... 258,000 
Households (1952) ............ 79,940 
Retail Sales (1951): .......... $314,049,000 
UCU 3.06 650660060 d060 75,867,000 
SE 366 00.0065 #00000 11,657,000 
Gen’l. Merchandise and Apparel 71,766,000 
Home Furnishings ............ 18,025,000 
Automotive Stores ........... 62,147,000 
Filling Stations ............. 16,473,000 
Bidg. Material and Hardware 27,274,000 
Wholesale Sales (1951) ........ $401,500,000 


South Carolina 


Charleston 


Charleston County, S. C. 
Charleston since the war has 
been the fastest growing port on 
the southern Atlantic coast, thanks 
in part to an aggressive program of 
the South Carolina State Ports 
Authority. Before a crippling dock 
strike last Spring, Charleston had 
doubled its postwar shipping and 
passed its chief rivals, Wilming- 

ton, N. C., and Savannah, Ga. 
Fertilizer, petroleum products 
and other cargo are produced with- 


in reasonable rail distance. As the 
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region becomes more industrial- 
ized, Charleston expects to share. 
through deep water transportation | 
of the resulting production. 

Ten new industries were estab-| 
lished in the Charleston metropoli- 
tan area last year. These include 


; . 2 ED ccccesuadxtte 146,600 , : : 
metal processing, textile, build- Heusebals “a952) ceandiadietbe 36.320 ies making textile machinery, | 
ing material and food plants. Retail Sales (1951): ........... $141,115,000 meat packing, and others which 
CHARLESTON EI INS ores secessoneens 26.948.000 | combine with cotton to make the 
(Corporate City Only) a DE ea cada eek wk wae oe .976, Greenville area the largest man- 
en'l. Merchandise and Apparel 28,969,000 r : 

Population (1952) ............ 70,100} Home Furnishings ............ 7,935,000 | ufacturing region in the state. 

Households (1952) ............ 20,070| Automotive Stores ........... 30,881,000 GREENVILLE 

Retail Sales (1951): .......... $103,267,000} Filling Stations ............. 8,503,000 (Corporate City Only) 

WON MED ccc ccccsecessc. 23,283,000| Bldg. Material and Hardware .. 7,841,000 Poputation (1952) ............. 60.700 
Orug Stores ...........+2++: 3,717,000 | Wholesale Sales (1951) ......... $222,676,000 | Households (1952) .....-..... 17170 
Gen’l. Merchandise and Apparel 22,791,000 Retail Sales (1951): .....-.. $108 477.000 
Home Furnishings ........... 8,481,000 ] Food Stores . ope 19.676.000 
Automotive Stores ........... 22,062,000 Greenvil e oo Coe peg d 
Filling Stations ............. 3,414,000 Be Bae erty 
Bldg. Material and Hardware . 5,840,000 Greenville County, S. C. ei Poe ~ sa _— ie 
Se Se GIREF 205.000 $87,997,000) This city in northwestern South | automotive Stores .......... 21,239,000 
CHARLESTON COUNTY Carolina traces its history back to | Filling Stations ............. 4,274,000 
(Tota! Charleston Metropolitan Area) 1797, 20 years after its site was wr Material A a5 a 8,142,000 | 
pane a budsventevies —— ceded to the state by the Cherokee Wholesale ar? bras ey ees 
ouseholds Oe da ton ob : : 

Retail Sales (1951): .......... $133,063,000 ogee age — x ng gpd (Total Greenville Metropolitan Area) | 
SE IE a 6iss0esecsseses 36,929,000|85 & ‘extile producer & Population (1952) 171,500 
SOE SION hdess vdnsdceveas 4,767,000 | ring its circular five-sq.-mi. area. | Households (1952) 45,970 | 
pai wor wom and Apparel oe Other industries associated with — Bakes CBee ss ccc. cees. a 

ome Furnishings ........... +763, * Stores .....ceeeeeeeees 244, 
Automotive Stores ........... 24,482,000 | *R€ Peggy of e S50 20) Grp Sv «.....-02s----.., 5,195,000 | 
Filling Stations ............. 7,080,000;cated in and aroun reenville | Gen’. Merchandise and Apparel 34,240,000 | 
Bldg. Material and Hardware .. 9,057,000 | and it is possible to see the entire' Home Furnishings ............ 11,013,000 

Wholesale Sales (1951) ........ $114,617,000 


Columbia . 


Richland County, S. C. 

South Carolina’s capital city 
grew up in the heart of the state 
on a bluff overlooking the Conga- 
ree River. It is also the county seat, 
and residents like to say that “in 
the course of a year just about ev- 
eryone comes to Columbia at least 
once.” 

The city has always been a trad- 
ing center for the state’s agricul- 
tural production and is now be- 
ginning to attract substantial 
amounts of new industry. Among 
its major manufactures are tex- 
tiles, wood products, stone, clay, 
and glass products, and food prod- 
ucts. Manufacturing dollar vol- 
ume has more than tripled since 
1939. 

No less than six institutions for 
higher education, including the 
University of South Carolina, are 
located in Columbia. There are 


two colleges for Negroes. 
COLUMBIA 
(Corporate City Only) 


Population (1952) .....000.... ,500 
Households (1952) ........... 22,640 
Retail Sales (1951): ........... $130,072,000 
oS ree 22,136,000 
ee ee 4,830,000 
Gen’l. Merchandise and Apparel 28,436,000 | 


More than 2400 
Southern 
Cities and Towns 


with populations 
of 1000 or more 


provide a giant, 


multi-billion 
dollar market 


Home Furnishings 


RICHLAND COUNTY 


Automotive Stores ........... 29,121,000 
Sey ED. citneéeascwns 7,000,000 
Bidg. Material and Hardware .. 7,334,000 
| Wholesale Sales (1951) ........ $212,804,000 


(Total Columbia Metropolitan Area) 


process from growing of cotton (it | 
markets about 1,000,000 bales a 
year) through spinning, weaving, 


bleaching and dyeing operations, 
(to the packing of ready to wear 


garments. 
Other industries include factor-_ 


Automotive Stores 
Filling Stations 
Bidg. Material and Hardware .. 
Wholesale Sales (1951) 


28,872,000 
8.806.000 

14,412,000 | 

$206,834,000 | 


Tennessee 


Chattanooga 
Hamilton County, Tenn. 
This historic capital city, located 
on the picturesque and navigable 
Tennessee River, is the state’s 


third largest city and the metro-| 


polis of east Tennessee. Factors 
which make Chattanooga a desire- 
able industrial location are (1) a 
vast network of generating sys- 
tems, and (2) nearby coal mines. 

More than 500 diversified in- 
dustries making over 1,500 differ- 
ent items employ nearly 45,000 
people. During 1952, 18 new man- 
ufacturers of products involving 
capital investment of $25,000,000 
began operation in Chattanooga. 
One of the most prominent of 
these, Koehring Southern Co., 
maker of construction equipment, 
will employ about 500. Others in- 


THIS \HW racTuAL STUDY 


OF NEWSPAPER SUPPLEMENTS 


BELONGS 
IN YOUR 
Media File 


Send for your free copy today. Write to: Promo- 
tion Department, Lovisville Courier-Journal, Louis- 


ville 2, Kentucky. 


DID YOU KNOW? 


DID YOU KNOW? 


f gs o ey ; 
“Pplement schedule... 


DID YOU KNOW? 


for materials, equipment 
and operating supplies. 


Cover them all 
at both technical and 
administrative levels 
with the NEW 
magazine that’s | 
edited EXCLUSIVELY 
| 


for Southern interests 


published by | 
CLARK-SMITH PUBLISHING CO. 
218 W. Morehead St. @ Charlotte, N. C. 


With its market population of 598,000, 
Lovisyille is larger than a full dozen This 
Week markets, ranks next to Miami if com- 
pared to American Weekly markets, and is 
larger than all but eight of the 38 markets 
covered by Parade. Louisville is the second 
largest U.S. market offering supplement 
advertising—yet not served by one of the 
three national supplements. 


With its circulation of 303,238, the Louis- 
ville Sunday Courier-Journal has a greater 
circulation than almost two-thirds of the 33 
This Week newspapers, reaches more homes 
than more than half of the 26 American 
Weekly papers, and has more circulation 
than all but three of the total of 38 Parade 
newspapers. What's more, its readership 
figures are even above the high level of 
reader interest for all supplements. 


THE LOUISVILLE 


With its 91% coverage, the Louisville 
Courier-Journal Sunday Magazine compares 
favorably with the 50.2% average cover- 
age of the Parade newspapers, with the 
47.5% averoge coverage of the This Week 
newspapers, and with the 44.6% average 
coverage of the American Weekly news- 
papers. In addition, it offers 15% or better 
coverage of 69 counties in Kentucky and 
southern Indiana. 


Conrier-Zournal 
SUNDAY MAGAZINE 


BELONGS IN ANY SUPPLEMENT SCHEDULE 
Sunday Courier-Journal Circulation 303,238 © Member of The locally Edited Group * Represented Nationally By The Branham Company 
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clude Dr. Pepper Bottling Co., two 
furniture manufacturers, three 
makers of auto seat covers, a ho- 
siery mill, coal mining company, 
typesetting and art printing firms, 
sign company, dental laboratory, 
and a manufacturer of latex ad- 
hesives. In October last year, 
Crane Co. broke ground for a $25,- 
000,000 titanium plant to employ 
1,000. 


® Approximately $21,000,000 will 


be spent by the federal govern- | 
ment on reactivation of Volunteer | 


Ordnance Works, to be operated 


‘rail 


by Atlas Powder Co. About 2,000 
persons will be employed at this 
TNT plant. 

Scheduled industrial expansions 
include $10,000,000 by E. I. du 
Pont on its nylon yarn plant, a $5.8 
million addition by Seminole Fla- 
vor Co., and expansions by Double 
Cola Co., Mueller Co., and South- 
ern Electric Co. 

New non-industrial businesses 
established in Chattanooga last 
year totaled 232, including 119 re- 
tail, 22 wholesale, 10 professional 
and 81 miscellaneous. Excellent 
and highway transportation 


HAMILTON AND WALKER COUNTIES 


facilities ilable, and locks | 
are avail 4 (Total Chattanooga Metropolitan Area) 


and dams provide a _ nine-foot| 


‘ Population (1952) ........... 249,500 

channel on the Tennessee River, | Households (1952) ............ 69,500 
augmented by modern public) Retail Sales (1951): ........... $252,275,000 
terminals. NL i 9 64.4 6:). 40 100.04 59,460,000 
oe . & | ARRAS 8,800,000 

CHATTANOOGA Gen'l. Merchandise and Apparel 53,566,000 

(Corporate City Only) | Home Furnishings ........... 16,939,000 


and you’ve sold 
Entire Market 


Metropolitan Houston, in relation to its Retail Trading Zone, accounts for:* 


@ 76.5% of all EFFECTIVE BUYING INCOME 
@ 72.5% of all RETAIL SALES 


Over POST 
Over POST 


ee 


Montgomery 


Harris 


of Galveston 


*Sales Management Survey of Buying Power, May 10, 1953 


Here’s Why you can 


SELL HOUSTON WITH THIS ONE PAPER 


The Chronicle’s strongest circulation leadership is where it counts most — 


in the City Zone, heart of the great Houston market. 


EXCESS of Chronicles CITY ZONE Circulation* 


EE 6.0-<s aseears 


Liberty 


I of this 


@ 75.0% of all DRUG SALES 
@ 71.5% of all FOOD SALES 


Population (1952) ............. 1, Automotive Stores ........... 41,347,000 
aoe po ‘ gored Filling. Stations ............ 15,689,000 
high taba dh: : | Bldg. Material and Hardware .. 14,835,000 
Retell Sales (1951): .......2.-- $213,940,000 
ae RIN 44,176,000 | Wholesale Sales (1951) ........ $290,670,000 
ie i a 9 oe adie 6,948,000 | a 
Gen'l. Merchandise and Apparel 49,364,000 Knoxville 
Home Furnishings ........... 15,138,000 Kn Cc t T 
Automotive Stores ........... 36,691,000 ox VeEnty, Sean. 
Filling Stations ............. 11,413,000 Home of the University of 
Bidg. Material and Hardware . 11,850,000| Tennessee and headquarters of 
Wholesale Sales PEE? becdeuntd $278,363,000 the Tennessee Valley Authority, 
Knoxville is the largest city in the 
eastern half of the state. 


Zinc, copper, iron and coal mines 
lie nearby and there are 30 large 
‘marble quarries close to the city. 

The Gay St. business district is 
one of the most concentrated and 
bustling in the South. An old- 
fashioned “farmers market” is 
half a block from Gay, where pro- 
duce is displayec on _ jalopies, 
trucks and station wagons nosed 
against the curb. 


@ The produce is supposed to be 
“fresh off the farm,” but knowing 
residents assert that much of it 
has passed through as many hands 
as the food in grucery stores. 

Fruit and tobacco are major ag- 
ricultural products of the Knox- 
ville area and cotton mills and 
railroad shops are important in- 
dustries. 


KNOXVILLE 
(Corporate City Only) 

Population (1952) ............ 126,100 
| Households (1952) ...... a's 35,210 
| Retail Sales (1951): ... . $225,321,000 
| PA coriawrges«s cas 40,118,000 
| ee eee 7,845,000 

Gen'l. Merchandise ........... 43,633,000 
Home Furnishings ............ 17,974,000 
Automotive Stores ........... 39,403,000 
PE EE, oe ecsdewces 12,284,000 
Bidg. Material and Hardware .. 14,214,000 


Wholesale Sales (1951) $284,256,000 


KNOX, BLOUNT AND ANDERSON COUNTIES 
(Total Knoxville Metropolitan Area) 
Population (1952) 342,500 
Households (1952) 90,200 
Retail Sales (1951): $321,627,000 
Food Stores 78,241,000 
Drug Stores 
Gen'l. Merchandise and Apparel 
Home Furnishings 
Automotive Stores 
Filling Stations 
Bidg. Material and Hardware .. 
Wholesale Sales (1951) 


Memphis 
Shelby County, Tenn. 
Memphis, one of the country’s 
great inland ports and the largest 
|cotton market in the world, has a 


ee 
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huge construction program. 

There’s a big harbor develop- 
ment along the Mississippi, 
| industrial sites going up on Presi- 
|dents Island and suburban con- 
struction is so fast that it is 
almost impossible to keep up to 
date. Right now there’s talk of 
turning Wolf Island into an off- 
street parking lot. 

The business district has had 
considerable face-lifting, but Front 
'St., the old-time cotton trading 
‘center, has changed little. Despite 
‘rapid suburban development, Pop- 

lar Plaza is the city’s only true 
outlying shopping center with 
branches of downtown stores and 
all shopping facilities. 

| Thirty-five new manufacturers 
| were established last year, largest 
of these the W. R. Grace & Co. 
anhydrous ammonia and_ urea 
plant at nearby Woodstock. Popu- 
lation has topped half a million 
and Memphians say their trading 
area covers more than 2,000,000 
persons, in Tennessee, Mississippi 
and Arkansas. 


MEMPHIS 
(Corporate City Only) 
Population (1952) ..........++ 407,100 
Households (1952) .........--- 116,380 
Det BUNS CERSESS ccc ccsccss $555,899,000 
Feed Steves .ccccccccccceess 100,850,000 
Drete GREE 2 ci cccsccccccese 17,403,000 
Gen’l. Merchandise and Apparel 186,787,000 
Home Furnishings ..........- 26,567,000 
Automotive Stores ..........- 108,936,000 
Filling Stations ...........-- 19,506,000 
Bidg. Material and Hardware .. 22,623,000 
Wholesale Sales (1951) ........ $2,102,823,000 


| SHELBY COUNTY 
(Total Memphis Metropolitan Area) 


| Population (1952) ...........- 495,400 
| Households (1952) ..........-+ 137,110 
| Retail Sales (1951): .......... $581,917,000 
Feed Stores ccccccccccscces 112,556,000 
Drug Stores cnccsccccececes 18,342,000 
Gen'l. Merchandise and Apparel 189,767,000 
Home Furnishings .......-..- 26,674,000 
Automotive Stores .........-. 109,821,000 
Filling Stations ............. 23,156,000 
Bidg. Material and Hardware .. 25,918,000 
Wholesale Sales (1951) ....... $2,128,338,000 


Nashville 


Davidson County, Tenn. 

This capital city on the Cumber- 
land River, in north central Ten- 
nessee, is built on the hills and 
bluffs of a vast, undulating valley. 
High ranking industrially, com- 
mercially and financially, the 
fertile surrounding blue grass re- 
gion also furnishes practically ev- 
erything needed for food and 
clothing. 

Adding to this economic balance 
are more than 500 diversified in- 
dustries ranging from manufac- 
ture of surgical instruments to 
boats and barges. Eighty per cent 
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*Publishers Statements, March 31, 


The one newspaper - - tested and proved - - 
that can do your selling job in Houston 


‘The Houston Chronicle 


JESSE H. JONES, Publisher 
JOHN T. JONES, Jr., President 


THE BRANHAM COMPANY —National Representatives 


R. W. McCARTHY, Advertising Director 
M. J. GIBBONS, National Advertising Mgr. 


Wren Iberville discovered Baton 
Rouge, he found only a red stick mark- 
ing the limits of the hunting grounds of 
two Indian tribes. But when you dis- 
cover Baton Rouge today, you find an 
outstanding market of the Deep South. 
You “cover” this market in the STATE- 
TIMES and MORNING ADVOCATE, Two 
Good Newspapers! 

STATE 24% TIMES 

MORNING ADVOCATE 


Represented by The John Budd Co. 


—————— ae 
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of these plants have less than 100. 
employes. Stoves, ranges, hosiery, 
textiles, aircraft parts, food and 
chemical products are included, as 
well as one of the largest shoe 
manufacturing firms. Nashville is 
also a printing center, particularly 
for religious literature. Many 
banking and investment houses, 
also insurance companies, are lo- 
cated here, in addition to 10 col- 
leges and universities with endow- 
ments totaling nearly $50,000,000. 


s During 1952, 14 new industries 
in Davidson County included man- 
ufacturers of fiber glass, filing 
cabinets, injection and slush mold- 
ed plastics, and the lamp division 
of Aladdin Industries. Since Jan- 
uary this year, Western Electric 
Co. has optioned a site for con- 
struction of a $1,000,000 telephone 
equipment plant; Glidden Co. has 
purchased land for a $100,000 
warehouse. Two railroads are con- 
structing a $14,000,000 classifica- 
tion and marshalling yard, and 
more than $900,000 in manufac- 
turing expansion programs have 
been announced or begun. 

January, 1953, industrial em- 
ployment totalled 35,750 of a total 
non-agricultural employment of 
113,700. 


NASHVILLE 
(Corporate City Only) 


Population (1952) ............ 175,000 
Households (1952) ............ 49,940 
Retail Sales (1951): ........... $322,206,000 
OD SN 93 4.04.00% cabo s 59,034,000 
ee: ae 9,963,000 
Gen'l. Merchandise and Apparel 86,453,000 
Home Furnishings ........... 19,973,000 
Automotive Stores ........... 65,994,000 
io 12,737,000 
Bidg. Material and Hardware .. 16,609,000 
Wholesale Sales (1951) ......... $472,277,000 


DAVIDSON COUNTY 
(Total Nashville Metropolitan Area) 


Population (ISTE) oo. cccsccess 328,500 
Households (1952) ............ 90,560 
Reten Sales CUFGL): ... 2.0000. $375,918,000 
PO EE 5 teased evedekaees 82,550,000 
beer Tre 12,309,000 
Gen'l. Merchandise and Apparel 89,017,000 
Home Furnishings ........... 21,809,000 
Automotive Stores ........... 71,728,000 
SUC bas oyna vcesss 21,045,000 
Bidg. Material and Hardware .. 20,887,000 
Wholesale Sales (1951) ........ $477,802,000 


Texas 


Amarillo 


Potter and Randall Counties, Tex. 
Amarillo, 3,500 feet up on the 
high plains of the Texas Panhan- 
dle, has had the highest retail sales 
per family of any city in the U. S. 
for the last two years. In 1952, the 
per-family average was $5,749, or 
60% above the national average. 

Amarillo is essentially a retail 
and distributing city, the center of 
transportation for the north plains 
region. The basis for its wealth is 
the high level of agricultural pros- 
perity in the rich wheat and cattle 
lands of the region, plus the oil 
wealth of the Panhandle oil fields. 
Nearly 90% of all the wheat grown 
in Texas is raised within a 100- 
mile radius of Amarillo. 

The world’s largest natural gas 
field begins only 30 miles north- 
east of Amarillo, and the city is. 
becoming a site for petro-chemical 
industries, in addition to being a 


Home Furnishings ........... 8,071,000 
Automotive Stores ........... 28,491,000 
a eas 9,044,000 
Bidg. Material and Hardware .. 13,230,000 


Wholesale Sales (1951) $264,535,000 


Austin 
Travis County, Tex. 


Located at the western edge of 
the low prairies of south central 
Texas, Austin has traditionally 
been a government town—the 
state capital and site of the huge 
and wealthy University of Texas. 

State offices and the university 


tal), but Austin has recently been 
undergoing a sizeable boom as an 
agricultural trading center and 
manufacturing city. 

Water is one of the main indus- 
trial assets. A series of six dams 
on the Colorado River of Texas 
provide industrial water and low- 


cost hydro-electric power. Lignite Households (1952) 


is also available in large quanti- 


ties, and is being put to industrial Pons bang PRON ee eyrory nd 
i ? ; | rug WIGS ccacccvacscsesse ’ 5 
juse, notably In a apa Gen'l. Merchandise and Apparel 32,006,000 
plant in nearby Rockdale. | Home Furnishings ........ oe 8,346,000 
| Automotive Stores ....... ae err 
j = | Filling Stations ......... eee ,807, 
o tHe — = Pot oe Bldg. Material and Hardware .. _ 16,556,000 
‘most of it in Of metals wholesale Sales (1951) ..... $85,338,000 


fabricating, has stimulated heavy 
construction in and around Aus- Bequmont-Port Arthur 
‘tin—construction permits for the) 
first four months of 1953 totaled 
‘over $10,000,000. Nearing the com- 
|pletion stage is a multi-million 
‘dollar expressway through the city, 
‘one of the state’s finest. 
AUSTIN 

(Corporate City Only) 


Jefferson County, Tex. 


Fifty years ago, Beaumont, lo- 
cated at the head of navigation on 
the Neches River, was the lumber 
port of Texas. Port Arthur, 28 
miles south on the Gulf Coast, was 
a fishing village. Now, the Beau- 


brcowes poy seeeeeeeens = mont-Port Arthur area is one of 
Retail Sales (1951): ......... $165,915,000| the great industrial centers of the 
ee 3 sy 36,404,000 | South. 

| Drug Stores ......-.-.--5-- 6,500,000 | Lumbering, paper-production, 
lg pe ee ooaeeees | rice milling and other agricultural 
| Automotive Stores .......... 30,000,000 | processing is still a major activity 
| Filling Stations ............ 7,150,000|in and around Beaumont, but the 
Py ey pen “* nana mainstay of the economy is now 


the fabulously expanding oil re- 
fining and petro-chemical indus- 


TRAVIS COUNTY 


(Total Austin Metropolitan Area) tries. 
| Population (1952) ........... 166.300 
aly arn 0is 43,990 
‘Retail Sales (1951): .....-..-. $171,522,000,® As a manufacturer of petro-| 
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chemicals, Jefferson County ranks 


jsecond only to Houston’s Harris 


County in the South, and a tenth 
of the oil refining capacity of the 
country is to be found within its 
borders. 

In addition, the area is a big 
shipper of sulphur, wood products, 
crude oil and oil and chemical 
products. 


BEAUMONT 
(Corporate City Only) 


Population (1952) ............ 97,800 
Households (1952) ........... 28,950 
Retail Sales (1951): .......... $146,825,000 
2 Pare or 32,521,000 
a ke rere 4,544,060 
Gen'l. Merchandise and Apparel 30,675,000 
Home Furnishings .......... 9,049,000 
Automotive Stores ......... 26,450,000 
a. R.. eer 4,920,000 
Bidg. Material and Hardware .. 9,667,000 
Wholesale Sales (1951) ....... $107,179,000 
PORT ARTHUR 
(Corporate City Only) 
Population (1952) ............ 58,700 
Households (1952) ........... 17,370 
Retail Sales (1951): ......... $77,456,000 
, LO eee 18,924,000 
el PN daycdbavcanueke 2,671,000 
Gen'l. Merchandise and Apparel 15,310,000 


- Washington newspapers 


leading supplier of oil field equip- 
ment. 


AMARILLO | 
(Corporate City Only) } 


Population (1952) ............ 74,300 | 
Households (1952) ............ 23,250 | 
Metal Sates (IGGL): .... 220000. $132,539,000 
i ee ees ee 24,371,000 
DEE tGtkK 6 cee venesen 5,000,000 
Gen'l. Merchandise and Apparel 24,000,000 
Home Furnishings ......... a 7,857,000 
Automotive Stores .......... 26,812,000 
. 9 ier 7,640,000 
Bidg. Material and Hardware .. 10,000,000 
Wholesale Sales (1951) ........ $257,271,000 


POTTER AND RANDALL COUNTIES 
(Total Amarillo Metropolitan Area) 


Population (2952) ...c.ccscese. 7,200 
Households (1952) ... 26,920 
Retail Sales (1951): .. $143,511,000 | 
ae 26,314,000 
SY SED os a0s vocvionsses 5,503,000 | 
Gen'!. Merchandise and Apparel 24,670,000 | 


‘The Washington Post | 


outgained all other 


in General Advertising! . 


ie Re ore ee ee » 


Advertiser Preference 


Proves Post Sales Punch... 
Media Records 
Prove Post Gains! 


POST GENERAL ADVERTISING GAIN matched 


4 to 1 


OVER ALL OTHER WASHINGTON 
PAPERS IN SEPTEMBER, 1953 


3 to 1 


OVER ALL OTHER WASHINGTON 
PAPERS IN FIRST 9 MONTHS 
OF 1953 


Advertising gains are 


by Post GAINS 


in Reader Preference , . ‘ 


POST GAINED 12,943 NEW 
SUBSCRIBERS DURING THE 
PERIOD ENDING MARCH 31, 


1953, TOTAL CIRCULATION 
204,000 DAILY . , . 


208,000 SUNDAY! 
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| * NEWS & WORLD REPORT” expects to average more than 700,000 


net paid circulation in 1954. 

Our October, 1953, net paid circulation exceeded 645,000. That represents 
a gain of 100,000 over 1952. Our circulation now, therefore, is already well 
above the 625,000 guarantee announced for 1954. All of this growth has been 
achieved with the most voluntary methods. So a 700,000 figure 
for 1954 is conservative. 

In line with our policy of the past three years, we contemplate no rate increase 
in the 12 months of 1954, beyond the new rates which go into effect January 1. 
1954, and which were announced last May. These rates are based on a 
625,000 guarantee. 

We can quote these rates for the year 1954 because our advertising 
growth has kept pace with our circulation growth. Increased volume has enabled 
us to reduce our rate per page per thousand for three years in a row. Substantial 
bonus circulation each year has resulted in even lower delivered costs. 

This announcement reaffirms the rate policy “US. NEWS & WORLD REPORT” 
has followed for years. It reflects and confirms a growing value to readers, and the 
resulting increased value to advertisers. 


NORLD REPORT 


/Vews Magazine 
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Home Furnishings .......... 5,294,000 , Automotive Stores .......... 41,862,000 

Automotive Stores .......... 14,052,000 Filling Stations ............ 9,965,000 

Filling Stations ............ 2,847,000 | Bldg. Material and Hardware .. 18,535,000 

Bidg. Material and Hardware .. 6,691,000 Wholesale Sales (1951) ........ $130,598,000 
Wholesale Sales (1951) ...... $22,308,000 


JEFFERSON COUNTY 
(Total Beaumont-Port Arthur Metropolitan Area) 
Population (1952) 400 


peheawebeves 200, 


Households (1952) ........... 58,360 
Retail Sales (1951): .......... $239,249,000 | 
. berry 58,076,000 
Se ED ni adadapeseeses 7,913,000 | 
Gen'l. Merchandise and Apparel 47,244,000 
Home Furnishings .......... 14,975,000 


Advertisers who 
know these markets 
best use car cards 


TOM O’RYAN 
Advertising Company 


. 
SERVING 


Memphis, Atlanta, Waco, Char- 
lotte, Durham, Greenville, Greens- 
boro, Winston-Salem 


Corpus Christi 
Neuces County, Tex. 


Located on Corpus Christi Bay 
in the flat plains of the coastal 
bend country of south Texas, Cor- 
pus Christi is one of the fastest 
growing cities in the Southwest. 
Its population has almost doubled 
in each of the past three decades. 

Oil has been the main source of 
Corpus Christi’s growth. It is the 
center and port for one of the rich- 
est oil and gas fields in the coun- 
try. A large number of oil pros- 
pecting companies are headquar- 
tered there, and a leading business 
is the manufacture and supply of 
oil field equipment. 


ws Corpus Christi is surrounded by 
some of Texas’ largest oil refin- 
eries and chemical plants, and a 
large chemical industry expansion 
is in progress. These account for 


a third of the manufacturing em- 
ployment. 

A second leading activity is gov- 
ernment—Corpus Christi’s Naval 
Air Training Station is the coun- | 
try’s biggest. There is also a heavy | 
tourist trade, attracted to the 
beaches that front the city. Near- | 
by Padre Island is expected to be- | 
come one of America’s chief resort 
areas in the next ten years. 


CORPUS CHRISTI 
(Corporate City Only) 


Population (1952) ...........- 113,700 
Households (1952) ........... 31,990 
Retail Sales (1951): .......... $149,153,000 
Eero rs 32,959,000 
8 Seer ey 5,288,000 
Gen’l. Merchandise and Apparel 29,027,000 
Home Furnishings ..........- 9,758,090 
Automotive Stores .......... 31,162,000 
er 5,489,000 
Bidg. Material and Hardware .. 9,110,000 


Wholesale Sales (1951) ........ $140,448,000 


NUECES COUNTY 
(Total Corpus Christi Metropolitan Area) 


Population (1952) ..........+.. 173,200 

Households (1952) ........... 45,980 

Retali Sales (1951): ......... $170,970,000 
rrr rr 691, 
i = ters 6,103,000 
Gen’l. Merchandise and Apparel 30,524,000 
Home Furnishings .......... .906,000 


Advertising Age, November 2, 1953 


South Leads in Construction Gains 


% of U.S. 
~ Total 


Total 
1,149.7 
New | 
England 6% 
4,013.6 
East 
North | 22.5% 
Central 
2,897.2 
Middle & 
Atlantic . | 16. 3% 
786.3 
West 
North 4.4% 
Central 
3,601.7 
West | 
20.2% 
5,357.0 
South 
and 
Southwest 30.1% 
100. 00% 


STILL BUILDING—During 1951 and 1952 new construction—including both public 

and private—in the 16 southern and southwestern states and the District of Columbia 

totaled $5,357,000,000, or 30.1% of the national total, according to this chart, 

compiled by Southern Building Supplies from data furnished by the Department of 
Labor’s Bureau of Labor Statistics. 
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STANDARD OF LOUISIANA 
(Conversion) 


But that’s hardly all. 


— it’s on fire. 


here— 


notions you might have about 


ket. But now it’s explosive. 


in the South. 


Water and oil do mix! 


Together they make New Orleans the most attractive big market 
in all America!—a port-rich, now oil-rich selling opportunity! 


The HUMBLE OIL Bldg 


Here’s the water side of our story: 

Located at the mouth of the Mississippi river, New 
Orleans funnels the world trade of the most important 
valley in the world! Small wonder it is America’s sec- 
ond port’, and a manufacturing center in its own right. 
_ Bu Besides the water of the Mis- 
sissippi, there’s now oil to keep sweeping in new wealth. 
For anybody with a product to sell, New Orleans is hot 


Oil, Oil—Everywhere! 


These new oil company buildings (all set up in the 
last three years) are an indication of what’s happening 


They’re the back-drop for some 2060 producing oil 
and gas wells in our near area, with new strikes every- 
day (covered, incidentally, by our Oil Editor), and a 
king’s ransom of giant new and expanded refineries! 

Hence we'd ask you to put away any preconceived 


New Orleans. 


O, yes, it’s big and stable—the South’s biggest mar- 
And we're the fuse! 
biggest, most intensive advertising influence anywhere 


The 


Call Jann & Kelley, Inc., today—for pyrotechnic 
sale of your product in the land of oil and water! 


*By their own description, there are 
three Second Port, U.S.A.’s—New Or- 
leans handling cargo valued at $1,511,- 
700,000, Houston handling cargo valued 
ut $767,700,000, and Philadelphia hand- 
ling %$719,200,000 cargo These are 
year 1952 figures 


Represented by JANN & KELLEY, Inc. 


Circulation: 275,794 daily, 281,559 Sunday 


MORNING 


GULF Bldg (Conversion) 
SHELL Bldg. 


Che imes Picayune Publis 


The Times-Picayune NEW ORLEANS STATES 


EVENING 


CALIFORNIA CO. Bidg 


(Now under construction) 


Automotive Stores .......... 33,750,000 

i Rr aT ae 7,257,000 

Bldg. Material and Hardware . 12,529,000 
Wholesale Sales (1951) ....... $156,380, 


Dallas 
Dallas County, Tex. 


Thrusting its skyscrapers out of 
the high prairies of north Texas, 
Dallas is a one-time farm trade 
town which has become the cul- 
tural, financial and marketing hub 
of the Southwest, and the largest 
city in the nation not on navigable 
water. 

Dallas is still closely tied to the 
welfare of the rural and small 
town Southwest, for it is, above 
all, the region’s great wholesaling 
center. In 1948, it ranked second 


wholesale trade volume, and since 
then some 500 new wholesale out- 
lets have located there. 

In addition, it is a great retail 
center; chain stores headquartered 
in Dallas are to be found all over 
the Southwest, and the city has be- 


come one of the fashion centers 
of the country. 


® Though industry has grown ra- 
pidly, Dallas is eminently a white- 
collar town, a city of office build- 
ings. Along with the marketing 
development, there is finance. 
Dallas is the banking center of the 
Southwest and the fourth largest 
insurance center in the country 
(525 home-operated insurance 
firms). 

Industrially, Dallas ranks second 
to Houston in the Southwest, with 
current value added by manufac- 
turing estimated at over $400,000- 
000 per year. This is nearly five 
times as great as in 1939. Manufac- 
turing is highly diversified, with 


only to Atlanta in the South in| 


aircraft production, textiles and 
\food products among the leaders. 
| With neighboring Fort Worth, 
'36 miles away, Dallas is part of 
ithe largest urban area in the 
South, containing over a million 
| people. Taken together, this area 
‘is the Southwest’s transportation 


SUNDAY 


(A.B.C, Publisher’s Statement Ist qtr. 1953) 


for 


WM. E. WHALEY 


136 So: Fourth Ave. 


TAXIPOSTERS 


Colorful, attractive Taxiposters are always 
in the center of crowds. No waiting for 
persons to gather... 
periods. Taxiposters travel 24 hours a day 
and cost as little as a penny per poster 


a: ae 


no lull or slow 


five to seven miles. Write us for 


details and availabilities. 


COMPANY 


es Louisville, Ky. 
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hub and also comprises the coun- | 
try’s second-largest aircraft pro- | 


duction area, employing 47,000 
aircraft workers. 

Dallas has long been the culture 
and entertainment center of Texas, 
a city of concerts, theaters and mu- 
seums. Its entertainment offerings 
range from the Metropolitan 
Opera, which holds a special sea- 
son in Dallas, to the Texas State 
Fair, which is visited by over 2,- 
000,000 people annually. 


DALLAS 


(Corporate City Only) 
Population (1952) ........... 
Households (1952) ........... 
Retail Sales (1951): ........ $754,104,000 


2. eae 128,283,000 
Ee Cs 5-6 acs bala die 23,971,000 
Gen’l. Merchandise and Apparel 226,214,000 


Home Furnishings .......... 
Automotive Stores .......... 


rer 24,113,000 
Bidg. Material and Hardware .. 35,650,000 
Wholesale Sales (1951) ........ $2,393,630,000 


DALLAS COUNTY 
(Total Dallas Metropolitan Area) 


Population (1952) ........... 638,200 
Weusshetts (39G2) — fons ccacse 194,140 
Metall Sales (1951): .......+% $854,843,000 
FSP 169,841,000 
SN a is cee Seuss vase 28,858,000 


Gen’!. Merchandise and Apparel 233,862,000 
Home Furnishings .......... 41,440,000 


Automotive Stores .......... 146,915,000 
lO ree 33,775,000 
Bldg. Mate.ial and Hardware .. 51,665,000 


Wholesale Sales (1951) ...... $2,439,909,000 


El Paso 


El Paso County, Tex. 


El Paso is situated at the west- 
ern tip of Texas, on the Rio 
Grande at the meeting point of 
Texas, Mexico and New Mexico. 
It is also at the southern end of 
the Rocky Mountains, with an ele- 
vation of 3,762 ft. 

The largest city between Fort 
Worth and Los Angeles, and be- 
tween Denver and Mexico City, 
El Paso attracts trade from 100 
miles around, while its basic 
wholesale trade zone reaches out 
for 200 to 300 miles. A part of 
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Greater El Paso is Juarez, across 
the river in Mexico; with a popu- | 
lation of 121,000, it brings the) 
Greater El Paso total to nearly 
350,000. 

The major sources of income in 
the area are the so-called “four 
C’s’—copper, cattle, cotton and 
climate. Copper smelting and re- 
fining is the chief basic industry; 
a copper refinery here processes 
a fourth of all copper produced in 
the country. The textile industry, 
based on the irrigated cotton-pro- 
ducing areas around El Paso, has 
also become a $25,000,000 a year 
operation. 


# About $100,000,000 per year is 
spent in the operation of the large 
military installations around El 
Paso, and another $25,000,000 
comes from the tourist trade, at- 
tracted by the dry climate and 
picturesque mountain location. 

El Paso is also the main trans- 
portation hub between Fort Worth 
and Los Angeles, and the second 
largest import-export center on 
the Mexican border. Dollar value 
of international trade through El 
Paso exceeds $60,000,000 annually. 


EL PASO 
(Corporate City Only) 


Population (1952) ........... 134,100 
Wousshelds (3952) ........00. 35,350 
Rete Sates CUGER): .ciciccaen $171,852,000 
. ears 34,795,000 
Sy, ME Bins care eecdunae 6.623,000 
Gen'l. Merchandise and Apparel 45,975,000 
Home Furnishings .......... 10,952,000 
Automotive Stores .......... 31,914,000 
oo ee eee 5,646,000 
Bidg. Material and Hardware .. 8,213,000 
Wholesale Sales (1951) ........ $230,835,000 


EL PASO COUNTY 
(Total El Paso Metropolitan Area) 


Population (1952) ............ 

Househoids (1952) ........... 

Retail Sales (1951): ......... $19 
fk ee Paper 4 
SS  eeererritrrre ee A 


Gen’l. Merchandise and Apparel 
Home Furnishings .......... 
Automotive Stores .......... 
PE ED sé ccnscascees 
Bldg. Material and Hardware .. 
Wholesale Sales (1951) ....... 


cn 
| 
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Fort Worth 


Tarrant County, Tex. 


With a population of more than 
300,000, and 450,000 people in the 
county around it, Fort Worth is 
now the agricultural city “where 
the West begins,” and a lot more 
besides. 

Fort Worth is still the great cat- 
tle market of the Southwest, and 
the farm trade center for a large 
region to the west. Its stockyards 
are among the largest in the coun- 
try, and it is the largest terminal 
grain market in the South. Meat 
packing, milling and cottonseed 
oil production are major indus- 
tries, and have experienced enor- 
mous growth since 1939. 


® Since 1940, however, Fort Worth 


has become a city of diversified 
industry and, with Dallas, part of 


the second largest aircraft pro- 
duction area in the country. Lead- 
ers among the new aircraft indus- 
try are Convair Corp.’s giant plant, 
which employs 25,000 workers, 
Globe Aircraft Corp. and the new 
Bell Aircraft Corp. helicopter 
plant. General Motors Corp. is 
constructing a $30,000,000 automo- 
bile assembly plant at Arlington, 
near Fort Worth, and there is a 
tool and steel fabricating industry 
for the oil fields of west Texas. 

Commercial and industrial in- 
vestment in the Fort Worth area 
during 1952 alone came to $76,- 
000,000, providing 19,000 new jobs 
and adding $60,000,000 to the an- 
nual payroll. 


why settle for gs 
just what happens 


to drop in? 


There's a basketful of business to be had in the 
South and Southwest through the pages of 
SOUTHERN DAIRY PRODUCTS JOURNAL. Long 
the choice of dairy executives and management 
personnel at all levels of industry influence, 
SOUTHERN DAIRY PRODUCTS JOURNAL has a 
readership unequaled by any book in the field. 
If you have a product or a service to sell to the 
dairy industry of the South and Southwest—you 
can do it best with SOUTHERN DAIRY PRODUCTS 
JOURNAL. 


SOUTHERN DAIRY PRODUCTS JOURNAL 


312-101 MARIETTA ST. BLDG. ATLANTA 3, GEORGIA 


Fort Worth’s nine railroads, 24| 


1. NEW YORK 

2. CALIFORNIA 

3. PENNSYLVANIA 
4. ILLINOIS 

5. OHIO 

6. TEXAS 

7. MICHIGAN 

8. NEW JERSEY 

9. MASSACHUSETTS 
10. INDIANA 

11. MISSOURI 

12. WISCONSIN 

13. VIRGINIA 

14. NORTH CAROLINA 


Double Dallas: |5t richest 


_15. WASHINGTON 
16. CONNECTICUT 
17, MINNESOTA 
18. FLORIDA 

19. GEORGIA 

20. IOWA 

21. MARYLAND 
22. TENNESSEE 
23. LOUISIANA 
24. KENTUCKY 
25. KANSAS 

26. ALABAMA 
27. OKLAHOMA 


DOUBLE DALLAS, the 72-county market that 
Tae" looks to Dallas, that buys in Dallas, that visits 
with Dallas each morning through The Dallas 
News is the nation’s fifteenth richest “state” in net effective 


buying income!* 


Only twelve states, including Texas, bought 
aa more at retail last year than the Double Dallas 

Market! Thirty-six states, plus the District of 
Columbia and Hawaii, didn’t! 


And The Dallas News is the accepted, trusted 
family newspaper of this state-size market — 
the only newspaper with the circulation and 


merchandisable coverage to effectively sell the Double Dallas 
Market easily and economically. 


28. OREGON 


29. WEST VIRGINIA 
30. SOUTH CAROLINA 
31. COLORADO 


THE 72-COUNTY DOUBLE DALLAS MARKET* 


32. NEBRASKA 


33. ARKANSAS 

34. MISSISSIPPI 
35. RHODE ISLAND 
36. ARIZONA 

37. MAINE 


POPULATION 3,244,000 FURN-HH-RADIO $178,915,000 
BUYING INCOME $4,279,323,000 DRUG SALES 111,618,000 
RETAIL SALES 3,495,233,000 AUTO SALES 733,163,000 
FOOD SALES 766,425,000 - (*Sales Management, May 10, 1953) 

GENERAL MDSE. 516,047,000 AUTO REGISTRATIONS 1,301,620 


(Texas State Highway Department, 1953) 


NEWS CIRCULATION: Weekdays, 181,750 — Sundays, 191,066 


(ABC Pub. Statement, Mar, 31, 1953) 


38. MONTANA 


39. UTAH 
40. NEW MEXICO PMT. 


41. SOUTH DAKOTA 4 


42. NORTH DAKOTA 
43. IDAHO 

44. NEW HAMPSHIRE 
45. WYOMING 

46. DELAWARE 

47. VERMONT 


Fin) oer 


(dtp iene gels 


CRESMER & WOODWARD, Inc., National Representatives 
New York * Chicago * Detroit * Atlanta * LosAngeles * San Francisco 


48. NEVADA 


RADIO AND TELEVISION STATIONS WFAA ¢ TEXAS ALMANAC 
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truck lines and six airlines make 
it the leading transportation center 
of the Southwest, and it has a 
large transport service industry, 
which includes foundries, railroad 
repair shops and trucking supply 
operations. In 1953, the Fort Worth 
International Airport 
largest in the Southwest, and! 


opened— 


Home Furnishings .......... 19, 
Automotive Stores .......... 71,878,000 
CN SEED decccicsces 20,784,000 
Bidg. Material and Hardware .. 33,670,000 
Wholesale Sales (1951) ........ $719,834,000 
Galveston 


Galveston County, Tex. 
Located on the Gulf Coast 60 
|miles south of Houston, Galveston 


aimed at serving the whole Fort in recent years has been displaced 


Worth-Dallas area. 
FORT WORTH 


(Corporate City Only) 
Population (1952) ........000. 289,700 | 
Households (1952) .......... 88,880 
Retail Sales (1951): ......... $449,773,000 
= ee 81,696,000 
Se MEE db ccc cucescans 14,713,000 
Gen'l. Merchandise and Apparel 145,661,000 
Home Furnishings .......... 18,350,000 
Automotive Stores .......... 67,578,000 
Filling Stations ............ 17,318,000 
Bidg. Material and Hardware .. 29,313,000 
Wholesale Sales (1951) ...... $706,097,000 


TARRANT COUNTY 
(Total Fort Worth Metropolitan Area) 
Population (1952) ............ 375,700 


ee ee 
Gen'l. Merchandise and Apparel 


| warehouses, 


| leading 


‘by Houston as the leading port of 
| Texas. It is still a big port city, 
however. 


From its miles of docks and 
Galveston in 1952 
shipped more grain and cotton 
than any other port in the country, 
and it has become the world’s 
sulphur exporter. Over 
70% of the nation’s sulphur sup- 
ply is mined on the Texas coast 
around Galveston. 

Meanwhile, Galveston has be- 
come the “Playground of the 
Southwest,” the leading beach re- 
sort city of the region and a “fun 


'town” filled with nightclubs, gam- 
15. 999 | bling casinos, tourist courts and 
Brrr pod hotels. With 51 kinds of edible fish 


236,000 available off the coast, Galveston 


has a large commercial fishing fleet 
and is also a “sportsmen’s para- 
dise.”’ 

Another leading activity is con- 
ventioneering. Galveston is one of 
the convention meccas of the 
Southwest. | 

GALVESTON 


(Corporate City Only) 


Population (1952) ..........- 67,200 


Households (1952) ............ 19,870 | 
Retail Sales (1951): ......... $98,723,000 
PO ME io dacen soesgoa cee 23,414,000 | 


Serer 


Gea’l. Merchandise and Apparel 20,030,000 | 
Home Furnishings .........- 6,447; 
Automotive Stores .......... 18. 191,000 | 
Filling Stations ............ 


Bidg. Material and Hardware .. aan | 


Wholesale Sales (1951) ...... 


GALVESTON COUNTY 

(Total Galveston Metropolitan —?, 
"30100 
Daseneen $140,110,000 
Pe EN ogedoweueedane 34,711,000 
PCr re 5,311,000 
Gen’l. Merchandise and Apparel 24,794,000 | 
Home Furnishings .......... 8,747,000 | 
Automotive Stores .......... 18,768,000 | 
DE ce wesceevoe 7,004,000 
Bidg. Material and Hardware .. 11,361,000 
Wholesale Sales (1951) ....... 


16,500 | almost 
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Houston 


Harris County, Tex. 

Situated on what was once a 
muddy bayou in the low prairies 
of the Texas Gulf Coast region, 
Houston has grown from a cattle- 
and-cotton town of 44,000 in 1900 
to what is now the South’s biggest 
city and the nation’s 14th largest, 
with a metropolitan area of near- 


ily a million people. 


In 1914, Houston’s Buffalo Bay- 


3,773,000 ou became a 50-mile ship chan- 


‘nel, and since then Houston has 
‘become the nation’s second-largest 


3,409,000 deep-sea port, measured in ton- 


/nage. It has also become the in- 


464,000 | dustrial giant of the South and the 


leader among southern cities in 
everything _ statistically 
measurable, including cotton mar- 
keting, manufacture and capital 
expenditures. 


s Most of all, Houston is the point 
‘of concentration for the South- 
west’s booming petro-chemical in- 


$67,012,000 dustry. Fed by the oil and gas of 


WSU 


ST. PETERSBURG, 


ONLY TELEVISION STATION o FLORIDA'S 
WEST COAST 


Covering the Rich Market of 


N-TV 


FLORIDA IS THE 


Audience coverage map 
computed in airmiles 


TV 
e e Petersburg 


v® 


CHANNEL 38 


Tampa and St. Petersburg 
With a Grade “A” Picture! 


On the air May 31, 1953 with 
the clearest picture in Florida 
(it's UHF) WSUN-TV is enjoying 
the most successful commercial 
operation in the history of the 
industry. (See our national reps 
for details.) We began with a 
very healthy sponsorship, and 
have stayed on the air with an 
ever-increasing percentage of 
very happy clients. ARE YOU 
AMONG THEM? 


Owned and Operated by the City of St. Petersburg 


Transmitter located midway between St. Petersburg and 
Tampa. Tower height: 470 feet above average terrain. 
Interim power 20,400 watts. Scheduled for 204,000 watts 
in early 1954. Basic network ABC: also carrying programs 
from NBC, CBS and Dumont. Studio location, Million Dol- 


lar Pier, St. Petersburg. 


National Representatives: Weed and Company 


| the East Texas and Gulf Coast oil 
‘fields, its oil and chemical plants 


line the ship channel clear to the 
_coast at Texas City. 

Other manufacturing plants are 
scattered all over the city. In all, 
there are 1,332 industrial plants 
in metropolitan Houston, employ- 
ing nearly 100,000. industrial 
workers and producing goods val- 
ued at $750,000,000. 

Houston is also the country’s 
leading builder, measured in per 
capita construction value. In 1952, 
it issued $114,000,000 worth of 
building permits within the city 
limits, more than all but four other 
U. S. cities. Houston ranked third 
in residential building and fourth 
in educational building that year. 
Typical of the size of new in- 
dustrial construction are the 
Ethyl Corp.’s new $45,000,000 
plant and the Heyden Chemical 
Corp.’s announced new $12,000,- 
000 plant. Today, capital invest- 
ments in plants along the ship 
channel exceed a billion dollars. 
Houston boasts the following 
qualities: (1) modern in struc- 
ture; (2) a decentralized city of 
great distances ;(3) many shopping 
centers, and (4) far-flung res- 
idential areas. Long the country’s 
most air-conditioned city, it is al- 
so very much a place of individual 
homes (more than half of which 
are owned). 

An adolescent among the coun- 
try’s metropolises, Houston has re- 
cently been investing heavily in 
civic improvements. Included is 
one of America’s most elaborate 
systems of urban highways, one 
part of which is the 60-mile Gulf 
Freeway to Galveston, completed 
at a cost of $28,500,000. Also un- 
der way is a $100,000,000 medical 
center which, when completed, 
will be the foremost in the South. 


HOUSTON 
(Corporate City Only) 


Population (1952) ............ 618,800 
Households (1952) ............ 187,540 
Retail Sales (1951): ........ $842,931,000 
fo eee 195,171,000 
NE a cn vt Cae hed 26,181,000 
Gen’!. Merchandise and Apparel 189,902,000 
Home Furnishings .......... 52,645,000 
Automotive Stores .......... 146,854,000 
Filling Stations ..... - 28,810,000 
Bidg. Material and Hardware ea 55,427,000 


Wholesale Sales (1951) ........ $1,834,782,000 


HARRIS COUNTY 
(Total Houston Metropolitan Area) 


Population (1952) ............ 836,500 
Households (1952) ............ 248,750 
Retail Sales (1951): ......... $989,804,000 
. fo Ore 246,540,000 
Eo okceviadanenes 31,135,000 
Gen'!l. Merchandise and Apparel 200,793,000 
Home Furnishings .......... 60,986,000 
Automotive Stores .......... 163,295,000 
i a a ra 42,467,000 
Bidy. Material and Hardware .. 74,012,000 
Wholesale Sales (1951) ........ $1,968,164,000 


Laredo 
Webb County, Tex. 

Laredo, located in south Texas 
on the Rio Grande River, is one 
of the most important ports of en- 
try along the Mexican border. A 
main interchange point for rail- 
way transportation from the U. S. 
and Mexico, it is also a main stop 
on the Pan American Highway to 
Mexico City. 

Customs, immigration and health 
offices are an important source of 
employment in Laredo and the 
growing city of Nuevo Laredo 
across the river. Last year, some 
200,000 Mexican agricultural work- 
ers entered and left the U. S. 
through this gateway. 

The city is also the center for 
a large cattle-raising region of 
south Texas, and has a growing ir- 
rigated belt producing truck crops, 
cotton and hay. The newly-com- 
pleted Falcon dam and other pro- 
jected dams on the Rio Grande 
above Laredo are expected to rev- 
olutionize the economy of the La- 
redo area, making it a great irri- 
gated agricultural region. 


LAREDO 
(Corporate City Only) 
Population (1952) ............ 52,000 
‘Households (1952) ............ 11,820 
‘Retail Sales (1951): ......... $48,335,000 
St MMR sx ensésssnense 11,305,000 
PMN hncssxkscaceece 1,500,000 


| Gen’l. Merchandise and Apparel 15,500,000 
| Home Furnishings .......... 2, 
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Automotive Stores .......... 6,069,000 
Filling Stations ............ 1,703,000 
Bidg. Material and Hardware .. 3,356,000 
Wholesale Sales (1951) ........ $24,430,000 
WEBB COUNTY 

(Total Laredo Metropolitan Area) 
Population (1952) ............ .200 
Households (1952) ............ 12,810 
Rete) Gales (USGL): ......... $49,296,000 
. 2 See 12,027,000 
Ee BS ee 1,768,000 
Gen'l. Merchandise and Apparel 16,381,000 
Home Furnishings .......... 2,084,000 
Automotive Stores .......... 6,069,000 
ti .. eae 1,763,000 
Bidg. Material and Hardware .. 3,356,000 
Wholesale Sales (1951) ...... $26,450,000 
Lubbock | 

Lubbock County, Tex. 


Lubbock, at the foot of the Tex- 
as Panhandle on the 3,000-ft. high 
plains, was once a small cattle 
town. Now it is the center of an 
artesian-well irrigated agricultural 
district extending for a radius of 
75 miles—and the Southwest’s 
leading cotton-producing center. 

Last year, the 20-county area 
around Lubbock produced 10% of 
the entire nation’s cotton crop, 
valued at more than $216,000,000. 
One result is that the new city of 
Lubbock is fast becoming a center 
of cottonseed oil processing, as 
well as a top cotton market and 
farm supply city. 


s Lubbock’s position as an agri- 
cultural retail-wholesale center 
can be measured in the fact that 
the city ranked third in the nation 
last year in per family retail sales 
—$5,237 per family. 

The city is also active in the de- 
velopment of oil production in the 
Permian Basin, the world’s great- 
est oil reserve. 


LUBBOCK 
(Corporate City Only) 


Population (1952) ............ 76,000 
Weussbelds (ISGR) 26... cccese 21,860 
Retail Sales (1951): .......... $125,438,000 
SS aaa 17,607,000 
gg... Serrrrerrrrrrere 5,134,000 
Gen’l. Merchandise and Apparel 19,447,000 
Home Furnishings ........... 6,581,000 
Automotive Stores .......... 31,603,000 
yk. errr 5,361,000 
Bidg. Material and Hardware .. 15,558,000 
Wholesale Sales (1951) ....... $189,325,000 


LUBBOCK COUNTY 
(Total Lubbock Metropolitan Area) 


Popeiation (IGGZ) ..ccsccccce 106,300 
Households (1952) .......... 29,760 
i ie: he $139,372,000 
Pe ME suddeeeunceads sé 22,710,000 
BPO TNE. Seas edeccdscevs 5,463,000 
Gen’l. Merchandise and Apparel 28,605,000. 
Home Furnishings .......... 899,000 
Automotive Stores .......... 32,342,000 | 


errr 7,290,000 
Bldg. Material and Hardware .. 18,289,000 
Wholesale Sales (1951) $198,882,000 


NATION’S LARGEST TRADE TERRITORY 


EL PASO. 


Largest city between Ft. Worth 
ond Los Angeles, Denver and 
San Antonio. One of the most 
important Key cities of the Na- 
tion, dominating the largest 
trade area of any American city. 


Covered Exclusively at 
One LOW Cost by — 


The Zi Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! 


San Angelo 


Tom Green County, Tex. 


San Angelo is in southwest 
Texas, between the Edwards Pla- 
teau, the largest sheep and goat 
raising area in Texas, and the 
Permian Basin, the _ nation’s 
greatest oil producing area. 

Livestock is the leading indus- 


city is the retail and wholesale 
center of a 24-county region which 
produces a large number of cattle, 
a fourth of all the nation’s sheep 
and 86% of its goats. As a result, 
the city is the wool and mohair 
capital of the Southwest. 

A second major source of San 
Angelo business activity is the 
tourist trade. With a high, dry 
climate and a western “cowboy” 
flavor, it has become a gathering 


place for tourists and health- | 


seekers. There is also a _ large 
government payroll from such in- 


stitutions as Goodfellow Air Force 


Base and a state tuberculosis san- 
itorium. 


With the completion of a large 
dam on the North Concho River in 
1951, preparations are being made 
for irrigated agriculture, which 
may sharply alter the local econo- 

| my. 


SAN ANGELO 

(Corporate City Only) 

Population (1952) .....-+-++++- 52.100 

| Households (1952) ........... 15,340 

| Retail Sales (1951): .......... $72,603,000 

| Food Stores .....++-----.--. 14,879,000 
Drug Stores ...cceeess-.-s. 2,000,000 
Gen'l. Merchandise and Apparel 13,000,000 
Home Furnishings .......... 3,000,000 
Automotive Stores .......... 13,500,000 
Filling Stations ............. 3,308,000 
Bldg. Material and Hardware .. 6.913,000 

Wholesale Sales (1951) ....... $72,000,000 


TOM GREEN COUNTY 
(Total San Angelo Metropolitan Area) 


Population (1952) ........... 59,000 
| Households (1952) ............ 16,990 
| Retail Sales (1951): .......... $78,633,000 
| Peed Steves 2. cc ccessccecess 16,557,000 
a. 2 | rere 2,578,000 
| Gen'l. Merchandise and Apparel 14,891,000 
| Home Furnishings ........... 4,203,000 
| Automotive Stores .......... 15,411,000 
=. errr 3,832,000 
| Bldg. Material and Hardware .. 7,400,000 
| Wholesale Sales (1951) ........ $77,803,000 


San Antonio 
Bexar County, Tex. 

This city, located on the black 
prairie of south central Texas, is 
the state’s third largest city and 
the commercial center of one of 
its richest agricultural areas. 

Situated at the gateway to the 
sheep and cattle region of south-_ 
west Texas, it serves as the whole- 


eat 


‘its military establishment, one of 
the biggest in the country. This 
includes Ft. Sam Houston, Kelly 
and Randolph fields and a host of 
others; the annual payroll for just 
the civilian employes of these 
bases is $90,000,000 per year. 
Industrially, 
small but growing—value added 
by manufacturing is now six times 
the $55,000,000 reported in 1939. 


San Antonio is 


sale and retail depot for an area of | Food processing and cotton gin- 


100,000 sq. mi., including the fabu- | 
lous citrus belt of the lower Rio) 
Grande valley. 

Around San Antonio itself is a) 
large, well-irrigated truck-farming 
region, and the city has immense 
farmers’ markets and trucking de- | 
pots. 

The city is also surrounded by | 
rich, largely undeveloped oil 
fields, and has become the operat- 
ing base for an intense postwar 
oil prospecting operation. 


® The biggest factor in San An- 
tonio’s growth since 1940, and 
probably its largest “industry,” is 


Advertisers who 
know these markets 
best use car cards 


TOM O’RYAN 
Advertising Company 


» 
SERVING 


Memphis, Atlanta, Waco, Char- 
lotte, Durham, Greenville, Greens- 
boro, Winston-Salem 


The South: 


_ A major source 
of Huber Products 
serving the world 


Boston, Mass. «+ 


e s, Mo, 


HUBER PRODUCTS IN USE 


ma lf you are not yet on 
See § Our mailing list, write 
for a copy of our 
popular magazine, HUBER News. 
You'll find it packed with interesting 
articles, facts and pictures. 
3. Me HUBER CORPORATION 
INK DIVISION 


1478 Chestnut Ave., Hillside, N. J. 


ink Plants: Hillside and Bayonne, N. J. + Borger, Texas 
East St. Lovis and McCook, Iii. 
Ink Sales Offices: — N. J. + Bostén + Chicago 


SINCE 1780 


PRINTING INKS. 


fer s 


Huber plants at Borger 
and Eldon, Texas, produce 
carbon blacks which make 
auto tires tough, and are 
used in inks, paints, 
plastics, and wherever 
black coloring is needed, 


At Huber, Ga., Langley 
and Graniteville, S. C., 
Huber mines and refines 
kaolin clays for the paper, 
rubber, ceramics, 
insecticide and adhesive 
industries. 


The newest of the Huber 
divisions—Chemicals— 

at Havre de Grace, Md., 
manufactures a wide range 
of materials for the rubber 
and plastics industries. 


Huber’s Oil & Gas Division 
produces oil and natural 
gas and oil field production 
equipment. Some gas is 
used in Huber carbon 
black production; some is 
pipelined as far north as 
Minneapolis and Detroit. 


Huber inks cover the 
South: from Washington, 
D. C., to New Orleans... 
from Florida to Texas... 
from St. Louis to Atlanta. 
The Ink Division, Huber’s 
oldest, supplies all types of 
printing inks: for 
magazines, newspapers, 
containers, comics and all 
commercial printing. 
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ning are still the chief industries, 
but a good-size cotton textile in- 
dustry has grown up there since 
World War II. 

Another main cause of San An- 
tonio’s growth is its position as a 
resort center and a Mecca for peo- 
ple in retirement. Due mainly to 
its dry, sunny climate, this resort 
traffic has been accelerated in re- 
cent years by San Antonio’s repu- 
tation as a picturesque beauty spot 
and one of the most historically 
interesting of American cities. 


SAN ANTONIO 
(Corporate City Only) 
ee ree 
Hewes Glee ecrcciveces 116,260 
Retail Sales (1951): ........ $457,385,000 
Peak GO <sadesnsess ches 146,000 
Perry 15,285,000 
Gen'!l. Merchandise and Apparel 109,890,000 
Home Furnishings .......... 570,000 
Automotive Stores .......... 73,335,000 
Piling Stallone nccdicccccccs 17,729,000 
Bidg. Material and Hardware .. 29,524,000 
Wholesale Sales (1951) ........ $520,798,000 
BEXAR COUNTY 
(Total San Antonio Metropolitan Area) 
Population (1952) ........+. ‘ 518,000 
Households (1952) ......... ee 135,320 
Retell Sales (IGGL): woccccccce $474,721,000 
PUNE MEE veveessusecesccee 116,776,000 
ee avieesseénké 16,227,000 
Gen'l. Merchandise and Apparel 110,813,000 
Home Furnishings .......... 23,701,000 
Automotive Stores .......... 73,785,000 
, &. errr 20,331,000 
Bidg. Material and Hardware .. - 31,478,000 
Wholesale Sales (1951) ...... $515,378,000 


Waco 


McLennan County, Tex. 

Waco, at the “heart of Texas” on 
the low prairies 90 miles south of 
Fort Worth, is the trading center 
for a rich agricultural region de- 
voted to livestock, cotton, corn and 
fruitgrowing. It is also a military 
center and a growing industrial 
city. 

Raked ninth in size among Tex- 
as cities, Waco is sixth in manu- 


facturing. Among its many large | 


new plants are an Owens Illinois 
Glass plant, a General Tire & Rub- 
ber plant, a large chemical insec- 


424,800 | ticides plant and the largest wood- 


working mill in the Southwest. 
These and other concerns employ 
8,650 persons. 

Military installations in the area 
include a huge veterans hospital, 
the administrative center of all Air 
Force flight training and an air 
base. 

The seat of Baylor University, 
Waco is an educational and cul- 
tural center. It contains the Ma- 
sonic headquarters of Texas, the 
world’s largest Browning library 


and one of Texas’ largest football 
stadiums, seating 50,000. 
WACO 
(Corporate City Only) 
Population (1952) ......eeee0e 87,800 
Households (1952) .......+.0+5 25,640 
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[_] uncer 41,200 


UNITED STATES 41,639 


Advertising Age, Nevember 2, 1953 


PER CAPITA INCOME PAYMENTS 


TO INDIVIDUALS, 1952 
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U. S DEPARTMENT OF COMMERCE, OFFICE OF BUSINESS ECONOMICS 


A LONG HAUL—Despite the fact that the 16 southern stotes 
have had consistently higher rates of increase in per capita in- 
come payments than other regions of the U.S., eight of the 
states in the South still rank lowest in per capita income. This 


— 


j 1,012 % : 


is a good indication of the low level at which the South had 
to start. However, industrial growth—which means more and 
better-paying jobs—is helping the South close this per capita 
income payment gap. 


Speaking of Southern markets... 
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It was mostly swamp and jungle 50 
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-—at one low cost! 
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years ago, but Florida’s Gold Coast eo 
offers you a golden opportunity to- west .” 
day, because it’s now a major U.S. ‘or ” 


market, 


—where over 900,000 residents have swelled yearly sales way over the billion mark! 
—where more than 2!/; million tourists help business to boom both winter and summer! 
—where Greater Miami leads the nation in new construction for the sixth straight year! 
—and where one of the nation’s leading* newspapers offers the nation’s advertisers the 


opportunity to blanket the entire Gold Coast market at one low cost. 


san ie eae 


The Miami Herald 


*The Miamt Herald led all morning papers (The Chicago Tribune, Los 
Angeles Times, New York Times, and al] others) in total advertising for 
the first seven months of 1953, with 18.103.750 lines — Media Records. 


JOHN S$. KNIGHT, Publisher 


STORY, BROOKS & FINLEY, Notiono! Representatives 


Affiliotee Stations — WQAM, WQAM-FM 


Population (1952) 
Households (1952) 
| Retail Sales (1951): .......... 


| Retail Sales (1951): .......... $120,865,000 
.. Serre rr 24,985,000 
kk ere 3,339,000 
Gen'l. Merchandise and Apparel 26,391,000 

Households (1952) ........... 25, 
Home Furnishings ........... 6,526,000 
Automotive Stores .......... 25,028,000 
2. aera 6,074,000 
Bidg. Material and Hardware .. 9,705,000 

Wholesale Sales (1951) ...... $144,251,000 


McLENNAN COUNTY 
(Total Waco Metropolitan Area) 


eee ewe eweee 


Food Stores 
Drug Stores 


eee eee reese 


Sete eee ee eee eee 


Gen’l. Merchandise and Apparel 27,430,000 
Home Furnishings .......... 7,119,000 
Automotive Stores .......... 26,531,000 
Pitan SiateNs 2 oc scccccccce 7,415,000 
Bidg. Material and Hardware .. 11,600,000 
Wholesale Sales (1951) ........ $151,550,000 


Wichita Falls 


Wichita County, Tex. 


Once a trading post near the 
Oklahoma border 150 miles north- 
west of Fort Worth, Wichita Falls 
is now primarily an oil city. The 
great Burkburnett field west of 
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ARE YOU LOOKING FOR 
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1952 Per Capita 
Store Sales: 


$332.32 


TOTAL RETAIL SALES 


in 19-County Asheville Market 
(1953 S-M Survey of Buying Power) 


SHEVILLE ASKS: 


~» Food STORE SALES? 
rug STORE SALES? 
THEN profit BY ASHEVILLE’S 

position or... LEADERSHIP! 


Highest of All Comparable North Carolina Cities 


$298,689,000 


Request Market Folder and Full Details on Our 
Marchandising Services That Help You SELL! 


CITIZENS TIMES 


SUNDAY CITIZEN-TIMES — 


Represented Nationally by The BRANHAM Company 


1952 Per Capita 
Drug Store Sales: 


$64.54 
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the city has 22,000 producing wells 
and more independent “wildcat” | 
oil companies are located in Wich- | 
ita Falls than in any other U. S.| 
city. } 
One-third of all wildcat wells| 
drilled in the country last year 
were drilled within 150 miles of 
Wichita Falls. In consequence, the 
city is an important supplier of 
oil well equipment, and the site of 
the world’s largest manufacturer 
of oil field drilling rigs. It is also 
a main station on a 24-inch pipe- 
line running to Chicago, and has 
two oil refineries. 

Next to oil, the biggest Wichita 
Falls activity is military—Shep- 
pard Air Force Base, the world’s 
largest air mechanics training 
school, has a yearly payroll of over 
$45,000,000. 


WICHITA FALLS 
(Corporate City Only) 


Population (1952) ........... 70,500 
Households (1952) ........... 18,520 
Retali Sales (1952): ......... $90,067,000 
a eee 17,513,000 
Drug Stores ..... badbaenéee 3,531,000 
Gen'l. Merchandise and Apparel 17,547,000 
Home Furnishings .......... 980,000 
Automotive Stores ......... é 20,291,000 
a 2 eae 4,416,000 
Bidg. Material and Hardware .. 5,576,000 
Wholesale Sales (1951) ....... $78,949,000 


WICHITA COUNTY 
(Total Wichita Falls Metropolitan Area) 


Population (1952) ............ 101,200 
Households (1952) ........... 26,820 
Retail Sales (1951): ........ - $110,684,000 
.. Saree 22,530,000 
ko rrr rrr 4,132,000 
Gen’!l. Merchandise and Apparel 19,003,000 
Home Furnishings .......... 5,620,000 
Automotive Stores ........... 24,421,000 
FHS TEMIONE ccc ccccccceee 6,398,000 
Bidg. Material and Hardware .. 7,598,000 
Wholesale Sales (1951) ...... .+ $90,579,000 


Virginia 


Norfolk-Portsmouth- 
Newport News 


Norfolk and Warwick Counties, 
Va. 


Situated around Hampton Roads, 
the great sheltered anchorage at 
the mouth of Chesapeake Bay, 
the Norfolk-Portsmouth-Newport 
News area first prospered because 
of ship repairing and other naval 
activities. More recently the area 
has attracted a variety of non-de- 
fense industries, some of which are 
an automobile assembly plant, 
food processing, fertilizer and 
chemical factories. 

The federal government holds 
property valued at $1 billion 
and about 30% of the labor force 
works on government contracts of 
one kind or another. 

Construction activity last year 
was around $90,000,000, excluding 
roads, bridges and similar public 
works and was exceeded only in 
1951 and 1942. This year housing 
starts are expected to decline, with 
commercial building up slightly. 
An extensive public housing and 
slum clearance program is in prog- 
ress in Norfolk. 


NORFOLK 
(Corporate City Only) 
Population (1952) ............ 223,100 
Oe rere 56,430 
Retail Seles (1951): .......- - $273,050,000 
PONG BHD Sceseccescasccss 61,569,000 
CI SOE vedecicccvccsas 10 367,000 | 
Gen'!l. Merchandise and Apparel 60,987,000 
Home Furnishings .......... 308,000 | 
Automotive Stores .......... 41,727,000 
Filling Stations ............ 9,455,000 
Bidg. Material and Hardware .. 13,290,000 
Wholesale Sales (1951) ....... $451,002,000 
PORTSMOUTH 
(Corporate City Only) 
Population (1952) ........s65 81,200 
Households (1952) ..........- 20,370 | 
Retail Sales (1951): ......... $77,485,000 
FaOE GONG. .cccccccocessecs 20,678,000 
ee”. Ree ee 2,835,000 
Gen'l. Merchandise and Apparel 14,598,000 
Home Furnishings ........... .319,000 
Automotive Stores .......... 13,020,000 
Filling Stations ............+ 3,253,000 
Bidg. Material and Hardware .. 3,639,000 


Wholesale Sales (1951) .......- $25,159,000 


NEWSPORT NEWS 
(Corporate City Only) 


Population (1952) ..........- 43,000 
Households (1952) ........+-- 11,940 
Retail Sales (1951): ........-+- $87,290,000 


Food Stores ....sscssseeeee 38,724,000! 


73 
oe, ate sapennestussons same ital of Virginia, its poses finan-| been a large influx of heavy in- | Wholesale Sales (1951) ........ $694,913,000 
en'l. Merchandise and Appare (025,000 cial and commercial city and its dustries into Richmond, chiefly in- HMONO CITY. CHESTERFIELD 

po ny Ae 14.085,000 | Chief center of manufacturing. ‘the chemical field, and led by the MICHAND. WENRICO COUMAIES 

Filling Stations ............- | Richmond has long had a well- new plants of E. I. duPont de Ne-| (Total Richmond Metropolitan Area) 

Bldg. Material and Hardware .. 854,000 balanced economic structure, mours & Co. lation (1952) . is ats 340,600 
RS ee rene sevens $9,000,000 | ased on diversified epapegenn: <i During 1953, Allied Chemical & | Households (1952)... - 6. eee 94,420 
ELIZABETH CITY, NORFOLK, PRINCESS ANNE | ing ranging from printing to metal|Dye Corp. announced that it Retail takes RS 460s senncae ere 

ep te red emy working and tobacco processing, | planned a $23,000,000 fiber plant! fim Steet oo... 18:456,000 

(Total Norfolk-Portsmouth-Newport News and stabilized by its position as|near Richmond, and Manchester| Gen’'l. Merchandise and Apparel 103,411,000 

Population — _ a6s.000| the capital of the state and the|Board & Paper Co. finished the | Home Furnishings ........... 25,413,000 
se eeeeeeees , P ; : | Automotive Stores ........... 50,958,000 

Households (1952) ........... 118,270|seat of the federal reserve bank /|first units of a $3,000,000 plant. Filtine Stati 20,519,000 
Retail Sales (1951): $406,608.000 | of the fifth district. The state gov- In addition, both Philip Morris & Bide. Material end Hardware .. 12,369,000 
oon atin es RNa the eye ernment and the many trade or- Co. and Sutliff Tobacco Co. were | wholesale Sales (1951) ........ $721,041,000 

Gen'l. Merchandise and Apparel 78.476,000| ganizations established around it!expanding their tobacco-process- 

Home Furnishings .........-- 24,233,000|\ form a major source of Rich-|ing facilities 

Nate tee LL s'gosio09 |Mond’s employment and income. 

Bidg. Material and Hardware .. 20,880,000 
Wholesale Sales (1951) ......-- $501,938,000 | yndustrially, the city’s main oc- 


(Corporate City Only) 
cupation is tobacco manufacturing. | Population (1952) ...........- 


Roanoke 


RICHMOND Roanoke County, Va. 


Fifty years ago Roanoke was a 
233,800 | ‘salt lick.” Today it has 63,500 em- 


Richmond More than 100 billion cigarets are teed ye seeeeseveees $370 Basi ployed, 29,000 of them in industry. 
Chectectent en Thastes produced there annually. Small,| "goog stores... ... ~-78-745,000| Located in southwestern Virginia 


diversified manufacturing former- 

Counties, Va. ly made up the rest of the indus- 

Situated well in from the coast- | trial payroll, now over $1 billion 
line, at a point 100 miles south of | annually. 

Washington, Richmond is the cap-| Recently, 


Drug Stores .. 


Filling Stations 


however, there has 


Gen'l. Merchandise and Apparel 
Home Furnishings ............ 
Automotive Stores ........... 


Bidg. Material and Hardware .. 


14,611,000 | at the foot of the Shenandoah Val- 
102,781,000|}ey, 35 miles south of Natural 
24,568,000! Bridge, the city got its start as 
15,948,000 | headquarters for the Norfolk & 
11,672,000| Western Railroad, and the line’s 
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IN HOUSTON, 


THE POST IS 
THE PACE 


SETTING 


Sea rece maar ects cee prea: oe T t be a pe 
{ j 
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POST to Erect New °4 Million 
Plant to Handle Increased 
Circulation 


When you think of the South one out- 
standing fact emerges...the tremen- 
dous growth of recent years...new 


think that the most aggressive paper 
carries the greatest advertising 
impact. 


POST Circulation 
Gains for 12 
Months 
Ending 


Reflecting the South’s Steady Growth We Have DOUBLED Our Circulation Since 1940 


THe Houston Posr 


found vitality! In Houston, alone, the 
opulation has grown three times 
aster than the national average since 
1940. And the popee that’s keeping in 
step is easiest to be singled out by its 
own growth figures. We are proud of 
the fact that our increase in circula- 
tion is over 300% greater than one of 
our friendly competitors, and nearly 
200% greater than the other one. 
Total increased circulation figures for 
all three papers appear to the right. 
We think rapid growth is a sign of 
readership as well as leadership. We 


When you think of the ‘new South” 
— Houston in particular—think of the 
Post and its phenomenal growth in 
recent years. And we're still going 
strong! 

Our new four million dollar plant 
...with its ultra-modern presses will 
th you clean-cut advertising... 

autiful color registration—the kind 
of reproduction you like to see. 

And we're building big enough for 
more growth to come! This is only 
the beginning for the South...for 
Houston...and the Houston Post. 


3,584 
new families 


Mar. 31,'53 


5, 
new families 


697 11,119 
new families 
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main shops for manufacturing 
rolling equipment are located 
there today. 

Added importance as an indus- 
trial center has come within recent 
years, and while 1952 marked a 
lull in expansion of heavy indus- 
try, the American Bridge division 
of US. Steel is located here, and 
the largest of the metropolitan 


area’s several textile and garment 
mills is the American Viscose syn-| 
thetic yarn plant. Recently, the 
company announced a $3,600,000. 
expansion of its present power 
plant. , 
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s The area is a trading center for 
important nearby furniture and 
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city for Appalachian Electric Pow- | ica 
‘er Co. tric 
| ROANOKE | & | 
(Corporate City Only) " 
Population (1952) ............ 93,500 fur 
Households (1952) ............ 26,940 site 
Retail Sales (1951): .......... $137,611,000 of 
| Food Stores ........sececeee 31,023,000 Oh 
i. arr a 4,718,000 | 
Gen’l. Merchandise and Apparel 33,938,000 
Home Furnishings ........... 12,539,000 
Automotive Stores ........... 19,814,000 
Filling Stations ............. 6,236,000 Popt 
Bidg. Material and Hardware .. 5,970,000 Hous 
Wholesale Sales (1951) ........ $143,993,000 “= 
( 
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@ e oe ~~ Metropolitan — -_ Hi 
STE sciccocseose ; 

Households SEs eussectvans 37,270 THE CALLER-TIMES Fi 

Retail Sales (1951): .......... $152,573,000 BI 


ROANOKE COUNTY 


PEE BUD sisccssscrcesess 36,146,000 iS ALL YOU NEED Who 


. e ° yoo lg ARE ES una 
af chandise and A 108, 
Live UuNthine Wome Furnishings ....-..+.--- 12,781,000 TO COVER THE 
Automotive Stores ........... 22,099,000 


FU EEE ceccecdocvces 8,144,000 Popu 


this cule ate an. anand HALF-BILLION 


West Virginia DOLLAR { 


as the “Ruhr of the U.S. chemical 

industry,” and continues to grow Fo 
ty as an industrial center, thanks in Dr 

part to an unusually good water Ge 


Charleston 
Kanawha County, W. Va. , , (To 
Charleston has been described oa 
ous 


supply. Au 


Its big navy yard already pro- oe Fil 
vides substantial employment and The Corpus Christi market now has an effec- BI 
there also are paper mills, steel Whol: 


sinnts, fertilieer works and « bis tive buying income of more than half-a-billion 


textile dye —_ Charleston is dollars, and the Caller-Times alone still covers \ 
the center of West Virginia busi- P 
Cot a: ae nate end eumberdal br eal with it all. Sales Management’s figures add up to 


ees ane Ohio buy market that keeps getting bigger and big- pro 

ger. For the complete picture, with facts and oa 
CHARLESTON 

} . teeneiie Ge Oa figures, write for our new market data folder. prot 


ey Perea goons plus near- $503,029;000 in buying power for the eleven Ok 
unincorpora f ° 
meaiie eo 1 ahaeb. deveemn. ‘ South Texas counties in our ABC city and retail 
East and west along the Kana- trading zones—up more than 7% from a year 7 
wha Valley are a score or more . ‘ : site 
of plants, the world’s largest pro- ago. Population increased to 352,600, and retail hill 
> neh Se ee sales soared last year to better than $330,000,- yt 
Ss. . . . | 
The valley’s natural resources 000. The only metropolitan daily published oe 
are extensive. It is the largest nat- ithi j iati coa 
eel ins Rubibedtle Sek of tar the. within 140 miles of Corpus Christi is The ov 
sissippi and is an important source Caler-Times. With ABC circulation now more ital 
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routes connect it with the Gulf of spread the word in this able-to-buy, ready-to- turi 


Population (1952) ............ 74,100 oe 


- . Households (1952) ............ lish 
Poster Advertising Retail Sales (1951): ......... $143,078.000 with 
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Food Stores ..........0.- 29,049,000 ¢ Co 3 ¢ Ile Ci ns po 

CE icecchesaecesce 4,216, tpus isti ty 

DALLAS, TEXAS. Gen’l. Merchandise and Apparel so esas he : Christi a Y- mes chin 
Home Furnishings ........... 10,262,000 Si 

Filling Stations. 2.2.2, 26849000 Represented nationally by TEXAS QUALITY NEWSPAPERS, Inc. nl 

Bidg. Material and Hardware .. 5,479,000 National City Bldg., Dallas 1, Tex. New York . = 

re rommoncncnamaenm  Wholesaie Sales (1951) ......... $266,731,000 = 
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FAYETTE AND KANAWHA COUNTIES 
(Total Charleston Metropolitan Area) 


Pepaieiion (19G2) ............ 327,100 
Households (1952) ............ 85,820 
a BT ee $259.895.000 
Er are 63,827,000 
EE acess anawesds 6,880.000 
Gen'l. Merchandise and Apparel 68,327,000 
Home Furnishings ........... 15,939,000 
Automotive Stores ........... 44,153,000 
eee 13,142,000 
Bidg. Material and Hardware .. 11,705,000 
Wholesale Sales (1951) ........ $287,154,000 


Huntington-Ashland 


Cabell County, W. Va., 
Boyd County, Ky. 

Huntington, a city of wide 
streets and few traffic problems, 
used to be thought of as the “kind 
of a place a salesman would like 
to retire to.”” The city now has 181 
plants employing about 25,000 per- 
sons, and is the trading center for 
a 13 county tri-state market. The 
Chesapeake & Ohio Railroad is a 
major employer and the city is an 
important Ohio River shipping 
terminal. 

Across the river lies Ashland, 
Ky., scene of a $40,000,000 ex- 
pansion by American’ Rolling 
Mills. Other recent expansion and 
development in the area include a 
$2,000,000 project of Allied Chem- 
ical & Dye Corp. and a new elec- 


tric furnace at West Virginia Steel | 


& Mfg. Co. works. 


| 


The area is expected to onan! 


further when additional industrial 
sites are opened with completion 


of a proposed bridge across the 


Ohio River. 


HUNTINGTON 
(Corporate City Only) 
Population (1952) ............ 87,100 
Wousshelds (1952) .........06. 25.830 
Retail Sales (1951): .......... $99,757,000 
. >. Serer 20,961.000 
i arr re 3.000.000 
Gen'l. Merchandise and Apparel 26,126,000 
Home Furnishings ........... 5,818,000 
Automotive Stores ........... 15,000.000 
PP eerree 3,385,000 
Bidg. Material and Hardware .. 5,668,000 
Wholesale Sales (1951) ........ $239,804,000 
ASHLAND 
(Corporate City Only) 
Population (1952) ............ 31,100 
Households (1952) ............ 8,970 
Retail Sales (1951): .......... $42,890.000 
PE cabeacdbeasiases 11,572,000 
SE EE wa sdecericsscse 1,404,000 
Gen'l. Merchandise .......... 6,445,000 
Home Furnishings .......... 2.605, 
Automotive Stores ........... 8,502,000 
8 reer 1,192,000 
Bidg. Material and Hardware .. 3,000,000 
Wholesale Sales (1951) ........ $27,620,000 


CABELL, WAYNE, LAWRENCE 
AND BOYD COUNTIES 
(Total Huntington-Ashiand Metropolitan Area) 


Population (1952) ............ 247,300 
Households (1952) ............ 67,780 
Metal Gales CIGGE)s ...cccccces $190,769,000 
ree 47,740,000 
SO SE nabovedccevestes 6,300,000 
Gen’!l. Merchandise and Apparel 44,667,000 
Home Furnishings ........... 10,635,000 
Automotive Stores ........... 34,418,000 


Fee WD Svea cdcncaces 8,670,000 
Bidg. Material and Hardware .. 


10,943,000 | 


Wholesale Sales (1951) ........ $291,916,000 


Wheeling, W. Va.- | 


Steubenville, O. 


Ohio County, W. Va., Jefferson 
County, O. 


About 20 miles apart on oppo- 
site sides of the Ohio River in the 
hilly, fertile area of West Virgin- 
ia’s panhandle are the highly in- 
dustrialized cities of Wheeling and 
Steubenville. The area is rich in 
coal, oil, gas and clay. 

Wheeling, which twice was cap- 


ital of W. Virginia, occupies a nar- | 


row strip of bottomland and an is- 
land over a mile long. Manufac- 
turing is led by iron and steel 
products, followed by petroleum 
products, chemicals, tobacco prod- 
ucts, textiles-apparel, stone, clay, 


glass and wood products. Rock salt | 


processing from large nearby de- 
posits has led recently to estab- 
lishment of several industries 


with aggregate investment of $2,- | 


000,000. The area also produces 
china, porcelain, nails, paper, etc. 

Steubenville, on the Ohio side 
of the river, is a county seat 40 
miles west of Pittsburgh. On a 
plain surrounded by hills, its large 
and varied manufacturing indus- 


BUILDING BOOM—There has been no slowdown in the South's tremendous postwar 
building boom. As this chart, prepared by Southern Building Supplies, shows, 35.9% 
of the nation’s new urban dwellings last year were built in the South. 


at both cities. 


| 


| Retail Sales (1951): . 


WHEELING 
(Corporate City Only) 

| Population (1952) ............. 
| Households (1952) .......... 
| Retail Sales (1951): ........... 
S. | See see 

Sen ee aeore 
| Gen'l. Merchandise and Apparel 
Home Furnishings ........... 
| Automotive Stores ........... 
| Filling Stations ............. 
| Bldg. Material and Hardware .. 
| Wholesale Gales (USGA) nn cease 


STEUBENVILLE 

} (Corporate City Only) 
| Population (1952) ............ 
Households (1952) ............. 


. .. eee ; 
kere rere ee 
Gen'l. Merchandise and Apparel 
Home Furnishings ........... 
Automotive Stores ........... 
Pen ME: so kc acadeaceda 
Bidg. Material and Hardware .. 
Wholesale Sales (1951) ........ 


tries are similar to those of Wheel- 
ing, including iron, steel. paper, 
|glass and clay works. 

| Numerous bridges span the river 


5,055,000 
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BROOKE, HANCOCK, MARSHALL, OHIO, 
BELMONT AND JEFFERSON COUNTIES 


(Total Wheeling-Steubenville Metropolitan Area) 


ee ear 356,300 
Households (1952) ............ 101,170 
Rotel Gades CASGR)s occ ccccccs $295,219,000 
eo. eer. 87,075,000 
Bee MD: aia.a cdcew anes cman 7,661,000 
Gen'l. Merchandise and Apparel 55,810,000 
Home Furnishings ........... 16,932,000 
Automotive Stores ........... 41,844,000 
Filling Stations ........ eae 15,399,000 
Bidg. Material and Hardware .. 22,467,000 
Wholesale Sales (1951) ......... $196,480,000 


Advertisers who 
know these markets 
best use ear cards 


TOM O’RYAN 
Advertising Company 


° 
SERVING 


Memphis, Atlanta, Waco, Char- 
lotte, Durham, Greenville, Greens- 
boro, Winston-Salem 


Kee PA 


1 


yA 


Ce 


with PROGRESS IN THE SOUTH 


THE CHARLOTTE OBSERVER 


is the largest daily newspaper 


— advertising and circulation — 


in the Carolinas. 


Alone, it effectively covers the 


GREATEST RETAIL MARKET 


between Richmond and Atlanta 


...and at a milline rate 


among the lowest in America. 


The Charlotte Observer 


Represented Nationally by 
SAWYER-FERGUSON-WALKER CO. 


NEW YORK, CHICAGO, PHILADELPHIA, DETROIT 
ATLANTA. SAN FRANCISCO, LOS ANGELES 
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Gone Are the Days... 


Steady Expansion 


New ORLEANS, Oct. 28—What 
are the important sources of in- 
come in the South—and how has 
the pattern of income payments 


Committee of the South estimates | 


that income from agriculture in 
the South was about 65% greater | 
than income from manufacturing 
n 1929. But by 1948 agriculture | 
_accounted for only 10% more total. 
income than manufacturing. 


a Big Boost toSouthern Incomes __ 


of Industry Gives 


The income component that un-| 


|derwent the greatest change be-| 


in this fast-growing 


cades? 


region tween 1929 and 1948, the commit- | 
changed over the past two de- tee found, was that coming from 
_government payments. In absolute 
The National Planning Assn.’s terms, this income increased more 


‘ 2 Se 
eee Sere 


... youd call the 


nearest office 
of the 


TEXAS DAILY 
PRESS LEAGUE, inc. 


NATIONAL ADVERTISING NEWSPAPER REPRESENTATIVES 


Calle del Ejide No. 19 


a 
60 E. 42nd St. 360 N. Michigon Ave. 
1330 Wilshire Bivd. Rialto Bidg. 
Penobscot Bidg. Finance Bidg. 
Skirven Tower Int'l. Trade Mart 
411 N, 10th ss. Sterick Bidg. 
Boston Bidg. Texas Bank Bidg. 
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Major Sources of 1952 Income Payments, 
By Per Cent, in the Southern States 
Govern- 

Agri- ment Man- Trade 

cul- pay- ufac- and Con- 

ture ments turing service struction Mining 
Continental U.S. 6.7% 15.9% 24.5% 256% 41% 1.5% 
Alabama ..... 10.0 22.6 20.6 23.7 3.6 2.0 
Arkansas ..... 22.0 18.3 11.9 24.8 4.7 1.6 
Delaware .... 4.7 10.3 34.9 18.7 5.2 coe 
District of 

Columbia .. —— 48.4 3.0 27.2 3.3 —s 
Pueeeme ........ 7.5 20.2 8.1 32.4 5.4 6 
Georgia ...... 9.5 21.0 20.1 26.5 3.1 & 
Kentucky 11.9 19.2 14.8 23.4 8.0 5.6 
Louisiana .... 9.4 20.2 14.4 2445 - 53 3.9 
Maryland .... 3.0 19.6 22.5 26.1 5.4 B 
Mississippi 24.1 21.1 12.5 23.7 2.9 6 
North Carolina 15.4 16.1 25.8 22.9 3.3 2 
Oklahoma .... 11.6 21.9 10.2 24.6 3.5 6.1 
South Carolina 11.0 19.7 24.2 20.4 10.9 me 
Tennessee .... 9.6 18.0 22.4 25.3 44 9 
| 10.6 i | 13.0 26.3 4.9 5.0 
. 7.9 26.3 17.3 23.5 4.6 1.6 
West Virginia 3.7 16.2 20.6 20.8 2.8 18.6 
than sixfold—in relative impor-|sharp reduction in that difference 


tance it almost doubled—and in 
1948 it was equal to the income 
from agriculture. In the years 
1946-1948, while federal expendi- 
tures in southern states dropped 
off, state and local expenditures 
rose rapidly; in 1949 governmental 
expenditures in the South in- 
creased at all levels. 


s There was little net change over 
the same years in the income from 
trade and services, according to 
the committee. The decline in this 
bracket during the war—in both 
the South and the non-South—has 
been offset by recent gains. 

“As income in the South rises 
in relation to income outside the 
region,” the committee reports, 
“there is a fairly clear tendency 
for incomes in the two areas to be- 
come more alike in their composi- 
tion. In 1948, trade and services 
and ‘other’ sources were about 
equally important in the two areas 
as sources of income. 

“Between 1929 and 1948, there 
was a narrowing of differences 
between the two areas in respect 
to income from agriculture and 
manufacturing. Over the whole 
period, there was no reduction of 


the difference between the two. 


areas in regard to income from 
governments, but there was a 


between 1944 and 1948. 

“As industrialization slowly in- 
creases in the South, it is logical 
to expect that its pattern of in- 
come will become more like that 
of the rest of the country.” 


es The NPA committee’s analysis 
of the South’s economy brings the 
picture up only through 1948. In 
the accompanying table, based on 
data from the Department of Com- 
merce, the major sources of income 
in 1952 for each southern state, and 
for the U.S. as a whole, are tabu- 
lated. 

Only three 


southern states— 
Arkansas, Mississippi and Okla- 
homa—had a higher income in 
1952 from agriculture than from 
manufacturing. Eleven of the 16 
states had a higher construction 
income average than the U. S. as a 
whole, a good index of how con- 
struction has boomed in the South. 

All but one of the southern states 
topped the national percentage for 
government payments last year, 
while half the states exceeded the 
U.S. figure for mining payments. 


s The best indicator of the South’s 
phenomenal industrial growth is 
the whopping increase in manufac- 
| turing employment that took place 
‘between 1939 and 1951. All but two 


RALEIGH,~North Carolina 


has 


Metropolitan Pop.: 136,450 
(U.S. Census 1950) 


Here's the Authentic Retail Sales 
Figure for Raleigh, North Carolina 


(Metropolitan Area, Wake County) 


‘ 
, 
" 

gs tt 
* 


INT 


es 
a co 


y 


$154,771,409 


Not an estimate, but the ACTUAL TOTAL RETAIL SALES for the 
12 months ending June 30, 1953 as supplied by the Sales and 


Use Tax Division of the North 
This accurate, provable figure 
well known and generally acc 


Sell Raleigh . 


Carolina Department of Revenue. 
is HIGHER by 9% than that of a 
epted, but not infallible, estimate. 


. . PLUS Eastern N.C... . with the 


ONLY Morning-and-Sunday newspaper published in 


the 33 co 


Theskal } 
News and Observer 
MORNING & SUNDAY — 
Raleigh, North Carolina 


unty “Golden Belt of the South." 


117,496 Morning 
126,087 Sunday 


(Publisher's Statement to ABC, 9/30/53) 
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southern states—North and South; “South” differs from the one AA 
Carolina—had an increase in num-| has used in other sections of this | 


South Outgains Nation in Electric Output 


the nation’s fertilizer industry is 
located in the South. 


Per Cent 

1939 1951 Increase 

* GE Sbaec cus 129,000 216,000 67.4% 
ME . 6-0 anéaue 41,000 76,000 85.4 
ere 23,000 47,000 104.3 
District of Columbia 14,000 17,000 21.4 
errs ye 63,000 105,000 66.7 
ORE “nrkdseds 177,000 285,000 61.0 
Kentucky ....... 77,006 147,000 90.9 
OO Serre 88,000 136,000 54.5 
Maryland ........ 166,000 250,000 50.6 
Mississippi ....... 52,000 80,000 53.8 
North Carolina ... 293,000 412,000 40.6 
rr 38,000 70,000 84.2 
South Carolina .... 136,000 201,000 47.8 
Tennessee ........ 152,000 241,000 58.6 
ae eee 164,000 372,000 126.8 
ae 150,000 232,000 54.7 
West Virginia .... 88,000 139,000 58.0 

. ary 1, ss. 000 3,026,000 63.5% 


ber of manufacturing workers in|’ Southern Markets Issue, in that it 


excess of 50%, while in the area 


as a whole, including the District | 


of Columbia, manufacturing em- 
ployment rose 63.5%. 

The following table, compiled 
from Census Bureau figures, cov- 
ers total employment in manufac- 
turing plants, including wage 
earners, office workers, executives, 
etc.: 


s Another significant indicator of 
the industrial gains being made by 
southern states is found in compar- 
ing the increased value added by 
manufacture in each state with the 
increases racked up by the rest of 
the nation—and by the U.S. as a 
whole—between 1939 and 1951: 


Manufacturing 
Value Added 

(In Millions) 
1939 1951 % Gain 


Alabama ... $247 $1,192 383 
Arkansas ... 67 379 466 
Delaware ... 55 327 495 
District of 

Columbia . 44 127 189 
Florida ..... 118 569 382 
Georgia .... 283 1,333 371 
Kentucky 187 1,094 485 
Louisiana .. 200 1,074 437 
Maryland .. 423 1,603 279 
Mississippi . 13 331 353 
North Caro- 

err 545 1,948 257 
Oklahoma .._ 103 434 321 
South Caro- 

eee 170 926 445 
Tennessee .. 320 1,294 304 
Se 453 2,923 545 
Virginia .... 379 1,448 282 
West Vir- 

ae 215 1,036 382 


Total South 3,886 18,038 364 
Total all other 

states ....20,797 84,048 304 
Total U.S. 24,683 102,086 314 


® The preceding facts and figures 
paint a rosy picture of the over-all 
industrial growth in the South 
during recent years. But to more 
fully understand how this growth 
was achieved, it is necessary to 
examine individually those indus- 
tries which have made major con- 
tributions to it. 

In sketching the accomplish- 
ments of these various industries, 
no attempt will be made to include 
every southern industrial group. 
The discussions will be limited to 
pertinent facts, and will include a 
brief background, details about the 


industry’s advances, and data com- 
paring the industry’s growth in the) 
southern states with similar fagures | 
for the rest of the nation. 


s Most of the data on the follow- 
ing industries was compiled from 
the following sources: 

1. Blue Book of Southern Prog- 
ress, published by Manufacturers 
Record Publishing Co., Baltimore. 

2. Southern Industrial Directory, 
1952 Edition, published by the! 
Southern Assn. of Science & Indus- | 
try, Atlanta. 

3. “Economic Resources and Pol- 
icies of the South,” a report on the 
South prepared by C. B. Hoover 
and B. U. Ratchford, at the instiga- 
tion of the National Planning 
Assn.’s Committee of the South. 


Published by Macmillan Co., New 


York. 
(The Blue Book definition of the 


includes Missouri and excludes 
Delaware. Therefore, when exam- 
ining the dollar volume figures for 
each industry this discrepancy 
should be noted.) 


Chemical Industry 
This industry, which experi- 
enced a steady growth in the South 
during the 1930s and 1940s, is now 
setting the pace for the region’s 


aT The fastest growing chemical 

Cems area in the South is along the 
Gulf Coast between Brownsville, 

"*  Tex., and Lake Charles, La. Last 
/year—and it has grown since then 

18% —there were more than 60 com- 
| panies producing some 200 organic 
/and inorganic chemicals in 80 new 

*% | plants in this area. 

The chemical industry invests 


| 
% 


industrial expansion. In 1951 more 
than half of the nation’s new 
chemical plants, with a total value | 
of about $600,000,000, went to the 
South. The chemical industry 
group includes fissionable mate- 
rials, made at great plants like 


Oak Ridge, and the mammoth new __ BIGGEST POWER GAINS—Of a total increase of 116,676,000,000 kwh in the na- 
Atomic Energy Commission plants tion’s output between 1948 and 1952, the South and Southwest accounted for 43,- 
at Paducah, Ky., and the Savannah 218,000,000 kwh, or 37%. Chart is based on Federal Power Commission figures and 
estimates by Electrical World. 


River Project, which is located in | 


a huge area 20 miles southeast of. 
Augusta, Ga. 


Advertisers who 


r04%, 


OF total increase of 116.676 million Ke Hes. in country's output in four years, 43.218 
million Kw-Hirs, or 37.0), wore in the South and Southwest (ney, 


phosphates (Florida and Tennes- all the U.S. production of cotton- 
In the industrial chemical field, | see) and sulphur (Louisiana and seed oil, gum and naval stores and 
the South has large deposits of Texas); the area supplies nearly softwood distillation. About 60% of 


|| know these markets: 
as | best use ear cards 


TOM O’RYAN 
Advertising Company 


. 
SERVING 


Memphis, Atlanta, Waco, Char- 
lotte, Durham, Greenville, Greens- 
boro, Winston-Salem 


The 
Atlanta Journal 


and Constitution 
Magazine takes you 
into 3 out of every 
4 homes in 
Urban Georgia 


Every Sunday over 474,868 families 
read The Atlanta Journal and Consti- 
tution Magazine. These are “buying 
families” with money to spend... 
who are being reached by no other 
magazine, or combination of maga- 
zines, so effectively and at such little 
cost to the advertiser. Look at the 


Georgia market story under the map. 


Georgia Market Coverage 
Figures Available on Request. 
Write: 

Notional! Advertising Department 
The Atlanta Journal-Constitution 
Atlanta, Georgia 


Jouimal and GOMStHLULION wane 22222"... 


Home Coverage 
- Georgia’s 190 
_ sities of 1000 ~ 


mn M 20% to 49.9% 
Bias eteengh O Less than 20% 
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more than $30,000 per employe in| between 1939 and 1950, and also; West Virginia. 85 404 474) 


plant facilities, and pays its work-|the changes that took place be-| Total South .. 
ers an average of more than $4,000 tween 1950 and 1952. All southern) Rest of U.S. 
per year—in sharp contrast to the states gained between ’39 and ’50, | 
tenant farmer who years ago used but five states showed a dip in 
to work hard for just a few hun- | chemical dollar volume between 
|’50 and ’52. Despite this, the indus- 

The South produces about 90% | ‘try recorded a gain of more than 
of the raw materials for the na- 20% over the two-year period: 


dred dollars a year. 


tion’s plastics industry, but manu-| 


factures only about 10% of all 1939 
finished plastic goods. However, it | 
is estimated that the region will Alabama ...... $44 
soon be getting a much larger Arkansas ...... 20 
share of the finished plastics busi- District of 
ness, which is expected to triple, Columbia .... 1 
by 1960. Florida ........ 28 
Most of the country’s cottonseed |Georgia ..... 70. 
and peanut oil come from the! Kentucky ..... 17 
South, and in recent years it has| Louisiana ..... 54 
become an important supplier of Maryland ..... 104 
oil from soya beans and other oil | Mississippi .... 34 
seeds. Mississippi and Florida are) Missouri ...... 99 


the one-two states in the nation in| North Carolina 51 


production of tung oil. Oklahoma ane: ae 

South Carolina 21 
s The following table shows how Tennessee ..... 128 
the dollar volume of chemical out-| Texas ........ 718 
put increased in the southern states Virginia ....... 123 


(In Millions) 


968 4,948 6,014 
..2,766 10,439 12,752 
Total U.S. ...3,734 15,387 18,766 


Cotton Textile Industry | 
Despite the rapid growth of| 
chemicals, the textile industry is. 
still the heart of southern industry. | 
By definition, the textile industry 


1950 1952 |_or cotton textile industry—in- | 
cludes all spinning and processing | 


$151 $147 of yarn, and the weaving and fin- 
131 =: 135 ishing of cotton cloth. The fabri- 
cation of cloth into wearing ap-| 
5 4/parel is considered in the apparel 
116 =—:159_ industry group. 
152 197! As recently as 1939, both the 
245 289| New England and the Middle At- 
258 366 lantic states produced a greater 
308 288 dollar volurne of textile goods than 
194 177\the southern states. But in the 
358 498 | past ten years the South has had a 
248 259 262% increase in the value added 
63 49 by textile manufacture, substan- 
93 84| tially more than the increase en- 
641 859 joyed in the New England (113%) 
939 1,166 and the Middle Atlantic (174%) 
642 863 | states. During this same ten-year 
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WTAR-TV 


JANUARY FIRST 


Our new 1049-foot tower and 100,000 
watts power will give advertisers the 
only total primary coverage of America's 
Miracle Market — Norfolk, Portsmouth, 
Hampton, Warwick, Newport News and 
contiguous area of Tidewater Virginia 
and North Carolina. 
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of Buying Power, May 10, 1953. 
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Advertising Age, November 2, 1953 


South Has 33% of U.S. Power Industry 


LOTS OF POWER—The South and Southwest (16 states and the District of Columbia) 

had one-third of the nation’s electric light and power industry at the start of 1953, 

according to this chart, prepared by Electrical South from Edison Electric Institute 
and Federal Power Commission data. 


period this region increased its, convert the fibers into fabrics. 
textile labor force from 395,449| The following table gives com- 
workers to 497,201. | parative data on dollar volume of 
|textile output in the southern 
s North Carolina alone accounts) states for the years 1939, 1950 and 
for more than 40% of the nation’s 1952: 
output of ladies’ hosiery. South) 
Carolina leads the nation in textile 
finishing, and Virginia is the top-| 


1939 1950 1952 
(In Millions) 


ranking state in synthetic fiber|Alabama ...... $124 $548 $609 
production. Arkansas ..... 4 16 17 
It is in the field of synthetics | District of 
that the South looks forward to) Columbia .... * ° ° 
tremendous—and ra pid—growth. | Li. | eee * 1 1 
In 1950 the region produced 145,- | Georgia ....... 219 1,085 1,284 
000,000 lbs. of synthetic fibers; by Kentucky . 11 41 46 
1960 experts predict total output. Louisiana ...... 7 18 21 
of 750,000,060 Ibs. Maryland a 24 144 158 
Prospects for new synthetic fib- | | Mississippi . 10 41 63 
ers are excellent, because the | Missouri rrr 7 29 40 


South offers (1) a good source for | North Carolina 550 2,282 2,870 
raw materials, and (2) the mills to| Oklahoma .... 3 17 16 


W A\MERICAN fiDECALS 
re No.1 mw your 


2 Boosts your brand to big traffic 
circulation 


1 Identifies your dealer tells customer 
“buy it here!” 


4 Helps assure continued dealer and 
distributor cooperation 


3. Ties in all other advertising efforts 
at the point-of-sale 


x 


% -“_ 


6. American decal signs provide eye catch 
ing attractiveness- outstanding durability 


5 Otters ad economy The space 1s free 
Amerioan decals stay up for years 


American Decal complete art and consultation service available without 
obligation. Write for full color brochure and samples. 


A\merican KDecalcomania Mo. 
oe 44 Ww. 5th Ave., Dept. A, Chicago 24, ill. 


Soles offices in all ‘ginedl cities 
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South Carolina 266 1,699 1,868 
Tennessee .... 84 284 357 
Wee. as. .c.. 16 108 136 
Virginia ...... 97 591 525 


West Virginia. 14 22 25. 
Total South ...1,436 6,926 8,037. 
Rest of U.S. ..2,495 5,448 5,998 
Total U.S. ...3,931 12,374 14,035 


*Too small for tabulation. 


Food Processing Industry 


Despite the fact that the total 
number of food processing estab- 
lishments in the South dropped 
from 14,469 in 1950 to 12,500 last 
year, the value of food products 
sold increased from $9.6 billion to 
$10.9 billion. Even with 2,000 few- 
er plants, employment over the 
two-year period rose from 420,000 
to 436,000. 

In addition to its leadership in 
the citrus field, with Florida the 
top state, the area also leads the 
nation in peach production (Geor- 
gia and South Carolina); peanuts 
and peanut butter (Georgia); sug- 
ar cane (Louisiana and Florida); 
rice (Louisiana and Texas, for 
milling). 

The rapidly increasing use of 
processed citrus juices—particu- 
larly frozen juice concentrates— 
has been a big boon to the south- 
ern citrus industry because it 
makes these crops less seasonally 
hazardous to market, thus offering 
a stable revenue source. 

Processing and canning of fish 
and sea foods are important oper- 
ations in Virginia, Florida and 
Louisiana; vegetable canning is 
also important in Virginia, as well 
as several other states. 


® The following table shows how 
the dollar volume of food output 
in the southern states has changed 
between 1939 and 1952: 


1939 1950 1952 
(In millions) 


eer $52 $287 $291 
re 33 183 211 
Dist. of Col. 31 106 113 
, ere 71 321 407 
<r 134 776 796 
ae 123 698 861 
| ae 205 685 779 
ae 203 780 928 
ae 34 161 208 
ee 397 1,807 1,761 
2 69 365 487 
ORs. .... 109 382 409 
iS ae 27 177 193 
Tenn. ... 141 571 557 
Tex. 343 «61,689 2,136 
. ere 96 425 534 
™. Ves 30 182 194 


Total South 2,098 9,595 10,865 
Rest of U.S. 8,520 29,249 34,154 
Total U.S. 10,618 38,844 45,019 


Mining and Extractive Industry 


In recent years the South has 
produced more than 50% of the 
total dollar value of all minerals 
mined or extracted in the USS. 
Petroleum products, of course, 
have accounted for a predominant 
part of this value. 

Texas leads all states in the na- 
tion by a wide margin in the pe- 
troleum and natural gas output; 
West Virginia is the leading bi- 
tuminous coal producing state in 
the nation. Together, coal and pe- 
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troleum products comprise about | 
90% of the total value of southern | 
mineral production, with petro- | 
leum products representing more | 
than three-fourths of the total. | 

Arkansas’ vast bauxite deposits | 
make this state of great import- 
ance to the aluminum industry; 
virtually all the bauxite mined 
comes from Arkansas. Other im- 
portant minerals, and the states 
that are the nation’s No. 1 pro- 
ducers, are: phosphates, Florida; 
kaolin, fullers earth and marble, 
Georgia; zinc and lead ore, Okla- 
homa; ball clay and pyrites, Ten- 
nessee. 

And Texas, in addition to its 


petroleum and natural gas leader- | 


ship, is also the nation’s top pro- 
ducer of bromine, graphite, heli- 


um, magnesium, antimony and | |ly as important users. i 
sulphur. : At the start of last year there 
_ “aa 7 /were more than 60 large paper and 
= Here’s how the value of mining Sento pulp mills, with a capacity of 
output changed in each southern U.S South Percentage almost 25,000 tons, in the South. 
state between 1939 and 1952: —e $ 31,933 $ 2.198 28.6% Nine new mills, involving an in- 
1939 1950 1952. hears aa Fishing es 958 " 65 25.2 ° | vestment of about $200,000,000, are 
(In Millions) | oehetin bug — anne pry ‘being constructed in the region. 
Alabama ... $42 $148 $135. i> <del Protein ti aa fe el The most outstanding change in 
—. -_ — a Raw Materials ....... 42,715 13,857 32.4 the lumber industry during the 
Dist. of Col. . * as 1 Construction ........... 26,205 6,839 26.0 past 15 years, according to South- 
Florida ...... 11 64 71.| Manufacturing ......... 219,664 36,993 16.9 ern Lumberman, is the growth of 
Georgia ..... 8 31 34 Processing ........... 245,869 T3832 ww ee eee 
Kentucky .... 91 412 480 arms. The publication also reports 
Leulsiana ... 121 618 788 Utilities ........... 33,469 7,097 21.5 that the current trend in the South 
Maryland .... 8 14 17 Fimamce ............... 27,311 4,393 16.5 is toward an integrated pulpwood 
Mississippi. . 2 103 134 Trade ......-.-:.-. 346,668 64,861 18.7 and saw timber operation. 
Sa 27 85 108 Services 28,683 _ 5,331 18.6 The furniture industry, which 
Nerth Carelina 4 2% 23, Distribution .......... 436,131 81,682 18.7 is centered in the South, is also 
Oklahoma ... 197 492 571. Grand Total ......... 724,715 139,371 “19.2 a big user of forest products. 
aoe ge oe ae = The following tables give data 
— 9 on ian +4 for southern states on output of 
Virginia ..... 36 «117 142 | Forestry Products Lumber is by far the most im-|both lumber and paper and pulp 


West Virginia. 223 791 937 | The lumber industry, the pulp Portant timber product, and takes | between 1939 and 1952: 


and paper industry and the furni- More than half of all the timber 


Total South 1,378 5,546 6,682 ture industry are the three princi- harvested in the U.S. Fuel is the Lumber Products 
Rest of U.S. 2,053 4,978 5,843 pal users of one of the South’s|second most important use of tim- 1939 1950 1952 
Total U.S. 3,431 10,524 12,705 greatest resources—its tremendous|ber, while pulp and paper mills (In Millions) 


*Too small for tabulation. 


|stands of trees. come next, and are growing rapid- | Alabama 


$48 $205 $222 
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CITY—-NASHVILLE 
LOCALLY-EDITED MAGAZINE of—-NASHVILLE TENNESSEAN 


STORE—MORRIS 
"FURNITURE COMPANY 
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my Ask a successful retailer 
where advertising 
nays off BEST! 


e No ville Tennessean Locally-Edited 


Pec Fe 


sat 
Spe fe : at aed Bs 4 Rie a 
ything used in our more 
he jem as 


ie 


nday Magazine moves more good 


AARON MORRIS 
President 
Morris Furniture Company 


When it’s “Sale Day” in Nashville, what advertising medium do 
Nashville merchants count on to “pack ’em in’? A leading national 
magazine? For mass selling, for quick response—no. The Locally- 
Edited Nashville Tennessean Magazine gives 97% coverage of the 
Nashville market, but the best a leading national magazine can do 
is 11%. Another powerful advantage—in all of the 14 metropolitan 
markets served by Locally-Edited Gravure Magazines, you can time 
your advertising to local selling seasons—use one or any combination 
of the Locally-Edited magazines to suit your sales pattern. 


Ask your dealers where magazine circulation pays off best! They'll 
tell you: ‘Use Magazine Advertising at the Local Level—in the four- 
teen markets served and sold by the LOCALLY-EDITED GRAVURE 
MAGAZINES”. 


® Locally-Edited for highest readership 
© Gravure magazine reproduction 

© Newspaper circulation impact 

© Complete flexibility 


© Maximum savings on positives 


AKROM BEACON JOURNAL © ATLANTA JOURNAL AND CONSTITUTION © COLUMBIA STATE 
COLUMBUS DISPATCH © DENVER POST © HOUSTON CHRONICLE 

{INDIANAPOLIS STAR © LOUISVILLE COURIER-JOURNAL © THE WASHVILLE TENNESSEAN 
NEWARK NEWS © NEW ORLEANS TIMES-PICAYUNE-STATES 

ST. LOUIS GLOBE-DEMOCRAT © SAN ANTONIO EXPRESS © TOLEDO BLADE 


TOTAL CIRCULATION OVER 3,500,000 COPIES WEEKLY 


For more information about these 14 weekly newspaper 
gravure magazines contact one of the following rep. 
resentatives: The Branham Company, The John Budd 
Company, Cresmer & Woodward, Inc., Jann & Kelly 
Inc., Kelly-Smith Co., Moloney, Regan & Schmitt, Inc.. 
O'Mara & Ormsbee, Inc., Scolero, Meeker & Scott. 
Inc,, Story, Brooks & Finley, inc. : / 
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Oklahoma ... 2 « 10 
Business Volume of Southern Manufacturing in 1950 \Teamewnee 19 19 ‘8 
(In Millions) ‘Texas Sala Ske « 11 121 178 
ailiaa bi gen Reka 53 179 216. 
U. S. South Percentage | my Vaatote - * ei 
RR as, aos 4:54 viet 8s $ 38,844 $ 6,720 17.3% Total South °344 1,955 2,355 
Ed Ba ocG.vb's 0db aa 2,690 2,235 82.0 Rest of U.S. 1,676 6,761 6,584 
EE 9 Scio 528 6:d's Wb word 12,374 6,731 54.4 Total U.S. 2,020 8,716 8,939 
res ee 11,298 1,352 12.0 
| Ee ee 8,716 1,708 19.6 Tobacco Industry 
Printing and Publishing 7,424 823 11.1 | In no other industry does the 
IE ere ee 15,387 3,873 25.0 South produce a higher percentage 
Petroleum-Coal 11,728 4,290 36.6 'of the nation’s total dollar volume 
I S004 ks dow oes 3,766 163 43.4 than in tobacco; in 1950, the south- 
I ss Sica d's. oe 8 3,874 286 74 ‘ern states had 82% of the 
Lumber ............... 5,918 2,192 37.0 |total U.S. volume. Tobacco, like 
Stone-Clay-Glass ....... 4,950 646 13.0 ‘cotton, has long been synonymous 
Primary Metals ........ 21,090 2,192 10.4 with the South. 
Fabricated Metals ...... 11,621 794 6.8 | The region produces for both 
EE a ee 16,678 904 5.5 domestic and foreign markets. 
Transportation Equipment 21,950 992 4.5 Virginia is the nation’s top pro- 
MEIN 8 5 6 k'eos ves cb es 2,635 53 2.0 ducer of tobacco leaf; North Caro- 
Miscellaneous ........... 4,412 139 3.2 lina leads the nation in cigaret 
'manufacture. 
| The total value of the South’s 
Arkansas .... 45 181 185, Restof U.S. 691 3,545 4,333 tobacco output last year was $3.2 
Dist. of Col. . * 4 4 Total U.S. 1,232 5,918 6,924 billion. Of this amount, North 
sean Peso a = re *Too small for tabulation. | Carolina was responsible for $1.5 
NS a 6-oct. 259 | 9 billion, Virginia for $1.1 billion, 
Kentucky ... 13 86 104 Paper-Pulp Output ‘Kentucky $435, 000, 000 and 
Louisiana .... 44 174 236. 1939 1950 = 1952 Florida for $108,000,000 (Florida 
Maryland .... 8 29 50 (In Millions) |is the nation’s No. 2 cigar pro- 
Mississippi .. 45 185 176 | Alabama $31 $161 $177 ducer). Total production for all 
Missouri ..... 35 78 1 Arkansas .... 5 64 /non-southern states last year was 
North Carolina 46 254 300 ‘Dist. of Col. 3 7 7 $511,000,000. 
Oklahoma ... 7 19 33 |Florida ...... 24 «6146 ~~ 189 
South Carolina 25 167 191 Georgia ..... 29 232 263 | The ‘Tourist Industry’ 
Tennessee ... 43 121 122|\ Kentucky . 3 13 14, No discussion of southern in- 
Temas ........ 42 255 259 Louisiana .... 50 278 331 dustry would be complete if it 
Virginia ..... 37 174 193 | Maryland 20 100 112) didn’t record the amazing flow of 
West Virginia 14 70 55 -~ scm a R. = 148 tourists’ dollars into the region. 
eeeuri ..,.. 7 190. 
Total South 541 2,373 2,591|North Carolina 26 182 sap oti wstiti 


197 in the South—an increase of $848,- 


Y ) promi 


recent years, have demonstrated the avid desire of 


‘the average person for his daily newspaper. — 


Virginian Thomas Jefferson, once aah 
“Statement. that if he were forced to choose be- 


rs of retailers, in cities deprived ts strikes of any 
| Newspapers at all.” In these instances, retailers have: 
nF found their businesses severely hampered by lack of 
‘i advertising comers of their daily newspapers. 
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Arkansas 
Delaware 


Florida 


Kentucky 
Louisiana 


North Carolina 
Oklahoma 


Tennessee 
Virginia 


Total U. S. 


Vehicle Registrations Rise in South 


The 16 southern states and the District of Columbia regis- 
tered 15,083,304 motor vehicles last year, an increase of 
3.4% from the 14,586,568 vehicles registered in 1951. Regis- 
trations for the entire U. S. rose 2.6% between ’51 and ’52; 
11 of the southern states, and the District of Columbia, 
recorded percentage gains greater than 2.6%. The southern 
states contained 28.3% of the nation’s registered vehicles 
in 1952. Source: Department of Commerce. 
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1952 1951 Percent 

Increase 

777,285 730,104 6.5% 
505,281 499,642 1.1 
122,232 116,750 4.7 
193,657 191,316 1.2 
1,178,682 1,096,065 7.5 
1,021,722 969,167 5.4 
855,929 820,339 4.3 
755,590 735,997 2.7 
779,545 736,827 5.8 
524,062 510,286 2.7 
1,171,015 1,129,454 3.7 
891,473 865,530 3.0 
686,270 648,297 5.9 
933,900 905,298 3.2 
3,155,337 3,157,009 —0.1 
1,034,011 984,276 5.1 
497,313 490,211 1.4 
51,913,965 2.6 


000,000 from the previous year. | 


were seven states in the South | 
that boasted annual income from 
tourists of $300,000,000 or more; 
four states topped the $400,000,000 
mark in tourist business. 

Florida alone captured 7% of the 
nation’s tourist business during 
51. Arkansas, with its Ozark 
Mountains, reports that tourists 
are now the state’s second largest 
income producer (cotton is first); 
Mississippi’s tourist business last 
year was $263,000,000, as com- 
pared with $99,000,000 in 1944. 


@ There are many other indus- 
tries in the South that have con- 
tributed to the growing economic 
importance of the region. But in 
this report AA merely selected a 
few key industries, in order to 
highlight its report on the emerg- 
ence of the South as a potent 
industrial factor in the 
economy. 


During the same year (1951) there | 


US. | 


General Foods Names Bryson 


George D. Bryson has been elec- 
ted v.p. in charge of international 
operations by General Foods 


'Corp., New York. Before joining 
‘the company recently, Mr. Bryson 
|\was a v.p. of Young & Rubicam, 


heading the agency’s London of- 
fice for several years. He will su- 
pervise GF’s recently regrouped 
foreign activities. These include 
Export Sales, English subsidiary, 
Alfred Bird & Sons, and other for- 
eign manufacturing activities. Ex- 
cluded are General Foods Ltd. of 
Canada, the overseas business of 
the Bireley’s division and Philip- 
pine manufacturing. 


Peterson Appoints Anthony 


Robert F. Anthony, formerly ad- 
vertising and sales promotion di- 
rector of the plumbing division, 
Briggs Mfg. Co., has been ap- 
pointed director of sales and ad- 
vertising of Peterson Window 
Corp., Ferndale, Mich., maker of 
aluminum horizontal sliding win- 
dows. 


newspaper helps to ‘maintain the Tonga of a great 
city as a trading center for its” market area; and to 

show how the interdependence of the city, its market- 

7 area, its ee and its newspapers and their readers, 
Pea ir in the \ existence 


MONROE 


LOUISIANA 


ABC CITY ZONE 


POPULATION 


wow 56,642 


Source: ABC Publisher's Statement, paragraph 28, Sept. 30, 1953. 


_ MONROE is the top market center in the Northeast Louisiana trade area. 


Look at these latest impressive population figures: ABC City Zone popula- 
tion Now 56,642. Ouachita Parish (Monroe's metropolitan area) popu- 


| lation now over 79,600 and the ABC Retail Trading Zone population 
| now exceeds 257,00. 


Metropolitan Area retail sales here last year reached an ALL-TIME 
HIGH, $96,013,000, while effective buying income soared to over $107 
million! In the ABC Retail Trading Zone, retail sales surpassed $199 


million last year—representing an 


outstanding sales gain of over 


$23,450,000, compared with the previous year! Purchasing power in 
the Monroe ABC trade area also jumped to a new record high—$237 
million—an increase of $9,000,000 over last year! 


MONROE NEWS- 


STAR & WORLD 


For Complete Coverage In The Northeast Louisiana Field 
REPRESENTED BY THE BRANHAM COMPANY 
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The Central South... 


(Continued from Page 45) 
center for this area,” or “the new 
agricultural and industrial fron- 
tier.” 

It was amusing how many cities 
had at least one feature that was 
the “largest of its kind” in the 
world. Ever 
thought their city “probably has 
more churches for a town its size 
than any other city in the South.” 
On this score, the Tennessee Val- 
ley Authority did everybody one 
better. As it pointed out that the 
Shawnee steam plant, in construc- 


tion outside of Paducah, Ky., 
would be “the largest in the 
world,” it added in the same 


breath, “‘but not for long,’”’ because 
the new steam plant in construc- 
tion at Kingston, Tenn., scheduled 
to begin operation several months 
after Shawnee, would even sur- 
pass the Kentucky plant in its out- 
put. 


# And it was perplexing to me to 
hear people who ought to know, 
in region after region, say, “This 
place is depression-proof. We have 
so much diversity around here in 
industry (and/or agriculture) that 
a general recession wouldn’t both- 
er us. Only a national calamity 
could affect this area.” 

It was perplexing because, 
when I added all these comments 
up and considered that many 
Northerners think of this region as 
the most backward and retarded 
part of the U. S., I wondered why 
so many of the people who deal 
only in statistics have decided that 
the country is heading for dire 
economic straits. I decided that 
what they need most is less time 
at their ledgers and more time in 
pursuits similar to mine. 


s Although it took nearly two 
days and close to 1,000 miles of 
driving to get there, the official 
starting point for my travels was 
West Virginia, where, after a night 
at the Greenbrier—long known to 
conventioneering admen—I drove 
up the Kanawha River valley to- 
ward Charleston. 

In the valley, mile-long railroad 
trains weave across and along the 
river. Union Carbon & Carbide, 
DuPont, Monsanto and Owens- 
Illinois are a few of the big names 
that dot this area, making use of 
the vast chemical and mineral 
wealth. In Charleston, the state’s 
capital city and the hub around 
which it revolves, the region was 
described as “the new Ruhr valley 
of the world,” a phrase I was to 
hear a week later several hundred 
miles away in Calvert City, Ky. 


s The Kanawha valley is surging 
with new and expanding industry 
on multi-million dollar scales, and 
is in as big a boom as it has ever 
been. Rumors fioat around that 
much of the land has been op- 
tioned to power companies, for 
use when the expanding industries 
hit their stride. 


I saw evidence of this in Cedar | 


Grove, where the Appalachian 


that West Virginia is no longer 
completely dependent on the prod- 
uct. Many ex-miners have gone 


| 


'north to the steel mills, a region | 


vastly different from the Kanawha 


/area economically and population- 
/wise. Up north, the people are 


so many natives | 


Electric Power Co. is completing | 


its Kanawha River plant, report- | 


edly with “the largest boilers in| 
the world.” I drove off the high- | 
way hoping to get a closer look at | 


this construction, but a security- 
conscious gateman refused me ad- 


mission to the site with the com- | 


ment, “We don’t do anything 
around here unless the govern- 
ment says okay.” 


s John Heil of the state industrial 
and publicity commission told me 
that Kanawha and Fayette Coun- 
ties, while not the largest, con- 
stitute the state’s fastest growing 
area. 

Coal was, and still is, the life- 
blood of the region, but the fact 
that the bituminous business has 
dropped 20% without too much 


over-all economic effect, indicates | 


largely of immigrant background 
and consequently much more cos- 
mopolitan than those in the South, 
who are predominantly Anglo- 
Saxon. 


® Aside from coal, 
agriculture, which constitute the 
main economic wealth of West 
Virginia, the Mountain State is 
pleased with its burgeoning tourist 
business, which has grown 400% 
in the last six years, I was told, 
and is now reputed to be the third 
or fourth volume industry in the 
state. And it is proud of many 
small crafts industries, whose stat- 
ure is based upon quality rather 
than quantity. 


Typical is the small—but famed | 


—Blenko Glass Co. in Milton. This 
plant employs about 130 workers, 


lumber and. 


all from the Milton area, who are shaping glassware by hand, em- 
and ploying the exact methods and. 


adept at making, blowing, 


tools in use 300 years ago. 
“Practically everyone who goes 


e@ FEDWAY with the largest department store (70,000 
sq. ft.) between Dallas and New Orleans and between 
Houston and Little Rock. Fedway has only four loca- 
tions in Texas — Amarillo, Wichita Falls, Corpus 
Christi and Longview. 


e W. T. GRANT COMPANY. This firm now has a 
20,000 square foot store in Longview, it’s 13th in the 
State of Texas. 


e LONGVIEW DAILY NEWS 


BIG RETAILERS choose BIG MARKETS 


Look who's come to the LONGVIEW (Tex.) market in the last 12 months! 


Others are on the way, to join these four and other big operators already here—such as Stein's, J. C. Penney, 
Sears Roebuck and Co., Franklin, Salle Ann, A. & P., Safeway, Piggly Wiggly and others. 


WHAT'S HAPPENING IN THE LONGVIEW AREA: Texas Eastman is building a new $7,000,000 plastics plant 
and a new $3,800,000 commercial wax plant here, increasing its local investment to $35,000,000; Grove Controls, 
Inc., (oil field valves) is building a $3,500,000 factory; Resistol Hats, Inc., is building a $700,000 hat body plant 
here, only one of its kind south of the Mason and Dixon line; R. G. LeTourneau, Inc., is expanding its multi-million 
dollar plant; Lone Star Steel company has completed its $87,000,000 expansion program. 


* Retail Sales in the Longview-Gregg County Market are the Highest in East Texas. This Market Ranks 15th in the State. * 


e LONGVIEW MORNING JOURNAL 
¢ LONGVIEW SUNDAY NEWS-JOURNAL 
CARL L. ESTES, Publisher 


Represented Nationally by TEXAS DAILY PRESS LEAGUE Offices in Principal Cities 


e@ SCHIFF’S SHOE STORE. This company, with more 
than 600 stores from coast to coast, has Texas loca- 
tions only in San Antonio, Houston, Beaumont and 
Longview. 

e ARDENS DRESS SHOP. This chain has 21 outlets, 
mostly in California and the Pacific Northwest, only 
three are in the South — Louisville, Ky., and Midland 
and Longview, Texas. 
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Read ‘em and Reap! 


n 1953, Memphis—eleventh in the wholesale markets of Ameri- 


MEMPHIS, Eleventh Wholesale Market of the nation, 


ca—will distribute two and one-half billion dollars of every- 


thing to the Mid-South Empire it serves. 


And in Memphis—and in the trading area—if you will plot the 


circulation of C.A.P.S. against purchasing power you will find 


effective market penetration at a surprisingly low cost. That 


statement is no longer news to the more than 89°/, of C.A.P.S. 


general advertisers who give them both barrels in Memphis. In 


the eleventh wholesale market—C.A.P.S. is a natural. 


Two Dailies and the South's Greatest Sunday Newspaper 
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through (and there are upwards 
of 50 visitors a day) buys a souve- 
nir,” William H. Blenko Jr., assist- 
ant general manager and grandson 
of the founder, told me. The big- 
gest cost in this type of operation 
is labor, and as a result Blenko 
has found it difficult to sell nor- 
mally inexpensive items like glass- 


es at a profit. Somewhat shame- | 
Bill admitted that five! grass country, to name a few. It is| 


facedly, 


through the eastern mountains. | 
Most of it came from an abun-| 
dance of tobacco curing in barns. 
The drought made for an early | 
harvest this year. 

Kentucky, too, cannot be dis- | 
cussed to any great extent as a| 
state. It must be broken up into} 
its mountains, coal fields, cornbelt, | 
Jackson Purchase area and blue- | 


years ago the company had made _|a state that between 1940 and 1950 | 


this one concession to technology 
and began producing machine- 
made glasses as a minor part of 
the Blenko operation. 


Kentucky: Mountains, 

Coal, Farms and Horses 
Moving on into romantic Ken- 

tucky, there was a refreshing tang 

in the evening air as I drove 


|lest nearly 373,000 natives, a 


number equivalent to its largest 
city, Louisville. Only a prolific 
birth rate kept the state from a net 
loss, resulting in a population in- 
crease of 95,000 during this time. 


s Most of the expatriates came 
from the mountain regions, with 
the western coal field close be- 
hind. What happened to them? 


HAND WORK—ar the Blenko glass works 
in Milton, W. Va., @ skilled glass craftsman 
trundles the “ponte” beck and forth as he 
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h a piece of glass. Blenko also mass- 


P 


produces table glass now. 


“We don't know exactly,” Dr. 
James S. Brown, associate profes- 
sor in the department of rural 
sociology at the University of 
Kentucky, told me. 

“Generally, they go to the mid- 
western industrial areas, where 
they are qualified for only un- 
skilled industry jobs because of 
their low education level.” 

Contrary to what fclk literature 
would have us believe, Kentuck- 
ians have strong drives to amount 
to something and they leave the 
state “because we don’t have any- 
thing for them to do,” Dr. Brown 
said. 


® The farms, from which many 
come, simply cannot accommodate 
the high birth rate. “If we built 
a wall around Kentucky, in three 
or four generations we’d have a 
situation similar to India,” Dr. 
Brown said. The one outstandingly 
different area in the state is the 
| Jackson Purchase country—all 
|land west of the Tennessee River 
|—-where the advent of TVA and, 
|more recently, the arrival of the 
| Atomic Energy Commission, has 
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completely revolutionized the 
countryside. (More on that else- 
where in this issue.) 

At the university, I also met Dr. 
Aubrey J. Brown—no relation to 
Dr. James Brown—who heads the 
agricultural economics department. 


Within minutes after our intro-| 


duction he had assembled five fac- 
ulty members, each an expert on 
a different phase of the state’s 


=| economy, for a rapid-fire question 


and answer session. 


® The greatest single agricultural 


i;change in the commonwealth is 
‘ | the growth in production, I was 
| told. Kentucky now produces 40% 


more than before World War II, 


despite two drought years. The in- 
crease is due to more of the same 
crops, such as tobacco (35-40% 
of farm production), hay and corn. 


largest farm product while tobac- 
co, it was pointed out, is a far 
different product from what it was 
20 years ago. Development of dis- 
ease-resistant strains, and time- 
and-motion studies, two of the 
programs that the university pio- 
neered, has doubled the yield per 
acre. 

Hay and pasture provide the ba- 
sis for the big increase in dairy 
and beef cattle. Many farmers, the 
professors said, no longer have a 
family cow, and new buy their 
milk in pasteurized containers. 


s These are but a few in a vast 
array of changes in this state, 
which has an agricultural economy 
so heterogeneous that it is said 
to produce practically everything 
except citrus. 

The university is in the heart of 
the famed bluegrass horse coun- 
try, a way of life with great senti- 
mental—and little economic—im- 
portance to Kentuckians. A major- 
ity have never gone to a horse 
race, and very few can afford the 
minimum three-day stay at $30 a 
day—the tab in Louisville hotels 
at Derby time. 

One enlightened native told me, 
“We Kentuckians are very jealous 
of the romantic aura of our state 
but that is one of our greatest 
disadvantages.” 

Another clear thinker - said, 
“This whole business of breeding 
and racing horses is more of a 
hobby than a business, but every- 
body construes it as a business.” 
This was J. A. Estes, editor of The 
Blood-Horse, one of turfdom’s 
weekly business papers. 

Within 25 miles of Lexington, 
about 30% of all race horses in 
the country are bred, including 
about 70% of the top money-win- 
ners. But the odds on breeding a 
Native Dancer are about 1,000,000 
to 1 and, despite the seemingly 
astronomical earnings first-class 
race horses make in a matter of 
minutes, most horse farms around 
here are lucky if tiey break even 
at the end of the year. 


® Less than 100 miles northwest 
of Lexington is Louisville, a city 


a 


now hes ten te handle Atemic Energy 


with fewer people on tne farms and | 


Livestock is considered the second | 


TASTE TEST—Associate Editor Larry Bernard 
chats with the girls on the production line 
at Brown-Forman Distilleries in Louisville. 
As the bottles are filled, corked, inspected, 
labeled, stamped and sealed, Brown-Forman 
pays out $300,000 daily in taxes. The com- 
pany gets that amount from its distribu- 
tors approximately every 90 days. 


rich in Horatio Alger-type busi- 
ness success stories and a com- 
| munity in rapid  transition—so 
/much so, that one group of ex- 
perts told me the city is changing 
‘from consumers to _ producers, 
while another group told me ex- 
/actly the opposite. 

Mark Ethridge, publisher of the 
| Courier-Journal, summed up the 
situation succinctly when he said, 
“We're not digesting as fast as 
we’re expanding.” And executive 
editor Jimmy Pope amplified that 
with, “Louisville has completely 
changed its character in the 13 
years that I’ve been here.” 

Sooner or later, practically 
every well-read person men- 
tions the Harper’s story of some 
years ago which labeled Louis- 
ville “The Great American Muse- 
um Piece,” and tells you how 
things have changed. There is still 
a small but vocal minority in the 
city, among the older families, 
who would like to continue a 
“planned stagnation” which would 
protect their interests, but they 
are being overruled. 


= However, the city does take 
credit for convincing the federal 
government that its new atomic 
energy plant should not be located 
here, and the AEC finally de- 
cided on Portsmouth, O. But peo- 
ple point out that this was done, 
/not because the city doesn’t want 
_more industry, but because (1) 
| AEC wanted to construct the plant 
|in Louisville’s finest farm and 
residential district, and (2) there 
is some feeling among civic of- 
| ficials that government employes 
wouldn’t take an active interest in 
local affairs. 

Louisville’s latter-day boom got 
its start with World War II, when 
Uncle Sam set up plane plants, a 
“rubbertown” for synthetic manu- 
facturing, and other war indus- 
tries. Absentee-owned money and 
outside personnel started pouring 
in. Since then, population has in- 
creased about 100,000. 


s After the war, International 
Harvester took over a plane plant, 
but the real revolution began 
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POWER PLUS—TVA’s Shawnee steam plant, originally designed for five generators, 


Commission requirements. It will be the 


“world’s biggest’ until the new plent et Kingston, Tenn., is completed. 
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/story on the South because he is 
typical of the new breed that has 
learned to take inferior resources 
and combine them with better 
grade materials and new tech- 
niques to create a potential new 
industry with far-reaching effects. 

A man with refreshing modesty, 
Mr. Hensley was largely respon- 
sible for getting together $10,500,- 
000 (including a government loan) 
and putting up a new steel mill 
in an Owensboro corn field. But 
more important, Green River Steel 
is the only electric steel company 
of its kind using the Dornin proc- 
ess for making high-quality, low- 
price steel. The plant uses locally- 
produced scrap for high-grade in- 
gots and, if successful, is expected 

/to profoundly influence southern 
| steel production. 

There are literally billions of 


READY TO SMOKE—AA’s Larry Bernard holds a string of 50 uncut cigarets at the tons of low-grade = the South, 
Brown & Williamson Tobacco Co. plant in Louisville. With him is Don Benton, assistant most of which is unprofitable to 
manager of the plant, which has hired 500 new employes during the past month USE In blast furnaces. Opened in 
and is expanding its physical facilities by 20%, mostly due to the current marketing July, Green River has its sights 
success of Brown & Williamson's Viceroys. set five years hence when it hopes 

to go into the profitable electric 


about two years ago when General | shopping season especially for the | smelting of low grade ores. 


Electric announced that it was G.I.s, the store got a record turn-| 


. 


MODERN TRADE CENTER—The International Trade Mart is one of the reasons New 

Orleans has more than doubled its shipping volume since the end of the war. There 

is only one piece of wharf space vacant at the vast Port of New Orleans and a 
new wharf is now under construction. 


Kentucky,” is a constant reminder ;I rounded a curve, one of these 
to the traveler to stop and look men rose from his seat in front of 


going to build an “appliance park” out. 
employing 16,000 to 18,000 work- 
ers. The plant is now concurrently # While its population increased 


'@ Another guide to this area’s ex- 
‘pansion is the Louisville Adclub, 
| which has broken all growth rec- 


around. The many fine state parks 
—a by-product of TVA—are large- | 
ly responsible for tourism’s multi- | 
million dollar growth. 


the cabin, gestured, and walked 
toward the moving car. If you 
stop, you discover that these “of- 
ficials” are promoters for private- 


in construction and production. Its one-third, Louisville’s buying in- ords in the history of the Adver- 
advent had a tremendous impact come zoomed 200%. Oddly, small|tising Federation of America, by 
on already overcrowded services stores and specialty shops have | quintupling in four years, to where 
and utilities. taken much business away from it is now the largest and richest 
Housing construction spurted, the department stores. Local peo- adclub in the South. With more 
with a record 5,200 units sold in ple complain that the outlying | than 400 members, the club is 
1951, and the shortage is just now areas would be drawn to the city | now aiming at the 500 mark. 
leveling off. A new development, by big-scale department store ad- Before leaving Kentucky, one 
Lynnview, is under construction, vertising—and thus increase the more thing deserves mention: the 
probably the biggest housing proj- entire retail take. tourist business. 
ect in the city’s modern history. Among my new Kentucky, Half-jokingly one native re- 
Fort Knox also played a role in friends is Robert B. Hensley, a marked, “The prosperity of Ken- 
the city’s upheaval. After the war local attorney, v.p. of the new _ tucky rests on the vices of the peo- 
many G.I.s married local girls and Green River Steel Corp. in OQwens- ple—race horses, tobacco and 
remained. The camp’s present in- boro and a true southern gentle- whisky—so you can see why we 
fluence on this market may be man (when he came up to my attract tourists.”” Many think tour- 
measured by the report that when hotel room, he had a fifth of Ken- ism income now exceeds that of 
Sears, Roebuck stayed open late tucky bourbon in tow). the tobacco business, and the 
one night during last Christmas’ Bob Hensley is important to a_ state’s license plate slogan, “Tour 


'ly-owned caves in the area—there 


# On the ten-mile stretch to. 
Mammoth Cave, northwest of 
Cave City, I saw an example of 
enterprising Kentucky tourism at 
its worst. Practically every turn in 
the road is plastered with posters, | 
several of which read, “No one has | 
the right to stop you on this road.” | 
They were signed by tourist shops 
located several miles ahead. Per- 
plexed, I drove on. 

A little further I saw a sign, 
“STOP for cave information.” This 
was in front of an official-looking . 
cabin with “y American flag in ey Magy at tg Me 
front, manned by two men in kha- boro, Winston-Sele ‘ 
ki uniforms and garrison caps. As | Lesteenen oe 
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AND you reach an important 
9-county area with 


$298,626,182°| 


Retail Sales 


WINSTON-SALEM— 
largest N. C. city-zone 
cirevlation— SECOND 
LOWEST milline ratel 
Only the JOURNAL & 
SENTINEL cover this 
rich 9-county crea— 
ond ore the ONLY 
papers in the South 
offering @ Monthly 
Grocery Inventory— 
an ideal test morket. 
*N. C. Dept. of Revenue, Fiscal Year Ending 
June 30, 1953 (Not an Estimate) 
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ATOMIC LIVING—Seen from the air Tennessee's Oak Ridge shopping settlement, 

Jackson Square, is a neatly organized modern community. In the foreground is 

Jefferson Junior High School and behind it are the Jackson Square dormitories. 
In the background is the Atomic Energy Commission’s administration building. 


are dozens in this country—or else 
they are simply selling souvenirs. 
With 2,500 to 3,000 visitors head- 
ing for Mammoth Cave on an 
average summer day, these outfits 
must do a land-office business. 


Oak Ridge and Paducah, 
The Atomic Energy Giants 


During my _ several thousand 
miles of southern travel I saw two 
tremendous developments that 
have had a great economic effect 
on the central South. 

One of these stems from a two 
billion dollar gamble that paid 
off, but will probably never be 
repeated; the other happened vir- 
tually without advance notice and 
turned a peaceful city of 30,000 
into a roaring, confused boom 
town, with people standing in 
line for hours just to get an ice 
cream soda, see a movie or get 
a tank full of gas. 


ually being subcontracted or 
leased for private commercial 
operation. 


ws The Atomic Energy Commis- 


sion descended on Paducah with 
such a crash that the repercus- 
{sions are still being felt. In two 
years, the city’s population prac- 
tically doubled, and this was in 
;no sense a “planned” type of 
growth. Add to this the fact that 
labor strife has torn the town 
ever since the atomic energy in- 
| Stallation was started, and you 
| have a pretty confused picture. 

| While I was there, the new 
|steam plant going up across the 
river in Joppa, Ill. (an AEC 
| power source) had been closed for 
more than,a week because of a 
strike by the local iron workers. 
Iron workers at Paducah, and at 
the nearby Shawnee steam plant, 
also decided not to work, so work 
| was curtailed at all three places. 


The $2 billion gamble was Oak | 


Ridge, Tenn.; the queue-ridden 
city was Paducah, Ky., where the 
government has poured $500,000,- 
000 into a new atomic energy 
plant. 


es About the only thing Oak Ridge 
and Paducah have in common is 
that they are atomic energy in- 
stallations. The former literally 
built itself, starting in 1942 with 
a 90-square-mile area that con- 
tained three farming communities 
and only 3,000 people; ten years 
later it has become the fifth larg- 
est city in Tennessee, with a popu- 
lation of 31,000. 

In the beginning the Roane- 
Anderson Co., a subsidiary of the 
Turner Construction Co., New 
York, ran the city under a gov- 
ernment contract. It quit in De- 
cember, 1951, and a new corpora- 
tion, Management Services Inc. 
run by ex-Turner employes, took 
over. Roane-Anderson originally 
ran all the town services and 
facilities, but now these are grad- 


| 


s However, when it gets over its 
|growing pains Paducah has a 
| bright future. The Joppa Shawnee 
| steam plants will give the area 
|“the greatest concentration of 
| power in the world,” according to 
| R. V. Green, manager of the Assn. 
'of Commerce in Paducah. The 
AEC will use more electricity 
than the city of New York, and 
‘the city is looking for new in- 
|dustries, similar to those of 
|Great Lakes Carbon, Pittsburgh 
| Plate Glass, and other plants, that 
/have settled in nearby Calvert 
| City. 


Mississippi: The Delta 
Country Making Headway 
The picture in Kentucky is in 
marked contrast to that in Missis- 
sippi, a state that has long been at 
| the forefront of bad statistics and 
|at the tail end of good signs. And 
it probably still is, but like all the 
| States I visited it, too, is making 


'headway—perhaps to an admir-)| 


eet 4 eae oe eS 


SHIPPING CENTER—A view of one of the busy wharves at the Port of New Orleans. 
At right is the Public Commodity Warehouse, a large storage facility with a two- 
story wharf and marginal railway tracks for direct train-to-ship operations. 
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able degree, considering how far, visit at the state agricultural ex- 
back it started. periment station in Stoneville, 
I drove down the Delta, “the| where they are conducting re- 
richest producing alluvial ground|search on cotton breeding and 
in the world.” There are some} handling, mechanization, fertiliz- 
|decent-looking homes alongside|ers, forage crops, forestry, corn, 
| the cotton fields, but by and large, | small grains, livestock, etc. 
‘they are in the best traditions of 
“Tobacco Road.” I saw entire fam-|#® Approaching large cities like 
ilies of poorly-clothed Negroes,| Vicksburg, there are mechanical 
some of the women with babies in| cotton pickers at work, and other 
their arms, picking cotton and) evidences of growing mechaniza- 
tossing it into long sacks slung/|tion. Jackson, largest and capital 
over their shoulders or tied to| city, gives the impression of being 
their waists. The highway is lined | physically clean, but intellectually 
with white cotton puffs, dropped | naked. 
by dozens of cotton wagons on It’s the kind of a city where I 
their way to the gin mills. Small| couldn’t help noticing things like 
planes, used for dusting purposes the Hughes newsstand on W. Capi- 
and at this time of the year for) tol St., which has a front display 
defoliation spraying, are tied down | of well over 100 comics book titles 
at the sides of the fields. —the largest concentration of this 
I drove by the Delta & Pine literature that I saw on all my 
Land Corp., British-owned plan-| travels. 
tation, reportedly the world’s The day I arrived, the Jackson 
largest, and stopped in for a brief Daily News, “Mississippi’s Great- 


KITTY HAWK, N. C. 


They, Too, Chose 
ACCESSIBLE 


VORTH CAROLINA 


..... Where, on the Golden Anniversary of 
the First Flight, industry continues to enjoy the ad- 
vantages of easy-to-get-to isolation. 


Your plant in North Carolina is “accessible” to 
a large, dispersed labor force . . . raw materials 
. .. abundant power . . . the world’s major markets. 
Yet, there is “isola- 
tion” from dangerous 
congestion, crowded 
living conditions and 


unstable labor. 


BIRTHPLACE OF MODERN FLIGHT 


5O% , Yemninereary 
FIRST FLIGHT 
Dec +) 1905 


For a list of industrial sites 
and buildings and other infor- 
mation, communicate with 


DEPARTMENT OF CONSERVATION 


Ben E. Douglas 
AND DEVELOPMENT, RALEIGH, N. C. 


Director 
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est Newspaper,” had eight major 
news stories on Page 1: Two 
stories on an impending hurricane, 
one of which concerned the recess 
of a moonshine trial because of 
the weather; one concerning the 
federal indictment of two county 
officials for undisclosed reasons, 
and five stories of violence—two 
shootings, a gunman’s capture, a 
cheerleader’s death and a sailor’s 
death in a car crash. 


s On the bright side of the ledger, 
W. E. Barksdale, director of the 
state agricultural and industrial 
board, told me that 30 new indus- 
tries moved into the state in the 
first 30 weeks of the year. He has 
four men on the road who visit 2,- 
000 industrialists yearly, all of 
whom are eager to tell you about 
the state’s BAWI (balance agricul- 
ture with industry) plan, with its 
tax and other benefits. 

The oldest industry in the state 
is only about 20 years old, Mr. 
Barksdale said, and many cotton 
growers have a new philosophy to- 
ward additional plants: They en- 
courage them, figuring that if 
some farm kids get-jobs in a fac- 
tory, the rest of the family will 
stick around to work the land in- 
stead of migrating. 

Physically, the nicest scene I 
saw in the Magnolia state was the 
resort development along the Gulf 


Coast. Pass Christian, Biloxi and 
Edgewater Park, for example, are 
dotted with new hotels, motels, 
restaurants and roadhouses, us- 
ually with beautiful ocean views. | 


| 


New Orleans’ International 
House Attracts Big Business 


I got to New Orleans by way of 
Louisiana Highway No. 51, a level 
road passing through towns re- 
sembling Hollywood’s concept of a 
cowboy town, on through dense 
lumber country and finally into 
the northern bayous, where you 
drive so close to water that you | 
feel you can stick your foot out of 
the car and get wet. Luxuriant) 
foliage almost forms an arch over | 
the narrow two-lane ribbon and | 
except for the road, and an occa- | 
sional pirogue at anchor, no civili- 
zation is seen through the thick 
marshes. Suddenly, you _ break | 
through and find yourself on Air- 
line Highway, a comparatively 
new four-lane expressway direct 
to the Crescent city. 

Many people in New Orleans 
talk about the widened streets and 
causeways, the changed skyline 
created by dozens of new office 
buildings—especially those erected 
by oil companies—the new indus- 
trial surge, the tremendous $50,000 
and up housing developments like 
Lake Vista and the program, well 
under way, to build a new Union 
Terminal and eliminate every 
grade crossing in a city that, until 
recently, had never heard of an 
overpass. They boast about the 
far-sighted New Orleans recrea- 
tion department and the way in 
which Canal St., “the widest street 
in the world,” has modernized its 
business face without losing its 
old-world charm. And they speak 
with admiration of its resurgent 


port. 


e A ten-year-old survey which 
found that 70¢ out of every $1 
can be traced back, directly or 
indirectly, to the port holds true 
even today, many people believe. 
In view of the city’s over-all de- 
velopment, this is a good measure 
of the port’s strides. 

When you discuss the port of 
New Orleans, you must include 
International House, another out- 
standing symbol of the new south- 
ern enterprise that combines good 
business with good manners. 

After World War II, a group of 
New Orleans business men got to- 
gether and realized that unless 
something drastic was done, war- 
induced shipping would decline 


and the port might well drop to 
16th place again, as it did follow- 
ing the first World War. They held 
a series of conferences in 1943, 
raised $500,000—double their ex- 
pectation—bought a_ten-story 
building, and in June, 1945, 
launched International House, 
sponsored by the chamber of com- 
merce, the port authority and the 
city government. 


@ International House wrote let- | 
ters to world trade groups, ex-| 
plaining its purpose, but was not. 
too successful because “nobody 
in the world believed in Santa 
Claus, especially business men.” 
Then came a Reader’s Digest 
story, which ran in all foreign 
editions, bringing a deluge of in- 
quiries—now well over 200,000 
—and IH was on its way. 


Any business man arriving in| 


New Orleans, American or for-| 
eigner, can walk into IH and in. 
five minutes get set up in a pri-| 
vate, air-conditioned office with a_ 
telephone and stenographer, bi- 
lingual if necessary. If he comes 


CHANGING SOUTH—The striking Alabama Agricultural Center Coliseum in Mont- 
gomery, now nearing completion, is a unique structure designed by Sherlock, Smith 
& Adams. The center, modern agricultural equipment and the huge installations 
for industry and government exemplify the changes taking place in the New South. 


from Buenos Aires with a wife Business-wise, IH finds out 
and two children, for example, IH| “what brought you to New Or- 
will make all reservations, pro-/| leans,” makes contacts, arranges 
vide baby-sitters, escort the wife appointments and does research 
on a shopping or tourist tour of work, and anything else possible 
the city. | to facilitate transactions. 


The Central South... 


The cost? Aside from room and 
board, nothing. 

Who pays? IH operates on a 
$250,000 budget received mainly 
from membership. Originally, it 
hoped for 500 members. There are 
now 2,400—about 1,500 from New 
Orleans, 200 foreigners and 700 
scattered across the U. S.—and 
they pay dues of $25 to $250 an- 
nually, depending on the cate- 
gory. 


# In December, 1948, the same 
group opened the International 
Trade Mart, a global market place 
one block away, where 17 foreign 
governments exhibit and sell the 
goods of the world. 

The basic hope of IH planners, 
as explained by publicity director 
W. McFadden Duffy, is to “Cross 
your fingers and hope that some 
of this business moves through 
New Orleans.” 

The fingers have worked. In 
1945, the port had an alltime war- 
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to coast 


National advertising campaigns originate in certain wisely-defined and strategic 


sector and the national picture. 


right across the map. It is significant that The Branham Company has offices at every one 


of these creative centers with service and personnel geared to both the immediate 


Branham-men are seasoned advertising counselors. Market and media-wise 


they are in constant daily contact with all factors that develop national 


advertking policy and campaigns. Branham is a sales organization representing 


ledding media and serving agencies and national advertisers. Branham-men also 


We welcome the opportunity to serve you. 


work closely with field representatives, distributors, dealers, etc. 
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The Central South. .. 


time record business of $700,000,- 
000, 
keep that record. Two years later, 
while other ports were cutting. 
back, New Orleans became the 


and IH founders hoped to 


‘Alabama: New Industry Has 
Helped Balance Its Economy 


It was a pleasure to find myself | ‘of the state planning board, told | you’d never guess it from its phys- 
in the comparative peacefulnesss | me at dinner in Montgomery.| ical appearance. 


of Mobile, Ala., 
leaving the whirl that is New Or- | 
leans, although this “Deep South” 


second port in the country to crack | | city is considered the fastest grow- 


the $1 billion mark. In 1951, 
figure stood at $1.7 billion and by 


the. ing city in the state. 


‘Mobile has moved from a sea- 


next year $2 billion in trade is|port city under the magnolias to 


expected—due 


in great measure | an industrial city,’ W. J. Heardin 


to this organization, whose world-| Jr., general manager of the Mobile 


wide trade activities also include | | Register, told me, adding that much | 


finding buyers for Spanish cha- 
teaus and petrified dinosaur foot- 
prints. 

Other parts of Louisiana, which 
have been considerably influenced 
by events in New Orleans,. also 
display distinctive character. Vil- 
lages in the Caun country, for ex- 
ample, are like something trans- 
planted from another world, the 
most obvious indication being the 
language, almost universally 
French, and yet unlike any French 
you ever heard. 


YOUR TARGET cee 


THE SOUTH is your 


BIGGEST MARKET“ 


covers it like a blanket! 


‘Textile Bulletin is the only exclusively 
Spin-Weave journal of the — textile 
industry. 

It is edited solely for the men who own 
and operate Southern mills . . . deals 
only with problems and conditions 
which exist in Southern Spin-Weave 


mills and processing plants. The South- 
ern Slant is a precious plus... found 
only in Textile Bulletin. 


Textile Bulletin gives complete—100% 
—coverage of the South's Spin-Weave 
mills and their dyeing and_ finishing 
plants. 


SPECIAL NOTE! 


If you sell the whole textile field 


You can SAVE MONEY 


by using our special combination 
Knitter and Textile 


rates for The 
Bulletin. 


PUBLISHING 
COMPANY 
CHARLOTTE 

NORTH CAROLINA 


*The Southern Spin- 
Weave market alone 
accounts for more 
than 85% of the 
total Spin-Weave in 

dustry in the United 
states 


of this change is due to the port. 
U. S. Steel imports of recently dis- 
covered high-grade Venezuelan 
ore alone are expected to double 
the port business, and the dis- 
covery of salt domes and oil fields 
in the vicinity have also sparked 
expansion. 

Mobile retailers don’t seem to 
have kept pace with industry, how- 
ever, and the business district has 
the placid appearance of small- 
town retailing. Mobile owes much 
to the war, because it was the 
expansion of war-induced indus- 
try that started this town moving, 
and Brookley Air Force Base, with 
its seaport terminal and 16,000 
civilian employes, even today is 


ployer in the city. 


‘as a catalyst—Alabama shifted 
from a rural to an urban state, | 


the night after | Manufacturing employment went 


from 140,000 to 232,000 between 


of the Rockies), which “they 
thought we were going to run out 
of 25 years ago,” is more plentiful 
than ever. The real clue to what 
happened here lies in the state’s 
resources, which are equally dis- 
tributed throughout the state. 


Thus Alabama has been able to 
free itself from a domineering ag- 
ricultural bondage and _ boasts 
hundreds of new small plants lo- 
cated in equal-size towns like De- 
eatur, Childersburg and Linden, 
where ground has just been broken 
for a new apparel factory. 


# In Birmingham, the capital city, 
the picture is different, because 
steel has been the city’s life for 
some 40 years. But the “big mules” 
city is caught up in the diversity 
and considers it an achievement 
that only slightly more than one- 
third of its 78,000 industria) force 


/now works for Tennessee Coal & | 
probably the largest single em-/|Iron. (I wasted more than an hour | never experienced a boom. 


on the phone in a fruitless attempt 


Advertising Age, November 2, 1953 


| Gadsden, 60 miles northeast of|physical appearance of an over- 


Birmingham, ranks second to that 


‘William O. Dobbins Jr., director city in industrial importance, but 


story wooden buildings, and the 
country folk walk around down 
town in their work clothes. 

They call Alabama the Cotton 
State, but I was impressed with 
the abundance of livestock and 
pasture land, another part of the 
new picture in Dixieland. Mechan- 
ization on the farms—which now 
have much the same way of life as 
the city, materially speaking—got 
a slow start, but is now going full 
blast. That, and the high birth 
rate, are major sources of supply 
for the new labor pool. 


Tennessee: It Differs 
Widely trom Area to Area 
Within the borders of Tennessee, 
the last stop on my six-state jour- 
ney, there is as much difference 
as will be found between Maine 
and California. 
| Chattanooga, in the southeast, 
is heavily industrial, differing 
from the rest of the state and the 
‘South in general in that it has 
Its 
growth has been slow and steady 


Within ten years—with the war}|to get an inside-the-plant look.) ever since Reconstruction, with the 


Too ‘‘Meaty’’ to absorb 


- and so,” 


busy agency president, 
“I had Advertising Age 


sent to my home” 


“Shortly after I subscribed to Adver- 
tising Age (I believe I am one of your 
pioneers), I realized that it was too 
‘meaty’ for me to read and absorb dur- 
ing the fast pace of office hours. So 


I had it sent home. 


“My family . 


consecutive issues. 


. and the maid... 
know that it is one newspaper that is 
never to be discarded until I say the 
word. Even during long business trips 
and vacations, the copies are carefully 
put aside until I can read them, by 


in office 


writes this 


“Reason: In no other way can I keep 


thoroughly and authoritatively posted 
on what’s going on in my business of 
advertising, merchandising, public re- 


lations. 


“T have no favorite in AA. 
is worthwhile . . . and evening hours 
devoted to reading AA each week have 


CHARLES H. 


President 


The Richard A. 
Advertising Agency 
Philadelphia, Pa. 


Everything 


always yielded gratifying results.” 


hours... 


EYLES 


Foley 


Valuable Handbook FREE With Your 1-Year Home Subscription 


Ts AA too “meaty” for your busy office 
Eyles’ 
procedure? Send in this coupon for a 
personal subscription SENT TO YOUR 
.. and get with it FREE a 
copy of Mail Order Clinic, a handbook 
of reprints of the weekly column in 
Advertising Age written by Whitt 
Northmore Schultz, mail-order expert. 


hours? Why not try out Mr. 


HOME . 


ADVERTISING AGE 1 
Dept. N2, 200 E. Illinois St., Chicago 11, Illinois | 
Please enter m my l-year subscription to Advertising Age and mall it | 
to my home address. I am to receive FREE a copy of “Mail Order and | 
Direct Mail Clinic”. | 
My name Title | 
Company. | 
Home 
Company }Street_ ; 
| City Zone____. State 
1 CO My check for $3 is enclosed. [Bill me later. OIBill my firm 1 


grown cow-town and the reputa- 
tion for being one of the worst 
labor-management cities in the 


| country. 
The business district, with some 
‘exceptions, has mostiy old two-| 
1940 and 1952 and timber (Ala- 
bama is the largest producer east, 


To the north is conservative, 
agrarian Knoxville, an old-fash- 
ioned tightly-run city, home of the 
state university, headquarters for 
TVA, and a big beneficiary of Oak 
Ridge’s $100,000,000 annual pay- 
roll. 


s Nashville, the capital city, has 
families who can trace their 
genealogy to “way back when”; 
one of the southland’s largest fi- 
nancial centers; a happy combina- 
tion of industry and agriculture; a 
middle Tennessee trading area of 
some 1,000,000 people, and the 
envy of Memphis. 

On the Mississippi in the south- 
west corner is Memphis, a city that 
is finally catching up with its 
destiny. It is a phenomenon of 
growth in all respects, a model in 
progressive—but dictatorial—gov- 
ernment and probably the largest 
cotton trading market in the 


GREENVILLE 


- SOUTH CAROLINA'S: y 


a 


FIRST 


HALF-MILLION 
MARKET * 


leads all others in 


DRUG SALES 
with 


$11,099,920. 


Data compiled from Sales Man- 
agement’s 1953 Survey of Buy- 
ing Power shows this comparison 
of Drug Sales in South Carolina's 
3 leading markets. 


Greenville ....... .$11,099,920. 
Columbia ...... 10,363,980. 
Charleston ....... 7,846,960. 


* GREENVILLE’S ABC CITY & 
RETAIL TRADING ZONES 


494,212 PEOPLE 


The Greenville Market also leads 
all others in S.C. in Income, 
Population, Retail Sales, Wages, 
Employment, and Autos & Trucks. 
It is your first market in South 
Carolina. 


Greenville niae 


MORNING & SUNDAY 


GREENVILLE PIEDMONT 


* EVENING 


Represented Mationaily by WARD GRICITH COMPANY (NC 


Operators of WFBC —NBC—$000 Watts 


Daily Circulation 98,776 
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Among the ten magazines listed below, which one has the largest 


circulation in the largest number of U. S. counties? 


eae Pat LIFE TIME 
d COLLIER’S TRUE 
4 LOOK PATHFINDER 
= SATURDAY EVENING POST NEWSWEEK 
AMERICAN LEGION MAGAZINE AMERICAN MAGAZINE 


QUESTION *2 


In how many counties does magazine x (your answer to question 


#1) have more circulation than any other magazine 


on this list? 


> a - 


@ Submit your answers on your company letterhead. Include your name 


~ 


7 


WINNER AND CORRECT 
ANSWERS WILL BE 
ANNOUNCED IN THE 

NOVEMBER 23rd ISSUE 

OF ADVERTISING AGE 


and company title, if any. Mail to Box 670, Advertising Age, 
801 Second Avenue, New York 17, N. Y. All replies must be 
postmarked not later than Midnight Friday, November 6, 1953. 


@ In case of tie, the most accurate reply bearing the earliest 
postmark will be judged the winner. The decision of the judges 


or, «¢ 


~3 will be final. 


@ All employees of firms involved in the preparation of these 
county circulation figures are barred from entering this contest. 


@ Payment of this prize will be in the form of a 
$500.00 United States Savings Bond. 
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The Central South... 


world. With one exception, the 
rest of the state is composed large- 
ly of cities in the 30,000 population 
and under category. 

Memphis won a national clean- 
up award contest so many times 
that it was put in a separate classi- 
fication. Knoxville, physically, was 


the filthiest city I saw in my en-| 


tire trip. Chattanooga probably 
doesn’t care either way and Nash- 
ville justifiably points to its many 
beautiful buildings, parks and 
churches. 


= My first stop in the Volunteer 
State was Nashville, where old- 
time families pretty much run the 
city. The chamber of commerce 
board of directors is made up al- 
most entirely of men with “Jr.” 
at the end of their names and 
newly-arrived insurance salesmen 
complain that “it takes a year and 
a half to crack the ice.” 

There are enthusiastic boosters, 
like advertising agency president 
George W. Doyne, who can find 
no fault in the entire city and says 
gleefully, “This town’s just bustin’ 
out of its britches!” A more re- 
strained citizen, Allen Pettus, 
business editor of the Nashville 
Tennessean, notes that the city 
“has been rather late breaking 
out,” but points to signs of gather- 
ing steam, like the current pro- 
gram to clear out the railroad 
yards from the city proper and re- 
place them with business districts. 


@ The key to the breakdown of 
Nashville’s ancestral barriers is 
seen in enterprises like Harveys, 
a “fabulous” department store 
that opened up during the war 
years and set the city’s retailing 
economy on end with late night 
openings, credit accounts, big- 
space newspaper advertising, ag- 
gressive merchandising and “ad- 
vertising gimmicks like escala- 
tors.” 


= Memphis is a tri-state city, 
drawing for its population and 
trade from Mississippi, Arkansas 
and Tennessee. Memphians who 
make it their business to know 
told me they are constantly amazed 
at the new buildings every time 
they take a drive outside the city. 
More than 350 new industries have 
come to Memphis since World War 
II and a sign of the city’s helter- 


CHEER ~*~ 
Starts 2nd Year 
With WDIA, Memphis 


Consequently Cheer starts its second year 
of gaining completely dominating coverage 
of the 562,212 Negroes in WDIA's 27-county 
Nielsen area. With a substantial weekly 
“4 t schedule Cheer receives pow- 
erful selling spas on this 46.9% of the 
total area population ... and there's a 
spot or program schedule to fit 


Wonder Bread, Came! 


Ci tes, ega Flour, McCormick Tea, 
F Crisco and many others. Get full facts 


HOOPER RADIO AUDIENCE INDEX 
City: Memphis, Tenn. Months: Aug.-Sept. ‘53 


TIME WODIA 8B Cc o Je? ae 


T.R.T.P. 23.7 20.0 18.4 14.3 11.9 86 6.7 
(Note: WDIA's shore Set.: 22.2; Sun. 22.0) 


John E. Pearson Co., Representative 
Dora-Clayton Agency, Southeast 


WDIA 


Memphis, Tenn. Soon! 50,000 Watts 
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skelter growth may be seen in the |ties, and the brokers buy and sell | generated a lot of electricity—and | to find out was how the Tennessee 
which has absorbed a lot of “heat” | Valley had been affected during 


/numerous private homes that have 
‘been converted into business es- 
tablishments. 

I walked down to Front St., or 
“Cotton Row,” with Fred Cubler 
\of the Commercial Appeal. This 
part of the city shows little change. 
Cotton “snakes” lie on the pave- 
ment waiting to be picked up and 
carted away; trainees known as 
“squidges” walk along dissecting 
fragments of fiber by hand, try- 
ing to determine different quali- 


in the same friendly manner, at) 
least outwardly, that they did half 
a century ago. I stopped in at the 
|Cotton Exchange a few minutes 
after the tickers had closed for the 
day and found about a dozen big 
brokers gathered around a table 
for a hot game of dominoes, a daily 
ritual. 


® Knoxville is the headquarters 
city for the Tennessee Valley Au- 


thority, an organization that has 


from the general direction of the 
private power companies, and oth- 
ers who object to the principle of 
a setup like the TVA. 

Prior to my arrival in Knoxville 
I heard criticisms of TVA in Louis- 
ville, Paducah and Chattanooga, 
and also in Alabama. 

But I wasn’t interested primarily 
in the arguments presented by 
either the defenders or the de- 
tractors of TVA; what I did want 


the past two decades by changes 
TVA might have helped bring 
about. 


® Statistically, these are some 
of the things that have happened 
to the valley since 1933: 

Flood control: From virtually 
none to the point where Chatta- 
nooga, for example, has averted 
damages reckoned at more than 
$45,000,000. 


From the viewpoint | c 


Chilton publications are 


— 
mak wet 


a 


Y 


WS xj 


Cyene 


ia! 


{;) 
0) 
: 


wees, 


a 


a Py gg» ee ae NOG Las abe. ck, | tes, eR ORME To eee OC eee Lehr Sarg) Tet uewes Peek amma. hg... (cee eimpat Og hires 2m! Semis Ee OL ae ON AR OW ee a aes Be sce a Ne pies OF BR. os ie eee mie ei pCR ES figty Pe ee NARI Cet. See EW ay a are eat ny aid So an SIO | 
Mali POO cater cia ap cael Re mes eee a ee Mane ss Ti alee 21 aa eS, os SP ae era ite amines ee ahs 20 gt ee RS gogete” ae gS gaa 1 ek SS eA ene ONS RR MR RRC begs Cn ERS sae a ee Te eae ea 
oh eee ll ei A hc gos ge a aR GR Re oe a ia es eek et eee eR, 
‘ eT Bs ls oe ae F oe See Ny : ‘ oh i ag . ane a “| ‘ Kae re Ss, Fy : phe ee . | 5 ne cans : ras ss eh ; : asia Siig Tk é = ae Lycee é aE Bua 4 oe 
merry. {vii pe CORSE CIE CORI SE oF ge ne ae SM OR. area ee aa es ee Ss ee meee ey os Tes Bg ee ere 
: Rats ts ci : . : . . . ‘> a 3 . ‘ : 4 - See pe eS eget rte emt oh RE aone ais: 
aS rash P > —T Sra ..,:.11 en aaa ime itl 
Fete ee "ow en ed . . - 
Bs | 88 ee 
Adi 
4 eee N 
| pro 
inle 
vill 
000 
the 
: ab 
P 
duc 
to 
mo. 
ee an 
sess sss sss asa ae 
ae 
oy 
aE ay 
Re 
ee 
ee 
aes 
von e 
SSS 
=== 
i ih 
ai ~ 
ra f}/ | 
en / ta~ e H 
CA 
ee / VA | 
ait y/ GAZ 
ae //’ ACY - 
ae / By, TA 
‘oes / ; SII 
Pe Yy / r oO ie | 
So's “A FZ 
Bais % 7 
FAN / és A YW 4 - : 
ares 7 oy Y Y fie HE 
ns ’ , Vey A | of 4 ie : 
5 ies : OARS AAAI ANSE iI 
‘i Y Mag AMAA Hj e 
a Jy ez lA AWmAwes i 3 
ase yy CYA ALAS Hf g 
‘ yv v Ap: GL oe ,/ 13 ILaeZ ~ “fk iff; \ 
| \\\ FA AMGEN Zale: ii } 
bat AWA AAA ote jpiZ boa i 
iwcil \\\ J (‘GZ Ben aAAailiar Sh if ~ 
el YY i venice itr ia? lab | 
sii | \ ?. Heder Wd biti ie I | 
os \ AM Aa Lee BS om 
elie ACES 4 ON eu (AES PS et gen ee ae 
on a % t ng. xyié . ne ~g 
tia: \ v y ‘. ok pr ane rate AD ‘ie r' ” " sis | %° eee rhs 
re \ OPA tlie eels fa ae 
’ = \ v/ At p Liberec ya fel iflefol (i? sla le 4 y ad Rettig 
a ’ p He redid bod CO od ld all pat PP Se | a he) ee 
Past \ \ 7 Payee! ae ell ee bo ng ejotel? J —_ t : OS ah Oe reatia es > 
1 \\ 1 [; heels a eh) eaecs, Temes 
ge \ \ ¢ ' UL ee FF ecm se TOL H Renee, Mae et 
sus \ | en H Big ah Fe kl ace eae he 
ee \ AIUD oe Cee a - at ae et ee RA. Se 
. \\ ¥ i Hf Se IN re eS SP ST Seach tertet grit SMe 
; \\ H ren! - >. 1 {\ : ° r | ry P Seltaeimmbaoanc ak” eet 
eS \\ leet “FENG Ab (+) w) eC ! aieas ergs. apt 
ne \\\ PONT AS feria | . i eS 
oe \\ / Wotan } ~S = =| ~ ee eee 
ee FORD \ KoheD LE ; tome fae 
ite. NELSON \\ t Uti t | ath if ai ii = i} oni et aa " 
ee Another \\' / ji i) = ie ee if eae “ye cee ee 
Page 1A ‘ 1 we, il ata, ree: Eee pda i ee 
wy 4 \ eS, oo os es 
ie " ay s \ = ~— =O == =<- i ’ ‘ 4 oes ES 
oF 5 4 \ —\M) ‘+ \ =~. ae ; o e — ‘nn 
ay " ae ai “eligi 
axe aig ' ; a : an air { \ \ } aay . a & ato “3 cae 
“oe cee PA (mapa, \ tak £ eae / : aaa 
ap’ : —>—_ \ Gage oust foe 
nat —_—— \\ ee ae Pal pee kee eee ees : WN 
i, | - =  \\ Soe oe ee oS eee N 
Sys | aaa cam \ \ _—- oo ge as = —_ aa = ie aa e he : aie 8 
ey | _ on ao \ _ com = > eos “2 & — — — ae iS) : BO, “ 
oe | a \ fee tel oo Oe es OS SS pa 
~ .— A Pee Ss SS eeess- | me 
- | we Sse ; coca, oes SO ge ee i En i eg ies 
ae SS \ Ee ee en — eee Mi ee 
iam = \\ — oe ee a ee ee eal ya mee? 
a -— >) Xi lg Re Rig a ee me a 
. \ == ee == 
\ ae Se ee ee - —— | ~- ~—— 
\ © ee oS, Se SS eS 
‘\Y _ atin ag - > — -=— gees —_— —_—-—“ cae pl = 
Join V A's gre ts || “\4 — a ae — 
inc g Pe 1 \\ = pg a 
today. i} 
| ee ) 
+20 ; . - 
Foes eT sd tee. ts cols ee : Sy artic i gery ree ; ast oe ee oe: : Seid xs nets 3 Pea : aS > rm ; a A ; a ie ele 
: ; j a g “ u 9 Th in am ut ; J yee aos 4 eS t ~s ae hg te as ‘4 - , pines ary : ; sees, S we 3 : <i Nae: e RS a g8 fe RS: / eae bas; Ee ee Fs 


Advertising Age, November 2, 1953 


mw oa 


1e 


Q 


sais 


Navigation: A nine-foot channel 
providing more than 600 miles of 
inland waterways linking Knox- 
ville with Paducah. In 1932, 32,- 
000,000 ton-miles of freight used 
the river. This year it will exceed 
a billion ton-miles. 


Power: Total private power pro- 
duction in the TVA area amounted 
to 1.5 billion kilowatt hours in 
1933. Last year it had increased 
more than 1,000%, compared with 
a national increase of 340%. Even- 


tually TVA power supplied to the |The number of farmer tenants has 
Atomic Energy Commission alone | declined from 42.8% to 23.6%. Use 
will exceed the total power, indi-| of fertilizer, sparked by TVA re- 
vidually, of most of the 48 states. |search, has shown a sharp increase. 
Electric service to the farms of| Rightfully, TVA does not at- 
the valley has increased—with a tempt to take full credit for these 
big assist from the Rural Electrifi-|—and many other statistics. In 
cation Administration—from 4% | fact, it is eager to point out the 
to 90% today. Steady growth in size and strength 
‘of state agencies dealing with nat- 

Agriculture: Value of farm prod- ural resources. In 1934, states pro- 
ucts from each farm has gone | vided less than two-thirds of the 
from $355 in 1939 to $1,188 in|total funds used for resources; 
1949, the latest available figure.|they now provide nearly three- 


| quarters. 


“TVA represents the best kind 
of cooperation between federal, 
state and local government,” Paul 
L. Evans, director of information, 
told me. 


The Negro: Industry Is 
His Biggest Benefactor 

If you've read this far, one 
thing more must be mentioned 
before I conclude: The advance 


'of the Negro. 


t | of buyer or seller, 
ideal “shopping centers’ 


> 


“di 


That's because the Chilton formula for advertising 
effectiveness combines editorial excellence and quality 


circulation. 


Maintenance of editorial excellence is the first concern of 
every Chilton editor. Our readers know they can find 
what they want in Chilton publications: facts, figures, and 
news that are authentic and timely. And this confidence 
in Chilton editorial pages influences reader reaction to 
the Chilton advertiser's message. 


Chilton makes the most of editorial excellence by stressing 
quality control of circulation. Chilton readers are selected 
under rigid regulations to make sure that the advertiser's 
message reaches those who make the buying decisions. 


By this combination of editorial excellence and quality 
circulation, Chilton creates an ideal “shopping center" 
for display of the products and services needed in the 
fields Chilton serves. 


WERE 


NB 


Chestnut and 56th Streets 
Philadelphia 39, Pa. * 


THE IRON AGE * 
HARDWARE WORLD 


THE OPTICAL JOURNAL AND REVIEW OF OPTOMETRY * 
AUTOMOTIVE INDUSTRIES e@ 


CHILTON 
COMPANY 


(Cimconponareco) 


100 E. 42nd Street 
New York 17, N. Y. 


HARDWARE AGE + MOTOR AGE * 
« DEPARTMENT STORE ECONOMIST * 


COMMERCIAL CAR JOURNAL 

BOOT & SHOE RECORDER 
THE JEWELERS’ CIRCULAR-KEYSTONE 
THE SPECTATOR @ DISTRIBUTION AGE 


QO WW 


RAV YQQNQNQNQAA AAD 
WRK AAs 


Last month, Birmingham re- 
voked an old ordinance, which 
now makes it legal for whites and 
Negroes to compete athletically. 
Unless it happens on the football 
field this fall, the new ordinance 
will get its first use next spring 
during the baseball exhibition sea- 
son. 


® I can’t say so from personal ob- 
servations, but I was told repeat- 
edly that, “except for the savings 
banks,” the Negro is now an im- 
portant marketing factor. Mer- 
chants and advertisers are aware 
of his existence and he is seen in 
the better stores increasingly, try- 
ing on shoes, clothes and hats. In- 
dustry has become his biggest 
benefactor, giving him equal 
wages with whites for equal work. 

The big fly in the economic 
ointment of the Negro is the col- 
lege graduate. A high school kid 
gets a better job in relation to his 
educational attainment than does 
the college man, who more often 
than not, heads north or west 
where he can put his degree to 
work. But this too shall pass, 
southerners admit (sometimes 
grudgingly), “if you don’t push 
history too fast.” 

The South I saw burns with the 
desire to do more and better things 
for itself. It bears little resem- 
blance to the South I expected 
to see. 


sa 


1. ADVERTISING AND sao 


Southern Advertising and Pub- 


Ushing. Covers advertisers, sales end od- 
vertising managers and their advertising 


2. BAKING v 


New South Baker. rounded 1910. A 
welcome aid for the rapidly expanding Sovth- 


3. FOOD PROCESSING 


Southern Food Processor. 


Reoches the leading processors, packing in 
cons, gloss ond frozen packages. 


4. GARMENT MANUFACTURING 


Southern Garment Manvufac- 


fUrer. Spokesman of and friend to this 
two-billior.-dollar Southern giant. 


5. ee 


Commercial Fertilizer. founded 
1910. Leader in the mammoth fertilizer in- 
dustry, national and international coverage. 


6. JEWELRY 


Southern Jeweler. jewelers in the 
South share generously in rising Southern in- 
comes. Full coverage of retailers and whole- 
solers. 


7. PULP AND PAPER ‘ 


Southern Pulp and Paper Man- 


vfacturer. Notional circulation, intensive 
coverage of the South's expanding poper and 


8. PRINTING 
Southern Printer. Reaches commer- 
cial printers and newspaper mechanical 
superintendents. 


9. STATIONERY AND OFFICE EQUIP. 


Southern Stationer and Office 


Outfitter. Ful coverage of leading sto- 
tioners and office supply houses. 


ABERNETHY PUBLICATIONS 


ERNEST H. ABERNETHY, President — 
75 Third Street, N.W., Atlanta, Go. 
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ONLY 


Hl 


TELEVISION | 
IN CENTRAL 
SOUTH CAROLINA 


STARTING 


s NOV.7* 


106,500 


WATTS ERP 


CHANNEL 10 
ANTENNA 640’ 


ABOVE AV, TERRAIN 


14,350 


SQ. MILES COVERAGE 


NBC NETWORK - 
94,500 


TV SETS (SEPT., 1953) 


1,027,200 


POPULATION 


250,670 


FAMILIES 


_ $1,034,893,000 


“ONLY VHF 


FACILITY ALLOCATED BY 
THE FCC IN CENTRAL S. C. 


for futher details call 
your Free G Peters man 


| things atoot in Arkansas and much 
‘of north Texas. Some towns were 
becoming commuting suburbs ot 
‘the cities; 


The Southwest... 


(Continued from Page 45) 
city undergoing the same change- 
over process, and f* found similar 


others were “luring” 
themselves some local industries. 

Certainly, a great many were 
more aggressive than Barnsdall. 
Tulsa and Oklahoma City were 
deeply involved in chamber of 
commerce plugging, industry-| 


/hunting booster tours of the East, | 


and, of course, the newly finished | 


toll superhighway between them, | 
the Turner Turnpike, which was most an essential. I recall a 50-| 


also supposed to promote indus- 


trial development. 


and the physical improvement was 


\if anything more marked in the 


towns and farms than in the cities. | 


Prosperity Found Despite 
Drought and Low Prices 

We entered northeast and cen-| 
tral Oklahoma only a week or so 
after a 5-to-8” ‘“gully-washer.” | 
The result was a lush countryside, | 
with the grass green and “belly- 
high” and water in the ponds. I 
began to discount the drought. 
stories. 

An hour west of Oklahoma City, | 
I changed my mind, permanently. | 
I was to find other “local condi- 
tions” but, except along parts of | 
the Gulf Coast, the drought was 
universal. 

My wife and I found dry stream 
beds in southeast Missouri a mile 
from the Mississippi, cypress dy- 
ing in Louisiana swamps, and the 
“humid” piney woods of southern 
Arkansas tinder-dry. In the west, 
Texas chaparral around Big 
Spring and San Angelo, we even 
found the mesquite dying (when 
the mesquite dies, it can be as-— 
sumed that everything else but! 
cactus has already died). | 


® It was against this backdrop of 
drought, embellished with fallen 
prices, that my wife and I turned 
into northwest Oklahoma and then 
moved down through west Texas 
looking for “hard times.” What 
we found was a prosperity so ob- 
vious that the natives laughed at 
their own complaints. 
Drought-conscious, we searched | 


Rising above the crops (and the 
shelter belts) were the tangible 
assets of the good years, 1942 to 
1950—the new houses, the fine 
cars and the farm equipment. The 
urban-type bungalow, new and 
equipped with a picture window, 
seemed to have become the stand- 
ard for farms in the whole of the 
west Texas high plains. ~ 

Where the bungalow did not ex- 


ist, we found older houses which | 
had been added to, painted and 


equipped with two-car garages 
and tv antennas. An unpainted, 


run-down house in that part of our | 
tour was more likely than not to) 


be deserted. 


Television, we found to be al- | 


mile stretch in the far-from-rich 


red gulch lands of northwest Okla- | 
But the change was the same, homa in which more than half the | 
farmhouses along the highway had | 


huge flag-pole antennas beside 
them. I stopped in the town of 


|Taloga to inquire, and found the 


nearest tv station to be in Okla- 
homa City, 135 miles away. Re- 
ception? Good! 


= Supporting all these hard goods, 
supporting the towns which pro- 
vided them, was a rural attitude 
which seemed to have become al- 
most a passion in recent years— 
the desire for “conveniences.” 
We first heard of this in Wood- 
ward, Okla., where my _ wife’s 
grandparents took a cold view of 


PSARRRRRKRLALS 


HOUSE THAT COTTON BUILT—Irrigated 
cotton is building this skyscraper, as it 
built the whole new city of Lubbock. In 
Texas, it was said, more cotton is now 


diligently for dust-bowl signs. In-| raised west of Dallas than east of it; more 
stead, we found an endless pat- cattle are raised east of Dallas than west. 
tern of terraces, contour furrows, | 

new shelter belts and soil con- it. The country, they told us, was 
servation districts, of which the getting full of “city farmers,” who 
last seemed to have become an lived in town and commuted to 


established geographical division, | their farms. All of my wife’s farm- 
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like counties. 

Among the people themselves, | 
we found almost an obsession with | 
conservation and “land manage- | 
ment.” The local newspapers and 
farm journals were often savage: | 
“God will forgive the bad land. 
manager, but his grandchildren | 
won't.” 


er uncles, we gathered, had new 
houses, home freezers, and “bought 
everything in town.” 

Bad or good, this was a tendency 
which no one seriously thought of 
opposing, least of all the farm 
towns which catered to it. In these, 
some of which were the booming- 
est boom towns I saw in the whole 


WATER IN THE ROUGH—The lower Rio Grande’s Falcon Dam was representative of 
the Southwest's crying need for water, and its determined quest for it. Residents of 


Harlingen talk of plans for six more dams like this one on the Rio Grande. 


Southwest, I seemed to find a 
whole new order of things. 


s J. C. Penny, Montgemery Ward 
and Sears, Roebuck were still 
there, often in brand-new build- 
ings. But they shared the market 
with a host of new specialty stores, 
particularly in appliances and in 
women’s and children’s wear. 

The type par excellence of this 
new farm town development was 
Lubbock, which we both agreed 
was unique in our experience—a 
boom town of 100,000, having 
tripled in size since 1940, and com- 
plete with chic women, mink- 
coat-trade shops, a_ half-finished 
skyscraper and a high crime rate. 
It was new in our experience that 
all this should have been pro- 
duced, not from oil, but entirely 
from irrigated cotton. 


® The drought and low prices had 
by no means left the Southwest 
intact, we found. Even as we 
marveled at the wealth of stores, 
we were being told that they 
“were getting it in the neck.” 
“The farmers around here are 
doing nicely on their handy little 
crop rotation system—wheat, cat- 


| tle and oil,” a Pampa business man 
|told me. “But they get used to 
|clearing $50,000 a year, and only 
|$25,000 scares them. So they cut 


out nonessentials, which include 
appliances, farm machinery and 
women’s hats. It doesn’t include 
cars—they’re essential.” 


® I also heard a lot of grumbling 
about new debts and low prices— 
“the $10 Eisenhower calves bawl- 
ing after their $300 Truman moth- 
ers’’—and so forth. I passed truck- 
load after truckload of govern- 
ment drought relief hay, and was 
given to understand that, while 
the farmers disapproved of both 
this and government price sup- 


ports, they were determined to 
have both. 
But the impression I carried 


away, as regards the whole agri- 
cultural Southwest, was one of 


/wonder at the good years and past 


earnings which could (nearly) 
support all this recent hardship 
and even continue to clothe it in 
| “conveniences.” It was like what a 
‘friend of mine in Pampa told me 
about his mother-in-law, who had 
a sheep ranch near Ft. Stockton: 
“She lost $90,000 last year,” he 
said. “But she had it to lose.” 


# The fact seemed to be that, as a 
University of Texas sociologist 
told me, “the really poor people 
with small holdings were forced 
out of west Texas long ago. The 
rest have large holdings and, as 
often as not, diversified interests 
to fall back on during times like 
these.” 

The result, I gathered, was few- 
er people outside the trading 
towns, and individual land hold- 
ings even bigger than legend has 
it. On a street in San Angelo, one 
knowledgeable old townsman in 
ten minutes pointed out to me four 
passersby, all of whom were “mil- 
lionaires” if the paper value of 
their land was accepted. 

I talked to one such rancher in 
San Angelo, found that he was 
grazing only 2,000 sheep now, but 
had 73 sections—square miles—to 
graze them on. 


s From San Angelo, we headed 
northeast through the mesquite 
and cactus to Wichita Falls and 
the Fort Worth-Dallas area with 
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know these markets 
best use car cards 
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Advertising Company 
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SERVING 
Memphis, Atlanta, Waco, Char- 
lotte, Durham, Greenville, Greens- 
boro, Winston-Salem 
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Quality is our middle name... spelled: 
M-E-R-C-H-A-N-D-I-S-I-N-G! 


Texas Quality Newspapers were featuring Merchandising—getting tie-in listings, etc.—before most 
advertisers realized the value of such cooperation and started asking for itl 


For well-rounded merchandising helps in papers which pioneered that field, don't overlook these 8 
important Secondary Markets in Texas! 


Sunday 4-Color Comic Advertisers 
also get Merchandising—PLUS: 


Low Group-Frequency Rates 
in these papers’ Sunday Comic Sections— 


SOUTHWEST COLOR GROUP 
185,141 Net Paid! 


GROUP RATE—FREQUENCY RATES! 


Texas Quality Newspapers, Inc. 


Headquarters: 927 National City Bidg., Dallas 1, Texas 
Rm. 602, 52 Vanderbilt Ave., New York City 17 


Totals for Market Areas Effective Tetal 
Of Our Eight Papers Buying Retail Aute- 

(in thousands) Income: Sales Food: motive: Drug: 
Abilene Reporter-News 366,692 .688 | 66,630 | 75,225 9,639 
The Big Spring Herald 66,523 43,577 9,006 | 10,368 1,260 
Corpus Christi Caller-Times 503,029 338,620 | 83,099 | 71,436 | 11,397 
The Denison Herald 85,563 76,885 | 21,245 | 18,392 2,464 
Marshall News Messenger $7,531 80,580 | 19,883 | 17,562 2,311 
The Paris News 67,233 67,890 | 18,928 | 15,842 2,245 
San Angelo Standard-Times 394,797 291,802 | 67,433 | 67,507 9,648 
The Snyder Daily News 46,919 35,645 5,275 6,641 794 

8-MARKET TOTALS 1,568,287 | 1,239,687 | 291.499 | 282,973 | 39,758 


400 N. Michigan Ave., Chicago 11, Ill, 
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You sell more 


because you get more 
in The STAR WEEKLY 


| 


Women Readers 


} Using The Star Weekly alone, 
P you reach the largest reading 
audience of any publication 
in Canada. You reach more 
women readers— 1,380,000 
of them!—including over a 
million housewives. The Star 
Weekly carries more recipes 
and cookery news than any 
other Canadian publication. 
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Over a million-and-a-half men 
read The Stor Weekly. That's 
hundreds of thousands more 
men than you reach in other 
publications costing about the 
same to use! But the important 
thing is: with The Star Weekly 
you reach both men and 
women —nearly three million 
readers all told. 


Home Owners 


Audience studies show The 
Star Weekly has hundreds of 
thousands more readers in 
owned-homes than any other 
publication. Most home owners 
are in the 30-44 age group. 
The Star Weekly is read by 
over 37% of all English- 
speaking Canadians in this 
age bracket! 


MORE 


Appliance Buyers 


Over two-and- three-quarter 
million Star Weekly readers 
live in homes wired for elec- 
tricity. Couple this with the 
large proportion of Star 
Weekly readers who are home 
owners, and you see why so 
many appliance, furniture and 
household goods advertisers 
use The Star Weekly. 


Adults in Car 
Owning Families 


60% of all Star Weekly 
readers live in homes where 
one or more automobiles are 
owned. The Star Weekly gives 
far greater coverage of big- 
buying middle class Canada. 
That's another reason why you 
sell more when you put more 
of your advertising in The 
Star Weekly. 
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The largest reading audience 


of any publication in Canada! 


Published at 80 King St. West, Toronto Montreal Advertising Office: University Tower U.S. Representatives: Ward-Griffith Company Inc. 
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The Southwest... 


its million people. We were getting | 


back into the “settled” regions 
(which some west Texans refused 
to admit as part of the Southwest). 

By this time, I had seen enough 
of the region’s mushrooming cities 
to wonder where all the people 
came from. In Wichita Falls, my 
wife and I spent Saturday night 
at the grand opening of a cowboy 
band’s new nightclub—and found 
out. 

About half of the house of 600 
seemed to come from Wichita 
Falls itself—we encountered truck 
drivers, office workers, sales girls 
and a beautician—but nearly all 
seemed to be originally from 
somewhere else—a small town or 
a farm. 


s With this as a lead, we went on 
from Wichita Falls, checking into 
where people had come from. We 
found a great many “Yankees,” 
but we found at least as many, 
especially outside the professions, 
who had come in from the coun- 
try not long ago. 

They were part of a migration 
which had sent the farm popula- 
tion of Texas down from 2.149.187 
in 1940 to only 1,292,267 in 1950. 
The remainder, I was told, were 
those—mainly Negroes—who had 
gone north. 

“The incoming Yankee gets most 
of the attention,” I was told in Fort 
Worth, “because he tends to be at 
the top end of the wage and salary 
scale—he actually helps to raise 
that level. The incoming farm 
hand not only blends with the 
scenery—he usually has lower 
earning and consuming power.” 


In the Cities, Industry, 
Culture, ‘Living It Up’ 


Fort Worth and Dallas are now 
habitually linked as one metro- 
politan area, and we found people 
in both of these cities thinking in 
terms of eventually becoming one 
community. But only eventually, 
in spite of the fact that the two 
cities had reached out physically 
almost across the 36 miles between 
them. 

For the contrast between the 
two cities was still enormous, Fort 
Worth was still the easy-going, 
shirt-sleeve labor town, more so 
than ever as a result of the large 
aircraft industry settled upon it 
in the last 13 years. Dallas was 
still the suave, smartly-dressed 
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finance and distributing center, in| and I heard about the same from |slum-clearance housing projects. 


phenomenal growth. 


spite of its own new industry and less partisan sources. 


: |there seemed to be a much better 
# Of the well-being of these and distribution of the wealth in all of 
the other southwest cities, there the region’s cities. 


seemed to be no doubt. In Fort. 


Worth, which should have been | Antonio, we made brief “slum-_ 


In Dallas, Fort Worth and San 


the most hurt by the agricultural hunting” expeditions. We found 


troubles, as the leading farm serv- the slums—Negro shacks in Dallas | 
ice city, Amon Carter Jr. of the and Fort Worth and the large Mex- # Generally, 


Fort Worth Star-Telegram told me ican slum district of San Antonio. 
that “the only thing declining We also found something new for or hold on mortgage an individual |supermarket development there 
around here is the mule market,” this part of the country—low-cost, house, in addition to the other | was immense—definitely the high- 


In Dallas, especially, there 


Furthermore, millionaires or no,’ seemed to have been a ruthless 


digging out of slums, though Dal- 
lasites freely admitted to us that 
“a lot more had to be done.” We 
talked to residents of these proj- 
ects, found them renting two-bed- 
room apartments at $45 per month. 


‘standard American 


“conveni- 
ences.” The less settled appeared 


to do just as well, whatever the 


cost. In Tulsa, we were teld they 
were “working in the aircraft 
plants, renting apartments at $105 
per month, buying Lincoln Capris 
and living it up.” 

One response to this was that 
modern mass retailing had virtu- 


almost anybody who ally taken over the Southwest 


cared to seemed able to rent, own since the war. The chain store and 


Che's in the}: 


SHE HAS TO BE }.. 


SHE BUYS THE FAMILY CLOTHES! Your brand? 
Department store merchandise managers and 
buyers know how powerfully Family Circle's 
fashion pages influence 4,000,000 women every 
month. All over the country leading retailers 
promote fashions advertised in Family Circle. 
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ni- est I’d seen. We saw one large su-! wages were still lower than in the 
red permarket chain in the Houston-| North, I started asking “how they 
the east Texas area which advertised | did it.” 
1ey on its store facades eight lines of| “It’s tough,” commented a busi- 
‘aft goods, ranging from cotton goods ness editor in Fort Worth. “You’d 
105 to furniture. One of them, we were | be amazed at how much of all this 
ris relieved to find, was groceries. hard goods is actually owned by 
If living standards were up, so the finance companies. The signifi- 
hat were prices, and I heard outcries cant thing, I guess, is that what 
tu- in all directions. Rents were defi- used to be the fatback and turnip- 
rest nitely lower than in the North, but | green poor class are now able to 
ind clothing seemed to be little if any | go broke buying the same things 
ere cheaper, while food prices might their middle-class ‘betters’ also go 
gh- even have been higher. Told that broke buying.” 


| All over the Southwest, I kept! 


hearing on all hands that the “cul- 
ture center” of the region was Dal- 
las. This was not “western” or 
\“native” culture, I discovered. 
‘Dallas was “eastern” and “cosmo- 
‘politan,” the city of the big, so- 
phisticated good time. 


@# In Dallas, I checked with a 
number of people, including John 
Rosenfield, art and music critic of 


‘the Dallas News, and found that “a dead town, the only city in the 
‘Dallas culture was indeed “east-|country with three opera houses 


ern,” that it was “booming” and, 
that a similar boom was taking) 
place all over the Southwest. 

Dallas, in fact, seemed involved | 


in a kind of cultural race with the | ~ 


rest of the country. At Neiman-| 
Marcus, I was told that San Fran- | 
cisco and New York ladies would 
do well to do their shopping at 
Neiman’s, and to follow its style 
guidance. As for Chicago, Mr. 
Rosenfield simply brushed it off— 


SHE BUYS THE FAMILY GROCERIES! Your brand? First in pages of food 
advertising among all monthly magazines for the fourth consecutive year, 
Family Circle pre-sells customers of 14 leading supermarket chains that 
do 40% of the entire U. S. chain grocery volume. 


4000000 
Family Buyers like her 


are in the market for 
your product, too! 


Not a sit-at-home among them! These house- 
wives are the up-and-buying kind . . . the pur- 
chasing agents for 4,000,000 families. And their 
buying guide is Family Circle, America’s lead- 
ing magazine sold only in supermarkets. 
Among the six top women’s service magazines, 
Family Circle is: 

Highest in percentage of housewives 

Highest in percentage of married women 

Highest in number of children per family 


This select market of home managers and brand 


CHICAGO 


SAN 


LOS ANGELES 


market to b 


Come join our Family Circle — the fastest- 
growing major magazine! 


SHE BUYS APPLIANCES, FURNISHINGS! Your brand? 72% of a neigh- 
borhood appliance dealer’s customers live within 1/2 miles of his store! 
Family Circle readers are concentrated in the same area. Distributors 
and dealers get behind Family Circle advertisements. 


SHE BUYS THE FAMILY TOILETRIES! Your brand? 71% of supermarkets 
selling Family Circle also sell health and beauty aids. And 82% of 
readers surveyed say drug stores where they also shop are within 2 
blocks of the supermarket where they buy Family Circle! 


deciders is yours at the lowest cost per page per 
thousand of the top circulation magazines! 

More and more advertisers are using Family 
Circle to pre-sell these family buyers. Year after 
year Family Circle continues to lead in pages of 
food advertising. But that’s not all! During these 
record years, Family Circle’s non-grocery ad- 
vertising has gone up rapidly . . . 
increase in pages of drugs, toiletries, appliances, 
furnishings and apparel. 


with a 108% 


YORK 


FRANCISCO 


TES MRe 


FUTURE MIAMI BEACH?—Southwest opti- 
mism, if nothing else, is mirrored in this 
shot of “accommodations” on Padre Island, 
off the south Texas coast. Natives predicted 
it will some day be ‘the world’s greatest 
beach resort; now it is still “primitive” 
enough that water costs 5¢ per glass. 


and no opera.” 

A clue to the growth of Dallas- 
type culture, I found, was that it 
was profitable. I was told of how 
Chance-Vought Aircraft Co. lo- 
cated in Dallas a few years ago 
after a careful check of the whole 
Southwest. This had included a 
detailed inquiry into cultural of- 
ferings. 

The reason, a company execu- 
tive told Mr. Rosenfield, was that 
“we've got to induce 1,500 top ex- 
ecutives and technical people to 
move out here from the East. We 
have to assure them they’re not 
coming to just another hitching- 
post town.” 


s As for the non-Dallas hinter- 
lands, I found that the “new peo- 
ple’—the industry executives and 
technicians who were apparently 
“taking over” so many southwest- 
ern towns from the “old estab- 
lished elements’’—were highly ac- 
tive in cultural activities. 

For example, there was my 
friend, an oil researcher in a small 
Oklahoma town (pop. 9,000). 
When I was there, he was simul- 
taneously involved in (1) a church 
choir, (2) a barber-shop quartet, 
(3) a jazz “combo” and (4) a 
Mozart string-and-woodwind trio. 
In the main, however, the re- 


If you ew 


DIRECT MAIL 


You should Know 
CHARTMAKERS 


A PRINTED PIECE is no good unless 
it's read. That's why it makes good 
sense to turn your ideas and copy 
over to Chartmakers for expert lay- 
ovt and production 


FOR THREE DECADES, we've design: 
ed some of the finest printed pieces 
for many great advertisers. And 
we're mighty proud of our distin 
guished list of satisfied clients. 


BOOKLETS, BROCHURES, MAILING 
PIECES of every description: no mat 
ter what your problem, or budget, 
call us. We'll be glad to show sam 
ples and quote on your job. 


THE BEST VISUALIZATION 
COSTS NO MORE AT... 


The Chartmakers, Inc. 


480 LEXINGTON AVENUE 
NEW YORK 17, N_¥ 
MUrray Mill 8.2760 
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The Southwest... 


gion was far more occupied with 
basic necessities than eastern cul- 
ture—and freely admitting it. 
“We're still preoccupied with just 
physical building,” I was told in 


DAYTONA BEACH 
FLORIDA 


Fiorida’s Year ‘Round Mesort Covered iy 


DAYTONA BEACH NEWS-JOURNAL 


1. Daytona Beach is an unusual test 
market; its thousands of 
come from all over the U.S., Canada, 
Cuba and South America. Its Sum- 
mer seasons now rival its Winters in 
tourist popularity. 

. Over $98.723.000 effective trying in 
come. 

Over $83,353,000 retail salen. 
. A quality market index of 127. 


. 1952 total advertising 13,711,789 lines. 


Vew & 


visitors | 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
. in oll principal advertising centers 


Oklahoma City. “All 
Southwest, for example, there’s a 
desperate effort just to keep up 
with the need for new schools, to 


over the;ishing, but so was every form of 
‘amusement from bowling to tv. 


Golf, in particular, seemed to have 
become a universal sport. In the 


say nothing of improving the lev-| Barnsdall of 20 years ago, for 


els of teaching in the ones we 
have. In fact, we're fighting a 
chronic shortage of teachers of any 
kind whatever.” 

In most of the Southwest, the 
most obvious result of the new and 
hard-won leisure which I saw 
signs of on all hands was a boom 
|in recreation. 
| “Healthy” recreation was in 
|short supply in the Southwest, I 
‘learned from the newspapers, 
|'which I found greatly upset over 
the increase in crime. Houston and 
|Fort Worth, for example, had 
turned up as the “murder capitals” 
of the nation, and Texas as a 
whole stood high in the FBI’s 
crime statistics. 


business. Not only were the road- 


houses and drinking “clubs” flour- 


| example, I don’t remember a single 
| golfer; now, there must have been 


be ranging from duffers on up to 


tournament players. 


| 


|From Airmen to Farmhands, 
a Territory on the Move 


Constant movement is a charac- 
terizing feature of today’s South- 
west. I heard about it in the oil 
industry (where it has always 
/been true), in the aircraft indus- 
|try, in the huge postwar construc- 
tion business, and in agriculture, 
where migratory labor seemed 
almost entirely to have replaced 
the old tenant system. 

As we moved south from Fort 


military. 
Reactivated air bases and other 


} 
| 


|ulation and economic importance, 
\but I was told that in San An- 


in Nebraska and Western 


lowa, 


Take ANOTHER LOOK at Your Market! 


359,208,000 


1952 Total Auto Sales 


(93 Counties in Nebraska; 10 Counties 
in W. Iowa. Source: 1953 Sales Manage- 


ment “Survey of Buying Power.” ) 


Here is a market of big cars, little cars and 
trucks, of commercial cars and half-ton pick- 
ups. Cars are a necessity in this land of long 


miles, and with high incomes they buy new 


ones every three years. 


Take a look at this market of 114 million 


people with 2 billion dollars 


chunk of it for autos. 


Take a look, too, at the ONE PAPER 
COVERAGE offered by The World-Herald 


WE DELIVER... 


3 out of 5 families in this 103- 
county market read The World- 
Herald. 


Your sales message gets 
home-delivery by carriers 


in 1140 towns. 


Omaha 


\ 


Pe: ie Mla ena Pe A 
by FR AE ek, arses 


250,832 Daily 


to spend ... a big 


O’Mara & Ormsbee, 
National Representatives 


New York, Chicago, Detroit, Los Angeles, San Francisco 


258,372 Sunday 


Publisher's Statement for March 31, 1953 


| CROP TALK—Shown with AA’s Lambert Botts is a member of that new Southwest 
| group, the “weekend farmers.” He worked full time in an oil refinery near San An- 
tonio, ran his 200 acres in his spare time “for pleasure.” 


Worth through Waco and Austin | military installations seemed to | tonio alone the payroll for just the 
to San Antonio, however, we came |litter the Southwest, from Kansas | civilians working on the bases was 
® The fact was, however, that rec-| upon the largest body of trans- to the Rio Grande Valley. I heard | $90,000,000 per year. 

reation and sports had become big ients in the whole region—the no over-all estimate on their pop-| 


The bases still looked about like 
I remembered them ten years ago, 
though the operations were great- 
ly changed—Gary AFB, San Mar- 
cos, was now training helicopter 
pilots, while at Wichita Falls’ 
Sheppard Field, they were training 
jet mechanics. 
The chief change was that 
people had come to take them for 
granted, as permanent parts of the 
landscape. In fact, the airmen 
seemed to feel that they had been 
lost in the shuffle of postwar civil- 
ian activity. 
In spite of the soldier oaths and 
“giving Texas hell,” I found no 
real antipathy anywhere between 
camp and town (as I had back in 
World War II). What I found 
fitted much more with a comment 
by an instructor at Sheppard 
Field: “The people here are 
plenty friendly to the military. 
But they’re preoccupied.” 


# One group of transients about 
| whom I found no absent-minded- 
ness at all was the migratory 
farm laborers, most of whom 
seemed to be Mexicans, including 
some of the famous “wetbacks.” 
This was a sore subject with south 
Texans, and I had no trouble get- 
ting heated opinions. 

Things, I was told, were “bad” 
on account of the poor immigrants. 
They were also better, in spite of 
this, than I had ever seen them. In 
the small towns between San An- 
tonio and Brownsville, I still found 
the Mexican shack towns and the 
poverty. 


But I also found that the “La- 
tins” were “moving up,” at least 
‘into the new supermarkets, the 
used car lots and the clothing 
stores. 

In San Antonio, I got into a con- 
versation with a stocky, nicely- 
dressed Latin named Pete Her- 
mosa. 


= He was one of the new class of 
“bright young Latins’—lads who 
had gotten high school educations, 
spoke perfect English (as Pete 
did), and were definitely in the 
“Anglo-American” economic swim. 
After high school, Pete had served 
‘in the Army, learned the tailoring 
trade on the G.I. Bill and was now 
a first-class tailor. 

I learned that he was earning 
$125 per week, lived in a suburb 


ELIZABETH 


NEW JERSEY 


One of the nation's top 50 industrial areas 
which is dominated by the 


ELIZABETH DAILY JOURNAL 


There are approximately 900 di- 
versified industries in the Elizabeth 
Journal trade area who employ over 
69,000 workers. Over 277 new in- 
dustries have located in Elizabeth 
during the past 5 years. 

Represented Nationally by 


WARD-GRIFFITH CO, 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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.topic of conversation. Harlingen 


Advertising Age, November 2, 1953 


FUN ON THE ROAD—AA’s Lambert Botts 

takes a dip in the resort-like atmosphere 

of an Austin, Tex., motel. Luxurious motels, 

drive-in theaters and far-flung shopping 

villages characterize the new Southwest, 
a region “on the move.” 


and owned an FHA-type house 
with two bedrooms, bath and tv 
set. 

Whether or not Pete was typical, 
he was definitely representative of 
a large scale economic “up- 
grading” of the once-impoverished 
southwestern Latin. 


® In fact, that up-grading seemed 
to be the main trouble behind the 
“wetback” problem. 

“In northern Mexico, the peons 
are starving,’ Laredo’s mayor 
told me. “In Texas, the standard of 
living for Mexicans has been so 
elevated that it’s hard for the 
ranchers to secure even Mexican 
cowboys. No wonder we can’t keep 
the wetbacks out.” 


Whatever the outcome of the, 
thorny “wetback” problem, the) 
seasonal migration of Mexican la-| 
borers, I found, was likely to be 
stopped only by a U.S. depression, 
for behind it was a desperate 
shortage of agricultural labor. 

Last year 200,000 Mexican la- 
borers entered and left the U.S. 
under legal contract with Mexico, 
I was told—to say nothing of the 
““wetbacks.” And they were trans- 
ported not only to Texas, but to 
Colorado, Louisiana and Arkansas 
as well. 

“They’re unskilled and unedu- 
cated, and not the kind of people 
we feel we want here permanent- 
ly,” I was told in Laredo. “But 
you can’t help but feel sorry for) 
them—just trying to better them- | 
selves.” 


# Southeast of Laredo, we stopped 
off in the chapparel and the heat 
(we were chasing heat records all 
through Texas) to inspect Falcon 
Dam, the nearly-completed inter- 
national project on the Rio Grande. 

Then we drove on to Harlingen, 
where we found the dam the great 


lay, amid long windrows of trop- 
ical palms, in the center of that 


IN HAVERHILL MASS. 
IT’S THE GAZETTE 


George McLaughlin, 

Advertising Manager 

of the GAZETTE 

gives you these facts: 

1—Retail Sales— 
$52,294,000 a new 
high. 

2—Food Sales— 
$17,645,000 a new 
high. 

3—World Shoe Advertising Manager 
making center. George McLaughlin 

4—Western Electric Co. Mfg. Center. 


A trading zone population of 
110,488 reached by the 


HAVERHILL GAZETTE. 
NEED WE SAY MORE? 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising cente-s 


three-county region of intensely 
irrigated farming known as the 
Lower Rio Grande Valley, or 
simply “The Valley.” We found it 


to be the Imperial Valley of Texas, | 


a huge development webbed with 


irrigation ditches and paved roads, | 


and filled with handsome towns 
which were tied together by inter- 
urban buses, into almost @ single 
community. 

Underneath all this was a series 
of disasters which only served to 


= underscore the gold-rush expec- 


tancy of the people there. First, 
there was the fact that this had 
been a great citrus belt, and was 
no longer. In 1950, a freeze had 
killed nearly all the fruit trees 
and turned the survivors to cot- 
ton-raising. Then had come the 
drought, which had steadily dried 
up the Rio Grande until the previ- 
ous month’s rain had only just 
/saved this year’s cotton crop. 


ws The people we talked to were 
‘either small farmers or trades- 


people serving them. In spite of| 
the drought, they were enthusias- 
tic optimists. And their obsession 
was water, and dam building. 

This was nothing unusual in the 
drought-hit Southwest. We en- 
countered towns in west Texas 
which were hauling water in by 
truck, charging for it at the rate 
of a dollar a day; and cities as 
large as Oklahoma City and Dallas 
were taking desperate measures to 
build their water supply. 


(Continued on Page 100) 


In CANADA 
39% of the 
English-speaking Families 
read 
The STAR WEEKLY 
Ask for Information 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


Multiply me by 1,000,000 and you have... 
the new BOYS’ LIFE ABC net paid circula- 


tion guarantee .. 


. from 850,000 tO wee 


1,000,000 effective APRIL 1954. 


With the first rate increase after 15 months 
of a quarter million in circulation gains, 
bringing the page cost per thousand cir- 
culation te a new low of $3.74. 


Life 
Boys FOR ALL BOYS | 2 park AVENUE, MEW YORK 16, N.Y. © 9 WEST WASHINGTON STREET, CHICAGO 2, ILL. 


published by the Boy Scouts of America 


80 BOYLSTON STREET, BOSTON 16, MASS, © 2412 W. SEVENTH ST., LOS ANGELES 5, CALIF. 
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Reprints of Cybernetics 
Series Are Available 


To the Editor: Beginning with 


the Oct. 5 issue of ADVERTISING AGE 
you have been publishing a series 


of four articles by E. B. Weiss on 
cybernetics and automation. The 
first two of these articles are ex- 
cellent, and I would very much 
like to obtain six reprints of each 
of the four articles involved in this 
series. 
T. A. Rocers, 
President, Rogers Publishing 
Co., Detroit. 


s 

To the Editor: Kindly send mea 
tear sheet or two on each of the 
four articles by E. B. Weiss, “Cy- 
bernetics.” 

In refutation to some of the 
more glowing and optimistic points 
he has made; I would refer you to 
the Institute of Internal Auditing 
at 120 Wall St., New York, which 
can send you a copy of a recent 
speech on the impact of “Cyber- 
netics” within the indications of 
human limitations. For example, 
there are only 3,100 firms in the 
U. S. with over 6,000 employes. 
The new accounting machine 
which handles the payroll for 6,- 
000 employes per hour therefore 
would have a very limited market, 
and the impact, while theoretically 
possible, actually will be more 
modified although many of the 
points in the evaluations of future 


markets have substantial merit and : 


will no doubt alter the course of 
market technique. 
My congratulations to Mr. Weiss 


LYNCHBURG 


VIRGINIA 


An Industrial Center, A Virginia Key 
ty Reached Throu 


Ci hrough 
THE LYNCHBURG NEWS & ADVANCE 
1. Effective buying income 
$70,342,000. 
2. Quality of market index 110. 
8. City zone population 53,880. 
4. Lynchburg cannot be sold from 
the outside. 


ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 


Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffjth Co. maintains offices » 
in-all principal advertising centers 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


and I would appreciate the tear 
sheets for my files. 
LEONARD L. Born, 

Management Consultant, San 

Francisco. 

Reprints of E. B. Weiss’ series 
of four articles on cybernetics are 
available at 35¢ each (less for 
quantities) from ADVERTISING AGE, 


/200 E. Illinois St., Chicago 11, Ill. 


Church Sign Gives New Role 
to Man of Distinction 

To the Editor: Apparently, some 
members of the clergy are cogni- 
zant of one famous beverage ad- 
vertising campaign. You will note 
the “take-off” used by the High- 
land Presbyterian Church of Louis- 
ville, Ky., on the familiar Calvert 


2 departments made me _ hesitant 


me |lems with executives. This fur- 


i POP tT 
| Presbyterian Churct 


We a Bervee D 


OF DISTINCTION 
PREFER GOD * 


slogan. Dr. William A. Benfield, 
minister of the church, credits Dr. 
Peter Pleune, the associate minis- 
ter, with the variation. 

RoGcer P. Mapison, 
Vice-President, Fred R. Beck- 
er Advertising Agency, Louis- 
ville. 


e * . 
Serviceman Hopes for Better 


Deal on Return to Ad Job 


To the Editor: Just got around 
to giving the Oct. 5 issue of AA the 
second going over and noticed the 


a 
“. 


*From the president down 
through sales representatives, 
service men and shop key men, there 
exists a keen understanding of 

engraving reproduction and methods 
plus the printing processes in 
which they will be used, 


SKILLED AND 
WELL INFORMED 
PERSONNEL *¥ 


47 Ine. 


Beautiful Color Work « Outstanding Black & White 
600 W. Van Buren Street, Chicago 7 
Telephone STate 2-5367 


pling 


"| ten” agency in 1950 was $185 with 


' 
| 


article: “Mailroom Trainee Who. 
Made Good Still Feels This Agen- | 
cy Practice Is Wrong.” I’m in-| 
clined to agree with the author 
wholeheartedly. 


I began with one of the top-ten | 


billers in Chicago in 1948 as a mail 
clerk sending POP material to 
dealers—a special job for a spe-— 
cial client. Two months later I re- | 
placed the mail clerk. Altogether, | 
it took a little more than a year, 
to make the traffic department. 
Biggest difficulty I found was 
getting on a level with people in| 
the other departments. While a) 
mail clerk I spoke to executives as 
“Mr. So & So.” After my promo-. 
tion to traffic only a few people. 
told me to call them something 
more familiar. The rest either for- 
got to mention it or were too “stuf- 
fy” to grant a beginner the cour- 
tesy. | 
The resulting formality between | 


| 
! 


to discuss individual client prob- 


ther resulted in traffic not know- 
“what evils lurked in the 
hearts of clients.’”’ Extensions, for 
instance, were not only last minute 
operations for the publications but 
for traffic also. 

Salary in traffic with this “top- 


an increase promised everyone 
“soon.” In order to stop writing 
checks with red ink I had to 
change positions several months 
before entering the Air Force. 

Now I’m being discharged a 
year early—thanks to budget cuts 
—after serving three years with 
an Air Force Public Information 
Office. Advertising—I realize—is 
going to be my career but I sin- 
cerely hope I won’t have to starve 
while getting started again. 

NAME WITHHELD BY REQUEST. 


Another Mailroom Worker 
Airs His Opinion 

To the Editor: Congratulations 
on publishing the article on per- 
sonnel policy in the mail room. 
Having had mailroom experience 
in four agencies large and small I 
should like to present a few addi- 
tional facts for the consideration 
of whoever is responsible for such 
a short-sighted policy. 

Students are of one of two va- 
rieties. They are either self sup- 
porting or dependent. If they are 
self supporting they must earn 
close to $300 a month during the 
summer, so obviously they can not 
afford mail room experience at the 
cost of an education. If they are 
dependent, they must either stay 
under $600 a year (for reasons 
well known to anyone who has 
filed a Form 1040), or they must 
exceed it by a considerable mar- 
gin. If half the students are self 
supporting and half of the re- 
mainder plan to exceed $600 a 
year, the personnel manager has 
rejected three-fourths of the talent 
available when he sets the starting 
salary below what U. S. Steel pays 
floor sweepers and common labor. 
How many of the remaining quar- 
ter will prefer to earn $599 in three 
months at a Four A’s agency in- 
stead of earning the same in two 
months at U. S. Steel I leave to 
your research departments. 


new about woman’s influence on) 


‘used before as the basis for a. 


Appeals to Women 


Advertising Age, November 2, 1953 


|as show-rooms or demonstrations, 


To the Editor: There’s nothing S@™ples used in selling, etc. 


| 
man’s purchases. It’s even been) 


men’s wear advertising campaign. 

But, for one reason or another, 
Pacific Mills’ current campaign 
is impressing people as one of the 
most unusual and refreshing men’s 


Have you looked Reeser 
at your husband lately? = Eg 
: FICHE Ct polices fir Mow 


+ 


wear campaigns to appear on the 
horizon in a long time. 

Perhaps it’s the interesting edi- 
torial format ... or the natural, 
relaxed feeling of the art. Perhaps 
it’s the direct appeal to a woman’s 
self interest ... or the more subtle 
approach to a man’s pride and am- 
bition. Or perhaps it’s a combina- 
tion of all these elements. 

In any event, Pacific’s new cam- 
paign is off to a flying start. Con- 
sumers think it’s wonderful and 
so does the clothing industry—re- 
tailers and manufacturers alike. 

Max F. Scumitt, 

Foote, Cone & Belding, New 

York. 


Lasser Indicated Per Cent 
of All Those Who Replied 


To the Editor: The article in 
ADVERTISING AGE for Sept. 28 by 
J. K. Lasser (Treasurers of 297 
large companies define what is 
advertising and what is not) 
raised a question in my mind re- 
garding the way in which several 
of his percentage figures were 
computed. 

When Mr. Lasser stated that 
71% of the respondents to his 
questionnaire indicated that they 
consider motion or talking pic- 
tures or slides used in selling as a 
legitimate advertising expense, I 
wonder whether this 71% repre- 


sented the group of companies 
which used this advertising medi- | 
um, or whether it represented the | 
proportion of those using this | 
medium who consider the charge | 
to be an advertising expense. In 
other words, do 71% of the com- | 
panies use motion pictures or 
slides and consider the expense an 
advertising one, or do 71% of 
those using this medium so treat 
it in their accounting? Obviously, 
my question also applies to other 
percentage figures for items such 


KENNETH Wray CONNERS, 
Manager, Advertising Divi- 
sion, Leeds & Northrup Co., 
Philadelphia. 

The Lasser survey had nothing 
to do with whether a company 
used a particular medium. There- 
fore, the percentages do not indi- 
cate use, but merely what per- 


-| centage of the 297 treasurers who 


replied consider such an expendi- 
ture to be chargeable to advertis- 
ing. 

a 


Lasser's Analysis of Ad 
Budgets Found Helpful 


To the Editor: Please forward 
five reprints of [J. K. Lasser’s] 
“What Is Advertising and What Is 
Not” to the writer. 

May I take this opportunity to 
thank you for such a publication 
as ADVERTISING AGE and the con- 
sistently fine articles and helps se- 
cured irom it. 

JOHN R. DurFry, 

Appliance Promotion Mana- 

ger, Stratton & Terstegge Co., 

Louisville. 


2 J 2 
Agrees with Eye and Ear 


Writer on TV ‘Kerplunking’ 


To the Editor: Your Eye and Ear 
Department serves marketing well 
when it turns the cold stare on 
sub-par practices as it did in 
“Kerplunking Is Poor TV.” All too 
often—and this is especially true 
of drama on tv—the commercial 
is not only kerplunked, but is a 
give-’em-plug-number-4, and 
completely out of tune with the 
mood or character of the drama. 

The sad part of it all is that 
these “hard-hitting, forceful sell- 
ing’ burps are usually the prod- 
uct of nationally known agencies 
—the experts to whom we small 
operators would like to refer. 

You point out the logical pro- 
cedure to be followed for improve- 
ment—good for you. Keep at it 
until the patient is well. And while 
you’re doing it, how about some 
additional emphasis on believabil- 
ity? Mr. Pinza, for example, is fine 


entertainment to many, but does © 


his background of opera make him 
a salesman? He’s not very con- 
vincing at our house. 
N. H. HALE, 
Advertising Manager, Sunn- 
en Products Co., St. Louis. 


NORTH CAROLINA 


!. Buying Center of Craven County 

2. Quality of Market—102. 

8. Effective Buying Income 
$17,735,000. 


THE RICH NEW MARKET IS 
SERVED EXCLUSIVELY BY 
THE EVENING SUN JOURNAL 


TEQUEST MORE FACTS—ADVERTISE iN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co, maintains offices 
in all principal advertising centers 
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Further, the three-fourths re- 
ferred to above, when they have) 
graduated, have already acquired | 
humility waiting table at frats and | 
working as bricklayers during the 
summer (excuse me, I should say | 
hod carriers). They have no fur-| 
ther need of learning it after grad- 
uation. 


KENTON E. SmIrn, 
Urbana, IIl. 


e 


I I i ME LI 


= 


otegmse 


WE SERVE LEADING 
MANUFACTURERS OF 
BRAND NAME PRODUCTS 
FROM COAST TO COAST 
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OHIO ADVERTISING 
DISPLAY COMPANY 
CINCINNATI 
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ayy makes your 
advertising dollar 
work harder! 


488 Madison Ave. 6 N. Michigan Ave. 333 S. Broad St. 1540 N. Vermont Ave. 
New York 22 Chicago 2 Philadelphia 7 Los Angeles 27 
Plaza 9-7770 WAbash 2-0366 Kingsley 6-0807 NOrmandy 2-3101 
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PRESENTATION—William A. Hart, Audit Bureau of Circulations 
president, left, is shown as he presented watches at ABC’s Chi- 
cago meeting to auditors R. E. MacManis and William F. Schae- 
fer as awards for 25 years’ service with the bureau. At right, 
Mr. Hart is seated between two of the speakers at ABC sessions, 


George C. Biggers, ANPA president, left, and Paul Mazur, 
tehman Brothers senior partner. Re-elected with Mr. Hart as 
ABC officers were E. R. Hatton, H. H. Rimmer and John H. 
Platt, vice-chairmen; Stanley R. Clague, secretary, and E. Ross 
Gamble, treasurer. 
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THREE RINGERS—Now that you’re down here, these gals, Valerie Wallace, Rosemary 

Ridgwell and Holly Ann Carroll, took leave from the Latin Quarter revue to help P. 

Ballantine & Sons stage a three ring salute to the 16th convention of the National 

Beer Wholesalers in New York, Oct. 25-27. Others in the show were Peter Lind Hayes, 
Mary Healy and Dorothy Collins. 


INTERNATIONAL MEETING—The pathways of the world some- eral manager of the Buenos Aires office; Ayaz Peerbhoy, ac- 
times cross in the New York office corridors of J. Walter Thomp- count representative in the Bombay office; John Rodgers, a di- 
son Co. In this candid shot are (left to right) John Russo, New rector of JWT’s London company and a member of Parliament, 
York account representative; Michael Stiver, until recently gen- and Stanley J. Resor, president of the agency. 


‘UP’ DAY—The Oregon Advertising Club honored Union Paci- 
fic Railroad officials at a special “Union Pacific Day” recently. 
On hand for the festivities were (left to right) Robert J. Living- 


cott, UP general advertising manager; William R. Moore, UP 
general director of public relations; Richard G. Montgomery, 
Richard G. Montgomery & Associates, Portland; Robert Rohlfing, 


ston, v.p., Caples Co., San Francisco; Gus Kaiser, manager of v.p., Gillham Advertising Agency, Salt Lake City, and Marvin 
Caples’ New York office; Les Branch, v.p., Caples, Omaha; Mar- £. Knudson, account executive for Richard G. Montgomery & 
ion Welborn, Caples account exec in Los Angeles; H. B. North- Associates, Portland. 


FOR ART’S SAKE—Latest tv film spot user is Picture-Craft, Decatur, Ill., whose paint- 
by-number set is used here by Amy Sylvester. Spots and a 15-minute film were shot 
by Lewis & Martin Films for the agency, Filmore Co., both of Chicago. 
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DUTCH MISS—Pretty 19-year-old Flora Jean Zeeman has been picked as Heineken 

Beer’s Dutch Miss of 1953, to represent Heineken’s in much of their advertising and 

promotion for the coming year. She is shown receiving a hand-painted Delftware 

plate from Leo van Muynching, president of Van Munching & Co., importer of Heine- 
ken’s Holland beer. 


NBC TAKES TUMS—Everybody concerned seems pleased as Lewis- eral manager of Lewis-Howe; O. C. Uthe, Howe sales v.p., and 
Howe Co., St. Louis, becomes NBC Radio's first Three-Plan spon- W. T. Dooley, Howe secretary. Standing are M. M. Angermeyer, 
sor. Principals in the move were (seated, left to right) Oscar A. Howe comptroller; George Diefenderfer, NBC account executive, 
Zahner, v.p., Ruthrauff & Ryan; Nelson H. Howe, v.p. and gen- and W. P. Littell, v.p. of Ruthrauff & Ryan. 
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The Southwest... _was life and death. We found the 
people advocating a program 

(Continued from Page 95) | which, as I recall, would establish 
Also, in northeast Oklahoma and | no less than six huge international 
Arkansas, we had _ encountered dams on the Rio Grande. The few 


mented one man. | found out that 
he had come there from Wisconsin 
36 years ago, and had seen the 
Valley double in irrigated area in 
that time. “You just watch it in 


| 
i 
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TVA. The ostensible purpose was | “selfish interests,” who “had their | 
flood control, but the real in- pumps in the river and didn’t care @ North of the Valley, in the area 


terest was industrial water, and | about anyone else.” 


enough federal dams for another who opposed the idea were the|the next 10 years,” he added. | 


/around Corpus Christi, we found 
industrial towns were springing “You've got to work together in| ourselves back in the oil country, 
up around the reservoirs. an irrigation country like this, or being splattered by oil trucks and | 

In the Valley, however, water | everybody's crops burn up,” com- marveling at the intensity of the 


THIS 1S “BOB” MATTHE! (Another W-G Salesman) 


Robert L. ‘‘Bob’’ Matthei first joined our company in 1937. Subsequently he was a salesman | 
for another newspaper representative and later served as General Advertising Manager of a) 
large midwestern newspaper. ‘‘Bob’’ rejoined our company in 1945 after his discharge from | 
military service. In addition to soliciting advertisers and advertising agencies in the Chicago. 
area, ‘’Bob’’ covers the Kansas, Nebraska and part of the lowa and Missouri territory. ‘‘Bob’’ or | 
any Ward-Griffith salesman will be delighted to help you intelligently advertise ané merchandise | 
your product effectively and profitably. Newspaper advertising gets immediate on—at lowest | 
cost too! Advertise in newspapers! 


Please note individual advertisements of our newspapers throughout this issue. TURNER TURNPIKE—This new toll road between Tulsa and Oklahoma City (shown 


DAILY NEWSPAPER REPRESENTATIVES | 


It takes all kinds of people 


When word came to us that we were the first Chicago printer ever 

to produce a Financial World Gold Oscar annual report, we popped 

three vest buttons. 

Then we thought of all the people attending the birth of this report 
the men responsible for shaping its basic policy, the writers, the 

accounting people, the creative and artistic talent behind the charts 

and photographs. After thinking of all these men, we sewed the 


buttons back on our vest, proud to be just a member of such a team. 


The Illinois Central Railroad's report is one of several that we are 
privileged to produce. We undertake these reports knowing that 
only painstaking personal care and attention can make them suc- 
cessful. For a good annual report breeds more headaches—and more 
satisfaction —than any other printing product. An important printing 


job is a challenge we always like to accept. 


Sleepeck-Helman Printin g Co. 


ELSTON AVENUE AT BLACKHAWK STREET 
CHICAGO 22, ILLINOIS 


| with AA‘s Lambert Botts selling tickets) was only part of a feverish southwest road- 
WARD-GRIFFITH co. | building program. A lot of people objected to the toll road idea, but everybody 


seemed to insist on superhighways, one way or another. 
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ever, was taking place to the east, 
'toward Houston, where an indus- 
trial empire was being built on 
oil and its once-despised co-prod- 
uct, gas. 


Petro-Chemicals—New Oil 
Industry of the Southwest 


All over the Southwest, I had 
had dinned into my ears the 
growth of new industry and the 
need for new industry. I heard 
of the huge new Lone Star steel 
mill at Longview, “Tex., of an 
_epoch-making paper plant at Luf- 
kin, Tex., of new aluminum-smelt- 
ing plants in Arkansas. In the Fort 
Worth-Dallas area, I saw dozens 
of new fabricating plants, large 
and small. 

New industry seemed to be 
confidently counted on _ every- 
where to make up for any shrink- 
ing in defense establishments. In 
San Antonio, for example, I was 
told of a lay-off of 1,100 workers 
at Kelly Field, and that a new 
industrial plant had _ promptly 
signed up the whole 1,100. 


# The one real, intense industrial 
area we found, however, was along 
the Gulf Coast from Houston over 
through Beaumont and Port Ar- 
thur to Lake Charles, La. Here we 
‘ound not one tight, urban indus- 
trial district, but an endless suc- 
cession of them, from one end to 
the other. And, except for the ba- 
sic oil refineries, the whole area 
seemed to be at work producing 
“petro-chemicals” out of the re- 
search-born treating of sulphur, 
gas and oil by-products. 

The investment in the new pet- 
ro-chemical plants is huge. Even 
a small one, having only a few 
cracking or fractionating towers 
(landmarks in that area) would 
| turn out to have cost $5-10,000,000. 
Yet, we found Houston’s ship cana! 
lined with these plants clear to 
|Texas City, where we found a 
huge cluster of them. We saw an- 
other cluster of them in the 
Orange-Port Arthur area, and still 
another at Lake Charles. 

To natives of this area, the great 
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and promising thing about all this|first heard of what was to be a, ing. “Even the cow ponies ride to 


furiously expanding industry was | 
that so much of it was built on 
what had once been “waste.” 

In Shreveport, 
out to me, for example, that natu- 
ral gas is no longer “something 
you burn in the oil fields to get 
rid of.” 

“These days, a driller is almost 
as happy to bring in a gas well as 
an oil well,” I was told. 

Another peculiarity of the new 
petro-chemical industry is its ten- 
dency toward a push-button, cy- 
bernetic type of operation. Elec- 
tronically operated, the new plants 
require skilled men, but few of 
them. Near Port Arthur, I visited 
a plant which had cost $5,000,- 
000 to build several years ago. 
Yet, its basic operation was han- 
dled by just five men on each shift, 
and its total payroll, from super- 
intendent to billing clerk, totaled 
only 60 people. 


a Whatever effect this might have 
on labor, the fact was that labor 
was a premium commodity in that 
part of the Southwest. Further- 
mere, it was well paid. The wage 
scale of the oil workers, I was told, 
is the highest of any group of in- 
dustrial workers in the country. I 
also heard that the average annual 
earnings of non-agricultural work- 
ers in Houston’s Harris County 
was around $3,800. 

Though unions are weak in 
most of the Southwest—Dallas in 
particular proclaimed itself “not 
a union city’—the Gulf Coast area 
seemed to be a union stronghold 
led by the strongly organized and 
vital oil workers. I remember be- 
ing told that in the Beaumont- 
Orange-Port Arthur area “you 
couldn’t get elected dogcatcher 
without union support.” Later I 
went to Lake Charles and heard 
that it was “the most highly union- 
ized city this side of San Francis- 
co.” 


Houston Sets the Pace in 
"Break-Up’ of the Cities 


At the center of this multi-bil- 
lion dollar industrial region is 
Houston, now the South’s largest 
city and certainly its top industrial 
metropolis. We found Houston as 
confusing as it was huge, a city 
devoted not only to petro-chemi- 
cals, but to manufacture of all 
kinds, and nearly always, it 
seemed to us, on a big scale. 

We found it Chicago-like in its 
contrasts—a city without zoning, 
where a massive industrial plant 
was as likely as not to be found 
across the street from an elegant 
residential district. 

Above all, we found Houston 
decentralized, a city of numberless 
shopping districts and a “Los An- 
geles sprawl,” where even the sky- 
scrapers were scattered in separate 
areas. To us, it seemed the ad- 
vance stage of something that was 
happening to all of the Southwest’s 
cities. 


# It was in Oklahoma City that I 
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it was pointed | 


|chronic complaint throughout the | 
urban Southwest—the breaking up 
\of the cities. There, the arch-vil- 
lain of the piece was held to be 
the shopping village. ‘“‘There are at 
least 25 of these in the Oklahoma 
City area, every one of them built 
since the war,” I was told. “And 
they’re ruining the downtown dis- 
trict.” 

A more basic villain, however, I 
found to be the automobile, the 
sine qua non of southwestern liv- 


work these days,” I was told in 
San Angelo. 
As a result, the traffic problem 


was terrific, and we found the. 
congestion in Dallas, Tulsa, Hous-| 


ton, etc., far worse than in Chi- 
cago. 


City buses seemed to have little. 
effect in thinning the traffic or) 


halting the suburban retail drift. | 
“The housewife is going to drive | 
downtown, or she just isn’t com-| 


ing,” I was told in Houston. “We 
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The Southwest... 


never had real mass transporta- 
tion, and now we never will.” 

The result was highly contra- 
dictory. On the one hand, there 
was the ever-increasing sprawl! of 
the cities. Especially in Texas, an- 
nexation was simple, and I found 
every city taking in huge blocks of 
land, much of it untouched prairie 
(but wait a year or two!). 

On the other hand, I encoun- 
tered at every point strenuous ef- 
forts to “save” the downtown 
areas. Magnificent freeways had 
been built from downtown to the 
edge of the cities—not only in 
Houston, Fort Worth and Dallas, 
but also in much smaller cities. 

Also, in many cases the down- 
town districts had become virtual 
no-parking zones and (especially 
in Houston) labyrinths of one- 
way streets. Parking garages were 
being built in great numbers, but 
so far they were hardly being felt. 


# Some of the cities—but by no 
means all—seemed to see the 
handwriting on the wall. Several 
years ago, I was told, Oklahoma 
City passed an ordinance prohibit- 
ing any more buildings more than 
12 stories high. And commerce 
and industry were rushing to the 
fringe areas, establishing not only 
factories, but also office buildings 
and research laboratories. 

Houston was the classic example 
of this, but I recall a considerable 
—and growing—office district 
shaping up around Shreveport’s 
new United Gas Co. building, two 
miles from the center of town. 

The chief exception was Dallas, 
which went resolutely ahead toss- 
ing up 40 and 50-story skyscrap- 
ers. “It’s ridiculous!” commented 
one Dallasite proudly. 


# A story I heard there, however, 
illustrates the seriousness of the 
shopping village threat. I was told | 
that a number of merchants had | 
raised $1,000,000 toward the pur-. 


chase of land for Dallas’ new. 
1,000-room Statler Hotel, just. 
started. One big reason: 1,000 


more customers for the city’s hard- 
pressed downtown stores. 
Another source of complaint was. 
the motels, which in the Southwest | 
we found to be as solid an institu-| 
tion as air conditioning. Luxury, 
in the form of swimming pools, tv 
sets, free room service, now. 
seemed to be almost a common 
motel quality, and we found the. 
motels taking a “class” attitude. 
“Motel luxury at hotel prices,” ad- | 
vertised one in Fort Worth. 
s Whatever the outcome of all 
this rapid-fire decentralization, it 
could be seen pretty clearly, espe- | 
cially in Houston, that the whole | 
thing rested not on what either the 
city planners or the business men | 
wanted, but on mass living and | 
shopping habits. 
“The spread-out city is actually | 
held to be a virtue, something that | 
keeps people here,” I was told. 
“Everyone wants his couple of) 
acres, his 15-minute drive to work | 
and his stop at the ‘village’ on the 
way home.” 


Negro Gains Ground as 
Labor Shortage Grows 


In Houston, I interviewed Car- | 
ter Wesley, editor of the Houston) 


Business Is Better Than Ever... in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, more than 
double the State average. 
Per capita Drug sales—$46.14, more than 
double the State average. 
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Sell in this rich market through advertising 
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Informer, on the progress of the | 
Negro in the Southwest. Earlier, I. 
had talked to Roscoe Dungee, edi- | 
tor of Oklahoma City’s Black Dis- | 
patch. 
Both of these men are leaders 
in the legal fight for racial equal- | 
ity in the South. I found it impres- | 
sive, therefore, that both agreed | 
on the tremendous improvement in | 
race relations since World War II, 
and that both stressed economics | 
as the great lever of change. 
“The Northerner sees only the 
segregation,’ Mr. Wesley re- 
marked. “He often fails to see that 
it is dissolving, and he doesn’t 
notice the economic improvements 
which are mainly responsible.” 


® I found indicators of this im- 
orovement everywhere—in the 
downtown stores, where Negroes 
were a busy part of the shopping 
crowds; in the chemical plants of 
the Gulf Coast area, where I saw 
Negro workers wearing the tin 
hats of the semi-skilled industrial 
workers, and especially on the 


FARM HOUSING, 1953—This new house happened to be in north Texas, near 
Amarillo. It could have been almost anywhere in the Southwest. Visible or not, the 
tv antenna is there, to the right. The pipes are for lawn irrigation. 


farms, where Negroes were prac-|been an immense lessening of ra- 


tically not to be found any more. 


cial restriction, all accomplished 


Labor in most of the cities,| step-by-step in what the Negro 


especially in Houston, was short 
and getting shorter. Once a “shift- 
less” drug on the market, the Ne- 
gro was now definitely worth hav- 
ing around, both as a worker and 
a consumer. 

Whether on this account or not, 
it was clear to us that there had 


leaders considered a kind of “is- 
land-hopping” campaign. 

In Houston, we were told, Ne- 
groes were serving on juries and 
on the top policy board of the 
Community Chest; in the state 
universities, they were attending 
summer school by the hundreds. In 
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nearly all the military bases, they 
were completely “integrated,” and 
apparently without trouble. 

In almost the last five years, it 
seemed to me, a new attitude on 
race had been worked out in the 
Southwest and was held in com- 
mon by people of all races and 
colors (in spite of occasional flare- 
ups). It was this: that racial 
equality “was bound to come” and 
was coming, but that it required 
time rather than force. 


® North of Lake Charles, we were 
back in the rural Southwest. With 
certain exceptions, mainly Shreve- 
port and Little Rock, we were to 
Stay in it for the rest of our trip— 
nearly to St. Louis. This region— 
east Texas, western Louisiana, 
southeast Oklahoma and Arkan- 
sas—had always been the poor 
section of the Southwest, the ten- 
ant farmer belt. 

It was still poor, at least in 
spots, and yet the changes were 
just as impressive, in their way, as 
elsewhere in the Southwest. 
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Here are typical newspaper ads, window and in-store displays used so effectively by the drug outlets participating. 


ate These drug groups built store traffic and sales 
with GOOD HOUSEKEEPING promotions! 


in all principol advertising centers 


NO. OF NO. OF 
MUIR DRUG ........ enecedess Grand Rapids, Mich. 33 A. B. WILLIAMS DRUG ....... Jacksonville, Fla. .. 7 
MARTIN DRUG .............. Tucson, Arizona .... 8 KASDIN DRUG ............... Miami, Florida ..... 12 
GED dtc vercsrecesecess Seattle, Wash. ...... 8 SIE ME Siniccccccccccccive Toledo, Ohio ....... 22 
FOUNTAIN DRUG ............ Clarksburg, W.Va... 7 0. A. WOODS ...........0.6. Evansville, Ind. .... 10 
es Charleston, W. Va.. 15 TOMASCO DRUG ............. Santa Rosa, Cal..... 14 
SNELLGROVE DRUG .......... Gadsden, Alabama . 17 CUNNINGHAM DRUG ........ Detroit, Mich. ...... 128 
GENOVESE DRUG ............ New York,N.Y..... 8 SCHLEGEL DRUG STORES...... Davenport, lowa ... 14 
GROCTRAL DRUG 60.0 sccceccess New Kensington, Pa. 20 55] 
SUN DRUG STORES ............ Pittsburgh, Pa. ..... 36 
SE ED Sosceccesccessess Milwaukee, Wis. ... 14 WHOLESALERS... 
HART DRUG ................. Toledo, Ohio soveces 5 KETCHUM & COMPANY....... New York, N.Y. ....210 
LOCK DRUG ................. Redwood City, Cal.. 6 Rc seksesseenceiat New York, N.Y. ....140 
BAVEESS BAUS .............. Ada, Oklahoma .... 9 LAMBERT & LOWMAN........ Detroit, Mich. ...... 135 
FORD-HOPKINS DRUG ........ Chicago, Illinois ... 50 AVERBECK DRUG ............ Youngstown, Ohio ..180 
SOMMERS DRUG ............ San Antonio, Texas. 33 CLEVELAND WHOLESALE DRUG. Cleveland, Ohio ....125 
GRAYS DRUG ............... St. Paul, Minnesota. 2 SHOEMAKER & BUSCH........Philadelphia, Pa. ...470 
HEADLEE DRUG .............. Searcy, Arkansas... 5 inmate 
THRIFTY DRUG ......... ....-Alton, Illinois ...... 11 1260 
IEE bdcénctacesreecss Salem, Mass. ..... > 
T. P. TAYLOR DRUG .......... Louisville, Ky. ...... 15 INDEPENDENTS sib Ae 38 
Pe ED o'vn0.5060054000004 Grand Rapids, Mich. 20 ft. plus 38 retailers who worked directly with 
WIDMANN & TEAH .......... Lock Haven, Pa. .... 15 GOOD HOUSKEEPING in increasing their sales..... 1849 
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Advertising Age, November 2, 


Southwest Louisiana, around De- 
Ritter, we found to be thriving. 
Over the past 20 years it had given 
up cotton completely and taken up 
cattle-raising; it was now support- 
ing fewer people, but supporting 
them well. 

We found a similar picture else- 
where. Large sections of the 
“piney woods” of northwest Lou- 
isiana and southern Arkansas had 
been taken out of farming and 
turned into huge yellow pine tree 
farms. In the remaining cotton 
areas, we found many of the Negro 
tenant shacks deserted. The ten- 
ants, we were told, had “gone to 
Detroit or Chicago.” 

Arkansas seemed responsive to 
all the forces which were chang- 
ing the rest of the Southwest, ex- 
cept that the changes were in an 
earlier stage. The movement away 
from a “cotton culture” was, to 
me, surprisingly far along. But 
the industrial replacement was 
only just beginning. 

Even so, in northern Arkansas, 
we discovered a labor shortage 


1953 


“You can’t get labor around here,” | 
exclaimed a service station opera- 


tor at Searcy. “The Negroes are} 


all working at the cotton oil plant 
for $50 a week. They have to im- 
|port Mexicans to work the cotton.” 


Southwest's Changes Tend 
to Fit the National Pattern 


| 


| As we left Arkansas and headed 
‘back to Chicago, my over-all im- 
|pression of the Southwest was a 
|surprising one, in view of all the 
|changes I had seen. It was of the 
‘tighter-than-ever tying in of that 
region to the whole American eco- 
nomic and social organism. 

I decided that the Southwest, or 
large parts of it, had changed more 
than much of the rest of the coun- 
try, but in precisely the same di- 
rection. 

Mass communication and mass 
distribution had hit the Southwest 
with a heavy impact, and so had 
mass production. The rise in living 
standards, the wider diffusion of 


wealth, were the same as could be 


HELICOPTER INSPECTION—AA’s Lambert 
Botts checks the Southwest's defense activ- 
ity. Whether at this pilots’ training base 
near San Marcos, Tex., or elsewhere, no- 
body was too much worried about defense 
cuts. “Never even felt it,” was the comment 
on @ 10,000-man reduction at Fort Worth’s 
Convair plant. 


found in the country as a whole, 
only more dramatic. Women had 
become a large and permanent 
part of the labor force, in the 
Southwest as elsewhere, and the 
farm laborer, if he had moved to 
northern cities, had also moved 
into his own neighboring city. 
Most of all, the desire for stand- 


lardized machinery and conven- 


iences, for security and leisure, 
was the same in the Southwest as 
|elsewhere, only more intense. 


s I was moved to this feeling es- 
pecially in Texas, which has re- 
cently been under attack from 
northern writers on the score of 
bragging and eccentricity. I found 
Texans repeatedly telling me that 
‘these charges are unfair, that 
|\Texans are “ordinary Ameri- 
lcans” and Texas a state of the 
| union. 

Generally, I agreed with them 
on this. I had found Texans and 
their fellow Southwesterners defi- 
nitely in closer contact than for- 
merly with the rest of the country, 
their living standards closer, their 
goals and ideas more similar, their 
customs and manners more alike. 

I felt that prosperity and region- 
al development had played a large 
part in this “standardization,” and 
I was ready to predict that it 
would continue for some time to 
come. 


Stores* prove 


sells Drug products 


baa 
— a. 


* ot he 


65. 
CHeree, 


Sotcei 


—— j bere feonemy See 
‘ om 


eaat ‘~*~ OF 


‘Guaranteed by 
A Good Housekeeping 
d * 


#0» 
45 aovintestp 1 


« 


_ 00 BAC SeEeM5, 


Point of sale promotions featured Good Housekeeping Guaranty Seal blow-ups, pennants, shelf-barkers, window 
streamers and blow-ups of photos from the Good Housekeeping Laboratory and Beauty Clinic. 


RESULTS: 470 Drug Stores participated in the Good Housekeeping window display con- 
test put on by Shoemaker & Busch, Philadelphia wholesale druggists. As a result, this firm 


reports: 


“Sales increases of 12% on the products carrying the Guaranty Seal.” 
And read what these famous chains and independents reported: 


“Increased our sales by 17%." 
Royal Drug Company, Camden, N. J. 


“Increase of over 7% for the comparable week last year.” 
Olson's Pharmacy, Waupaca, Wisc. 


“During the two weeks that 
that | was ahead 12% over 


we had the displays up, | found 
the preceding weeks.” 


Ace Drug Company, Newburgh, N. Y. 


“| had to re-order more to fill up the rapidly depleting stock.” 
Stauffer’s Drug Store, New Holland, Pa. 
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“This brings home the bacon for us small druggists.” 


Millergrass Pharmacy, Quakertown, 


Pa. 


“Brings in more business, greater profits and quicker turnover.” 
David A. Rosenthal, Pharmaceuticals, Philadelphia, Pa. 


For information on how you can runa similar promotion, write 
Charles E. Joseph, Director of Drug Merchandising, at GOOD 


HOUSEKEEPING. 


readership 


GOOD HOUSEKEEPING 1s gon 


THE HOMEMAKERS’ BUREAU OF STANDARDS 1 
57th St. at 8th Avenue, New York 19, N.Y. 


0,650,000 


Southern Market 
Offers Advertiser 
a Range of Media 


ATLANTA, Oct. 27—There are 59 
metropolitan areas in the 16 south- 
ern states, according to the Cen- 
sus Bureau. Each of these areas 
includes a major city of 50,000 or 
more population, plus the county 
containing the city, and in several 
cases adjacent counties that are 
considered part of the same basic 
market. (For an individual profile 
of each of these 59 areas, see Pages 
51 through 75.) 

An advertiser interested in cov- 
ering these 59 markets would find 
that they contained the following 
number of newspapers, radio sta- 
tions and television stations: 


Newspapers 
Radio Stations. .......334 
Television Stations .. 68 


About 80% of the major cities 
in these metropolitan areas have 
two newspapers. Seven cities have 
three papers, but in six of these 
two of the papers consist of a 
morning and an evening paper is- 
sued by a single publisher. The 
only four-paper city is Washing- 
ton, D. C., although there are com- 
bined-city markets—like Tampa- 
St. Petersburg—which boast four 
or more dailies. 


® There is a wide array of busi- 
ness publications that serve the 
southern states, as well as several 
regional farm publications includ- 
ing Farm & Ranch—Southern Ag- 
riculturist, Progressive Farmer, 
Southern Farm & Home, Southern 
Planter, and others. In addition, 
there are many state farm publi- 
cations, and a regional consumer 
magazine, Holland’s, which has a 
Southeast and a Southwest edition. 

A check of Standard Rate & Da- 
ta Service shows no less than 56 
business publications that have 
some variation of the word “south” 
in their title. Two Atlanta publish- 
ers—W. R. C. Smith and Ernest H. 
Abernathy—each publish seven 
business publications, and all are 
devoted to developments in the 
southern market. 

The  Locally-Edited Gravure 
Magazine Group got its start in 
the South as the magazine section 
of the Louisville Courier-Journal. 


At present there are 14 magazines 
|in the group, and seven of them 
‘are distributed with southern 
| newspapers. 


ls A good indicator ui tne growing 
|importance of southern cities is 
|the announcement of a new publi- 
cation, Municipal South, which 
will be brought out in January by 
Clark-Smith Publishing Co., Char- 
lotte, publisher of Southern Hospi- 
‘tals and Southern Optometrist. 

| Both Business Week and the 
Wall St. Journal have shown in- 
creased interest in the South’s 
changing economy. The former 
opened a news bureau in Houston 
last year, and reportedly will do 
the same in Atlanta some time 
soon. And last May Bernard Kil- 
gore, president of the Wall St. 
Journal, announced that a South- 
east edition (the Journal already 
has a Southwest edition) would 
be started by about May, 1954. 


SALISBURY 


NORTH CAROLINA 
Left us 


PROVE IT 


Your test advertising will prove its effec- 
tiveness in the ONE MARKET in North 
Carolina served by ONE NEWSPAPER. 


Generous Merchandising Service 
WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
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They‘ve Mechanized the Mule. .. 


More Livestock, New Crops Are Key 


to Better Farm Income in the South - 


Mempuis, Oct. 28—The story of 
the South’s great agricultural de- 


velopment during the past quarter | 


century is really several stories in. 
| Total U.S. . 3,618,620 1,567,430 


one: 


e It is the story of how a region 
that once depended on two crops—_ 


tobacco and cotton—now is the 


Virginia ...... 48,356 11,951 304.6 
West Virginia .. 14,005 3,656 283.1 
Total South . 926,969 271,471 241.5 
Per Cent of 
U. S. Total 25.6% 17.3% 


130.9 


s With machines making it pos- 
sible to work more acres per day, 


the trend in the South (and in the 


most widely diversified agricul- nation’s other farm areas) has 
tural area of equal size in the U. S.|been toward larger acreage per 


e It is the story of tremendous 
livestock growth, with cash farm 
income from livestock and live- 
stock products last year hitting an 
alltime high of $4.2 billion (as 
compared with cash farm income 
of $2.3 billion for cotton). 


e It is the story of fewer, but 
larger, farms; of more farm own- 
ers and fewer tenants and share- 
croppers; of fewer farm laborers, 
but more income from farm mar- 
keting. 


e And it is, above all, the story of 
mechanization; new machines 
have replaced man, mule and the 
hand plow in much of the South. 


® Mechanization is more than just 
the key to faster and better farm- 
ing methods. It is also an impor- 
tant element in the growth of 
southern industry. For it is the 
farmhand, freed by machines like 
the tractor, the cotton picking ma- 
chine and the flame cultivator, 
who is manning the region’s big 
new industrial plants. 

The number of farm tractors in 
the South increased 242% between 
the 1940 and 1950 census, as com- 
pared with an increase of 160% 
for the western states and a rise 
of 131% for the entire U. S.: 


Per Cent 
1950 1940 Increase 
re 45,962 7,638 501.8 
Arkansas ..... 60,892 12,564 384.7 
Delaware ..... 6,130 2,661 130.4 
ee eee 22,033 7,703 186.0 
ee 60,991 9,327 553.9 
Kentucky . 59,193 11,927 396.3 
Louisiana . 36,059 9,476 
Maryland ..... 29,885 10,335 189.2 
Mississippi .... 52,618 10,577 7.5 
North Carolina 73,534 12,756 476.5 
Oklahoma ..... 93,804 45,369 106.8 
South Carolina 30,329 4,791 533.0 
Tennessee ..... 59,803 11,817 406. 
re 233,375 98,923 135.9 


farm. The following table shows 
how the average acreage per farm 
has increased in each southern 
state (with one exception) be- 
tween 1930 and 1950: 


Average Acreage Per Farm 


1930 1940 1950 
Alabama .... 68.2 82.6 98.8 
Arkansas .... 66.2 83.3 103.4 
Delaware .... 92.8 99.6 114.3 
| ae 85.2 133.9 290.4 
a's. + 9,3 86.4 109.6 129.9 
Kentucky .. 80.8 80.2 89.0 
Louisiana .... 57.9 666 90.2 
Maryland .... 101.3 ° 99.7 112.3 
Mississippi .... 55.4 65.8 82.4 
North Carolina 64.5 67.7 67.0 
Oklahoma . 165.8 193.7 253.1 
South Carolina 65.8 81.7 85.2 
Tennessee 73.3 74.7 80.0 
Texas ... . 251.7 329.4 438.5 
Virginia ..... 98.1 94.0 103.1 
West Virginia 106.5 89.7 100.9 
Avg. South 106.4 123.1 148.2 
Avg. Rest of 
uw. & . 210.0 223.5 280.4 
Avg. Total 
U. S. .... 156.9 174.0 215.3 


The increase between 1930 and 
1950 in the average acreage per 
farm for the South was about 39%, 
while for the rest of the U. S. it 
was 34%, and for the U. S. as a 
whole, 34%. One southern state, 
West Virginia, showed a decrease 
in average acreage, while Florida 
outstripped all other southern 
states by more than tripling its 
average acreage. 


ws While the average size of the 


clining; of the 16 southern states, 
only North and South Carolina re- 


} ported an increase in the number 


of farms between the 1940 and 


Thovsands 


#,800 


SHARECROPP EPS 


1940 


1945 1950 


OWNER-OPERATORS REPLACE TENANTS—This chart, prepared by Progressive Farmer, 
shows how the farm owner-operator has been steadily replacing the tenants and 
sharecroppers since 1935 in the 16 southern states. 
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BEST SINCE THE REAPER?—Cotton picking 
of 35 hand pickers, have been one of the 
in the South. In use now since about 1943, they are being hailed as “one of the 


greatest agricultural inventions 


Advertising Age, November 2, 1953 


machines, some of which can do the work 
biggest steps toward farm mechanization 


since the McCormick reaper.’ 


1950 censuses: 


—Number of Farms— % | 
1940 1950 Loss 
Alabama ..... 231,746 211,512 8.7 
Arkansas 216,674 182,429 15.8 
Delaware 8,994 7,448 17.2 
a 62,248 56.921 8.6 
Georgia ..... 216,033 198,191 8.3 
Kentucky .... 252,894 218,476 13.6 
Louisiana .... 150,007 124,181 17.2 
Maryland .... 42,110 36,107 14.3 
Mississippi ... 291,092 251,383 13.7 
North Carolina 278,276 288,508 +3.7 
Oklahoma .... 179,687 142,246 
South Carolina 137,558 139,364 
Tennessee .... 247,617 231,631 6.5 
Wee 4choess 418,002 331,567 20.7 
Virginia ..... 174,885 150,997 13.7 
West Virginia 99,282 81,434 
Total South 3,007,105 2,652,395 11.8 
Rest of 
U. S. .. 3,089,629 2,729,739 1.7 
Total U. S. 6,096,799 5,382,162 11.7 


® Diversified crops and the intro- 
duction of labor-saving machines 
have been instrumental in boost- 
ing cash farm income in the region 
to record heights, but one of the 
farmers’ biggest financial boons 
has been the tremendous expan- 
sion of livestock enterprises. 

Every state in the South in- 
creased its livestock income be- 
tween 1940 and 1951, with the 
lowest state recording a gain of 
276%. Of the 16 southern states, 13 
made gains greater than the na- 
tional average (302%), as shown 
in this table: 


Cash Receipts from Marketing 
Livestock and Livestock Products 


country of the West. Also, there 
are 40,000,000 acres in the South 
that can be used for grazing, as 


s Cattle and cotton between them 
accounted for about one-half of 
the southern farmer’s income in 
1951, and if livestock products are 
included in the breakdown, the 


208. three categories make up two- 
41.3 | thirds of his income. According to 
| Progressive Farmer, here’s how 


the southern farmer’s income was 


18.0| broken down in ’51. 


Other livestock products ....1% 


e After each census period the 
Department of Agriculture pub- 
lishes an index of farm family liv- 
ing standards. In comparing 1950 
with 1945, the percentage im- 
provement for each region of the 
U. S. was as follows: 


North Central Region ...... 16% 
Western Region ............. 14% 
Northeastern Region ........ 10% 


Southern Region 
Total for U. S. 


These index ratings are based 
on four items: (1) gross income; 
(2) automobile ownership; (3) 
telephones, and (4) electric serv- 
ice. Here’s how southern states 


five-year period: 

Income—Of the top ten states in 
the nation in percentage farm in- 
come increases, seven were in the 
South: Alabama, Arkansas, Flori- 
da, Georgia, North Carolina, South 
Carolina and Virginia. 


(In Millions) 
Per Cent 
1940 1951 Increase 
Alabama $26,503 $179,157 576% 
Delaware 23,718 89,078 276 
Florida 24,078 120,271 400 
Georgia .... 33,283 238,934 618 
Kentucky .. 76,211 331,551 335 
Louisiana 26,093 118,400 354 
Maryland ... 43,072 184,474 328 
Mississippi 29,159 164.657 465 
North Carolina 33,919 195,458 476 
Oklahoma 98,940 402,493 307 
South Carolina 16,384 84,425 415 
Tennessee 60,042 278,887 364 
Texas 247,255 1,119,158 353 
Virginia ... 60,453 277,438 359 
Wee WO cee 28,457 115,074 304 


s The extensive additions of live- 
stock to the South’s other farming 
activities has several advantages: 

1. It adds to the number of in- 
come work days per year. 

2. It makes more complete use 
of land and water resources. 

3. It improves the fertility of the 
soil, thus making crop _ yields 
greater and more profitable. 


ws Newly seeded pastures have 
been the biggest factor in the 
South’s livestock growth. With the 
help of the U. S. Soil Conservation 
Service, the region has led the rest 
of the nation by a wide margin in| 


age. During the first six months 
of 1952, for example, 81.2% of the 
nation’s new pasture acres were in 
the South. 


improved and new pasture acre-| @ 


|states in percentage increase of 
farms with cars, the South had 
|eight: Alabama, Florida, Georgia, 
Kentucky, Louisiana, Mississippi, 
Tennessee and Virginia. 
Telephones—Of the top. ten 
states in percentage increases of 
farms with phones, seven were in 
the South: Alabama, Arkansas, 
Florida, Georgia, Louisiana, Mis- 
sissippi and South Carolina. 
Electric Service—Of the top ten 
states in percentage increases of 
farms wired for electric service, 


HOW THE DIVISION OF COTTON MILLS 
BETWEEN NEW ENGLAND AND 
THE SOUTH HAS CHANGED 


Indications are that the South 


|e 


| will experience even greater live-|¥ 


stock gains. In addition to being | 
‘able to graze cattle the year| 
| round, the region also benefits | 
| from the fact that it takes only 
itwo acres of its rich, improved 
-pasturage to graze a single ani- 
'mal, as compared with 50 acres! 
‘per animal on the dryer range | 


GE |... COTTON crown stares 


Ci) . ---. ALL OTHER STATES 


—Textile Industries 


| fared in each category during the 


Auto Ownership—Of the top ten | 


|the South had seven: Alabama, 
Arkansas, Louisiana, Kentucky, 
|Oklahoma, Mississippi and Ten- 
| nessee. 

'@ Since 1940 the 16 southern 
states have had a larger percent- 
| age increase in income from farm 
_marketings than the rest of the 
| nation. The South showed a 274% 
gain over the 1940-1952 span, as 
compared with a 252% increase 
for the rest of the U. S. and a 
258% gain for the nation as a 
whole: 


Income from Farm Marketings 
(Crops and Livestock Plus Gov't Payments) 


(In Millions) 

1940 1942 1952 
Alabama .. $113,149 $207,286 $450,661 
Arkansas .. 163,804 280,077 598,642 
Delaware 31,848 59,039 103,803 
Florida ... 119,077 208,617 498,848 
Georgia ... 172,396 274,651 652,898 
Kentucky .. 162,206 274,907 576,331 
Lovisiana .. 114,759 193,475 446,700 
| Maryland 77,468 124,416 262,708 
| Mississippi . 137,753 296,871 555.500 
| No. Carolina 216,117 446,649 959 
| Oklahoma .. 214,582 381,095 682.100 
So. Carolina 116,240 170,542 759 
| Tennessee .. 142,336 250,764 524,570 
a ee 596,859 992,178 2,192,092 
Virginia ... 127,206 219,218 807 
W. Virginia 41,003 67,206 134,667 

Total 
South 2,546,803 4,446,991 9,525,045 

| Rest of 


| UL S. . 6,562,439 11,566,175 23,122,896 
Total U. S. .9,109.242 16,013,166 32,647,941 


@ Will southern agriculture con- 
tinue to grow as rapidly as it has 
in recent years? All indications 
seem to point to continued expan- 
sion. For example, the Department 
of Agriculture, commenting on 


bow : sis : iieheei rote Gaste & Hay ......: +4 how much farm production in the 
eat animals .. SC. CFOPS .......-0+. , 

TObACCO ..ncl2% Vegetables 4% U. S. can be increased by 1955, 
Poultry _............11% Fruits and nuts .1% said: 

Dairy Products .8% Gov't pay. .......... 1% 


“Regionally, the greatest in- 
creases in production would be in 
the South. Total farm output in 
the South would be one-fourth 
greater than in 1951, compared 
with a 16% increase in the North 
Central region, 13% in the Moun- 
tain region, and 9% each in the 
Northeast and the Pacific regions.” 

Thus, when the nation needs 
more farm products—as it will 
with its growing population—44% 
of this increase will come from the 
South. 


FCC Okays Hartford TV Outlet 

General-Times Television Corp., 
Hartford, has been granted a per- 
mit by the Federal Communica- 
tions Commission to build a tele- 
vision station in Hartford. Recent- 
ly WTHT, owned by the Hartford 
Times, merged with General Tel- 
eradio’s station WONS to form 
General-Times. The new company 
will combine radio and tv inter- 
ests, the tv station operating on 
Channel 18. 


Fawcett Promotes Whitham 

| J. Stewart Whitham, who has 
| been advertising manager of Faw- 
|cett Men’s Unit, New York, has 
| been promoted to eastern advertis- 
‘ing manager of Fawcett Women’s 
Group. He succeeds Fred White, 
who has joined the New York 
sales staff of Look. 


Ormsby Named Ad Manager 
| Philip G. Ormsby, formerly on 
the sales staff of Parents’ Maga- 
zine, has been named advertising 
| manager of Baby Care Manual and 
| Your New Baby. He succeeds H. 
| Staunton Woodman, who remains 
lon the sales staff. 


Hinkle to Lang, Fisher 

Edward A. Hinkle, formerly 
copy chief and director of the 
men’s store advertising for Halle 
|Bros. Co., Cleveland department 
| store, has joined the creative staff 
\of Lang, Fisher & Stashower, 
Cleveland agency. 


Nelson to Flint Associates 


Donald R. Nelson, formerly ad- 
vertising manager of Daveau Mu- 
sic Co., Fargo, N. D., has been 
named art director and an assist- 
‘ant account executive of Harold E. 
Flint & Associates, Fargo agency. 


Tandy Advertising Moves 

Tandy Advertising Agency Ltd., 
Toronto, has moved to larger quar- 
ters at 20 Carlton St. 


| 
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Starting November 8 


another great newspaper 


The Knoxville News-Sentinel 


adds 


The Sunday Picture Magazine 


HIS new Parade market increases the total reached by the 


Big Three syndicated Sunday magazines to 74—a new high. 


Nearly half of these (36) are Parade exclusives 
reached by no other in the field. This Week has 12 exclusives — 


American Weekly has 4. 


Parade’s recent growth has been remarkable. Since 1946: 


CIRCULATION. . . more than doubled 
ADVERTISING. . . increased five fold 


NEW MARKETS. .. 24 of the 32 added by the field 


this is the SEVENTH newspaper 
to add Parade since Sept. 1, 1953 


AKRON Beacon Journal 
ALBUQUERQUE Journal 
BEAUMONT Enterprise 
BOSTON Post 

BRIDGEPORT Post 
CHARLESTON (W. Va.) Daily Mail 
CHICAGO Sun-Times 
COLUMBUS (Ga.) Ledger-Enquirer 
COLUMBUS (0.) Citizen 
CORPUS CHRISTI Caller-Times 
DENVER Rocky Mountain News 
DETROIT Free Press 

EL PASO Times 

ERIE Dispatch 

EVANSVILLE (ind.) Courier & Press 
FORT WAYNE Journal Gazette 
FORT WORTH Star Telegram 
GREENVILLE (S.C.) News 
HARRISBURG = Patriot-News 
HARTFORD Courant 
INDIANAPOLIS Times 
KNOXVILLE News Sentinel 


NEWSPAPERS DISTRIBUTING PARADE 


LITTLE ROCK Arkansas Gazette 


LONG BEACH (Calif.) 
independent, Press-Telegram 


MACON Telegraph & News 
MADISON Wisconsin State Journal 
NEWARK Star-Ledger 

NEW BEDFORD Standard-Times 
NORFOLK Virginian-Pilot 
OAKLAND Tribune 

PEORIA Journal-Star 

PORTLAND (Maine) Telegram 
QUEENS (N. Y.) Long Island Press 
ROANOKE (Va.) Times 

ST. LOUIS Post-Dispatch 

SAN DIEGO Union 

SCRANTON Scrantonian 

SIOUX FALLS (S. 0.) Argus-Leader 
SYRACUSE Herald-American 
WASHINGTON Post 

WHEELING (W, Va.) News-Register 
WICHITA Eagle 

YOUNGSTOWN Vindicator 


The Knoxville News- Sentinel | "HOME | | tos 
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The Southeast... 


(Continued from Page 48) 
“new South” move, rocked us 
back on our heels in commenting 
on the new Westinghouse plant in 
his city. 

“We're glad to have it,” he said, 
“put don’t forget that most of 
Westinghouse is still located in a 
radius close to Pittsburgh.” We 
gathered that southerners will 
keep on selling the South. 


TORONTO, CANADA 


Capital City of Ontario — Canada’s Richest 

Province — Having One-Third of Canada’s 

Total Population and 42% of Retail Sales— 
Blanketed by the 


TORONTO DAILY STAR 
— 400,000 circulation (largest in 
Can 
— 80% coverage of Toronto 
— 50% coverage of 45 prosperous 
Ontario centers 


SEND FOR OUR COMPLETE DETAILED MARKET FACTS 
Nationally Represented vy 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


There’s an interesting sidelight 
to what is happening in the South. 
Defense spending gave the region 
much of the original impetus for 
industrial development, but now a 
chain reaction has set in quite re- 
mote from defense—a sort of the- 
rich-get-richer kind of thing. For 
example: 


e Recently, Bird Mfg. Co., East 
Walpole, Mass., decided to build 
a big roofing plant at Charleston, 
S. C. One of the major considera- 
tions in the move was the fact that 
a competitor is serving the south- 
ern market from Savannah. 


e Shakespeare Co. is able to make 
glass fishing rods at Columbia, 
S. C., because Owens-Corning has 
a $12,000,000 Fiberglas plant at 
Anderson, in the western end of 
the state. 


e Verney Corp. can consider a big 
synthetic fiber plant for the deso- 
late tidewater region 20 miles 
north of Savannah, because Ray- 
oneer Corp. makes fiber at Jesup, 
30 miles away. 


e In Atlanta, Frank Shaw, indus- 
trial manager of the chamber of 
commerce, illustrated what hap- 
pens. Atlanta business men, he 
told us, resented the opening of a 
Sears, Roebuck mail order house 
there 20 years ago. 

“Later, Globe-Union, which 
makes batteries for Sears, decided 
to locate here,” he recalled. “Then 
Georgia Lead came; then most of 
the other leading battery makers 
found it wise to operate from At- 
lanta in order to meet competition. 
Eventually we got a plant making 
battery separators, and recently 
one to make plastic battery cases. 
Believe me, we're glad Sears 
came,”’ 


® In their eagerness to attract in- 
dustry, most southern communi- 
ties are prepared to give newcom- 
ers the roads, railroad sidings, 
water connections and other facili- 
ties necessary for industrial plants. 
In South Carolina it’s possible to 
get tax concessions. But almost 
everywhere in the South Atlantic 
states now, there is less readiness 
to give away an unreasonable 
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amount in order to attract indus- 
try. 

A good many southerners are 
convinced that stable labor supply, 
“independent native labor,” and 
the conventional advantages dis- 
cussed in serious sessions of the 
board of directors are only a back- 
drop for the real human reasons 
for moving plants and offices to 
the South. Recreational facilities, 
climate and the slower tenor of 
living play a mighty important 
part, we were told. 

“Business men take plant loca- 
tions where they think the living 
will be pleasant,” Jonathan Dan- 
iels had told us in Raleigh. “They 
want to be near a country club.” 


ws We thought he was exagger- 
ating, until a sportswear salesman 
in Greensboro proudly told us that 
this city has more golf courses per 
capita than any city in the world, 
and his companion, an ex-New 
Yorker who operates five ready- 
to-wear stores, told us he had 
played that afternoon. “Back in 
New York that would be a proj- 


What’s the score for Fifty-Four? 


MORE DOCUMENTED FACTS FROM PLUMBING AND HEATING BUSINESS 
GIVES YOUR TEAM THE HELP IT NEEDS TO MAKE THE GOAL! 


of the opposition . . 


Every coach knows that for his team's success he needs a working knowledge 
. just as every member of the sales team (sales manager, 
president and agency executive) knows that for a successful campaign he needs 


a factual knowledge of the vast Plumbing, Heating and Air Conditioning Market. 


PHB, with the only documented market facts in the industry, now releases 


this latest study, “‘What's The Score For ‘Fifty-Four’,”’ 


so that you may keep 


abreast of the current developments in the market. Write for your copy todcy. 


MAKE THE GOAL... WITH PHB ON YOUR TEAM! 


. Market data available nowhere else .. . 
assistance in your sales problems . . . Authentic inquiry service on new products. 


The Largest Circulation of the Full Service Books — 23,218 Top Contractors, 
plus 100% of Full Service Wholesalers. 


Highest Quality Circulation in the Industry — 11,588 NAPC members, plus 
11,630 nonmembers rated at $2000 or over by Dun & Bradstreet . . . the 30% 
that do the majority of the work. 


“Extra’’ Marketing Services To Give ‘‘Extra'’ Yardage To Your Campaign — 
Direct mail service with the only selective lists . 
chandising your space . . 


. . 25 unusual ways of mer- 
NAPC 


These other helpful booklets are available upon request: 


Men Who Mold the Plumbing & 
Heating Industry 


Saturation Survey of Chemung County 


25 Ways To Merchandise Your 
Plumbing & Heating Space 


Direct Mail 


PLUMBING AND HEATING BUSINESS 


Room 5941 Grand Central Terminal Building 


New York 17, N. Y. 


/ect,” he said. 

| The Norfolk & Western and the 
(southern railroads, which do a 
great deal of industrial expansion 
advertising, stress this pleasant 
living theme heavily in their ads. 
The climate gets a big play, too, as 
well as an appeal to the Caesar 
complex: “In our community you 
can be a big fish in a small pond.” 


® In Asheville, impressed with the 
_displays in the windows of “The 
| Man's Store,” we went in to chat 
Peters the owner. Instead we met— 
/completely by accident—a former 
suburban Washington neighbor, 
| who was the store’s buyer. “I love 
it here,” he said. “It takes me five 
minutes to get to or from work. 
That’s two more hours of freedom 
for me every day.” 

The same is true in Florida, and 
particularly in Miami, which is 
said to have more individual busi- 
ness establishments than any city 
of its size. Northerners want to 
live there and move their busi- 
'nhesses down, or start over. The 
garment industry is becoming 
| especially important there, large- 
jly because New York garment 
makers like it—and believe their 
employes will, too. 


‘Distribution, Service 
Businesses Also Boom 


| The prosperity of the country- 
| Side wells up in the big distribu- 
_ tion centers. It’s no secret that At- 
|lanta, at the southern tip of the 
|Piedmont, ranks as the business 
capital of the southeastern states. 
With more than 3,300 national 
firms maintaining sales offices, 
warehouses and assembly plants 
there, Atlanta seemed confident it 
will retain its crown. 

Location is still Atlanta’s major 
asset, for its railroads, highways 
and airlines fan out to the whole 
South and Southeast. As far back 
as 1926 Atlanta used industrial 
-promotion ads to lure new indus- 
try. Frank Shaw, the industrial 
manager of its chamber of com- 
merce, continues to argue that of- 
fices at Atlanta and Dallas enable 
a firm to reach any point in the 
South in less than 24 hours. 

Atlanta has been looking ahead, 
too. Its big stores have joined in 
the development of suburban 
shopping, and its planning board— 
cooperating with four counties in 
the area—has built a network of 
superhighways to _ speed traffic 
through the metropolitan area. 
Dozens of new industrial plants 
have been shepherded into a spe- 
cial industrial community, at Dor- 
aville, on the north end of the city. 


= But the upsurge in business in 
the Southeast created room for 
other distribution centers. At 
Greensboro, there’s a big colony of 
traveling salesmen. “It’s a good 
/place to live, and it’s handy to 
the whole Virginia-Carolina terri- 
| tory,” one of them explained. But, 
he added, “There are so many 
'middle income families here that 
pee gets to be as expensive as 


FOR HIRE! 
THE TOP SALESMAN 
IN THE DAKOTAS 


No other salesman can match 
our twice-e-month call list of over 
100,000 live farm spenders! 


‘DAKOTA 


FARMER 
Dakotas Own Magazine 


ABERDEEN, SOUTH DAKOTA — 
JP MALONEY, Advertising Manager 
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with this 


FIRST 3 Markets Group offers you a 
responsive audience of nearly 2% of all 
families in the 3 City and Suburban areas of 
New York, Chicago and Philadelphia. These 

3 compact markets account for 18% of 

total U.S. Retail sales, 1/4; of Drug sales, 1, of 
Food sales, 14 of Furniture and Appliance 
sales, and over 14 of total U.S. Apparel sales. 


Increase your sales with this 1 great buy: 


New York Sunday News 


Coloroto Magasine 


Chicago Sunday Tribune 


Magasine 


Philadelphia Sunday Inquirer 
“Today” Magazine 


New York 17,N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 
Chicago 11, IU., Tribune Tower, SUperior 7-0048 

San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 

Los Angeles 17, Calif., 1127 Wilshire Boulevard, MIchigan 0259 
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it is back North.” 

As trade centers, Charlotte and 
Greensboro both “shoot” at At- 
lanta. Also, we found their media 
people shooting at each other. Both 
count the population of their trad- 
ing areas in the millions. After 
driving the 90-mile “golden strip” 


between the two, we were sure of | authorities are encouraging the 


one thing: there is plenty to go 
around. 


s Johnny Gilbert, North Carolina 
born and bred, the traveling sales- 
man who brought the kasha-col- 
ored poodle cloth gloves to Green- 
wood, told how the Carolina-Vir- 
ginia salesmen’s group had built 
a $230,000 “radio building” in 
Charlotte as a permanent show- 
room where salesmen can show 
their lines. “Charlotte is a terrific 
market,” he declared. “Buyers 
from as far away as Alabama 
come up there, even though they 
know I will show the same line in 
Atlanta in another three weeks.” 

Sam Hair, a Chicago adman who 
has built an important outdoor ad- 
vertising business in Charlotte, 
was commenting on the rapid 
growth of its corps of executives 
and middle-class white collar 
workers. He estimated Charlotte 
has offices of 600 national firms. It 
recently became “home office” for 
Duplan and Southern Dairies. An- 
other influx of white collar people 
is set for the near future when 
Celanese Corp. completes its new 
headquarters building, now under 
construction. 

Often we found “immigrants” 
—business men from other areas— 
playing major roles in the South’s 
redevelopment. Newcomers like 
Sam Hair are active in civic af- 
fairs; for example, he’s chairman 
of a special committee of the 
chamber of commerce fighting for 
additional air service for Char- 
lotte. 


s The Irving Saks fashion store in 
Roanoke, one of the finest we saw 
anywhere on our trip, has set a 
pace others are attempting to 
meet. Department stores are talk- 
ing of renovations and expansions. 
Early next year, Roanoke will 
clear away a block of “business 
slums” to make room for the new 
Jefferson St. viaduct over the 
Norfolk & Western tracks, “the 
largest urban bridge construction 
ever undertaken in Virginia.” 


# As we drove into Jacksonville, 
we quickly noticed the store win- 
dows all had cards crying, “Wel- 
come Prudential.” 

“My gosh,” I exclaimed. “We'll 
never get a room here. There must 


be an insurance convention in 
town.” I was wrong on _ both 
counts. 


Sitting astride routes U.S. 1 and 
17, trunk highways north and 
south, Jacksonville offers huge 
concentrations of beautiful hotels 
and motels. We had no trouble lo- 
cating a motel with air condition- 
ing, television, a delightful outdoor 
swimming pool—all for unbeliev- 
ably low summer rates. 

But about those Prudential 
signs. We learned later they are 
part of the greeting which Jack- 
sonville is giving Prudential In- 
surance Co., as it sets up its new 
south-central regional office, a 
project which will eventually 
house 1,800 white collar workers 
in a 20-story skyscraper soon to be 
built on the banks of the St. Johns 
River, close to the center of the 
city. 


s The port cities on the Atlantic 
Coast get their share of the reac- 
tion, too. Now that the South 
makes its own finished garments, 
there’s an active trade in imported 
Egyptian cotton. At the moment, 
Charleston is the only port south 
of Norfolk equipped to fumigate 
Egyptian cotton, but Savannah, 


'backed by the state of Georgia, is, 


‘tion. 


/gray goods, Savannah lost its cot- 


rushing rival facilities to comple-_ 


Charleston is importing wool, 
too. “Who’d ever think the day 
would come when we would be 
bringing wool into the South?” ay 
Charleston business man ex-_ 
claimed. 

All the way down the coast from 
Norfolk to Jacksonville, state port | 


competition for coast-wise and in- 
ternational traffic. At Savannah, 
and again at Jacksonville, business 
men said frankly they aren’t sure 
that there is enough business for 
all the ports to break even. 


s Recently Virginia joined the. 
competition with a campaign to) 
develop Hampton Roads as a cen- | 
ter for non-defense shipping. While | 
it is heavily engaged in defense 
work—roughly 30% of its labor | 
force depends on federal spending 
—the Norfolk area has also at- 
tracted a number of important 
non-defense industries—such as a_ 
Ford assembly plant and a num-_ 
ber of chemical industries. While | 
we were there, localities were cele- | 
brating the news that Esso has) 
decided to build a refinery in the 
area. 

If you were a serviceman sta- 
tioned there, perhaps you thought | 
Norfolk would never dig itself out | 
of the debris of World War II.) 
Locked onto a peninsula and 92% | 
built up—much of it pitiful slums | 
—Norfolk was among the first} 
cities to plunge into slum clear- 
ance. It already has three big 
housing projects for Negroes and 
one for whites. Off Church St., in 
the heart of the city, are blocks of 
decrepit buildings, windows and 
door jambs gone, a sign that these 
too are to be swept away for re- 
habilitation. 

The tunnel-bridge system now 
comp!eted to Portsmouth increased 
Norfolk’s importance as the mar- 
keting center of the Tidewater. 
There’s increased pressure for 


SNAPPED UP—79 of 120 have already 
been sold with almost no advertising,” real 
estate salesman Bill Sutton tells Marge Co- 
hen during visit to new, moderately priced 
Norfolk housing. Other projects further 
from the city, which offer less for the 
money, have run into sales resistance. 


prompt action to solve the parking 
problem by clearing “business 
slums” out of the main shopping 
areas. 


® Ports like Savannah and 
Charleston once existed chiefly to 
export cotton and naval stores. 
When the South turned to making 


ton trade and the foreign buyers 
left. But the story has a happy 
ending—Savannah and Charleston 
are highly industrialized; they’re 
importing three times as much as 
they export. 

Savannah’s sugar plants and its 
big U. S. Gypsum plant import 
hundreds of millions of tons of ma- 
terials yearly by water. Current- 
ly, American Cyanamid has re- 
vealed plans for a $24,000,000 ti- 
tanium dioxide plant. 

As strangers we were overpow- 
ered by the smell of sulfur which 
the big Union Bag plant adds to 
Savannah’s air. But the sales girl 


at Levy’s department store was ob- 
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NEW CATTLE FEED—The growth of the cattle industry in Florida—as well as the rest 

of the South—has been helped by the discovery that citrus byproducts make good 

cattle feed. The rag, seeds and rind are ground, pressed and dried, and the de- 
mand for the feed produced exceeds the supply. 


livious to it, “unless the wind 
blows from the wrong direction.” 
Eye-catching signs proclaimed Le- 
vy’s was doubling its size. “Give 
Savannah what it wants,’’ Levy’s 
proclaimed. 


s We were almost fooled by 
Charleston’s appearance. Its streets 
are narrow and its business dis- 
trict so inconspicuous you need a 
map to find it. Later we learned 
the appearance is deceiving. The 


|dye works and roofing plant are 


examples of its new industry. 
“Charleston has the best supply of 
industrial water on the east coast,” 
a federal economist told us. “It’s 
likely to end up as one of the 
South’s most important industrial 
areas.” 

Savannah’s business men were 
having a rough time justifying 
their plan to tear down City Mar- 
ket, the old Saturday night gather- 
ing place, where all Savannah 
bought fish, sipped cool drinks and 
gossiped. Proscribed to make way 
for a merchant-owned parking 
garage, it had just two weeks to 
live when we were in Savannah. 

Charleston and Savannah are 
among the cities indebted to the 
late Dr. Charles Herty, the emi- 
nent chemist who devoted his life 
to the study of the loblolly pine, 
the abundant wood of the tide- 
water. His process for making 
pulp from this pine began paying 


| off in the ’30s. Now there are huge 


paper plants at such places as 
Georgetown, Charleston, Savan- 
nah, Brunswick and Jacksonville. 


s Logging activities, supporting 
the paper industry, occupy the 
countryside for the whole 250 
miles from Charleston to Jackson- 
ville. Below Savannah a Union 
Bag Co. sign proudly proclaims 
you are passing a tree nursery 
“growing a million trees for the 
future.” Near Brunswick, at a 
seemingly inland point, is a small 
sign reporting that a barge landing 
for Union Bag Co. is located in a 
swamp just off to the right. 

The Herty Laboratory, head- 
quartered in Savannah, continues 
to hunt for new processes which 
will help the South. After leaving 
Savannah we visited the Barbour 
Lathrop Plant Introduction Garden 
of the U.S. Department of Agri- 
culture, testing new fiber plants 
which may eventually become 
profitable crops. Here the govern- 
ment’s experts have cultivated 
what is believed to be the greatest 
collection of bamboo species in the 
country. Already the Herty or- 
ganization is experimenting with 
some 76 varieties of bamboo, to de- 
termine what can be done with it 
—once the government concludes 
that it can be produced in com- 
mercial quantities. 


Government Is Important 
to the Area’s Industry 


blood of the community. Besides its 
own large corps of middle income 


families, the blocks of expensive | 


housing in residential districts re- 
flect the prosperity of Washington 
trades people and the large group 


of lawyers, engineers and other. 


professionals who make good liv- 
ings serving the businesses which 
deal with government. 

Largely because of the great 
concentrations of government 
workers . . living in northern 


Virginia, just south of the Po-, 


tomac, and the large federal em- 
ployment at Norfolk, state officials 
estimate that roughly 20% of Vir- 
ginia’s labor force is on the gov- 
ernment’s payroll in some form. 


|man told us, “and we try not to 
‘rob existing plants of their labor.” 
Most of the defense plants talk 
/of post-defense plans. Oerlikon, 
-which makes precision defense 
equipment at a 1,500-acre tract at 
Asheville, promises to make pre- 
cision equipment for non-defense 
industries. Atlanta’s bomber plant 
_reportedly has started work on a 
_jet engine which will be used for 
| commercial aircraft. 


_ Agricultural Changes Also 
Come Rapidly 


When we talked with him in 
| Raleigh, Dr. Clarence Poe, editor 
| of Progressive Farmer, assured us 
that agriculture will continue to be 
| the backbone of the South’s econ- 
omy, but he expects the southern 
'farmer to pay more attention to 
the needs of neighboring city folk. 
Already the South is heavily in- 
volved in cattle. He expects also 
that poultry and dairy products 
will join cotton and tobacco as ma- 
jor southern agricultural interests. 

In Virginia we had already seen 
some diversification of agriculture. 
Cotton had dropped to little im- 
portance, but tobacco—which is 
shipped to Richmond’s cigaret fac- 
'tories—now accounts for 20% of 
the state’s agriculture. In the Tide- 
| water we passed new truck farms, 
‘conveniently located to serve the 
urban centers at Norfolk and Rich- 
mond. Below Norfolk, the peanut 
fields ran for miles. Some 13 big 
roasting plants at Suffolk showed 
that this is no ‘peanut’ business. 
Later as we drove home through 
the Shenandoah, long known for 


The scope of this employment is | 


clear as you drive east on the Tide- 
water peninsula toward Newport 


News, on State Highway 168. For | 


25 miles northwest of the city, 
continuous steel fencing encases 
vast government holdings. By 4:15 
in the afternoon at points 20 miles 
from Newport News, car pools of 
workers are streaming from the 
by-roads onto the parkway head- 
ing for home. 


® The Navy is vital to Norfolk and 
Charleston, and a naval air base 
provides important revenue for 
Jacksonville. In Miami we spent 
an evening with the operator of 
a supermarket—a truly fabulous 
business taking in $125,000 weekly. 

“I look forward to the first and 
fifteenth,” he said. “That’s pay- 
day for the Marines at the Opa- 
locka air base.” And Orlando mer- 
chants credit half a dozen military 
bases with part of their prosperity. 
Fort Jackson provides <. lot of bus- 
iness for Columbia, S. C. 

Just 50 miles south of Columbia, 
the Aiken-Augusta area is burst- 
ing with government activity. 
There is Camp Gordon, the big 
Signal Corps depot, and the huge 
Savannah River Project of the 
Atomic Energy Commission. A few 
months ago, there were alleged to 
have been 10,000 families of con- 
struction workers living in trailer 
parks. 


# But this project differs from 
Oak Ridge. The plant is in a huge 
area running 31 miles along the 
Savannah River 20 miles southeast 
of Augusta, and AEC wanted no 
“government town” here. Du Pont, 
which built and manages the plant, 
was urged to see that workers set- 
tled in established communities. 
Over 3,000 homes have been 
built under FHA programs alone, 
and hundreds of others have been 
privately financed. AEC has chan- 
neled all kinds of federal aid to the 
area to help with such problems as 
housing and schools. Plant officials 
work with the community when- 
ever possible to help solve the 


‘enormous problems of expansion. 


And so far the big textile indus- 


try of the Aiken-Augusta area ap- 
| pears to be weathering the influx 


In my home base of Washington, | without too much trouble. “We 
of course, government is the life- screen job applicants,” an AEC 
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_ INSPIRATIONAL—This huge Duncan Phyfe 
| chair in the public square at Thomasville, 
|N. C., is supposed to be an inspiration to 

workmen of the furniture factories which 
| abound in the Piedmont. North Carolina 
is nation’s leading furniture-producing state. 


its apples, we learned of the de- 
veloping poultry industry, and the 
new jebs created at Harrisonburg, 
where the poultry of the valley is 
dressed and marketed. 


® Virginia’s increasing interest in 
tobacco was exhibited while we 
were in Richmond. Gaily deco- 
rated lamp poles proclaimed that 
the annual tobacco festival was 
under way. 

At Hopewell, just south of the 
city, the Richmond area has huge 
Du Pont and Allied Chemical 
plants—prize catches among the 
new industrial developments “be- 
cause they employ skilled labor 
and pay good wages.” 

But Richmond is not forgetting 
its cigaret industry. 

“During the depression,” a busi- 
ness man said, “the cigaret fac- 
tories operated full tilt to the very 
end.” And new factory units cov- 
ering several city blocks at Dur- 
ham and Winston-Salem reminded 
us that the industry is doing all 
right now, too. 


@ We came to think of the farmer 
in terms of the young man who 
was near us as we watched a to- 
bacco auction at Rocky Mount, 
N. C. Unshaven, bronzed, husky, at 
ease in his work clothes, he trailed 
along as the auctioneer led buyers 
from big name tobacco companies 
past bundles of golden dried leaf. 
The chant was music to his ears. 
“A fine price for this late in the 
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/ Then, for the final judgment, 
One suggestion seems 
The simplest of any: 

“Go read the magazines!” 


“You cannot read any new issue of TIME without freshly real- 
izing that this is a magazine which has an unusually deep, 
intimate and powerful hold upon the attention of its readers.” 
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The Southeast... 


season,” he commented. 

This young man owns his own 
place, but later, a big land owner 
said with surprising frankness 
that farm labor and tenant still 
do not get a good share of the 
yield. 

“Land-owners like myself get 
too large a percentage of the re- 
turn,” he said. “Eventually we will 
have to give a larger share to those 
who actually work the land.” 

Similarly, Dr. Poe assured us 
the South’s agricultural leaders 
realize that mechanization calls 
for skilled and satisfied labor. 

“Some of the leaders among our 
tobacco farmers recognize that 
agricultural labor will eventually 
demand—and get—the same kind 
of wage level that workers get in 
southern industry,” he said. 


Florida Is Ditferent— 
Even in the South 


Except for Jacksonville and 
Tampa, which behave pretty much 
like other industrial cities, Florida 
is a world by itself. 

Jacksonville has miles of 600-ft. 
wide beach, but it enjoys changes 
of season which call for heavy 
clothing during a short portion of 
the year. Architecturally, North 
meets South at Jacksonville. Older 
residential areas feature the tra- 
ditional houses found anywhere in 
the North. In its newer sections, 
Jacksonville is turning to the 
colorful Florida-modern, which is 
standard further South. 

Arrival of Prudential (it already 


| has 1,000 people on the job in tem- 


porary quarters) makes Jackson- 


/ ville a major insurance center, and 


adds a new dimension to its econo- 
my (which include a big naval 
air station, ship-building, and a 
variety of other industry). Actu- 
ally, Riverside Ave. already has 


|an appearance of insurance row. 
|There and elsewhere six com- 


panies other than Prudential are 
putting up new insurance build- 
ings with a total 
square feet of space. Independent 
Life’s building will be 19 stories 
high. Another, State Farm, will be 
in a new suburban residential area 


“conveniently located for our 
agents.” 
ws Elsewhere, Florida has _ been 


riding high on tourism, real estate 
and agriculture. 

From the time he crosses the 
state line—and gets free orange 
juice—the tourist is in a worid 
of superlatives. Besides its foun- 
tain of youth, St. Augustine has 
“the first orange grove,” the “larg- 
est alligator farm,” “the first 
school,” and “the oldest mission.” 
Elsewhere there were, we were 
told, the world’s safest beach, the 
world’s best shell collection, the 
world’s most curious wonder and 
many others. In Miami we read a 
sign heralding plans for “Amer- 
ica’s most beautiful Elks home.” 
Any number of towns promise the 
world’s finest fishing. 

Florida’s tourism and real es- 
tate are “gold dust twins,” hun- 
dreds of thousands, attracted by 
the climate and relaxed living, 
come each year, look, and stay. 


You hear a lot these days about 
the “Marketing Revolution” and 
the swing to automatic selling. 
Like thousands of other business- 
men, you may be worried about 
the future of your business in 
these days of jungle warfare for 
the consumer's dollar, and won- 
der how you can cut through this 
era of “lazy selling’ and hammer 
out your niche in the market 
place and get your share without 
sinking a fortune into national 
advertising. 

In all the tumult and shouting 
many manufacturers have made 
their own ‘Marketing Revolu- 
tion” by turning to Direct Selling. 
They have quietly by-passed 
sluggish wholesalers and dis- 
interested retailers, and recruited 
armies of ambitious, aggressive, 
on-the-job independent salesmen 
and saleswomen who demon- 
strate and sell their products and 
services right before the eyes of 
customers. Many have rolled up 


KISS 


Lazy Wholesale-Retail Marketing 


GOOD-BYE 


Here’s the Sensible Solution 
to the Distribution Nightmare 
Plaguing Manufacturers Today 


Get the full story today—no obligation 


Opportunty Magazine is the pioneer publication serving 
more than 300,000 active independent salesmen and sales- 


women... ready to sell your product and your service 
direct! . . . at their own expense! For free copy, and proof 
booklet that shows how to build nationwide sales volume 
at low cost, write for full details today on your letterhead 
Address Dept. A-167. 

SALESMAN’S 


= OPPORTUNITY 


28 E. Jackson Bivd., Chicago 4, Illinois 


annual sales in the millions, 
achieved nation-wide distribu- 
tion overnight, made boom-time 
profits... all without spending 
huge sums to capture illusive 
consumer good will, without 
courting wholesalers and re- 
tailers, without fighting franti- 
cally for counter and floor space. 

Take a look at Direct Selling! 
If yours is an old business losing 
its grip on the market and won- 
dering what to do next... if 
yours is a small business which 
cannot hope to compete success- 
fully with the giants... if yours 
is a new product or service 
backed by big ambitions but 
small capital . . . take a look at 
Direct Selling! 

You may be amazed and de- 
lighted to discover that Direct 
Selling is the short cut you're 
looking for to quick, pin-point, 
48-state distribution at low 
cost... with assured profitable 
volume in the first years. 
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of a million. 


AWAY FROM CONGESTION—This Deering 
is typical of the type being built in the South today. It is located out in the country, 
away from urban congestion, and draws its labor from the farms and small towns. 


Low-priced housing has sprawled 
as far as 10 miles north of Day-| 
tona. “Retire with us,” promoters | 
urge elderly couples who have. 
/$5,000 to $8,000 for a Florida 
'home. North of Orlando there are 
active real estate promotions for 
medium-price homes for new- 
comers. Along the west coast from 
Naples north, the towns beckon, 
“Lots $10 down. Come in and have 
free orange juice.” 


s Miami seems determined to fill 
the 350 miles that separate it from 
Jacksonville. This trip we reached 
its suburbs at Fort Lauderdale, a 
full 25 miles north of the city line. 

“To understand Miami,” Phil 
Moore, president of the First Re- 
search Corp. of Florida, told me, 
“think of it as a frontier town.” 
Fully half the city’s population 
has arrived since 1945, and they 
are still coming, at a rate of 5,000 
a month. 

In 1920, Miami had 30,600 peo-| 
ple. Today it is said to have 600,- 
000, and its promoters are predict- | 
ing that 1960 will find it the) 
largest city in the South. 

Across Biscayne Bay is the bil- | 
lion-dollar strip of resort property | 
known as Miami Beach. “Over at | 
the beach,” Miamians say, “there | 
are 50,000 people involved in va-| 
cationing—or serving the vaca- 
tioners. Over here there are 10 
times as many living normal 
lives.” 

I am not sure I understand how 
they all make livings. Aviation | 
servicing is a major industry. Also | 
there’s some light industry, in-/| 
cluding about 200 apparel firms. | 
(Miami hopes to become the na- 
tion’s leading sportswear center.) 
There’s a steady flow of trade to 
and from Latin America. 


es St. Petersburg, sometimes re- 
ferred to as a refuge for elderly 
people, has erupted into a Miami- 
type promotion. Miami money has 
backed a huge shopping center 
west of the old city, where the 
new bridge now being built over 
Tampa Bay will put St. Peters- 
burg on the north-south through- 
way from the Midwest to southern 
Florida. 

Since World War II, there’s been 
an influx of younger people. The 
St. Petersburg Times says St. Pete 
has more new housing—in num- 
ber of units—than any place else 
in Florida, mostly in the $8,000 to} 


/ INDUSTRY WANTED—Don’t 


‘ers, 


-Milliken textile plant in Columbus, N. C., 


$12,000 bracket. Some of the ex- 
hibit homes even feature air con- 
ditioning. 

Unlike other agricultural re- 
gions, Florida needs more farm la- 
bor for its citrus, cattle and truck 
farms. 

Central Florida is riding high on 
two good citrus years and the 
promise of strong future demand 
for frozen juices, which will con- 
sume all the citrus the area can 
produce. 


e At Orlando, one of the chief 
trading centers of the citrus belt, 
I learned that mature groves run 
about $2,000 an acre. Local busi- 


ness men deplore the trend, but) 


overlook us, 
small agricultural towns urge potential in- 


dustrial prospects who may be driving 

their way. Signs like this, outside Nashville, 

N. C., are a common promotion device in 
the Southeast. 


go on buying property themselves. 
One business man told me he is in 


la syndicate that holds 200 acres on 
|one of the beautiful lakes that dot 


the area. He was ready to take 
$100 an acre for his undeveloped 
tract, but his associates were in- 
sisting on holding for $200. 

At Lakeland, the labor force 
was eagerly anticipating the ar- 
rival of the new orange crop. 
Last year some of the 
crop” was lost because growers 
and concentrators haggled too 
much about price. It isn’t likely to 
happen again. 

Concentrators 


mostly Negro laborers, 
to the groves and strip the trees. 
Work in the concentrating plants, 
which operate a good part of the 


year, pays about $65 weekly, and, 


is considered “good work.” 


“middle | 


buy oranges on | 
ithe trees, ‘‘as is.”” Squads of pick- | 
come | 


1953 


A gas pump operator at Dade 
City told us he expects to be back 
in the plant in two or three weeks. 
Between seasons the workers draw 
| $20 a week unemployment com- 
|pensation, “unless they are lucky 
enough to get a job like me.” Liv- 
ing in central Florida can be very 
reasonable for working people, but 
jat $20 a week they inevitably go 
|into the hole. 


# South of Orlando we met Flor- 
ida’s new agricultural industries. 
First we saw a man in full cowboy 
regalia, fishing in a swamp by the 
side of the road. Then we began 
passing huge herds of those pe- 
culiarly shaped Brahman cattle 
which have been thriving in the 
Everglades. We saw signs with 
such imaginative names as “Billy 
B Ranch” and “Live Oak Ranch.” 

South Florida’s new truck gar- 
den industry was suffering from 
the unusually heavy rains during 
our visit. Truck farmers have dis- 
covered that Florida’s sandy soil 
can produce as many as three 
crops during a winter, and get to 
market while prices are still good. 

In Collier County, one big op- 
erator has been pumping out the 
swamp water and leasing land to 
truck farmers. After two or three 
seasons, when the land no longer 
produces vegetables, he lets it go 
to grass. Then he runs cattle. 

In Miami you hear of individ- 
‘uals who are buying up Ever- 
glades lands in the belief they will 
strike oil. Actually there have 
been a number of minor strikes. 
One speculator told me he bought 
land at 10¢ an acre in the swamps 
and recently turned down $40 an 
acre for the oil rights. He’s confi- 
dent he’ll do a lot better. 


s Up in Tampa, Tom Murray, city 
editor of the Tampa Tribune, was 
a trifle uneasy about real estate 
developments in Florida. Tampa is 
something of an industrial core for 
residential St. Petersburg, and the 
other communities that line Tampa 
Bay. Its phosphate industry—pro- 
ducing 80% of the nation’s total— 
is beginning to participate in the 
production of uranium. And it’s 
getting a good percentage of the 
citrus dollars from the surround- 
ing countryside. 

(At Tampa’s 


fashionable Davis 


| SERVING U. S. IN 
| CANADA 


| Our knowledge of Canadian markets 
is enabling us to serve many U. S 
Direct Mail advertising users effi- 
ciently and economically in the pro- 
duction of Mailing Lists — Printing 
| — Letters — Addressing — Mailing 
— Shipping. Write or telephone our 
New York Sales Office. 
Herbert A. Watts Limited, 
8th Floor, 421 og Street, 
NEW YORK 14, ) 
Telephone: , By 5-0220 
or our Head Office — 
Herbert A. Watts Limited, 
177 King Street West, 
TORONTO, Canada 
Telephone: EMpire 6-1108 


like 
Green Bay 


with the 


Press-Gazette 


home to 100% of City Zone 
Metropolitan Area. . . 


sales* here annually! 


*1950 U. S. Census 


Here's nearly perfect coverage in Wisconsin's stable, prosper- 
ous Third Largest Market! The Green Bay Press-Gazette goes 


Families—95°% of homes in the 


there's the readership you need to get 
your share of the nearly 265 million dollars retail-wholesale 


Excellent distribution facilities and thorough media co-operation 
complete the setting for your product! Get the facts today 
from P. A. McClosky, Manager, General Advertising. 


GREEN BAY wscons~ PRESS-GAZETTE 


Sie Meese tiene, Wi edad HS AS ES Cae Ae Mr Mace Loe, TS Ree RCN © we ee 20 area se he Seem aera KD) AE) EAMES ae Pag mts iat NO ne, ae eee ae 2s Gay SRE pees Or eT cL oe! eat Se RRR, Mey ee GRD ae = Se aE 7 Ae habe -cealig Meat faa a F ee Re Pee em, Lo Ne eee ey pikes 4, 
Se ire ee he ted bo SS eh ORT Set her pk SNe Le Teen oe hae ee PIE Beil a lag ae ei nn | aR ae ak ea ood sO a ea Rae ree 5 MOA ah ai. be ea ee ed me ct Catena ss oi Ars, Mie ies ig ewe vere ee oe ee 
Sip Ceara s TEN T= Oia Aenea RDN my acinies. Sf x Tee ER ee ial ge, WI ma lees Bartana Laan ey «+ ncaa arene Se Se pire gauss ehh eae dag 9 Paget gy Be ay ooo a hae SPR: “ALA Amik aes a5 2. Meee R naal clad ade ot > AS Eto 6 ee yk Bae Snape) Se Mat ee Rhee Rene) 8. ] cc Maar els pS 
Be eon eet ties, St Ee pest Samet Tarte Re ae ae Mane) Da ee We eee he Rate iret, hae Me ur ns eae ied ater Cecmeaeecte onan <t ; be BS co 5 foie 1 ae By ee AMR Rio i 3 ey ae er a as hos i ROR USS MOONE gees on iat ee ohh oy 
SNe NS yah a) RRR, 7s yaa Merl eek a gh ap AE IPCI et DRE ial or mt a are eit EINE JES wi SEPA ree me gioee = “ORE EU othe ea Aaa PR ip Sic te GR calgahcy Sitemaern o ISeee ieee meg | der), eee AR keg oA apes, ET, eee Re ee ete ts, Sars eee Se 
Sag oo Bf a, CR I oe KC a eC Oe oe ene Gat Ls 2 or wraing: SS a a een Spee Speen Mes doe: Mk cle re Se ee nae Oe ae > ee Sieh Peo eae, Stas ec oe a et oN Tore ae (RRR SS i egret a <i Ween ae: sey 
> ca r wee ak e esate fet ee ae a Pe, xc ieee aa Ci ecian = ‘ 4 SS et arteee oe vs SOR eee phot ss iy ee cee a eee ag ses 51 ee f got: “a ph haa ee “See epee eS Ba I, 
SES a i re ae Ne, reer art iy Parca Me ee os fees 20 Be eee Pi ‘oie SS ont eee Soa en ee te eee Lem ee Deets HE eae: fe ee Ret te pee Vo ieee 
ee See ee. ee epee ata re mr) 2 Oa 2 pa eae Ss a SG St OMe NEI ee Pee ey ois ing Beers ae ie ee ess ie ie ee 

aes ; : ; ; ” ° i : ; SS 
? + as " 2. — 
. hie Tae Ee ’ be <-> 
eee =_—_—<—$—<— 
(ae ee : 
p . 
: ‘ wr ne ge ee ee Oey oom “4 
- Te a Mr ae ei Sci ey Se aed J 
; : ce Ben ET een TS shew a 
. ‘ 7 ee . Es man 5 
% ; snc eC meee i 
eR 
i aia td = sages oe ge ie ng igs A hares ee Waa eat On 
j 3 men ues Fe gl OPFOR EE. oe: 6 PEL BE EE «Suggs GS ® a See Rae 
j ie Be Wipe vas 
e ‘mst Ne 4% ie ‘ 
ae 
re ft 
Bae i 
, P| | 
. | 
a. 
es | 
ay 
| ee 
- | 
h 
2 el ae 

si ] 

os ee - 
a GIR «ee 
Bee. et ' 

‘ Le PRA Ve 2 
oe Jivenwce 
Se ee Ne ALE & ~~ . 

isi fae a wee 

| me NASHVIL ‘ 

— a LLE WANTS Jy 
rr “TE DESIRABLE INDUSTRY To | 
a e. LD Ng diag - a aa ae a 
tk te a “dl ee EP * Py ee 

a a ee 

foe oe 
ee <n eins sss re ere nee 
cia 3 Sag Wey = wer ies Semele Py 7 
ee Se PARA T Tala OR gt SA ee 

hes i m4 1 ae ae Sie bac Lee 
eae Riisty 9 Pe em RT caters 4 pars. ae 
Jae hi °° 19 he Ce ae 
sain 35 Ret. =p _ sg. fae eee ofa 
sal Lam Fe es tO i hi 
aace: ge oH oT eR, he. 9 a re 
eal 
DN ae 4 
en 
naa oA | 
a ae | 
emt 
ey 
‘ ee 
Se a 
rege 
fied. 
on ae 
<a 
ei 
4 a 
Pes 
es 
tern 
ae aes 
ee 5 
ean 

Le ah 

rth 
ae 
ae 
» ee 
Ge ‘4 
= 2 | 
Bebe | 
aoe 
debra et 

’ 
an " « 
“see 
Nay 
ere . 
ON ————__  — wm 
ie % 
ey 
rt lS : 
tiga . 
aie. fee One oe Sag) 
eye ds $a 
mer” 

i * ar é 
<? 
iach ee 
SpqaUAT . tS ee a a 
ce , ee 
es 0% | Ps Po 
: ae , 
praee 
; 
rs % 

my APs “2 seg : . et ee 9 wu ual? s ° ag : , {Se * - a os i ms ey A et a i eg ee Boa . enn sa, HEAR ce = pal 2 pt aio * oe a ia Les Me a Cae eas et a § Sf - in Pa: saat als 2 a re 

‘ Sg: Se eet ie ete “ey Hoe Can < iar pes pote es: ge ee Ai Re ss erly Fas, Peep a oa Pe en Pg ne earn 3 Ye vaste 22 Se eeticet He Ok Weed ee a Pepe Bees ear 


| 


oe 
Bh avestising Age is a reliable, informative pub- 


lication which is required reading for every member 


of our department. 


“We have often mailed Ad Age to our distributors. 


Says Richard C. Proctor 
Director of Advertising end Sales Promotion We feel that its wide acceptance and its great pres- 
Southern Comfort Corporation 


tige are of great benefit to us in merchandising the 


research and advertising jobs we have done.” 


Richard C. Proctor 

Some years after graduating from Duke University, Mr. Proctor 
left Young & Rubicam’s copy research department to enlist in the 
Army Air Corps. For four and one half years he saw the world — 
mostly the Pacific theatre of Operations — from the pilot’s seat of a 
B-25. Returning to civilian life, he assumed charge of advertising 


for the Southern Comfort Corporation, New York Sales Corpora- 


tion. Seven months later he moved to the firm’s main office in St. 
Louis as National Advertising Manager, and in 1951 was named 
Director of Advertising and Sales Promotion. Mr. Proctor’s wish 


for tomorrow: that Southern Comfort’s 285 distributors will match 


ion the 51% sales gain made in the last 18 months. 
Advertising Age = 
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The Southeast... “But yesterday I had my real es- | ed on a iower-wage and independ- 
tate writers in. I told them, ‘Let’s ent, union-resisting basis, but few 

Island we saw houses for $16,000 be a little more careful about the industrialists expect this to con- 


that made us wonder why we things we are writing.’” tinue for long. Actually, working 
were in a hurry to go back north.) and living standards appear to be 
Mr. Murray, who went through rapidly approaching levels in 


Living and Working 


. ‘other sections of the country. 
Conditions Moving Up le . 


the 1925 crash, said present real 
One textile plant operator told 


estate prices seem sound, consider- 
ing the nationwide prosperity. 
but there is an incentive bonus 


home pay run only 6¢ to 8¢ below. 
that of northern plants. Sacony 
pays the same scale it pays in the 
|North, and a sewer pipe plant in 
‘Columbia pays the same scale it 
pays New Jersey workers. | 

At present, we were told, most 
textile workers make $50 to $60 
,a week, and a good percentage 
- |buttress their income by parttime 
Same farming. One young man who 

y lilt $75 a week in a textile 


mill told us he invested his savings 
in a combine and last year grossed 
| $8, 000 renting it to farmers. 


c For the most part, the textile 
|mills appear to be encouraging 
| home ownership among workers 


“TACOMA IS A 
SEPARATE, DISTINCT 
MARKET ON 
PUGET SOUND .... 


and Must Have 
Local Coverage” 


chat . says E. Jack White 
— gALt 


a ma) District Manager, Seattle, Washington 
MORTON SALT COMPANY 


— 


“The Tacoma trading zone consists of nearly 80,000 
able-to-buy families. This prosperous market is 
not a part of the Seattle market to the north. It 
is an important, distinct trading area, not affected 
by Seattle promotions.” And Mr. White continues, 
“It is well worth our time, energy, and money 
to carry on our sales promotions and merchan- 
dising efforts in this locality. To get our share of 
the business in Western Washington, we consist- 
ently advertise in the Tacoma News Tribune.” 


THINK TWICE ABOUT TACOMAI 
It's a separate, distinct, impor- 
tant market. It's covered ONLY 
by the dominant News Tribune. 
That's why—on Puget Sound— 
you need BOTH Seattle and 
Tacoma coverage every time. 
Ask Sawyer, Ferguson, Walker 
Company. 


tees tal de 


Tacoma. and you'll ea 
s Tribune 


BoE ee Rie idee a sigk des 


(oe PGs te 


Southern industrialization start- us he pays his help 75¢ an hour, | 


which makes their ultimate take-| 


Advertising Age, November 2, 1953 


is 


BS 


MILL HOUSING—Textile millionaire Jim 
Self has built blocks of these handsome 
brick homes, which rent for about $20 per 
month, at Matthews Mill Village, just out- 
side Greenwood, S. C. Most mills have 
less adequate housing. Many mills have 
been selling mill-towns to their occupants. 


who have pulled both feet off the 
soil and moved to town. Outside 
Greenwood, S. C., for example, we 
looked at Matthews Mill Village, 
where Jim Self—the ex-hardware 
clerk who built a multi-million 
dollar textile empire—owns hun- 
dreds of $12,000 to $15,000 brick 
homes. Modestly landscaped and 
including a tile bath, they rent to 
mill workers for about $20 a 
month. 

Other mill towns are consider- 
ably less lavish, but in many 
places the uniformity of the wood- 
en houses has been broken by a 
screened porch or an extra room— 
a sign that the mills have started 
selling the houses to their occu- 
pants. And everywhere the roofs 
of the mill houses support a forest 
of tv antennas. 

The “mill town” is a thing of 
the past, we were told repeatedly. 
At Langley, in the textile colony 
that was once Augusta’s chief in- 
dustry, the mill recently disposed 
of all its homes. According to lo- 
cal gossip, which we were unable 
to check, the mill even made the 
purchasers a present of their first 
five payments. 


Status of Negroes 
Changes Drastically 

The industrial upsurge in the 
area has altered the economic 
status of Negroes remarkably, even 
though the distinctions between 
white and black are still far great- 
er in the South than in the North. 


evidence, the employment of Ne- 
groes in the lighter industries, 


ly to custodial and similar un- 
skilled jobs. But so far this has 
proved no great problem economi- 
cally, since the draining off of 
white workers for industrial jobs, 
and the burgeoning of other types 
of activity in which Negro em- 
ployment is common (such as 
building and construction work, 
paper-making and lumbering, as 
well as service trades), has created 
unusual job opportunities at wages 
which would have seemed com- 
pletely fabulous a dozen or so 
years ago. 


® Regardless of points of view on 
the social or other phases of the 
Negro question, it is difficult to 
find a southern business man who 
does not recognize that the changed 
economic status of the Negro has 
a marked effect on the economy 
of the South. A Norfolk business 
man told us, for example: 
“Their progress has exceeded 
anything anyone could imagine,” 
he said, “and since they are 40% 
of our population, it’s been a won- 
derful thing for the city.” 

And in Raleigh Jonathan 
Daniels said, “You can’t appreci- 
ate it, but the Negro has made 
fantastic progress in the past few 
years. Even in the rural areas, 
they wear the same store clothes 
everyone else wears. They are 
more alert. The old sleepy type is 
disappearing.” 


s In the South, as in some other 
areas of the country, Negroes are 
benefiting considerably from pub- 
lic housing. A large percentage of 
it—and the South seems to be 
getting at least its share of the 
national total—is for Negroes. At 
Lakeland, Fla., and Roanoke we 
saw substantial projects. The 752- 
unit Young Park development— 
one of three which Norfolk has 
built for Negroes—is modern in 
design, although economically 
built. Walls are concrete and cin- 
der block; open shelves substitute 
for kitchen cabinets. But the truck 
driver we found who had recently 
moved in from a slum, said sim- 
ply: “I love this place.” 

Even the resistance to federal 
attempts to end segregation has 


As nearly as we could deter-| 
mine, from purely fragmentary | inated, 


redounded to the benefit of col- 
;ored people, in some instances. At 
'Summerton, S. C., where one of 
the school segregation cases orig- 
there is a new $500,000 
At another 
the new 


‘school for Negroes. 
South Carolina town, 


such as textiles, is confined most- Negro school cost $6.25 a square 


say it anyway: 


It may sound “corny” but we'll 
This business 


operates on the premise that 


nothing is too good for our 


patrons, You owe it to yourself 


to judge the quality of our en- 
gravings. Color and black- 


and - white. 
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ROBERT C. TREES, advertising manoger and 
chief estimator of the Udylite Corp., De- 
troit maker of plating and polishing sup- 
plies and equipment, has been promoted to 
director of advertising, sales promotion and 
market research, a new post. 


foot, and the new White school $5. 
“‘Nobody’s ever going to say it isn’t 
equal,” a public official com- 
mented. 


# But perhaps the most interest- 
ing and significant indication of 
the changed economic status and 
outlook of the southern Negro was 
given us at the colored elementary 
school in the North Carolina cot- 
ton country that we mentioned 
earlier. The parents of the students 
are almost all illiterate farm 
hands, but they have banded to- 
gether into a PTA and raised near- 
ly $5,000 for the school. The li- 
brary is well stocked. The school 
has a movie projector and visual 
aid equipment that represents a 
$2,000 investment by the parents. 

In the cafeteria, we saw neatly 
dressed children eating boiled 
ham, cabbage, mashed potatoes, 
stewed apples, corn bread and 
milk. The lunch cost 20¢. Uncle 
Sam contributes 542¢, and a local 
basket factory contributes $700. a 
year to help provide this bargain. 

But even prosperity doesn’t 
make everybody happy. 


® As we gassed up for the last 
time, in Lynchburg, Va., an Esso 
dealer told us we were lucky to be 
passing through so early in the 
afternoon. “When the factories let 
out, the stream of cars racing for 
the countryside is terrible,” he 
said. 

He’d been on the same corner 
for 25 years, but the last five 
years were rugged. “Can’t get any 
help,” he complained. “Papers are 
full of ads all the time. Help just 
ups and leaves any time it 
pleases.” 

“But your business must be 
mighty good,” I suggested cheer- 
fully. 

“Not worth it,” he snapped. 
“For five years I’ve suffered from 
indigestion. All this business is 
making me a sick man. Doctor says 
the rushing around kills more peo- 
ple than any disease.” 


Two Join Abbott Kimball Co. 


William L. Braun and William 
S. Sisson have joined the New 
York staff of Abbott Kimball Co. 
Mr. Braun returns to the agency as 
art director after having been as- 
sociated with the Case-Hoyt Corp. 
Mr. Sisson, formerly with the ad- 
vertising department of Gimbel’s, 
joins as a copywriter. 


Shreve Heads Savings Bonds 

Earl O. Shreve, formerly v.p. in 
charge of sales and customer rela- 
tions for General Electric Co. and 
former president of the U. S. 
Chamber of Commerce, has been 
named national director of the U.S. 
Treasury Department’s§ savings 
bond division. 


Joins Doyle Dane Bernbach 


Norman Geller, formerly with 
Carl Reimers Co., New York, has 
joined Doyle Dane Bernbach, New 
York, as art director. 


Models’ Institute Moves 
The Institute of Models, New 


Coming 
Conventions 


*Indicates first listing in this column. 
Nov. 5-7. Southern Newspaper Publish- 


* ers Assn., annual meeting, 50th anniver- 


sary, Boca Raton Hotel and Club, Boca 


- | Raton, Fla. 


Nov. 8-10. National Newspaper Promo- 
|tion Assn., midwest convention, Edge- 


a | water Beach Hotel, Chicago. 


winter conference, Mayflower 
Washington, D. C. 

| *Feb. 18-20, 1954. Southwestern Assn. 
|of Advertising Agencies, Houston, 

| *April 4-6, 1954. American Public Re- 
‘lations Assn., 10th anniversary conven- 
| tion, Shelton Hotel, New York. 

*April 12-18, 1954. National Advertising 
Agency Network, management confer- 
ence, Boca Raton, Fla. 

*June 14-17, 1954. National Industrial 
Advertisers Assn., 32nd annual conven- 
tion, Hotel Sheraton-Mt. Royal, Montreal, 
Can, 

*June 20-23, 1954. Advertising Federa- 
| tion of America, 50th annual convention, 
| Boston. 


Hotel, 


Nov. 13. Southeast chapter, American | 


Assn, of Advertising Agencies, Dinkler- 
Plaza Hotel, Atlanta. 

Nov. 14-15. Fifth District, Advertising 
Federation of America, Kentucky Hotel, 
Louisville. 

Nov. 16-18. Public Relations Society of 
America, sixth annual conference, Shera- 
ton-Cadillac Hotel, Detroit. 

Nov. 16-18 Advertising Trades Insti- 
tute, 2nd Advertising Essentials Show, 
Hotel Biltmore, New York. 

*Nov. 18. Regional conference, National 
Business Publications, in connection with 
the annual fall business meeting, Nov. 
18-19. Edgewater Beach Hotel, Chicago. 

Dec. 27-29. American Marketing Assn., 


Drops Duncan & Miller Glass 
Ketchum, MacLecd & Grove, 

| Pittsburgh, has resigned the ac- 

‘count of Duncan & Miller Glass 


Co., Washington, Pa., effective 
Dec. 31. 
| Lockheed Appoints Vladimir 


Lockheed Aircraft Corp., Bur- 
bank, Cal., has appointed Irwin 
Vladimir & Co. to handle its ad- 
-vertising and public relations in 
‘Japan. 
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Nelson to Cowan & Dengler (Clapp & Poliak Boosts Knowles 


Vernon Nelson has been ans | Kenneth E. Knowles, with the 
pointed art director of Cowan & company since 1947, has been pro- 
Dengler, Chicago office. He was moted to v.p. of Clapp & Poliak 
formerly art director of Charles Inc., New York industrial exposi- 
Temkin Inc., Chicago. tion management company. 


A Big/ fin Akron Ohio 


One big newspaper (evening 


and Sunday) at one low 
cost! That's the AKRON 
BEACON JOURNAL with 99% 


coverage of Akron's metro- 


politan area. 


*Evidence on request 


York, has moved to larger quar-. 


ters at 200 W. 57th St. 


SOMEBODY’S GOT T 


More often than not the simplest and most 
successful selling ideas stem from modern design. 
That is why HousE & HOME’s editorial formula 
starts with the presentation of the best new 
selling ideas in modern homebuilding design. 
That is one of the important reasons why... 


house+home 


is the #1 magazine among the 
men who know home building best* 


Copyright, Time Inc., 1953 
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THE ADVERTISING MARKET PLACE. . 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and 


spaces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 


column inch. Regular card discounts, 


size and frequency, apply on display. 


HELP WANTED 


POSITIONS WANTED 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS PLACEMENT 

209 S. State * Ha 17-1991 Chicago 
MANAGING DIRECTOR for established, 
adequately financed advertising agency— 
located in Piedmont section of North 
Carolina. Base salary with share in profit 
of new business. Applicant must have ex- 
perience in all phases of agency operation 
including proprietary or packaged medi- 
c'ne with satisfactory results record. Must 
be sober, aggressive. Give media experi- 
ence, references with salary requirements. 

Box 6001, ADVERTISING AGE 

260 E. Illinois St., Chicago 11, Il. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 

All types of positions for men and women. 

185 N. Wabash Fr 2-0115 


PRODUCTION MANAGER 


There’s room in this little pond for you 
to become a big frog if you are an alert, 
detail-minded agency production man. 
Enjoy the good life in a beautiful city 
with a young and fast growing 4A agency. 
Write details and state salary expected. 
Michener and O'Connor, 

1007 North Front Street 


Harrisburg, Pennsylvania | 


BARNARD 
A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Til. 
ADVERTISING SALESMAN WANTED. 
Good opening experienced 
farm paper salesman mid-west states— 
work out of Chicago. Give full particulars 
and references in letter—held in strict 
confidence 
Box 5959, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
ADVERTISING - SALES - PROMOTION 
Quality jobs for qualified men and women 
THOMAS PERSONNEL 
8 S. Michigan FR. 2-6230 Chicago 
CLIPPING SERVICE DIRECTOR 
Man or woman, thoroughly experienced 
in details of managing a newspaper clip- 
ping service, offered opportunity to man- 
age new service in New York. Give de- 
tails of experience and salary. 
Box 5983, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


MOLENE PERSONNEL 


SPECIALISTS IN GOOD JUDGMENT 
ANdover 53-4424 
BANKERS BLDG. CHICAGO Il, ILL. 


Chicago i 


Inc.| 


business or | 


ADV AND MERCHANDISING DIRECTOR 
of large Chicago firm desires to relocate 
in NY City permanently. Former adv mgr 
of large retail store. Familiar all phases 
of adv procedure, adm. Heavy home fur- 
nishings background. Desire connection 
with agency, retail of mfgr. Young, mar- 
ried, college graduate, ambitious. Sam- 
ples, references, details gladly given. 
Box 6002, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, IIL. 
SPACE SALESMAN: DISTINGUISHED 
sales record, presently employed national 
ABC Trade Mag. 5 yrs. Desire consumer 
or Top Trade Book. Earnings this yr. 
$7000. Will relocate. Age 30. Married. 
Box 6004, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


TOP FLIGHT PUBLIC 
RELATIONS MAN 
| This man, 44, offers wealth of experience 
in top-level public relations. Nearly 25 
years in newspaper, public relations fields, 
with executive and production experi- 
ence, dealing with legislative, political, 
| economic and management-labor matters. 
Excellent writer (including speeches), 
good administrator and knows “inside” 
Washington; will go anywhere for right 
| opportunity. For full details and/or in- 
terview, write Box 6010, ADVERTISING 
| AGE, 200 E. Illinois St., Chicago 11, Il. 
AGENCY PRODUCTION MANAGER 

Thoroughly experienced, ready to assume 
complete respensibility of “Top Flight’ 
agency production department. Handle 
all phases of graphic arts—full knowledge 
of types, engraving and quality printing 
processes, 

Box 6003, ADVERTISING AGE 

200 E. illinois St., Chicago 11, Ill. 
Former operational head of national pre- 
mium beer distributorship with agency 
experience and complete knowledge of 
merchandising and advertising wants to 
associate with agency in Chicago handling 
| brewery accounts. 

Box 6008, ADVERTISING AGE 


2u0 E. Illinois St., Chicago 11, Il. 


|MANAGER Printing, Publishing, Adver- 
tising: Age 40, with 20 years experience 
covering all phases of magazine publish- 
ing. 


Box 6005, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 
Advig. Trainee, 24, BBA, vet. Short on 
jexp. & connections, long on honesty, am- 
| bition & diligence. Future over salary. 
Box 6006, ADVERTISING AGE 


| 801 Second Ave., New York 17, N. Y. 


ADVERTISING PERSONNEL 


Employer-Employee 
Investigate 
our active confidential service. 
B. Clem 
DRAKE PERSONNEL 


Suite 1009 
7 W. Madison + Financial 6-2100 + Chicago 2, III, 


. 


| PACKAGED FOODS 
| MAN AVAILABLE 


Highly creative—27 years experience 
in all phases Advertising, Merchan- 
dising and Packaging—salary and 
location secondary to opportunity to 

prove — unusual record — finest ref- 

erences, 
Box 669 ADVERTISING AGE 

200 E. Tilinois St. Chicago 11, Il. 


accounts. 


Phone L. A. Sauer 


521 Broadway 


EXECUTIVE SALESMAN 
FOR 


Substantial income selling litho and permanent 
type displays to national advertisers. Great op- 
portunity for right man with graphic arts back- 
ground in sales, merchandising or advertising. 
Established clientele plus large assignment of 


DISPLAY CORPORATION 


Broadway 6-9222 


Milwaukee, Wisconsin 


One of America’s best-known 


tising man to join the hard-work 


The requirements: You must be 


will be in your favor. You will e 


grow in experience with one of 
grams in the nation. Please write 


200 E. Illinois St. 


ADVERTISING ASSISTANT 


years old, and now advertising in over 200 magazines and news- 
papers, plus extensive use of all other media, needs one more adver- 


Manager in handling all phases of important national advertising. 
people; you must be willing to work hard, digging out the facts we 
need about our products; you must be able to keep track of many 
details. You should have a good knowledge of how advertising 
works to help salesmen make sales. Everything you know about 
advertising agencies and the techniques of producing advertising 


100 miles from Detroit—and you will have a real opportunity to 


Box 667 ADVERTISING AGE 


industrial advertisers, over fifty 


ing team assisting the Advertising 


able to get along well with many 


njoy living in a small town about 


the most varied advertising pro- 
fully and in confidence to: 


Chicago 11, Ill. 


POSITIONS WANTED 
Looking For A Good Fullback to make 
yardage on your space sales? Bal. sales, 
mkt., adv. record. Box 6009, ADVERTIS- 
ING AGE, 200 E. Illinois St., Chicago 11, Ill. 


PUBLIC OM 


RELATIONS—PROMOTION 
12 years experience, newspaper, sales pro- 
motion, publicity, speech and film writing, 
travel promotion. Pleasing personality. 
Fresh, unique ideas 

Box 6011, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


REPRESENTATIVES WANTED 
Leading trade publication, only one in 
field, open for representation in entire 
middle west area. Write details as to staff, 
territory covered regularly and publica- 
tions now representing 

Box 5999, ADVEKTISING AGE 

891 Second Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 
SMALL CHICAGO AGENCY SEEKS 
MERGER WITH NEW YORK AGENCY 

DESIRING MIDWEST OFFICE 

Fully recognized with billings exceeding 
$100,000, established credit and diversified 
iccounts. 

Box 60060, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ll. 


| Printer has established industrial publica- 


tion with proven pulling power but lacks 
time to devote to it. Willing to give inter- 
est to salesman with top connections. 
Box 6007, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 
MISCELLANEOUS 
CANADA’S BEST MAILING LIST 
200,000 live names on Elliott stencils 
Call your list broker - TO-DAY 
or Tobe's - Niagara on the Lake, Canada 


YOUR CLASSIFIED 
ADVERTISEMENT HERE 
WILL GET RESULTS 


for Copywriters 


mary campbell agency 


165 West 46th St., W.Y.C.  JUdson 6-5371 


Are You Our Man? 


Top-quality, nationally-known man- 
ufacturer wants aggressive young 
advertising and sales promotion man 
for its paint products department. 
Must know the “ins” and “outs” of 
[ee advertising and selling. Sound 
nowledge of competitive practices, 
cooperative advertising and mer- 
chandising. Age 28 to 38. Real op- 
portunity to go places. Excellent 
working conditions. Fine retirement 
plan, stock purchase plan, and group 
insurance with Company sharing 
cost. Compensation epends upon 
your ability. Send detailed résumé 
of your experience and money re- 
uirements. All replies confidential. 
ur employees know of this ad. 
Box 672 ADVERTISING AGE 

801 Second Ave. New York 17, N. Y. 


art director 


This ts a job in a Boston agency 
for @ man whose talent and 
thinking have matured, and who 
can contribute to the over-all 
creative effort as well as direct 
an art department that will 
match the best. Salary and op- 
portunity will meet the man and 
his equipment. Write fully to 
Box 672, ADVERTISING AGE. 
801 Second Ave., New York 17, 
N. Y. Be prepared, at an inter- 
view, to present samples and to 
elaborate on your application 
Our staff knows of this Ad. 


JOHN F. DOWNEY JR., formerly na- 

tional representative of National Transit- 

ads in Chicago, New York and on the Pa- 

cific Coast, has been elected president of 

the newly organized Transport-Ads, Mil- 
waukee. 


New Haven Printers Elect 


Charles F. Schempp, production 
superintendent of Shields Typo- 
graphical Service Inc., Bridgeport, 
has been elected president of the 
New Haven District Club of Print- 
ing House Craftsmen. Other of- 
ficers elected are Raymond Lang- 
loise, Boardman Technical School, 
New Haven, v.p., and Harry 
Kenes, Wilson H. Lee Co., Orange, 
Conn., reelected secretary-treasur- 
er. 


Domino Boosts Stay-Soft Pack 


American Sugar Refining Co., 
|New York, has introduced for its 
Domino one pound cartons of 
|brown and confectioners sugars a 
|new Stay-Soft package. Large- 
space newspaper ads in approxi- 
mately 300 papers in 200 major 
markets will be used. In addition, 
a full-color page will run in Life. 
Ted Bates & Co., New York, is the 
jagency. 


| 


Smith, Taylor Appoints 2 


Charles W. Hoeftman, formerly 
editor of the “Alcoa Aluminum 
News Letter,” has joined Smith, 
Taylor & Jenkins, Pittsburgh agen- 
cy, as a copywriter. Leon J. Char- 
land Jr. has been named assistant 
production manager.- 


_Cyanamid Boosts Perantoni 


A. J. Perantoni has been pro- 
moted to supervisor of pigments 
and explosive advertising of the 
Calco chemical division of Ameri- 
can Cyanamid Co., Bound Brook, 
'N.J. He has been connected with 
ithe company’s pigment technical 
service laboratory. 


'Sciarrino to ‘Seattle Times’ 


John Sciarrino, formerly assis- 
tant promotion manager of the 
Columbus Dispatch, has been ap- 
pointed research manager of the 
Seattle Times. He will direct the 
newspaper’s annual consumer 
analysis. 


Joins Shannon Associates 

Fred F. Fey, formerly with J. W. 
Cullen Co., has joined the sales 
staff of Shannon & Associates, New 
York publishers’ representative. 


$25,000 on package-goods. 


Box 673 
200 E. Illinois St. 


BACK TO CREATIVE BIG-TIME 
--- WHO NEEDS ME? 


In my forties. 20-plus yrs. agency work, 15 yrs. creative head 
for big accounts in big agencies. Heavy experience soaps, cereals, 
proprietaries; experience bread, 

Unusual ability to develop successful campaign themes—and 
follow through. Thoroughly experienced working with copy re- 
search. Exceptionally good supervising other writers. Account- 
exec-ed big accounts but specialize creative. 


Three years ago went with smaller agency (still there), think- 
ing I could build myself by helping agency grow. Discovered most 
worthwhile package-goods accounts want package-goods agency. 
So back to the big-time for me! Located Chicago now. Worth 


A note from you will bring proof from me. 


ADVERTISING AGE 


beer, mail-order. 


¢ Chicago 11, Ill. 


When the New Cars 
Will Be Announced 


Prepared by Chek-Chart Corp. 


Expected 
Model Date 
A ee 
Cadillac ........ Jan. 5 
Chevrolet ...... Dec. 28 
Chrysler ....... Oct. 28 
BPOMOOD 6ci cscs . Nov. 5 
Dodge ... oosce Om 2 
ee ee 
Meee 8. ci cess CORB 
ere sa 
Lincoln ...... .. Dec. 16-15 
Mercury ...... .. Dee. 10-15 
Sr 
Oldsmobile ...... Jan. 5 
Packard ........ January 
Plymouth ..... . Oct. 13 
IE: Sin. bc sees Dec. 15 
Studebaker ..... December** 
. * 


*No definite date set. 
**Press preview Oct. 29. 


Standard Oil's New 
Gas Additive Stops 


Carburetor Freeze 


Cuicaco, Oct. 27—Standard Oil 
Co. (Indiana) has started a drive 
to introduce a new additive in its 
White Crown gasoline which it 
says prevents carburetor freezing 
that results even when the tem- 
perature outside is above the 
freezing point. 

Some 1,741 daily and weekly 
newspapers will carry a series of 
five ads between now and early 
December. Some of these news- 
papers will carry the first ad in 
full-color pages. In addition, 52 
radio stations in 51 midwestern 
cities and 15 television stations 
will carry gasoline commercials, 
and radio spot announcements will 
be used in 11 large markets. The 
story also will be told on 24-sheet 
posters. 


8 The additive will not be avail- 
able in the Rocky Mountain area, 
and a different advertising pro- 
motion will be used there. 

According to Standard Oil, ice 
forms in the carburetor in much 
the same way that frost forms on 
refrigerator coils. This happens 
when the starter is stepped on— 
and the liquid gasoline starts on 
its way to the cylinder to be 
burned. It vaporizes and chills the 
surface of the carburetor throat 
in contact with it. When the tem- 
peratures range from 30 to 55 de- 
grees above zero and the humidity 
is high, this chilling reaches al- 
most zero degrees before the heat 
from the engine reaches the carbu- 
retor’s throttle plate. 

McCann-FErickson is 
the campaign. 


handling 


Hede Manages ABC-TV Sales 


Henry T. Hede, administrative 
assistant in the treasurer’s office 
of American Broadcasting Co., 
New York, has been promoted to 
administrative manager of tele- 
vision network sales. 


Camino] Oil to Hunter Scott 


Caminol Oil Co., Hanford, Cal., 
manufacturer of Beacon gasoline, 
has appointed Hunter Scott Ad- 


|vertising Agency, Fresno, to han- 


dle its advertising. Primary me- 


|dia will be radio and newspapers. 


Harre Heads WENR. Chicago 


Arthur F. Harre, formerly gen- 
eral manager of WCFL, Chicago 
radio station, has been appointed 
manager of WENR, Chicago, 
owned and operated by American 
Broadcasting Co. 


Murray to Rickard and Co. 


Rickard and Co., New York, 
has been named to handle adver- 
tising for Murray Mfg. Co., Brook- 
lyn maker of safety switches and 
electrical distributing devices. 


————— 
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.. ancl 30 wullion 
. 
homemakers are 


goang to the wedding 


ADMAN’S FANTASY—This is the cover of 

an 11x14” four-color dealer promotion 

brochure heralding the advent of Field- 

crest Sanforized bedspreads, made by 
Fieldcrest Mills Inc. 


Fieldcrest Marries 
Sanforized; Ads 
Will Tell Details 


New York, Oct. 27—Fieldcrest 
and Sanforized have been mar- 
ried; and the event, while it caused 
no stir in social circles, will cre- 
ate comment among admen. 

If this leaves you slightly con- 
fused, the explanation lies in the 
fact that Fieldcrest Mills Inc. has 
placed the Sanforized label on the 
Fieldcrest wide-loom cotton Jac- 
quard bedspreads and draperies. 

What is more to the point, an 
11x14” four-color dealer promo- 
tion brochure, illustrated with 
humorous sketches, tells of the 
“courtship” and the “marriage” of 
Fieldcrest and Sanforized. 


s The brochure, prepared by Cal- 
kins & Holden, Carlock, McClin- 
ton & Smith, the Fieldcrest agen- 
cy, points out that it took two 
years, a respectable time, to con- 
summate the ceremony. Moreover, 
while the “courtship” was secret, 
the “‘wedding” will be all but 
shouted from the housetops. 

The news will be announced in 
November. The Nov. 2 Life and 
the Nov. 1 New York Times Mayg- 
azine will carry spreads. Full-page 
ads will run in Better Homes & 
Gardens, House Beautiful, Ladies’ 
Home Journal, Living for Young 
Homemakers and Sunset Maga- 


anyone can do = 


Hand-Lettering A . 
with a Stes 


VARIGRAPH 


LETTERING INSTRUMENT 


- 


All the ‘‘heads'' and sample 
styles in this ad lettered 


Sans. Serie by Varigraph 


Caslon i y€nglish 


Now anyone can do a good job of hand 
lettering ...and do it exactly the size you 


want to fit your layout. More than 600 | 


variations in size and shapes of letters may 
be produced from one templet. 126 tem- 
plets and lettering styles to choose from. 


For complete information write Dept. 149 


VARiIGRAPH CO., INC. 


MADISON 1, WISCONSIN 


zine. Fieldcrest Mills recently was 
sold by Marshall Field & Co., Chi- 
cago, to a group of eastern finan- 


lciers headed by John P. McGuire 


and E. Stanley Klein of John P. 
Maguire & Co., New York factor- 
ing firm (AA, Oct. 5). 


| 
White Sewing Boosts Hedley 


Warren J. Hedley has been 
named general sales manager of 
|White Sewing Machine Co., Cleve- 
\land. Mr. Hedley has served as 
Sales training director of Domestic 
‘Sewing Machine Co., a wholly- 
jowned White subsidiary. 


Gramercy Moves, Adds Two 

Gramercy Advertising Co., New 
York, has moved to new quarters 
at 30 Central Park South, and has 
added to its staff Sy Hirsh as pro- 
duction manager, and _ Brigita 
Nonne as a member of its art staff. 


Greenhaw & Rush Joins 4A’s 
Greenhaw & Rush, Memphis, 
has become the first agency in 
that city to be elected to member- 
ship in the American Assn. of 
Advertising Agencies. 


CONVERTS 
WINDOW STREAMERS 
into FAVORED 

Point-of-Purchase 
DISPLAYS! 


Available from your printer or lithographer 
Write today for your KLEEN-STIK IDEA KIT FREE 


@ Wins instant dealer acceptance 


@ Makes every display pay its way 


@ KLEEN-STIK streamers can be used on win- 
dows, doors, counters, walls, refrigerators, 
mirrors, cash registers, back-bar trim, soda 


fountains, lunch counters, booths, etc. 
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, KLEEN-STIK PRODUCTS, Inc. 


225 N. MICHIGAN AVE., CHICAGO 1, ILL, 


THis iS INTEREST 


THIS IS 


ENTHUSIASM! 


The 
AMERICANWEEKLY creates ENTHUSIASM 


With rocket speed, Southern markets are growing in importance—industrially, economically, 


and population-wise. With like speed The AMERICAN WEEKLY paces this growth 
pattern—the latest additions to our list of distributors being powerful Southern newspapers! 


*ENTHUSIASM is interest raised to the buying pitch! 


THE AMERICAN WEEKLY, 63 VESEY STREET, NEW YORK 7, WN. Ye 
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In Frozen Foods 


the Percentages 
Are Headed Up 


Eastern Group Learns 
of Further Expansion 
of Frozen Food Market 


New York, Oct. 27—The ex-| 
tent to which frozen foods have 
“won consumer acceptance was em- 
‘phasized here last week at the first 
‘fall meeting of Eastern Frosted, 
‘Foods Assn. 


' 


. "Since sia dune ne dey Gian you were e soteenmly” 
handed a diploma, there have been a lot of — 
_ changes in America’s schools. You ought to- 
_ know about them. They mean a gigantic 
_ market for a wide range of products—_ 
building and maintenance products and all | 
the new tools of education. In public schools 
the next few years will see millions of pupils 
. more than present enrollment —a $17.6 bil- | 
— lion need for new facilities. Colleges, now | 
over the two million mark, will double en- 


'search Corp. said that the percent-_| 
age of families 


AND UNIVERSITY 


im Cui UA etables jumped from 29% in ’51_ 


\to 37% in May, ’53, a gain of 25%. 
Molo The vt t Ole | |Frozen fruits rose from 12% in 51 | 


from 18% in 1951 to 28% in May, 


CHAMPION 


tomekote - 


CAST COaTED 


Tite fost spedey i 
é 


THE CHa . 
MPION Pape AND Fisee “en 
Mamiton On ami 


For Inserts of Distinction 


Your product wil commana cmonpgnnte when illus- 
Its seaaiiliens printing ie permits a faithful 
reproduction that captures every detail. Give your 
product this added impact that leads to sales. 


ues THE CHAMPION PAPER AND FIBRE COMPANY 
al HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, 
St. Louis, Cincinnati, Atlanta, Dallas and San Francisco. 


Whatever Your Paper Problem . . . 
It's a Challenge to Champion! 


Kromekore™ LINE INCLUDES COVER ° ENAMEL ° POSTCARD . LABEL . WRAP 
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| Arden Crawford of Market Re-_ 


buying frozen has more money 
‘orange concentrate had jumped Crawford stressed that the aver- 


to 17% in May, ’53, a gain of 45%. 
— fish showed a gain of 5% 

n the same period, moving from 
9% to 10%. 


s “Better than 4,000,000 more cus- 
tomers bought frozen vegetables 
in May, 1953, than in May, 1951,” 
Mr. Crawford said, “and 5,000,000 
more purchased frozen concen- 
trate. 
~ “An examination of the consum- 
er’s purchasing records tell us,” he 
said, “that those families buying 
frozen vegetables are currently 
/buying more than twice as many 
packages as they did in 1949, and 
the same is true of frozen fruits 
‘and frozen fish. For frozen orange 
concentrate, we find that the buy- 
‘ers are purchasing five times more 
cans than they did in 1949.” 
Mentioning that the consumer 
to spend, Mr. 


‘age housewife is not buying indis- 


1953, a gain of 52%. Frozen veg- ‘criminately. On the contrary, he 


said, she is very selective. 


s “It is noteworthy,” he said, 


— | “that the total pound volume of 


frozen chicken is about the same 
this year as in 1952 but the more 
‘expensive types are gaining in 
volume with a resulting increase 
in dollar volume. Frozen chicken 
‘parts are up about eight percent- 
age points in volume and 7% in 
dollars. Frozen chicken pies have 
a volume three times as large as a 
year ago. The consumer is choos- 
ing what she wants. 

“In addition,’ Mr. Crawford 
said, “other changes are taking 
place. Cooked and frozen meats 
are growing fast. National Tea Co. 
is testing three complete frozen 
dinners—pot roast, turkey, and 
swiss steak. The Mohican Markets 
in New York state are reported to 
have developed a substantial vol- 
ume on freshly broiled chicken, 
frozen but ready to serve in ten 
minutes. All of these developments 
are strengthening the frozen food 
market.” 


® Summarizing, Mr. Crawford 
listed six points that indicate still 
further expansion of the frozen 
foods market. 

“1. Population is growing rapid- 
ly, creating more mouths to feed. 

“2. Income is remaining high 

'and current reports indicate that 
it will remain so. 

“3. The number of married 
women in the labor force has been 
increasing steadily. This means 
less time for the kitchen and more 
acceptance of convenient, easy-to- 
prepare foods. 

“4. More families are continually 
buying frozen foods and they are 
buying larger quantities. 
| “5. Frozen food storage facilities 
/continue to increase—lockers, in 
| stores, and in the homes. 
| “6. Continued improved prod- 
/ucts, as well as new products, will 
/undoubtedly contribute to greater 
jconsumer acceptance of frozen 
| foods.” 


|@ William H. Kearns, partner and 
|chairman, executive committee of 
(Ted Bates & Co., told the meeting 
| that “it is the responsibility of ad- 
vertising men to understand the 
basic feminine characteristics that 
motivate buying if advertising is 
to operate efficiently in selling 
frozen foods.” 

Mr. Kearns suggested that the 
four basic characteristics of wom- 
en that motivate their buying of 
frazen foods are (1) the desire 
for labor and time saving foods; 
(2) desire for better quality; (3) 


insistence on value, and (4) 
awareness of the importance of 
nutrition. 


While doing a good job in con- 
vincing women of the convenience, 
quality and value of frozen foods, 
the industry to date, Mr. Kearns 
said, has failed to impress a suf- 
ficiently large segment of the mar- 
ket with the nutritional impor- 
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Advertising Age, 


LITTLE FELLER—Other distillers are bring- 
ing out fifth and quart decanters for the 
holiday trade, but Tom Moore Distillers, a 
division of Barton Distilling Co., Bards- 
town, Ky., believes this is the first 16-0z. de- 
canter on the market. Tom Moore will use 
newspaper ads in major markets plus full- 
color insertions in Esquire. Bozell & Jacobs, 
Chicago, is the agency. 


tance of frozen foods. 

“Results of scientific research 
on frozen foods,” he said, “spon- 
sored by the National Assn. of 
Frozen Food Packers, should be 
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| Life, , r 
/Gentleman, Holiday, Life, Nation- 


brought to the attention of house- | 


wives, health authorities, 


educa- | 


tional institutions and the medical | 


profession through all the impor- 
tant channe!s of mass communica- 
tion.” 


‘Office Management’ 
Cites Firms for New 


Business Buildings 


NEw York, Oct. 27—Six “Office 
of the Year” awards for outstand- 
ing new business offices were made 
here by Office Management. 

According to the publication’s 


general manager, Donald McAllis- | 


ter, who presided at the ceremony, | 


selection of the winners was based 
on analyses and comparisons, 
“augmented by advice and counsel 
of those members of the American 
Institute of Architects who special- 
ize in office design, and of those 
members of the Association of 
Consulting Management Engineers 
most concerned with office meth- 
ods and planning.” 

First award for offices having 
more than 500 employes went to 
the Aluminum Co. of America, 
Pittsburgh, while a similar first 
prize in the less than 500-employe 
group was presented to the Men- 
nen Co., Morristown, N. J. 

Awards of merit in the larger 
group were won by E. I. DuPont 
de Nemours & Co., Newark, Del., 
offices, and The Texas Co.’s New 
Orleans branch office. In the 
smaller personnel category, awards 
of merit went to the Brown Shoe 
Co., Clayton, Mo., and the Asso- 
ciated Grocers Co-op, Seattle. 

Silver and bronze plaques were 
presented respectively to the first 
prize winners and those who won 
awards of merit. Framed citations 
went to the architects who de- 
signed the prize-winning offices. 


Appoints Calkins & Holden 


Newcomb Audio Products Co., 
Hollywood designer and manufac- 
turer of public address equipment 
and home music amplifiers and 
phonographs, has appointed Cal- 
kins & Holden, Carlock, McClinton 
& Smith, Los Angeles, to handle its 
advertising. Consumer and trade 
publications will be used. 


Names Golden Leslie Faris 


Golden Leslie Faris, since 1952 
assistant mechanical chief of In- 
dianapolis Newspapers Inc., has 
been promoted to production man- 
ager and mechanical superintend- 
ent. He succeeds Lee L. Doll. 


Plans View-Master Promotion 


Sawyer’s Inc., Portland, Ore., 
maker of View-Master 3-D prod- 
ucts, has launched a national pro- 
motion to boost sales for its more 
than 6,000 dealers. The campaign 
highlight will be Sunday, Nov. 
29, when 82 newspapers through-| 
out the U. S. will carry 340-line 


"There is g00d n medicine f for your: ssles curve 
in America’s hospitals. Postwar construc 
_ tion of $3.8 billion still leaves a deficit of 
<a Seale SO melee | ~ 850,600 hospital beds to be met in the next _ 
Maguaans soeaaies oil, Soe | five to ten years. The compact, easy to 
Collier’s, Coronet, Country ‘reach, easy to sell hospital market buys — 
3,500 operational and maintenance items 
in big business’ volume. Construction, cur- | 
"rently $750 million annually, means a_ 
: _ tremendous hospital 7 market for soot | 


al Geographic Magazine, Parents’ 
Magazine, The Saturday Evening | 
Post and Sporting News. Carvel, 
Nelson & Powell, Portland, is the 
agency. 


‘American Artist’ Hikes Rate © 
American Artist Magazine, New | 
York, with its January, 1954, issue | 
will increase its b&w page rate, 
one time, from $495 to $545. There 
will be no increase in rates on 
color, bleed pages or specially re- | 
quested positions. All advertisers | 
currently on contract will continue 
with their present rates for the 
duration of their contracts. 


September {st in Cincinnati was not an ideal day for advertising. 


The temperature hit one hundred, and the drought 

was in its fifteenth day. To make matters worse, if possible, 
this was the pre-school season for mothers, the peak 

vacation season for everyone. 

We switch now to Mr. Robert P. Gust, President of The Anela 
Company, sole distributors of the original fingernail cosmetic, 
who writes, “We ran our page ad, and you followed it up with 


real merchandising. We sold more than 500 dozen bottles 


in less than three days. 

“Thanks again for your grand cooperation. You’ve really sold 
us for keeps on the Times-Star!” 
And our thanks to Anela for demonstrating a favorite truism: in 


Cincinnati the Times-Star alone can move the goods. 


veaes oF 
teaoteserr 


irs the TIMES-STAR 


Naticnal Representative: 
) C'Marc & Gre 2 ob inc., Now York, Chicago, Cetroit, Los Angeles, San Francisco. 


in Cincinnati. 
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You OQudtt Kh QO Know ¢ « William Buxman 


Like the rest of the world, the 
business publication field has seen 
a lot of change in the past 45 years. 

Back in 1908, there were no ac- 
cepted codes of practice, no na- 
tional publication organizations, 
no audits. Most magazines would 


a, 


aoomotimapmipertert eho tte emg 


Pa Sr 


Advertising Age, November 2, 1953 


| further promulgation of his theo- 
ries of selling. He may even write 
|a book about them, he said. 

'@ He believes, essentially, that 
training in “buymanship” is more 
| important and more realistic than 
| training in salesmanship. Mr. Bux- 
man points out that his own great- 
zest successes as a magazine rep- 
resentative always followed visits 


very often sold as a result of the 
representative’s promise to write 
the necessary copy. 

It was in 1908 that William Bux- 
man applied for a job with the Hill 
Publishing Co. He went to work 
for Power as production man and 


not accept insertion orders from |advertising copywriter. Today, 45 
agencies unless countersigned by | years later, he is advertising sales 
the client, and advertising was|manager for McGraw-Hill Pub- 
lishing Co.’s Textile World, and is 
preparing to retire from active 


duty on Dec. 31. 


Write now for your FREE sample 
“Clip Book of Ready-to-Use Art” 
and new Hand-Lettering on Ace- 
tate. Also details on $10 kit of 
stock art free! Cuts paste-up time 
& costs in half. No obligation. 
Send for yours today. 

HARRY VOLK JR. ART STUDIO 


| 600 Central 8 
| Visit Booth 12, 
tm 


time as an 18-hole entity. 


with men who know motion 
picture projectors best! 


DEVRY BASIC MECHANISMS ARE USED 
IN POPULAR PROJECTORS MADE 
BY OTHER MANUFACTURERS 


_ . The quality of a manufacturer's product is the backbone of 
his business. He must be positive that every element that goes into 
it is the finest he can obtain. Because their rigid specifications de- 
mand the best, many leading manufacturers, including Technical 
Service, Inc., Busch “Cinesalesman,” and George Colburn Lab- 
oratory, Inc., use DeVry basic elements in the production of their 
products. 

These manufacturers and their engineers — the men who 
know 16 mm. projectors best —RELY ON DeVRY, sure in 
the knowledge that DeVry equipment has no competitive equal. 
Their choice should be your personal guarantee of the superior 
workmanship, unmatched performance, and unparalleled quality 
found in all DeVry products. 

Because industrial leaders have acclaimed DeVry as their 
“Ist Choice,” more people everyday are saying, “AS HARD 
AS YOU TRY, YOU CAN’T BEAT A DeVRY.” 


(me GET FULL FACTS ABOUT THE 


ait 


and 


DEVRYLITE “5” 


By competitive tests, the DeVry- 
lite “S” and the DeVry JAN have 
no equal in the 16 mm. sound mo- 
tion picture projection field. 

Any DeVry dealer will be glad 
to give you a free demonstration 
or, if it can be arranged, he would 
prefer to make it a competitive 
demonstration to show the super- 
lative qualities of DeVry products. 


DeVry Corporatio i 


6 ember AVE., CHICAGO 14; ILLINOIS 


William Buxman 


s During those many years he has _ ‘0 Stay on it. It’s only in retrospect | 
done just about everything that a |that things form into any kind of 
man can do in a publishing house. |Tecognizable pattern.” 
Looking back upon it, he finds it | 
“a pleasure, as any game would | Power, Mr. Buxman became man- 
be.” It’s been something like a ager of that publication, a position 
game of golf, he says, where “you he returned to again later in his 
play each stroke at a time, con- career. He was appointed mana- 
centrating only on the problem ger of Engineering 
you have to solve.” Then when it’s when McGraw-Hill Publishing Co. 
all over, you see it for the first| Was organized in 


After his initial experiences on 


News, and 
1917, became 
manager of Engineering News- 


Record, Chemical & Metallurgical 
| Engineering, Engineering & Min- 
ing Journal, and Coal Age. He 
founded the Engineering News- 
Record Construction Daily and 
subsequently held such posts as 
| manager of the classified advertis- 
ing department, v.p. and general 
| manager of the catalog company, 
| and once again became manager 
| of Engineering News-Record and 
Construction Methods. 


| s When he merged three papers 


| into Power, Mr. Buxman recalls, 
| he spent much time and promo- 
| tional effort demonstrating to ad- 
vertisers why a weekly publication 
was better suited to their needs 
than a monthly. A few years later, 
he set forth to prove to prospects 
| that the opposite was true. 


“But,” he points out, “there was 


no conflict in this. Changing con- 
ditions in the industry will always 
dictate the way in which a pub- 
lication can best serve that indus- 
try.” 

Early in his career, Mr. Bux- 
man served as secretary of the 
New York Business Publishers 
Assn., a group that met from time 


_change experiences and theories. 
| It was the practice then for each 
publisher to send several staff 
members to hear a program made 
up of informal talks delivered by 
_ one or more of those in attendance. 
There were none of today’s big- 
name “outside” speakers. 

The association was tremen- 
| dously influential in building the 
prestige of the business press in 
| New York and in setting the stage 
_for the establishment and growth 
of the many national and local 
_ groups of editors, circulation men 
_and advertising and business per- 
| sonnel that today are so important 
| in the field. 


| @ After the formation of Mc- 
| Graw-Hill, it soon was apparent 
| that the new publishing company 
| represented more publications un- 
der its own roof than made up the 
_ remainder of the association. As 
| a result, Mr. Buxman was instru- 
, mental in formation of the com- 
| pany’s Men’s Club, and served as 
| chairman in its early years. The 
| club meets regularly in the big 
| green McGraw-Hill building. for 
free discussion of mutual publish- 
ing problems. 
Mr. Buxman plans to depart 


for a while from his Richmond) 


Hill, N. Y.. home the first of the 
_ vear for a tour of the U.S. He plans 
to “catch up on a few famous 
restaurants I’ve missed on my 
previous business trips.” He’ll visit 
relatives in California and Wash- 
| ington, then will spend a good deal 
of his new-found free time in 


to time to permit publishers’ busi- | 
ness and editorial staffs to ex-| | 


in which he was able to point out 


| to prospects how advertising in his 


publications would affect their in- 
terest and meet their needs. 

“Find out how a man is spend- 
ing his money,” he believes, “and 
|then you’ll know where your real 
competition lies. It’s not just a 
case of competing publications— 
companies spend money on equip- 
ment and plants and lots of other 
things. Show your prospect how 
he can benefit by spending that 
money with you.” 


Reliance Sells Women’s Unit 
Reliance Mfg. Co., Chicago mak- 

‘er of Big Yank work shirts, pants 

and jackets, has sold its women’s 


“My 45 years on the payroll,” Record. His next post was assistant | givision to the newly organized 


| 
| 

7 Atlantic City, N. 4 1/Mr. Buxman said, “have been to the v.p. in charge of business Huntington Mfg. Co., for an undis- 
J} spent doing the things I had to do | activities of Engineering News- closed price. For the present, 


/Huntington will headquarter with 
Reliance. The transaction includes 
|Reliance dress trademarks and the 
i'two women’s division dress fac- 
‘tories in Huntington, W. Va. There 
will be no change in the Chicago 
/and the New York sales organiza- 
'tions and factory executives. 


Great Western Names Weed 


The Great Western Radio Net- 
work, Salt Lake City, composed of 
10 stations affiliated with National 
Broadcasting Co. in Utah, Idaho 
and Montana, has appointed Weed 
& Co. its national representative. 


Salesmen Must Learn 
Function of Adman, 
Chemical Group Told 


New York, Oct. 27—An adver- 
tising agency president told chemi- 
cal salesmen here that “if indus- 
trial advertising is to reach its 
greatest effectiveness...the sales 
team must understand the func- 
tion and scope of advertising and 
cooperate with the advertising 
manager and the agency.” 

Fred Adams, president of G. M. 
Basford Co., made this point in a 
talk last week before the Sales- 
man’s Assn. of the American 
Chemical Industry. 

“Do you consider your adver- 
tising manager as little more than 
a glorified clerk—and pay him as 
much?” he asked. “Or is he really 
a key player on your marketing 
team? If not the latter, you’d better 
change your thinking, or your ad- 
vertising manager.” 


s Although industrial advertising 
has made tremendous strides dur- 
ing the past few years, he con- 
tinued, further progress hinges 
largely upon a greater understand- 
ing by sales managers of the full 
significance of the advertising 
manager’s responsibility and func- 
tion. 


CGD? Foreign Language Division % 
Typesetting in English |>* *: 

and ver 600 ho 

Languages and Dialects |z * 

osu Senses conwoes | 


ee ae 


| 


demands the utmost skill and 
constant application of a wide vari- 
ety of techniques: here at WASHINGTON 
every job, big and small, gets the bene- 


fit of our unmatched skill. 


COMPANY 


118 S. Clinton Street 
Chicago 6, Illinois 
FRanklin 2-6343 
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Vision’ Finally 
Gets Out of Red 


New York, Oct. 27—One month 
shy of its third anniversary, Vi- 


sion, “the news magazine of the. 


Americas,” happily announces that 
it is “in the black.” 

It took a total investment of $1,- 
900,000 to get there, but the maga- 
zine says the real significance of 
its black letter day “is the proof 
it provides that U. S. publishing 
know-how can be successfully 
married with Latin American in- 
terests.” Vision differs from other 
international publications in that 
it is not an offshoot of a U.S. pub- 
lication but is planned and written 
entirely for Latin American read- 
ers. 


ws Vision’s success story began 
with 30 original investors and 14 
original advertisers (AA, Sept. 25, 
50). The original backers plus a 
few others stuck it out all the way, 
eliminating the need for a major 
refinancing, and two of these ear- 
ly backers are extremely active in 
the magazine’s present week-to- 
week operations: J. Noel Macy, 
owner of the Westchester Newspa- 
per Group (and still the largest 
single investor), and G. Grant Ma- 
son Jr., chairman of the executive 
committee, one of the original 
founders of Pan American Air- 
ways and president of Cuban Na- 
tional Airlines. 

President and founder William 
E. Barlow and two associates— 
Alexander Nimick and Jean P. J. 
Baltzell—started Vision with $36,- 
000 for research, then got together 
a group of investors with an addi- 
tional $750,000. Visao, the Portu- 
guese language sister magazine, 
started little more than a year ago 
under separate financing and sub- 
sequently merged with Vision. 


s The magazine’s biggest financial 
crisis came in April, 1952, when, 
along with all other non-Argentine 
publications, it was excluded from 
that country. This meant a circu- 
lation loss of 20%, which the mag- 


azine says has since been made |tj 


up elsewhere. Today’s bi-weekly 
sale is around 85,000, with an 
additional 32,000 sales for Visao in 
Brazil, the magazine reports. 
Originally, Vision relied on 
newsstand distribution plus post- 
ers, newspaper and radio advertis- 
ing. Now it is on a 50-50 subscrip- 
tion and newsstand basis, with cir- 
culation promotion concentrating 
on “quality” subscriptions. The 
magazine reports a research sur- 
vey which shows that 88.8% of its 
business readers hold executive 
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OH, HAPPY DAY!—With joy on their faces, John Kirby (left), advertising manager 

of Vision, and publisher William E. Barlow celebrate the Latin Amezican maga- 

zine’s entry into the black at a “black ink party.” Next month Vision will be three 
years old. 


positions in their respective coun- 
tries. 


2 Of the 14 original advertisers, 
ten still appear regularly in Vi- 
sion’s pages. During the early | 
months, advertising hit a low of | 
four pages. The November issue 
will have a record high of 55 
pages. 

At the black ink party last week, | 
Mr. Barlow gave an award to}! 
Charles Rork, export manager of | 
Electric Autolite Co., Vision’s first | 
advertiser. 

Mr. Nimick, v.p., estimates that | 
the magazine will be $2,000-$4,000 | 
ahead for the month of November. 
The tide has turned. 


Revamped ‘World’ Bows in East 


World, previously known as 
United Nations World, New York, 
made its newsstand bow Oct. 23. 
Each issue of the revised maga- 
zine will carry 20 pages devoted to 
international business. Newsstand 
price is 50¢ and subscriptions cost 
$6. Advertising rates are based on 
$750 a b&w page and $1,000 for 
four colors. William Caldwell, for- 
merly executive v.p., has left the 
magazine to become assistant di- 


rector of “Public Reports” in the) ‘ " | 
. Co-Sponsors ‘Sunday Desk 


Foreign Operations Administra- 


on. 


Gunther Brewing to Katz Co. 

Gunther Brewing Co., Baltimore, 
has appointed Joseph Katz Co., 
Baltimore and New York, to 
handle its advertising, effective 
Dec. 15. Previously, Biow Co., New 
York, handled the account. 


Names Bernstein Associates 

Plymouth Mfg. Co., Boston, 
manufacturer of men’s raincoats, 
has switched its account from 
Reingold Co., Boston, to Ted Bern- 
stein Associates, New York. 


| Seattle Co. Backs Murrow News 


| Selective Auto & Fire Insurance 
|Co. of America, Seattle, has signed 
to sponsor the Tuesday and the 
Thursday broadcasts of “Edward 
R. Murrow News” on 22 stations 
| of the Columbia Pacific Radio net- 
|, work. MacWilkins, Cole & Weber, 
Seattle, is the agency. 


Joins Francom Advertising 

J. Richard Anderson, formerly 
| advertising manager of Glenn Earl 
Inc., has been appointed an ac- 
count executive of Francom Ad- 
vertising Agency, Salt Lake City. 


Philco Boosts Shallow, Brody 


James J. Shallow, sales manager 


of Philco Distributors Inc., Phila- | 
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delphia, has been promoted to 
general manager of the accessory 
division of Philco Corp. Mr. Skal- 
low succeeds Herbert S. Riband, 
who has been transferred to the 
refrigeration division in a sales 
capacity. David Brody, sales man- 
ager of major appliances of Philco 
Distributors, succeeds Mr. Shallow 
as sales manager of Philco Dis- 
tributors. 


WORLD MOTOR 
SPORTS ANNUAL 
Automotive Industry’s most inter- 
esting publication. Write for FREE 

copy and rate card to— 
WORLD MOTOR SPORTS SHOW 
527 Fifth Ave., N.Y.C. 


Magazine Offers Aid 
to Promote Brands 
in Home Ec Classes 


CuHIcaGo, Oct. 27—Uses of 
branded products in cooking) 
classes is encouraged through an) 
advertising plan inaugurated by | 
What’s New in Home Economics. | 

The controlled circulation. 
monthly tested use of teaching and | 
demonstration material supplied 
by product manufacturers in Chi-| 
cago high schools and, according | 
to Harvey & Howe, publisher of 
the magazine, found teachers and 
students enthusiastic. 

Cakes were baked from Pills- 
bury, Py-O-My, Swansdown and 
Tilbest angel food mixes. Students 
then compared the cakes for fla- 
vor, texture, volume and price. 

What’s New in Home Economics 
offers participation of advertisers | 
through a coupon section with 
which home economists can send | 
for product samples, teaching 
manuals, pamphlets, film strips, 
and other teaching aids. 


| 
Dennison’s Food Co., San Fran- | 
cisco, has signed to co-sponsor 
“CBS Radio News Room, Sunday 
Desk,” on 23 stations of the Colum- 
bia Pacific Radio network. Biow 
Co. is Dennison’s agency. Albers 
Milling Co., Los Angeles, sponsors 
the other half of the show. 


Richard Wesp Joins Birge Co. 
Richard H. Wesp, formerly on 
the staff of the Buffalo Evening 
News, has been appointed assistant | 
merchandising director of Birge | 
a Buffalo wallpaper manufac- 
er. 


Projectograph has the SALES IMPACT 


of tomorrow’s color television-today, 


Used by major 


help salesmen sell. 


Just plug in to show your 35mm slides that change 
automatically every 5 seconds! With all the visual im- 

act of tomorrow’s color television, Projectograph gives 
Prilliant, colorful slide projection onto self-contained 
Polacoat screen. No need to darken room to show clear, 
sharp, attention-holding pictures from any angle. Re- 
mote start’n’stop control for operator. Convex cooled. 
Projectograph available in two sizes: 88 sq. in. screen 
or 150 sq. in, screen — with, or without, synchronized 
sound on tape that gives audio as well as visual impact 
to “put your story across.” 
$169.50. Audio-visual models start at $395. Ask for free 


demonstration! 


manufacturers and pub- 
lications for point-of-sale display and 
demonstrations; sales meetings and sales 
training; trade show displays; and to 


a qgae li tea | ae e. 
Disk holds fourteen MM 2” x 2” 
slide mounts. As 

a phonograph record. For cardboard 
or glass mounts. Matching 12-disk 
carrying case available at low cost. 


Por details see your dealer or write: 


PROJECTOGRAPH CORP. 


Visual models start at 


easily changed as 


9 CHURCH ST. 
OSHKOSH, WISCONSIN 


IG "PUBLISHED BY CAPPER PUBLICATIONS LARGEST AGRICULTURAL PRESS IN THE WORLO 
aj Sales Offices: New York, Cleveland, Chicago, Topeka, Los Angeles ond San Francisco fi 
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Sure—we all do—and 
it takes a top flight 
service organization to 
keep you on top. Here 
are a few production 
tools that are yours for 
the asking by calling 
Pontiac. 

Six services under one 
roof! Photography, Artwork, Yj 
Photo-Engraving, Color ( 
Process, Electrotyping, 

Typography. 
PLUS— 

Largest group of strip 
film cameras and electric 
etching machines in the U.S. ( 
... New velvet edge halftone 
trimmed on Pontiac’s ex- 
clusive patented machine... , 
and many other advantages. 

If you'll invite us we'll be 
glad to tell you more, to 
your advantage, about 
Pontiac. 


UNIFIED f 
SERVICES i 


COLOR PROCESS 
ENGRAVINGS ( 
ART WORK 
PHOTOGRAPHY 
TYPOGRAPHY 
ELECTROTYPING 


ABC-TV Insists 
U.H.F. Stations 
Doing All Right 


New York, Oct. 27—American 
Broadcasting Co. is out to put a 
stop to the rising crescendo of 
rumors about the sad plight of ul- 
tra high frequency tv stations. 

With nearly 60 upstairs stations 
out of a total of 163, ABC has a 
lot at stake in the development of 
u.h.f. “We think it’s time some- 
body tried to put a stop to the con- 
fusion, misunderstanding and ig- 
norance on the subject of u.h-f.,” 
ABC V. P. Ernest L. Jahncke ex- 
| plained. 
| So ABC has set down the facts 
‘of the case in a brochure, which 
‘tells what u.h.f. is, how well it 
works, how it has been received 
by advertisers and the public and 
‘a bit on how the stations are far- 
ing in general. 


s The network’s upbeat pitch on 
‘high channel television is well 
‘timed, following close on the heels 
of the American Research Bu- 
reau’s October study of set con- 
version, which showed a marked 
improvement over the situation as 
painted in a July survey. ABC’s 
brochure went to press before the 
October data was available, but 
they will be incorporated in the 
network’s u.h.f. story later. 

ABC begins its analysis of the 
situation by pointing out the in- 
dispensability of u.h.f. for a na- 
tionwide, competitive tv service, 
with better than 1,400 of the more 
than 2,000 projected stations in 
that band. 


® Geographically too, u.h.f. has a 
vital role mapped out for it. All 
the stations in Massachusetts, ex- 
cept those in Boston, will be in 
that band, as will all the New Jer- 
sey stations except one. Nine of 
10 channels assigned to Vermont 
are upstairs, as are 11 of 13 in New 
Hampshire, 48 of 58 in Pennsyl- 
vania and 48 of 60 in New York. 

As to reception, ABC said that 
u.h.f. gives just as good pictures as 
v.h.f. In fact, it appears to be less 
subject to disruption by the type 
of interference—X-ray equipment, 
home appliances, etc.—that throws 
v.h.f. off stride. 


# Conversion has been and is the 
big problem, particularly for u.h.f. 
telecasters who must compete with 
several pre-freeze_ stations. In 
some of these cities, especially 
where the old v.h.f. 


not likely to go out of its way to 
help promote a budding competi- 
tor, set owners have been quite 
reluctant to spend the necessary 
$40 to $100 to convert their re- 
ceivers to get the high channel sta- 
tion. 


station is| 
owned by a newspaper, which is | 


However, ARB’s October study, 


which covered 51 u.h.f. cities, in- | 
dicated that many of the high band | 
heve overcome this 


telecasters 
public reluctance. 


| Circulation can no longer be, 
Classified as a problem in 11 of the. 
| cities surveyed by ARB, since 85% | 
of the sets in use there can now. 


| 


get any kind of tv on the air. Three 
of these cities reached this high 
point since last July. Between 80% 
and 85% of the sets have been 
converted for u.h.f. reception in 
four more cities. Nine cities were 
in the 50% to 75% bracket; 25 
were below 50% and eight below 
10%. 


® ARB found that the amount and 
quality of local programming had 
a great deal to do with whether or 
not people go to the trouble and 
expense of getting their sets 
adapted for u.hf. The research 
company said that the demand for 
conversion in the large markets 
“seems well ahead of the repair- 
men’s ability to complete the or- 
dered installations.” 

Conversion was generally high- 
est in medium-size cities with lit- 
tle available v.h.f. programming. 
The rate seemed slow in a num- 
ber of major markets, where peo- 
ple had had only one station so 
long you would expect them to 
jump at the chance to make a 
program selection of their own. 
But ARB said the level was good 
in that most of these stations had 
been on the air only a short while 
when the October study was made. 


s In key markets, where the ad- 
vertiser wants a time franchise, he 
has moved his network shows right 
in on the brand new u.h.f. station. 
American Broadcasting Co. cites 
the examples of newcomers WENS, 
Pittsburgh, and WBUF-TV, Buf- 
falo, both of which have a strong 
lineup of network attractions. 

Far from being another fm, 
which is left to wither on the vine, 
u.h.f., according to ABC, is get- 
ting first class promotion from 
such interested parties as _ net- 
works, set manufacturers, dealers, 
utilities, repairmen, department 
stores, community organizations 
and the National Assn. of Radio & 
Television Broadcasters—as_ well 
as from the local telecasters, them- 
selves, of course. 


# As to the equipment problem, 
ABC queried five major set man- 


u.h.f. markets. 


Oliver Treyz, ABC’s sales devel- u.h.f. 
opment research director, pointed that of Roanoke, a sizable city with stations. The principal networks 


BADGE MEN—When Bristol-Myers Co. held its premier telecast of ‘Man Behind the 
Badge” on CBS-TV for Ipana, this trio was on hand. Left to right are Bernard Prock- 
ter, head of Prockter Television Enterprises, who packaged the show, Will C. Turn- 
bladh, executive director, National Probation & Parole Assn., and Joel Jacobs, v.p. 
of Doherty, Clifford, Steers & Shenfield. Mr. Turnbladh appeared briefly on the show. 


is convinced that the converted 
homes are heavy viewing homes, 
with the real television fans. 


American Research will make the} 


study for ABC this month; findings 
comparing hours of listening per 
day, ratings, etc., in v.h.f.-only and 


sale or leasing of WSUN-TV 
(u.h.f.), St. Petersburg’s only vid- 
eo station, and its sister outlet, 
WSUN. Why? The mayor said: 
“There is a strong possibility that 
radio and television may not be a 
paying proposition for the city.” 


v.h.f.-u.h.f. homes will be released | 


in November. 


s ABC frowned on: some of the 
u.h.f. blues singers. This is how 
the brochure put it. “A handful of 


@ The four eastern u.h.f. license 


holders who have petitioned the 
FCC to authorize a limited service 
of subscription television are hop- 


jing that hearings will begin on 


u.h.f. stations in areas already | their request soon. Leader in this 
heavily served by v-h.f. have re-| movement is the Home News Pub- 
ported difficulties. But this is a! )jshing Co. of New Brunswick, N. 


much smaller proportion than was | 


the case in the early days of v.h.f. 

“The idea that u.h.f. stations may 
have a hard time has been foster- 
ed, in part, by the recent request 
of four u.h.f. grantees to the FCC. 
They asked the FCC to approve a 
subscription tv principle for u.h.f. 
stations.” 

Not everybody will go along 
with ABC’s optimism. Of some 18 
or so post-freeze construction per- 
mits that had been turned back to 
the FCC, 13 were from people who 
decided they couldn’t make it on 
u.h.f. Latest to be returned was 
Channel 57 in Beloit, Wis., where 
broadcaster-publisher Sidney H. 
Bliss said he was giving up the c.p. 
because he had been unable to get 
a network affiliation. 


# WIFE, Dayton, has informed the 
communications commission that it 
may have to go off the air if a 
network affiliation isn’t forth- 
coming. This u.h.f. station must 
compete with two’ hometown 
v.h.f.’s. The president of the station 


Most shocking example—to other 
operators, certainly—was 


J., grantee of Channel 47 in New 
Brunswick. 

Will Baltin, who is consultant to 
the u.h.f. pay-as-you-see boosters, 
points out that the Home News lost 
$300,000 trying to operate an fm 
station “under circumstances strik- 
ingly like that of the existing u.h-f. 
situation.”” He said the would-be 
New Brunswick telecaster “must 
contend with seven high-powered 
_v.h.f. stations operating in New 
/York and serving the central Jer- 
sey area with strong picture sig- 
nals. Four of these seven stations 
| have network affiliations, preclud- 
ing a network tie for the New 
Brunswick operation. On top of 
this is the fact that 87% of the 
|/population of New Brunswick to- 
day owns v.h.f. receivers, which 
'will have to be converted for u.h.f.” 


# Mr. Baltin thinks conversion is 
|still very much of a problem. He 
'said: “Pioneers who erected u.h.f. 
| television stations since the end of 
the freeze 15 months ago—there 
/were 84 u.h.f. stations on the air 


ufacturers, who said their produc-| told the FCC that DuMont would Oct. 1, compared with 193 v.h.f.— 
tion of u.h.f.-equipped sets ranged | promise him only those shows re- are, in most cases, encountering 
from 3% to 25%. But all of them | jected by the other Dayton stations public apathy to conversion of sets. 


were anticipating sharp increases and that ABC would not give him And for good reason. Of the 84 
to cash in on new business in new | any affiliation. 


_u.h.f. stations on the air today, all 
but about a dozen are within re- 
ception range of existing v.h.f. 


out that about half of the sets in only one v-.h.f. station, where a are disinclined to grant affiliations 
the 51 cities covered in the Octo-|u.h.f. licensee gave up the ghost to new u.h.f. stations because most 
ber survey have been converted. | after a short time because, the FCC of their programs are already 

He said ABC’s next move will was told, he was unable to com- available to viewers with v.h.f. 
be to study the viewing behavior pete. 


of u.h.f.-v.h.f. homes compared 
‘with v.h.f.-only homes. Mr. Treyz 


‘Petersburg, Fla., 


Last week, the city council of St. 


sets, and the slow rate of conver- 
sion to u.h.f. has severely limited 


authorized the the size of the u.h.f. audience. Thus 


UPUREA 


It’s the'‘Age of Accumulation’’, period of biggest buying. 


What is it that 


Women in the Age of Accumulation are big buyers — 
and MOTHERS are the biggest buyers among all women! 


PARENTS’ MAGAZINE gives you twice the percentage of Mothers 35 and under—in 


begins at 18...ends at 35... 


and offers advertisers the 


greatest, 


longest-sustained selling opportunity ? 


Ask for complete details. 


*Source: Special tabulation, Daniel Starch & Stoff 


the Age of Accumulation—as the average of the 4 leading Women’s magazines! 


PARENTS’ is the only major magazine concentrated exclusively on MOTHERS— 
1,500,000 mothers with more than 3,000,000 children—a $7 Billion market! 


52 Vanderbilt Avenue, New York 17 
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Advertising Age, November 2. 


most u.h.f. stations must program |: 


their entire schedule alone.” 


® This, then, is the u.h.f. picture 
as ABC sees it from the sunny side | 


of the street and as some individ- | 


ual telecasters view it from more 
somber climes. 

One ABC suggestion that should 
help a great deal, from the psy- 
chological point of view, 
other, is that of V.P. Ernest L. 


Jahncke, who calls on the indus- | 


try to stop talking about u.h.f. and 
v.h.f. as though they were differ- 
ent animals. 

“Why all this to-do over high 
and low channels? It’s all televi- 


1953 


Along the Media Path 


e Two more do-it-yourself books 
will appear on the newsstands Nov. 
4. Science & Mechanics has printed 


if no| 290,000 copies each of a handbook 


on home repair, modernization and 
improvement and a guide to auto- 
|mobile maintenance. 


e Hi-fi experiments are being con- 
ducted for listeners by KWKW, 
Pasadena. A sponsored series of 


sion. And no more should be made | weekly one-hour am-fm simulcasts 
of the location on the dial than is|demonstrates binaural sound. The 
done in radio. where nobody thinks|two circuits transmit live music 
of considering a station better just|and unusual sound effects from 
because it’s 550 and not 1550 on the | different points in the studio. Re- 


dial.” 


Appoints Blaine-Thompson 


Golden Palace Food Products 


production in the home gives an 
impression of depth. 


e Institutions Magazine polled its 


Inc., New York, producer and /Treaders to obtain their opinions of 
packer of Chinese frozen foods, has | its August 12-page section printed 


named _Blaine-Thompson, 


New |in 


3-D. Opinions varied be- 


York, to handle its advertising,/tween “childish” to “terrific,” re- 


merchandising and sales promo- 
tion programs. 


Joins Kolmar Associates 


Gloria Markoff, formerly sales 
promotion director of WTOP and 
WTOP-TV, Washington, has been 
appointed director of women’s ac- 
tivities of Kolmar Associates, San 
Francisco agency. The post is a 
new one. 


MY Das 


arbi 


alae 
BELL 
DECORATIONS 


@ Brilliant Colors in \ 
Two-Tone Effect 


@ Metal Foil Finish Adds 
Sparkle to Displays 


@ Attractively Priced 


Litt 


FOR COMPLETE 


INFORMATION 
WIRE PHONE WRITE 


WOODLETS 


INCORPORATED 


2048 NIAGARA ST. BUFFALO 7 N.Y. 
TELEPHONE - DELAWARE 2309 


™~ | the 


ports the publication, but 65% 
voted for more 3-D in future is- 
sues. 


e General Electric Co., Schenec- 
|tady, had a special birthday party 
this month, to mark its 75th year. 
On the big day, the city’s chamber 
of commerce staged a dinner, and 
‘the Schenectady Gazette published 
a 32-page section composed en- 
tirely of congratulatory ads and 
editorial copy about GE. The sec- 
tion carried 60,354 lines of adver- 
tising. 


e Coming anniversaries will be 
observed next year by two Wal- 
den, Sons & Mott business papers. 
Printing Magazine will round out 
its 40th year in January and Pa- 
per & Paper Products marks its 
70th anniversary next June. 


e Scholastic Magazines has been 
taking a look at teenagers as con- 
sumers—via the Institute of Stu- 
dent Opinion—and has compiled 
the findings. The study shows, 
among other things, that boys 
make money at part-time jobs, 
girls get allowances. Average teen- 
age spending is $5.72 per week, ac- 
‘cording to the report. Copies of 
survey are available from 
| Scholastic Magazines, 33 W. 42nd 
St., New York 36. 


|e The back door was used in the 
| covering letter sent out with Food 
|Engineering’s 1953-54 market and 
media file. The letterhead says, 
“Zilch’s Fine Foods,” and the mes- 
sage is in the form of an announce- 
iment by one B. Zilch to the effect 
that the company is kaput. A com- 
petitor moved in with modern 
methods, ran off with the market 
formerly enjoyed by Zilch’s Hand- 
Marinated Blivets, writes Mr. 
Zilch. The letter concludes that 
Food Engineering is to blame and 
jthat the attached booklet “ex- 
rn everything about this plot.” 


e National Newspaper Week was 
‘inaugurated last month with the 
publication of facsimiles of the 
| Alexandria Gazette, the nation’s 
'oldest daily newspaper in contin- 
uous publication. The facsimile was 
turned out on a colonial hand press 
|in the newspaper’s press room. 


'@ Department of New Laurels: 

| WJR, Detroit, in September reg- 
istered the highest time sales for 
that month in its 27-year history. 
Worth Kramer, v.p. and general 
manager, said the station had 
‘gross sales of $304,477, compared 
with the $269,037 total of Septem- 
ber, 1952. 

Another record was set Oct. 12 
/when that issue of Life topped all 
previous issues. According to Clay 
Buckhout, advertising director, the 
‘issue broke previous records in 


‘both ad revenue and number of 


ad pages. The issue grossed $3,- 
465,000. 

Howard Grant, publisher of Ice 
Cream Field, reported that the Oc- 
tober issue of the publication con- 
tained advertising volume “higher 
than in any previous convention 
edition in a year in which the bi- 
annual Dairy Industries Exposi- 
tion was not scheduled.” It car- 
ried almost 188 pages of ads. 

U.S. News & World Report also 
set a record, this one with the 
Oct. 23 issue. In addition to hitting 
a new one-issue advertising high, 
the magazine during the first nine 
months of this year has topped ad 
revenue of the same period last 
year by 25%. 


Chase Candy Promotes Kelly 

William H. (Bill) Kelly, since 
1948 sales manager of the central 
district of Chase Candy Co., St. 
Louis, has been promoted to v.p. 
and sales director. 


WALE Appoints Keller 


Robert S. Keller Inc., New York, 
has been named sales promotion 
representative for 
River, Mass. 


WALE, Fall 


Appoints Benton & Bowles 


American Express Co., New 


York, has appointed Benton & 


Bowles, New York, to handle ad- 
vertising for American Express 
money orders. Caples Co. is the 
previous agency. B&B also handles 
advertising for American Express 
travelers’ checks. 


Joins Lacey Advertising 

Phil Flad Jr., formerly program 
director of WAND, Canton, O., and 
news director of WHLM, Blooms- 
burg, Pa., has joined the radio 
and television department of Jack 
Lacey 
Tampa, Fla. 


Advertising Agency Inc., 
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St. Louis Art Studio Alters 


Cassell-Watkins-Stevens, St. 
Louis art studio, has changed its 
name to Cassell-Watkins-Stevens- 
Paul, with the acquisition of Roy 
Paul as a partner, executive direc- 
tor and creative head of merchan- 
dising. 


TELL AND SELL YOUR STORY 
WITH GENUINE PHOTOGRAPHS 
8x 10's Post Cards = Tip-ons 
Miniatures—Portfolios—Business Cards 
THE GROGAN PHOTO COMPANY 
sans N. Bahis St., Danville, lino, 


CHICAGO OFFICE 
122 s. Michigan Ave., Phone WEbster 9.3219 


‘ee e * . x ests serene ttatet 


Tlixe A good look at Akron, Ohio —a rich 
967-million-dollar market with one-news- 
paper coverage at one low cost. Write the 
AKRON BEACON JOURNAL (evening and Sunday) 


for facts. 


“It’s not the size, 


it’s the FEROCITY!”* 


Copyright 1945, The New Yorker Magazine, Inc. 


*Jackpot! when you advertise in The New Yorker, 
summer months of 1953 Schweppes! sales sky-rocketed 

to a total greater than for the entire previous year, Write 
us for other examples of The New Yorker's vitality in our 
new brochure, "It's not the Size, it's the Ferocity", 


THE 


NEW YORKER 


No. 25 WEST 43n0 STREET 
NEW YORK CITY 
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‘Life’ Sales Promotes Forbes 


Robert Forbes, assistant to the 
retail sales promotion manager of 
Life, has been promoted to the 
magazine’s Philadelphia sales staff. 


Classified Admen Set Meet 


The Mississippi Valley Classi- | 
fied Managers Assn. will hold its 
17th annual convention at the La. 
Salle Hotel, Chicago, Feb. 6-7. 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,272 publications we 
read are listed in the 192-page 
Bacon’s Publicity Checker in 99 
market groups. 

Ask for free copy of Beoklet Ne. 50 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approvel 
Price $6.00—..it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 | 


_used extensively to win and hold 


Hall Booklet Tells | 
How Companies Can 
Woo Stockholders | 


New York, Oct. 28—Stockhold- | 
ers are in for a wholly new era of 
courtship by business. Friendli- 
ness, facts and information will be | 


stockholders’ support. Also, man- 
agement will have to listen as well 
as tell, if it hopes to hold stock- 
holders’ good will. 

These opinions are expressed in 
a booklet, “A New Force in Cor- 
porate Growth,” by Bertrand W. 
Hall, financial public relations 
counsel, just published by Lind 
Bros. 

The basic reality dictating cor- 
porate policies, Mr. Hall says, is 
“the drastic redistribution of 
wealth and national income.” The 
small investor, he points out, has 
become increasingly important to 
big business. 


“In consequence, increasing 


INTERNATIONAL-—A joint ad session of Esso Standard Oil Co. 
and McCann-Erickson, its agency, held in New York, brought this 
international group together. Left to right are Andre Bouhebent 


of the agency’s Paris office; Herbert Blossfeldt, Esso Germany 
Fritz Hochtritt, McCann Hamburg; Eric Hardiman, Esso United 
Kingdom; Trevor Treen, McCann Britain; Silvio Barni, Esso Italy. 


This is to express, again, 
my sincere thanks to all those 
who have contributed so greatly 


to the continuing success of 


PRODUCT DESIGN 


With the October issue, 
PD&D completes its seventh year 
in which each month has 
shown advertising gains 


over the corresponding month 


of the year before. 


SPATS 


°F e.8- 8 2 8° Ss) & 4 & 


§& DEVELOPMENT. 


numbers of corporations, large and 
small, are carrying on broad pro- 
grams to entrench themselves 
more securely with their own 
shareholders and the American in-~ 
vesting public.” 


@ Mr. Hall’s study explains brief- 
ly the necessity for special corpor- 
ate programs directed toward 
stockholders and investors, and 
summarizes the potential benefits 
for both corporations and stock- 
holders. It provides suggestions for 
a program of financial public re- 
lations, and advocates a manage- 
ment policy of “listening” as well 
as “telling.” 

“He suggests where to listen for 
comments and opinions, including 
stockholders’ correspondence, re- 
ports or studies on the company by 
financial houses and _ reporting 
services, articles on the company 
in newspapers, magazines and 
business papers, and by meetings 
with individual representatives of 
the press. 

In a foreword, Weston Smith, ex- 
ecutive v.p. of Financial World, 
says the opportunities outlined by 
Mr. Hall “deserve serious study by 
corporation executives, and may 
suggest reexamination of present 
policies and practices in the area 
of stockholder and financial com- 
munity relations.” 


Thanks to Braves, 
Milwaukee Business 
Gained $5,000,000 


MILWAUKEE, Oct. 27—How much 
are the Milwaukee Braves really 
worth to Milwaukee? 

Some things can’t be measured 
in money, but spending of base- 
ball fans who came from outside 
Milwaukee County to attend the 
National League team’s games can. 
The Milwaukee Assn. of Com- 
merce, after a mail survey, says 
the monetary gain came to $4,986,- 
061. 

That figure amounts to $10.92 
spent by the average out-of-town 
fan, since it is estimated about 
456,599 of the Braves’ record at- 
tendance of 1,826,397 came from 
outside Milwaukee County. 

The estimates, which do not in- 
clude ticket prices, were obtained 
by the study of returned question- 
naires mailed to 2,000 persons who 
ordered baseball tickets by mail 
from more than 50 miles away. 
Forty per cent of the question- 
naires were returned by 823 fans. 
The replies represented 3,797 fans 
since many answering the queries 
gave expenditures made by groups 
with whom they attended the 


Expenditures were broken down 
thus: restaurants, $1,493,079; retail 
stores, $1,214,553; night clubs, 
$698,596; hotels, $488,561; gasoline 


stations, $420,071; local transpor- 
tation, $82,188, and miscellaneous, 
$589,013. 

The estimated out-of-town at- 
tendance was arrived at by taking 
a consensus of ticket managers in 
major and minor baseball cities, 
who agreed that 25% to 30% of to- 
tal attendance usually is from oth- 
er communities. The more con- 
servative 25% figure was used in 
the estimate. 


‘Post’ Issues Directory 

The Financial Post, published by 
MacLean-Hunter Publishing Co., 
481 University Ave., Toronto, has 
issued the 1953 edition of its “Di- 
rectory of Directors,” containing 
382 pages and listing 8,500 direc- 
tors and officials of public and 
private companies in every field. 
Copies, obtainable from the com- 
pany, cost $10 each. 


NARTB Adds Network Execs 

William H. Fineshriber Jr., v.p. 
in charge of radio for National 
Broadcasting Co., and Earl M. 
Johnson, v.p. for engineering and 
station relations of the Mutual 
Broadcasting System, have been 
added to the radio board of the 
National Assn. of Radio and Tele- 
vision Broadcasters, Washington. 
The appointments followed a rec- 
ommendation that the networks 
have additional representation on 
the board. 


Owens Boosts Attic Expansion 

Owens-Corning Fiberglas Corp., 
Toledo, is making available a 
booklet on “How to Finish Off 
Your Attic” for home owners. The 
booklet is being offered on the 
“Arthur Godfrey Digest” over 204 
CBS radio stations. Fuller & Smith 
& Ross, Cleveland, is the Fiberglas 
agency. 


PEOPLE IN 


READ THE TRIBUNE 


...and shop in the 


OAKLAND MARKET 


ONLY ONE PAPER DOES THE JOB 
IN THE METROPOLITAN OAKLAND 
AREA’S ENTIRELY SEPARATE MARKET 


— 


OAKLAND 


FREED WIRE OTE . Chek WORK Oe CHITED Pe eee Gmreeee Baines BHws Fen 


 CRESMER & WOODWARD, INC. 
Representatives Including Sunday Magazine | 
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Spot Radio Is 
‘Healthy Corpse’ 


Jordan Points Out It 
Has Made Chief Gains 
Since Advent of TV 


PHILADELPHIA, Oct. 27—Spot and 
local radio sales will probably in- 
crease by another $100,000,000 in 
the next few years, C. L. Jordan, 
executive v.p. of N. W. Ayer & 
Son, told the annual meeting of 
District 3 of the National Assn. of 
Radio and Television Broadcasters 
here last Friday. 

“Modern living, with its many 
time-saving devices, has created a 
new pattern of living, with more 
time to do more things than we 
ever had before,” he said. “Radio 
fits into this new pattern of living 
like a glove. It is at home in every 
room of the modern house. It goes 
outside. It travels with people in 
added leisure hours. And it’s the 
best way to get the new and 
deeper appreciation for good music 
that is revolutionizing our tastes 
and _ habits.” 

Radio was supposed to be 
doomed by television, Mr. Jordan 
said, but it’s about the healthiest 
corpse today. He also pointed out 
that more new radio stations were 
built in the first five years of 
television than in the whole 25 
years preceding it. Twice as many 
radio sets are in use today as there 
were when tv first started. 


s Advertising time sales hit a 
record $464,000,000 last year, or 
$100,000,000 above pre-television 
years, Mr. Jordan said. Spot and 
local radio doubled their volume. 

“We are all just beginning to 
learn how to sell spot radio most 
effectively,’ he added. “It was 
only about three years ago that 
advertisers bought spot radio with 
very limited knowledge of its 
total or accumulative penetrating 
power.” 

Ayer made a study at the time 
that threw some light on the enor- 
mous potential ahead for spot an- 
nouncements. One of the things 
Ayer learned, Mr. Jordan said, was 
that there are only two important 
variables in measuring the ac- 
cumulation of audience by spot 
radio. One is the average rating, 
the other is the number of spots 
per week. 

“Whether the area has televi- 
sion or not, or whether the spots 
are aired by day or by night, 
makes very little difference except 
in audience composition,” Mr. Jor- 
dan pointed out. 


® A schedule of spots with a given | 


average rating and a given weekly 
frequency, he explained, will ac- 
cumulate substantially the same 


|percentage of homes regardless of 
‘other conditions. 

For example, a schedule of 15 
‘radio spots weekly with an aver- 
lage rating of 4.0 will, in four 
weeks, reach 55% of the homes 
covered by the stations used. This 
would be so regardless of televi- 
sion or not, the speaker said. Thus, 
variation in the number of spots, 
or in the average rating, enables 
an advertiser to buy the kind of 
coverage he wants with a reason- 
able degree of accuracy. 

“That is the type of factual in- 
formation that is building a 
stronger future for spot radio,” he 
added. 

He said there is no reason to 
argue about television and other 
media because there is plenty of 
room for all in our fast-growing 
society. The important thing is to 
sell spot radio on its own merits. 


@ Spot radio, he added, is now 
meeting almost every variety of 
sales problem. Included are heavy 
concentration at the time of intro- 
duction of new products or models; 
saturation schedules to back up a 
premium offer or special feature; 
tying in with seasonal peaks for 
products, and_ steady plugging 
away over a whole campaign peri- 
od. Also, special messages can be 
beamed at automobile drivers, va- 
cationists, men, women, children, 
farms, shopping centers, etc., he 
observed. 

“The future of spot radio is 
limited only by the number of 
spots that can be put on the air,” 
the Ayer executive concluded. 


Shaw-Barton Sets Campaign 


Shaw-Barton Inc., Coshocton, O.., 
manufacturer of calendars and ad- 
vertising specialties, has launched 
a promotion directed to business 
executives. Lead-off ads will fea- 
ture business gifts especially suit- 
able for Christmas giving. Later, 
ads will highlight the calendar line. 
Publications used will include 
Business Week, Nation’s Business, 
U. S. News & World Report and 
the Wall Street Journal. Mumm, 
Mullay & Nichols, Columbus, has 
the account. 


Plans Non-Food Buyers’ Guide 


Super Market Merchandising, 
New York, will publish in mid-De- 
cember a non-food buyer’s catalog 
which will contain advertisements 
and listings of manufacturers who 
sell non-food products to super- 
markets. Base rate for b&w page 
will be $300. Deadline is Nov. 15. 
Distribution will be in excess of 
10,000 to selected chain and inde- 
pendent supermarkets, and mem- 
bers of the American Rack Mer- 
chandisers Institute and the Toil- 
etry Merchandisers Assn. 


Joins Cresmer & Woodward 
Floyd J. Pickett, formerly in 
the advertising department of 
Tide Water Associated Oil Co. in 
San Francisco, has joined the sales 
staff of Cresmer & Woodward, 
publishers’ representative. 


Magazines, Dailies 
Push New Line of 
Youngstown Kitchens 


Warren, O., Oct. 27-—Magazines 
and cooperative advertising in 
newspapers are being used by 
Mullins Mfg. Co. to introduce 
its new Diana-style Youngstown 
Kitchens. 

Ads featuring the Diana ensem- 
ble sinks broke this month with 
a spread in The Saturday Evening 
Post and full pages in American 
Home, Coronet, Farm & Ranch, 
Good Housekeeping, Household, 
Living for Young Homemakers 
and Woman’s Home Companion. 

Ads will continue in the Novem- 
ber issues of Better Homes & 
Gardens, Ladies’ Home Journal, 
McCall’s, Progressive Farmer and 
Small Homes Guide. 

Mullins and its 70 distributors 
have begun running cooperative 
ads in 425 daily newspapers. The 
series includes six 500-line inser- 
tions in all papers, and three ad- 
ditional 336-line ads for spe- 
cial placement, scheduled to run 
through Dec. 5. 


= The campaign coincides with 
completion of a dealer display pro- 
gram in which store displays were 
revamped to include the new Di- 
ana-style equipment. Many deal- 
ers are staging open house events 
to create store traffic. 

Five of the six newspaper 
ads feature the new Diana-style 
Youngstown Kitchens. One of the 
ads bears the headline “Now! Save 
$130” and features a special offer 
of a Jet-Tower dishwasher and 
food waste disposer combination 
for $399.90. Regular retail price of 
the two appliances is $529.90. This 
special offer, good until Christmas, 
is also carried as a part of the 
other ads. 

Brooke, Smith, French & Dor- 
rance, Detroit, is the agency for 
Youngstown Kitchens. 


U. S. Tobacco Given Plaque 


United States Tobacco Co., New 
York, has received a bronze plaque 
from the National Assn. of Tobac- 
co Distributors for special services 
the company gave to the associa- 
tion at its national convention in 
Atlantic City last March. This in- 
cluded a special information and 
service booth with telephone facil- 
ities which was used as a general 
clearing house for all types of con- 
vention information and traffic. 


Sylvania Electric Boosts 2 
Arthur A. Currie, assistant sales 
manager of the Radio & Television 
division of Sylvania Electric Prod- 
ucts Inc., Buffalo, has been pro- 
moted to sales manager for radio 
and television. Mr. Currie will 
continue as division assistant sales 
manager. John Suor, supervisor of 
contract sales, has been promoted 
to sales manager in charge of con- 


tract sales and special sales. 
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Sales Management's 1953 Survey of Buying Power. 
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‘Grocer's Digest’ Names Rep _son Inc. to handle its advertising. 
Grocer’s Digest, St. Louis, has|Newspapers and radio will be 
appointed Prendergast & Minihan, used. The account has been inac- 
publishers’ representative, to rep- tive for several years. 
resent the national monthly food 
publication in Illinois, Indiana, | 
Iowa, Michigan, Minnesota, Mis- | 
souri, Ohio and Wisconsin. 


JUST ASK FOR. MARIE: 
Call WAhash 2-8655 and ask for 
Marie Maize on -your next multi- 
graph, mimeograph, addressing or 
Kern to Courtland Ferguson |. /hais iis 
George Kern Inc., New York 
manufacturer and packer of meat | 
products, has appointed the New| 
York office of Courtland D. Fergu- ' 


But Nobody 
Puzzles A 


Good 
Production 
Man 


livery, fast and accurate work, plenty 
of experienced personnel, chirye 
always in line. THE LETTER SHOP 
Inc., 431 S. Dearborn St., Chicayo 5 


(Now in our 23rd successful vear 


Certainly not for long, anyway . . . because a good production 
man knows that fine reproduction is more than a matter of luck. 
He knows that not even the best equipment and skill can coax 
quality printing out of just ordinary plates. 


That's why more and more sharp production men are buying 
photoengrayings with high fidelity performance built right in... at... 


ENGRAVERS 


FORMERLY STEARNS & COMPANY 


It's a brand mew name and trademark and a grand new experience for 
buyers who demand unusually fine engraving at reasonable prices. 
Chicago Engravers is your starting point for fine printing results. 

€ means QUALITY photoengraving down to the smallest detail 
.. . highlighting, color corrections, tooling, proofing . . . that’s 
quality where it counts, where pride makes the difference. 

€ means KNOW-HOW with a complete staff of skilled tech- 
nicians, authorities in their field, and all of them anxious to discuss 
your problems now. 

% means SERVICE, too, and always on a friendly, competent 
basis, by a seasoned staff of sales personnel . . . 


Including people like Art Bradshaw. In 1948 Brad 
joined Stearns & Company, now called Chicago En- 
gravers. Before that, Brad held sales positions with 
Burr Patterson-Auld, N. A. Williams, Curtis Envelope, 
and was later an area manager for the Shopping News 
Inc., a Chicago shopping paper. Tearnwork is the thing 


that makes Brad's work easier 


“Teamwork throughout the organization sales 
shop and office... is what makes the difference. It's 
my best backing, because | know that without team- 
work quality and service lag Those shop-men ol ours 


live and breathe engraving techniques, and in five 


years | have yet to stump them.” 


FORMERLY 


Staannne Co 


‘PHOTOENGRAVINGS 


WITH HIGH FIDELITY 
ENGRAVERS RESULTS BUILT IN 


Wie MOOtN STATE S188EE oo 
CHICAGO 10, ILLINOIS PH: SU 7-6716_ 
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How To turn 
a woman's head 


The best way to focus her full attention, and make 
her look twice at an advertisement, is to show a 
woman a situation in which she identifies herself 
and her own everyday problems—with a start of 
instant recognition. 


YOUNG & RUBICAM, INC. 


ADVERTISING + New York Chicago Detroit San Francisco 
Hollywood Montreal Toronto Mexico City London 
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Milton Biow Says He Paid Samish 


$100,000 to Hold Schenley Account 


(Continued from Page 1) 
continued until 1951, when Mr. 
Samish “felt he was being cheat- 
ed” and complained to Morris 
Zinneman, the agency’s treasurer. 
A “peace offering” of $10,000 was 
then decided upon by Mr. Zinne- 
man and Mr. Biow, according to 
Mr. Burke. 

Mr. Samish, who said the Cali- 
fornia Brewers Institute made 
available more than $1,000,000 to 
him between 1946 and 1951, for 
the purpose of having “good, hon- 
est men” elected to the California 
legislature, told of having many 
other clients. These past and pres- 
ent clients, he added, included dis- 
tillers, tobacco companies, rail- 
roads, race tracks, banks, chemi- 
cal companies, bus operators, and 
building and loan companies. 


es Among the charges the gover- 
ment has lodged against Mr. Sam- 
ish are these: 

1. Receiving and concealing 
$100,000 in commissions from the 
Biow Co. 

2. Devising a system to conceal 
commission payment by having 
checks made out to associates, 
gamblers and non-existent per- 
sons. 

3. Failure to declare $25,000 in 
winnings of an estimated $500,000 
in bets placed through a San 
Francisco bookmaker. 

Mr. Burke asserted that Mr. 
Biow agreed to pay Mr. Samish 
“a small brokerage fee’ for his 
help. Later the attorney asked Mr. 
Biow if he had received any as- 
sistance from Mr. Samish in hand- 
ling the account. 

“Several times,” the agency man 
said. “We would have _ trouble 
keeping Schenley in line and I 
would get Art on the phone and 
Art would use his influence to 
keep them on the rails. Art was 
aman of great influence at Schen- 
ley’s.” 


s His influence, Mr. Biow testi- 
fied, stemmed out of Mr. Samish’s 
friendship with Lewis S. Rosen- 
stiel, chairman of Schenley’s board 
of directors, who introduced Mr. 
Biow to Mr. Samish at his Tucson 
home. 

In his opening statement, Mr. 
Burke said that Mr. Biow had in- 
structed Mr. Zinneman to pay Mr. 
Samish a maximum of 25% of the 
net income of the account. Mr. 
Samish, however, did not want the 
checks made out in his name, Mr. 
Burke said. Instead he gave Mr. 
Zinneman a list of names to whom 
the check should be paid. These 
payees were friends or associates 
of Mr. Samish, Mr. Burke as- 
serted. 


8 “But on no occasion did any of 
those persons see the checks, re- 
ceive any money, or perform any 
service in connection with the 
Biow account.” And there is al- 
legedly no place in Mr. Samish’s 
tax records of dealing with Biow 
Co. 

Among the persons listed by 
Mr. Burke as payees were at least 
two liquor dealers; Frank How- 
ard, a son-in-law; Dorothy Ready, 
his secretary, and a San Francis- 
co bookie, a Nevada gambler and 
several others. 

The deal with Mr. Samish end- 
ed in 1951, Milton Biow said on 
the stand, and last year he and 
Mr. Zinneman gave agents of the 
Office of Internal Revenue a full 
statement on their payments to 
the San Francisco public relations 
man. He insisted, however, that 
Mr. Zinneman took care of the 
payments and that Mr. Biow him- 
self knew nothing of the firm’s 
finances. 

The agency executive then told 
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Schenley’s Comment 


After two days of attempting 
to reach top Schenley officials 
for comment on the case, one 
executive told AA that “while 
Schenley did and still has a 
contract with Samish, Schenley 
was unaware of any arrang- 
ment between Samish and 
Biow.” 

The Schenley man continued 
by saying that “if there were 
any such arrangements between 
Samish and Biow, it was a 
strictly private matter” in which 
the liquor company did not 
figure. 


the jury he showed Arthur Sam- 
ish copies of the statements he and 
the agency treasurer had made to 
the tax agents. Mr. Samish be- 
came furious and bellowed, “That 
little s.o.b. upstairs will put me 
in jail,” according to Mr. Biow’s 
testimony. 

It was immediately following 
this altercation that the threat 
against his life took place, Mr. 
Biow said. 

Defense Attorney Harold Faulk- 
ner counter-charged by calling 
Milton Biow “shrewd and cun- 
ning” and claimed that Arthur 
Samish did not keep one cent of 
the money paid by the agency. 
Checks were made out either to 
Mr. Samish’s friends and relatives 
as gifts, and the money was re- 
tained by the payees, Mr. Faulk- 
ner said, or else were political 
contributions which Biow Co. de- 
sired to make. Mr. Samish was 
thus not liable for taxes against 
the $100,000, Mr. Faulkner de- 
clared. Instead the defense at- 
torney tried to place the liability 
on Milton Biow and said: “Mr. 
Biow took these payments as bus- 
iness deductions, which the com- 
pany should not have done.” He 
charged that Mr. Biow and Mr. 
Zinneman had altered their state- 
ments to revenue agents several 
times in order to make them sound 
“reasonable.” 


s Although Milton Biow had test- 
ified under direct examination 
that he had not met Arthur Sam- 
ish before 1943, Mr. Faulkner 
produced three letters dated 1942 
addressed to “Dear Art” and 
signed with such affectionate 
terms as “Love and kisses, Milt.” 

“IT always sign my letters that 
way,” Mr. Biow replied. He ad- 
mitted “it might have been 1942,” 
when he met Mr. Samish at the 
Rosenstiel Tucson home. 

Mr. Faulkner then questioned 
Mr. Biow about a telephone con- 
versation he had with Alfred E. 
Lyon, chairman of the board of 
Philip Morris & Co. and a friend 
of Mr. Samish (Philip Morris is 
a Biow client). 

“Didn’t you tell Mr. Lyon that 
you knew you did wrong when 
you made your statement to the 
agents,’ Mr. Faulkner demanded, 
“and that you would do anything 
to make it right with Mr. Sam- 
ish?” 


s “Absolutely not,” Mr. Biow in-| 


sisted. “Mr. Lyon spoke to me 
first. He said, ‘Art’s at my desk. 
Art says if you will pay the taxes 
for him on his commissions he will 
drop everything.’ 

“IT said the guy’s threatened 
me,” the witness continued. “ ‘He’s 
scared me, and if I can find a 
way to do it legally I'll do any- 
thing to get him off my back.’ ” 

“Didn’t you tell Mr. Samish you 
wanted to correct the wrongs you 
had done?” the defense attorney 
asked. 


| “No, I never said that,” Mr. 
Biow stated. “I told Mr. Samish 
if I could find a way to help I 
would.” 

“You said that to a man who. 
had just tried to choke you in your 
| office?” 

“I said that because he tried to 
choke me.” 


s Mr. Biow was followed on the 
stand on Wednesday by Morris 
Zinneman, who said that when he 
told Mr. Samish what the agency 
owed him the public relations man 
gave him the list of persons in 
whose names the checks should be 
issued. 

“At no time was any check ever 
made payable to Mr. Samish,” 
the treasurer testified. He said 
that the payments were charged 
to “costs” on the Biow books. 

Testimony concerning the rela- 
tionships between the advertising 
agency and liquor lobbyist Arthur 
Samish was expected to be con- 
tinued. Mr. Biow was asked to re- 
main in San Francisco for one 
or two days to give Mr. Faulkner 
time to examine the agency’s 
books, which had been subpoe- 
naed. 


s Taking the witness stand Wed- 
nesday, Morris Zinneman identi- 
fied 39 canceled checks or photo- 
stats of canceled checks he said 
represented payments to Mr. Sam- 
Ish between 1946 and 1951, all 
relating to the Schenley account. 
The checks totaled about $95,000 
all made out to persons named 
by Mr. Samish. Mr. Zinneman 
testified he knew very few of the 
payees, but none of them had ever 
performed any _ service for the 
Biow Co. Checks’ ranged _ in 
amounts from $1,500 to $5,000. 
The commissions were paid ac- 
cording to a 1944 agreement with 
Mr. Samish that he would receive 
one-quarter of the agency’s pro- 
fits, about 3% of the gross adver- 
tising billings from  Schenley. 


a The checks in photostats iden- 
tified by the witness showed 
payments amounting to approxi- 
mately $10,000 in 1946, $2,500 in 
1947, $15.000 in 1948, $20,000 in 
1949, $20,000 in 1950 and $28,000 
in 1951. 

Under cross-examination by de- 
fense attorney Harold Faulkner, 
Mr. Zinneman admitted there was 
no entry in the agency’s books 
indicating payments to Mr. Sam- 
ish, and that these expenses 
were described loosely as “costs.” 
He also said most of the Biow 
records for years before 1949 had 
been destroyed. 

While Mr. Biow was still on 
the stand on Tuesday, Mr. Faulk- 
ner questioned him about his 


\for his now kaput operation be- 


salary. 

“I don’t know what it is,” the! 
agency executive replied. “It’s 
around $100,000 or $110,000 or} 
$120,000 or $130,000 or so. I don't 
| know, I don’t handle it.” 

The jurors grinned, and Mr. 
Faulkner continued: “But your 
salary is fixed by your board of 
directors and you sit in the direc- 
tors meetings?” 

“Yes, when we have a meeting. 
But I really don’t know.” 


@ In New York a spokesman for 
Mr. Biow pointed out that Mr 
Biow was a government witness, 
that he had engaged in business 
with Mr. Samish on behalf of two 
clients that had interests in Sa- 
mish’s area—Schenley and Philip 
Morris & Co. He was said to feel 
he had told his story completely 
on the stand, under direct and 
cross-examination, and that he 
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If one can believe Collier’s and 
Leslie Velie, the magazine’s No. 1 
“expose” writer, Mr. Samish is a. 
man with a clout that extends far | 
beyond City Hall into the Califor | 
nia state legislature. 

Collier’s, in 1949, described Mr. | 
Samish as “The Secret Boss of | 
California.” So far the accusation 
has not been challenged in court. 

The magazine—and Mr. Velie— 
implied that Preston Tucker, head 
of the now-defunct automobile 
manufacturing corporation, was 
unable to sell stock in California 


cause Mr. Samish decided, “I’m 
against any lovin’ stock promoters 
going to people’s mothers to sell 
stock. Why, you might sell some 
of that lovin’ stock to my own 
mother!” 


@ The magazine, discussing an al- 
legedly restrictive labor law 
backed by Cecil B. DeMille and 
voted down by the legislature, 
stated, “With a grateful bow to- 
ward Samish, an A. F. of L. vice- 
president said: ‘This ought to show 
who controls the state of Califor- 
nia?’” 

Collier’s also quoted Gov. Earl 
Warren, now chief justice of the 
U. S. Supreme Court, as saying, 
“On matters affecting his clients, 
Artie unquestionably has more 
power than the governor.” 

Collier’s also credited Mr. Sam- 
ish with (1) heading off increases 
in beer taxes (which totaled 62¢ 
per barrel in 1949); (2) clobbering 
Santa Anita race track with taxes 
when it ceased being one of his 
clients, and (3) being “instrumen- 
tal in changing the state’s bank- 
ing laws” for a banker client. 


s Mr. Samish, in turn, is said to 
have described himself as, ‘‘Who, 


me’? I represent industry. I’m a 
lobbyist, a public relations man.” 

Collier’s said Mr. Samish had | 
registered himself “simply as the) 
‘legislative representative’ of the) 
California State Brewers’ Insti-| 
tute.” 

In 1938, Mr. Samish appeared | 
before the grand jury concerning 
a charge of bribery, made on the 
floor of the state senate. Collier's | 
summed up the proceedings by 
saying that Mr. Samish said that 
all he had to do to influence the 
legislature was to use “money and 
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‘Collier's’ Described Samish in 1949 


advertising” to elect legislators. 
As the magazine put it, the 

jury’s hunt for bribes was in vain 

and Mr. Samish was acquitted. 


8 Collier’s also asserted that Mr. 
Samish “is credited with having a 
strong influence” over the state 
Board of Equalization, which ad- 
ministers liquor laws. It further 
commented that “for years percep- 
tive observers in California have 
been able to predict winning can- 
didates by noting which candi- 
dates had their pictures in the 
bars.” 

The magazine further alleged 
that most of California’s outdoor 
locations—some 4,000—“are leased 
by Artie’s clients.” It also observed 
that during election season Mr. 
Samish used the poster space to 
back his candidates. 

Perhaps as a final test of Mr. 
Samish’s spirit of cooperation, 
Collier’s asked him quite frankly, 
“How can the people get rid of you 
and others like you in California, 
Artie?” 

The answer, perhaps equally 
frank, was “The people must take 
more interest in the men they 
elect.” 


a The core of Mr. Samish’s po- 
litical power is his grip on the 
liquor business in a state which 
ranks second in consumption, said 
Collier’s. Through his influence 
with “the little fellows” of the in- 
dustries that hire him (44,000 li- 
cense holders who sell wine, liquor 
and beer, growers of barley and 
hops, truckers who haul the stuff, 
culinary workers, musicians and 
employes of liquor-serving spots) 
he has been able to dictate legis- 
lation. 

Clients have a way of not worry- 
ing what Mr. Samish does with 
their money. Most California brew- 
ers tax themselves 5¢ a barrel each 
year to raise a $150,000 “educa- 
tional fund.’”’ Mr. Samish controls 
the fund, and is permitted to 
destroy canceled checks drawn 


‘against it, according to Collier’s. 


Mr. Samish’s activity on behalf of 
tobacco’ distributors presumably 
explains his acquaintance with 
Alfred E. Lyon, chairman of the 
board of Philip Morris & Co., 
another Biow client. Mr. Lyon is 
scheduled to take the stand next 
week. 


was a completely cooperative 


witness. 


a The intense excitement of one 
dramatic revelation following an- 
other during the first two days of 
the trial lapsed into four and a 
half hours of relatively subdued 
technical discussion on Thursday. 

For most of the time, red-faced 
defense attorney Harold Faulkner 
questioned the Biow Co. treasurer 
Morris Zinneman about ad agency 
procedure in making bookkeeping 
entries. But the day was not with- 
out its moments. 

At one point during the after- 
noon session, Mr. Faulkner turned | 
upon the witness and queried 
pointedly: “Do you know that en- 
in the Biow books were)| 
fraudulent?” 

“The entries were absolutely not 
fraudulent,’ Mr. Zinneman shot 
back as Mr. Burke leaped to his 
feet in objection to the question. 


s Undaunted, Mr. Faulkner came 
back at Mr. Zinneman a second 
time when he asked later in the 
afternoon, “What are you trying to 
disclose or hide by your methods 
of keeping records?” 

“We are not trying to hide any- 
thing,” Mr. Zinneman insisted. 

The day’s questioning centered 
on 39 checks presented in evidence 
as payments made by the Biow Co. 
between 1946 and 1951 to persons 
allegedly named by Mr. Samish, 
which the Biow Co. claimed were 


commissions or brokerage fees to 
the liquor lobbyist. 

Under questioning, Mr. Zinne- 
man indicated that these checks 
were entered in the agency’s books 
grouped under such headings as 
“radio time,” “newspapers,” “mag- 
azines” and other media, or oc- 
casionally as “accruals.” These 
designations were also repeated 
under the “payee” columns in some 


of the books, brought upon sub- 


poena from the agency’s New York 
offices. 


s “Didn't you designedly set up 
books and bookkeeping methods 
for the purpose of burying items?” 
Mr. Faulkner charged the witness. 

“No, I certainly did not,’ Mr. 
Zinneman replied emphatically. 

Earlier in the day, Mr. Faulkner 
told the court that it was his in- 
tention “‘to show that the Biow Co. 
deliberately and fraudulently at- 
tempted to defeat and deny the 
collection of taxes of the United 
States” and that “it would be im- 
possible for any auditor of the 
United States to know whether 
these items on the Biow books are 
true or false.” 

U.S. district court Judge O. D. 
Hamlin, presiding at the trial, re- 
plied, “We are only trying one 
case at a time, Mr. Faulkner.” 


s The defense attorney continued 

to pound at Mr. Zinneman, ap- 

parently attempting to relate the 
(Continued on Page 129) 


Peek Uy MRC Reto SE fe et Rear Dit MRP Wa ice SoM bee et det eG SRB cre DRM os, 29 Ue eRe Ch AM GtE hye ag SS Ue ay ar al Seale Mia ins Sa N, Loh Veet Diy eee Gee tl Ms ae Ser Beth Pa ett nee Py ‘ eee Chara, OEE Pye EM ie ae a Na a tas Ree ni De es rene meee oe, © Arte eee he RGR a a a 
as a cS aetna, tame: Ra” C5 gt Bae © Gaara cinders 21 dab gt eae tee Meu R I. <0. Jia) Megan War mena 7 Wea te aie” eset. TT Rea gg wep tee Rg er eh ers 
ore ticle RAN I a es Sage OE a ac ee ements EE es Rae. tar Pe a seer Wi MALS.” HOG Did oe RO ee Rae AN Ae fa ae er nba PIE Lb tig ile rola ms ana pe eA dla near Agee a of * ia ate: Bae as : : eee ee” } ee Ch Rie 
ee eg Sa 2 Ny MM ed Ne a pesb ic > .- Seiewte = eee aa hums > eae ae as SE laine hee oe Pd a ae Nn ide aes kak id ar i nee ad 5 Fe ca eh aes etl eer epee es, Eo ieee ae oth Byes “ Rant A wt Oy geid ee ee * iets ai en el * ar os So ae Ye ae = Sg a So er eee, as 
Pg a 2 ney Wie ne EL Ta tt PA aR a eR ee aie a Cs ame ges ee Sat ee ie * eB ae Re it Gigs ey aa RG UO RO iia Ua A he aan) 5A SNR RO LID ey Pa TI's 2 SERRA, a tt se " Sot = dar Ping TNT Seid cet ba, <4 (: Sa ow Aas a a? er ee 
spe ec gl peer A a Be te ee ee a Mota Poe ooo, eR ie Aree a ae oN eee ace Peat eh ee Eee aan oe : a es ena ee oe ae Sta acral fa eg “bey eg tee Syd ec neeniaiee aaee: EN EE ee Ca are ae ae . ee 
EE RO Ce Oak MER so, aa a me mind i age eye ae ee ; : eu er = Bre AS ee berger nape aS ame be 2 : ie nit De rege | ote ai 
aI 5 Pcie Seen Nad y's ane ple be "NS “ya eM pg andy Cee an ldo i Re Nia Se e tgs ; i Rit aaa = Sag ea Seng ctu cate Bia 7 it vitae cota ie ee ec ee ore tee ee 
Lt A | a ee eT = we Fear ae Mise coe ea a Oe eee Ce cae tl ; en eer alae Si gian Waele NR Us iy he) cp | te eee Be ya eas eA nig Nn BOS ee Bhar > ee A te ee et eye 
af ig - . = : ; ‘ mt “ oe ‘ aria ; Sea xe DiS, Sy ae eee 2 “a0 ie AD pie eanterag Page a: nie 
—s ne ‘s - : : - ‘ . r pts 
. beatae uit a : 
{ : 
| ee 
ee PY 
i Po * 
| . . 
j i 
_ 
| 
| 
H . 
} 
1 
i 
ee 
| | ; 
’ | 
q esas 
ree. 
Prat en i 
ees a 
‘ eG 
| 2 * 
aia Fe 
| fos 
| | ooo 
} eatin se 
} | sc ee 
( | ee 1 aie er eS 
Bh se Bi 
eae 
j ome. 
Bn as a 
{ ao pS 
ies 
\ ener oy: 
re 
; este : 
c. 
4 ia 
| Wider, 
Layee ee 
sie 
“Sees 
fae os 
ew 
aii 
hy 3 
Sipe 
mats 
eee a 
ay me case 3 
i, a 
ia ee 
eae 
ee Si 
Pe ee. 
ee 
Sa i 
Pail 3% 3 
bie. oe ae 
\ Ee 
~~ inhi 
a De 
4 Semen 
oo ee 
se 
ais 
ase tae 
ae 
a 
< 
co 
| | Soe 
| Pa 
|| ee 
4 ee 3 
ae 
eS OF eee 
| Sek a eo 
Weareneeste sy 
baie 
eet ran 
Bek a 
cs es 
ip ries 
a 
fee 
Tee 
iB Mea, 
ees ge 
Wes 
ei 
dts: 
cee te 
Wi, 
8 S| a 
\ cae 
* (eee 
“gages 
se Aeon 
et eae 
eae 
re 
BS 
nee 
~ 
+ Selah 
= aE 
‘ re 
al sR 
ae 
boas 
ee ke 
| mete 
j Bes: 
We oe 
, ites 
, Fgh Segui 
pean ve] ¥ z ‘ ee irae, mee ae 3 © “ye bay ge cel Sal 2 ee Saar eat P ie : : oe oo rhe 5) my “he ‘3 a #5 yt ae. Sa * 25 a, Shad ao we < iinet - E ; ‘ J apie ade! ot a 
ie: Mitgy “Saari eet Shae ry as ee gic RR ee 8 ON ok ey on a ‘ th he A oy iat Pe Oe one! Rea ee as oe 4 i) ce ee eg We eA Py ne ere eee se ne de ; 
. oy Pae Tg ty Sy ote phe Me eg he bese ei ie inp (A Ar Bd ee He ike me see oe ee Wicslie # Pier ae -;* ey ye ye Las Set Soy: eS nae sy aS Fenn ae thE Oe FU Pe Pee pe k ee Sas aad” & 
tee ah vi pak Sees | . sete “aetna eee” a ee meme 2 velo ee oe eae G TS A Pgs Ia mast “SEN ES ee AMET BIN miyphe: Se CRY, PFA PR Ree Ge, soe ok A Sra ine GE Wm EM Re ee te, Pres ager, ee ce 5 Goninon ay eke Sg SE ts : ies eae ei 
eres f © Ce bas e™ Ret. et Re. i ; lk hy ve? a eg . a deen Pp ae a $7 Be Ls. ¥ * m 2 Pee ese 


126 


Sales and PR Notions... | 


Merchandising Devices 


e Anybody who doesn’t already 
know about Cointreau is going to 


stapler with his name on its 


Principles of TV 


Producing Outlined 


in Book for Novices 


MINNEAPOLIS, Oct. 27—While 
television can no longer be con- 
sidered an “infant” industry, it is 


get the chance as a result of a new 
variety pack scheme dreamed up 
for Cointreau Co. Ltd. by Stecher- 
Traung Lithograph Corp., Roches- 
ter. 

To “educate” a new liqueur 
market, Cointreau has introduced 
a liqueur-merchandising pack 
which contains sample bottles of 
10 different cordials, including 
Cointreau. Printed in four colors 
(yellow, purple, orange and black), 
the package is actually two five- 
bottle cartons, hinged and folded 
together, and having an acetate 
window in each. 


e Latest in the line of Zoo’s-Who 
picture-caption items is one starr- 


“pouch.” Swingline is also using still young enough to require more 
the kangaroo cut-out to spark its texts on its basic elements. 
counter displays (see cut). 
|tion” by Melvin R. White can be 
e “Packaging: Its Contribution to added to the list of 
Better Living” is the theme of a| books on this aspect of the new 
new public-service education pro-| medium. It is published by Bur- 
gram now under way by Continen-'| gess Publishing Co. and retails at 
tal Can Co. for the public schools $2.50 a copy. 
of its plant cities. Based on the; Mr. White supervisor of Walt 
idea that the package makes a good Whitman Ha!! and George Gersh- 
approach for telling America’s | win Hall at Brooklyn College, 
economic story, the Continental | brings to his text his experience | 


“Beginning Television Produc- 


important | 


SHOW TRAIN—Hickok Mfg. Co. has devised this novel exhibit-on-wheels to show 

its dealers the latest in promotional and merchandising techniques for Hickok’s line 

of men’s belts, jewelry and gift accessories. Key men’s retailing personnel are in- 

vited to visit the gift show train in each of the 28 cities it is now visiting. The train 

is @ modernized 70’ railroad baggage car, christened “Tannhauser” and formerly 
used to ship Metropolitan Opera props from city to city. 


| 
} 
| 


Sen. Johnston Accuses Summerfield of 


| 


Misleading Public on Postal Costs 


program includes an aid-to-study 
guide for all grades, a series of 
charts and a free 16mm color film, 
\“The Story of Packaging.” 

Paul S. Amidon & Associates, 
_Minneapolis, developed the Con- 
tinental offering. 


ing Gypsy Rose Lee which looks | 

like it should have been the first.|@ Rust Craft Publishing Co., Bos- 

Looking as sharp as her first rou-|ton, which has taken to the road 
\for a year to advertise its greet- 

' ing cards and the display furniture 

i\from which they are sold, has a 

inew gimmick to guarantee itself 

a welcome. 

Rust Craft uses three 32’ “Dis- 
|play-Mobile” trailers as traveling 
| showrooms for its nine-tier dis- 

| play racks. On the sides are greet- 
|ing card replicas, with the signa- 
|ture panels left open for auto- 
| graphing by the mayors of the 
|cities and towns visited. So far, 
|Rust Craft reports a good recep- 
ition, including motorcycle police 
escorts provided by the mayors. 


| Regal Shoe Offers Prize Trip 

| Regal Shoe Co., Whitman, Mass., 
operating 111 retail stores, is of- 
fering a $2,000 all-expense vaca- 
ition for two to Santiago, Chile, 
|among other prizes, in a store con- 
test. Entrants are not required to 


merely indicate which of 34 terms 
INTERVIEW WITH GYPSY—Whatever this | apply to shoe manufacture. In ad- 
new booklet has to do with cotton throat| dition, in 25 words, they are to 
swabs, it ought to get attention, figures state which Regal shoes they pre- 
its sponsor, Q-Tips Inc., Long Island City.|fer and why. N. W. Ayer & Son, 


purchase anything. They must. 


as an assistant to the director of a/| 
network drama show. 


| 
|@ The extensive area of tv pro- 
| duction covered in the book can 
be seen in the listing of chapter 
titles in the table of contents. 
_Problems of personnel, equipment, 
lighting, properties, costume, 
makeup, acting and directing are 
covered clearly and concise'y. In 
jaddition, many illustrations and 
|diagrams offer invaluable aid to 
anyone not familiar with the tv 
| Studio. 

Mr. White not only covers all 
the basic operations involved 
which lead to the final product 
the viewer sees on the screen, but 
he is very liberal in suggestions on 
how to overcome specific prob- 
lems which may come up in the 
process of producing a show. 

The book should be a valuable 
aid to training schools and uni- 
versities with courses on televi- 
sion, and Mr. White, aware of this, 
has appended bibliographies at the 
end of each chapter 


(Continued from Page 3) 


by his “team” to improve postal 


tually increased the costs of post- service and modernize the man- 
al operations, Sen. Johnston said.| agement of the department. He 

He pointed out that this year’s | placed special emphasis on a pro- 
prospective deficit is estimated at| gram of management decentraliza- 
$440,000,000 compared with $729,- ‘tion which is to get under way in 


000,000 for the year that ended the near future. 


‘N. Y. News’ Modernizes 


The New York Daily News has 
announced it will start using the 
11%%-pica width next fall, and that 
it will spend $10,000,000 in the 
next four or five years to modern- 
ize its pressroom. The paper plans 
to replace all pre-World War II 


tine, Miss Lee dominates the 16- 
page brochure in a way which 
leaves no illusions in the minds of 
the advertiser, Q-Tips Inc., Long 
Island City maker of cotton throat 
swabs. 

“We would like to point out,” 
concludes Q-Tips, “that the facts— 
on the pages you skipped over— 
are worth re-reading.” 


e Speed Products Co., Long Is- 
land City, N. Y., has come up with 
a kangaroo punch which has gotten 
its latest Swingline stapler into 
the hands of 60% of its dealers 
without a single personal visit. 
A pasteboard kangaroo with a 
special invitation in its pouch did 
the trick. Each dealer who re- 
turned the invitation (or presented 
it at last month’s Stationer’s Con- 
vention in Chicago) got a new 


KANGAROO SALES KICK—On the grounds 

that its new Swingline 77 stapler has a 500- 

staple reserve “pouch,” Speed Products 

Co. has come up with this counter display. 

The kangaroo brood pops out and sits on 
top of the stapler. 


press and reel room equipment 
and modernize press units installed 
since the war. 


Boston, is the agency. 


| Agency Changas Name 


June 30. At the same time, he. 
pointed out, the deficit was re- 
duced by $70,000,000 through the 
transfer of airline subsidies to the 
Civil Aeronautics Board, and an- 
other $36,000,000 was eliminated 
by charging the cost of govern- 
ment mail to individual depart- 
ments. 


w Moreover, an estimated $200,- 
000,000 of new revenue was ob- 
tained through increases in the 


rates on parcel post and interna-| 


tional mail. 

“These four items together make 
a total of $306,000,000 reduction 
in deficit which is either the re- 
sult of a simple bookkeeping trans- 


Under this program regional of- 
fices are to be set up throughout 
the country to take over adminis- 
trative authority which is current- 
ly centralized in Washington. The 
first regional office, in Cincinnati, 
is to be opened soon, with com- 
plete authority over all postal 
operations in Ohio, Indiana and 
Kentucky. 

Mr. Summerfield said the plan 
is based on the experience of large 
national corporations which found 
that management must be decen- 
tralized in order that its policies 
will fit the day-to-day operating 
problems of individual communi- 
ties. 


action or increase in rates,” Sen.. H. W. Hoover Heads Company 


Johnston observed. 

“Since this amount is greater 
than the saving claimed by the 
Postmaster General, one can only 


/assume that the cost of operating 
'the Post Office Department in fis- 


cal year 1954 under the new ad- 
ministration will be greater than 
any time in history.” 


a In his appearance before the 
convention, Mr. Summerfield re- 
viewed a long list of new proce- 
dures which had been introduced 


The recently purchased Semple 
Advertising Agency, Easton, Pa., 
‘will henceforth be known as 
Hughes-Philips Advertising Agen- 
cy, and will occupy new offices at 


Network Gross 


Time Charges 


Source: Publishers Information Bureau 


In a picture caption in its Oct. 12 
issue, ADVERTISING AGE identified 
Joseph S. Hoover, manager of 
dealer relations, as the new presi- 
dent of Hoover Co., North Canton, 
O. H. W. Hoover Jr., executive v.p. 
of the company, will take over as 
president next January when the 
current president, J. F. Hattersley, 
will retire (AA, Sept. 28). 

Beth Black Joins Cohen 


Beth Black, formerly of Joseph 
Katz Co., has been named head 
radio-tv time buyer at Harry B. 
Cohen Advertising Co., New York. 
She succeeds Mary Dunlavey, who 
has resigned. Arthur Harrison, 
who joined the agency recently, 
continues as time buyer on speci- 
fic accounts. 


73 N. Second St. John P. Turner NETWORK RADIO 
‘has been named v.p. in charge of Hartford Promotes Cagney 
industrial plans and sales counsel, Sept. Sept. Jan.-Sept. Jan. - Sept. J. K. Cagney, for the past seven 
and Virginia S. Hughes, director of 1953 1952 1953 1952 —— - oo ect ent, 5 “°° = 
the retail advertising division, as- American Broadcasting Co. ....$ 2,152,066 $ 2,533,7 ieee +n 7. iL... 
‘sumes additional duties as secre- Columbia dau S ae ‘004, 5 S.8eares 8 Siaer ere § thee, ford, has been promoted to super- 
Broadcasting System 5,006,909 4,846,978 45,954,415 42,436,131 | ; tendent of the advertisi d 
tary-treasurer. Mutual Broadcasting System 1,777,795 1,607,485 16,740,262 14,534,500 | 1) © aa Mr. C bape am W. 
National Broadcasting Co. ...... 3,221,419 3,901,715 34,667,788 35,046,302 | PEN soslelale. soumaiann ce 
Se Woe ee : ; , ‘ 
hes a a a = Total $12,158,189 $12,889,963 $118,860,044 $118,608,996/1. 214 the post, and who has re- 
n uUlustrated reference tue signed to enter private business. 
‘with text matter on corrugated NETWORK TELEVISION 
floor stands, counter units and dis- : . 
play settings has been compiled by American Broadcasting Co. ....$ 1,376,017 $ 1,172,057 $ 13,796,753 $ 14,170,605| Names John Falkner Arndt 
‘the display division of Gibraltar eye are ge one 8,504,925 5,860,751 67,947,826 yrs American Houses Ine., New York 
Corrugated Paper Co., North Ber- uMo elevision Networ 602,566 809,475 7,159,425 6,944,1 maker of prefabricated houses, has 
gen, N. J. Called “Rx for Rising Notional Broadcasting Co... 7,746,619 — 6,769,228 = 66,585,640 59,308,902), ,ointed John Falkner Arndt & 
Sales,” it shows merchandising MDS sSsdiddssdieibiaihaiedetch tends) $18,232,127 $14,611,511 $155,489,644 $128,842,631 Co., Philadelphia, te handle its 
isplays used alone or as poin advertising, merchandising an 
of purchase follow-through in NETWORK RADIO TOTALS BY MONTHS publicity. 
conjunction with other promotion. ABC ces mes nec Total 
P Age’ C N January .......... $ 2,674,622 $ 5,156,404 $ 1,786,134 $ 4,260,555 $ 13,877,715 
Laundry Age’ Changes Name february ............ 2,538,663 4,670,089 1,638,075 3,813,602 12,660,429. 
Effective with its February, March «0.0... 2,797,544 5,526,360 1,995,478 4,342,082 14,661,464 
1954, issue, Laundry Age, Moore April ..........00 2,637,364 5,375,243 2,008,990 4,196,009 14,217,606 
Publishing Co., New York, will May oo... 2,593,923 5,333,481 2,038,210 4,141,070 14,106,684 
become Laundry & Drycleaning June ......-.08 2,113,725 5,226,096 1,926,865 3,979,471 13,246,157 
Age, and will change from stand- July o.....c008 2,030,989 4,869,719 1,830,467 3,494,330 12,225,505 
ard format to an 11x15” page. It August ......... 1,958,683 4,790,114 1,738,248 3,219,250 11,706,295 
will offer a circulation guarantee September _........ 2,152,066 5,006,909 1,777,795 3,221,419 12,158,189 
of 35,000, according to advertising SNE sirsecdiccncenins $21,497,579 $45,954,415 $16,740,262 $34,667,788 $118,860,044 
director John H. Muller. 
NETWORK TELEVISION TOTALS BY MONTHS 
sp going orga bangers ABC CBS DuMont NBC Total 
in the promotion department of | J0mwey = $ 1,604,892 $ 7,083,619 $ 982,794 $ 7,604,638 $ 17,275,943 
in the promotion department of Feb 1481 9 15,840,989 
Time Inc., has joined the creative ebruary F 032 6,621,629 862,299 6,876,02 , A 
stall of Mhened Gresvemen & As- |\AO* 1,728,446 7,739,812 1,054,857 7,998,131 18,521,246 
sackaten, Waetterd ”" April 1,640,597 = 7,770,181 819,398 7,513,430 17,743,606 
rn ” E ener 1,813,985 7,622,432 864,870 8,052,545 18,353,832 
Se 1,607,320 7,399,078 803,848 7,324,315 17,134,561 MORRIS B. KERR, for the pasf 24 years o 
CKSO-TV Starts Telecasts EE sisindapinlnens 1,299,471 7,422,337 511,047 6,903,092 16,135,947 member of the advertising staff of the 
CKSO-TV, Sudbury, Ont., Can- August 1,244,993 7,783,813 657,746 6,564,841*  16,251,393* Boston Post, and currently its national ad- 
y 9g a 
ada’s first privately owned tele- September ........ 1,376,017 8,504,925 602,566 7,748,619 18,232,127 vertising manager, has been promoted to 
vision station, began entertain- Total ............ $13,796,753 $67,947,826 $ 7,159,425 $66,585,640 $155,489,644 advertising director. 


ment programming Oct. 25. *Revised as of Oct. 26, 1953. 
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This Week in Washington... 


Benson Has an Ad 


By Stanley E. Cohen 
Washington Editor 
WASHINGTON, Oct. 29—If he can 
steal away from the cattle ranch- 
ers for a moment, Secretary of 
Agriculture Ezra Taft Benson will 
probably have to take a look at 
the mess that has been stirred up 
by the proposal to let his Bureau 
of Animal Industries pre-censor 
the ad copy used for certain bio- 
logical medicines which it licenses 
for experimental use by veteri- 
narians and farmers. 
Manufacturers of these medi- | 
cines claim the new procedure 
goes beyond anything required by 
other government regulatory agen- 
cies, including the agencies that | 
license new drugs for use on. 
humans. They claim it is a sub-| 
stantial grab for power which 
might be imitated by other agen- 
cies wielding regulatory authority. 
On its part, the bureau professes | 
to be amazed at the criticism. It. 
claims there is no intention to) 
require clearance of ads for all 
the products that are licensed. It 
says the regulation is merely an 
optional provision which can be 
used for a relatively few experi- 
mental products where there is 
a clear and evident reason for 
keeping a close eye on the pro- 
motion material. The bureau says 
this is completely consistent with 
the practices followed during the 
past 30 years. 
Presumably, 


Secretary Benson 


So Perfect for — ‘ 


BUFFETS — PARTIES ' 
SMORGASBORD | | 
‘ICE BOX RAIDS’ ' 


Here’s something TRULY DIFFERENT 
for BUSINESS & SOCIAL FRIENDS... 
MAYBE, an ‘Extra One’ JUST for You 


THESE SUMPTUOUS ‘BIRDS’ are delightful 

down to the ‘Last Sliver’. . . Plump, full- 

breasted U.S. Grade A selected Turkeys, de- 
liciously CURED with Rare Spices and Zesty 
Aromatic Herbs . . Smoked to Perfection over 
Fragrant Hickory Embers and Flavor-Sealed 
to retain Tangy Tastiness . . No cooking nec- 
essary —- INSTANTLY Ready-to-Serve. . . 
ORDERS FOR ONE, or ANY QUANTITY, 
may be filled through your favorite local 
dealer. . . If he CANNOT SUPPLY YOU, | | 
use ORDER COUPON below for Prepaid | 
Shipment “Direct from Our Plant.” 


EACH TURKEY INDIVIDUALLY BOXED, with | 


your Gift Card enclosed. . . All packing and 
shipping details carefully handled on YOUR 
schedule date 


STATE WEIGHT DESIRED for each VIENNA 
‘Hickory Smoked’ TURKEY ordered. (Ap- 
proximate sizes — 8, 10, 12 lbs.). Price de- 
livered $1.75 per lb. . . Shipment guaranteed 
within Railway Express delivery limits. 


Satisfaction guaranteed, or 
money cheerfully refunded 


VIENNA SAUSAGE MFG. CO. | / 


1215 $. HALSTED STREET (Dept. AA ) 
‘s 


(Processors of Fine Foods for 60 years) 
CHICAGO 7, 


HLUINO! 
\ (Operating wader U. §. Govt. Inspection) ! 
f 
\ - j 
/; 
‘ . ‘ 
‘ 4 


WHEN ORDERING DIRECT 
USE THIS “SMOKED TURKEY” ORDER COUPON 
(Or, own letterheod) 
Pleose SHIP PREPAID One VIENNA TURKEY to me; or 
the following number 

Gilt List. Appros. weight each 
per ib Checth of MO for $ 


to nomet on enclosed 
ibs @ $175 


enclosed 


Name 


| Str. Add 


lore Stote 


Problem to Face 


will be able to negotiate a com- 
promise settlement of the dispute. 
Industry members concede that the 
bureau has a right to check the ad 
claims, but they feel the review 
should be limited to the general 
copy theme and should not be on| 
a pre-publication basis. They feel | 
this will keep the government in- | 
formed and relieve the advertiser | 
of the burden of clearing his copy 
down to the last comma. 
« ° * 

Frank R. Wilson, the man who 
breathes life into statistics, stepped 
down this week as director of in- 
formation of the Census Bureau, 
and at 72 went reluctantly into 
retirement. 

His remarkable career became 
nationally significant during the 
first World War when he was in 
charge of Liberty Loan promotions 
and planned many of the spec- 
tacular stunts that are remembered 
to this day. Subsequently, he was 
in the business of financing the 
production of motion pictures, 
raising millions of dollars for 
Hollywood’s big-name producers— 
until the market collapse of 1929. 

As director of information at 
Census, he kept a sharp eye on 
the statistical output for significant 


| figures which would dramatize the 


great changes which have taken 
place throughout the economy 
in the past 15 years. News- 
papers were his special pets. Hun- 
dreds of newspaper promotion 
managers are eternally in his debt 
for his personal diligence in find- 
ing and reporting figures which 
enable them to argue the impor- 
tance of their community in the 
never-ending competition for the 
attention of national advertisers. 
* a * 

Senate Democrats are consider- 
ing an all-out fight against the 
confirmation of Robert E. Lee, 
President Eisénhower’s new ap- 


/pointee to the Federal Communi- 
cations Commission. He has taken 
|office on an interim appointment, 


but his position must be reviewed 
by the Senate when Congress 
reassembles in January. 

Opposition to Mr. Lee is spear- 
headed by Sen. A. S. Monroney 
(D., Okla.), a member of the com- 
merce committee which will 
handle the nomination. He claims 
Mr. Lee was involved in irregu- 
larities during the 1950 Senate 
campaign in Maryland. 

As friends of Sen. Joseph Mc- 
Carthy (R., Wis.), Mr. Lee and 
his wife joined a drive to defeat 
Sen. Millard Tydings (D., Md.), 
a foe of McCarthy. A_ $5,000 
campaign contribution which was 
turned over to the Lees was not 


‘reported to Maryland authorities 


until Congress began a probe of 


Tyding’s defeat. | 


Mr. Lee says it was not his 


responsibility to report the money. | 


He feels the slip-up occurred at 
Republican campaign headquar- 
ters. 
*« a * 
That 200% hike in the mailing 


REGULAR 


STORE \WKDNS Aw pu 
Hours; te 


PARLE FRANCAIS 


Decalcomania 
Co., Chicago, produced this window decal 
for Old Gold. It actually incorporates two 
decals with the second designed to fill in 
| any “special message”’ the advertiser wants. 
American Decal says it can produce the 
signs in any size, shape, number or color. 


PERSONALIZED—American 


rates for magazines between the 
United States and Latin America 
which was to become effective 
Nov. 1, has been postponed for 
30 days. 

Two delegations of magazine 
publishers went over the problem 
with Postmaster General Arthur 
Summerfield last week and there 
was some talk of trying to find a 
compromise, though most of the 
publishers felt any increase would 
be harmful. 

The State Department had in- 
dicated its willingness for inter- 
national postal rate increase. But 
the Pan American Union and other 
groups interested in encouraging 
international trade have expressed 
fear that the increased rates 
would tend to deprive Latin 
Americans of trade and technical 
publications vital in the develop- 
ment of local industries. 


Nedick’s Expanding; Opening 
Stores Next to Gas Stations 


Nedick’s Inc., New York food 
chain, opened three new stores in 
the New York metropolitan area 
the week of Oct. 25 and will open 
nine more during the winter, ac- 
cording to Walter S. Mack, presi- 
dent, National Phoenix Industries 
Inc., Nedick’s parent company. 
Among the stores opening this 
winter will be a coffee shop, a 
new type of Nedick’s store, at 47th 
St. and Madison Ave. 

Included as part of the expan- 
sion program is an arrangement 
whereby Nedick’s diners will be 
operated next to gas stations of the 
Esso and Kesbec chains. The first 
<n opened recently in New- 
ark. 


Simon, William Adds Two 

Simon, William & Roberts, 
| Youngstown, O., has been named 
|to handle advertising for the 
Youngstown United Cerebral Pal- 
sy drive and for the Democratic 
Party mayorality campaign § in 
| Youngstown. 


Changes Chicago Address 

The special publications divi- 
sion of House Beautiful (which in- 
cludes Guide for the Bride, Build- 
ing Manual, Practical Gardener) 
has moved its Chicago office to 
230 N. Michigan Ave. 


oe a ee oe a}. 


You Cover— 


of 
the 


Read by 57% of 


ROCK ISLAND 


Agus 


4 QUAD-CITIES 


gp WHEN YOU USE THESE NEWSPAPERS! 


all Quad-Citians 


MOLINE: 


_AFA Forms College Committee 


The Advertising Federation of 
America, New York, has formed a 
special committee on cooperation 
for advertising instruction with 
Henry Obermeyer, v.p. of Bozell & 
Jacobs, as chairman. The 17-man 
committee plans to survey the 
needs of advertising instructors in 
schools and colleges, to assist in- 
structors in obtaining up-to-date 
and effective teaching aids, and in 
general to work toward improving 
the standards of instruction in ad- 
vertising. 


Dahl Bros. to Anderson, Smith 
Dahl Bros., Toronto, manufac- 


| turer of plumbing fixtures, has ap- 


pointed Anderson, Smith & Cairns, 
Canadian subsidiary of Anderson 
& Cairns, New York, to direct its 
advertising. Dahl is a new adver- 
tiser. 


‘Promenade’ Boosts Anderson 


Harry Anderson, a member of 
Promenade’s sales staff, has been 
named retail sales manager of 


in New York. 


127 


Crowley Elected President 


Thomas J. Crowley has been 
elected president of Petroleum En- 
gineer Publishing Co., Dallas. Mr. 
Crowley succeeds the late William 
L. Love. He will continue his duties 
as advertising manager. 


DeSoto Paint Names Griffin 


Don T. Griffin, formerly with 
the Crook Advertising Agency, 
Dallas, has been appointed adver- 
tising manager of DeSoto Paint & 
Varnish Co., Garland, Tex. 


Union Gas Boosts Nicholson 


Mrs. Ruth Nicholson, a copy- 
writer for Southern Union Gas Co., 
Dallas, has been promoted to ad- 
vertising and publicity supervisor, 
a new post. 


siGns OF LONG LIFE 


THE ARTKRAFT® SIGN CO. 
Division of 


900 Kibby St., Lime, Ohie, U.S.A. 


Promenade and Park East, meer 


"Trademarks Reg. U.S. Pet. OF. 


I just don't feel 


‘ 


our advertising lives up to 
the quality of our shoes... 


Judging by the job 
Needham, Louis & Brorby does 
in other fields? 


could help you, too! 


I'll bet they 


Here are the clients of Needham, Louis & Brorby... 


Cummins Engine Company, Inc. 

Derby Foods, Inc. 

Detergents, Inc., Subsidiary of 
Monsanto Chemical Company 

The Eagle-Picher Company 

Household Finance Corporation 

S. C. Johnson & Son, Inc. 

Kraft Foods Company 

Macwhyte Company 


Marathon Corporation 

Morton Salt Company 

The Peoples Gas Light and 
Coke Company 

Phenix Foods Company 

The Quaker Oats Company 

State Farm Insurance Companies 

Swift & Company 

Wieboldt Stores, Inc. 


- NEEDHAM, LOUIS & BRORBY, Inc. Advertising 


135 South lo Salle Street, Chicago 3, Illinois 


Chicago 
New York 
Hollywood 


Toronto 
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For the Canadian Mark rr * 
or the Canadian Market Biow-Schenley 


2 a EF (Continued from Page 1) 


Old Schenley, and CVA Corp.’s 


Roma wines. In 1950, rumors that 
T E ST _Biow and Schenley were ready to 
split brought only denials from 
agency and client, although in that 
year Roma wines was awarded to 

| S$ Foote, Cone & Belding. 


In mid-1951, however, Schen- 


were transferred to Batten, Bar- 
ton, Durstine & Osborn. 


in the pages of 


steps to keep Biow in its stable— 
it awarded Old Stagg (resigned 
shortly before by Benton & 
Bowles) and Cream of Kentucky 
(which had been handled by Fed- 
eral Advertising Agency) to Biow. 

The next, and final, round came 


A. S er 
than 
Denver, Colo... . . $278,000,000 Fort Worth, Texas . 262,000,000 
Schenectady, N.Y. . 185,000,000 New Orleans, la. . 262,000,000 
Rockford, lll... . . 271,000,000 Allentown, Pa. . . 219,000,000 


SAN DIEGO catirornia 298,000,000 
MANUFACTURING 


Dota Copyrighted 1953 Sales Management, Survey of Buying Power, further reproduction not licensed. 


e HE MOST Pk a 
I 


a * 


Only the San Diego 
Union and Evening 
Tribune provides sat- 
uration coverage of 
this billion dollar 
mighty - market. 


MPORTANT CORNER 
IN THE U.S.A. 


os 


SAN DIEGO 
CALIFORNIA 


REPRESENTED NATIONALLY BY THE 
WEST-HOLLIDAY CO., INC, . 


. Be ee oe 
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ley Reserve, Old Schenley, Sir) 
j John Schenley and Schenley gin, | 
. _all previously handled by Biow, 


. At the same time, Schenley sioiite | 


ROBERT B. SHELLENBERG, who has headed 
the educational services and promotion to 
advertisers’ sales organizations for The Sat- 


| urday Evening Post, has been promoted to 


retail merchandising manager. 


in January of 1952, when the Biow 
Co. sent telegrams to reporters 
which said it had offered to resign 
the Schenley account “to take ef- 
fect at Schenley’s option.” Schen- 
ley was at first unable to confirm 
the resignation, but an hour later 
announced that “Schenley is now 
able to confirm the fact that Biow 
has resigned. No effective date can 
be announced. The company is 
considering other agencies.” 


ws The following week, Schenley 
announced that the accounts were 
being moved to Grey Advertising 
Agency (AA, Jan. 28, 1952). 
Schenley said Grey had done a 
good job on Cascade and Wilkens 
Family. 

It also said that it intended to 
“work with its agency family,” 
and that it had received no formal 
presentations for the business 
from any agency. 

Biow was named shortly after- 
ward to undertake a special proj- 
ect for National Distillers Corp., 
and in time was awarded Nation- 
al’s PM whisky, previously han- 
dled by Kenyon & Eckhardt. PM 
recently moved from Biow to 
Lawrence Fertig & Co., and short- 
ly afterward Gunther Brewing 
Co. moved from the agency to Jo- 
seph Katz Co. 


Fine Art Is Stressed 
in New Ad Series of 
the Bank of America 


(Picture on Page 1) 


San FRAncisco, Oct. 27—Art 
reproductions in the national ad- 
vertising of the Bank of America 
National Trust & Savings Assn. is 
tending away from the strictly 
commercial to the fine arts. 

One of the first of these ads is 
appearing during November as 
full pages in Business Week, For- 
tune, Sunset Magazine, Time and 
U. S. News and World Report. It 
is a painting by John Falter, who 
also illustrates for the Curtis 
Publishing Co., General Motors 
Corp. and others, and depicts the 
food industry in California. 


'@ A full-color reproduction, the 
painting draws attention partic- 
ularly to walnuts, almonds, grapes, 
wines, oranges, and turkeys pro- 
|duced in the state, and relates the 
Bank of America’s “constructive 
farm credit program” to the state’s 
farm production. The headline 
used under the picture reads: 
“Another bountiful harvest from 
California.” 

During most of 1953, the bank 
has developed a series under the 
subject: “Building California .. . 
Serving You!” While this ad is not 
a departure from that series, it 
is a new emphasis. Advertise- 
ments in succeeding months will 
emphasize other state industries 
such as lumber, or perhaps popu- 
lation growth, and will herald a 
new approach during 1954. 

Charles R. Stuart Advertising, 
San Francisco, is agency for the 
financial institution, 
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Milton Biow Says He Paid Samish 
$100,000 to Hold Schenley Account 


(Continued from Page 125) 
payments to agency billings of cli- 
ents. Referring to one of the 
checks, he asked, “How can you 
tell from your books whether or 
not the Frank Howard check was 
not charged to the Schenley ac- 
count?” 

“I know it was not charged,” 
Mr. Zinneman replied. 

“Can you tell it from your 
books?” 

“I know from my own knowl- 
edge they were not charged,” Mr. 
Zinneman insisted. 

“Can you tell it from your 
books?” Mr. Faulkner repeated. 

Mr. Zinneman then admitted 
that there was no indication of 
this from the books, but that he 
knew the check had not been 
charged against the Schenley ac- 
count. 


a Mr. Faulkner parried with the 
witness upon another occasion, 
when he asked, “How do your 
books show that you paid Samish 
$5,000?” 

“We made a journal entry for 
items as credit accruals.” 

“How do your books disclose 
you owed Samish $5,000 when you 
paid him?” 

“We made entries only when we 
paid him, not before.” 

“Where does it appear in your 
books you owed Mr. 
$5,000?” Mr. Faulkner asked again, 
and the witness referred him only 
to the “accrual” items. 


s The Biow agency began to fig- 
ure in the tax evasion case last 
year, Mr. Burke told ADVERTISING 
AcE during a mid-afternoon re- 
cess, when a representative of the 
Bureau of Internal Revenue talked 
to one of the alleged recipients of 


the 39 checks who told the tax | 


agents the check had come from 
Biow. This information led the 
revenue men to the offices of the 
Biow Co. where they reviewed the 
agency’s books and learned about 
the other payments. 

Milton Biow, on the stand most 
of the first two days, was absent 
from the court room Thursday, but 
presumably had remained in San 
Francisco in the event of possible 
recalling to the witness stand. 

Two of the checks in evidence 
were dated Oct. 25, 1949, for $2,100 
and $3,500 made out to A. J. Ben- 
jamin and a Bill Cody. These were 
endorsed and stamped as deposited 
by “Delta Associates,” the bank- 
ing name of the Beverly Club. 
This club is allegedly a gambling 
joint near New Orleans and was 
named during the Kefauver Com- 
mittee testimony as the southern 
outlet of the Frank Costello syndi- 
cate. 


® Today, Mr. Zinneman continued 
to answer Mr. Faulkner’s ques- 
tions, and seemed a bit haggard 
after three days of this. The law- 
yer kept trying this morning to 
show fraud in the Biow books. He 
failed in attempts to get the wit- 


Samish | 


the “fateful day’”’ when Mr. Sam- 
ish reportedly threatened the 
agency chief. He said he had lunch 
with Mr. Samish that day at the 
Hotel Gotham. After lunch, the 
witness said, they went back to 
Mr. Zinneman’s office. 

“Did Mr. Biow put his head into 
the door?” the defense attorney 
asked. 

“Into the door?” replied Mr. 
Zinneman disdainfully. “He might 


have stuck his head into the room| 


but not into the door.” (Laughter.) 
Mr. Zirneman testified that Mr. 
Samish said he wanted to read a 
statement from the Internal Rev- 
enue Bureau, and got mad—or at 
any rate, “his complexion 
changed.” He said Mr. Samish said 
he didn’t want to see Mr. Biow. 
a Mr. Burke on cross-examina- 
‘tion asked Mr. Zinneman to de- 
| scribe the agency’s procedure in 
handling an advertising account. 
| The agency treasurer said that 


|“a client tells how much he wants | 


ito spend—$1,000,000, $5,000,000, 


| $10,000,000—and we tell him what | 


‘medium we think best. Then the 
|media department tells us what 
‘and where. We prepare campaign 
slogans for the client and submit 
;them to the client. If he doesn’t 
| buy it we lose quite a bit of mon- 
ey.” 
Referring to costs incurred by 
'Biow or any other agency, Mr. 
‘Burke asked, “Are any of these 
|items ordinarily billed to clients?” 
“No, the 15% commission covers 
all commissions.” 


Use FM, or Else, 
FCC Commissioner 
Warns Broadcasters 


WASHINGTON, Oct. 28—A mem- 
ber of the Federal Communications 
Commission warned today he 
might be inclined to turn over part 
of the fm radio band to other 
broadcast services unless there is 
evidence that the broadcasters in- 
tend to use it. 

Renewing a statement he had 
made at a regional meeting of 
broadcasters a few weeks ago, 


Commissioner E. M. Webster said, | 
“broadcasters as a whole have done 


little to help fm.” 


“If the broadcasting industry 


does not take some steps to in-| 
crease the utilization of the fm fre- | 


quencies I have no hesitancy in 
stating that I would have diffi- 
culty in finding it in the public 
interest to retain all of the 88- 
108mec band for fm broadcasting 
in the event the commission peti- 
tioned to reallocate a portion of 
the band to accommodate new 
services or relieve the congestion 
in existing services,” he said. 
Commissioner Webster said FCC 
is partially to blame for fm’s dif- 
ficulties because it permitted 
standard stations to operate under 
conditions never contemplated by 
the original broadcast standards. 


ness to admit he knew some of the “More than anything else,” he 


Last Minute News Flashes 


Heavy Campaign Launches Esso Extra Gas in East 
New York, Oct. 30—Esso Standard Oil Co. will break a two-month 
campaign Monday to promote its new Total Power Esso Extra gaso- 
line from Maine to Louisiana. Five major media will be used in the 
“largest volume of advertising the company has ever put behind a 
product.” It calls for page ads in 800 newspapers; 1,500 radio and tele- 
vision spots in addition to “Your Esso Reporter” on 55 radio and 13 tv 
stations; 4,500 outdoor panels, and special point of surchase material 
to be distributed by 25,000 independent Esso dealers. McCann-Erickson 


is handling newspapers, outdoor and sales promotion; Marschalk & | 


Pratt, radio and tv. 


Borden Schedules Campaign for Elmer's Glue-All 

New York, Oct. 30—The chemical division of Borden Co. will launch 
a campaign in January for Elmer’s Glue-All, now being packaged in 
plastic squeeze bottles with applicator tops. Plans call for a schedule 
in Good Housekeeping, Life and The Saturday Evening Post, and a 
limited television test in several eastern markets still to be selected. 
James Thomas Chirurg Co. is the agency. 


General Petroleum Account Leaves West-Marquis 


Los ANGELES, Oct. 30—General Petroleum Corp. has appointed 
Stromberger, LaVene, McKenzie as its agency, effective Dec. 1. The 
present agency is West-Marquis. 


Affiliates to Meet on Mutual Plan; Other Late News 


e Mutual Broadcasting System’s new affiliation plan will be reap- 
| praised by the Mutual Affiliates Advisory Committee at a meeting to 
| be held in New York Wednesday (Nov. 4). Officials of the network will 
not say whether sporadic reports of strong resistance to the revised 
_station-network formula will force a drastic revision of the plan, which 
offers the stations free programming and asks them to carry up to 


five hours of sponsored network fare daily without pay. 


e Liggett & Myers Tobacco Co., New York, will begin pushing its new 
L&M filter cigarets in Southern California and Arizona next week. The 
new brand is reportedly going strong in selected areas along the At- 
lantic seaboard from New York to Florida. The introductory advertis- 
ing campaign includes newspaper ads and hitchhikes on the company’s 
network radio and tv shows. In areas where the L&M’s are not yet 
available, Fatima is plugged in the hitchhikes. Cunningham & Walsh 
is the agency. 


e H-R Representatives has been named to represent the Don Lee Net- 
work, effective Jan. 1, replacing John Blair & Co. Also added to the 
H-R list, effective Nov. 2, is WMIN-TV, St. Paul-Minneapolis, which 
formerly was handled by D. L. Taylor Co. 


e Standard Audit & Measurement Services, New York, will postpone 
its second national study of radio and tv station circulation, which had 
been planned for the spring of 1954, because of lack of subscriber in- 
terest. SAM will continue to service data from its 1952 study and will 
announce plans for another survey in the spring of 1955. A. C. Nielsen 
Co., which also provided a circulation count for the industry in 1952, 
‘previously announced its readiness to do a second study in 1954 and is 
‘now querying the industry to see if it wants the study done in 1954 or 
| 1955. Nielsen now is in the process of a national TV set count. 


|e Boats (formerly Motor Boat), a new magazine edited and published 
‘by Alfred B. Stanford, will make its newsstand bow Nov. 4 with an 80- 
| page issue, including about 50 pages of ads. The monthly, selling for 
|35¢, will have a print run of 50,000 and rates based on $360 a b&w 
/page and $500 a four-color page. Mr. Stanford was previously with 
‘Benton & Bowles and director of the Bureau of Advertising, ANPA. 
He purchased Motor Boat last August (AA, Aug. 24), revising the book 
and the title. Inactive partners in the venture are Theodore L. Bates 
and Rosser Reeves of Ted Bates & Co. 


| 


e Thompson-Koch Co., New York, has elected George F. Deins, copy 
| chief, to v.p. in charge of copy. 

e Angus D. Mackintosh, formerly with Goodson-Todman Productions, 
has joined Grant Advertising, New York, as director of business devel- 
opment. 


the FCC in a telegram this week. 
The association has asked FCC 
to dismiss an application by Hearst 
Corp. for Channel 6 in Milwaukee 
where a u.h.f. station is just getting 
under way. 
“The Milwaukee case is an im- 
portant example of the economic 
injury to the u.h.f. industry which 
can be caused by improvident and 
piecemeal rule-making proced- 
ures,” the association said. “The 
association opposes any reassign- 
ment of v.h.f. channels which dis- | 


Telecasters Protest 
FCC High Frequency 
Speed-Up Procedures 


WASHINGTON, Oct. 29—A new 
association composed exclusively 
of telecasters interested in the 
ultra-high-frequency band has 
protested that speed-up proced- 
ures adopted by the Federal Com- 
munications Commission will en- 


Equitable Head 
Resigns; Charged 
with ‘Nepotism’ 


(Continued from Page 1) 
|Feb. 4, '52). 
| At the same time that he an- 
‘nounced Mr. Parkinson’s resigna- 
tion, State Superintendent of In- 
| surance Alfred J. Bohlinger issued 
'a 289-page report condemning 
certain other practices of Equita- 
ble besides its dealings with the 
advertising agency. The report 
concluded, however, that the com- 
pany (third largest mutual in- 
,surance company in the country) 
_ was in “sound financial condi- 
| tion.” 
| 
® Equitable has declared that Mr. 
Parkinson, who is ill, told his 
board of directors last June that 
he intended to resign as chair- 
man of the board when his term 
expires in February. 

The official relationship be- 
tween the insurance comvany and 
C. V. Parkinson Associates began 
in February, 1949, when Equitable 
transferred part of its account 
from J. Walter Thompson Co.— 
where it had been billing about 
$100.000 annually, mostly for the 
preparation of an annual report 
—and turned it over to the Park- 
inson agency where, according to 


Courtney Parkinson, the account 
billed $1,255,376.78 in a 31-month 
period. 


In August, 1951, while a rou- 
tine examination by the state in- 
surance department was in prog- 
ress, Equitable abruptly canceled 
its account with Parkinson Asso- 
ciates. 


@ Young Parkinson called a press 
conference to exvlain his rather 
unusual relationship with his fa- 
ther’s company, pointing out that 
he got the Equitable account on 
the basis of a speculative presen- 
tation and that the increased ad 
expenditure was due to an ex- 
panded program of newspaper ad- 
vertising (AA, Feb. 11, ’52). 

C. V. Parkinson Associates was 
incorporated with a capital of $1.- 
000 (subsequently increased to 
$2.000). never employed more 
than 11 people and dealt mostly 
with about 70 local Long Island 
accounts. 

“There is no evidence that the 
firm functioned as an advertising 
agency on a countrywide scale 
before it was favored with the 
Equitable account,” the state re- 
port noted. 

“Due to the fact that this adver- 
tising agency was then not yet 
recognized by the American News- 
paper Publishers Assn., some 
newspapers refused to extend 
credit to it in the early part of 
1949, and in two instances it be- 
came necessary for the society to 
guarantee payment for advertis- 
ing space to be used in its behalf.” 


|e One Parkinson ad program was 
| rental of the Fordham Hill housing 


| project, constructed by Equitable, 


checks for Mr. Samish were made 
out to fictitious names. 

At one point Mr. Zinneman said 
that, when Biow Co. would have 
difficulty with the Schenley ac- 
count, Mr. Samish would try to 
straighten it out. He said Biow 
once had a campaign it couldn’t 
sell to Schenley and asked Mr. 
Samish to help, “but he couldn’t 
do anything, either.” 

Mr. Zinneman said he saw Mr. 
Samish and Mr. Biow together 
from time to time and sometimes 
they “would talk in a friendly, 
humorous vein, joshing each other 
.. -Biow is a friendly man and so 
is Samish.” 

Mr. Zinneman was asked about 


said, “fm’s weakness lies in its 
lack of nationwide coverage with 
programs which are not a duplica- 
tion of those of am affiliates.” 


NBP Adds Two Publications 


Electronic Equipment, Sutton 
Publishing Co., White Plains, N. 
Y., and Poultry Processing & Mar- 
keting, Watt Publishing Co., 
Mount Morris, Ill., have affiliated 
with National Business Publica- 
tions. 


Anadama Bread Names Dowd 


Blacksmith Shop Pastries, Rock- 
port, Mass., baker of Anadama 
bread, has appointed John C. 
Dowd Inc., Boston, to direct its 


‘advertising. 


danger the survival chances of 
u.h.f. stations. 

Formed after u.h.f. telecasters 
found they faced a painful strug- 
gle for survival in many com- 
munities, the association says the 
FCC should stick to its original 
application processing procedure 
which gave u.h.f. applications a 
priority over applications for sta- 
tions in the established v.h.f. band. 


@ The effect of the new system— 
which gives priority to applica- 
tions for under-served cities, re- 
gardless of the channe! involved— 
is to throw newly established u.h-f. 
Stations into competition with 
v-h.f. stations “before they can get 
well started,” the association told 


tort the assured plan under which 
u.h.f. stations were financed and 
built.” 

Under the Hearst application, 
Channel 6 would be made avail- 
able in Milwaukee, although it is 
not assigned to that area under 
the master allocation plan adopted 
by FCC in 1950. 


Promotes Eugene R. Freling 


Eugene R. Freling, manager of 
the midwestern district of Domes- 
tic Sewing Machine Co., Cleve- 
land, has been promoted to com- 
pany sales manager. Mr. Freling 
succeeds C. A. Lange, executive 
V.p., 
post to devote more time to the 
company’s administrative affairs. 


who has vacated the sales’ 


| which in 1950 was equal to about 
47% of the gross income of $350,- 
000 from rentals in the project. 

| “To Nov. 16, 1951, only 79% 
lof the Fordham Hill apartments 
| were rented, notwithstanding large 
‘expenditures for advertising.” 

| When this was called to the at- 
‘tention of Equitable, the report 
continues, “the arrangement be- 
tween the society and the adver- 
tising agency was promptly ter- 
minated.” 

Commenting on this, Equitable 
president Ray D. Murphy said: 
“Today these apartments are not 
only 100% rented but there is a 
waiting list, and we think this is 
due in part to the effectiveness of 
the advertising...” 
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cupational Hazards, Flow and 
iCommercial Refrigeration & Air 
' Conditioning. Copies are available 


| Information for Advertisers 


the oil-fired furnaces now oper- 
ating in homes in the U. S. plus 
other data. 


e “A Sound Approach to The 
Railroad Market” gives market 
and media data on the leading 
U. S. railroads. It is published by 
Railway Equipment and Publica- 
tion Co., publisher of The Pocket- 
list of Railroad Officials. For cop- 
ies, write to John A. Pattee, ad- 
vertising manager, 424 W. 33rd St., 
New York 1, or J. M. Faweett,| in the report are a number of cit- 
western representative, Lytton|ies in the area, which includes 
Bldg., Chicago 4. 'parts of the states of Washington, 
| Idaho and Montana. 
e A market and media study cov-| 
ering the meat packing and allied 
industries has been released by service and repair shops is con- 
The National Provisioner. Copies| tained in the latest media and 
are available by writing the pub-| market data report of Diesel Pow- 
lication’s research department at|/er and Diesel Transportation, 192 
15 W. Huron St., Chicago 10. | Lexington Ave., New York 16. The 
‘report conforms to the standards 
e The fourth annual study of the | set up by the National Industrial 
oil-fired warm air heating and) Advertisers Assn. 
central cooling market has been | 
issued by Fueloil & Oil Heat, od ed A complete set of integrated 
W. 45th St., New York 36. It is a, media and market file folders has 
32-page study, and contains break-| been prepared for Industrial Pub- 
downs of the 1952 sales of oeil-fired lishing Co.’s six magazines: Pre- 
warm air furnaces and an accom-_| cision Metal Molding, Industry & 
panying state breakdown of all| Welding, Applied Hydraulics, Oc- 


e A spiral-bound notebook with 
market data figures on the Spo- 
kane area market has been put 
out by the Spokesman-Review and 
Spokane Daily Chronicle. Covered 


e A survey of independent diesel 


HOIST YOUR SALES 


With this ever- 
popular premium 


This reasonably priced premi- 
um will really stimulate sales. 


Assorted colors and designs — 
Eye catching colors. Individually 
rolled and banded—lllustrated 
directions on each kite. 


Write for full particulars 


NORTHWESTERN KITE CO. 
2300 N. Knox Ave., 
Chicago 39, Ill. 


Model 
Shown 
31%" x 27%" 


on every page 


The LASKER 
STORY 


Yes, it’s sheer drama, as exciting as a who-dun-it, Albert 
Lasker’s private story as told by himself in “inner 
sanctum” talks to his staff at Lord & Thomas. Scores of 
agencies and advertising directors are now making group 
purchases, at special discounts, for distribution to their 
staffs. Use the handy coupon below. 


etek 
Send for a Copy of “The Lasker Story” for your Friends, 
Associates and Everyone in Your Organization Who 
Plays A Part in Advertising or Selling—IT’S A TRE- 
MENDOUS SOURCE OF INSPIRATION! 


ADVERTISING AGE, Dept. N2, 
200 E. Illinois St., Chicago 11, Ill. 


10% to 
20% 


Off Send me ________.. copies of ‘‘The Lasker Story.” 
ON My Name ; Saleatieieais <i 
CORD I ———————=~ 
ORDERS Ee ahsateaiiinasiibedit 
a ee Sl —— 


TI am enclosing a check or money order for $ . ——_ 
at $1.50 each for 1 to 9 copies; 10% discount for 10 to 49 copies; 20% dis- 
count for 50 copies or more. I understand the price includes all handling 
and postage charges. 
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by writing to any of the publica- 
tions at 1240 Ontario St., Cleve- 
land 13. 


e@ How to plan national grocery 
product advertising to match the 
food distribution of the 1,300,000 
family, 224-county upper mid- 
western market is the subject of 
a new food market story folder by 
the Minneapolis Star and Tribune. 
It is called “The Case of Product 
X” and is available from William 
A. Cordingley, the newspaper’s 
national advertising manager. 


e “Bride’s Buying Habits in The 
First Year of Marriage” is a new 
grocery survey put out by Mod- 
ern Romances, 261 Fifth Ave., 
New York 16. Among the interest- 
ing facts unearthed: The average 
bride today, cooking for two, 
spends more in grocery stores than 
the average American housewife 
cooking for four—$17.25 against 
$15. 


e “Kentucky Retail Market Areas 
and Trading Centers,’ which in- 
cludes a market area map and ap- 
propriate data for areas, trading 
centers and counties and written 
by Frank G. Coolsen and Will S. 
Myers of the University of Ken- 
tucky is available for $1 from the 
Agricultural and Industrial De- 
velopment Board, Capital Annex 
Office Bldg., Frankfort, Ky. 


e@ The Iowa Daily Press Assn. has 
prepared a new study of the Iowa 
market entitled “Blue Print for 
Iowa Sales.” The 38 papers of the 
association cover the entire state 
area with the exception of Des 
Moines and Polk County. Copies 
are available from the association 
at the Shops Bldg., Des Moines 9. 


e “Facts About the Market for 
Men’s Shoes” has been prepared 
by Esquire, 488 Madison Ave., 
New York 22. One of the findings: 
Men aren’t buying enough shoes 
because they’re made too well and 
last too long. Men must be made 
to want shoes, not just buy them 
for replacement. 


e “Market and Media Informa- 
tion on The Growing Metalwork- 
ing Industry” is now available 
from Steel, Penton Bldg., Cleve- 
land 13. 


e Eight more data reports avail- 
able from Victor Hawkins, direc- 
tor of research of Capper Pub- 
lications, 912 Kansas Ave., Topeka, 
cover such items as “Hay (Acre- 
age Cut) 1952”; “Automotive 
Units on Farms”; “Ownership of 
Electric Refrigerators per Thou- 
sand Homes”; “Oats (Acreage 
Threshed or Combines)”; “Owner- 
ship of Electric Ranges per Thou- 
sand Homes”; “Corn (Acreage 
Harvested for All Purposes)”; 
“Ownership of Electric Ironers 
per Thousand Homes,” and “Auto- 
motive Equipment.” 


e “How San Antonio Newspapers 
Measure Up to WOAI-TV,” pre- 
pared by the station, is a special 
study on coverage and costs for 


San Antonio retailers spending | 


anywhere from $1,000 to $1,000,- 
000 a year in advertising. 


e Five new booklets dealing with 
the chemical industry are now 
available from McGraw-Hill Pub- 
lishing Co., 330 W. 42nd St., New 
York 36. Address F. E. Lesner, 
manager of the promotion research 
department. The data reports were 
prepared for Chemical Engineer- 
ing and Chemical Week. 


e A county coverage map of Can- 
ada, including retail sales and pop- 
ulation data, has been issued by 
Weekend Picture Magazine. Copies 


BEAUTIFUL 
FULL-COLOR SIGNS 


THAT SHINE 
AT NIGHT... 
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PEFLECTIVE SHEETING 


/REFLECTED GLORY—South Dakota takes a 
‘bow in Minnesota Mining & Mfg. Co. ads 
in American City, Better Roads and Traf- 
| fic Engineering for its use of 3M Scotchlite 
reflective sheeting on traffic signs. The state 
is the first to adopt the colorful sign ma- 
terial. Batten, Barton, Durstine & Osborn, 
Minneapolis, is the agency. 
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Crucible Ad Department Moves 


The advertising department of 
Crucible Steel Co., Trent Tube Co. 
and Rem-Cru Titanium Inc. has 
moved to the Oliver Bldg., Pitts- 
burgh. Formerly the department 
was in Crucible’s Chrysler Bldg. 
offices in New York. 


Entree Agency Names Two 
Walter Charles Klett, magazine 

illustrator, has been named art di- 

rector, and Edwin L. Neville Jr. 

director of research for Entree 

Agency, which has just moved to 

a at 20 Vesey St., New 
ork. 


‘Scholastic’ Boosts Rates 

Scholastic Magazines, New York, 
will raise its rates from $3,775 to 
$4,450 a b&w page with the Sept. 
15, 1954, issue. The rate will be 
based on a net paid circulation of 
1,400,000. 


Neal Joins Allen & Reynolds 

Charles Neal, formerly associ- 
ated with the Omaha office of 
Beaumont & Hohman, has joined 
the creative department of Allen 
& Reynolds, Omaha. 


, Montreal, Toronto, New York, Chi- 
cago, Los Angeles, San Francisco 
_and London, England. 


@ A study on the defense picture 
for 1954 has been put out by Ord- 
nance, “the magazine of scientific 
and industrial preparedness,” in 
Washington. It presents a graphic 
picture of government defense ex- 
penditures. The study was pre- 


as O. Woolf & Son, New York. 


e A seven-page survey of the New 
York Negro market, contained in 
a 10x11%” filing folder, can be 
had by writing to WWRL, 41-30- 
58th St., Woodside, N. Y. 


Wrong Linage Reported 

In the Oct. 26 issue of ADVER- 
TISING AGE, in the report on Sep- 
tember advertising linage of farm 
publications, the pages and lines 
shown for County Agent & Vo-Ag 
Teacher were incorrect. The pub- 
lication furnished AA with cumu- 


of linage for the current month. 
Correct figures are 22.7 pages, 
or 9,726 lines, for September, 1953, 
and 16.7 pages, or 7,130 lines, for 
September, 1952. 


Buys ‘Asheville Citizen-Times’ 

The Citizen-Times, Asheville, 
N. C., has been sold to the Peace 
publishing interests and J. Kelly 
Sisk of Greenville, S. C. The trans- 
action also includes WWNC, 
radio outlet, and Citizen Express 
Inc. Officers of the new Asheville 
Citizen-Times Publishing Co. in- 
clude Roger C. Peace, chairman; 
Charlie Peace, president and 
treasurer, and Mr. Sisk, v.p. and 
secretary. 


Detroit AANR Elects Heads 

C. F. Taylor, Hearst Advertising 
Service, Detroit, has been elected 
president of the Detroit chapter of 
the American Assn. of Newspaper 
Representatives. Other officers 
elected are Charles A. Miller, Saw- 
| yer-Ferguson-Walker Co., 
Bob Hart, Jann & Kelley, secre- 
tary, and Robert Jobson, O’Mara 
& Ormsbee, treasurer. 


B. B. Pen Co. Appoints Rettig 


Robert G. Rettig, formerly sales 
‘and advertising manager of Modg- 
‘lin Co., Los Angeles manufactur- 
er of plastic products, has joined 
the advertising department of B. 


B. Pen Co., Hollywood, in an ex-| 


ecutive capacity. 


Two Appoint Ecoff & James 

Ecoff & James, Philadelphia 
agency, has been named to han- 
dle advertising for Banner Oil Co., 
Merchantville, N. J., and the New 
Jersey Laundry & Cleaning Insti- 
tute, Newark. 


Ely Elected Hempstead V.P. 

J. Morse Ely, who joined the 
agency in December, 1953, as an 
account executive, has been elec- 


can be had from the Canadian teq a y.p. of Henry M. Hempstead 
publication’s advertising offices in Co, Chicas. : 


lative totals for the year, instead | 


V.p.; | 


PITTSBURGH 
WOMEN TELL ALL 


about radio-listening habits; 


pared for the magazine by Thom- | 


KDKA is station named most 


| Guide-Post Consumer 


| 
| Panel recently posed a question to 
| \ 


Continuing 


| a_ scientific sample of women in 
Allegheny County: “What stations 
did you listen to last week?” 


In the replies, tabulated from un- 
signed mail questionnaires, KDKA 
won most mentions. This was e€x- 
pected. But of even greater interest 
to advertisers is the consistency with 
which KDKA led in replies from all 


economic groups— 


No. of Percent naming 

Family ' . 
ee as 
0 Ol BB Hs BE Be 
$3500 5000 558 58 49 43 29 32 
$2500 3500 335 57 50 43 9 3 
Under $2500 256 57 48 39 2 22 
pov 1750 59% 49% 42% 21% 31% 


For consistent top coverage like this 
in the Pittsburgh area, there’s no 
substitute for KDKA! Get up-to-the- 
minute availabilities from KDKA or 
Free & Peters. 


| 
| 


| PITTSBURGH 


50,000 WATTS 


WESTINGHOUSE 


RADIO STATIONS Inc 
WBZ + WBZA+ KYW+ KDKA 
WOWO + KEX » WBZ-TV »* WPTZ 


National Representatives, Free & Peters, 
except for WBZ-TV and WPTZ; for the 
television stations, NBC Spot Sales 
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1953 


National Nielsen Ranking of Radio Shows 
Week of Sept. 20-26, 1953 


All figures copyright 


Current 
Rank Program 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,701) 
i ne NII, | CID NG EY, oo scsccciconcesssevoscctavavanstccecstiniesssbines 3,536 
2 People Are Funny (Amana, CBS) 
3 Pir Atte TNS (FIO MARINE, COB) nics ssccsisinccicccciccessccscccssesscesesracssanece 3,312 
4 Godfrey’s Talent Scouts (Lipton, CBS) 2.0.0.0... 
5 You Bet Your Life (DeSoto-Plymouth, NBC) ...............0cc:cccccccceeseseteeeseeees 3,178 | 
6 Oe Me FIs FD asrntndseckcisvccess hcssscsecpicccsecessesgtonipntecarcatin 
7 Jack Benny Show (American Tobacco, CBS) ...........cccccccccceeseeeseeenseteeeeeees 2,909 
8 es A es TNT CR, IED asec sasctigbdessinesciectvesescs epcandosiosvennsnecriass 2,551 
9 nee II (IIE, SE 2s a cu ahnn bnbsnubabied eum avunaniudunvlana 2,462 
10 NN IT CIN, ID igs salir ca da ceckasilavin cieen cin vetenvenaiubvtscavasdsnceteas 2,462 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (985) 
1 One Man's Family (Miles Laboratories, NBC) ...............66ccccseeeseees . 2,148 
2 News of the World (Miles Laboratories, NBC) .................60006c0ccceeeeeeees 1,925 
3 Lowell Thomas (Kaiser-Frazer, CBS) ..........cccscscescssssssssesrecserersrsecssesenees 1,656 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,745) 
1 Arthur Godfrey (National Biscuit, Tues. & Thurs., CBS) ..........ccc:ccceee 3,133 
2 Arthur Godfrey (Liggett & Myers, CBS) .........ccccccccccccsseeeetesteeeeneeeseeseees 2,999 
3 Meier Be CERT Big GOD) aississnsvisssccsesiascnsneenssssvadessocssoterspeiniate 2,954 
4 Pee Te CEI GUID sasernesinncsvecicseserssssncsnpscssaxesasiussarsesariniorts 2,909 
5 eee re Ce FE I assis sic cskcacanetcncsscissncianinconciancctnsantasincdio’ 2,864 
6 Romance of Helen Trent (American Home Products, CBS) ...........:60c06 2,864 
7 Cee Tet, Bae: CH GOO) sisvisasensinsiccnsvascescsscascesscostsessssevceccnssnns 2,730 
8 Wendy Warren & The News (General Foods, CBS) .........c::ccecseeseeeseeeees 2,730 
9 es RI COs I oes slnsndsiacscsspetensesdebnccstsvisoveatiauninenserssatiiesesseinnensied 2,730 
10 Arthur Godfrey (National Biscuit, Fri., CBS) .........:cccccccccccsseeeeeseeeseneeees 2,730 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (761) 
1 World Music Festivals (Willys Motors, CBS) ........cccccccccsseccsssceseeeeneeeeneeee 1,611 
2 Greatest Story Ever Told (Goodyear, ABC) ..........cccccccccccccssseeeeeneeeneeeee 1,029 
3 Hour of Decision (Gilly Graham, ABC) .....0..:csccccccorsecsccscscsccsssossenssenaryaee 1,029 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (1,208) 
1 Stars Over Hollywood (Carnation, CBS) .........:.ccccceeseeeeeeeeescssecsensereenenees 2,775 
2 ge SNE ANNE Ig MIND. anne sbtabandanSiiaisiasndicaaidontidsconnsenseedeenscnesauaveveainayexane 2,462 
3 Theater of Today (Armstrong, CBS) ..........::ccsessseeessecesreeereeeesenneeneeense 2,193 


by A. C. Nielsen Co. 


‘The percentage of homes reached (‘‘Nielsen-Rating”) may be determined by comparing 
the number of homes reached with 44,756,000, the 1953 Nielsen estimate of total U. S. 


radio homes. 


FC&B’s Delano Takes Newspapers 
to Task for Want of Advertising 


(Continued from Page 2) 
quite amused, when I have the 
good fortune to run into a news- 
yaper space salesman selling a 
client the virtues of his paper. 
| just can’t wait for him to exhaust 
his broad assortment of one argu- 
ment—rate and circulation—and 
then watch his graceless retire- 
ment to a mute, stony silence. Yet 
I do not blame the salesman; I 


think he reflects accurately top 
management attitude. 
s “2. Expanding the scope and, 


value of merchandising policy.” 
(For example: studying the eco- 
nomic feasibility and sales value 
f collateral advertising material— 


liscovering the utilization and 
value of various promotional and 
lisplay materials designed for | 


local use; by offering organized 
and integrated community mer- 
chandising programs for kicking 
ff new products and new cam- 
paigns; making most of opportuni- 
ies related to tie-in sales.) 

“3. Developing a liaison with 
idvertisers and agencies so that 
tnese merchandising activities can 
te well coordinated and given a 
thorough followup.” 

Mr. Delano said that, at FC&B, 
y'we attach great importance to 


merchandising followup. On all 
metropolitan area merchandising 
programs (such as_ Rheingold), 
we require that the account execu- 
tive call all media and review with 
them the past week’s performance 
and next week’s schedule. Many 
of you are familiar, perhaps too 
familiar, with our persistent drive 
for better ad position, better re- 
productions and _ broade- and 
better integrated local tie-in ad- 
vertising. 


s “Some of you also know that 
we have at times canceled im- 
portant schedules in some news- 


‘up to our standards. Our best 
results are achieved in the met- 
ropolitan areas within the range of 
our various offices. Outside these 
‘areas, our facilities for followup 
jare less direct and as a conse- 
/quence, the media performance 
and merchandising effort fall off 
| sharply. 

“Newspapers with a _ conscien- 
| tious and thorough local merchan- 
'dising effort could best fill this 
merchandising gap, and as has 
been our experience, would bene- 
fit greatly from the exercise of 
merchandising initiative and fol- 
lowup.” 


| ee, 


WHBF 
1 + CBS 


— 


WHBF :: 


TELCO BUILDING, ROCK ISLAND, ILLINOIS 


Adds up to — 

BETTER QUAD.-CITY 
COVERAGE AT NO 
INCREASE IN COST! 


“Represented by Avery-Knodel. inc. 


TV Production Firm Bows 


will serve as a programming con- 
3.40] Sultant to agencies and advertisers. 


3,043 sponsor the first half of “Choose 
Up Sides” (CBS-TV) on Mondays, | 
Wednesdays and Fridays starting | 
Nov. 
across-the-board audience partici- 
pation stanza for kids makes its | 
bow on the network Nov. 2. Wil- 
liam Esty Co. is the agency. 


‘Instructor’ Hikes Guarantee 


eously stated that The Instructor, 
Chicago monthly teachers’ maga- 
zine, 
\will raise its guarantee from 1,-| 
045,000 to 1,052,000. Actually, the | 
current guarantee of 145,000 wi: 

be raised to 152,000. | 


papers where performance was no | 


tv producer, 


will build shows 


Arrow, a four-color comic sup-'! 
ement designed for 


ore than 


131 


More Than 200 N. Y. Weeklies St. Total circulation will be 600,- 


George Durgom, talent agent, Carry New Comic Section 
jfand Hal Friedman, 
‘have set up a tv program produc- pl 
‘tion firm with offices at the Park 
| Sheraton Hotel in New York. Tne m 

Homes* company, to be known as D and F 

(000) | Productions, 
around its contract players and 


00. Advertising rates are based 


‘on $3,150 per page. 


Charles B. Lenahan, formerly 


weekly with the McClure Newspaper Syn- 
newspapers, will bow Oct. 29 in dicate, is publisher of Arrow. E. 
200 papers in New N. Rowell, formerly with Capper 
York’s suburbs, according to Col- Publications, is advertising sales 
only Publications inc., 4¥ W. 4th director. 


General Millis, Minneapolis, will 


16. The new 30-minute, | 


| 


In its Oct. 19 issue, AA erron-| 


with its March, 1954 issue! 


a lot more of them belong to 
izations. But... whatever the 


bracket executives who have 
what they sell. 


We'd like nothing better than 
of these advertisers what 
they think of the results. 


Sure... a lot of advertisers are Rotarians. And 


they're all after the same thing... to reach upper 
35 


*301,885 ABC net paid, June 30, 1953 


a dozen other organ- 
ir affiliations may be, 


what it takes to buy 


to have you ask some 


Rotarian 


. WACKER DR, CHICAGO Ff, TLE. 


c 
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yo GA ts 


for Clients, Employees, Friends, Family and Yourself... 
GIVE MEMBERSHIPS IN THE 


AROUND-THE-WORLD 
SHOPPERS CLUB 


sit Beautiful, Unusual, Useful Gifts Mailed From All: 
Over The World For Only *2°° each-PoOsTPAID, DUTY FREE 


This Christmas the answer to 
f. , your puzzling gift problem is to 
4 give Memberships in the famous 
” Around-the-W orld Shoppers Club! 
Christmas can come 3, 6, even 12 
times during the coming year to 
ey the lucky people on your list—at a 
price so low you can afford to give many more 
gifts than you thought possible 

Just imagine the excitement of your friends 
as they begin receiving mysterious packages 
from abroad, with colorful stamps and exotic 
postmarks—all sent in your name! Each gift 
exquisitely made, charmingly different and in 
perfect taste... representing the many fasci- 
nating cultures of the world. 


Monthly Surprise Gifts For The Top 
Names on Your Christmas List 
One month your recipient may 
receive a rare example of Floren- 
tine sculpture or a beautiful silk 
Indian sari; other months may 
bring an old-world woodcarving from the 
Black Forest, a piece of precious Belgian glass- 
ware or a chic product of La Belle France. In- 
cluded with each will be a colorful illustrated 
brochure describing the origin and significance 
of the article—adding even more glamour to 
each gift! 


< 


uf 


rg 


How the Around-the-World Shoppers Club Can 
Send These Gifts for Only $2.00 Each 
American dollar credits abroad are magic. 
And the Club commands fabulous 
a bargains at the great International 
ir Fairs as well as in the markets and 
bazaars of native artisans who still 
create in ancient hand-crafe tradi 
tions. Through the Club's enormous buying 
power and prestige, Memberships cost only 
$6.00 for 4 months, $11.50 for 6 months, 
$22.00 for 12 months, postage paid, duty free, 
direct from the place of origin. Every article 
value-guaranteed: if available in the U.S., each 
would retail at from $3.50 to $6.00! 
Gifts That Remind Your Recipient Of Your 
Thoughtfuiness Again and Again! 

The glamour of most Christmas gifts quickly 
fades with familiarity but the pleasure of 
Around-the-World Shoppers Club Member- 
ship is experienced month after month, with 
the arrival of each new gift from abroad. 

Giving gift Memberships is easy. 

Just complete the coupon below, ‘ 
using an extra sheet, and mail. At 
Christmas-time each recipient re- 


ceives a handsome <ard announcing 
his Membership, and soon after he 
will enjoy his first gift from a dis- 
tant land. However, because so 
many of our gifts are made by hand 
and supplies are limited, we urge 
! you to mail your coupon at once 
You can be sure your friends will 
he completely captivated by every 
one of their gifts, for these are the wonderful 
things that you would choose for them yourself 
if you were travelling abroad! So rush the cou- 
pon to make sure your gift Memberships can be 
accepted. NOTE: If you would like more infor- 
mation about the Club before mak- 
ing a decision, check the coupon and 
we will send you our illustrated a 


brochure describing our service in 
detail. No obligation, of course. 


A COMPLIMENTARY MEMBERSHIP FOR YOU 


Every time your gift Memberships toral 36 
months, you, of anyone you mame, receives a 
FREE 6-month Club Membership. Simply add 
the name to your list, and indicate 


The U. 8. Post Office Dept. charges a service fee of 15¢ 
for delivery of foreign packages, which ts collected by the 
postman and cannot be prepaid by the Club 


Anouacl-the-World Shopper 


OtPT. 283, 71 CONCORD STREET, NEWARK 5, NW. J 


| 71 

READ WHAT MEMBERS SAY ABOUT THE CLUB i 

“I have enjoyed your international treasure 

hunt’ so very, very much. I think a membership 

would make a wonderful present to give some 

one! —K.K.H., Melrose Park, tii. i 
The whole family gathers round when the | 

latest package arrives. You are doing a wonder 

ful job. . . Each gife is a real bargain'’’ 1 


to 


—R.R.B., Montville, Conn. 

"Just anticipating the coming of a “surprise 
gift’ has been great fun and a seal life!’ 

—S.K.F., Troy, W. Y. 

“Your gifts show exquisite taste in their selec 

tion. I am more than pleased and I feel anes 

to tell you so."* —M.Z., Philadelphia, Pa. 

Thus far I have received two articles—and am 
sull speechless with surprised pleasure!" 

—J.5.5., Winston-Selem, N.C. 

(NOTE: All original letcers on file in our office) 


f Cty 


10 
L 


months 
acknowledged) 


g My Heme 
j Company Nome 
| Address 


N 
4 Gift Memberships total 36 months 


‘orld Shoppers Club, Dept. 2 
Concord Street, Nework 5, N. J. 


Please enroll as Members the persons whose names 
and addresses appear on the atiached sheet (be sure ! 
indicate whether each is to receive @ 3-, 6- of 12- 
Membership and how you wish each gift | 


I enclose check () bill me ©) bill my firm 0) 1 
Each 3-months Membership 6.00 
Each 6-monthe Membership *f 0 
Each (2-months Membership 22.00 


& lone Stote 


6 months Membership FREE every time your 


Please send me further information about Around- 
the-World Shoppers Club, without obligation 


Fronkiin-Washiagton Trust Co., Newark 2, 6.1. 
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Election day comes everyday at a newsstand. 


Here, like candidates on a ballot, national magazines are in direct com- 
petition with each other. Here, of their own volition, readers step up 
and pay the full price in hard cash. 


That is why gains and losses in the newsstand circulation of a magazine 
have a special significance for advertising men. They reflect the real 
worth of that magazine to readers and advertisers alike. They show which 
way it’s going. 

The chart on the right shows how the public has been “voting” on 
America’s five biggest magazines . . . not for just a year but for the past 
three years. 


McCall’s is the only one which registered a gain every single year . . . the 
one with the greatest total gain. McCall’s total newsstand circulation 
is now 1,628,983. 


The reason why is in the magazine itself . . . in the way McCall’s is used 
by its readers in managing their homes and caring for their families. Take 
a look at the November issue—now on newsstands—and you'll see 
what we mean. 


over £323,000 circulation... 


eg <> en 


NEWSSTAND GAIN OR LOSS OF THE 5 BIGGEST MAGAZINES 


(JUNE 30% AVERAGES — ABC) 


1951 over '50 | 1952 over ‘5! | 1953 over '52]1953 over ‘50 
McCall's +56,154 | +36,134 4 140,525 | + 232,813 
Saturday Evening Post — 89,569 | +82,883 +100,905 | +94,219 
Woman's Home Companion | —136,12I +116,252 | +111,098 +91,229 
Ladies’ Home Journal ~176,744 | -13,437 | +122,345 i < 67,836 
Life — 154,203 | -140,640 | -98590 | -393,433 
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